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Like lettuce goes with tomatoes 


Low-cost results and W-I-T-H go together just like lettuce and tomatoes. And 
how the local merchants do know it! W-I-T-H regularly carries the advertising of 


twice as many of them as any other station in town. 


Here’s why: W-I-T-H delivers more listeners-per-dollar than any other radio or 


ST TV station in Baltimore. And this BIG audience, at such LOW rates, produces 


low-cost results! 


W-I-T-H can do it for you too. Get in on this natural combination—low-cost, 


resultful advertising and W-I-T-H. Your Forjoe man will give you all the details. 


IN BALTIMORE W-I-T-H # ® ie 


e TOM TINSLEY, PRESIDENT © REPRESENTED BY FORJOE AND COMPANY 
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NE of “rural” Kentucky’s leading money- 

making “crops” is... furniture! Even in the 
famed Bluegrass section, furniture is important. 
For example, the big plant of Karpen Furniture, 
at Lexington, and the Winchester Leggett & Platt 
plant. Owensboro boasts the expanding plants of 
Spring Air Mattresses and Murphy Chairs; at Hen- 
derson, the growing plant of Delker Brothers, 
bedroom furniture. The sales volume of Kentucky- 
made furniture jumped from $13 million in 1939 
to $83 million in 1951! In the same period the 
number of furniture manufacturers increased 
from 546 to 1,000! 


All this in highly-rated “agricultural” Kentucky 
... the state that leads the nation in farm income 
gains! Cash income from crops and _ livestock 
reached an all-time high of $632,632,000 in 1951! 
Kentucky’s increase in land value is the highest 





in the nation; and crops last year were up 24%. 


Go where there's GROWTH... 
2G WHAS/ 


No other station—or group of stations—in this 

market can match the audience delivered by WHAS 

seven days a week; morning, afternoon and night. 
- = L 





(Benson and Benson ) 


THE WHAS MARKET 
105 Kentucky counties 


25 Indiana counties 


ASSOCIATED WITH THE COURIER-JOURNAL—LOUISVILLE TIMES © VICTOR A. SHOLIS, Director © NEIL D. CLINE, Sales Director 
Represented Nationally by Henry I. Christal Co., New York, Chicago 
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When you use WKMH... 


YOU GET RESULTS! 


Here's the PROOF 
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*Bob Seymour M.C.’s the "Bobbin 
with Robin" Show, on WKMH. 


Meck Television uses many radio markets, but when they 


want to sell the DETROIT METROPOLITAN AREA, South- 
eastern Michigan and Northern Ohio they buy 


5000 WATTS 1000 WATTS 
Daytime Nights 


Represented by 


Affiliated with 
HEADLEY-REED WKHM 


Jackson, Michigan 






Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and February by BroapcasTIN? 
Building, Washington 4, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D 


PuBLicaTions, INnc., 870 National Press 
>., under act of March 3, 1879. 
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CLOSED CIRCUIT 


WITH CBS rate adjustment now fait accompli 
with overwhelming affiliate ratification (88.5% 
at deadline Friday) eyes now are focused 
upon NBC’s move. That NBC will meet com- 
petitive rate through revised structure of its 
own is taken for granted. Concern is over 
formula it will use and whether it will fore- 
close further jockeying. There’s general view 
among CBS affiliates that this is it and that 
off-rate-card dealings are over in radio net- 
work selling. 


AFFILIATES ~ wondering whether CBS 
might follow NBC’s lead and reintegrate its 
radio and television divisions are being told 
flatly that for foreseeable future CBS plans 
to continue to operate radio and TV separately. 


USE OF radio in television-equipped homes 
more than twice as much as national research 
data indicate, is startling disclosure of inten- 
sive midwest research project about to be 
released. 


DELAY in final approval of joint AAAA- 
NARTB standard TV advertising contract 
ascribed to historic insistence of agency group 
upon 2% cash discount feature, to which only 
relatively few stations have agreed. 


WHILE present FCC plan is to conduct all 
hearings on TV in Washington rather than 
in field, it’s expected that where sufficient cause 


is given, proceedings will occur in city in 
which competitive applicants are domiciled. 
With its limited appropriations, FCC ap- 


parently feels that proceedings can be handled 
more expeditiously in Washington, even 
though examiners might get better “feel” 
when proceedings are on home grounds. 


WITH PRIVATE commercial TV operation 
foreclosed for forseeable future, Canada’s 
radio broadcasters are eyeing wired TV 
(through community antennas) as _ solution 
to dilemma. So far Canadian Broadcasting 
Corp., which is both licensor and operator, has 
reserved unto itself all TV allocations, 
plans debut of stations in Montreal and 
Toronto next month, operating few hours 
daily. Awaited is public reaction when CBC 
begins limited schedules but slaps $15 license 
fee on each set owner who now gets full fare 
from U. S. stations across border. 


and 


VIRGINIA BUTLER, former business man- 
ager, Lennen & Mitchell, N. Y., and in charge 
of timebuying for Republican National Com- 
mittee in 1944, understood to be joining Kudner 
Agency, N. Y., to handle radio-TV timebuying 
for GOP National Committee in this year’s 
campaign. 


FOUR additional names submitted by FCC 
to Civil Service for certification as examiners 
to meet TV workload, augmenting William G. 
Butts and Herbert Sharfman, appointed Fri- 
day (story page 106). They are: H. Gifford 
Irion, Aural Facilities Div., Broadcast Bureau; 
(Continued on page 6) 
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WORKSHOP PANELS SELECTED 
FOR FIRST NARTB MEETING 


PANELS for NARTB District 7 (Ohio, Ky.) 
two-day meeting, kicking off annual conven- 
tion series, announced Friday by Robert T. 
Mason, WMRN Marion, Ohio, district direc- 
tor. Workshop sessions will be features of 
meeting, opening this morning (Monday) at 
Hotel Statler, Cleveland (see story page 23). 

Agenda provides call-to-order at 9:30 a.m., 
with NARTB President Harold E. Fellows 
speaking at 10. He will lead floor discussion 


of top industry problems. Ken D. Given, 
WLBJ Bowling Green, Ky., will head news 
panel. Other members will be Harold Hem- 
inger, WFIN Findlay; R. Sanford Guyer, 
WMOA Marietta. Richard G. Lewis, owner 


and publisher of Canadian Broadcaster, will 
address Monday luncheon. 

In afternoon Richard P. Doherty, NARTB 
employe-employer relations director, will con- 
duct management clinic. F. E. Lackey, WHOP 
Hopkinsville, will conduct 4 p.m. program 
clinic. He will be supported by Hugh O. Potter, 
WOMI Owensboro; Vernon A. Nolte, WHIZ 
Zanesville; Gene Trace, WBBW Youngstown; 
Robert Ferguson, WTRF Bellaire; Mike Lay- 
man, WSFC Somerset. John W. Betts, WFTM 
Maysville, Ky., and Robert C. Fehlman, WHBC 
Canton, Ohio, will give state legislative reports. 

TV panel opens Tuesday program. Wil- 
liam Fay, WHAM Rochester, NARTB TV di- 
rector, will be supported by Thad Brown, 
Howard H. Bell and Edward H. Bronson, of 
headquarters staff; Allen L. Haid, WSPD-TV 
Toledo, and James Hanrahan, WEWS (TV) 
Cleveland. President Fellows will speak at 
Tuesday luncheon on topic, “I Can Get It for 
You Retail.” 


BUSINESS BRIEFLY 


TOOTHPASTE CHAIN BREAKS © For- 
hans Toothpaste buying daytime radio chain 
breaks in about 15 markets, effective Sept. 8. 
Agency, Erwin, Wasey & Co., N. Y. 


YEAST SMALL MARKET PLANS @ Stan- 
dard Brands (Fleischmann’s Yeast) consider- 
ing radio campaign in number of small, widely 
scattered markets early in September, using 
woman’s participation shows. 
Walter Thompson Co., N. Y. 


Agency, J. 


AGENCY APPOINTED @ Blue Cross Com- 
mission of American Hospital Assn. and Blue 
Shield Medical Care Plans, Chicago, name J. 
Walter Thompson Co., same city, to handle na- 
tional advertising. Alexander Gunn, agency 
vice president, is account executive. Media 
plans will be completed in about two months. 


NOBLE-DURY NAMED @ Albert Noble, 
president, Noble-Dury & Assoc., Nashville, 
announces appointment of his agency to handle 
advertising for Enterprise Gas & Electric 
Ranges, made by Phillips & Buttorff Manu- 
facturing Co., Nashville. Plans include radio. 


CKLW GRIDCASTS @ CKLW Windsor- 
Detroit will air Michigan State football games 
during upcoming season under sponsorship of 
Sun Oil Co. 


SHOE SPONSOR @ Brown Shoe Co., St. 
Louis, to sponsor Smilin’ Ed’s Gang, featuring 
Ed McConnell, on CBS Radio (Sat., 10:30-11 
a.m. EDT), effective next Saturday. Agency, 
Leo Burnett Co., Chicago. 


NBC Revamps Radio, TV Program Staffs 


REINTEGRATION of NBC radio and tele- 
vision network program departments, in line 
with company’s radio-TV unification policy, 
announced Friday by Radio-TV Program Vice 
President Charles C. Barry. 

Thomas A. McAvity, former TV talent and 
program procurement manager, was named 
national program director, while Davidson 
Taylor, former general production executive 
in television network, was appointed director 
of public affairs, both men reporting to Mr. 
Barry. 

Abe Schechter, general program executive, 
continues on special assignments, also report- 
ing to Mr. Barry. Program organizations 
headed by Max Liebman, Worthington Miner, 
and Robert Montgomery not changed. 


Reporting to National Program Director 
McAvity: Merritt Barnum, appointed manager 
of new program development; Fred Coe, Doug- 


las Coulter, Dee Engelbach, Sam _ Fuller, 
George McGarrett, Roger Muir and Barry 


Wood, all executive producers and whose unit 
staffs will continue to work with them; Car! 
Stanton, appointed television network pro- 
gram manager, to whom television producers, 
associate producers and directors will report, 


as will Leroy L. Passman, who was named 
assistant television network program man- 


ager, and Ludwig Simmel, manager of co-op 


programs, who will report to Mr. Stanton on 
TV co-op matters. 

Others reporting to Mr. McAvity: John 
Cleary, appointed radio network program man- 
ager, to whom radio staff directors will report 
along with Arch Robb, named manager of 
music services. Also under Mr. Cleary are 
Van Woodward, supervisor of script depart- 
ment; Ross Donaldson, supervisor of literary 
rights and script readers; Robert 
supervisor of network program 
who assumes supervision of 
directors, and Mr. 
matters. 

Hal Kemp, named manager of talent office, 
will report to Mr. McAvity; talent office execu- 
tives who formerly reported to Mr. McAvity 
now report to Mr. Kemp, as does Mitchell Ben- 
son, manager of radio contract administra- 
tion, and John Rayel, appointed talent and 
program coordinator. Ben Parks was named 
network TV program manager, Chicago, and 
Homer Heck continues as network radio pro- 
gram manager, Chicago, both reporting to 
Mr. McAvity; program executives at other 
owned-and-operated stations who formerly re- 
ported to Messrs. Barry or Fred Wile 

(Continued on page 106) 
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FIVE-YEAR TV DEMAND 
OF 30 MILLION SETS SEEN 


ADMIRAL Distributors’ TV inventories are 
only one-sixth of those year ago, and market 
is no longer glutted with surplus or distress 
merchandise, according to President Ross D. 
Siragusa. He spoke to more than 400 Admiral 
domestic and international distributors in 
Chicago Friday. 

Calling attention to 28 stations authorized 
since July 1, he commended FCC for its 
“magnificent job in thawing the freeze’. He 
spoke of Denver, where 8,000 sets were sold 
in first two weeks after KFEL-TV took air, 
and predicted sale of 50,000 sets before year’s 
end. 

Admiral, he said, will hereafter introduce 
only one new video line each year, instead of 
customary two or three which is “wasteful” 
for factory and hardship on TV-appliance 
dealers. 

He termed saturation of sets “state of mind” 
completely offset by obsolescence, pointing out 
that radio market supposedly was saturated 
many years ago. This year, however, industry 
is expected to sell 10 million radios with manu- 
facturers’ value of $250 million. Regarding 
TV, he said half of nation’s sets, or some 9 
million, have screens smaller than 16 inches, 
and 5 million sets are four or more years old 
and have 14-inch screens or smaller. 

He predicted 30 million sets will be sold in 
next five years. 


DuMONT TV TRIO PLANS 
PROGRAM, SALES PACKAGES 


PLANS to integrate program facilities of 
three DuMont Television Network’s owned and 
operated stations —-WABD (TV) New York; 
WTTG (TV) Washington, and WDTV (TV) 
Pittsburgh—and to offer all three stations as 
package to sponsors on “an attractive basis” 
were formulated at conference in New York 
Thursday and Friday by station executives. 

Attending two-day sessions were Harold 
Lund and Larry Israel, general manager and 
sales manager of WDTV; Walter Compton and 
Neal J. Edwards, general manager and sales 
manager of WTTG, and Lawrence J. Wynn, 
sales manager of WABD. Richard E. Jones, 
manager of DuMont’s_ recently-established 
owned and operated department, presided over 
meeting that was called to discuss sales, sales 
policy, programming, promotion, merchandis- 
ing and advertising problems. 

One of announced results of meeting was 
plan for wider exchange of programs proved 
successful in each city and tighter integration 
of station and network operation. This prac- 
tice, it was pointed out, will enable sponsors 
to use their programs on three markets that 
represent 15.5% of nation’s buying power and 
contain 21.6% of country’s TV sets. 

In discussion on business affairs and plans, 
all three stations reported increases in billings 
and progress in building plans. Station man- 
agers agreed to standardize on slides, requir- 
ing uniformity in space devoted to commercials 
and that to station call letters. 

Regarding building plans, DuMont’s $4 
million TV center at 205 East 67th St., New 
York, was reported as available for limited 
use within next month or six weeks and all 
five studios ready before end of year. Con- 
struction on WTTG’s new headquarters on top 
of Raleigh Hotel was said to be progressing 
rapidly. 
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In this Issue— 


CBS Radio adds new discounts to reduce 
evening time charges by 25%. Affii- 
ates agree to take 15% cut in com- 
pensation from network, but they’ll 
recover some of that next Feb. 25 
when the network restores Monday- 
Friday daytime rates to levels exist- 
ing before the rate cuts of July, 1951. 
Other networks expected to follow 
suit, either with new rate cuts or new 
discount structures. Page 28. 

SHOULD NARTB issue a “guaranteed 
rate card seal” to stations which do 
their dealing above the counter? It’s 
a question that will come up at the 
annual series of district meetings 
which begin today. Page 23. 

SOME 27,425,000 U. S. automobiles are 
equippec with radios, and auto listen- 
ing is higher than home listening. This 
Pulse survey, underwritten by BAB, 
is the first important national measure- 
ment of the audience on wheels. 
Page 25. 

A DOZEN major advertisers are buy- 
ing heavily in radio and television— 
all of it spot. Page 25. 

RADIO beats all other media, including 
television, in rounding up customers 
for Federal oe & Loan Assn. of 
San Diego. Page 46 

GORDON MeLENDON, president of the 
suspended Liberty Broadcasting Sys- 
tem, wants the FCC to help him 
breathe life into the network again. 
Page 26. 

HERE’S another radio vs. newspaper 
“result” test by Advertising Research 
Bureau Inc. In this one radio brought 
more money into Rochester stores than 
newspapers. Page 26. 

SCREEN Writers Guild orders members 
to cut off all material from the 13 
Hollywood television film producers 
against which the Guild is striking. 
Page 73. 

NEW grants bring to 36 the total of 
TV stations authorized since the thaw. 
Page 73. 

OFFICIAL U. S. Census figures on Idaho 
radio homes. Page 34. 

NARTB has a new pamphlet which will 
help broadcasters keep out of political 
pitfalls. Page 27. 

IT’S up to the FCC hearing examiner 
to decide whether to prolong or con- 
clude the already lengthy hearings on 
the proposed merger of ABC and 
United Paramount Theatres _ Inc. 
Page 30. 


Upcoming 


Aug. 18: BAB Sales Clinic, San Antonio. 

Aug. 18-19 NARTB District 7, Hotel Stat- 
ler, Cleveland. 

Aug. 21-23: Georgia Assn. of Broadcas- 
ters, Gen. Oglethorpe Hotel, Savannah. 

Aug. 21-22: NARTB District 8, Grand 
Hotel, Mackinac Island, Mich. 

Aug. 22: BAB Sales Clinic, New Orleans. 


(Other Upcoming, page 38) 






Closed Circuit 


(Continued from page 5) 


Benito Gaugine, legal assistant to Vice-Chmn. 
Hyde; Thomas H. Donahue, Hearing Div., 
Broadeast Bureau, and Annie Perry Neal 
Huntting, Telegraph Div., Common Carricr 
Bureau. 


HOWARD LANE, vice president of Field 
Enterprises Inc. for past seven years, termi- 
nates that post at month’s end and plans to 
move from Chicago to Portland where he will 
supervise operations of KOIN Portland and 
KJR Seattle, in which he acquires interest 
under $1% million purchase of two stations 
from Field [B®T, July 14]. FCC approval 
came last Thursday. Pending are applications 
for TV in each market. Field Enterprises is 
left with only one radio property of half- 
dozen originally held—WJJD Chicago. 


INTEREST of educators in TV manifested 
at meeting Oct. 4 in Portland, Ore., of boards 
of governors of top universities. Lester E. 
Cox, part owner of KCMO Kansas City, vice 
president and director KOAM Pittsburg, 
Kan., and chairman of board of KWTO Spring- 
field, Mo., for U. of Missouri will direct panel 
discussion, with Michael R. Hanna, director 
of Cornell U.’s WHCU (commercial TV ap- 
plicant) and NARTB board member, to par- 
ticipate. Move for “non-profit” operation, in 
lieu of non-commercial, which would permit 
educational stations to accept commercial 
business, is anticipated. 


IN MEDIA fight for equality with press, 
broadcasters also have encountered discrimina- 
tion from number of private organizations, 
Latest example is Brookings Institution, high- 
brow privately-endowed research organization, 
which snubbed radio-TV in releasing newest 
publication, Health Resources in the United 
States. Both MBS and NBC-TV sought spe- 
cial event on study but were refused. Radio- 
men aren’t even given equal treatment on 
access to releases. 


ONCE groundwork has been laid for GOP 
campaign strategy, look for appointment of 
radio-TV advisor to Gen. Eisenhower. Selec- 
tion of expert to guide general on broadcast 
techniques and serve as liaison with networks 
and stations being mulled in Republican Cam- 
paign Committee headquarters. Advisor also 
would serve as “advance man” for nominee at 
key TV originating points for major speeches. 


WILL MAYOR David L. Lawrence of Pitts- 
burgh and his plan to put VHF Channel 4 
into nearby Irwin, Pa. (see story, page 73), 
run into legal snags? Observers-point out one 
block to plan might be court appeals of WLOA 
Braddock and WWSW Pittsburgh, since they 
could ask stay of Commission action until 
courts acted. 


FTC CITES PHILLIPS 


FEDERAL Trade Commission has charged 
Phillips Inc., Washington electrical appliance 
chain, with making misrepresentations in its 
advertising of home freezers. FTC says 
Phillips claimed on radio and other media it 
was engaged in cperation of food purchasing 
plan and that participants could save 30% on 
annual food costs. Phillips is not engaged in 
operation of food purchasing plan and savings 
do not amount to 30%, Commission claims. 
Hearing has been set for Sept. 24 in Wash- 
ington. 





for more AT DEADLINE see page 106 . 
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All It Took was Impact... 
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. .. A twin-barrel salute, to remove outlaw-leader “Curley Bill” from circulation. 

)p Western myths to the contrary, Curly’s death in an Iron Springs, Arizona shotgun duel 

of with Wyatt Earp was confirmed by eyewitness reports from both outlaws and possemen @ Largest total audience of any 
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“America’s Most Listened-to Independent Station’ 


General Manager, Todd Storz; Represented Nationally By The BOLLING CO. 
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Mr. Tuos. F. Assorr, Jr.. 
President, 
Frontier Pontiac, Inc. 


Fort Worth. Texas 
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How to Build Up Repair Business 
Via Radio 


Mr. Thos. F. Abbott, Jr., President of Frontier 
Pontiac of Fort Worth, Texas, has used the 
Fulton Lewis, Jr. program as the chief means of 
advertising a budget plan for major repairs. His 
ad agency, the Rowland Broiles Company, states 
to Radio Station KFJZ, Fort Worth’s Mutual 
outlet, “There has been immediate response in 
the form of new budget accounts. Also, during 
the recent showing of the 1952 Pontiac, we 
pushed ‘open house on Saturday and Sunday’ on 
the show and the response was very gratifying.” 


The Fulton Lewis program, with a ready-made 
audience and the prestige of the largest national 
network, is available for sale to local advertisers 
in individual cities at low, pro-rated talent cost. 
Currently sponsored on more 
than 370 stations by 623 adver- 
tisers (including 122 automotive 
sales and service organizations) 
Fulton Lewis, Jr. offers a proved 
and tested means of reaching 
customers and prospects. Since 
there are more than 500 MBS 
stations, there may be an open- 
ing in your locality. Check your 
Mutual outlet—or the Co- 
operative Program Department, 
Mutual Broadcasting System, 
1440 Broadway, NYC 18 (or 
Tribune Tower, Chicago 11). 
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ing Representative; Jane Pinkerton, News Editor. 





HOLLYWOOD BUREAU Taft Building, Hollywood 
and Vine, Zone 28, HEmpstead 8181; David Glick- 
man, West Coast Manager; Marjorie Ann Thomas. 


TORONTO: 417 Harbour Commission, EMpire 4-0775 
James Montagnes. 


SUBSCRIPTION INFORMATION 
Annual subscription for 52 weekly issues: $7.00. 


Annual subscription including BROADCASTING Year- 
book (53rd issue): $9.00, or TELECASTING Yearbook 
(54th issue): $9.00. 


Annual subscription to BROADCASTING @ TELECAST- 
ING, including 54 issues: $11.00. 


Add $1.00 per year for Canadian and foreign post- 

age. Regular issue: 35¢ per copy; 53rd and 54th issues: 
$5.00 per copy. 
ADDRESS CHANGE: Please send requests to 
Circulation Dept., BrRoApcCASTING e TELECASTING, 
National Press Bldg., Washington 4, D. C. Give 
both old and new addresses, including postal zone 
numbers. Post Office will not forward issues. 





BroapcasTING * Magazine was founded in 1931 by 
Broadcasting Publications Inc., using the title: 
BroapcasTInc *—The News Magazine of the Fifth 
Estate. Broadcast tte was acquired in 1932 
and Broadcast Reporter in 1933. 5 


*Reg. U. S. Patent Office 
Copyright 1952 by Broadcasting Publicatiens, Inc 
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Put Your Brand Un Wyoming 
Northern Colorado and 
Western Nebraska 


BY USING 






WYUMING CUWBUY NETWORK 


— ALL STATIONS ABU AFFILIATED — 


This is a genuine full-time line-connected 
network, keyed and fed out of Cheyenne 








} cnoon COVERAGE BASED 
a ON .| MILLIVOLT 
CONTOUR 


TJ wasnax 


NATRONA = =— | CONVERSE 


OAWES ) 


Cosper 


CARBON 


LARAMIE 
? 
Lorem 
Wyomin 


CHASE 


MORGAN 


WASHINGTON 


COVERAGE AND MARKET SPOT ANNOUNCEMENT RATES 


DATA 8 stations. DAY $19.00 NIGHT $28. 
. ny as oa 257 
papulation 1960 cone) 406,81 group discount $14.25 $21.00 
radio homes (Broadcasting) 101,704 frequency 13 times $2.57 52 times 7.5% 
retail sales (Sales Management) $669,274,000 discounts 26 times 5%, 104 times 10° 
~4 ; 
s ws : . FOR FURTHER DETAILS 


see any Joseph Hershey McGillvra man, or phone 
Frank Flynn, Commercial Manager, or Wm. C. 
Grove, General Manager, WYOMING COW- 
BOY NETWORK, 4-4461, Cheyenne, Wyoming. 


| BILLING 
| AFFIDAVIT 
| CLEARANCE 





*KVOC, Casper, available and market data and 
rates on request. 


KE BC 


ATION CHEYENNe 


KOWB 


LARAMIE 


KRAL 


RAWLINS 


KWRL 


RIVERTON 


KWOR 


WORLAND 


KODI 
KGOS 


TORRINGTON 


KSID 


SIDNEY 


KVOC 


CASPER * 
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For the best spot, at the right time, at the 
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OTHERS 


Now, for the first time anywhere in television, requirements for 


10-second station breaks have been standardized on stations repre- representing 


sented by NBC Spot Sales — saving time and cutting production costs. TELEVISION STATIONS: 


No longer do you have to go through the costly procedure of producing WNBT New York 
° ° i ° WNBQ Chicago 
completely different films or slides for each station. Sr Sis iain 
7 . WPTZ Philadelphia 
‘as You need reserve only the upper right hand quarter of the WBZ-TV Boston 

screen for station identification. This leaves you a standard WNBK = Cleveland 
WNBW Washington 
WRGB Schenectady- 
Albany-Troy 


shape, covering seventy-five percent of the space for your commercial. 


Thus, today, you can reach 50% of all U. S. TV families through our 
eight stations without changing your basic artwork or sound track. 


; , ’ . representing 
Choice 10-second Shared Identification Station Breaks are now RADIO STATIONS: 


available for your Fall Campaign. So spot your product on TV — ener New York 
at minimum effort and expense. Yes, some spots are better WMAQ Chicago 


than others . .. and you can buy them through NBC Spot Sales. ; onl vg a — 
fevetantd 


KOA Denver 
wre Washington 


SPOT SALES 


30 Rockefeller Plaza, New York 20, N. Y. 


Chicago Cleveland Washington San Francisco 
Los Angeles Denver Charlotte* Atlanta* 


*Bomar Lowrence Associates 
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WODEF 


CHATTANOOGA, TENNESSEE 


has more 
audience, all 
morning, in 
Chattanooga than 


the next two 
network stations 
combined / 


D . c 1370 KC e ABC 


5000 WATTS 
CHATTANOOGA 


CARTER M. PARHAM, Pres. KEN FLENNIKEN, Gen‘l Mgr. 


Represented by BRANHAM 
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LIFFORD DILLON, copy chief, Dancer-Fitzgerald-Sample, N. Y., tc 
Ward Wheelock Co., Phila., as vice president and director of copy 


THOMAS M. McDONNELL, director of radio-TV production, Foote, 
Cone & Belding, N. Y., appointed director of program development 
GEORGE WOLF, manager of radio-TV programs, succeeds Mr. Mc- 
Donnell. 


THOMAS GAYLE, vice president, copy chief, and member of plans 
board, Hewitt, Ogilvy, Benson & Mather, N. Y., to Geyer, Newell & 
Ganger, same city, as associate copy director. 


JOHN W. FRASER Jr., account executive, KABC San Antonio, to Bob 
Holleron Adv., that city. 


THEODORE CARTER GLAYSTEEN, account executive, Ward-Wheelock 
Co., Phila., to J. Walter Thompson Co., N. Y., as copy group head. 


GEORGE BOND, advertising manager, Schwinn Bicycle Co., to Bozell 
& Jacobs Inc., Chicago, as associate account executive. 


CHARLES A. CHURAN Jr. to creative staff of Earle Ludgin agency, 
Chicago. 


AWAWAWABAAAAARAABARARBRBRBRARRRRERRRRRSE RRR R ERE ER EE EERE EEE EE 


on all accounts 


AAWWRWBAWVAARAABRAABRAABRAABRRABRARARRRRRRRERER ER EERE EE EEE ESE EE 


PEN-MINDED in her ap-_ with diverse social welfare, civic, 
O praisal of all media, Jane’ state and federal organizations 
Ridley, media director and and agencies in coordinating their 
timebuyer of Irwin Co. Inc., Bev- Southern California radio through 


erly Hills agency, feels that radio, 
suffering from a self-imposed in- 
feriority complex, has for some 
time been underselling and apolo- 
gizing for itself. She maintains 
this dates back before TV and that 
now the new advertising medium 
is getting much of the blame for 
radio’s problems. 

Believing radio 
will continue at its 
level as an adver- 
tising medium while 
TV will become a 
direct selling one, 
she advocates that 
each be used to 
complement the oth- 
er by an advertiser. 

Miss Ridley tried 
her hand in a vari- 
ety of business and 
professional fields 
before that 1946 
summer day’ when 
she walked into the 
Los Angeles offices of the Southern 
California Broadcasters Assn. to 
explore radio’s possibilities. 

She previously had been a dental 
hygienist, secretary, model, publi- 
cist, booker of animals for a state 
fair and had held various other 
assignments of responsibility, such 
as working for a construction com- 
pany and an airplane factory. 

After a year at SCBA handling 
spot announcements and working 


Miss RIDLEY 


the trade association, she moved to 
ABC in September 1947. Her as- 
signment was as_ secretary to 
KECA Los Angeles sales depart- 
ment, under the late Clyde Scott, 
then general manager. 

Joining C. E. Hooper Inc. Holly- 
wood office in the spring of 1948, 
she became manager some eight 

months later when 


aN Kay Lancaster re- 


“a Y\ signed to be mar- 
ried. She returned 
to ABC in June the 
following year as a 
member of the net- 
work’s Hollywood 
publicity - promotion 
staff. 

About a year later 
Miss Ridley decided 
to get into the ad- 
vertising agency 
business. She talked 
it over with George 
Irwin Co., and short- 
ly afterward joined that agency’s 
general staff, working with ac- 
count executives in all media. 

Becoming media director and 
timebuyer was a gradual process. 
She accumulated these duties with- 
in two years. 

Among accounts that agency 
currently places in radio and TV 
are Ice Capades, Westinghouse 

(Continued on page 58) 
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t ROBERT P. AMES appointed research-media director, W. D. Lyon Co., 
Cedar Rapids, Iowa. JOHN E. FISHER, advertising staff, Montgomery 
y: Ward & Co., Chicago, to agency as assistant account executive. 
ms KENNETH F. BROWNING, Tatham-Laird agency, Chicago, to Grant 
a. Adv., same city, as account executive on Folger coffee. WILLIAM D. 
oi AYRES named public relations director in Grant’s Chicago office. 
GEORGE SVESTA, Foote, Cone & Belding, Chicago, to Campbell- 
ns : : va , 
& Mithun, same city, as art director. 
W. ARTHUR FIELDEN, Campbell-Ewald Co., Detroit, to Media Inc., 
| Miami, as vice president and general manager. PHIL GROH, president 
- of Southern Television Productions, to Media as contact group head and 
producer of TV package programs, and WILLIAM L. 
ROHDE, copy chief for Houck & Co., Miami, to Media 
ek in same capacity. 
ell MICHAEL P. RYAN, Hazard Adv., N. Y., to Gard- 
- ner Adv., St. Louis, as copy-contact man on Monsanto 
Chemical account. 
icy, ‘ : " 
MORRIS F. TANDY, Smith, Taylor & Jenkins Co., to 
Edward M. Power Co., Pittsburgh, Pa., as account 
ee executive. 
Mr. Fielden 
ARTHUR E. SMITH, partner in Simon & Smith, Portland, Ore., to Al- 
port & O’Rourke, that city, as vice president. 
SNOWDEN HUNT Jr., director of media and research, Mogge-Privett 
Inc., L. A., to Geoffrey Wade Adv., Hollywood, in similar capacity. He 
is succeeded by JANE LEIDER, production manager and media director, 
ss Yambert-Prochnow Inc., Beverly Hills. 
ivic, ROBERT W. BOONE, account executive, Hixson & Jorgensen Inc., L. A., 
we to Abbott Kimball Co., that city, in similar capacity. 
eir 
ugh JAMES SIMMONS, free lance Hollywood TV film producer, to Yambert- 
d * Prochnow Inc., Beverly Hills, as vice president in charge of radio-TV 
“a and member of board of directors. 
“t- 
aa TED ROGERS, assistant to AL KABAKER, vice president in charge of 
Dancer-Fitzgerald-Sample Inc., Hollywood, on leave of absence to handle 
olly- radio-TV for Republican Vice Presidential campaign of Sen. Richard 
1948, Nixon. 
ight 
vaen J. C. MORSE, executive vice president, Dan B. Miner Co., L. A., named to 
a. committee on research of American Assn. of Adv. Agencies. 
ned ' sa . 
“ JONES HAWLEY, national advertising department, Valley Times, North 
as a Hollywood, Calif., to BBDO, L. A., as account executive on Rexall Drug 
net- Co. account. 
wood 
otion GRANT THUEMMEL, account executive, Simon & Smith, Portland, Ore., 
- opens own agency, THE GRANT THUEMMEL AGENCY, located in 
ater . . Ton 
cided Portland Trust Bldg., that city. 
2 ad- 
ney ROBERTS, MacAVINCHE & SENNE, Chicago, will move to new quar- 
alked ters at 75 E. Wacker Dr., Aug. 25. 
eorge 
short- SORENSEN & Co., Chicago, has moved to new quarters at 430 N. 
ncy s Michigan Ave. 
1 ac- 
MARSTELLER, GEBHARDT & REED, Chicago, has moved offices to 
and 185 N. Wabash Ave. 
ocess. 
with- TATHAM-LAIRD agency, Chicago, has moved to 64 E. Jackson Blvd. 
Telephone Harrison 7-3700. 
eency : r _ s 
ld TV HAL DAVIS, vice president of merchandising and promotion and direc- 
lhouse tor of Kenyon & Eckhardt, N. Y., father of girl, Marcy Ellen, Aug. 11. 
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tale of two 


Observe the rooftop on the left. 


It marks a television home, of which 
the U.S. now contains some 17,100,000 
—each one located somewhere 


within range of a television station. 


Represents quite an advertising 


market, doesn’t it? 
Look now at the rooftop on the right. 


This marks a radio-only home, of 
which ““Non-TV America’”’ alone 
contains over 17,200,000—each one 


located beyond range of any TV. 


Represents quite an advertising 


market, doesn’t it? 


Yes, the plain fact is this: for every 
TV home in America, there’s a 
radio-only home in the 45-state area 


of ““Non-TV America’’! 


Mutual’s Mister PLUS is perched on 
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rooftops... 


the righthand rooftop for a very simple 
reason. An independent, 1,000,000- 
interview research into actual listening 
throughout ‘‘Non-TV America” 
(Feb.-Mar.,’52) proves that Mutual 
dominates this entire market by 2 to 1 


over any other network. 


What’s more, Mister PLUS earns this 





rooftop perch for his clients by another 
simple fact: Mutual serves ““Non-TV 
America” with more stations than the 


three other networks combined. 


No wonder Mutual offers the Number 













One route to ““Non-TV America”... 
as well as the lowest-cost route 


to all America. 


MUTUAL 


network 
compare networks... pr MISTER PLUS of 560 affiliates 


Compare audiences... 






and consult 






— 416 FOR ‘““NON-TV AMERICA”’ ALONE 





Mister PLUS... 
1440 Broadway, New York 18 
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real 
West 
Virginia 
Market 


Here’s the lush potential in “Personality’s” half-millivolt area alone! 






















TOTAL POPULATION 992,994 
TOTAL FAMILIES 250,337 
RETAIL SALES $543,571,000 
FOOD SALES $111,735,000 
GENERAL MERCHANDISE SALES $80,496,000 
FURNITURE AND 

HOUSEHOLD GOODS SALES $29,969,000 
EFFECTIVE BUYING INCOME $965,894,000 


Source — U.S. Census and BMB Survey, 1950 


: Two power-packed stations to provide a double 
POWER “knockout” punch .. with FM for good measure. 


The best in ABC and CBS network radio, plus 


PROGRAMMING a local flavoring of programming and news. 


PROMOTION Publishing monthly audience-building consumer 


magazines to help promote your program and product. 


EXPERIENCE Operated jointly and staffed by competent, capable 


personnel who live..and love.. radio. 


it costs less when you use “Personality” \ 





Rome (A (10I1 


ABC Radio Network Affiliate 
5000 W DAY @ 1000 W NIGHT 





Joe L. Smith, Jr’, Incorporated @ Represented nationally by WEED & CO. 
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WItS ee 


CBS Radio Network Affiliate 


7A personality 


WAWKAABWAWABBAAARBARBBABRBRRRRRBRRBRRARERERERRER ERR ERE BRER ERE EEE E 


new business. qu 


WAAWVWBWBBABRAABARARAABRRRARRRBRARBRERRERERRER ERE REE EEE EEE EE SEE 


Spot eee 


ORTON BROS., Plainview, L. I. (real estate), planning extensive ra- 
! dio campaign to promote Morton Village, new home community at 
Plainview. Agency: Willian von Zehle & Co., N. Y. PETER J. Me- 
KENNA, vice president and director of agency’s real estate division, 
is account executive. 


‘-A Corp., Chicago, which is introducing Lemon Quick with satura- 
tion radio-TV spot campaigns in Illinois, Indiana and Ohio, moves 
into Cleveland, Youngstown and Canton after Aug. 28. Next area in 
market-by-market national introduction is expected to be in South. 
Agency: Buchanan & Co., Chicago. 


ARDEN FARMS Co., L. A. (dairy products), will sponsor charity 
game between Los Angeles Rams and Washington Redskins on KLAC 
Hollywood, KFAY Bakersfield, KRNO San Bernardino and KVEN 
Ventura, Aug. 21, 8:15 p.m. PDT. Agency: Allied Adv., L. A. 


Network oo 


GENERAL FOODS Corp., N. Y. (Log Cabin syrup), will sponsor 
Kenneth Banghart in five minute news report Thurs., 8:25-30 p.m. 
effective Aug. 28, on NBC radio. Program titled Log Cabin News will 
follow Roy Rogers and precede Father Knows Best, both shows spon- 
sored by General Foods. Agency: Benton & Bowles, N. Y. 


O-CEDAR Corp., Chicago (O-Cedar mops and Dri-Glo polish), will 
sponsor first quarter hour of Don MeWNeill’s Breakfast Club Mon. 
through Fri., 9-10 a.m. on ABC radio for 52 weeks, effective Sept. 8. 
Agency: Turner Adv., Chicago. 


GENERAL ELECTRIC Co., Bridgeport, will sponsor Joan Davis with 
Jim Backus in comedy situation film show called I Married Joanie 
starting Wed., Oct. 8, 8-8:30 p.m., NBC-TV. Agency: Young & Rubicam, 
N. Y. Cavalcade of America, originally scheduled to start at that time 
on alternate weeks, will move up to 8:30-9 p.m. through BBDO, N. Y. 


PROCTER & GAMBLE, Cincinnati (Ivory Flakes), will sponsor 
One Man’s Family alternate weeks on NBC-TV, Sat., 7:30-8 p.m., ef- 
fective Sept. 13. Agency: Compton Adv., N. Y. 


flgency Fippeintments eee 


RESORT AIRLINES Inc., N. Y., appoints Robert W. Orr & Assoc. 
that city. 


ICE CAPADES (skating troupe) appoints Irwin Co., Beverly Hills, 
to handle advertising for New York appearance. Radio-TV is being 
used. 


CHALLENGE CREAM & BUTTER Assn., L. A. (dairy products), ap- 
points Davis & Co., that city. Radio-TV will be used. ROSS SAWYER 
is account executive. 


AUSTIN MOTORS Co., appoints Hewitt, Ogilvy, Benson & Mather, 
N. Y., for advertising in U. S. effective Sept. 1. 


ADOLPH’S FOOD PRODUCTS, Burbank, Calif. (seasoned & non- 
seasoned meat tenderizers, salt substitute), appoints Erwin, Wasey 
& Co., L. A. 


BISHOP, McCORMICK & BISHOP, N. Y. (Dodge car and truck dealer), 
names Grant Adv., that city. WILLIAM E. JOHN Jr., supervisor on 
Dodge national account, will be account executive. 


Adpeople eee 


LARRY KRAFT, creative director, Elwood J. Robinson & Co., L. A., 0 
Paper-Mate Pen Co. Inec., Culver City, as vice-president in charge of 
advertising. 

LeROY SPENCER, executive vice-president, Packard Motor Car Co., De- 
troit, resigned office to become’ West Coast manager, with headquarters 
in Los Angeles. 


GRANT BUTLER, Boston radio-TV producer, to Richfield Oil Corp. 
L. A., as assistant to merchandising manager. 


TED GARON, associated with Pacific Hotel Publications, to Sinclair 
Paint Co., L. A., as advertising manager. 


BROADCASTING @ Telecasting 


BR 




















nsor 
p.m, 

















will 
pon- 
will 
Mon, 
. « 
with 
am, 
time 
.. 
nsor 
ef- 
wil We're proud of WOAI and its 
vast audience. We know Cleveland is one of 
7 America’s greatest cities. Folks around here buy 
products advertised on WOAI. They buy more food 
“me than is sold in Cleveland, Ohio. 
OUR POINT IS — 
her, WOAI serves one of the nation’s 
LEADING MARKETS 
10n- 
sey AND — 
P WOAI is its MOST POWERFUL 
"a advertising influence! 
BUY WOAI! 
a £ Cc Represented Nationally by 
a EDWARD PETRY & COMPANY, INC. 
T 0 & NEW YORK @ CHICAGO © LOS ANGELES © ST. LOUIS 
DALLAS @ SAN FRANCISCO © DETROIT 


De *Cépr. 1951 Sales Man- 

ters agement Survey of 
Buying Power; further 
reproduction not 
licensed. 
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1,000,000 
PER DAY 


WRC audience surveys 
mean something more than 
passive listeners. Daily and 
Sunday “circulation” is also 
measured in terms of re- 
sults over the counter for 
advertisers. 


Morning, noon and 
night, Washington area 
people tune to the continu- 
ing editions of WRC-NBC. 
Combined total listening 
goes well over nine digits 
. ..@ tremendous audience 
for your commercial mes- 


sage. 


The entire WRC schedule 
represents a range of pro- 
gramming to fit any sales 


requirement. 


IN THE NATION'S CAPITAL 
YOUR BEST BUY IS 


FIRST in WASHINGTON 


980 KC © 93.9 on FM 
Represented by NBC Spot Sales 
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4 feature of the week 
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ADIO is playing an important 
part in the public relations 
program of northwest Wis- 

consin. 

The Wisconsin Indian Head 
Country Ine., a non-profit tourist 
association boasting 1,300 mem- 
bers, has used a summer series of 
programs for the past five years. 

“One of the basic requirements 
in building more support for the 
recreation industry,” explained 
Fred Kluhsman, executive secre- 
tary of the association, “is the 
education of the residents of the 
area in the work of tourist promo- 
tion and the value of tourist trade 
to the economy of the area.” 

Mr. Kluhsman contacted five ra- 
dio stations in northwest Wiscon- 
sin five years ago in a move to 
obtain public service time to sup- 
plement news releases carried in 
56 area newspapers. 

The stations offered 15 minutes 


weekly. The association has used 
this time to publicize fishing news, 
points of interest and commentary 
on the value of the tourist trade to 
Indian Head Country. 

Summer series of 20 programs 
is taped in Eau Claire, Wis., then 
mailed to the five stations which 
blanket northwest Wisconsin and 
cover several Minnesota counties. 

What is the cost of reaching 
15.000 listeners weekly during the 
summer? Mr. Kluhsman is happy 
to report the coverage costs only 
“about 25 hours of office time and 
than $100 for postage and 
tapes.” 


less 


Stations carrying the series of 
Indian Head Reports were listed as 
WEAU-AM-FM_ Eau _ Claire, 
WJMC-AM-FM Rice Lake, WLDY 
Ladysmith and WATW Ashland, 
all Wisconsin, and WEBC-AM-FM 
Duluth, Minn. 
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STRONG stand against nega- 
A tive salesmanship and for the 

positive future of radio is 
espoused by Robert M. Flanigan, 
manager of National Radio Spot 
Sales at NBC Chicago. Mr. Flani- 
gan, who decries the “negative 
knocking” by radio’s competitors 
for the advertising dollar, believes 
in “standing on what we have to 
offer.” 

As for radio generally, “It is in 
a state of flux, but will work out 
its problems. Continually under- 
sold, it’s still the greatest mass 
medium. It’s future will be inter- 
esting—and positive.” He sees 
many changes for the better, in 
all phases of the industry. 

Mr. Flanigan’s faith is supreme, 
despite his rugged competition. He 
competes not only in the nation’s 
strongest TV markets, but also 
with hard-hitting radio operations 
in the six cities where NBC has 
O & O outlets. Two plusses he fa- 
vors, however, are the swing of 
many advertisers who do not re- 
quire product demonstration from 
TV to radio, and the emphasis sta- 
tions are giving increasingly to 
merchandising, particularly in 
food and drug lines, to spot clients. 

Many of his thinking processes 
as applied to broadcasting stem 
from his legal training. After 
graduation from the U. of Iowa, 
he began work there on a law 
degree before returning to Chicago, 
his family home most of the time 
since his boyhood days in Aber- 
deen, S. D. Back in Chicago, Bob 


Mr. FLANIGAN 


Flanigan planned to complete his 
legal studies at Northwestern U., 
where he worked for his fraternity, 
Delta Tau Delta, as a frosh tutor 
for $25 a month and room and 
board. He instructed at N. U. on 
the fine points of torts for two 
years until getting his jurispru- 
dence degree in 1935. 

After graduation, he was dis- 
gruntled to learn spanking—new 
attorneys were getting only $8 per 
week, whereas a strangely foreign 
field—radio—offered a_ princely 
$18. He argued and won the case 
for radio, going to work for World 


(Continued on page 44) 


it's Coverage 
that Counts! 


Gulliver was a great leg- 
endary figure who knew 
the power of coverage. 
Here he is shown in the 
Land of Lilliput. He is the 
giant who covers the land, 
just as WBRE is the Gulli- 
ver of the “earway” here 
in this Pennsylvania man- 
ufacturing-mining area on 
the beautiful Susquehan- 
na River. You don’t need 
Seven League Boots to 
reach this 400,000 popu- 
lated market. All you 
need is to call us and 
WBRE will deliver your 
message ... promptly... 
profitably. 

Headley-Reed, Representative 
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YOU MIGHT WALK A MILE IN 
6; MINUTES — 


Bee «2 


YOU NEED THE 
FETZER STATIONS 
TO SET RECORDS 
IN WESTERN MICHIGAN! 


If you want to “hike” your sales in Western Michi- 
gan, sign up now with the Fetzer Stations—WKZO- 


WJEF in radio, WKZO-TV in television. 





Se 
< 


~ KS 


RADIO: WKZO, Kalamazoo, and WJEF, Grand 
Rapids, a CBS combination, deliver about 57% 
more city listeners than the next-best two-station 









ate choice in these cities. The 1949 BMB Report TELEVISION: WKZO-TV, Channel 3, is the Of- 

ew shows tremendous rural circulation, too—a 46.7%, ficial Basic CBS Television Outlet for Kalamazoo- 

= increase over 1946 in unduplicated daytime audi- Grand Rapids. ee SSenmy Videotex Diary 

a ance: . . # SEO% neues ot alehe! fa the Geant Study for April, 1952, using BMB techniques, 
r laa id , Ran "70 aa : 

tne Rapids area alone, this amounts to an undupli- oo that WKZO TV delivers 91.4 fo more " _ 

nd, veel conan ot CRRUN tenes, dee onl eae ern Michigan and Northern Indiana television 

lli- : : - tes _ ones “por 

cal Best of all, WKZO-WJEF cost 20% less than the homes than Station “B”! 

an- two next-best stations in Kalamazoo and Grand Ask your Avery-Knodel man for all the facts—or 

son Rapids! write direct. 

an- en 

eed *Michael Pecora walked a mile in 6 minutes, 27-1/5 seconds in New York City on February 22, 1932. 

to 

pu- 

ae Ww WKZ0-TV wkzo 

— JEF y A 

<a top in GRAND RAPIDS (P4 IN WESTERN MICHIGAN 4/4 in KALAMAZOO 

AND KENT COUNTY AND NORTHERN INDIANA AND GREATER 
itive WESTERN MICHIGAN 






(CBS RADIO) (CBS RADIO) 
ALL THREE OWNED AND OPERATED BY 


FETZER BROADCASTING COMPANY 


AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 






Reunions 


EDITOR: 
Many thanks for the 
story of yours truly.... 
I want you to know that I have 
received many, many calls from 
friends whom I haven’t seen in a 
long time. The story was also 
responsible for a very pleasant re- 
union with an old Army buddy I 
haven’t seen in six years.... 
Robert Brenner 
Radio-Television Director 
Lewin, William & Saylor 
New York 


excellent 


Joseph P. Ernst 


EDITOR: 


Because of the seriousness of the 
situation, we will come directly to 
the reason for our writing. We 
have discovered what we fear may 
be the cause of final disaster to the 
radio industry. We are not speak- 
ing of any other advertising or en- 
tertainment medium, but of a start- 


pet S 


wk 
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open mike 


(2 
, 


AALA* 
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ling danger that exists within the 
industry itself... . 

Motived by mere curiosity, we 
were scanning the Yearbook for 
1952 when we, by chance, opened 
it to the section listing the stations 
of the state of Wyoming. This page 
reveals the jeopardy. It is found 
in the person of one Joseph P. 
Ernst. Under Riverton, KWRL, 
1450, 250 we find “. . . . Joseph P. 
Ernst, p, g&cm, pd, pmm, ce, n, f, 
s, and wd.” We shudder to think 
of our positions if the secret of 
Joseph P. Ernst is ever unleashed. 
To what avail the talent and train- 
ing of a writer, announcer, sales- 
man, engineer or any other. “I’m 
sorry; we have no openings at 
present. You know we have a 


Joseph P. Ernst on our staff.” ... 
Gentlemen, the secret of Joseph 

P. Ernst must never be allowed to 
filter into the ranks. Our very se- 
curity is at stake. And yours. For 
with Joseph P. Ernst at the helm, 
what need for a magazine telling 
of the industry’s activities? We 
must formulate a forward looking 
program to overcome this threat- 
ening disaster. ° 

The Staff 

WJON St. Cloud, Minn. 


All's Wells 


EDITOR: 

... On page 10 of your Aug. 4 
issue there was this item, “Albert 
A. Sommer, vice president and 


"Are you looking for markets prolific? 


Here is one that should certainly rate. 


Get the figures and facts specific * 
In the 7 New England State." 


WTAG 


*FACT NO. 1 


AND WTAG-FM 


BASIC CBS 


New England 


os . ape J Ww 


“manager of McCann - Erickson, 


Cleveland, appointed head of Chi- 
cago office.” That’s not true. Mr, 
Sommer has been transferred to 
the Chicago office as a member of 
the Advisory Committee. Sidney 
A. Wells, vice president, is- stil] 
manager of the Chicago office. ... 

Frank LaClave 

McCann-Erickson 

New York 


* 


Simulcast Revival? 


EDITOR: 


The future of simulcasts between 
radio and television is_ brighter 
than we think. It will help each} 
medium—it will popularize the 
dragging radio shows and is ong 
answer to the problem of decoeull 
radio sets in 
economy. 

Harold Hough * 
Director i 
WBAP-AM-FM-TV 

Fort Worth, Tex. - 


use. It is soun@ 


Old Subscriber 


EDITOR: 

[I was] thinking about how long 
I have been a subscriber to your 
wonderful magazine, and durned if 
I don’t find out it’s been 25 vearg 
as of last April. 

You can check this if you want 
to go to the trouble, but I thi 
(’'m entitled to a 25-year medali 
Make it gold and send it immedée 
ately. ... 

R. A. Dunlea 

President 

WMFD Wilmington, N. C.% 
[EDITOR’S NOTE: Faithful subscribe 
Dunlea will have to wait for his medal 


B-T has been publishing not quite # 
years. ] 


Invaluable 


EDITOR: 


I would like you to know that 
3ROADCASTING ® TELECASTING haf 
been invaluable to us in keeping 
up with the fast-moving develop 
ment of the industry. Your issw@ 
[April 14] carrying the final allé 
cation plan was a monumental j@b 
and a great service to the indue 
try. 

Daniel W. Kops 
V. P. & Gen. Mgr. 
WAVZ New Haven 


J Ewe ‘ State 4 


WTAG—tops them all 
in the 3rd largest market 
in New England. 


King Kong Rings Gong 
EDITOR: 


. . . AS an experiment similaf 
to that outlined in your July B 
article [in which Terry Turney 
exploitation director of RKO Re 
dio Pictures, described success @ 
broadcast advertising for ‘King 
Kong’’], theatres in this area show 
ing “King Kong” bought an exter 
sive 167-spot-in-nine-days schedule 
on KGO and KGO-TV. ... 

“The results have been wondel- 
ful,” writes Bill Blake, RKO Golden 


(Continued on page 70) 
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WORCESTER, MASS. 


Represented by Raymer 
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and here's why: 


Visitors know Milwaukee as a nice place to live . . . a city 
of parks, and a city where one radio station stands out from 
all others—WTMJ. For example: 


LISTENERSHIP—Year in, year out, more people in Milwau- 
kee and Wisconsin listen to WTMJ than any other station. 


COVERAGE—Primary coverage alone blankets 628,916 of 
Wisconsin’s total of 968,253 radio homes. 


ADVERTISING—More national, regional and local adver- 
tisers spend more radio dollars on WTMJ than any other 
local station. 


SERVICE—30 years of intense local programming, radio 
news reporting, NBC shows and public service. 


FACTS—Your Henry I. Christal representative has all the 
song facts and figures you need. Call him. 
similat 
July 8 
Turney 
<O Re 
-cess of 
“King 
“a show 
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70) THE HENRY |. CHRISTAL CO. 


asting | New York e Chicago 
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FRANK HEADLEY, President 
DWIGHT REED, Vice President 
FRANK PELLEGRIN, Vice President 
CARLIN FRENCH, Vice President 
PAUL WEEKS, Vice President 


405 Lexington Ave., New York 17, N.Y. 
Murray Hill 9-2606 


35 E. Wacker Drive, Chicago 1, Ill. 
RA ndolph 6-6431 


And on the West Coast: 


6253 Hollywood Bivd., Hollywood 28, Calif. 
Granite 1480 
Harold Lindley, Vice President 


110 Sutter Street, San Francisco, Calif. 
Exbrook 2-3407 
James Alspaugh, Manager 
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makes daily sales 


presentations... 










Ga} me 


Yessir, the president of H-R Representatives is out 
pounding the pavements everyday for the stations on 
the H-R List. And so are the vice-presidents, the 


secretary and the treasurer. 


H-R Representatives was founded on the premise that 
you must send a MAN to do a MAN'S work if you 
want to give the very best in AM and TV representation. 


That policy is not only true of eyery working-owner of 
the company, but it is projected in every sales 
employee on the staff. Every H-R man on the street is 
a mature, sales-seasoned veteran who has the savvy 
and the know-how to present the sales story of its 
member stations most effectively and most resultfully 


. -.» aman who does a man’s work! 
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even the president 
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RIVAL NETWORKS’ CUTS 


By RUFUS CRATER 


THE SHAPE of radio network 
time costs for the future was 
molded last week, with the other 
networks expected to devise new 
structures matching the approxi- 
mately 25% nighttime cut—via 
additional discounts—approved by 
CBS Radio and its affiliates. 

Evolved by a committee of af- 
filiates after extensive sessions 
with network officials, and given 
an “overwhelming” vote of ap- 
proval at the meeting of approxi- 
mately 110 affiliates in Chicago on 
Tuesday, the plan is slated to be- 
come effective Aug. 25. 

The adoption of the plan hinged 
on its formal acceptance by 85% 
of the CBS Radio affiliates in the 
continental U.S. that receive net- 
work compensation. 

At mid-afternoon Friday Frank 
Stanton, CBS _ president, told 
BROADCASTING ® TELECASTING that 
85.2% had signed. The overwhelm- 
ing acceptance, he said, was a “re- 
markable demonstration” of net- 
work-affiliate unity. 

The alternative, station officials 
said after the meeting, would be 
a straight 35% cut in nighttime 
rates by the network. 

Instead of that, leaders of the 
affiliates committee estimated that 
they had accomplished “80 or 90%” 
of the mandate handed them when 
the stations first convened to study 
the rate crisis in July [B®T, 
July 7]. 


‘Deals’ Out for Good 

Apart from the increased dis- 
counts to nighttime advertisers, 
they yielded to a 15% cut in com- 
pensation from the network, but 
won (effective Feb. 25, assuming 
the plan is effectuated Aug. 25) 
a restoration of last year’s 10% 
rate cut, so far as Monday-through- 
Friday daytime programs are 
concerned, accompanied by a 5.5% 
increase in what they themselves 
are paid for carrying programs in 
these periods; were assured that the 
network’s card rates won’t be cut 
for at ledst a year and that “deals” 
are out for good, and won network 
agreement to de-emphasize ratings 
as a principal selling tool and to 
underwrite a qualitative study of 
radio listening and radio’s sales 
effectiveness. 

There appeared no doubt that 
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the other networks would follow 
suit with comparable plans of their 
own devising. 


Others Watching 


An NBC official, referring 
cbviously to NBC’s abortive prior 
attempts to reduce rates, noted 
that “we have been studying our 
own rates for a year and a half” 
and, in the face of the CBS Radio 
move, probably will have an an- 
nouncement to make about them 
“soon.” 

An ABC 


spokesman described 


























that network’s position in words 
that seemed applicable to all: 

“We regret that CBS has seen 
fit to lower rates. ABC will re- 
examine its rates in the light of 
that action. Advertisers on ABC 
will not be at a competitive dis- 
advantage.” 

Mutual had no immediate com- 
ment, but it was recalled that like 
the other networks it, too, “met 
the competition” when CBS Radio 
led the way with its 1951 reduction 
of approximately 10%. Mutual 
and ABC did it that time by a pro- 





CBS EXECUTIVES and affiliates chatting here include (I to r) Kenyon Brown, 
president, KWFT Wichita Falls, Tex.; Frank Stanton, CBS president; John 
E. Fetzer, president-general manager, WJEF Grand Rapids, who presided, and 


Adrian Murphy, 


president, 


CBS Radio. 


Seen in Wake 








cedure comparable to CBS Kadio’s 
approach to this one—by revising 
discount structures. 

John Fetzer of WJEF 
Rapids and WKZO Kalamazoo, 
who presided over the Chicago 
meeting in the absence of Chair- 
man George Storer of Storer 
Broadcasting Co., who was struck 
with a deafness the day before the 
meeting, described the plan and 
its expected results as follows: 

“These changes re-balance the 
night and day values of the radio 
medium. They also simplify the 
cost structure for network adver- 
tisers. 

“Under the proposed plan, re- 
vised discounts will permit most 
nighttime advertisers to enjoy cost 
reductions averaging about 25%. 
Daytime charges for Monday- 
through-Friday advertisers will be 
increased in most cases by about 

Mr. Fetzer’s reference to an ap- 
proximately 5% increase in adver- 
tisers’ costs on daytime programs 
Monday through Friday, as against 
an 11.1% increase in the card rate 
for these hours, presumably means 
the network will absorb, via dis- 
counts, the difference between the 
5.5% increase in station compen- 
sation and the 11.1% increase in 
rates. 


“The 


(Continued on 


Grand 


majority of the commit- 
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RATE ‘SEAL’ URGED 


By J. FRANK BEATTY 


ADOPTION of an “NARTB Guar- 
anteed Rate Card Seal” was pro- 
posed last week by Todd Storz, 
general manager of KOWH Omaha, 
to curb the “widespread practice 
of rate cutting.” 

On the eve of the annual series 
of NARTB district meetings, start- 
ing today (Monday) in Cleveland 
[BeT, Aug. 11], the association 
was offered this chance to attack 
special deals and deviation from 
published rates. 

If NARTB feels it isn’t prac- 
ticable to undertake the seal 
project, Mr. Storz said he would 
undertake to form an_ industry 
group outside the association to 
initiate and administer the plan. 

The plan was submitted at the 


Telecasting 


same time CBS was agreeing with 
its affiliates to cease rate-cutting 
for a year. 

Though rate-cutting doesn’t have 
a formal place on the agendas of 
the 17 NARTB district meetings, 
it was obvious that the subject 
will join television’s impact in 
dominating the panel discussions. 


No NARTB Comment 
NARTB headquarters would not 


comment officially on the Storz 
plan for an NARTB seal other 


that President 
was in touch 


than to explain 
Harold E. Fellows 
with Mr. Storz. 
President Fellows will find him- 
self in the middle of a rate-cutting 
discussion at today’s opening ses- 
sion in Cleveland. Robert T. Mason, 


NARTB to Discuss 





WMRN Marion, Ohio, director for 
District 7 (Ohio, Ky.), will preside 
at the inaugural meeting and wiil 
introduce Mr. Fellows at 10 a.m. 

That’s where the rate-cutting 
problem is expected to draw broad- 
caster fire. Mr. Fellows will follow 
his 1951 district meeting policy by 
tackling industry problems and 
then inviting floor discussion. He 
has long been a staunch advocate 
of adherence to rate cards. 

District 8 (Ind., Mich.) of 
NARTB meets Thursday-Friday at 
Mackinac Island, Mich., with Stan- 
ley R. Pratt, WSOO Sault Ste. 
Marie, Mich., presiding as district 
director. 

NARTB itself, it was explained 


(Continued on page 65) 
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‘OMNIBUS’ SERIES 


Ford Allows $2 Million 


FORD Foundation’s TV - Radio 
Workshop has authorized $2 mil- 
lion to underwrite its forthcoming 
90-minute weekly television series, 
Omnibus, it was announced last 
Thursday by Robert Saudek, work- 
shop director, at a New York news 
conference. 

The program currently is being 
shown to advertising agencies and 
advertisers in an attempt to get 
commercial sponsorship by at least 
five multiple national advertisers 
for the vrogram to be launched 
Nov. 9, 4:30-6 p.m. on CBS-TV. 
Should part of the show remain 
unsponsored, the workshop is pre- 
pared to underwrite the entire 
series 26 weeks, Mr. Saudek said. 

Although the program was first 
offered to CBS-TV affiliated sta- 
tions only last week for station 
clearance of 90 minutes, more than 
20 stations already have agreed to 
take the program, Mr. Saudek re- 
vealed. Affiliated stations will be 
paid for the show on regular card 
rates. 

Price of the show to one of the 
five advertisers will be $13,000. 
Advertisers will buy the program 
in the regular manner, paying for 
both time and talent. 

‘Showcasing’ Programs 

The program is composed of 
about five features in each pro- 
gram, with segments running from 
five to 43 minutes—the extent of 
the act without any quarter-hour 
break. Many of the items pre- 
sented in Omnibus will be in the 
nature of “showcasing” programs 
that eventually may find their own 
places in network schedules. 

The talent on the program is 
professional with accent on enter- 
tainment. Hubbell Robinson, vice 
president for programs, CBS Tele- 
vision, described the show as a 
special kind of variety show which 
will appeal to the mind but will 
have its light moments. 

The TV-Radio Workshop was 
established in September 1951 on 
the recommendation of James 
Webb Young, then consultant on 
mass communications to the Ford 
Foundation, as the first major im- 
plementation of a trustees’ man- 
date that “the Foundation will 
support activities directed toward 
the effective use of mass media for 
nonacademic education and for 
better utilization of leisure time 
for all age groups.” 





Kordol Names Rader 


KORDOL Corp. of America, New 
York, has named Kenneth Rader 
Co., that city, to handle advertis- 
ing for its Kordolin proprietary 
medicine. Spot radio will be used 
in major Eastern markets, with 
definite schedules to be announced 
later. 
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“Better hustle with these studies... 
quiz program when you grow up like I did.” 


MBS RADIO 


Strips Other 
In Non-TV Areas—Ward 


and not depend on a 


Networks 


MUTUAL, with more stations serving the country’s non-TV area than 
the three other major networks combined, also leads in share of audi- 
ence among the 17 million radio homes located outside the reach of TV 
stations, according to a special survey conducted by J. A. Ward Inc. 


for MBS early this year. 

Substantiating this finding, a 
repeat study of the 1950 “Home- 
town America” survey, covering 
those 329 markets in which MBS 
had the only network outlet, made 
in February-March 1952 concur- 
rently with the Ward = survey, 
shows an 11% increase in MBS 
audiences in the two-year period. 

Results of the two surveys, soon 
to be published in a 75-page statis- 
tical report, “Radio Listening 
Throughout Non-TV America,” 
were outlined by Richard J. Puff, 
MBS director of research, at a 
Thursday morning news conference 
at the network’s New York head- 
quarters. He pointed out the num- 
ber of radio homes in the non-TV 
areas of the country just about 
matches the number of TV homes 
in communities where video pro- 
gram service is available. 

Covering 86% of the nation’s 
land area and including 60 million 
people and 39.6% of the U. S. 
radio homes, the non-TV area has 
795 network stations in 531 com- 
munities, Mr. Puff reported. Mu- 
tual, he said, has local outlets in 
416 of these cities, “more outlets 
than the other three major out- 
lets put together.” 

The Ward survey, a coincidental 
telephone job including more than 
a million interviews in 151 markets 
outside the reach of TV stations 
at a cost of $125,000, was under- 
written jointly by the Mutual net- 
work and more than 100 of its affil- 
iated stations, who will receive in- 
dividual reports of their own cov- 
erage areas, Mr. Puff said. Made 
over a four-week span, the survey 
generally measured listening be- 
tween 9 a.m. and 10 p.m. weekdays, 
and noon and 11 p.m. Saturdays 
and Sundays, he said. 





SUMMER RADIO 
Gottlieb Cites Value 


CBS Radio’s summer programming 
is designed to reach “mobile” audi- 
ences, Lester Gottlieb, vice presi- 
dent in charge of network pro- 
grams, declared Friday in an inter- 
view on the network’s You and the 
World program. 

“People are on the move in the 
summer,” he said. “They are in 
cars, they are on beaches, they 
are in picnic grounds, they are 
out relaxing. And we have a hunch 
that radio should more or less 
serve them as an entertainment 
guide while they are on the move, 
and we know that radio is the one 
mobile entertainment operation.” 

Unlike TV, he continued, many 
people take portable radio sets 
with them when they travel: “We 
know for a fact that there are 
more portable radio sets this year 
than ever in the history of the 
radio business. We know that there 
are some 25 million car radios— 
and they are in use—and we feel 
that we should bring them the type 
of program and service in radio 
appropriate for this type of radio 
communication.” 

Music is the nucleus of this type 
of programming, he said, with 
added features that are not strictly 
entertainment but provide listeners 
with information and service. He 
cited reports on traffic conditions, 
weather information, national news 
and baseball scores as features of 
the network’s On a Sunday After- 
noon program which tie in with 
the theory of programming a net- 
work as if it were one big local 
station. 
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KOIN, KJR SALES 


Seven Others Also Approved 


SALE of Marshall Field’s KOIN- 
AM-FM Portland, Ore., and KJR 
Seattle to new ownership for $1.5 
million [B®T, July 14] was ap- 
proved by the FCC last week. 

The Commission also approved 
seven other transfers of owner- 
ship or of control, including the 
protested sale of WRJN-AM-FM 
Racine, Wis., from Harry R. Le- 
Poidevin and the estate of the late 
Frank R. Starbuck to the Journal- 
Times Co., that city, for $157,600 
[BeT, June 23]. For details of 
other approvals, see FCC RoUNDUwp, 
page 103. 

New owners of KOIN and KJR 
stations are Ralph E. Stolkin, Chi- 
cago oilman and principal in Na- 
tional Video Corp., cathode ray 
tube manufacturer; Edward G. 
Burke Jr., San Antonio oilman; 
C. Howard Lane, vice president of 
Field Enterprises; Ted R. Gamble, 
Portland theatre operator, and 
Sherrill G. Corwin, Los Angeles 
theatre owner. 

Mr. Gamble has financial in- 
terests in KLZ Denver and KCMJ 
Palm Springs, Calif. Messrs. Stol- 
kin, Burke and Corwin are as- 
sociated with Clem Randau in the 
operation of KXOB_ Stockton, 
Calif., which they bought recently 
from Lincoln Dellar for $200,000 
[BeT, July 14]. 

Mr. Lane also holds an interest 
in KFBI Wichita. He will make 
his headquarters in Portland. 

KOIN’s license will be held by 
Mount Hood Radio & Television 
Broadcasting Corp.; KJR’s by 
Mount Rainier Radio & Television 
Broadcasting Corp. Minor inter- 
ests in KOIN will be held by Harry 
H. Buckendahl, vice president and 
general manager, and Ted Cooke, 
program director. Minor owner- 
ship in KJR will be held by J. 
Archie Morton, vice president and 
general manager. All continue in 
their present positions. 

KOIN is a CBS affiliate on 970 
ke with 5 kw. KJR is an ABC out- 
let on 950 ke with 5 kw. 

Sales will be consummated Aug. 
22 for KOIN and Aug. 23 for KJR. 

Protest against the sale of 
WRJN Racine to newspaper own- 
ership was made by WRAC of 
the same city. WRAC charged 
FCC approval would conduce to 
monopoly [B®T, July 28]. In reply, 
WRJN asked FCC to dismiss the 
protest as coming from a ‘“dis- 
gruntled competitor” [AT DEapD- 
LINE, Aug. 4]. 


Berg to West Coast 


TRANSFER of Lee Berg, staff 
script writer for the Frederic W. 
Ziv Co., to the Hollywood head- 
quarters of the company from its 
New York offices was announced 
Wednesday by Herbert Gordon, 
Ziv vice president in charge of pro- 
duction. Mr. Berg will begin work 
immediately on the coast on the 
new Ziv radio program, Freedom, 
U.S.A. [B®T, July 4]. 
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By FLORENCE SMALL 


SPOT radio and TV looms poten- 
tially larger than ever with dis- 
closure last week that a least a 
jozen more major advertisers are 
currently known to be planning or 
are actively preparing fall sched- 
ules in radio and television. 

This was pointed up in a check 
by BROADCASTING ® TELECASTING 
which revealed the following activ- 
ity: 

Electrolux Corp. of Old Green- 
wich, Conn. (Electrolux vacuum 
cleaners), which has never adver- 
tised before, will use 10 radio spot 
announcements per week in about 
102 radio markets starting Oct. 1. 
BBDO, New York, is placing the 
eight-week contracts. 

Craftsman Billfolds, New York, 
will counter with what probably is 
a television “first” by taking a 
series of station identification spots 
on election night in cities from 
coast-to-coast. It is believed that 
this will be the first time that a 
sponsor has used TV station iden- 
tifications on a one-night coast- 
to-coast basis as a tie-in with spe- 
cial events programming. Lewin, 
Williams & Saylor, New York, is 
the agency. 

Anahist Co., Yonkers, New York, 
through Ted Bates Inc., New York, 
will start its radio schedule Oct. 
15, using 5-, 10- and 15-minute 
shows in from 150 to 175 markets. 

B. T. Babbitt Co., New York 
(Glim detergent), will begin a 
radio spot campaign for 13 weeks 
in 30 markets effective Aug. 29. 
Harry B. Cohen, New York, is 
the agency. 

Nabisco Schedule Readied 

National Biscuit Co. (Nabisco) 
is preparing a 20-second TV spot 
campaign for all its products in 
all TV markets, effective Sept. 1 
for 52 weeks. In addition, the 
company for its Milkbone dog food 
preparation will use ten radio mar- 
kets, regional, West Coast and 
New England, in a 17-week cam- 
paign. McCann-Erickson, New 
York, is the agency. 

Lydia Pinkham launches its spot 
schedule in 150 radio markets to- 
day (Monday) to run _ through 
November and to resume again in 
January. Harry B. Cohen is the 
agency. 

A. S. Harrison Co., South Nor- 
walk, Conn., for its Preen floor 
wax, will inaugurate on Sept. 8 a 
TV series of announcements in 20 
major cities. Contracts vary from 
13 to 39 weeks. Calkins & Holden, 
Carlock, McClinton & Smith, New 
York, is the agency. 

Chattanooga Medicine Co., Chat- 
tanooga, Tenn. (Black Draught), 
will be purchasing the largest list 
of radio availabilities in its ad- 
vertising history, 140 markets, ef- 
fective Sept. 8 for 39 weeks. Harry 
B. Cohen is the agency. 

Dormin Inc., New York (sleep- 
ing tablets), through Dowd, Red- 
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Electrolux Among Dozen Planning 





field & Johnstone, that city, will be 
starting 13 and 26-week campaigns 
early in September in 10 markets. 

Grove Labs., St. Louis, through 
Harry B. Cohen, effective Sept. 29, 
will enter 200 radio and approxi- 
mately 15 TV markets for a 22- 
week campaign. 

Flex - Let Corp., New York 
(wristwatch bands), through Ben 
Sackheim, also New York, is plan- 
ning to use station identification 
spots of eight and 20 seconds. in 
about 31 markets, effective Sept. 
22. This marks the third year in 
TV spot advertising for the client 
but a tremendous increase in cover- 
age this year over the previous 
campaign. 

Seeman Brothers, for its new 
product Nylast, a detergent and 
nylon strengthener, is considering 
a TV spot schedule to introduce the 
product. William H. Weintraub 
Co., New York, is the agency. 

In commenting on the roseate 
tone of the spot picture, Mr. T. F. 
Flanagan, managing director of 
the National Assn. of Radio and 
Television Station Representatives, 
told BROADCASTING ® TELECASTING 
that “when you look for the causes 
of this healthy, continuing, grow- 
ing trend in spot radio you will 


probably find that the best reason 
for its continuous growth is that 
advertising appropriations are 
growing. The pie is bigger 
and national spot is getting more 
than its share of the added bill- 
ings,” he said. 

Mr. Flanagan continued: “When 
it dawned upon agency planners 
that you could get more satura- 
tion by the use of national spot ad- 
vertising than from any other com- 
bination, and that saturation has 
become so necessary to meet the 
great production volume of in- 
dustry, it is not surprising that 
national spot is growing. 

“The television business,’ he 
said, “is marked by a decided move- 
ment toward placing programs on 
a spot basis. The trend is made 
possible by putting programs on 
film, and the result is lower cost 
for time and a better time sched- 
ule, with consequent larger audi- 
ences. 

“It is not beyond the bounds of 
possibility,’ Mr. Flanagan 
cluded, “that this trend in 
programs on television will be 
matched with a similar trend in 
spot radio made possible by taped 
programs.” 


con- 
spot 


LEIBMANN SETS 
‘Miss Rheingold’ Spot Drive 
LEIBMANN Breweries, New York, 


maker of Rheingold beer, will 
launch its annual radio and TV 
plans for the election of “Miss 


Rheingold of 1953” during the last 
week in August. 

In radio the firm will use 184 
spots a week on seven New York 
stations. The spots—minute and 
half-minute—tell the Rheingold 
story in a variety of ways, mostly 
featuring the jingle, “My Beer Is 
Rheingold, the Dry Beer... .” In 
addition, spot radio schedules are 
slated on Connecticut, New Hamp- 
shire, New Jersey and New York 
state stations. Supplementing the 
spot schedule, the firm continues to 
sponsor Jinx Falkenburg twice a 
week on WNBC New York; Guy 
Lombardo, Monday through Friday 
on WNBC during the summer, and 
the Ralph Cooper Show, Monday 
through Saturday on WOV New 
York. 

In television the beer firm spon- 


sors a  mystery-adventure’ on 
WNBT (TV) New York (Wed., 
10:30-11 p.m.). And starting in 


September, there is to be a heavy 
30-second spot schedule on leading 
New York TV stations. In addi- 
tion, special five-minute television 
films on the Miss Rheingold elec- 
tion are planned. Foote, Cone & 
Belding, New York, is agency. 





AUTO RADIOS 


SOME 27,425,000 automobiles in 
the U. S. presently are equipped 
with radios and this figure can 
jump as high as 35 million within 
the next few years. 

Those are two of the major con- 
clusions highlighting the first study 
of national automobile radio owner- 
ship and listening made by the 
Broadcast Advertising Bureau and 
issued in booklet form last week 
under the title, “Listeners on 
Wheels—First National Survey” 
[BeT, Aug. 4]. 

Significance of radio ownership 
and listening also was pointed up 
by the discovery that radio listen- 
ing in cars is approximately one- 
third to a half again what it is in 
the home and that car radios are in 
use all hours of the day and every 
day of the week. 


The 13-page booklet, illustrated 
with photographs, maps_ and 
charts, is a follow-up ‘to an “In- 
terim Report” on the subject issued 
by BAB in June [B®T, July 7]. It 
was financed by BAB and con- 
ducted by The Pulse Inc. in more 
than 250 locations in 65 areas 
throughout the country. To gather 
data on radio listening habits, Pulse 
interviewed some 105,450 automo- 
bile drivers — 74,362 in radio- 
equipped cars and 31,088 in “radio- 
less” cars. 

The report noted that all pre- 
vious reports were “fragmentary” 
and did not present an accurate 
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picture. The findings of the survey, 
BAB said, reflect interviews by 
Pulse during the March 10-23 
period. 

The 27,425,000 automobiles 
equipped with radios represent 
70.5% of all cars in the U. S., the 
survey showed. But in the post- 
war years, some 92.4% of new au- 
tomobiles have radios and it is rea- 
sonable to believe approximately 
90% of automobiles in the next 
few years will be so equipped, the 
report continued. 


Northwest Auto-Radio Leader 


Pulse learned that automobile 
radio ownership is highest in the 
Northwest (75.1%) and in the cen- 
tral sections of the country 
(72.2%). But the West Coast and 
Rocky Mountain section did not lag 
far behind (70.6%), according to 
the report. The Middle Atlantic, 
Southern and South Central states, 
although trailing the others, 
chalked up a respectable 63.9%. 

Automobile radio ownership was 
found to be highest in large cities 
and lowest in rural areas. For in- 
stance, in metropolitan districts 
with two million or more popula- 
tion the figure was 78.1%, while 
in metropolitan districts with 150,- 
000 to 200,000 the number stood at 
74.1%. Figure for “other urban 
markets” was 70.4% and for rural 
areas, 59.8% 


Of special interest to advertisers 
are figures compiled for sets-in- 


Pulse Study Sees 35 Million 


use information for various hours 
of the day, both during the week 
and on the weekend. In the Mon- 
day-through-Friday tabulation, the 
survey showed listening in auto- 
mobiles reached a peak of 41.5% 
at 7 a.m. and tapered down grad- 
ually to 28.8% at 10 a.m. From 
that time, it rose, with occasional 
dips, to 37.9% at 8 p.m., the latest 
hour for which the survey was 
made. 

Saturday auto listening was at 
its highest at 7:30 a.m. (45.0%) 
and reached a low of 28.5% at 11 
a.m., with the figure slowly rising 
to 32.7% at 7:30 p.m. Figures for 
Sunday showed peak listening at 
7:30 a.m., with the figure declin- 
ing in late morning and early 
afternoon to a low of 23.5% at 1:30 
p.m. and rising slowly to 41.0% by 
8 p.m. 

In a further exploration of the 
sets-in-use angle, Pulse found all 
sections of the country about equal 
with a uniformly high percentage 
of auto radios used. The West and 
Rocky Mountain regions led with 
35.8%, followed in order by the 
South Central, South and Middle 
Atlantic (33.8%); the Northeast 
(32.5%), and the Middle West 
(32.4%). 

Further data on the survey can 
be obtained from the Research 
Department, Broadcast Advertis- 
ing Bureau Inc., 270 Park Ave., 
New York 17, N. Y. 
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RADIO listeners spent more money 
and bought more goods than news- 
paper readers in a series of tests 
conducted in Rochester, N. Y., by 
Advertising Research Bureau Inc., 
according to the city’s Radio Broad- 
cast Management Council. 
Surveys sponsored by four local 
stations—WARC, WHAM, WRNY, 


WVET—reveal that radio drew 
more customers and sold more 
merchandise in three out of four 


store surveys, with a slight differ- 
ential in the fourth store. 
Newspaper advertisements were 
published in the jointly-owned Gan- 
nett dailies. WHEC, Gannett- 
owned, did not participate because 
of company policy. Stores partic- 
ipating were McFarlin’s, leading 
men’s wear store; Projansky’s, 
women’s apparel; Edward’s Depart- 


NARTB MEETING 


Preliminary Plans Laid 


ADVANCE arrangements for the 
1953 NARTB convention to be held 
April 28-May 1 at the Biltmore 
Hotel, Los Angeles, were ratified 
Tuesday by a convention com- 
mittee, headed by Clair R. Me- 
Collough, WGAL Lancaster, Pa. 
The committee reviewed plans 
made by Mr. McCollough and C. E. 
Arney Jr., secretary - treasurer, 
during a mid-July conference in 
Los Angeles. 





Actual programming of the con- 
vention has not been undertaken, 
other than general discussion of 
policies. The business 
start Wednesday, April 29 and con- 
tinue through Friday afternoon. 
The Wednesday-Friday agenda is 
designed to give broadcasters a 
chance-to take advantage of air- 
line family rates. 

Entertainment will be handled by 
Southern California Broadcasters 
Assn. 


Attending the committee’s meeting 
Tuesday besides Chairman McCollough 
were Calvin J. Smith, KFAC Los An- 
geles; Henry W. Slavick, WMC Mem- 
phis; Albert D. Johnson. KOY Phoe- 
nix, and Jack Harris, KPRC Houston. 
Represen‘ing NARTB were President 
Harold ™. Fellows; Robert K. Rich- 
ards, assistant to the president and 
public affairs director; Mr. Arney; 
William T. Stubblefield, station rela- 
tions director, and other staff directors. 


sessions 





CD Matching Funds 


MATCHING funds of $15 million 
have been allocated by the Federal 
Civil Defense Administration to 
the states for fiscal 1953, it was 
announced last week. States and 
territories can match the sum 
with another $15 million to buy 
attack warning and other commu- 
nications equipment, medical sup- 
plies, etc. Provision also is made 
for training and public education 
through use of all media at the 
local levels. FCDA Administrator 
Millard Caldwell said matching 
funds “is one of the best means of 
increasing local civil defense oper- 
ational readiness.” 
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ROCHESTER TEST 





ment Store, and Sears, Roebuck, 
household appliances. Each store 
spent the same sum for radio and 
newspaper advertising, the ads 
ranging in cost from $120 to $255. 

Participating stores had 35.1% 
more traffic than would have been 
the case had they used only news- 
papers which produced only 29.5% 
of the traffic, the combined results 
show. Radio was responsible for 
44.8% of the purchases of mer- 
chandise as against 43.8% for the 
newspapers. Per cent of dollar 
value of purchases gave radio 
34.4% compared to only 27.5% for 
newspapers. Buyers attracted by 
both media were in the minority, 


Listeners Outbuy Readers 





definitely there are two groups of 
buyers, one of which can be reached 
only by radio. Retailers are losing 
customers by not using radio. They 
positively can get more customers, 
more sales and more value for their 
advertising dollar by implementing 
their newspaper advertising with ra- 
dio on an equal basis. 


Breakdown of combined results 
follows: 


% Dollar 

% Value of 

Traffic Purchases 
Radio 35.1 34.4 
Newspaper 29.5 27.5 
Both 11.9 14.9 
Other 23.4 22.9 
Total 99.9 99.7 


Average Daily Per Cent of Traffic 


: Radio 35.8 
supporting the theory that there —o 2 
is little duplication between radio we oa 
and newspapers. Total 99.8 
— sage public relations Average Per Cent of Traffic by Residence 
counsel for the Rochester radio Gititiie  Ganccar 
group, said: In City City tained 
Radio s " a Radio 60.9 38.6 .375 
gn —— — a maghas auaneener 618 37.2 L 
ardly ut on the same frequency and Both 67.5 31.3 1.4 
continuity as any other medium. Quite Other 62.8 36.2 0.9 
PROJANSKY’S 
Radio Newspaper Both Other Total 
Traffic 55 38 15 37 145 
% Traffic 37.9% 26.2% 10.4% 25.5% 100.0% 
No. Purchasing 
Merchandise * 16 iB 6 10 43 
% Purchasing 
Merchandise * 29.1% 28.9% 40.0% 27.0% 29.7% 
% Dollar Value 
of Purchases * 33.0% 20.8% 19.9% 26.3% 100.0% 
PER CENT OF TRAFFIC BY MEDIUM, BY DAY 
Monday 24.2% 33.9% 14.5% 27.4% 100.0% 
Tuesday 51.2 16.3 4.6 27.9 100.0% 
Wednesday 45.0 25.0 10.0 20.0 100.0% 
PER CENT OF TRAFFIC BY MEDIUM, BY RESIDENCE 
In City 60.0% 55.3% 66.7% 54.1% 57.9% 
Outside City 40.0 42.1 33.3 45.9 41.4 
Unascertained 2.6 0.7 
Total 100.0% 160.0% 100.0% 100.0% 100.0% 


* These figures include all purchases made in the survey area by customers who were inter- 


viewed. 
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LBS’ McLENDON 


GORDON McLENDON, president 
of Liberty Broadcasting System, 
which suspended operations sev- 
eral months ago, has called upon 
the FCC to aid revival of the net- 
work by requiring Western Union 
to relax restrictions on play-by- 
play accounts of baseball games 
and by preventing networks and 
stations from accepting any ex- 
clusive contracts for sports events. 

Mr. McLendon made his requests 
in response to an invitation from 
the FCC to explain the reasons for 
Liberty’s suspension. 

Whether the Commission or its 
staff intends to pursue the matter 
could not be learned. Curtis B. 
Plummer, chief of the FCC’s Broad- 
cast Bureau, which normally would 
handle such matters, refused to 
say what, if any, action was con- 
templated. 

On July 22 the FCC wrote a let- 
ter to Mr. McLendon saying, in 
part, “. .. Your cooperation would 
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be appreciated in informing the 
Commission as to the reason for 
the suspension of Liberty’s opera- 
tion and as to any other factual 
data that you would care to furnish 
in connection with this matter.” 

On Aug. 9, Mr. McLendon replied. 

He said Liberty was “forced out 
of business by a conspiracy to re- 
strain broadcasting within organ- 
ized baseball.” Some elements of 
the alleged conspiracy, he said, 
“may fall without the Commission’s 
jurisdiction.” But, he added, “it 
would seem to me that two points 

. are squarely within the province 
of the FCC.” 


Elaborates on Points 

First, he said, is “the tariff by 
which the FCC permits Western 
Union, a common carrier, to con- 
tract with organized baseball, re- 
stricting its transmission of play- 
by-play accounts to those radio net- 
works and/or stations complying 
with baseball’s illegal restrictions 
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USSR SUPPORTS 


Progressives on Dispute 





THE CAUSE of the Progressive 
Party in its fight to compel U. S, 
radio stations to carry the accept- 
ance speech of its Presidential 
candidate, Vincent Hallinan (see 
story, opposite page), was unofti- 
cially embraced by the Soviet Un- 
ion a fortnight ago. 

Monitored Soviet broadcasts in 
English to North America revealed 
that the USSR had taken up the 
cudgels for the party by making 
capital out of the Progressives’ 
radio issue. Over 60 radio stations 
have agreed to air transcriptions 
on behalf of Mr. Hallinan. 

The Soviet observed: 

The Progressive Party continues to 
strive for opportunity to acquaint the 
American people with its program and 
candidates through . . . radio and tele- 
vision. So far broadcasting companies 
have refused to grant it time. A wave 
of protest against the violation by the 
radio and television companies of the 
federal law which provides that Presi- 
dential candidates should have equal 
publicity opportunities compelled the 
[FCC] to order (sic) the leading 
broadcasting stations to act in con- 
formity with the law. These stations, 
however, continue to ignore the order. 

Baldwin [C. B. Baldwin, secre- 
tary and manager of the party] said 
that in one city after another they 
found that either their scripts were 
not broadcast or the FCC’s order had 
been simply ignored. 





Phelan, Graham Named 


THOMAS H. PHELAN, manager 
of radio technical operations for 
NBC and WNBC New York, and 
D. Gordon Graham, director of pro- 
gram production and public affairs 
for WCBS New York, have been 
elected chairman and vice chair- 
man, respectively, of the Downstate 
Committee of the New York State 
Civil Defense Radio Committee. 





Asks FCC Aid on Restrictions 





upon broadcasting of games.... 
This tariff by which Western Union 
is permitted to restrict its service 
puts Western Union in a conspiracy 
with organized baseball and _ is 
against all principles of unre- 
stricted service traditionally apply- 
ing to common carriers.” 

Second, he said, is ‘‘the exclusive 
contracts for the broadcast of 
sporting events and special events 
now made and being made by many 
networks and stations with the pro- 
moters and so-called ‘owners of 
the news.’ ” 

Such contracts, he said, “operate 
in opposition to the Commission’s 
announced policy of permitting no 
exclusive contract relating to dis- 
semination of the news.” 

Mr. McLendon admitted the FCC 
had no jurisdiction over sports pro- 
moters or networks, though it could 
“regulate” networks through its 
jurisdiction over the networks’ 

(Continued on page 40) 
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POLITICAL DRIVES 


By JOHN OSBON 


THE ACCENT was on the positive 
in rival political camps last week 
as the Democrats and Republicans 
cleared their organizational decks 
and concentrated on strategy of 
pre-election campaigning. 

All sights were set on Labor Day 
1952, generally accepted as the 
kickoff date for the political drives 
that will wend through radio-TV 
land toward the White House. 

A series of top-level discussions 
marked a week of activity in both 
parties, with strategists bearing 
down hard on actual campaign 
planning and the role of radio and 
television. 

Most of the preparation was sub 
however, with both camps 
keeping their plans under wraps 
and preferring not to tip their 
hands—especially on _ broadcast 
time commitments. The real spade 
work was continuing in agency 
circles—at the Joseph Katz Co. 
for the Democrats and Kudner for 
the GOP. There was some activity, 
too, at the Senatorial and Congres- 
sional levels. 


rosa, 


Actual Figure Not Set 

One. fact became significantly 
clear last week. Neither party is 
speaking in terms of a specific 
radio-TV advertising budget. Both 
factions made plain they propose 
to scrape up every available penny 
to buy time and are prepared to 
pay heavily for use of broadcast 
media, especially TV. The high 
cost of campaigning in this TV year 
is a subject of concern among party 
officials. But an outlay of $3 million 
by each party has been estimated 
in informed quarters. [B®T, Aug. 
te ss 

Weekend conferences on cam- 
paign planning were held with Gov. 
Adlai Stevenson, Democratic Presi- 
dential nominee, at his Springfield, 
Ill., headquarters. Specifics on ra- 
dio-TV were to be aired, with Ken 
Fry, radio-TV director of the na- 
tional committee, participating ac- 
tively in discussions. Clayton 
Fritchey and David Bell, two Presi- 
dential assistants, flew back to 
Springfield with the Governor. 

Stephen A. Mitchell took over 
as new national committee chair- 
man, succeeding Frank E. McKin- 
ney (minority stockholder in WISH 
Indianapolis), who returns to pri- 
vate business. Mr. Mitchell, who 
conferred with President Truman 
last week, said details of radio-TV 
timebuying were being worked out 
in Springfield. The Campaign Ad- 
visory Committee was to convene 
this past weekend with Mr. 
Mitchell slated to attend. 

His response was in answer to 
a newsman’s query whether the na- 
tional committee had bought time 
for speeches by the President in 
Milwaukee and Gov. Stevenson in 
Detroit on Labor Day. Details of 
Mr. Truman’s role in the campaign 
had not crystalized last week, 
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though he did say he was at the 
disposal of the committee for 
speeches. Mr. Mitchell resigned as 
chief counsel of a House Judiciary 
subcommittee probing the Justice 
Dept. to accept the chairman’s 
post. 

The appointment of Mr. Mitchell, 
still subject to confirmation by the 
national committee’s executive unit, 
portended some changes in party 
campaign organization and plan- 
ning, according to some observers. 
It was believed to reflect further 
the avowed intention of Gov. Stev- 
enson to set his own campaign 
course, including frequent TV ap- 
pearances. 


Stevenson Drops TV Interest 


Meanwhile, an amendment last 
week to Sangamon Valley Tele- 
vision Corp.’s application for TV 
Channel 2 at Springfield, Ill., dis- 
closed that although Gov. Steven- 
son has personally given up his 
2.5% interest in the firm [B®T, 
Aug. 4], his sister’s family retains 
its 7.5% holding. His sister, Eliza- 
beth S. Ives, at whose home he 
resides, holds 2.5% interest in 
Sangamon Valley Television, while 
his brother-in-law, Ernest L. Ives, 
is secretary and 2.5% owner. The 


Ives’ son, Timothy Read, holds 
2.5%. 
Mr. Stevenson’s 2.5% holding 


was taken over by WTAX Spring- 
field, increasing the station’s inter- 
est to 35% in the TV applicant. 
Possibility of so-called “whistle- 
stop” tours by Mr. Truman were 
not discussed in the White House 
conference, nor was the nature of 


Parties Weigh Strategy 


Vice Presidential candidate (Sen.) 
John Sparkman’s (Ala.) participa- 
tion broached. 

A similar situation prevailed at 
Republican campaign headquar- 
ters in Washington, D. C., with re- 
spect to GOP candidate Eisenhower 
and Vice Presidential nominee 
(Sen.) Richard Nixon (Calif.). 

The GOP has been moving slowly, 
hampered partly by organizational 
hurdles and getting the wheels in 
motion. Campaign planning as- 
pects are being cleared through 
Robert Humphreys, new Republi- 
can National Committee publicity 
chief. 

Edward T. Ingle, GOP radio-TV 
director, who handled preliminary 
arrangements involving radio-TV 
commitments and agency liaison, is 
still overseeing mechanics, coord- 
inating his work with Mr. Humph- 
reys. Mr. Ingle also is executive 
director of the GOP National 
Speakers Bureau, headed by Sen. 
Karl Mundt (R-S.D.) and Rep. 
Charles Halleck (R-Ind.). He is 
handling requirements for any Ei- 
senhower-Nixon addresses and 
working on details for the cam- 
paign trains. 

Stanley Pratt, personal represen- 
tative of National Chairman 
Arthur Summerfield to Gen. Eisen- 
hower, last week was active in 
Washington and at the General’s 
Denver headquarters. Mr. Pratt, 
president and general manager of 
WSOO Sault Ste. Marie, Mich., 
is devoting full time to his political 
activity. He told BROADCASTING ® 

(Continued on 
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PROGRESSIVE PARTY 
NBC to Air Speeches Sept. 6 


PROGRESSIVE Party headquar- 
ters announced last week NBC has 
agreed to carry acceptance speeches 
from Chicago by Vincent Hallinan 
and Mrs. Charlotta A. Bass, the 
party’s candidates for President 
and Vice President, respectively, 
on Sept. 6. Their speeches will be 
heard on a_ simultaneous NBC 
radio and TV hookup. 

NBC did not carry acceptance 
speeches at the time of the party’s 
national convention in Chicago, 
July 4-6, when speakers were Mrs. 
Bass and Mrs. Vincent Hallinan, 
who was substituting for her hus- 
band. At the time Mr. Hallinan 
was serving a term in MeNeill 


Island federal penitentiary for 
contempt of court, but he was 
scheduled to be _ released from 


prison yesterday (Sunday). 

NBC agreed to grant nationwide 
network time after the Progressive 
Party had protested to the FCC 
[Be°T, Aug. 11]. 

A spokesman at the party’s New 
York headquarters told BROADCAST- 
ING @ TELECASTING that ABC, CBS 
and Mutual have agreed to pipe 
in over a closed circuit the original 
speeches made by Mrs. Hallinan 
and Mrs. Bass to those radio sta- 
tions that did not carry them last 
month. 

The spokesman added that ABC- 
TV was scheduled to carry a tele- 
cast of the original talks Friday 
(Aug. 15) over KECA-TV_ Los 
Angeles, from which kinescopes 
would be made for other ABC-TV 
stations. He said CBS-TV is con- 
sidering coverage of the Sept. 6 
speeches as is DuMont, but no de- 
finite arrangements have 
made. 


been 





CAMPAIGN CATECHISM 


WANT to keep out of political beartraps? 

Tips to radio and TV stations in handling candidates for office, as 
well as their enthusiastic supporters, are given in “A Political Broad- 
cast Catechism,” new booklet just compiled and released to members by 


the NARTB Legal Dept. 

Designed as a guide to radio and 
TV station managers during cam- 
paigns, the catechism’s question- 
answer contents cover frequently 
recurying problems and what to 
do about them. 

An astute and sometimes cau- 
tious advisor, NARTB describes 
some of its solutions as specula- 
tive and leaves decisions up to 
the judgment and discretion of 
broadcasters themselves. 

Some problems are tackled head- 
on, such as the Communist Party 
situation: 

Q—“Do I have to make time 
available to the Communist Party 
if they demand it?” 

The answer is “yes” provided 
the Communist Party is a legal 
party in the broadcaster’s state 
and provided time has been allot- 
ted to candidates of other parties 
for the same office. Thereupon, this 


, 


Telecasting 


es 
McCarran Act proviso 
required announcement preceding 
a Communist speaker is cited, 
“The following program is spon- 
sored by —————, a Communist 
organization.” 


covering 


Sample treatment of this prob- 
lem by a broadcaster is cited. In 
this case the following announce- 
ment was made before and after 
the talk: “The following (or pre- 
ceding) announcement has_ been 
sponsored by the Communist Party 


of the United States and is car- 
ried by this station as required 
by the Federal Communications 


Act and by the FCC.” The broad- 
caster added, “All funds received 
in payment for this program have 
been donated to (a local charity or 
patriotic group).” 

As to the rights of minority 
candidates who have no hope or 
possibility of being elected, the 


NARTEB Issues 





booklet says: “. The law re- 
quires the candidates of many 
splinter and lunatic fringe parties 
who put forth legally qualified can- 
didates for the Presidency to be 
given ‘equal opportunities’ with 
the candidates of major political 
parties.” 

NARTB’s” catechism explains 
that the Communications Act and 
FCC rules require equal opportu- 
nities for legally qualified candi- 
dates, without censorship of their 
material, at uniform rates com- 
parable to those charged commer- 
cial users. 

Broadcasters and _ telecasters 
may legally refuse time to all can- 
didates, the booklet reminds. Ref- 
erence is made to Section 315 of 
the Act, the only statutory provi- 
sion covering political broadcasts, 
and to FCC rules covering the 
section. 

No clear-cut answer can be 
given to the problem of requiring 
advance scripts, according to the 
manual, with legal ban against cen- 

(Continued on 
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THIS GROUP of CBS Radio affiliate representatives includes (I to r) Neil Cline, 


sales director, WHAS Louisville; 


Worth Kramer, 


general manager, WJR 


Detroit; John F. Patt, president, Goodwill Stations; Carl George, general man- 
ager, WGAR Cleveland, and Gordon Gray, vice president, Goodwill Stations. 


Rival Networks’ Cuts Seen 


(Continued from page 23) 


believes that the plan, if 
adopted, will stabilize radio costs,” 
Mr. Fetzer said. “The overall effect 
of the changes will be to strengthen 
the CBS Radio network as the 
lowest cost and most efficient of all 
advertising media with full recogni- 
tion of the tremendous audiences 
delivered both day and night.” 


tee 


Mr. Fetzer, who issued the state- 
ment at a joint news conference 
with CBS President Stanton on 
Tuesday afternoon, said he thought 
“a few” affiliates might not go 
along with the plan, though he 
was confident that a great majority 
would. He said a “unanimous” mo- 
tion of approval was carried after 
the group had voted approval by a 
majority, which was said to be 
“overwhelming.” 

Mr. Stanton expressed confidence 
that the realigned discount struc- 
ture would attract new business as 
well as renewals to the extent that 
sales would justify it. 

He said Thursday that only two 
stations had refused to sign—Good- 
will Stations’ WGAR Cleveland 
and WJR Detroit. Negotiations 
with those two, it was understood, 
are complicated by a package ar- 
rangement which the stations have 


had in previous affiliation contracts 
but which the network thus far 
has refused to extend above the 
standard compensation rate. 

Commenting on the Chicago de- 
velopments, Paul W. Morency of 
WTIC Hartford, chairman of the 
all-industry Affiliates Committee, 
voiced hope that the move will at 
last bring stability to the radio 
sales field. To the extent that it 
does stabilize the industry, he said 
he felt it is “okay.” 

He commended the move to de- 
emphasize ratings as a sales tool, 
and called upon broadcasters gen- 
erally to stop talking radio down, 
to stay on the card, and to promote 
the medium’s power as a salesman. 

One of the major arguments of 
those who supported the plan was 
that it guarantees that the net- 
work’s card rates will not be cut 
for at least a year. Thus, they 
felt, the move’s effects on local 
and national spot rates should be 
minimized. Additionally, it was 
pointed out that last year’s net- 
work rate cut was not carried 
over into local and spot rates, and 
observers were hopeful that this 
much more substantial reduction, 
via increased discounts, also will 


RELAXING during tensions of Chicago meeting are (I to r) B. G. Robertson, 
assistant manager, KWKH Shreveport; Arnold F. Schoen Jr., general & com- 
mercial manager, WPRO Providence; H. L. Krueger, manager, WTAG Worces- 
ter, Mass.; R. B. Westergaard (seated center), vice president-general man- 
ager, WNOX Knoxville; Gerald Harrison, president, WMAS Springfield, Mass.; 
Walter Haase, sales manager, WDRC Hartford, and Earl W. Winger, co- 


owner, WDOD Chattanooga. 


AFFILIATES of CBS Radio represented in this quartet of station officials are 
(1 to r) G. L. Flambo, general manager, WQUA Moline, Ill.; Charles Caley, 


president-general manager, 


WMBD Peoria; 


Dalton LeMasurier, president, 


KDAL Duluth; Herbert Ohrt, executive vice president, KGLO Mason City. 


have little material effect on other 
radio rates. 

Members of the CBS Affiliates 
Committee also drew some com- 
fort from the fact that the net- 
work requested that the committee, 
or a similar group, be continued 
in office in order to advise with 
the CBS officials on matters of 
common interest. 

This inspired an affiliate of an- 
other network, referring to NBC’s 
past attempts to reduce rates, to 
say he hoped all networks would 
take a lesson on the importance 
and value of not acting unilat- 
erally. 

Only Temporary Expedient 

Two of the stalwarts against the 
plan in the opening session Tues- 
day morning were Victor A. Sholis 
of WHAS Louisville, who had de- 
livered the keynote address at the 
July session, and John Patt of 
the Goodwill Stations. Both are 
members of the Affiliates Commit- 
tee, headed by Mr. Storer. Their 
contention, it was reported after- 
ward, was that the plan was a 
temporary expedient that would 
not solve radio’s basic problems. 

The official announcement said 
the Affiliates Committee had pre- 
viously recommended adoption of 
the plan by a 6-0 vote, with three 
members abstaining. These three 
were understood to have _ been 


Messrs. Sholis and Patt, and I. R. 
Lounsberry of WGR Buffalo, who 
also is chairman of the Columbia 
Affiliates Advisory Board. When 
that vote was taken the commit- 
tee’s tenth member, Hulbert Taft 
Jr. of WKRC Cincinnati, was 
absent. 

The one-day session was not so 
protracted as some members had 
expected. It opened shortly after 
10 a.m., broke for luncheon about 
1:30 p.m. and resumed around 3 
p.m., continuing for approximately 
one hour. CBS President Stanton 
and three of his associates—CBS 
Radio President Adrian Murphy, 
Station Relations Vice President 
Herbert V. Akerberg, and CBS 
Vice President Richard S. Salant— 
entered the closed session shortly 
before noon. 

Mr. Stanton denied afterward 
that CBS Radio officials in their 
own deliberations had ever talked 
of a rate cut as high as 50%. 





Participants in the session said 
there was no threat, among the 
affiliates, to resign from the net- 
work in protest against the cost 
reduction. 

CBS officials, in their efforts to 
convince the stations that changes 
were necessary, were quoted as 
indicating that network operation 
under existing economic conditions 


TALKING OVER a mutual subject are these officials at the Chicago gather- 
ing (I to r): Walter Valerius, general manager, WELM Elmira, N.Y.; Cecil 
Mastin, general manager, WNBF Binghamton, N. Y.; Clyde F. Coombs, vice 
president-general manager, KROY Sacramento; Howard Lane, vice president 
in charge of radio, Marshall Field stations; Harry C. Wilder, president, WTRY 
Troy, N. Y., and Julius J. Brauner, secretary, CBS Inc. CBS Radio affiliates 


met with network officials last Tuesday. 
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not only has not been profitable but 
that, unless changes were made, 
CBS Radio might go into a syn- 
dicated program business of some 
sort, with the affiliates doing all the 
selling. 

Text of the “alternative rate 
plans” upon which the affiliates 
voted was as follows, with the 
second representing the one which 
will be effectuated when 85% or 
more of the stations have signed 
for an appropriate amendment of 
their affiliation contracts: 


“Alternative Rate Plans” 


“TIT. CBS Proposal—35% cut in 
nighttime rates. 

“II. CBS Radio 
mittee’s plan: 

“1. No cut in card rates for at 
least one year. 

“2, Additional discounts by net- 
work resulting in average cost re- 
duction to advertisers of 25% for 
nighttime programs. 


Affiliates Com- 


“Maximum discount to be earned 
only upon 52 weeks basis. 

“3. Restoration of 10% cut by 
11.1% increase in daytime rates, 
with affiliate receiving a 5.5% in- 
crease in compensation for daytime 
programs. 

“4. 15% cut in station payments 
to all CBS affiliates. 

“5, De-emphasis of ratings as a 
principal selling tool of network 
radio and active participation in, 
and under-writing of, a study of the 
present-day status of radio listen- 
ing and radio sales effectiveness. 


“6. NO MORE RATE CUT 
DEALS.” 


The rates and compensation por- 
tions of this plan were spelled out 
by CBS Radio in an amendment 
which its affiliates were called upon 
to sign. Text of the amendment in 
the form of a letter to stations, is as 
follows: 


Dear Sirs: 


We refer to the affiliation agree- 
ment with CBS Radio dated .. . re- 
lating to station .... Such agree- 
ment, including all prior amendments 
thereto, is hereinafter referred to as 
the subject agreement. It is hereby 
agreed that the subject agreement 
between us shall be amended effective 
August 25, 1952 as follows: 

1. The gross hourly card rates at 
which CBS Radio currently sells 
broadcasting time over the station 
for network sponsored programs as 
specified in the subject agreement 
(and after giving effect to the July 
1, 1951 rate reduction), shall not be 
reduced by CBS Radio for a period 
of 12 months from and after August 
25, 1952. 

2. The gross hourly network card 
rate of the station for daytime broad- 
casts, Monday through Friday, shall 
be increased effective February 25, 
1953, by an amount equal to 11.1 per 
cent of the gross hourly rate now 
charged for such time (i.e., thereby 
restoring for those periods the 10 
percent daytime rate reduction previ- 
ously effected July 1, 1951), provided, 
however, that for the purpose of 
computing station payments under 
the subject agreement, the increase 
in such gross hourly network card 
rate shall be disregarded and the 


BROADCASTING ® 





rate payable by CBS Radio for each 
‘converted hour’ in any week under 
the subject agreement (on the basis 
of the station’s current gross hourly 
network card rates) shall be _ in- 
creased, by an amount equal to 5.5 
per cent thereof, with respect to each 
‘converted hour’ of Monday through 
Friday daytime programs broadcast 
on or after February 25, 1953. 

3. Effective August 25, 1952 the pay- 
ments to be made by CBS Radio to 
the station as specified in the sub- 
ject agreement shall be decreased by 
an amount equal to 15 per cent of the 
amount otherwise computed in ac- 
cordance with the provisions of said 
agreement, and of paragraph number 
2 of this amendment with respect to 
programs broadcast on and after 
February 25, 1953. 

The foregoing amendment to the 
subject agreement shall terminate 
either (1) August 24, 1953, or (2) if 
the subject agreement terminates 
prior thereto, and no new affiliation 
agreement is entered into with CBS 
Radio relating to the station, then 
on the termination date of the sub- 
ject agreement, whichever is earlier, 
and shall be of no force or effect 
with respect to programs broadcast 
by CBS Radio thereafter. 


Very truly yours, 


CBS Radio, a division of Co- 
lumbia Broadcasting System, 
Inc. 

By 


Vice President 
Accepted and agreed to: 
By: 
Date: 

Discussions which culminated in 
the new plan were inaugurated at 
the affiliates’ first convention in 
July, after reports of imminent 
rate cuts by CBS Radio had be- 
come rampant. 


Storer Incapacitation 


Ironically, Mr. Storer, who had 
taken the lead in calling both that 
session and last week’s, was not 
able to take part in either of the 
conventions, although he figured 
prominently in  between-sessions 
negotiations and planning. 

He became suddenly deaf follow- 
ing his arrival in Chicago Monday 
night, and on doctors’ orders was 
forced to forego participation in 
the meetings. The deafness, ex- 
pected to be temporary, was at- 
tributed in part to Mr. Storer’s 
heavy schedule of business activi- 
ties, and partly to his flight to Chi- 
cago at a relatively high altitude. 


Mr. Storer had had to miss the 
original convention because of the 
death of a sister. 


The plan was evolved by Mr. 
Storer’s committee following 
lengthy negotiations with network 
officials. The committee, which is 
being continued in office at the 
network’s request, consists of 
Chairman Storer and Messrs. Fet- 
zer, Patt, Sholis, Taft, and Louns- 


berry; Kenyon Brown, KWFT 
Wichita Falls, Tex.; Saul Haas, 
KIRO- Seattle; Ray Herndon, 


KTRH Houston; and William 
Quarton, WMT Cedar Rapids. John 
Poole, counsel for Storer Broad- 
casting, attended both conventions 
as counsel for the affiliates com- 
mittee. 


On hand for CBS at the Chicago 
meeting were Messrs. Stanton, 


Telecasting 








ONE-TIME OPPONENTS in the fight 


to break down clear channel sta- 
tions—E. B. Craney (I), president, 
Ed Craney station group, and Victor 
Sholis, vice president and director, 
WHAS Louisville and former director 
of Clear Channel Broadcasting Serv- 
ice—discuss a common cause at the 
meeting of CBS Radio affiliates in 
Chicago. ; 





Murphy, Salant, and Akerberg; 
Julius F. Brauner, secretary and 
general attorney of CBS; William 
Shudt, national director of station 
relations for CBS Radio; E. E. 
Hall, CBS Radio’s sales service 
manager; Ole Morby, western di- 
vision station relations manager 
for the network; Ed DeGray and 
Ed Scovill, CBS Radio station re- 
lations representative, and George 
Crandall, CBS Radio director of 
press information. 


VALUE OF RATINGS 


Deprecated in Sales Pitch 


CBS Radio’s “‘de-emphasis” of pro- 
gram ratings as a sales tool ap- 
peared to be in swing last week. 

Whether there was a connec- 
tion or not, on Wednesday, the day 
after the “de-emphasis” was ap- 
proved by affiliates as part of the 
network’s new rates-and-discounts 
plan (see adjacent story), sales 
extension director Edward F. 
Lethen Jr. sent letters to adver- 
tisers and agencies pointing out 
that low ratings “do not neces- 
sarily mean low sales impact.” He 
continued: 

“A large advertiser who spends 
about $1,400,000 a year in maga- 
zines and a little less in radio of- 
fers booklets to those interested. 
Radio is producing over three times 
as many inquiries as magazines. 
Part of the radio money goes for 
spots and part for the network, 
with similar commercials in each. 

“The Network Nielsen Ratings 
has never been as high as the aver- 
age of CBS Radio network spon- 
sored programs, and is frequently 
among the lowest. 

“This advertiser has been suc- 
cessful because he has ignored rat- 
ings and paid close attention to 
results. We might all be more 
successful if we followed his 
example, regardless of the mediums 
we use. Whether you want high 
ratings or high sales, or both, the 
CBS Radio network will best serve 
your purpose.” 


Registration at CBS Radio Affiliates Meeting 


REGISTRANTS at the meeting of 
CBS Radio affiliates in Chicago 
last Tuesday, when a plan was ap- 
proved which would give most 
nighttime advertisers a 25% cut 
in time costs, included the follow- 
ing (listed alphabetically by call 
letters) : 


Frank Reardon, KBOW Butte, Mont.; 
John W. Boler, KCJB Minot and KSJB 
Jamestown, N. D.; Dalton LeMasurier, 
KDAL Duluth, Minn.; W. Whillock, 
KDSH Boise; J. P. Wilkins, KFBB 
Great Falls, -Mont.; Frank V. Webb, 
KFH Wichita; Herbert R. Ohrt, KGLO 
Mason City, Iowa; A. J. Mosby, KGVO 
Missoula, Mont.; R. Lee Black, KIMA 
Yakima, Wash.; Saul Haas, KIRO 
Seattle. 


William V. Hutt, KLRA Little Rock, 
Ark.; Kenyon Brown, KLYN Ama- 
rillo and KWFT Wichita Falls, Tex.; 


Hugh B. Terry, KLZ Denver; George’ 


J. Higgins, KMBC Kansas City, Mo.; 
Howard Lane, KOIN Portland, Ore.; 
Joseph Bernard, KOMA Oklahoma 
City 

Charles H. Garland, KOOL Phoenix; 
Robert J. Dean, KOTA Rapid City, 
S. D.; Clyde W. Rembert, KRLD Dal- 
las; Robert Dillon and Luther Hill, 
KRNT Des Moines and WNAX Yank- 
ton, S. D.; Dorrance D. Roderick, 
KROD El Paso; Clyde F. Coombs, 
KROY Sacramento; Austin A. Harri- 
son, KSWM Joplin, Mo.; Ray Hern- 
don, KTRH Houston. : 


Charles D. Lutz, KTSA San Antonio; 
G. Pearson Ward, KTTS Springfield, 
Mo.; John Esau, KTUL Tulsa and 
KFPW Fort Smith, Ark.; B. G. Rob- 
ertson, KWKH Shreveport, La.; Ed 
Craney, KXLY Spokane, Wash. 


Allen T. Simmons, WADC Akron; 
R. B. McConnell, WANE Fort Wayne; 
Cc. L. Baker, WBAT Marion, Ind. W. I. 
Orr and Geer Parkinson, WBNS Co- 





lumbus, Ohio; Charles H. Crutchfield, 


WBT Charlotte, N. C.; L. W. Mil- 
bourne, WCAO Baltimore; Jack De- 
Russy, WCAU Philadelphia; John T. 


Gelder Jr., WCHS Charleston, W. Va.; 
Gilmore Nunn, WCMI Ashland, Ky. 


John M. Rivers, WCSC Charleston, 
S. C.; L. S. Mitchell, WDAE Tampa; 
Robert J. Burow, WDAN Danville, 
Ill.; John W. Harkrader, WDBJ Roa- 
noke, Va.; W. G. McBride, WDBO 
Orlando; Earl W. Winger, WDOD Chat- 
tanooga; W. B. Haase, WDRC Hart- 


ford, Conn.; Mare Howard, WDWS 
Champaign, Ill.; Walter Valerius, 
WELM Elmira, N. Y. 

s. Woodworth, WFBL Syracuse; 


WwW. F. Kiley, WFBM Indianapolis; 
Creighton Gatchell, WGAN Portland 
and WGUY Bangor, Me.; John F. Patt 
and Carl E. George, WGAR Cleve- 
land; I. R. Lounsbery and Leo J. Fitz- 
patrick, WGR Buffalo; Victor Sholis, 
WHAS Louisville. 

Gunnar R. Wiig, WHEC Rochester; 
R. H. Moody, WHIO Dayton; Humboldt 
Greig, WHUM Reading, Pa.; Ben 
Ludy, WIBW Topeka; Elliot Stewart, 
WIBX Utica, N. Y.; John Jeffrey, 
WIOU Kokomo, Ind.; Harry Peck, 
WISN Milwaukee; John E. Fetzer, 
WJEF Grand Rapids and WKZO Kala- 
mazoo; Joe L. Smith Jr. and Mrs. Vir- 
ginia N. Cooper, WJLS Beckley, W. 
Va.; Worth Kramer and Gordon Gray, 
W4JR Detroit. 


W. P. Williamson Jr., WKBN Youngs- 
town, Ohio; Joseph K. Close, WKNE 
Keene, N. H.; Stuart Watson, Mike 
Henry, WKOW Madison; Hulbert Taft 
Jr., WKRC Cincinnati; Frank Con- 
nell, WKRG Mobile; F. C. Sowell, 
WLAC Nashville; William Craig and 
Don Burton, WLBC Muncie, Ind.; 
Gerald Harrison, WMAS Springfield, 
Mass. 


Frank Crowther, WMAZ Macon, Ga.; 
Charles Caley, WMBD Peoria, IIL; 


(Continued on page 105) 
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WTOP INC. PLANS 


$2 Million Radio-TV Structure 


PLANS for construction of a $2 
million building to accommodate its 
combined radio-TV facilities under 
one roof were announced last 
Thursday by WTOP Inc. (WTOP- 
AM-FM-TV Washington, D. C.) 

The new five-story structure, for 
which WTOP executives hope to 
break ground momentarily, is 
slated for completion in the sum- 
mer of 1953. It will house all 
facilities and personnel of WTOP 
radio and television operations, 
save a 50 kw AM radio transmitter 
at Wheaton, Md. 

The building will be erected at 
40th & Brandywine Sts., NW, in 
Washington, site of present TV 
studios and WTOP-TV transmit- 
ter. The announcement points up a 
remedy for a situation dating back 
to the time when WTOP Ince. fa- 
cilities were spread out in four dif- 
ferent locations. Radio studios and 
executive offices of WTOP Inc. and 
CBS radio-TV newsrooms are now 
located in the Warner Bldg., 13th 
& E Sts., NW, in downtown Wash- 
ington. 

This move by WTOP Inc., owned 
55% by the Washington Post and 
45% by CBS, is part of the net- 
work’s broad expansion program 
involving new building construc- 
tion in New York, Los Angeles and 
Chicago. 

In announcing plans for the new 
structure, John S. Hayes, WTOP 
Inc. president, noted that the Na- 
tion’s Capital and its surrounding 
area are perhaps the most impor- 
tant in the world for radio and 
television broadcasters. He prom- 
ised that the new air-conditioned 
building would be the “most mod- 
ern center of broadcast commu- 
nications in the world.” The CBS 
Washington radio-TV outlets plan 
to use the studios for originating 
a number of key programs (panel 
and forum discussions, etc.) to CBS 
Radio and Television. 





MEMBERSHIP COMMITTEE 


Set for NARTB Dist. 6 


MEMBERSHIP committee repre- 
senting NARTB District 6 (Ark., 
La., Miss., Tenn.) was announced 
last week by William T. Stubble- 
field, NARTB station relations di- 
rector. Chairman is Ray Herndon, 
KTRH Houston. 


Members of the committee, 
named by Henry B. Clay, KWKH 
Shreveport, La., district director, 
are: 

Arkansas—Storm Whaley, KUOA Si- 
loam Springs; Jay P. Beard, KBTM 
Jonesboro; Emil Pouzar, KXLR Little 
Rock;, Weldon Stamps, KFSA_ Fort 
Smith. 

Louisiana—Tom Gibbons, WAFB Ba- 
ton Rouge; James E. Gordon, WNOE 
New Orleans; George Thomas, KVOL 
Lafayette. 

Mississippi—Hugh O. Jones, WGCM 
Gulfport; Joseph Carson, WMOX Me- 
ridian; Paul Schilling, WNAT Natchez; 
Robert Evans, WELO Tupelo. 

Tennessee — Parry Sheftall, WJZM 
Clarksville; Frank Proctor, WTJS 
Jackson; John Hart, WBIR Knoxville; 
J. B. Thomas, WHIN Gallatin. 
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BLUEPRINT of proposed new $2 million building to house combined facili- 


ties of WTOP-AM-FM-TV Washington is shown in this architects’ 


sketch. 


Plans call for five-story 60-ft. structure with 100,000 square ft. of floor 


space. 


Project will provide for FM and TV transmitters, three TV and five 


radio studios, audience seating capacity, film processing and editing facili- 
ties, dressing rooms and a garage for radio-TV moblie units as well as offices 
for WTOP Inc. personnel and news staffs of CBS Radio and Television net- 


works 
rooms. 


Added features will be a snack bar, employes’ 
Two of the TV studios will be erected to hold audiences of over 200 


lounge and locker 


people, with accommodations for 80 more guests in observation galleries. 
Clyde M. Hunt, vice president in charge of engineering for WTOP Inc., is 


supervising project. 


Architects are Faulkner, 


Kingsbury and Stenhouse, 


Washington. 





ACLU APPROVES 
ABC-UPT Merger 


MERGER of ABC and United 
Paramount Theatres Inc. was ap- 
proved last week—by the American 
Civil Liberties Union. 

In a letter to FCC Chairman 
Paul A. Walker, ACLU Executive 
Director Patrick Murphy Malin 
said that “no valid objection on 
civil liberties grounds can be raised 
to the contemplated merger.” 

The civil liberties organization, 
which has had an observer sitting 
in on the 90 days of hearings, said 
that arguments against the merger 
were outweighed by the probable 
strengthening of ABC which would 
insure “greater diversification of 
communication and increasing com- 
petition between the American 
Broadcasting Co. and its two prin- 





_ cipal competitors,’’ CBS and NBC. 


Theoretically there might be a 
conflict of interest between thea- 
tre exhibition and TV, Mr. Malin 
said. But practically, he added, it 
was difficult to think of any specific 
situation. 

Decision to “approve” the ABC- 
UPT merger was made by ACLU’s 
radio committee and board of di- 
rectors, Mr. Malin informed Chair- 
man Walker. 





PARAMOUNT 


WHETHER the Paramount hear- 
ing—involving the merger of ABC 
with United Paramount Theatres 
Inc.—continues for another “sev- 
eral months” or is concluded im- 
mediately was put directly up to 
FCC Hearing Examiner Leo Res- 
nick last week. 

Mr. Resnick immediately sched- 
uled a further meeting of attor- 
neys in the combination case for 
Aug. 20. 

It is believed it will be up to FCC 
Hearing Division Chief Frederick 
W. Ford to convince Mr. Resnick 
additional testimony is essential to 
the record and that it will not un- 
duly delay completion of the seven- 
month-old hearing. 

In a “‘“Memorandum Opinion and 
Order” issued last week, the Com- 
mission told Mr. Resnick that al- 
though it wanted the hearing ex- 
pedited, he would have to decide 
whether to keep proceedings going 
to permit testimony regarding anti- 
trust activities since August, 1948. 

The Commission also told the 
hearing examiner that its Aug. 1 
ruling applied to the Scophony 
case. 

Both decisions were in answer to 
Mr. Resnick’s request for clarifica- 
tion of the Commission’s Aug. 1 
order that evidence about anti- 
trust violations prior to August 
1948 should be deleted from the 
record [B®T, Aug. 11, 4]. The 
FCC’s Aug. 1 order was in. re- 
sponse to formal petitions by ABC, 
UPT, Paramount Pictures and 
CBS. 

There had been some thought 
that the Commission’s action in 


establishing a three-year cutoff for 
anti-trust evidence did not apply 
to the Scophony testimony. This 
was because the Commission ex- 
empted from the cutoff date any 
anti-trust activities involving “ra- 
dio communications.” 

Scophony testimony dealt with 
activities of Paramount Pictures 
in the development of the Skiatron 
system of TV reception and asso- 
ciated apparatus. 

The tri-partite ownership of Sco- 
phony Corp. in the early 1940s com- 
prised Paramount Pictures and 
General Equipment Corp., each 
owning 25%, and parent British 
Seophony the remaining 50% 

The combination was broken up 
by a consent decree in 1946 after 
an anti-trust suit was filed by the 
Department of Justice. 

Introduce Later Testimony 

Since the bulk of the FCC coun- 
sel’s case has been on the anti- 
trust activities of Paramount Pic- 
tures prior to the August 1948 cut- 
off date, Mr. Ford had asked that 
he be permitted to introduce testi- 
mony concerning anti-trust viola- 
tions occurring since then. 

He estimated he would need a 
month for investigation and “sev- 
eral months” to put his case into 
the record, if his request were 
granted. 

Among the more recent anti- 
trust cases which FCC counsel has 
in mind are the 16mm film com- 
plaint [B®T, July 28, et seq.], the 
Madison Square Garden suit [B®T, 
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Hearing Length Left to Resnick 


March 24] and the National Screen 


Service Corp. complaint [B®T, 
May 12]. 
Some 234 anti-trust suits were 


filed against Paramount Pictures 
between September 1948 and the 
end of 1951. 

At a one-day hearing last week, 
Mr. Resnick told attorneys he 
would expect proposed findings 
within 30 days after the close of 
the hearing. He also stated he 
would order proposed findings on 
the DuMont-Paramount Pictures 
control issue within 20 days after 
the end of the hearing. 

There will be no extensions, Mr. 
Resnick emphasized. 

One of the issues in the com- 
bination Paramount case is whether 
Paramount Pictures controls Allen 
B. DuMont Labs. through 29% 
stock ownership of the latter com- 
pany. 

Other issues in the case involve 
the sale of WBKB (TV) Chicago 
to CBS following the merger ap- 
proval, renewal of the license of 
KTLA (TV) Los Angeles to Para- 
mount Pictures and several sub- 
sidiary elements. 

Meanwhile, DuMont petitioned 
the FCC last week to have the 
three-year cutoff provision applied 
to the control issue. 

DuMont also asked that the Com- 
mission rule that (1) its Aug. 1 
order does not apply to non-li- 
censees UPT and the merged ABC- 
UPT company (American Broad- 
casting-Paramount Theatres Inc.), 
and (2) the credibility of witnesses 

(Continued on page 65) 
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The Greatest TV Buy 
Of the Year...Collegiate 


FOOTBALL 


“All American Game 


of the Week”’ 


FILMED ON SATURDAY 
READY TO BUILD SALES 
IN ANY TV MARKET 
AS EARLY AS TUESDAY 





FIRST GAME: 
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A huge audience 
for any product 
in any TV market 
at low cost 


Here’s the hard hitting, fast selling package—A/l American Colle- 
giate Game of the Week brings you this season’s 11 top football 
games PLUS the Season’s Highlights in Review, PLUS a Rose 
Bowl Preview. All American Game of the Week is television’s 
finest, fastest selling sports program — produced by Sportsvision, 
Inc.—featuring such outstanding teams as Texas, Notre Dame, 
Stanford, Michigan, Penn State, UCLA, Maryland, Alabama, 
USC, Tennessee, Northwestern, Duke, Minnesota, Nebraska, 
Michigan State, etc. 


W | R E C 0 LLE C T For information and preview print 


SEPTEMBER 20 
Consolidated Television Sales 


DISTRIBUTORS OF FILM FOR TELEVISION 


25 VANDERBILT AVENUE, NEW YORK CITY 17, NEW YORK 
SUNSET AT VAN NESS, HOLLYWOOD 28, CALIFORNIA 
520 NORTH MICHIGAN AVENUE, CHICAGO 11, ILLINOIS 
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Now WCCO has a sister station. On August 16 
WTCN-TV became WCCO-TV under common ownership* 
with WCCO radio. 
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So WCCO-TV with new maximum antenna facilities under 


er 


construction and maximum 100,000 watts power 


applied for is the logical broadcasting companion of 


a 


WCCO’s clear channel 50,000 watt voice in the Northwest. 


CO-TV too! 


Separate station management and sales have been 


ee 
ELECTION 


oo, 3 
| “Tapmnemene ~ peeamererare 


> 


set up for Radio and Television. CBS Radio Spot Sales 
continue as National Representatives for WCCO Radio with 
Phil Lewis as station Salesmanager. Robert Ekstrum is 
Salesmanager for Television with Free and Peters as 


National Representatives for WCCO-TV. 


W 
e 
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Rate cards now in effect make these stations the top 


buys in the Twin City and Northwest market. 


*Midwest Radio-Television, Inc. 
W. J. McNally, Chairman of the Board 
Robert Ridder, President 


F. Van Konynenburg, Executive Vice President and 
General Manager 


PWwCCo gE 
830 KC Chaneat 


Basic CBS Affiliates 
MINNEAPOLIS = SAINT PAUL 


NATIONAL REPRESENTATIVES 
FREE & PETERS FOR TELEVISION 
RADIO SPOT SALES FOR RADIO 
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RADIO SET ownership in 96.5% RADIO AND TELEVISION—1950 U. S. CENSUS OF HOUSING—IDAHO 
of Idaho, Remes f6sBewn ge Olea To eee 
decennial U. S. Census, according With Radio With TV 
to figures compiled from the hous- = 1950 ie 
Ee ee Area 2 s> (? z = 2 leit 
ing census and just made available 3 oc $s: - € ‘ip Fr gz & 
by the Census Bureau. Census Bz Bese ES + S 9st eg €£ 
data were collected in April 1950. 22 £8355) ze Pa s |fé |} 2@ |2/\é 
Among cities, the highest rate —o ime tae wk wk 
of set ownership was found in . -_ C1S7S TES TEE 166,025 770 0.5 
Moscow, amounting to 98.9% of all Ne —, PLACES 
homes in the city. Two other cities poise City 11,969 11,386 11,185 10,950 97.9 6,984 11,115 40 0.4 
had rates of 98° or better—Poca- Caldwell 3,602 3,377 3,305 3,205 97.0 1,875 3,305 20 0.6 
tello with 98.2% and Twin Falls Cover d’Alene 4,280 4,011 3,955 3,850 97.3 2,885 3,950 5 0.1 
with 98.1 Idaho Falls 5,777 5,538 5,505 5,335 969 3,361 5,485 5 0.1 
YO.1/0- Lewiston 4,506 4,345 4340 4,155 95.7 2,934 4340 10 02 
Practically every home in Frank- Moscow 2,847 2,743 2,730 2,700 98.9 1,729 2,740 5 0.2 
li County was. radio-equipped Nampa 5,348 5,006 4,885 4,765 97.5 2,074 4,865 25 0.5 
ad Pie = es ee PPCC, Pocatello 7,882 7,397 7,335 7,205 982 4544 7,340 20 03 
nahi rage a = fs ov a Twin Falls 5,836 5,617 5,555 5,450 98.1 3,026 5525 5 0.1 
ership rate o 99.6%—2,435 o 
Reg : COUNTIES 
2 aS ar > yas 
2,445 homes. Not far behind was ag, 23,014 21,596 21,290 20,845 97.9 12,535 21,210 65 0.3 
Madison County with a rate of Adams 1,170 1,006 1,015 960 94.6 685 1005 5 05 
98.5%, followed closely by Oneida Bannock 12,404 11,425 11,335 11,005 97.1 7,844 11,345 45 0.4 
C » with 98.8%. Bear Lake 2,158 1,920 1,950 1,895 97.2 1,804 1,930 
a Ses Benewah 2,399 1,940 1,900 1,805 95.0 1,693 1,890 
With no TV stations in Idaho, Bingham 6,244 5,804 5,735 5,455 95.1 4,206 5,715 15 0.3 
the state showed a TV homes per- Blaine 1,951 1,506 1,415 1,335 943 1,166 1,400 25 1.8 
centage of 0.5%. This figure was Botner 5774 4577 4505 4.240 941 3,408 4,490 20 0.4 
compiled at a time when there Bonneville 8,867 8,252 8,095 7,870 97.2 5,487 8,070 25 0.3 
were fewer than five million sets Boundary 1,958 1,730 1,670 1,550 92.8 1,331 1,660 
in the nation compared to the pres- Butte ed pid ree “Ss 7.1 a2 os 
Sangre ih : Camas 384 321 305 290 95.1 325 300 
ent 18-million set circulation. Canyon 16,499 15,383 15,175 14,735 97.1 9,578 15,140 120 08 
Caribou 1,692 1,500 1,485 1,460 98.3 544 1,485 15 1.0 
Cassia 4,428 3,938 3,945 3,810 9.6 2,898 3,895 30 08 
Clark 360 264 305 290 95.1 230 310 10 3.2 
Clearwater 2,519 2,307 2,285 2,030 88.8 1,728 2,280 5 0.2 
Sci ts : Custer 1,139 962 930 845 90.9 746 915 5 03 
Statistics in adjacent table Elmore 2,722 2,024 1,980 1,845 93.2 1,219 1,985 5 03 
are extracted from a final re- icone po a a. rs on par ae = ae 
ar Sw civics . remont , , ’ , . ’ ' : 
port of the 1950 Census of Gem 2,808 2,602 2585 2,505 96.9 2,120 2599 5 02 
Housing, Series H-A, No 12, Gooding 3,362 3,110 3,110 3,020 97.1 1,967 3,100 25 0.8 
for Idaho, which will be Idaho 3,759 3,324 3,265 3,000 91.9 2,697 3,270 10 0.3 
ole age ea Jefferson 2,801 2,653 2,665 2,585 97.0 2,153 2,660 10 0.4 
available in about six weeks Jerome 3,613 3,336 3,295 3,230 98.0 2,053 3,280 40 1.2 
from the Superintendent of Kootenai 10,038 7,798 7,715 7,450 96.6 5,683 7,685 15 0.2 
Documents, Washington 25, Latah 6,168 5,862 5,835 5,690 97.5 4,695 5,850 15 0.3 
i ak Ok Raw meme Lemhi 2,238 1,902 1,850 1,690 91.4 1,349 1,825 10 05 
a ee Lewis 1,392 1,243 «—«1,250 1,185 948 1,142 1,250 15 1.2 
Statistics on distribution of Lincoln 1,230 1,168 1,155 1,100 95.2 a 
the population in Idaho are Madison 2,506 2,301 2,250 2,225 98.9 1,813 2,245 30 1.3 
eek: dem teak oonet Minidoka 2,864 2,713 2,705 2,665 98.5 2,174 2,700 
ae — 8 ae re Nez Perce 7,485 7,059 7,030 6,725 95.7 4,751 7,025 15 0.2 
of the 1950 Census of Popula- Oneida 1,548 1,217 1,210 1,195 988 1,143 1,210 10 08 
tion, Series P-A, No. 12, now Owyhee 2,139 1,780 1,780 1,645 92.4 1,006 1,780 20 1.1 
: ; : Payette 3,944 3,569 3,560 3,485 97.9 2,230 3,555 30 08 
available from the Superin- Power 1,289 1,119 «1,115 1,045 93.7 839 1,120 5 04 
tendent of Documents at 20¢ a Shashone 7,224 6,640 6,650 6,445 96.9 5,382 6,620 25 0.5 
copy. Descriptions and maps Teton a9 779 760 730 %.1 ss 700 
eae cant mae een Twin Falls 13,229 12,362 12,285 12,025 97.9 8,672 12,200 25 0.2 
of “urbanized areas” are pre- Valley 1,950 = 1,213 1,220 1,170 95.9 907 1,185 10 08 
sented in this report. Washington 2,837 2,573 2,585 2,515 97.3 1,988 2,585 30 1.2 
Statistics on characteristics Veltnwetene tutlonel 


< s Park (part) 
of the population in Idaho ; 


are presented in a final re- 
port of the 1950 Census of 
Population, Series P-B, No. 
12, available from the Super- 
intendent of Documents, at 
40¢ a copy. Descriptions of 
Standard Metropolitan 
Areas, if any, are presented 
in this report. 

A Standard Metropolitan 
Area is generally described 
as a county or group of con- 
tiguous counties with at least 
one city of 50,000 or more. In 
New England, it is defined on 
a town or city rather than 
county basis. 

An urbanized area con- 
tains at least one city of 50,- 
000 or more and includes sur- 
rounding closely settled in- 
corporated and unincorpor- 
ated areas. 





bec; Mrs. Mary E. Farr, Victoria. Standing, W. H. 


ASA UNIT REVIEWS 


Recommendations to CCIR 


NEW STANDARDS covering 
sound reproduction on dise and 
tape, with worldwide adoption en. 
visioned, were reviewed Wednesday 
and Thursday at meetings of two 
industry - government committees 
at NARTB headquarters, Washing. 
ton. 

Group Z-57 of the American 
Standards Assn., of which Neal 
McNaughten, NARTB engineering 
director, is chairman, met Wednes- 
day to examine sound recommenda. 
tions to be taken up late this month 
at Geneva by Study Group 10 of 
International Radio Consultative 
Committee (CCIR). Represented on 
the group are NARTB, Institute of 
Radio Engineers, Radio-Television 
Mfrs. Assn., Navy and Audio En. 
gineering Society. 

U. S. Preparatory Group 10 on 
broadcasting, a CCIR unit, met 
Thursday. Mr. McNaughten is 
chairman of this group as well as 
the international CCIR group. Re. 
ports and comments submitted by 
the ASA group were adopted. No 
proposed standards came out of the 
ASA meeting. 

The CCIR group finalized reports 
on high-frequency broadcast direc- 
tive antenna systems and use of 
more than one frequency per pro- 
gram in high-frequency broadcast- 
ing. Single-side band sound broad- 
casting problems were _ studied 
along with reception of high-fre- 
quency broadcasts with synchron- 
ized transmitters. 

The two meetings provide the 
basis of the U. S. position when the 
CCIR Study Group 10 meets in 
Geneva Aug. 25. Mr. McNaughten 
will leave shortly for Geneva. 





Seymour H. Rothschild 


FUNERAL services were con- 
ducted Tuesday for Seymour H. 
Rothschild, 44, executive vice presi- 
dent of Edwin I. Guthman & Co, 
Chicago radio, TV and electronics 
parts manufacturing firm. He died 
Aug. 10 in his Highland Park, IIl, 
home. 





CANADIAN Broadcasting Corp. board of governors, at Phillips, Ottawa; J. F. Tripp, Oxbow, Sask.; R. J. Fry, 
its last meeting in Ottawa, includes (I to r): Seated, F. J. Winnipeg; Dr. G. Douglas Steel, Charlottetown. Absent 
Crawford, Toronto; Rene Morin, vice chairman, Montreal; from meeting of the 11-member CBC board were Prof. 
A. D. Dunton, chairman, Ottawa; Dean A. Pouliot, Que- J. A. Corry, Kingston, Ont., and Gordon A. Winter, St. 


John’s, Newfoundland. 
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OKLAHOMA CITY 


TOWER — 1,000 FEET 
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RENFROW ELEVATOR 


ENID ELEVATOR 
270 FEET 


A MICRO-WAVE PATH 
OF 159 MILES 


>» THANKS. 
to KANS—Public Service 


KANS 


Tess a te sa ata 
im 


WELLINGTON 
ELEVATOR 
185 FEET 






WICHITA 


ALLIS HOTEL 
157 FEET 





4 att Tro 
COT 





Lee 
(as 
WICHITA FORUM 
BUILDING 


FIRST retecasr 


IN WICHITA 


OVER 25,000 VIEWED POLITICAL 
CONVENTIONS ON 40 TV 
RECEIVERS 


They came, they saw, they appreciated. The 
citizens of the Wichita trade area were 





privileged to view both political conventions 
on 40 well-spaced TV sets. People from all 
walks were most grateful for this gesture of 
public service from Station KANS. 


ELEVEN DAYS AND TEN NIGHTS 
OF NEAR PERFECT RECEPTION 


Skilled engineers were right on the beam. 
The reception was perfect. 


KANS is first in Public Service and that's 
another reason why your message on KANS 
will get results. You reach that segment of 
audience with money and inclination to 
respond. Ask for proof. 


IN WICHITA 
NBC SINCE 1936 


CALL YOUR TAYLOR CO. MAN 
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SELL FOR YOU IN 
YOUR INDIVIDUAL 
TV MARKETS! 


But only if you act fast! For here’s a brand-new series of 
half-hour programs, all expressly filmed for television . 
starring the unequalled antics of Abbott & Costello .. and 
ready for immediate sponsorship by national, regional, and 


local advertisers on a market-by-market basis. 


You'll find “‘The Abbott & Costello Show” is the kind of 
high-rating entertainment that viewers will look forward 
to every week. It combines the unrepressed, wholesome 
comedy of these two favorite funnymen with the able 
directing of Jean Yarbrough, acknowledged master in his 
field, and the top TV scripting of Sidney Fields and 
Eddie Forman. 


For all the facts—including costs and a preview of 
“The Abbott & Costello Show’’— phone or wire the nearest 
of these nine conveniently-located MCA-TV offices. ® 
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HOW SUCCESSFUL CAN YOU GET? 


Well, if you know Abbott & Costello (and who doesn’t?), 
these phenomenal achievements won’t surprise you — 


.. their ever-increasing popularity on the stage, screen, radio.. 
now reaffirmed more conclusively than ever over the perfect 


medium for their inimitable zaniness — television! 


.. their Hollywood record of 29 consecutive box office hits, 
grossing almost $60,000,000 in the last ten years—and soon 
to be topped by their latest and greatest film, “Abbott & 
Costello Meet Captain Kidd” (for December release, 
incidentally). 


.. their four solid years of nationwide sponsorship on radio 
by the R. J. Reynolds Company, one of America’s largest 
and most successful advertisers. 


and—their repeated smash appearances during 1951-52 on 
the Colgate Comedy Hour ... with an average TV Nielsen- 
rating of 45.2 and a spectacular share of audience that 

has zoomed as high as 73.2%! 


WHAT A PAIR TO HAVE SELLING FOR YOU!! 


NEW YORK: 598 Madison Avenue—PLaza 9-7500 

CHICAGO: 430 North Michigan Ave.—DElaware 7-1100 
BEVERLY HILLS: 9370 Santa Monica Blvd.—CRestview 6-2001 
SAN FRANCISCO: 105 Montgomery Street—EXbrook 2-8922 
CLEVELAND: Union Commerce Bldg.—CHerry 1-6010 
DALLAS: 2102 North Akard Street—CENtral 1448 

DETROIT: 1612 Book Tower—WOodward 2-2604 

BOSTON: 1044 Little Building—Llberty 2-4823 
MINNEAPOLIS: Northwestern Bank Bldg.—LINcoln 7863 


DISTRIBUTORS OF AMERICA’S FINEST TV SHOWS FOR LOCAL ADVERTISERS 
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NARTB District Meeting Schedule 


Date Dist. Hotel City 
Aug. 
18-19 7 Statler Cleveland 
21-22 8 Grand Mackinac Island, 
Mich. 
25-26 11 Duluth Duluth, Minn. 
28-29 17 Multnomah Portland, Ore. 
Sept. 
4-5 15 Mark San Francisco 
Hopkins 
8-9 16 Del Coronado Beach, 
Coronado Calif. 
11-12 14 Cosmo- Denver 
politan 
15-16 12 Lassen Wichita 
18-19 3 Texas Ft. Worth 
22-23 10 The Elms_ Excelsior 
Sorings, Mo. 
25-26 9 Plankinton Milwaukee 
Oct. 
2-3 4 Carolina Pinehurst, N. C. 
6-7 5 Biltmore Atlanta 
9-10 6 Peabody Memphis 
13-14 3 Penn- Harrisburg, Pa. 
Harris 
16-17 2 Westchester Rye, N. Y. 
Country 
Club 
20-21 1 Statler Boston 
Aug. 17-24: Educational Television 


Workshop, Iowa State College, Ames, 
Iowa. 

Aug. 18: BAB Sales Clinic, San Antonio. 

Aug. 21-23: Georgia Assn. of Broad- 
casters, Gen. Oglethorpe Hotel, Sa- 
vannah. 

Aug. 22: BAB Sales Clinic, New Orleans. 

Aug. 24-25: Arkansas Broadcasters 
Assn. meeting and sales clinic, Marion 
Hotel, Little Rock. 

Aug. 25: BAB Sales Clinic, Miami. 

Aug. 27: BAB Sales Clinic, Winston- 
Salem. 

Aug. 27-29: Institute of Radio Engi- 
neers, West Coast show and conven- 
tion, Long Beach, Calif. 

Sept. 4-6: Board of Governors, Cana- 
dian Broadcasting Corp., Radio Ca- 
nada Bldg., Montreal. 

Sept. 5: BAB Sales Clinic, Chicago. 

Sept. 8: BAB Sales Clinic, Cincinnati. 

Sept. 10: BAB Sales Clinic, Louisville. 

Sept. 11-13: Western Assn. of Broad- 
casters annual meeting, Banff Springs 
Hotel, Banff, Alta. 

Sept. 12: BAB Sales Clinic, Nashville. 

Sept. 12-13: Advertising Federation of 
America District 7, Thomas Jefferson 
Hotel, Birmingham, Ala. 

Sept. 12-14: N. Y. State Chapter of 
American Women in Radio and TV 
annual meeting, Cornell U., Ithaca, 

Sept. 15: BAB Sales Clinic, Little Rock. 

Sept. 17: Texas Assn. of Broadcasters, 
semi-annual meeting, Fort Worth. 

Sept. 17: BAB Sales Clinic, Birming- 
ham. 

Sept. 19: BAB Sales Clinic, Atlanta. 


Sept. 20: IRE conference, Iowa section, 
Roosevelt Hotel, Cedar Rapids. 


Sept. 22-25: National Electronic Dis- 
tributors Assn. convention, Atlantic 
City, N. J 

Sept. 25-27: Television Authority spe- 
cial convention, New York. 


Sept. 28-30: Adv. Fed. of America, 10th 
District meeting, Mayo Hotel, Tulsa. 


Sept. 28-Oct. 1: Assn. of National Ad- 
vertisers fall meeting, Hotel Plaza, 


New York. 
Sept. 29-Oct. 1: National Electrenies 
Conference, eighth annual confer- 


ence, Sherman Hotel, Chicage. 


Oct. 6-10: Society of Motion Picture & 
Television Engineers, 72d semi-an- 
nual convention, Washington. 


Oct. 9-10: AAAA Central Council fall 
regional convention, Drake Hotel, 
Chicago. 


Oct. 11-13: Women’s Adv. Clubs annual 
Mid-West inter-city conference, Ho- 
tel Morton, Grand Rapids, Mich. 


Oct. 12-15: AAAA, Pacific Council an- 
nual convention, Arrowhead Springs 
Hotel, San Bernardino, Calif. 

Oct. 13-14: 
Central 


Engineering Conference, 
Canada Broadcasters Assn., 
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FRS REPORT 


CONSUMERS eontinued to buy 
automobiles and other durable 
goods “fat very high rates” in 1951 
and are purchasing new model TV 
sets this year to replace postwar 
acquisitions, according to the Fed- 
eral Reserve System’s board of 
governors. 

In a “1952 Survey of Consumer 
Finances,” released Friday, the 
board studied purchases of durable 


goods and houses in 1951 and 
“pylanned purchases” for the cur- 
rent year. 

Ownership of television re- 


ceivers “is still far from general, 
despite substantial purchases,” the 
survey noted. Purchases of radio- 
TV in 1951 remained about 
equal to those the previous year, 
it reported. 


sets 


Turning to prospective pur- 
chases, the survey predicted 1952 
would find 33 of every 100 spend- 
ing units buying new TV sets in 
the $5,000-a-year-and-over salary 
bracket. Other data showed TV set 
purchase prospects of 23 per 100 
buyers in the $4,000-4,999 bracket; 
20 in the $3,000-3,999; 13 in the 
$2,000-2,999; 6 in the $1,000-1,999, 
and 5 in the below-$1,000-a-year 
group. 

For 1951 the survey found 43 of 
every 100 buyers in the $5,000- 
and-over group bought TV sets. 
Only notable departure was in the 
$4,000 -4,999 and _ 3,000 - 3,999 
brackets. Ratio was 17 per 100 
to 21 per 100, respectively, buying 
TV sets in these income groups. 
The same apparent paradox was 
noted for 1950 and 1949. 

Planned purchases for 1952 were 
estimated for radio receivers at 
600,000 (or 1.2% of all buying 
units), with median expenditure 
of $40. Planned TV set purchases 
were placed at 2.9 million (or 5.6% 
of spending units), with a median 
outlay of $300. 

Median outlay for actual pur- 
chases of telesets ranged from $300 
in 1951 and 1950 to $330 in 1949. 
Actual TV buyers approximated 





Royal Hotel, Hamilton, 


Ont. 

Oct. 17-19: Southeastern District, Na- 
tional Assn. of Radio Farm Directors 
convention, Winston-Salem, N. C. 

Oct. 20: Theatre TV hearing begins, 
FCC. 

Oct. 20-21: Adv. Fed. of America Fifth 
District meeting, Ft. Hayes Hotel, 
Columbus, Ohio. 


Oct. 20-23: Financial Public Relations 


Connaught 


Assn. annual convention, Coronado, 
Calif. 
Oct. 20-22: IRE-RTMA Annual Meet- 


ing, Hotel Syracuse, Syracuse, N. Y. 

Oct. 28-29: AAAA Eastern Conference 
(New York, New England & Atlantic 
Councils) fall regional convention, 
Roosevelt Hotel, New York. 

Nov. 9-16: National Radio & Television 
Week. 

Dec. 1-3: National Assn. of Radio News 
Directors convention, Cleveland. 

Dec. 27-29: American Marketing Assn., 
Conference, Palmer House, Chicago. 

Feb. 5-7: Southwestern I.R.E. Con- 
ference & Electronics Show, Plaza 


Hotel, San Antonio. 

April 29-May 2, 1953: NARTB Con- 
vention, Biltmore Hotel, Los An- 
geles. 





6.3 million in 1951, 6.1 million in 
1950 and 2.9 million in 1949, the 
board reported, accounting for 
12%, 11.8% and 5.6% of buying 
units, respectively. 

Actual median outlays for radios 
were $50 in 1951, $45 in 1950 and 
$55 in 1949, compared to planned 
purchases medians of $40 for 1952. 

“Ownership of television sets in- 
creased rapidly after volume pro- 
duction was first attained in 1949 
and by early 1952 about one-third 
of the spending units had acquired 
sets,” the board explained. The 
report continued: 

Since most television stations are 
located in large cities, ownership of 
receiving more frequent in 
urban areas. About half of all spend- 
ing units in metropolitan areas 
owned television sets early in 1952 
as compared with about one-fourth 
of those in smaller cities and less 
than one-tenth of those in the open 
country. 

The level of consumer income also 
affects television set ownership. At 
the beginning of this year |the board 
gave no actual figures for 1952, of 
course about 1 in 10 spending units 
with incomes of less than $2,000 
owned This proportion ranged 
upward to nearly 6 in 10 with incomes 
of $7,500 or more. 

When 


sets is 


sets. 


classified by family status, 





Consumers Replacing Old TV Sets 





the highest frequency of television 
set ownership (4 in 10) was among 
spending units consisting of married 
persons with children. Television ap- 
pears to have a special appeal to 
spending units headed by skilled and 
semi-skilled workers. 

Early this year, the board esti- 
mated, 30 of every 100 spending 
units owned telesets. The _ per- 
centages scale upward for each 
salary bracket, with 59 of every 
100 in the $7,500 and over group 
owning sets. 

The survey also tabulated place 
of residence, with 51 of every 100 
spending units owning sets in 
metropolitan areas; 26 per 100 in 
cities of 50,000 or more popula- 
tion; 23 per 100 in cities between 
2,500 and 50,000; 21 per 100 in 
towns under 2,500 and 8 in the 
“open country.” 

The survey also estimated the 
percentage of purchasers of radio- 
TV receivers who bought on in- 
stallment credit each of the last 
five years. Percentages included 
45% doing so on radio sets and 
48°, on telesets in 1951, 32 on 
radio and 44 on TV in 1950, 42 
and 47 in 1949, 42 on radio (none 
available for TV) in 1948 and 34 
(none available for TV) in 1947. 





TALKATHON DEBUTS IN WISCONSIN 


Schmitt Seeks McCarthy Seat in Senate 





THE POLITICAN’S  Talkathon 
made its debut in Wisconsin’s state 
capital, Madison, last week, and 
will take over the airwaves in 
Appleton and Green Bay today 
(Monday). The star politico in the 
Badger State Talkathon is Len 
Schmitt, an attorney from Merrill, 
Wis., who is opposing Sen. Joseph 
McCarthy for the Republican 
nomination for U. S. Senator. 

Mr. Schmitt talked himself and 
4,000 questions out with residents 
throughout the southern part of 
the state in a 25-hour speaking 
stint on the four Madison sta- 
tions, WIBQ WMFM WISC and 
WKOW, and WIBU Poynette, 
which has studios in Madison. 

The Talkathon, a copyrighted 
system for politicians, is promoted 
by Houck & Co., Miami advertis- 
ing agency [B®T, Aug. 11]. 

The attorney took the air Tues- 
day at 8 p.m., continuing to 9 p.m. 
Wednesday. Although the answered 
questions totaled 4,000, there was 
no score on the number of calls 
placed to a battery of seven tele- 
phone operators. 

Dane County and southern Wis- 
consin audiences reached a low 
point, as expected, between mid- 
night and 5 a.m., although there 
were enough calls coming in from 


listeners to keep the candidate 
busy. The venture was termed 
“highly successful” by Kenneth 


Schmitt, WIBA manager, who said 
interest built up so that in the clos- 
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ing hours the Talkathon “scored 
a smashing success.” His station 
and the other four rotated time 
for the attorney, who will use the 
same techniques today at WHBY 
Appleton and WBAY WDUZ and 
WJPG Green Bay. 

The candidate also is  under- 
stood to have scheduled Talkathon 
dates on stations in Fond du Lac, 
Oshkosh and Milwaukee before 
the Sept. 9 election. 

The talk marathon has been con- 
ducted in Florida and, most re- 
cently, in Arkansas, where Judge 
Francis Cherry, a dark horse can- 
didate, won the nomination for 
governor with an 80,000 plurality. 
Michael V. DiSalle, former price 
stabilization chief, plans to use 
the vote-getting system in Ohio, 
where he is seeking the senate 
seat held by John Bricker (R). 


Lewis Sued 


SUIT charging Fulton Lewis jr., 
MBS commentator, with libel was 
filed Thursday in U. S. District 
Court, District of Columbia, by 
Blood Bank Foundation, Nashville. 
Plaintiff asks $500,000 damages, 
charging Mr. Lewis last Dec. 3 
branded it as non-profit front for a 
profit corporation. The foundation 
describes itself as a charitable, non- 
profit organization operating a 
blood bank and carrying on research 
into uses of blood plasma. 
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WAZL WHOL WHLM WIDE 


HAZLETON, PA. NBC-MBS ALLENTOWN, PA. CBS BLOOMSBURG, PA. BIDDEFORD-SACO, ME. MBS-YANKEE 
(Represented by Robert Meeker Associates). (Owned and Operated by Harry L. Magee). (Represented by Edward Devney). 
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LBS’ McLendon Asks FCC Aid 


(Continued from page 26) 


owned and operated stations. 

“. .. The Commission can act to 
correct this deplorable thwarting 
of the public interest in only one 
way; through its power to prevent 
any network and/or radio station 
from accepting an exclusive con- 
tract for any sporting event or 
special event,” he wrote. 

“A simple, expeditious plan for 
handling such situations could eas- 
ily be evolved. This rule would 
operate to prohibit any radio net- 
work and/or station from operating 
against the public interest by pre- 
senting inferior coverage of any 
sporting event or special event, as 
is the case today. 

“This ignorance of the public in- 
terest by networks and stations 
is no real fault of the stations 
which can never govern the situa- 
tion for themselves because of the 
competitive necessity of getting an 
exclusive before the next station 


gets one. The situation can only 
be handled . . . by the FCC. 

“A vast majority of networks 
and radio stations have for years 
been incensed by the arrogance of 
many sports promoters, price-fix- 
ing tactics, exorbitant and even 
prohibitive broadcast rights fees, 
making it difficult if not impossible, 
for the station to perform sports 
broadcasts in the public interest, 
discrimination against radio in 
favor of newspapers, territorial 
limitations, exclusives granted by 
tax-supported institutions, censor- 
ship of announcers and practically 
every other practice repugnant to 
the idea that radio should be as free 
as the press.” 

Mr. McLendon urged the FCC to 
“give most serious consideration 
to the two issues presented in this 
letter.” 


The president of the suspended 


LBS also has been urging the U. S. 
Dept. of Justice to prosecute an 
anti-trust action against organized 
baseball. In his letter to the FCC, 
Mr. McLendon said Liberty itself 
had been obliged to file a civil anti- 
trust suit against baseball because 
“the Justice Dept. continues dere- 
lict in its duty despite entreaties 
from embattled broadcasters and 
continues its old policy of collabo- 
ration with baseball.” 

A few days before he dispatched 
his letter to the FCC, it was 
learned, Mr. McLendon renewed his 
efforts to get the Justice Dept. to 
intercede in the case. 

In a letter dated Aug. 5 to Victor 
Kramer, chief of the litigation sec- 
tion of the Anti-Trust Div. of the 
Dept. of Justice, Mr. McLendon 
said Liberty could “provide you 
with fully documented proof of the 
conspiracy not to compete among 
the [baseball] club networks.” 

He said the arrangements within 
organized baseball constituted “the 
same situation as when the major 
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... and wherever you go in 
Western New York, Northwest- 
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herever you 











RAND BUILDING, BUFFALO 3, N. Y. 


National Representatives: Free & Peters, Inc. 
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Leo J. (“Fitz’’) Fitzpatrick 
1. R. (“Ike’’) Lounsberry 
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producers - distributors - exhibitors 
[of movies] years ago divided up 
the country into zones, each taking 
a zone and agreeing not to try 
to compete by invading the other 
fellow’s area.” 

“Such was held to be a violation 
of the anti-trust laws by the United 
States Supreme Court, and base- 
ball’s ‘club network’ conspiracy not 
to compete is on all fours with the 
theatre agreement, which the Su- 
preme Court held illegal,” Mr. Mc- 
Lendon said. 

“, . . There is no club in the 
major leagues which will sell you 
the rights to broadcast against a 
local baseball club.” 

Mr. McLendon claimed that al- 
though baseball had claimed to 
have eliminated its Rule 1-D, gov- 
erning relations between major and 
minor leagues, in the fall of 1951, 
the effects of the rule still continue 
to be recognized. 

“After the fictitious abolition of 
Rule 1-D in the fall of 1951,” he 
wrote, “Liberty wrote to all of 
its stations telling them that, due 
to the abolition of this rule, those 
stations no longer had to worry 
about local restrictions and that 
Liberty was contemplating carry- 
ing a night schedule and that if 
we did so, the stations would be 
able to broadcast regardless of 
their local club’s restrictions. 


Station Reaction Cited 

“Stations were delighted. We can 
produce their answers. 

“Then in New York Ford Frick 
[Commissioner of Baseball] told 
the general manager of the Liberty 
network, James Foster, that he was 
extremely angry at us for sending 
out the letters and getting the clubs 
in an uproar. 

“Frick told Foster that the clubs 
may have abolished Rule 1-D but 
that Liberty certainly was not 
going to broadcast any night base- 
ball, against or not against any 
local club, and that if we didn’t 
send out an immediate retraction 
of the letter, satisfactory to him 
(Frick), he’d see that we broad- 
cast no baseball games at all in 
1952. 

“We were forced to send out a 
correction and tell our stations that, 
although the rule had been abol- 
ished, we had no rights to broad- 
cast night games in 1952 (we had 
never told them we did have rights 
but simply that we were contem- 
plating such a schedule).” 

Mr. McLendon also charged there 
had been attempts to “price us out 
of the business.” 

“In 1951,” he wrote, “we paid a 
basic price of around $10,000 per 
club for 77 home games per club. 
In 1952, the Dodgers charged us 
$60,000 for 35 home games.” 

“In no case were we able to get 
games for any less than seven 
times as much per game as we had 
paid in 1951. In short, for the 
few poorer games we had in 1952, 
the clubs kicked the price up as- 
tronomically.” 

A spokesman at the Dept of 
Justice told BROADCASTING @ TELE- 
CASTING last week that Mr. Mc- 
Lendon’s letter’ was under con- 
sideration. 
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New improved tape 
matches reel improvements! 


Supplied on the new 7” professional reel is a new type 
of magnetic tape that offers many technical advantages: 


It’s the new large-hub 


7-inch professional reel of 
“SCOTCH” Magnetic Tape! 


Y CUTS TIMING ERRORS! New larger hub reduces ten- 
sion changes, cuts timing errors 50% . 


@ New “Dry Lubricating” process eliminates tape and 
head squeal, produces a tape that turns in a faultless 
performance in extreme heat and humidity. 


@ New thinner construction allows more than 1200 feet 
of tape to be wound on the new 7” reel despite larger 
hub. Magnetic properties of this new tape are identical 
in every respect to the older “Scotch”? Brand #111-A 
tape, the industry’s standard of quality. 


Y REDUCES PITCH CHANGES! Lower hub-to-outside- @ Tape supplied on the new reel is 100% splice-free. 


diameter ratio means a marked reduction in pitch 


@ Output variation is guaranteed to be less than plus or 
changes between spliced portions of broadcasts. 


minus 4 db at 1,000 cps within the reel, and less than 
plus or minus % db from reel to reel. 
LESS VIBRATION, FASTER REWIND! Bigger hub pro- 


duces 10% faster rewind speed, yet rotational speed 


is lower than that of the standard reel. Operation is Be —_ , 
so smooth that wear on equipment is cut, with NE ee, ? 


resulting maintenance savings. BRAND 


i mm * 
The term “SCOTCH” and the plaid design are registered trademarks for Sound ar De MAG # * r IC { A se E 
Recording Tape made in U.S.A. by MINNESOTA MINING & MFG. CO., =. f 


St. Paul 6, Minn.—also makers of “Scotch” Brand Pressure-sensitive Tapes, _ : eS 
*““Underseal”” Rubberized Coating, “Scotchlite’ Reflective | fa mn. Bic Your supplier has the new ‘“‘Scotch’’ Brand 7” 
Sheeting, ‘“‘Safety-Walk’’ Non-slip Surfacing, “3M” Abra- 4 4 j _— 


sives, 3M” Adhesives. General Export: 122 E. 42nd St., — = professional reel with the new Dry Lubricated 
New York 17, N.Y. In Canada: London, Ont., Can. tape. See him today! 
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SALES SEMINAR 


WSAB Hears Mitchell 


FACTS provide the best tool for 
radio salesmen and should be used 
to direct businessmen to the audi- 
ence they are attempting to reach, 
a three-day Washington State 
Assn. of Broadcasters sales sem- 
inar in Seattle was told Aug. 4-6 
by Maurice B. Mitchell, vice presi- 
dent and general manager of As- 
sociated Program Service. 

Mr. Mitchell conducted the sem- 
inar, which was open to Washing- 
ton, Oregon and British Columbia 
broadcasters. Active in arrange- 
ments were Chairman Bill Simp- 
son, KRSC Seattle; WSAB Presi- 
dent Leo Beckley, KBRC Mt. Ver- 
non, and Joe Chytil, KELA Cen- 
tralia, WSAB Sales Committee 
chairman. 

Radio salesmen must grasp the 
tools at their disposal and apply 
them for the best use of the time- 
buyer, Mr. Mitchell told the 85 
broadcasters attending the semi- 
nar. He reminded that salesmen 
are now dealing with a second or 
third generation of a _ business 
family once thoroughly sold on 
radio and they must be supplied 
with the latest information on the 
true value of radio advertising. 

Mr. Mitchell’s topics ranged 
from discussion of newspaper 
competitive tactics to successful 
merchandising tie-in techniques 
adapted to radio. He called for a 
united selling campaign on behalf 
of radio as opposed to cut-rate 
station tactics which cut the value 
of the advertising dollar. 

The original BMB measurement 
approach will emerge as one of 
the most accurate audience analy- 
ses yet developed, he predicted, 
pointing to its success in Canada. 
He praised work of Advertising 
Research Bureau Inc., which meas- 
ures point-of-sale value of radio 
vs. newspaper advertising. “There 
is still no substitute for the actual 
merchandise being sold by radio as 
the only real test which satisfies 
the retailer and station owner and 
manager—and ARBI studies show 
that radio more than carries its 
end of the bargain in this regard,” 
he said. 

Mr. Simpson presented an en- 
graved pocket watch to Mr. Mitch- 
ell for his services. 





Safety Council Awards 


NATIONAL Safety Council’s 
“Award of Merit” has been pre- 
sented to Gabriel Heatter, Cedric 
Foster and Bill Henry, MBS news- 
easters, for their activities on be- 
half of the 1952 safety campaign. 
Citation was awarded to the three 
newsmen for their participation in 
NSC’s The Fight for Life series, 
special transcribed programs car- 
ried by 1,135 radio stations across 
the U. S., according to Dan Thomp- 
son, NSC director of radio and 
television. 
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SHIRTSLEEVE sales clinic was held Aug. 4-6 by Washington State Assn. of Broadcasters, with Maurice B. Mitchell, 
Associated Program Service, as main speaker. Left to right: Leo Beckley, KBRC Mt. Vernon, WSAB president; Bill 
Simpson, KRSC Seattle; Allen Miller, KWSC Pullman; Rogan Jones, KVOS Bellingham; Mr. Mitchell; Carl Downing, 
< WSAB; Joe Chytil, KELA Centralia; Fred Chitty, KVAN Vancouver; Robert S. McCaw, KXRN Renton. 





FM FORMULA 


Designed To Promote Sales 


FORMULA designed to promote 
sale of FM sets as an “extra” in 
a radio set-selling campaign is 
presented by NARTB and Radio- 
Television Mfrs. Assn. in a 48- 
page booklet titled ‘“F-M-phasis.” 

Developed during the series of 
FM promotion test campaigns con- 


ducted in North Carolina, Wis- 
consin and District of Columbia 
under NARTB-RTMA auspices, 


the booklet gives detailed instruc- 
tions. Included are available pro- 
motion devices, brochures, press 
releases, dealer broadsides, radio 
announcements and form letters. 


The formula calls for four-week 
campaigns. Roles to be taken by 
broadcasters, manufacturers, dis- 
tributors and dealers are outlined 
in detail. Coordinating for the two 
trade associations are John H. 
Smith Jr... NARTB FM Dept. di- 
rector, and James D. Secrest, 
RTMA general manager. In addi- 
tion, NARTB’s FM Committee will 
participate under direction of Mi- 
chael R. Hanna, WHCU Ithaca, 
N. Y., member of the association 
board of directors for FM and 
committee chairman. A special FM 


promotion group functions for 
RTMA. 


AM SET SALES 


Bright Future Seen by Brandt 


DESPITE television, radio will 
continue as big business with re- 
tail set sales around $250 million 
annually, Arthur A. Brandt, gen- 
eral sales manager for General 
Electric Co.’s Receiver Dept., pre- 
dicted last week. 

Speaking from Syracuse after 
completing a regional tour, Mr. 
Brandt said the crux of the sales 
problem today hinges not upon 
the ability of the consumer to buy, 
but rather upon the ability of the 
salesman to sell a public well able 
to buy. He added that new fea- 
tures, like the clock-radio and a 
large replacement market plus the 
continued trend toward multiple 
ownership of radios, assures a sub- 
stantial annual volume. 





‘COME ON DOWN’ 


Little Asks ‘Saucermen’ 





TOP scientists and military auth- 
orities may not be at a loss for 
words to describe the current flying 
saucer phenomena, but few have 
agreed on the most plausible ex- 
planation. 

In all the shouting from the labs 
to the Pentagon, nobody appar- 
ently thought to ask the “saucer- 
men” themselves—that is, until a 
broadcaster got the idea. It re- 
mained for Lee Little, enterprising 
manager of KTUC Tucson, to go 
into action. In an actual broad- 
cast, Mr. Little extended this per- 
sonal invitation to the “gentlemen” 
in the saucers: 

This is Lee Little, Manager of Radio 
Station KTUC Tucson, Ariz.; United 
States of America; North American 
Continent; Planet Earth. I wish to 
inform you “gentlemen” in the sau- 
cers that we of Planet Earth are 
friendly and have no intention of 
harming you in any way. The open 
area to the south of our building and 
to the east of our transmitting 
tower, though usually used for park- 
ing our antiquated means of terres- 
trial propulsion, is adequate for your 
landing needs. We would like to 
meet you and find out all about you. 
We are not your enemies. Rather, 
we are merely curious about you 
and your extra-terrestrial objects 
that have been cluttering up our 
skies for some years. Come on down. 

Here are the conditions at the 
Earth’s surface at present. Our at- 
mosphere is composed of 78.03% Ni- 
trogen, 20.99% Oxygen, 0.93% Argon, 
and 0.01% Hydrogen with much small- 
er proportions of Neon, Helium, 
Ozone and Xenon. The weight of 
this layer of atmosphere at the sur- 
face in Tucson is 27.39 inches of 
mercury. There is no wind or shift- 
ing of this atmospheric layer at the 
moment. The surface temperature 
based on a scale where water solidi- 
fies at 32 degrees and where it va- 
porizes at 212 degrees ... that tem- 
perature is now 85. If these condi- 
tions will support your ability to 
exist, come on down and visit us. 


ALL-DAY annual outing of NBC Chi- 
cago employes took place Aug. 5 at 
Medinah Country Club. Affair was 
sponsored by the company’s Athletic 
Assn., and included a golf tournament, 
dining, dancing and entertainment. 


DEFENSE DRIVE 
Wyoming Stations Aid 


THOUGH Wyoming is not con- 
sidered an obvious target for an 
atomic attack, broadcasters of the 
state are planning a heavy sched- 
ule of civil defense programs and 
announcements during the Aug. 18 
week at the request of Gov. Frank 
A. Barrett. 

William C. Grove, KFBC Chey- 
enne, said the object of the drive 
is to bring home to people of the 
state, slow to react to importance 
of civil defense, the fact that “it 
can happen here.” Each station is 
broadcasting a minimum of six 
spots per day, using both civil de- 
fense transcriptions and locally 
written spots. Messages are being 
earried during sports broadcasts, 
man-on-street interviews and simi- 
lar features. 


Stations taking part, Mr. Grove said, 
are KOWB Laramie; KRAL Rawlins; 
KVOC Casper; KWOR Worland; KFBC; 
KWYO Sheridan; KODI Cody; KGOS 
Torrington; KVWO Cheyenne; KPOW 
Powell; KSPR Casper; KWRL Riverton, 
and KVRS Rock Springs. 


WJR Honored 


SECOND public service award 
within a week was made to WJR- 
AM-FM Detroit Aug. 9 when the 
Michigan American Legion Auxili- 
ary presented a citation to Worth 
Kramer, WJR vice president-gen- 
eral manager, in recognition of the 
station’s quarter century of patri- 
otic public service. Mr. Kramer ac- 
cepted the award on behalf of the 
station before the assembly of 
Michigan delegates at the Legion 
State Convention in Grand Rapids. 
A week previously, Mr. Kramer 
was presented a “Certificate of 
Achievement” from the Dept. of 
the Army for WJR’s outstanding 


cooperation with the Michigan 
Military District. 
KBIG Avalon, Calif. and its opera- 


tions was the subject of a 1,500-foot 
documentary film, produced last week 
by a 12-man camera crew from the 
United States Air Force. Dealing with 
the theme of two airmen on a week- 
end visit to a modern station, the film 
is intended primarily as a training 
misson. 
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Wherever you go there’s PRESTO . . . out in front 





“ in disc preference. To users of PRESTO discs the reason is 
~~ obvious . . . these discs perform better. PRESTO performance is a 
= . . 
th result of careful craftsmanship and quality control from the 
he meticulous preparation of the aluminum base right through to the final 
ri- inspection and packaging of each individual disc in the 
Ac ; 
he world’s most modern disc plant. 
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9 That’s why the name PRESTO is your assurance of better disc quality, proven every 
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1er day by PRESTO users in studios, stations and schools around the world. 
of 
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aa Export Division: 25 Warren Street, New York 7, N. Y. 
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WORLD‘’S LARGEST MANUFACTURER OF PRECISION RECORDING EQUIPMENT AND DISCS 
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Yes, the figures 

below will certainly show 

how the Memphis market has grown in 
the last 10 years. 

Comparison of 1942-1952 Growth in the Memphis 
market area 








Percentage 
increase 
Population... 1942[ 3,092,108 | 
1952 BBs Aa 15.4% 
Radio 1942 
Homes.......... 1952 Bed fetid) 108% 


Effective 


1942 $896,976,000 
Buying Income 1952 212% 


Retail — . $615,917,000 

Sales................ 1952 268% 
Food 1942 $112,935,000 

Sats 1952 STL NN 5% 
Drug 1942 $21,225,000 

in 952 TN 200% 


In 1952, as in 1942, the radio station that 
reaches and sells the great 
Memphis market best is 


M E M P H : Ss 


NBC——5,000 WATTS—790 K.C. 


National representatives, The Branham Company 


WMCE 260 KW Simultaneously Duplicating AM Schedule 
WMCT First TV Station in Memphis and the Mid-South 
Owned and Operated by The Commercial Appeal 
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Strictly Business 
(Continued from page 18) 
Broadcasting, where he remained 

until 1939. 

In that time, the company’s 
column went from “about 15 shows 
a month to 499,” operating one 
large studio 24 hours daily to ac- 
commodate transcription - hungry 
agencies. He was working as a 
junior salesmen when he resigned 
to join International Radio Sales, 
the Hearst radio subsidiary which 
acted as sales representative for 
Hearst’s dozen stations. 

In 1942, two weeks before he 
was married, he learned from 
BROADCASTING Magazine that he 
was about to be de-jobbed. The 
major Hearst properties were to 
be sold, and IRS to be disbanded. 
Undeterred by the prospect of un- 
employment and a call to the 
Army, he was married on schedule 
to the former Ranelda Ruch. They 
live in suburban Evanston with 
their youngsters, Bobby Jr., 8, and 
Kathleen, 5. 

Army Service 

For eight months before going 
into the Army, Mr. Flanigan 
worked in spot sales for the Red 
Network (later NBC), billing $1 
million among his accounts in that 
time. Radio’s verdant pastures 
nevertheless were replaced by 
Texas’ dreary plains as he at- 
tended Coast Artillery OCS, 
switched to the Quartermaster 
Corps and convoyed trucks into 
China. His 18 months in the C-B-I 
Theatre ended in 1946, with Mr. 
Flanigan a first lieutenant. 

He returned to Chicago and 
NBC and, shortly after the split 
between radio and TV sales efforts, 
was named manager of Radio Spot 
Sales early in 1951. His staff now 
includes four salesmen, with whom 
he works on local and area busi- 
ness, 

Mr. Flanigan is a member of the 
Chicago Radio Management Club, 
and has taught radio sales at sev- 
eral NBC-Northwestern U. sum- 
mer radio-TV institutes. 


UNIFORM TUBES 
Aim of Sept. 3 Meet 


AN International Electrotechnical 
Commission session starting at 
Scheveningen, the Netherlands, on 
Sept. 3 will act upon a plan to 
promote the standardization of 
electron and radio tube sizes by 
manufacturers throughout most 
countries of the world. 

Declaring that the eight-day 
meeting will clear the way for 
standardizing the base dimensions 
of tubes, Virgil M. Graham, direc- 
tor of technical relations of Syl- 
vania Electric Products Inc., who 
will represent the Joint Electron 
Tube Engineering Council (JETEC) 
at the session, said standardization 
—interchangeability—is “‘of utmost 
importance from the viewpoint of 
both military application and in- 
ternational commerce.” 

Mr. Graham left last Tuesday 
for the Netherlands meeting. 


W. VA. SESSION 


Gets Miss Sloat’s Tips 


SIX-POINT program by whict 
broadcasters can help timebuyers 
with renewals and new business 
as a reward, was offered West Vir 
ginia stations Saturday at the 
West Virginia Broadcasters Assn. 
semi-annual meeting, held at the 
Greenbrier, White Sulphur Springs. 
The two-day session opened Fri- 
day. 

Elaine Sloat, radio-TV timebuy- 
er for Procter & Gamble at Ben- 
ton & Bowles, New York, told the 
association that “in a sense all ad- 
vertising is conceived on a local 
level so that the message will reach 
the maximum number of people by 
means of advertising which has the 
greatest appeal to them. 

“Adding these locals together 
is what gives the client national 
coverage with a broad scope in 
mind to select the most effective 
combination of media in relation to 
national and local markets.” 

Miss Sloat listed her six points 
as follows: Maintain a clean opera- 
tion; truthful and _ informative 
presentation and promotion pieces; 
good sales representation; coopera- 
tion in industry evaluation studies; 
cooperation in merchandising; ac- 
tive part in broadcasting industry 
associations. 

“We are looking more critically 
at radio because of the appalling 
rise of TV in the advertising 
world,” Miss Sloat said. “Radio 
has two extra plusses: Out-of- 
home listening, and in-home (other 
than the living room) listening. As 
long as radio continues to maintain 
its high standards we as advertis- 
ers will be interested.” 

Stephen Douglas, director of 
sales promotion, Kroger Co., Cin- 
cinnati, gave an illustrated talk on 
salesmanship at the luncheon ses- 
sion. A. Lovell Elliott, Charleston 
advertiser, spoke on the topic, “On 
the Other Side of the Dotted Line.” 

TV appeared on the agenda with 
a talk by James M. Caldwell, 
WAVE Louisville, on selling radio 
in a television market. Kevin B. 
Sweeney, vice president of Broad- 
cast Advertising Bureau, explained 
work of the industry sales organi- 
zation. CBS showed its film pres- 
entation, “More Than Meets the 
Eye.” 

Officers of the association are John 
T. Gelder, WCHS Charleston, presi- 
dent; William E. Rine, WWVA Wheel- 
ing, vice president; Alice Shein, WBTH 
Williamson, secretary-treasurer. Board 
members are Les Golliday, WEPM 
Martinsburg; Fred Zimmerman, WBLK 
Clarksburg; Charles High, WGKV 
Charleston; Virginia Cooper, WJLS 
Beckley; Flem Evans, WPLH Hunting- 
ton; Pat Flanagan, WHIS Bluefield; 
Lawrence H. Rogers, WSAZ-TV Hunt- 


ington; John Phillips, WHTN Hunting- 
ton; Joe L. Smith Jr., WJLS Beckley. 


MAGNAVOX Co., Fort Wayne, Ind., 
has declared dividends on common 
and Class A stock. Dividend on com- 
mon stock is 37% cents a share, pay- 
able Sept. 15 to stockholders of record 
on Aug. 25. Dividend on Class A 
stock is 25 cents a share, payable 
Sept. 1 to stockholders of record on 
Aug. 15. 
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, even New England 
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the wide range” of WB 
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On 50,000 WATTS 
th | NBC AFFILIATE 
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esi- Carlson. Results get better and better! Writes Not only in geographical coverage but in meas- 
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SALE? 


in America’s 6th City 


CURRENT 
AVAILABILITIES 


on WFBR’s prize collection 
of home-grown shows. All 
are subject to prior sale... 
none will be available for 
long. Timebuyers: how do 
these fit your fall schedules? 


CLUB 1300 


Completely outclasses its 
field— No. 1 show of its kind! 


1 STRIP ACROSS THE BOARD 


MELODY BALLROOM 


Top-rated disc jockey show 
in Baltimore! 


7 SPOTS 


NELSON BAKER SHOW 


1st in its time period! 
1 STRIP ACROSS THE BOARD 


EVERY WOMAN'S HOUR 
Top-rated 30-minute 
woman’s show! 


6 SPOTS 


Top locally produced show 
in its period! 
4 SPOTS 








MORNING IN MARYLAND 
Misses being tops for 3-hour 
period by a fraction! 

SOLD OUT 


For quick action, write, wire 
or phone your John Blair man 
or any account executive of 


bec es 
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RADIO BEST FOR SAVINGS & LOAN FIRM 


Hausmann Agency Finds in San Diego Survey 





TO HOME Federal Savings & Loan 
Assn. of San Diego, radio is the 
“best business getter’ and the 
medium that pays big dividends in 
new customers for advertising dol- 
lars spent. 

In this way, Jack Hausmann, 
head of his own advertising agency 
in San Diego, described results of 
a survey the agency made for the 
savings association, when speaking 
to members of the San Diego Ad- 
vertising & Sales Club. 

Combined spending of only 38% 
of its advertising budget on radio, 
TV and newspapers brought in 
52.8% of the firm’s new business, 
Mr. Hausmann said. Survey 
showed that of 62% spent for all 
other media only 41.8% returns in 
new customers were realized. 

Home Federal has sponsored a 
five-per week morning newscast on 
KSDO and only of late a similar 
afternoon program on KCBQ. An 


average of four spot announce- 
ments also is used weekly on 
KFMB-TV. Additionally, spots 


are used on other San Diego out- 
lets during the firm’s month-end 
consolidated period. Mr. Hausmann 
personally handles newscasts for 
his client. 

When Home Federal asked for 
detailed analyses on how its adver- 
tising money was being spent and 
which medium was giving the best 
results, Mr. Hausmann employed 
a three-section card survey plan. 
Each section contained a set of 
questions which were mailed to the 
538 newest clients. A brief letter 
from the firm’s president, Charles 
K. Fletcher, asked the client’s 
cooperation. <A_ self - addressed 
stamped return envelope was en- 
closed. 


Medium Credits 


Cards were keyed to give the dol- 
lar bracket in which the interviewee 
could be placed. Question was 
“How did you hear about Home 
Federal?” and listed these media: 
Radio, street poster, television, bus 
ecards, billboards, a friend, news- 
paper, direct mail and others. 

Section two asked whether the 
client listened to radio or viewed 
TV, and the third section asked 
for a check on the reason the client 


finally selected Home _ Federal. 
Some 273 cards were returned. 
Home Federal handled all the 
mechanics of mailing and even 
analyzed the results. 

Some of the results: In the 


$1-499 group, 77.8% listened to 
radio and 22.2% viewed television; 
$500-999 bracket, 63.1% radio and 
36.9% TV; $1,000-5,000 group, 
69.6% radio and 30.4% TV. In 
the highest bracket, over $5,000, 
76.9% radio and 24.1% TV. Over- 
all picture in the four groups gave 
radio, 71.8%, and TV, 28.2%. 
As Mr. Hausmann explained, 
radio led in all four income 
brackets and was strongest in the 
lowest and highest, while TV made 


the best showing in the two middlg 
income groups. 


“The lesson we deducted,’ he 
said, “was that while TV is a 
rapidly growing medium and a 


very healthy one for its age, radio 
is still a mighty factor in the ad- 
vertising program of our type of 
financial institution.” 

Although not revealing budget 
figures, he noted that “while radio 
brought more of our business and 


71.8% of Home Federal’s clients 
said they listened to radio and 
only 28% viewed television, my 


client spent substantially more on 
radio than on television.” 

Responses to the question, ““How 
did you hear about Home Federal?” 
showed that substantially more 
people in each bracket listed radio 
as the media, he declared. 

In the $1 to $499 and $500 to 
$999 groups, the survey placed 
newspaper advertising in second 
place. The $1,000 to $5,000 bracket 
had TV second and in the over 
$5,000 video and newspapers tied 
for second place. 

Television was third in the $1 
to $499 group, direct mail third 
in the $500 to $999 and newspapers 
third in the $1,000 to $5,000 
catagory. Video and newspapers 
tied for second place in the over 
$5,000 bracket. 

Giving a breakdown, Mr. Haus- 
mann revealed the following total 
percentages by groups: 


$1 to $499 
Radio ee : 36.5 
Newspaper . RE 
TV : - we 
All Other : . 42 
$500 to $999 
Radio * ; . 28.2 
Newspaper . 152 
Direct Mail 8.7 
All Other 47.9 
$1,000 to $5,000 
Radio ; + . 41.5 
TV csvearwa, 
Newspaper . 10.8 
All Other 34.8 
Over $5,000 
Radio Bais i » aaa 
TV ‘ ‘ 9.5 
Newspaper ; : 9.5 
All Other . 47.7 


The overall percentages in all 
groups combined were listed as 
radio 36.3; newspaper 12.6; TV 
9.3; and all other 41.8. 

“Analyzing the survey report 
from the angle of income brackets, 
radio scored an across-the-board 
victory in the lower, middle and 
upper brackets,’ Mr. Hausmann 
said. 





WEBSTER-CHICAGO sold and pro- 
duced 44.1% of all tape recorders 
manufactured during the first four 
months of this year, according to 
Howard McClosky, vice president in 
charge of manufacturing. Claim is 
based on records of the Armour Re- 
search Foundation, Chicago. 
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NARND AWARDS 


Entries Being Accepted 


ENTRIES for the National Assn. 
of Radio News Directors 1952 radio 
and TV competition now are being 
accepted, NARND Awards Com- 
mittee Chairman Baskett Mosse 


“announced last week. 


Mr. Mosse, who is chairman of 
the radio and TV division of the 
Medill School of Journalism, 
Northwestern U., Evanston, IIL, 
said deadline for this year’s en- 
tries is Oct. 15. The NARND 
awards committee chairman said 
all radio and television stations in 
the U.S. and its territories are 
eligible. 

Nominations may be made by 
stations, networks or any other 
party including advertising agen- 
cies and universities which have 
radio and television courses. 

Classifications, all of which may 
be entered by any station, are (1) 
To the radio station providing the 
most complete and _ enterprising 
general news service of the year 
in its community, (2) to the tele- 
vision station providing the most 
complete aural-visual news service 
in its community and contributing 
most to the general progress of 
television news and (3) to the 
radio or television station which 
did the best and most complete 
job or displayed the most enter. 
prise and/or courage in reporting 
one news story or feature during 
the year. 

Mr. Mosse said his committee’s 
policy is that the board of judges 
use as its yardstick the facilities 
available to each station, weigh- 
ing each entry in accordance with 
the size of its staff and the avail- 
able facilities in the newsroom. 

Winners of the gold trophies, 
who also will receive distinguished 
achievement certificates, will be 
announced at the annual NARND 
convention banquet. Last year’s 
winners were WHO Des Moines, 
WBAP-TV Fort Worth and WTIC 
Hartford, Conn. 


Income Data 


WAGES and salaries in private 
industry rose $500 million in June 
over the previous month, reaching 
an annual rate of $146 billion, ac- 
cording to the Office of Business 
Economics, U. S. Dept. of Com- 
merce. OBE also reported that 
slightly higher employment and 
average weekly earnings in non- 
durable goods industries offset a 
wage loss in durable goods (radio- 
TV receivers, etc.) industries. Over- 
all personal income during June 
was up $1% billion over May, with 
an annual rate of $266 billion, as 
was employment in manufacturing. 





WILLIAM R. TRAUM, director, radio- 
TV division, The Town Hall, and Sey: 
mour Siegel, director of New York’ 
Municipal Bestg. System, spoke on 
“Radio in Stimulating Community 
Action” at the New School for Social 
Research July 29. 
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uf led velies on 


AMPEX 


to capture the natural color 


and true perspective 


of original live performances 


for 


Full Dimensional Sound 


FDS 


Full Dimensional Sound 


teu tse 
4 Ying ~ 
G (33%) 


Bae 5. 


. .. in its superb recording 
techniques, especially created 
for its Classical FDS Releases, 
Capitol Records, Inc. utilize to 
the highest degree the dynamic 
fidelity and dependability of 

' Ampex Model 300 Recorders. 


AMPEX 


Wpagntiic Jape Kocordin. 


AMPEX ELECTRIC CORPORATION Redwood City, California 
AXx-108 Naveye (=) ciele 
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Only ONE Station 
DOMINATES 


This 
15-County 
Market 
| with 
| HOME 
FURNISHINGS 
SALES 


| of 
$38,324,000* 


* Sales Management, 1952 
Survey of Buying Power. 








AMF 


WINSTON-SALEM 
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ALLOTMENTS 


Materials Plan Set 


AN AUTOMATIC allotment proce- 
dure designed to free many radio- 
TV set manufacturers and other 
companies from filing requirements 
and boost their quotas of materials 
will go into effect Jan. 1, 1953. 

Set makers who received cer- 
tain allocations for the current 
quarter will be eligible for the 
new system, announced last Mon- 
day by the National Production 
Authority. The procedure was de- 
vised partly because of slashes in 
NPA personnel dictated by ap- 
propriation cuts. It assures that 
set manufacturers will continue to 
receive enough materials to meet 
receiver demand. 

Self - authorization technique, 
under which producers of receivers 
may certify their own orders for 
steel, copper and aluminum, will 
be continued, NPA said. This en- 
ables manufacturers to order up 
to 25 tons of steel, 10,000 pounds 
of copper and 20,000 pounds of 
aluminum. 

Under the new allotment proce- 
dure, set makers may calculate 
their own requirements and obtain 
materials without NPA approval 
providing their third-quarter allot- 
ments do not exceed 500 tons of 
carbon steel, 40,000 pounds of 
copper and 60,000 pounds of 
aluminum. System goes into effect 
with first-quarter 1953 quotas, 
relieving these producers of the 
need for filing with the agency. 

In effect, “the automatic method 
picks up where the self-certifying 
technique leaves off,’’ according to 
NPA Administrator Henry H. 
Fowler. It will apply to those firms 
who use more materials than per- 
mitted under self-authorization but 
who were allotted in this quarter 
less than the above-mentioned 
quotas. 

Spelled out in the method goes 
a bonus for those companies eligible 
for the automatic procedure—a 
bonus not accorded those who still 
must file CMP-4B applications. 
They will receive 100% of the first 
60 tons of carbon steel, plus 60% 
of the excess between 60 and 500 
tons—or the ceiling on third-quar- 
ter usage. 

A new priority system also has 
been set for radio-TV broadcast- 
ers intent on constructing new 
buildings or making major project 
alterations. The system applies 
criteria for potential new construc- 
tion, restricting broadcasters on 
requests for steel until the first of 
the year [B®T, Aug. 11]. 


Pulse Adds 5 Markets 


THE PULSE INC., New York, last 
Monday announced the addition of 
five new markets to its Pulse Re- 
ports, according to Dr. Sydney 
Roslow, director. New areas to be 
measured include Pittsburgh, Co- 
lumbus and Portland, Ore., for 
radio, plus Dallas and Fort Worth 
for both radio and television. 

The firm now is supplying TV rat- 
ings in Pittsburgh and Columbus. 


BUS DISASTER 
WACO, WAVZ Claim Scoops 





SCOOP is being claimed by WACO 
Waco, Tex., in its coverage of the 
worst bus tragedy in National 
Safety Council records. Two buses 
carrying 57 persons collided near 
Waco on Aug. 4. Over a score of 
persons were killed. First to break 
the story was Goodson McKee of 
WACO when the station went on 
the air at 5:30 a.m. 

Lee Glasgow, manager of the 
station, and Jesse Dove, chief en- 
gineer, went immediately to the 
emergency room of Providence 
Hospital where on-the-spot tape 
interviews with survivors were 
obtained. 

WACO fed telephone interviews 
to KTSA and KITE, both San 
Antonio, KNUZ and KTRH Hous- 
ton and WFAA Dallas. An inter- 
view also was fed to ABC’s Head- 
line Edition program by WACO. 

WAVZ New Haven, Conn., in- 
dependent station, claimed a scoop 
over network rivals in coverage of 
the Texas disaster. 

Station newsmen George Phillips 
and George LeZotte placed a tele- 
phone call to the Waco Times- 
Herald and taped a telephoned in- 
terview with the newspaper’s ex- 
ecutive editor, Sam Wood, one of 
the first to reach the scene. Cuts 
of the tape recording were used 
on five newscasts. 


NBC CHICAGO 


Announces Five Renewals 


NBC Chicago last week chalked 
up five radio network renewals 
totalling $2,345,000 in billing, ac- 
cording to Gordon Mills, network 
radio sales manager there. 


Armour & Co., Chicago, through 
Foote, Cone & Belding, same city, 
re-ordered Dial Dave Garroway 
for 52 weeks from Sept. 1. The 
quarter-hour daytime strip is aired 
on the full AM network for Dial 
soap. Allis-Chalmers Mfg. Co., 
Milwaukee, renewed for the eighth 
consecutive year The National 
Farm and Home Hour on Satur- 
days from Sept. 5 through Bert 
S. Gittins agency, also Milwaukee. 

Henri, Hurst & McDonald, Chi- 
cago, for Skelly Oil Co., Kansas 
City, ordered renewal of a five- 
a-week quarter-hour newscast with 
Alex Drier and the 15-minute 
Saturday feature, This Farming 
Business, both on a 30-station net- 
work for 52 weeks from Sept. 1. 

Wesson Oil and Snowdrift Sales 
Co., New Orleans, through Fitz- 
gerald Adv. agency, same city, re- 
news the quarter-hour daytime 
strip, Dr. Paul, on 62 stations for 
52 weeks from Sept. 1. Fifth order 
was from Faultless Starch Co., 
Kansas City, for 52-week renewal 
of Faultless Starch Time on 60 sta- 
tions from Oct. 1 for 52 weeks 
through Bruce B. Brewer agency, 
same city. 
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Pl OFFERS 


Christmas Avalanche Begins 


MERRY CHRISTMAS! 

With more than four months to 
go, broadcast stations already are 
being greeted by a per inquiry offer 
covering Christmas cards. The 
offer comes from Radio Adv. Corp. 
of America, Jersey City. (TV, radio, 
publicity and general advertising). 

Handling the Welcome Greeting 
Card account, the agency offers to 
pay $1.65 less 15% ($1.40 net) on 
each lead for agents to sell cards. 
“There’s no money to handle, no 
refused COD’s, no ‘nixies’,” accord- 
ing to a letter sent stations by 
Michael A. Fiore, president. 

“If it clicks on the test, you can 
schedule it as often as possible,” 
Mr. Fiore adds. The campaign runs 
to about Nov. 1. “Best of all,” he 
concludes, “they pay promptly.” 

An offer to stations from Robert 
J. Enders Adv., Washington, D. C., 
proposed to pay $5 less 15% per 
telephone lead for a _ low-priced 
vacuum cleaner selling below $20. 
Letters conclude, “Our client is 
prepared to spend up to $1,000 per 
week with your station.” The 
agency represents a group of 
vacuum cleaner stores. 

Bitter protest against a free-plug 
program offered by Mutual Life In- 
surance Co. of New York was made 
to the company by Karl F. Janssen, 
program director of KTUL Tulsa. 
Mr. Janssen’s letter reminded that 
a polio program included publicity 
for the company. He adds that in- 
formation on the subject is pro- 
vided stations by the National 
Foundation for Infantile Paralysis. 
“Of all the advertising media, radio 
stands far out in front regarding 
the amount of time and talent given 
in the public service,” he points out. 


WFDF EXPANSION 


Leases 3-Story Building 
EXTENSIVE expansion program 
to make its physical plant “one 
of the most modern radio stations 
in the country” will be launched 
by WFDF Flint, Mich., Lester W. 
Lindow, secretary-general man- 
ager, announced Thursday. 

WFDF, now in its 31st year of 
broadcasting, has leased a three- 
story downtown building at Gar- 
land and First Ave. in Flint, and 
plans to start alterations and re- 
modeling shortly. The station, an 
applicant for TV Channel 12 
[BeT, July 7], plans to leave room 
for further expansion in anticipa- 
tion of FCC grant of the VHF 
channel. 

Mr. Lindow said the AM ssta- 
tion will be located on the second 
floor of the building, with the re- 
mainder of space available for 
rental. The facility will have four 
major radio studios and a master 
control room for radio, he said. 
New technical equipment also will 
be installed in many instances, he 
added. 

Mr. Lindow said no date has been 
set for completion of remodeling, 
when WFDF will move into its 
new quarters. 
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Fm” Radio’s Rs space adventure 
-"~ series available for local and regional 


sponsorship! 


Your ‘‘Request’’ Show! 


Hundreds of broadcasters were surveyed as to the 
most-wanted, easiest-to-sell show their audiences 
and advertisers wanted — and here's the answer — 
a science fiction series with a big ‘‘plus'’ — exclusive- 


ness! The only show “custom"’ transcribed for spon- 
sorship in your community! This program is available 


to only one station in each area! 


It’s The Hottest Thing In The Air! 


Authentic scientific flavor and exciting imaginative 
treatment put it in the forefront of the mass-audience 
science fiction appeal. Documented by John W. 
Campbell, Jr., Editor of Astounding Science Fiction 
Magazine! 


it’s A Natural! 


...for beverages, dairies, bakeries, food, clothing 
and drug items, specialty shops, department stores 
and hosts of other products and services. This pro- 
gram will be a leader in any market, and its power 
will be outstanding in the highly competitive markets. 


It’s A Prize Package! 


Can be sold as 15 minute strips or half-hour segments. 


Write, wire or phone for a free copy of audition platter. 
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STAFF SHIFTS 
Made for Clearfield Outlets 


W. K. ULERICH, president, Clear- 
field Broadcasters Inc., Clearfield, 
Pa., last week announced person- 
nel shifts and promotions among 
the three corporation — stations, 
WCPA Clearfield, WAKU Latrobe, 
Pa., and WJCM Sebring, Fla. 

William J. Thomas, WCPA man- 
ager, has been named general man- 
ager of the trio of company-owned 
stations. Mr. Thomas formerly 
was Main Street. Editor on KDKA 
Pittsburgh. 

Joe Milsop, a WCPA staffer 
since it went on the air in 1947, 
has been promoted to be manager 
of WCPA. Miss Margaret Nemeth 
was made assistant manager. 

LeRoy W. Stauffer, formerly as- 
sistant manager at WCPA, con- 


tinues as manager of WAKU 
Latrobe. Mr. Stauffer also at one 
time was manager of WNCC 


Barnesboro, Pa. 

Jonas Termin, who has_ been 
serving as commercial manager at 
WCPA, will become station man- 
ager at WJCM, later this month. 
Al Frank, announcer-engineer at 
WJCM, has been named assistant 
manager of the Sebring station. 


BLOOD CAMPAIGN 


More Radio-TV Aid Asked 


ALL MAJOR media, including ra- 
dio and television, and the Adver- 
tising Council are being asked to 
continue their operation on _ be- 
half of the long-range blood donor 
campaign. 

The call was sounded anew last 
Monday for the National Blood 
Program by Dr. John R. Steelman, 
acting director of the Office of De- 
fense Mobilization. He requested 
an all-out public information drive 
utilizing all media to obtain donors. 

President Truman has assigned 
responsibilty to ODM for coordi- 
nating the joint efforts of the 
American National Red Cross, the 
Dept. of Defense and the Federal 
Civil Defense Administration. 

The Red Cross is serving as col- 
lecting agency for the drive. Blood 
collections have dropped off in suc- 
cessive weeks of the Armed Forces 
Donor Program, now in its 47th 
week. Military pitch is one phase 
of the overall national program to 
meet military, civilian and civil 
defense needs. 


TELEPHONE number for WPIX (TV) 
New York has been changed to Mur- 
ray Hill 2-6500. 
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a better one comes along 

radio remains the best medium 

for reaching all Maine income groups. 
Longer experience and continuous 
effort to best serve the public 

interest keep the MAINE BROAD- 
CASTING SYSTEM tops in reach- 
ing at least seven-eighths of 

Maine’s 299,910* radio families. 


(*Consumer Markets 1951-1952) 
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MISS OKLAHOMA 
KVOO Star Wins Title 


Miss Barbour receives congratula- 

tions over the KVOO telephone 

upon winning the Miss Oklahoma 
contest. 


a a a 


KVOO Tulsa, Okla., will have more 
than passing interest in the Miss 
America contest this year. This 
year’s Miss Oklahoma is Shirley 
Barbour, 19-year-old moderator of 
For Feminine Ears, 15-minute 
KVOO variety program. 

A Tulsa U. sophomore, Miss 
Oklahoma carries a fulltime school 
workload. She joined the KVOO 
staff as receptionist a year ago 
and rose rapidly to her present 
position at the station. 

The Oklahoma beauty, who won 
the Miss Tulsa title on her way 
to the state beauty title, says she 
wants to win one of the scholar- 
ships at the Atlantic City beauty 
pageant Sept. 1-7. 

KVOO listeners found it hard to 
believe that Miss Barbour, who 
was 19 on July 23, was so young. 
On her program she advises her 
radio audience on planning show- 
ers, meals and household decora- 
tions. 


WMT Special Feature 


EIGHT radio farm directors from 
drought-ridden areas in the South, 
East and Southeast sections of the 
country have cooperated with WMT 
Cedar Rapids in producing Opera- 
tion Disaster, a half-hour docu- 
mentary for Iowa’s rural listeners. 
Cooperating on this special feature 
were the following farm directors: 
John Holmes, KLRA Little Rock, 
Ark.; Jake Brofee, WCSH Port- 
land, Me.; John McDonald, WSM 
Nashville; Frank Atwood, WTIC 
Hartford; Malcolm McCormick, 
WBZ Boston; Frank Raymond 
WDVA Danville, Va.; Jack Tim- 
mons, KTBS Sheveport, La., and 
Bob Crom, radio-TV service, Dept. 
of Agriculture. The WMT series 
was written by Doug Grant, with 
commentary by Chuck Worcester 
and John Combs, of the WMT farm 
department. 
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‘FORCED LISTENING’ 
Candidates’ Stand Demanded 


DEMAND that the Democratic 
and Republican Presidential candi- 
dates make known their stands 
on “forced listening” by “captive 
audiences” was made to Gov. 
Adlai Stevenson and Gen. Dwight 
Eisenhower last Monday by the 
National Citizens Committee 
Against Forced Listening. 

The committee, which said it 
was organized in 1949 to cam- 
paign against “infliction of forced 
listening,” demanded of the can- 
didates that they “make known to 
voters without undue delay where 
you stand on the question of eradi- 
cating the totalitarian evil known 
as forced listening by means of a 
federal statute.” 

“Forced listening” and “captive 
audiences” are the general terms 
used to refer to listeners of func- 
tional music broadcasts over FM 
systems in busses and street cars. 

Referring to the U. S. Supreme 
Court decision in favor of WWDC- 
FM Washington [B®T, June 2], 
which operates an FM functional 
music system over city busses and 
street cars, the NCCAFL said the 
the Supreme Court did not decide 
that “forced listening” was either 
desirable or “in keeping with... 
personal, individual liberty,” but 
merely that it could not find it to 
be “unconstitutional.” 

“It is clear,” the NCCAFL add- 
ed, “that the growing evil of 
forced listening, which we now 
find in public transportation vehi- 
cles in a number of cities, includ- 
ing Washington, can and should 
be halted through the enactment 
of an effective federal statute.” 


Philco Sales Report 


SALES of Phileco Corp. for the 
second quarter of 1952 were the 
largest for that three-month period 
in the corporation’s history and 
totaled $80,917,000 as compared 
with $57,499,000 last year. Wil- 
liam Balderston, president, added 
that earnings from operations be- 
fore taxes in the second quarter of 
1952 increased to $4,604,000 from 
$492,000 last year. In the first six 
months of 1952, sales of Philco 
Corp. totaled $165,156,000 as com- 
pared with $171,023,000 in the same 
period a year ago. Earnings in 
the first six months of 1952 reached 
$4,289,000, as against a revised net 
income of $5,741,000 in the same 
period last year. 


BREWING Corp. of America, through 
Lang, Fisher & Stashower, has com- 
missioned Phil Davis Musical En- 
terprises, N. Y., to create a _ spot 
campaign for radio-TV. Potosi Brew- 
ing Co. of Wisconsin is negotiating 
with the firm for purchase of the 
musical trademark “Oh, What a 
Wonderful Beer is Potosi.” 
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a space ship- 
New York 

To los Angeles! 


Every Tuesday, the mighty space ship 
of Tom Corbett — Space Cadet leaves 
from New York for Los Angeles and 


Telecasting 


seventeen cities in between — on film! 

This popular TV program must ar- 
rive on time, and it always does. The 
films are shipped via the world’s fastest 
method — Air Express! 

And each 5-lb. shipment to Los 
Angeles costs only $5.94 — 12% To 
30% LOWER than the other commercial 
air services! 

Air Express is a nationwide carrier, 
giving shipping room to receiving room 
service — and at lower rates in many 
weights and distances than any other 
commercial air service! 


Next time you ship, express yourself 
clearly. Say Air Express! Division of 
Railway Express Agency. 


1952 - OUR 25TH YEAR. 


GETS THERE FIRST 
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THIS afternoon (Monday) Emily 
Kimbrough launches a new week- 
day afternoon program on WCBS 
New York. For Miss Kimbrough 
it means an entry into commercial 
radio in search of new laurels to 
add to those already won as an 
author and lecturer. For WCBS 
it means the latest in a series of 
program changes designed to in- 
crease the station’s sales and 
profits. 

How well this new plan has suc- 
ceeded was revealed last week by 
Carl Ward, WCBS general man- 
ager. “Sales for each month this 
year have been ahead of the same 
months of 1951,” he told BROoAD- 
CASTING @ TELECASTING, “with in- 
creases for two months exceeding 
25°. The outlook for fall is good, 
with a lot of new business already 
signed. In two days last week, for 
instance, our salesmen brought in 
$169,000 worth of new business.” 

As key station of the CBS Radio 
Network, required to carry a full 
network schedule, WCBS has only 
a limited amount of time available 
for local programming and local 
sales. There is the morning period 
from sign-on time at 5:30 until 10, 
and late afternoon stretch from 4 
to 6, and a late evening period, 11 
to 11:30. 

Shortly after Mr. Ward became 
WCBS manager (in August 1951) 
he and Sam Slate, who was named 
program director of WCBS about 
two months later, agreed on a fun- 
damental theory of operation: That 
the local programming should be 
built around personalities, sched- 
uled so as to compete most effec- 
tively with programs of other New 
York stations. 


Tried Faulk Show 


“One of our chief problems,” Mr. 
Slate noted, “was that we had two 
expensive shows in the afternoon 
—John Reed King’s Missus Goes 
A-Shopping and Hits and Misses, 
a quiz show—on which the station 
was losing money. We decided to 
try a different kind of show—John 
Henry Faulk, a Texas humorist and 
authority on folk songs, in an in- 
formal, homey kind of program 
which we spotted five afternoons a 
week from 5:05 to 5:55 p.m., start- 
ing last December. 

“It’s an inexpensive show, but it 
was still a calculated risk in view 
of the opposition,” Mr. Slate said, 
pointing out that two of New 
York’s most popular dise jockeys— 
Martin Block and Art Ford—as 
well as NBC’s soap operas are on 
the air at that time. 

The gamble paid off, Mr. Slate 
reported. During that time period 
today WCBS enjoys both higher 
ratings and increased sales to spon- 
sors than formerly, he said. 

“Our second problem was that 
the morning period was comprised 
of solid talk programs,” Mr. Slate 
said. “Their ratings were good but 
there seemed to be potential for 
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even better ratings. Since competi- 
tive stations also had talk programs 
at the time, with the exception of 
music on WNEW, we thought of a 
musical show with a personality. 
Specifically, we thought of Joan 
Edwards, so we got together with 
Gordon Auchincloss, writer - pro- 
ducer who had worked with Joan, 
recorded some audition platters 
and they were immediately success- 
ful. 

“As a matter of fact, the show 
was 60% sold out before it started 
on the air, in the 9:30-10 a.m. pe- 
riod, Monday through Friday. The 
rating figure when she started in 
March was 2.8. It has climbed 
steadily, month by month, and the 
program is now the top rated par- 
ticipating show in New York, ac- 
cording to Pulse, whose June re- 
port gave it a rating of 3.9.” 

The success of the Joan Edwards 
show, which is now completely sold 
out, prompted the WCBS executives 
to extend its early morning musical 
programming and last Monday 
(Aug. 11) Bob Haymes, young 
singing star, started on WCBS ina 
five-a-week program from 8:15 to 
9 am. The change not only will 
strengthen the WCBS schedule at 
this time, the station’s manage- 
ment believes, but it also eliminates 
the Bob Haymes program on 
WNEW which has been Miss Ed- 
wards’ strongest competition. 

“Realizing also that news plays 
a major role in station operation, 
we have increased our news periods 
at every opportunity,” Mr. Slate 
said. WCBS now has five-minute 
local news programs at 6, 6:30, 7, 
7:30 a.m, and at 5 p.m., in addition 
to the network news shows it 
carries. 

Mr. Ward pointed out that the 
Faulk, Edwards, Haymes and Kim- 
brough programs all fit in with the 


general programming theory of 
providing local shows of broad 
audience appeal, built around a 
personality. 


In addition to the program 


WCBS PROGRAMS 222 Kimbroush in Bolstering 


changes, Mr. Ward stated that 
WCBS also has benefited from a 
change in the sales set-up which 
now gives the station 14 salesmen 
in place of the four it had a year 
ago. With 11 men on the New 
York staff of CBS Radio Sales, plus 
three assigned exclusively to 
WCBS sales, WCBS has the added 
sales strength it needs in the face 
of current competition, he said. 

“The picture is appreciably bet- 
ter, spot-wise, than it was a year 
ago,” Mr. Ward said. He credited 
the improvements in both sales and 
ratings to the teamwork of Mr. 
Slate, sales manager Bill Miller, 
promotion manager Don Foley and 
the entire WCBS staff. 


1951 INCOMES UP 


To Raise Demand, Prices 


PERSONAL incomes were up in 
1951 over the previous year—and 
so were prices and _ production 
under the impetus of expanding 
demand. 

That was the latest inflationary 
word from the Commerce Dept.’s 
Office of Business Economics, which 
surveyed incomes in 1951, by 
states. Total individual incomes 
rose 12%, per capita, 10%. 

Individuals in four states stood 
to gain the sharpest pay boosts— 
ranging from 18% to 23%—largely 
because of a sharp rise in farm 
income. These states were Arizona 
(23%), South Carolina (21%), 
and New Mexico and South Dakota 
(18% each). 

Increases of 16% were shown 
for Colorado, Georgia and Nevada 
and of 15% in Indiana. Kentucky, 
Ohio, Utah, Virginia and Wyoming. 

Per capita incomes last year 
ranged from $771 in Mississippi to 
$2,100 in Delaware and the District 
of Columbia. Other top-rankers 
were Nevada, Connecticut, New 
York, California, Illinois and New 
Jersey—the last four comprising 
the more populous states. 











JOSEPH E. BAUDINO (I), vice president and general manager of Westing- 

house Radio Stations Inc., receives congratulations and a 25-year-service 

emblem from Gwilym A. Price, Westinghouse Electric Corp. president, at a 
special ceremony in Pittsburgh. 
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Perfect Host 


RAYMOND MORIN, WTAG- 
AM-FM Worcester, 
was touring Puerto Rico, Ja- 
maica and Haiti gathering 
special recordings of voodoo 
and native drum 


Mass., 


music for 
World’s 
Greatest Music series. Frank 
Magloire, who operates sta- 
tion MBC in Port-Au-Prince, 
Haiti, gladly dubbed some 
dises for Mr. Morin, and alto- 
gether was much more co- 
operative than a fellow broad- 
caster would have a right to 
expect. When Mr. Magloire 
discovered that he needed the 
use of a turntable which was 
then on the air, it created 
problem 


vse on his weekly 


no insurmountable 
to him. He simply picked off 
the broadcast disc, thereby 
taking the station completely 
off the air. An hour later, 
MBC went back on the air— 
but only after Mr. Magloire 
had finished helping Mr. 
Morin. 





WMRO PETITIONS 


For Immediate Renewal 


PETITION for reconsideration and 
grant without hearing of its li- 
cense renewal application was sub- 
mitted last week to FCC by WMRO 
Aurora, Ill. The renewal hearing, 
now indefinitely postponed, had 
been ordered to determine whether 
WMRO has filed timely applica- 
tions and reports with the Com- 
mission and whether it has op- 
erated in compliance with FCC’s 
rules and engineering standards. 

WMRO acknowledged certain re- 
ports unintentionally had _ been 
filed late with the Commission in 
the past, but asserted new office 
procedure has been adopted which 
assures prompt attention to such 
matters in future. The petition also 
said that as of Aug. 5 an examina- 
tion of FCC’s engineering and 
monitoring files showed no _ out- 
standing citations against the sta- 
tion. WMRO contended it can “un- 
equivocally state” it is “operating 
in complete compliance” with the 
rules and standards. 

The petition acknowledged that 
on two occasions last winter the 
250 w daytime outlet (1280 kc) op- 
erated past regular sign-off time 
in contravention of the rules, but 
the FCC was so advised. WMRO 
in December, at the request of the 
Aurora mayor, broadcast overtime 
as an emergency public service 
during a blizard, the petition stated, 
and similarly in January operated 
overtime because of an impending 
transportation strike. 

WMRO is owned by Martin R. 
O’Brien. The petition was filed by 
A. Harry Becker, Washington ra- 
dio attorney. 
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Today’s time selling 
techniques call 
for a re-evaluation 


of All selling tools 


Some thoughts on time selling inspired by the 
Spot Radio Promotion Handbook which con- 
solidates many years of research into time 
buying practices. 





In the old days the general philosophy of selling 
was charm, glamor, glad-handing the prospect. 
Radio station managers were no exception. 


But today, judging from our continuing studies, 
radio managers and their representatives are 
making a highly successful transition to modern 
SERVICE-Selling. Here the emphasis is on discover- 
ing and serving the needs of each prospect. 


So how do you line up your sales tools today? 


The basic tools of selling time break naturally 
into two groups: 


1, Tools of SERVICE-Selling — 
a. Station salesmen and representatives 
b. Service information for media files 
c. Service-Ads in buyers’ service publications 


2. Tools of PROMOTIONAL-Selling — 
a. Direct mail promotion 
b. Advertising in the trade publications 


PROMOTIONAL- Selling Tools are used to 
stress one or more features of the station; seek 
to impress all who may ever become interested; 
and to direct those who are currently interested to 
available service information. 


SALES OFFICES: 
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SERVICE-Selling Tools are used to supply the 


advertiser with needed buying information; make 
this information available to the men who use it, 
at the time they need it. 


Here are good examples of 
SERVICE- Selling Tools at work 


When Service-Ads in RaDIiO RATES AND DaTA contain 
useful information like the ones reproduced here they 
become a preliminary to promotional selling . . . and serve 
a double purpose: (1) they give buyers the kind of in- 
formation needed, right where they are looking for it; 
(2) they “file” up-to-date expanded information in the 
logical place for quick reference when promotional sell- 
ing creates interest in your station. 
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The handbook that your customers ‘‘talked’’ 


That’s right, talked. Agency men and advertisers — hun- 
dreds of them—-sat at their own desks and told our inter- 
viewers how they selected stations, when they made their 
selection, who besides themselves participated in decisions, 
what kind of information is most helpful. They told it 
all—straight from their busy offices. 

STANDARD RatTE has. assembled their comments into the 
Spot RabDIo —_m HANDBOOK, organized into three 
basic sections: 1. Who Participates in Time —- 2. 
What These She say They 
want to Know about Radio Sta- 
tions. 3. How to Reach the Peo- 
ple who Influence Time Buying. 
Those interested in adapting their 
selling methods to the needs re- 
vealed by these men can obtain a 
copy of the Spot RaDIo PRomo- 
TION HANDBOOK for the nominai 
charge of $1.00. 
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STANDARD RATE & DATA SERVICE, INC. 


Walter E. Botthof, Publisher 
the national authority serving the media-buying function 


1740 RIDGE AVENUE « EVANSTON, ILLINOIS 

NEW YORK © CHICAGO © LOS ANGELES 
publishers of consumer magazine rates and dato * business publication rotes and dato * national network radio and television 
service * radio ratesanddata © television rates and data * newspaper rotes onddcata * transportation advertising 
rates and data ¢ A.B.C. weekly newspaper rates and data * consumer markets, serving the morket-media selection function 
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editorial 


Audience on Wheels 


IN THE ambitious Pulse survey of the auto- 
mobile radio audience which BAB underwrote 
and is distributing, the number of radio- 
equipped passenger cars in the U.S. was put 
at 27.5 million. 

Not one of these 27.5 million sets is included 
in the computation of rates for any radio sta- 
tion. It has not been a mark of extraordinary 
business acumen that radio consistently has 
given away its traveling circulation for free. 

Other media have not acted with such self- 
less generosity. 

Does anyone know of a newspaper which 
fails to count the copies which are read on 
trains? 

Is there a magazine which refuses to in- 
clude in its circulation guarantees the copies 
that are sold at air terminals? 

It has been an appalling fault of radio man- 
agement that until now no important study of 
out-of-home listening has been made. Happily, 
though only because new competition is requir- 
ing radio to make more serious efforts to 
measure itself, corrective research is being 
conducted at last. It is too bad that similar 
studies were not conducted long ago, for if 
they had been, the growth of television would 
not have affected radio so severely. 

Just because an audience happens to be on 
wheels does not mean it is not an audience. 





Radio Sells Everything 


IN WINNING the Democratic primary elec- 
tion for governor of Arkansas, a little-known 
country judge last week had two measurable 
advantages over his opponent, the incumbent 
Gov. Sidney McMath. For one thing, his rival 
was burdened with the endorsement of Harry 
S. Truman. For another, the judge used the 
radio ‘“Talkathon.” 

It is hard to say which of these was the 
more important to Judge Francis Cherry’s 
victory in the run-off election last Tuesday 
against Gov. McMath. Certainly, however, he 
would not have emerged from the pack in the 
preferential primary July 29 if he had not 
been able to elevate himself from his former 
obscurity and introduce himself to the elec- 
torate. Radio made that possible. 

Voters were bound to find an appeal in a 
candidate who was willing—on one occasion 
for a 24% hour stretch—to expose himself to 
random questioning by the audience, as ex- 
plained in an article in this publication a week 
ago. It does not take a political soothsayer to 
predict that the Talkathon will be used more 
and more as a political weapon. 

Indeed last week it had already been taken 
up by Leonard Schmitt, who is running for 
the Republican nomination as U.S. Senator 
from Wisconsin. He set out to beat Judge 
Cherry’s record in Arkansas. He went on the 
air in a 25-hour Talkathon. 

Whether Mr. Schmitt wins or loses against 
the formidable opposition of Sen. Joseph Mc- 
Carthy, the Talkathon obviously has become 
standard equipment in regional political cam- 
paigns. Assuming financial backing were 
available, it could be translated to television. 
On either radio or television, however, the 
Talkathon presents another illustration of 
the great power of broadcasting to enlighten 
and inform. 
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The Net Dollar 


NETWORK radio is now a new kind of busi- 
ness. 

As a medium, radio has always been the 
best buy, dollar for dollar. Network radio now 
becomes the biggest bargain in the history of 
advertising. 

The CBS rate realignment, sweated out after 
weeks of negotiations, inevitably establishes 
the new base for all network radio. The forces 
of competition so dictate. Actually, it recog- 
nizes what has been a going condition in net- 
work selling (or dealing) for many months. 
It gets the network back on the rate card. And 
the affiliates agree to share the burden. 

NBC, which has been waiting since its Boca 
Raton imbroglio of last year, can be expected 
to meet the CBS move with rate realignments 
of its own. But don’t expect this overnight. 
ABC and MBS also will modify to meet the 
new competitive pattern. 

Recriminations, at this stage, benefit no one 
except the competitive media. The issue is no 
longer debatable. There’s a bed-rock job to 
be done by the business men in broadcasting. 
It is the job that wasn’t done years ago, when 
radio was just rolling along, content to sell 
itself short. 

Television isn’t mentionéd in the CBS af- 
filiates plan. But its influence was there. The 
real tragedy is that non-TV markets, which 
now thrive, nevertheless are forced to bear 
their portion of the across-the-board cuts. 

The CBS compromise isn’t all bad. It could 
have been lots worse, had not the affiliates 
committee interceded. Here are some of the 
plusses that should stabilize the medium: (1) 
There will be no card rate cuts for at least a 
year. (2) The advertiser must buy 52-weeks to 
earn maximum discounts, knocking out the 
demoralizing 13-week summer hiatus. (3) Mon- 
day-through-Friday daytime charges go up 
about 5%. (4) Ratings go out the window as a 
principal selling tool. (5) There will be no more 
rate deals. 

If point No. 5 doesn’t stick, then no gains 
whatever will accrue. The _ under-the-table 
deal must go. The bulk of network business 
sold during the last two years has been con- 
cession-dealing in time and talent or both. 
The networks have absorbed these deals. Now, 
in the CBS plan, the affiliates propose to help 
underwrite the average 25% nighttime dis- 
counts by taking a 15% cut in network com- 
pensation. 

This cut-back is at the network level. There’s 
a vast difference between network and spot. 
Thus, that which has been done at the network 
level should not be transmitted to the station 
level. The station sets its own rates for its 
time. The advertiser can buy it or not. If it’s 
over-priced he won’t buy. More spot is being 
bought than ever before. They’re buying more 
spot than network. 

Call it a strategic retreat, or charge it to 
blunders of the past. But it’s done. Now all 
radio lines must hold fast. The advertisers 
have served notice on other media that they 
want an accounting. Television has affected 
newspaper and magazine readership. But 
that’s their fight. 

The resourceful broadcaster won’t use the 
new network scale as an excuse for down- 
grading of his operations. The advertiser isn’t 
going to strike again if he feels that by so 
doing, cut-backs in personnel and programming 
will result. That can only make his use of 
the medium less productive. The advertising 
manager, after all, has to make an accounting, 
too. Too many businesses have been “made” 
by radio—spot. and network alike—to risk 
bleeding the medium dry. 

For the moment, the profit dollar may be 
harder to come by in radio. But the broad- 
caster willing to work will find the way. 


4 our respects to: 





DONALD AIMERS NORMAN 


HEN Donald Aimers Norman joined 

\\) NBC in 1943 he looked forward for the 

first time to a permanent base of opera- 

tions where he could enjoy home and family. 

Now, nine years later, as general manager of 

KNBH (TV), the network’s Hollywood tele- 
vision station, he finally has succeeded. 


Steady advancement, which always seemed 
to involve moving from one city to another, 
has combined with housing shortages to keep 
Mr. Norman away from the hearth which 
loomed so large in his considerations after 
years on the road. 

To settle down permanently after spending 
50 weeks a year traveling, Mr. Norman act- 
ually took a salary reduction when he joined 
NBC in 1943 as spot salesman in San Fran- 
cisco—only to spend eight months vainly look- 
ing for a house while his family waited in Los 
Angeles for the word to move north. 


After that the fates were kinder for awhile, 
He was transferred to Los Angeles as manager 
of National Spot Sales for NBC’s Western Div. 
For nine months he and his family basked in 
the sunshine of each other’s smiles. Then 
came word of transfer to New York. It took 
another eight months to find a place to live. 


The long road which brought Donald A. 
Norman to Hollywood and a home in suburban 
Glendale began in Chicago where he was born 
May 27, 1918. He attended public and high 
schools in Oak Park and in 1930 enrolled in 
the U. of Illinois. 


He majored in history and journalism. On 
the extracurricular side he played intramural 
baseball and golf—“I was too small for var- 
sity.” He was business manager for campus 
Little Theatre productions and active in Phi 
Kappa Tau fraternity. 

His college career ended in 1933 for economic 
reasons. He had supported himself waiting on 
tables, but the combined academic and financial 
burden became too much. He went job hunting. 

That was the first year of the Chicago 
World’s Fair. Mr. Norman probably had one 
of the shortest records in the history of show 
business as a performer at the exposition. The 
famed “Greeter” Gaw had written a song cele- 
brating the glories of the Century of Progress. 
He hired the ex-college man to bark it along 
the midway. He lasted but one day. 


He went to work for Standard Brands in 
the summer of 1933 as a junior salesman, a 
euphemistic title coined to give dignity to the 
drivers of route trucks who contacted stores 
selling Fleischmann’s yeast. The salary was 
$65 per month. It later skyrocketed to $90 


(Continued on page 70) 
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COMPLETING contract for The Columbia Record Hour nightly for a year 

over KEAR San Mateo, Calif. are (seated, | to r), Phil Barber, Record Dept. 

mgr., H. R. Basford & Co., distributor, and Tom Maschler, Basford ad mgr.; 
(standing, | to r) Walter Tolleson Jr., and Ray Barnett, KEAR gen. mgr. 
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SIGNING for The Jack Carberry Show 
are (I to r) Albert T. Adams, branch 
mgr. for Anheuser-Busch Inc.; Jack 
Carberry, long-time sports editor of 
Denver Post, and Duncan McColl, 
sls. mgr., KOA-AM-FM Denver. 


PENN STATE grid games on 14-sta- 
tion network set by (I to r) George K. 
Keet Jr., Ketchum, McLeod & Grove, 
Chevrolet dealers agency, J. H. Coo- 
gan, for the college; M. J. Bergstein, 
mgr., WMAJ State College, Pa. 
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INTRODUCING Procter & Gamble’s new soap product, Zest, over WSAI 


Cincinnati are (seated, | to r) R. E. 


Hauber, P&G research chemist; Polly 


Pickens, WSAI columnist, and Peg Sherwood, WSAI personality; standing 


(Il to r) are Howard H. Besuden, P&G 


publicist; J. Robert Kerns, WSAI man- 


aging dir.; Bob Tompkins, Benton & Bowles; R. H. Boulware, WSAI sls. mgr. 








RENEWING for sixth year WILM Wilmington’s Around the Town with Bill 


Frank is J. F. Hollywood (seated, r), 
Watching are (I to r) Mr. Frank (seated, 1), WILM com- 


Plymouth dealer. 


president, Hollywood-Perkins, DeSoto- 


mentator; Jack Lee, WILM sismn.; T. H. D. Perkins, auto firm v.p., and 


Ewing B. Hawkins, WILM pres.-gen. mgr. 


On All Accounts 


(Continued from page 12) 
Electric Supply Co., Western divi- 
sion of Firestone Tire & Rubber 
Co., Karl Shoe Stores, Internation- 
al Fur Co., Beverly Hills Ford Co., 
Nash California Co., Grimes- 
Strassforth Stationers Corp. and 
W. & J. Sloane. 

Claiming Stockton, Calif., as her 
birthplace, Miss Ridley marks Dec. 
14, 1920, as the eventful day. The 
family moved to Oakland and then 
to Sacramento before settling per- 
manently in Los Angeles in 1931 
when she was 11. Completing her 
grade schooling, she continued to 
Los Angeles High, and was gradu- 
ated in 1938. Then 114 yeas at Los 
Angeles City College with a major 
in dental hygiene ended her for- 
mal education. 

She was a dental hygienist for 
the next two years and a recep- 
tionist for a similar period. She 
then became a private secretary 
for two years. 

Wanting to see the rest of the 
U. S. and Canada, she. resigned 
the secretarial post in 1942 and 
worked at various jobs in her trav- 
els to meet expenses. She rejoined 
her family in Los Angeles in late 
1945. 

Miss Ridley shares an apart- 
ment in suburban Sherman Oaks 
with Tenney, her black-and-white 
cocker spaniel. An outdoor enthu- 
siast, she also claims cooking as a 
hobby, and admits to “sewing a 
mean seam” which accounts for 
her always smart appearance. 


TENN. PRIMARIES 
Sponsor Bids for WMPS in ‘54 








WMPS Memphis did such an out- 
standing job of covering the Aug. 
7 Tennessee primaries that already 
a sponsor has put in a bid for 
primaries two years hence, station 
reported last week. 

“This is unprecedented in the 
history of our business, but I cer- 
tainly want you to come to us with 
this when elections are on two 
years from now,” said E. C. Kraus- 
nick Jr., sales and advertising 
manager of the Tennessee Brewing 
Co., Memphis. 

WMPS had reporters spotted 
at candidates’ headquarters, at the 
Courthouse when the ballot boxes 
were brought in, and at other key 
posts throughout the city. Sta- 
tion used tape recordings and 
“beeper” reports in addition to 
regular news sources which flowed 
into the studios. 


Mrs. Adelaide Brewster 


MRS. ADELAIDE LANCEY 
BREWSTER, 51, assistant chief of 
Domestic Productions, Interna- 
tional Motion Picture Div., Dept. of 
State, died Aug. 11 of cancer in 
Memorial Hospital, New York. Mrs. 
Brewster was active in radio as the 
original Betty Crocker for General 
Mills from 1929 to 1934. At that 
time she also was associated with 
the National Assn. of Broadcasters. 
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MORGAN SUIT 


GF, B&B Seek New Trig| 


GENERAL FOODS Corp. (Max. 
well House coffee) and its agency, 
Benton & Bowles Inc., New York 
will ask a new trial or “if neces. 
sary appeal” the Los Angeles 
Superior Court verdict which 
awarded Raymond R. Morgan Co, 
Hollywood agency, $375,000 com. 
pensatory damages for the appro. 
priation of a promotion idea ip. 
volving radio. Al Kaye, vice presj. 
dent and Hollywood manager of 
Benton & Bowles, also was a de. 
fendant in the suit. 

The jury in Superior Judge 
William B. McKay’s court, after 
three weeks of testimony, brought 
in the verdict Aug. 8 for the plain. 
tiff after an hour’s deliberation. 

Charging unfair competition and 
breach of an implied contract ip 
the appropriation of a copyrighted 
“doorbell ringing plan,” Raymond 
R. Morgan Co., originally had sued 
for $1.5 million damages [B®T, 
June 25, 1951]. 

During the hearing, this figure 
was scaled down to $500,000. The 
jury, not advised of the change, 
first awarded the plaintiff $750,000, 
Sent back by Judge McKay for 
further deliberation with instruc. 
tions to lower the figure, the jury 
then made a judgment of $375,000, 

The Morgan firm in its suit 
charged Benton & Bowles had re. 
quested a presentation and detailed 
working account of the merchan.- 
dising plan used by the former 
agency for four years in increas- 
ing Folger coffee sales. Cost for 
its use was quoted, with a royalty 
price set at $200 per week in each 
key city and $100 weekly in smaller 
communities. It is licensed to other 
agencies and firms in areas where 
it does not conflict with Folger 
coffee promotion. 

General Foods Corp., according 
to testimony, appropriated the mer- 
chandising plan to promote Max- 
well House coffee in Folger coffee 
territory and without agreement 
or compensation to the plaintiff. 
Both General Foods and Benton 
& Bowles had contended the pro- 
motion idea was in public domain. 

That contention was reiterated 
Tuesday in a forma! joint state- 
ment when General Foods and its 
agency revealed intentions to 
“move for a new trial and if neces- 
sary appeal the verdict.” 

The promotional idea is a com- 
bination of radio broadcasting, 
couponing, house-to-house selling 
and sampling. Under license ar- 
rangement, it has been used by Los 
Angeles Soap Co. (White King 
Soap), a client of Raymond R. 
Morgan Co., and by other agencies 
for various national accounts. 


TELEVISION-Radio Workshop of the 
Ford Foundation has appointed Jack 
Perlis, radio-television public rela- 
tions consultant, to handle publicity 
promotion on behalf of Omnibus, 90- 
minute Sunday variety _ television 
show to be launched Nov. 9 on CBS- 
TV. 


Telecasting 




















eaeet 


~~. + oe 


/TED O’ 
Sales st 
ferred t 
network 


JACK 
117 mont 


service : 


DAVE FI 
Ore., pre 


GRAEM 
has resi 


SAM K. 
sales sta 


DAVID 
Bestrs. . 


HOBBY 





Mr. M 


BRANH 
Holyoke, 


CHARLI 
staff, Av 
NBC-TV 
Angeles 


STANLI 
transfer: 
there, re 
L, A. 


JOSEPH 
San Ant 


JOSEPH 
for WEI 


KENNE 
to WOR- 


‘ 
CARL H 
manager 


BOB GE 
duty wit 


Perso 


ROBERT 
father of 
advertisi 
of girl, 

Frederic 
during h 
atound r 


BROAI 




































Trial 


Max. 
rency, 
York, 
neces. 
ngeles } 
which } 
n Co,,} 
com- 
uppro. | 
a in. 
presi. | 
er of 
a de. 


Judge 
after 
‘ought 
plain- 
ion. 
in and 
act in 
ighted 
ymond 
1 sued 
[BerT, 


figure 
. The 
nange, 
90,000, 
y for 
istrue- 
e jury 
15,000. 
; suit 
ad re- 
tailed 
rchan- 
‘ormer 
icreas- 
st for 
oyalty 
n each 
maller 
» other 
where 
Folger 


ording 
e mer- 
Max- 
coffee 
2ement 
aintiff. 
Benton 
e pro- 
omain. 
erated 
state- 
ind its 
ns to 
neces- 





eae ABWAAAAABRRRBRRBRBRRRBRERBRBRERSRERBREREREEE EEE EEE EEE EEE EEE SE |S 


front office og 


SAAS BVBBWAWAWRBVWeVwt Bet Vet VesBW SVB BeBW BBW BW BPs BV BVeBW Sess esse sseassas 





TED O’CONNELL, salesman at WBBM Chicago, to CBS Radio Spot 
Sales staff, same city. He replaces BERT WEST, who has trans- 
ferred to New York as eastern sales representative for CBS’ Pacific 
network and KNX Los Angeles. 


JACK MOHLER returns to WOR New York as account executive after 
17 months service in U. S. Army. ROLLIN BOYNTON, WOR sales 
service staff, named account executive. 


DAVE HOSS, public relations and special events director, KSLM Salem, 
Ore, promoted to station manager. 


GRAEME ZIMMER, for past 15 months manager of WCAV Norfolk, 
has resigned. He has not announced future plans. 


SAM K. MAXWELL Jr., CBS Radio Spot Sales, to CBS Television 
sales staff as account executive. 


DAVID J. BENNETT, manager, WKBO Harrisburg, Pa., to Harrisburg 
Bestrs. Assn., that city, applicant for TV Channel 71 there. 


HOBBY MYERS named manager of KFMB San Diego. 


T. C. MAGUIRE, manager, Omer Renaud & Co., To- 
ronto, station representative firm, named manager of 
Montreal office of Horace N. Stovin & Co. 


JOHN CROSIER, time salesman at KMBC Kansas 
City, to The Katz Agency, Chicago, as space salesman. 


DOUG TROWELL, promotion manager, CFPL London, 
Ont., promoted to sales manager, replacing KEITH 
CHASE who moves to Me Kim Adv. Ltd., Montreal. 


Mr. Myers 


BRANHAM Co., N. Y., appointed national representative for WHYN 
Holyoke, Mass. 


(CHARLES A. DUNBAR, sales staff, Bride magazine, to radio sales 
staff, Avery-Knodel, N. Y., station representative. JOHN R. MARKEY, 
NBC-TV film program sales, to representative firm as manager of Los 
Angeles office. 


STANLEY J. REULMAN, Pacific Coast manager for The Katz Agency, 
transfers from Los Angeles to San Francisco in charge of Katz office 
there, replaced by RICHARD I. HASBROOK, manager, Avery-Knodel, 
L A. 


JOSEPH K. HARRY, commercial manager, KTXN Austin, Tex., to KCOR 
San Antonio, in same capacity. 


JOSEPH HERSHEY McGILLVRA Ine. appointed national representative 
fr WELL Battle Creek, Mich. 


KENNETH B. MURRAY, general manager of WORC Worcester, Mass., 
t0oWOR-TV New York as representative in Boston and New England area. 
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BOB GERSON returns to sales staff, WSB-TV Atlanta, after 16 months 
duty with Air Force. 


Personals eee 


ROBERT R. NELSON, general manager, WARD Johnstown, Pa. 
father of girl, Christine Lee, July 27. ... ART MORTENSEN, national 
alvertising manager, Don Lee Broadcasting System, Hollywood, father 
girl, Nicolene, Aug. 9. . . . LEO GUTMAN, advertising director, 
Frederic W. Ziv Co., was guest speaker at weekly Rocking Chair Chat 
duing his vacation at Lake Tarleton Club, Pike, N. H. Talks centered 
tound radio-TV and movies. 
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If They’re Wild, 
They Belong To Tik! 


Saw Tik Anderson last week and 
was reminded of the first time I ever 
spoke to him. The missus had sent me 
out one Saturday afternoon to hunt 
for some blackberries. 


I took a long hike and couldn’t find 
any. Finally, I came to Tik’s house 
along that low stretch east of the fork 
on River Road. “Hi there,’ I says, 
“any blackberries around here?” 


Tik says, ““There used to be—but I 
don’t know much about things that 
grow wild.”” Later, I found how Tik 
supports his family by picking berries. 
Ever since that time I’ve been like the 
rest of folks in town—respectful of 
his right not to tell where “his” ber- 
ries grow. 


From where I sit, respecting other 
folks’ rights comes natural in our 
town ... in America for that matter! 
Whether it’s a person’s right to enjoy 
a temperate glass of beer or ale if he 
wants, or whether it’s Tik Anderson’s 
right to keep secret where his berries 
are, it’s all a big part of a real 


democracy! 


August 18, 1952 





From where I sit 


4y Joe Marsh 





Copyright, 1949, United States Brewers Foundation 
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JNELRAL 


Plan Nears 
FCC Declassifies Parts 


OPERATION Conelrad moved two steps closer to reality last week 





RB Approval; 


with twin developments involving the FCC and the National Security 


Resources Board. 


The broadcast alert plan designed to meet emergency conditions, par- 


ticularly the imminence of air 
attack on the U. S., currently is 
in the interim phase pending of- 
ficial approval of the the perma- 
nent long-range project. 

“Last week, Operation Conelrad 
was reported close to approval by 
the security board. Its chairman, 
Jack S. Gorrie, was preparing to 
give the agency’s assent and thus 
make it official, in line with pro- 
visions in the President’s Execu- 
tive Order of last December. 

In the meantime, FCC has noti- 
fied stations they may declassify 
certain documents in their posses- 
sion dealing with various phases 
of the plan. 

The project already has approval 
of the Secretary of Defense. Once 
NSRB tenders its okay, the FCC 
will be able to issue appropriate 
orders to put it into effect. Rules 
and regulations will be adopted by 
the Commission to set the wheels 
in motion. 

It was understood some 600 AM 
radio stations are interested and 
actually participating in the in- 
terim phases of Conelrad. To take 
part they were required to make 
certain modifications in technical 
equipment. FCC has been told by 
NARTB that changes in its re- 
quirements covering operators and 
remote-control operation would im- 
plement the plan, too [B@T, Aug. 
11]. 

Two Specified Frequencies 

Under Conelrad all but partici- 
pating stations would be silenced 
in a threatened air attack or 
similar emergency. Subscribing 
stations would notify listeners to 
tune their receivers to two speci- 
fied frequencies. Use of FM and 
TV outlets is not contemplated now. 

Under the present interim sys- 
tem a number of 50-kw stations 
throughout the country have been 
operating 24 hours daily over a 
specified period. This is called 
the “skywave” aspect, tailored to 
provide fulltime alert until Conel- 
rad becomes a reality. Local civil 
defense organizations have been 
cooperating. 

In the FCC memorandum to sta- 
tions, broadcasters were advised 
they could declassify certain docu- 
ments relating to the operating 
system, alerting system, emer- 
gency control and proposed plan 
of operation relating to control of 
electromagnetic radiations (Conel- 
rad) in the continental U. S. and 
North American region. 


Documents on tentative plans 
for alerting and operating types 
of stations other than broadcast 
with respect to the President’s 
Executive Order also were de- 
classified. The memorandum was 
signed by William J. Norfleet, FCC 
security officer. 

All but the more minute and 
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security-type details are well 
known to the industry and broad- 
casters, who participated in dis- 
cussions with the FCC early last 
year [B®T, April 2, March 26]. 
The Executive Order implements 
Sec. 606 (c) of the Communications 
Act as amended to cover other than 
broadeast stations whose signals 
could serve as homing devices for 
enemy craft. 


Programming Formula By CD 


The Federal Civil Defense Ad- 
ministration is charged with de- 
vising a programming formula for 
Conelrad operation. It will meet 
periodically in the field with broad- 
casters, local CD groups, and with 
NARTB and allied groups [B®T, 
July 14, June 2]. 

FCDA activity along this line 
has been slowed by lack of agree- 
ment over costs for certain lines, 
including installation of sequential 
lines connecting stations and tele- 
phone connections at local CD 
levels. It is presumed the Air 
Force will shoulder the cost burden 
for connecting participating out- 
lets. 


FRAUD SUIT AIMED 


At Coast Firm Officials 


REMOVAL of the president and 
two directors of Camera Vision 
Productions Inec., Beverly Hills, on 
charges they misappropriated and 
misapplied corporation funds, was 
demanded last Tuesday in a fed- 
eral court suit filed by two inves- 
tors in the firm. 

Arthur S. Lyons, president, and 
Edgar R. Morris and Edward C. 
Flynn, directors, are named in the 
suit by Mrs. Gloria Dahlberg of 
New York and Mrs. Rose K. Davis 
of Hawaii, both of whom claim 
their investments of $50,000 each, 
plus $52,100 from other sources, 
have been “dissipated.” They seek 
injunctions to keep the trio from 
disposing of assets of the firm, 
organized about a year ago to 
develop a new camera which sup- 
posedly would cut time and costs 
of film production in half. 





Campaign Suggestions 


SUGGESTIONS for planning an 
anniversary campaign have been 
published in outline form by Castle 
Island Press, Chicago. “How To 
Plan an Anniversary Campaign,” 
written by Jay J. Broderick, public 
relations director at Castle Island 
Press, is available free of charge. 
Outline is preceded by an introduc- 
tion on the function of a public 
relations man. 


AREA Pontiac Dealers last week contracted with WMAL-AM-FM Washington 

and WBAL-AM-FM Baltimore for exclusive radio coverage of Maryland U,'s 

football games. Coverage of last season’s Sugar Bow! champions calls for 

a nine-games series. Among those at contract negotiating were (I to r) Al 

Burke, WBAL sales representative; H. E. Hudgins, of McManus, John & Adams 

Advertising Agency; Mahlon Glascock, WMAL sales director, and John Bates, 
Pontiac district zone manager. 





RADIO-TV HELP NEWSPAPER TOP RIVAL 


Three Lamb Media Work Hand-in-Hand in Erie 





THIS is a newspaper success story 
in which radio and TV played 
major roles. 

For the first time in the five 
years broadcaster Edward Lamb 
has owned the Erie (Pa.) Dis- 
patch, it is leading the opposition, 
Erie Times, in food advertising 
linage. 

Latest figures from Advertising 
Linage Service for the first half 
of 1952 show the daily Dispatch 
carried 664,680 lines of food ad- 
vertising compared to the rival 
Times’ 621,043, Mr. Lamb reports. 

In great part this success is 
due to the use of the Lamb-owned 
WIKK and WICU (TV) as a serv- 
ice in the merchandising help given 
food and kitchen product adver- 
tisers in the newspaper, according 
to Mr. Lamb. 

Selected advertisers of food 
products in the Dispatch get their 
products mentioned on both the 
AM station and on TV. The way 
it works is this: 

The newspaper buys time on 
WIKK for a group of participating 
announcements. 


Food Products Tie-In 


Similarly, it has bought the 
whole Wednesday half-hour of the 
weekly TV participating Kitchen 
Arts Show on WICU. Food prod- 
ucts using the Dispatch’s mer- 
chandising service are mentioned 
and shown on the show. 


So successful have the combina- 
tions been in selling products to 
consumers, that the use of radio 
and TV is now considered the back- 
bone of the newspaper’s merchan- 
dising plan. 

Other forms of selling aids con- 
tinue, of course, Mr. Lamb ex- 
plains. The two-man newspaper 
merchandising staff continues the 
usual forms of such activity—sur- 
veys, mailings, guaranteed outlets, 
retail tie-ins, posters, etc. 


The Erie Dispatch has a cir- 
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culation of 45,000, up 15,000 from 
its readership when Mr. Lamb 
bought the newspaper in 1947. Its 
opposition has a circulation of 
52,000, down 2,000 from _its 
dominant position five years ago, 
Mr. Lamb says. 

The use of his radio and TV 
to help his newspaper is not en- 
tirely one-sided, Mr. Lamb points 
out. The success of his TV opera- 
tion can be laid in significant 
measure to the assistance given 
WICU by the newspaper. The 
newspaper not only runs regular 
features on the station and on TV 
in general, but it also cooperates 
in merchandising broadcast ad- 
vertisers—through news items on 
shows, talent and _ advertisers’ 
products. 

In addition, the Sunday Dispatch 
earries a regular TV section. 

The merchandising staff of 
WICU numbers five men. They 
also engage in the usual array of 
sales aids for advertisers. 

The fact the Dispatch is part of 
one newspaper-radio-TV property 
has helped “enormously” in build- 
ing its circulation, Mr. Lamb says. 
The paper is promoted heavily on 
the air. Not only do newspaper 
by-liners have regular programs 
on WIKK and WICU (the sports 


editor has a sportscast, the society ° 


editor a social “column,” etc.), 
but both stations carry references 


to Dispatch feature stories, news * 


beats, etc. 

Although all three properties 
are owned by Mr. Lamb, the sales 
staffs of each are competitive, Mr. 
Lamb emphasizes. 

Is there a trend toward a joint 
advertising rate—one charge for 
newspaper space, radio and TV 
time? 

“Not yet,” Mr. Lamb replied. 
“But it is not a far-fetched idea. 
Time will tell.” 
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Rochester Test—Listeners Outbuy Readers 


(Continued from page 26) 


EDWARD’S 
Radio Newspaper Both Other Total 

Traffic 66 73 22 28 189 
% Traffic 34.9% 38.6% 11.7% 14.8% 100.0% 
No. Purchasing 

Merchandise * 46 53 20 21 140 
% Purchasing , 

Merchandise * 69.7% 72.6% 90.9% 75.0% 74.1% 
% Dollar Value : 

of Purchases * 39.2% 35.3% 13.4% 12.1% 100.0% 

PER CENT OF TRAFFIC BY MEDIUM, BY DAY 
Tuesday 36.6% 36.6% 13.4% 13.4% 100.0% 
Wednesday 32.5 41.6 9.1 16.8 100.0% 
PER CENT OF TRAFFIC BY MEDIUM, BY RESIDENCE 

In City 77.3% 72.6% 63.6% 89.3% 75.7% 
Outside City 21.2 26.0 36.4 7.1 22.8 
Unascertained 1.5 1.4 3.6 1.5 
Total 100.0% 100.0% 100.0% 100.0% 100.0% 


* These figures include all purchases made in the survey area by customers who were inter- 
viewed. 


McFARLIN’S 


Radio Newspaper Both Other Total 
Traffic 20 12 6 22 60 
% Traffic 33.3% 20.0% 10.0% 36.7% 100.0% 
No. Purchasing 
Merchandise* iW 6 3 17 37 
% Purchasing : 
Merchandise * 55.0% 50.0% 50.0% 77.3% 61.7% 
% Dollar Value > , 
of Purchases * 28.3% 9.9% 12.0% 49.8% 100.0% 
PER CENT OF TRAFFIC BY MEDIUM, BY DAY 
Friday 41.7% 12.5% 8.3% 37.5% 100.0% 
Saturday 27.8 25.0 1.1 36.1 100.0% 
PER CENT OF TRAFFIC BY MEDIUM, BY RESIDENCE 
In City 45.0% 66.7% 66.7% 50.0% 53.3% 
Outside City 55.0 33.3 33.3 50.0 46.7 
Total 100.0% 100.0% 100.0% 100.0% 100.0% 


*These figures include all purchases made in the survey area by customers showing an in- 
terest in the test merchandise. 


SEARS 
Radio Newspaper Both Other Total 

Traffic 39 38 18 19 114 
% traffic 34.2% 33.3% 15.8% 16.7% 100.0% 
No. Purchasing 

Merchandise * 10 9 5 2 26 
% Purchasing 

Merchandise * 25.6% 23.7% 27.8% 10.5% 22.8% 
% Dollar Value 

of Purchase * 37.4% 44.3% 14.6% 3.7% 100.0% 

PER CENT OF TRAFFIC BY MEDIUM, BY DAY 
Friday 32.1% 39.6% 20.8% 7.5% 100.0% 
Soturday 36.1 27.9 11.5 24.5 100.0% 
PER CENT OF TRAFFIC BY MEDIUM, BY RESIDENCE 

In City 61.5% 52.6% 72.2% 57.9% 59.6% 
Outside City 38.5 47.4 22.2 42.1 39.5 
Unascertained . 5.6 0.9 
Total 100.0% 100.0% 100.0% 100.0% 100.0% 


*These figures include all purchases made in the survey area by customers showing an in- 
terest in the test merchandise. 





Campaign Catechism Issued by NARTB 


(Continued from page 27) 


them to give the other side a chance 
to reply. 

Premium rates for political 
broadcasts are forbidden by a 1952 
amendment to Sec. 315. Stations 
are advised they must give candi- 
dates the right to purchase compa- 
rable time at an equal rate. If a 
station confines political programs 
to sustaining time it must cancel 
programs, if necessary, to provide 
equal opportunity. 

Stations are not required to keep 
a script or recording of political 
speeches, the bulletin concludes, 
but must keep a record of requests 
for time and what was done about 
them. Scripts and recordings are a 
safety factor in case of libel suits 
or other objections. 


sorship of a candidate’s talk cited. 
A broadcaster, of course, should 
try to persuade a candidate to de- 
lete such matter but the FCC’s 
interpretation of Sec. 315 requires 


censored. NARTB notes that this 
FCC position is of questionable 
validity. 

In case of defamation, the speak- 
er is liable in every state, the book- 
let explains, with 21 states having 
laws or court decisions lessening 
the liability. 

Speeches of political speakers 
not actually candidates may be 
edited to remove defamatory or 
poor-taste passages, it is stated. 
Stations may “editorialize” on pub- 
lic issues, though FCC expects 
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The Continental 
Type 314-2 1000 Watt 


AM TRANSMITTER 


combines excellent performance 
with streamlined simplification 





. . fewer controls... 
ease of adjustment... frameless, unified cab- 


Simplified circuit design . 


inet... automatic voltage control... extreme 
accessibility of all components...easy cut- 
back to 500 watts... electric door locks... 
these are only a few of the many new refine- 
ments incorporated in the new Type 314-2 
Transmitter by Continental. Complete details 
and technical data available on request. 


MANUFACTURING COMPANY 
4212 S. Buckner Bivd. Dallas 10, Texas 
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YOR PRODUCT POLL 


Pulse Survey Shows Market 


GROWING popularity of chloro- 
phyll dentifrices at the expense of 
“ammoniated-only” and _ regular- 
type toothpastes in the New York 
market was highlighted in a spe- 
cial WOR New York product poll 
released last week by Robert M. 
Hoffman, research director for 
WOR and WOR-TV. 

The survey, conducted for WOR 
by Pulse Inc., shows the market 
situation in January 1952, just 
prior to the debut of chlorophyll 
dentifrices, and in July 1952, in 
interviews of 1,600 families. Some 
25.8% of families surveyed stocked 
chlorophyll dentifrices in July, 
while ammoniated toothpastes de- 
clined from 20.4% in January to 
15% in July. So-called regular 
dentifrices dipped from 87.1% in 
January to 70.4% in July. (Chloro- 
phyll figures include chlorophyll 
brands that are ammoniated:) 





WNHC Bldg. Dedication 


WNHC New Haven, Conn., will 
dedicate its new four-story build- 
ing about the first of September, 
Patrick J. Goode, station president, 
announced last week. It will be 
equipped with four radio studios, 
offices, news bureau, record library 
and publicity and promotion 
partments. 


de- 





‘KWK GETS RESULTS! 
KWK GETS RESULTS! 


Your KATZ man 
has the facts on 
KWK’s LOW-low 
ro) am ol -1 am 0100) 


_KWK GETS RESULTS! 
-KWK GETS RESULTS! 


| 
Globe-Democrat Tower Bidg. 
} 






| Saint Louis 


Representatiue 
The KATZ AGENCY 
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EORGE W. STRATTON, copy- 
i; writer, The Mullican Co., Louis- 
ville, Ky., to KEX Portland, Ore., 
program department. 


JAMES S. POLLACK, TV 
manager, ABC 
Central Division, 
to KECA-TV Los 
Angeles as. pro- 
gram director. He 
succeeds ALVIN G. 
FLANAGAN who 
has resigned. 
SHERM FELLER 
to WLAW Boston 
for Mon. through 
Fri. dise show. 
BOB WEST, 
WGAI Elizabeth 


program 


Mr. Pollack 


City, N. C. sports director, to an- 
nouncing staff, WRRF Washington, 
N. C. 


HAYWOOD MEEKS, assistant sales 
promotion director, WLW Cincinnati, 
to WTOP-AM-FM-TV Washington as 
sales promotion director. 

KAY MULVIHILL, promotion man- 
ager, KPIX and KSFO San Francisco, 
to NBC Hollywood press department. 
DICK MILLS, disc m.c. at WPTR Al- 
bany, to KIOA Des Moines, in same 
capacity. 

ED STEVENS, publicity and promotion 
director, WERE 
Clevelan d, ap- 
pointed program 
director. 


ED BROWN, staff 
announcer, WSYR 
Syracuse, to 
WHEN-TV_ same 
city, in same ca- 
pacity. 

DONALD McGILL, 
CBM Montreal, ap- 
pointed program di- 
rector there. 

BILL HARRINGTON, WHDH Boston, 
to WNEB Worcester, Mass., as sports 
director. 

FRED HILL, announcer, WMAZ Ma- 
con, Ga., elected commandant of Ma- 
rine Corps League of Georgia. 





Mr. 


Stevens 


KYLE MacDONNELL, New York TV 
actress-singer, assigned role in 20th 
Century-Fox feature film, “Taxi.” 


ARF CHOOSES 10 
To Study Radio-TV Ratings 


TEN advertising and research exe- 
cutives have been named to the 
Advertising Research Foundation’s 
committee to study radio-TV rat- 
ing methods, ARF reported last 
week. 

New members are: E. L. Deckinger, 
Biow Co., chairman; Hugh M. Beville 
Jr., NBC; Harper Carraine, CBS; Wal- 
lace T. Drew, Bristol-Myers; Gordon 
A. Hughes, General Mills; Fred B. 
Manchee, BBDO; J. James Neale, Dan- 
cer - Fitzgerald - Sample; Richard J. 
Puff, MBS; Oliver Treyz, ABC, and G. 
Maxwell Ule, Kenyon & Eckhardt. 


D’Arecy Adv., Standard Oil Co. 
of California, Tide and Woman’s 
Day magazines were elected last 
week as ARF subscribers at a 
meeting of the foundation’s board, 
bringing total participating mem- 
bers to 152. 










MIKE WOLOSON, 
WSCR Scranton, Pa., 
folk, Va. 


LES TREMAYNE and ALICE REIN- 
HEART, NBC radio actors, will co- 
narrate MGM feature film, “The Bad 
and the Beautiful.” 


chief announcer, 
to WNOR Nor- 


RUSSELL ARMS, singer on NBC-TV 
Your Lucky Strike Hit Parade, 
signed role in Warner Bros. 
film, “By the Light 
Moon.” 


as- 
feature 
of the Silvery 


MAYNARD A. SPEECE, U. 
nesota agricultural 
information spe- 
cialist, appointed 
farm service direc- 
tor at WCCO Min- 
neapolis-St. Paul. 


of Min- 


CARL L. FLOWER 
appointed produc- 
tion manager, 
WKNB New Brit- 
ain, Conn. 





ROY LAMONT, 


staff announcer, Mr. Speece 
WPOE Elizabeth, 
N. J.. to KBIO Burley, Ida., as 


program director. 


GRANT VAN PATTEN, TV director, 
WRGB Schenectady, N. Y., father of 
boy, Aug. 9. 


SAM MINEO, NBC Hollywood: staff 
pianist, father of girl, Elizabeth Ann, 
July 29. 


GENE MORGAN, program director, 
KGIL San Fernando, Calif., father of 
boy, Lex Charles, Aug. 7. 


MAXINE CUMMINGS, 
wood press department, 
girl, Valerie Gay, Aug. 9. 


ABC Holly- 
mother of 


EUGENE F. KILHAM, traffic man- 
ager, WBZ-TV Boston, father of boy, 
July 22. 


JOHN MICHAEL 
CBS Radio 
Aug. 5. 


HAYES, writer on 
Suspense, father of girl, 


DAN LUNDBERG, newscaster, KNXT 
(TV) Hollywood, father of boy, Jan, 
Aug. 2. 






Wee Vaa: 


CANADIAN RATINGS 


U. S. Programs Lead 


SUMMER Canadian network pro. 
grams are few this year, and the 


leading five evening shows during | 


July, according to national report 
of Elliottt-Haynes Ltd., Toronto, 
were Twenty Questions, rating 
14.7, Mario Lanza 14, Doris Day 





13.6, It Happened Here 9.8, and | 


Happy Motoring 7.3 (Canadian 
program). 
Daytime leading five network 


programs were Ma Perkins 149, 
Pepper Young’s Family 12.4, Right 
to Happiness 11.8, Life Can Be 
Beautiful 11.8, and Big Sister 114, 

Five leading French evening net- 
work shows were La Pause Qui Ra- 


fraichit. 18, Jouez Double 15.3, La | 


Raconteur de Chez Nous 14.1, Fau- 
bourg 13.6 and La Rue des Pig- 
nons 10.4. Five leading daytime 
French shows were Rue Principale, 
21.4, Jeunesse Doree 20.8, Grande 
Soeur 17.3, Francine Louvain 11, 
and Tante Lucie 15.1. 


Levine Wins Scholarship 


IRVING R. LEVINE, NBC cor. 
respondent in Korea, has won a 
Council on Foreign Relations 
scholarship for the 1952-53 aca- 
demic year. He will return to the 
U. S. in September to begin a 
year of study at the Council’s 
headquarters in New York. Schol- 
arship is a sum equal to his salary. 


School Buys KPAC Time 


PORT ARTHUR Independent 
School District for the second 
year has purchased regular 
commercial time from KPAC 
that city to broadcast 1952 
football games of the Thomas 
Jefferson High School’s Yel- 
low Jackets. The PAISD has 
sold its own sponsor, Texas 
Co. of Port Arthur, and will 
use its own play-by-play an- 
nouncer and “color” man, 
with KPAC handling only 
technical aspects. KPAC also 
will carry the 1952 South- 
west Conference football 
games for Humble Oil Co., 
also for the second year. 








QUINCY, 
ILLINOIS 


THESE OFFICES 
TO SERVE YOU 


QUINCY, ILL. 
HOUSTON, TEXAS 
WASHINGTON, D. C. 
MONTREAL, QUE. . 
NEW YORK CITY 
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DAMAGE SUIT 
Filed by Roche-Eckhoff 


SUIT, asking $121,000 in damages 


has been filed by Roche-Eckhoff 
& Assoc., Hollywood advertising 
agency, against George Patton, 


former account executive with the 
firm and now head of a Beverly 
Hills agency bearing his name. 

Legal action, instituted Aug. 5 
in Superior Court of Los Angeles 
County, charges that Mr. Patton 
took with him three accounts he 
had been handling when he severed 
relations with the plaintiffs, Nov. 
1, 1951. Urich’s Serve Yourself 
gasoline stations and James J. 
Kerwin Co., Los Angeles distrib- 
utor of Raytheon TV, joined the 
defendant immediately with Dr. 
L. A. Brinkley, chiropractor, fol- 
lowing three months later. 

Frank Roche and Irving Eckhoff, 
through their attorney, Austin 
Clapp, ask damages of $21,000 for 
gross commissions lost when Mr. 
Patton and the three accounts left 
the agency and $100,000 future 
damages accruing from continued 
loss of commissions. 


Claiming the defendant is guilty 
of unfair competition, Roche- 
Eckhoff charges him with viola- 
tion of the law of contractual re- 
lationship, if he solicited the ac- 
counts after leaving the firm, or 
violation of the California law 
giving an employer rights to what- 
ever an employe acquires during 
the period of employment, if he 
solicited the accounts while with 
the firm. 

In filing an answer, Aug. 15, Mr. 
Patton through his attorneys, Ryan 
& Burlington, issued a_ general 
denial. 


FTL PRESIDENCY 


Holden Succeeds Buttner 


VICE ADMIRAL Carl F. Holden, 
USN (Ret.), has been elected presi- 
dent of Federal Telecommunica- 
tion Labs. Inc., Nutley, N. J., an 
IT&T research unit, it was an- 
nounced last week. 


He succeeds Harold H. Buttner, 
who will assume duties as vice 
president of IT&T in New York, 
coordinating the research and de- 
velopment program of the parent 
company. Admiral Holden was di- 
rector of naval communications in 
1942 and 1943. He was graduated 
from the U. S. Naval Academy in 
1917 and received an M.A. degree 
in electrical engineering from 
Harvard U. in 1924. 








Ziv’s ‘| Like America’ 
SLOGAN SERIES, I Like Ameri- 
can, has been recorded by Tyrone 
Power for radio stations carrying 
Frederic W. Ziv Co.’s Freedom, 
U.S.A., according to John L. 
Sinn, Ziv executive vice president. 
Campaign is intended as a public 
service and as an “audience-creat- 
ing tool” for the series. Individual 
recordings by Mr. Power, will be 
adapted to each station. 


BROADCASTING 


RADIO BARRED 


Labor Dept. Prohibits 
Tape Recording 


REFUSAL of a U. S. Dept. of Labor official to permit recording of a 
Littlefield, Tex., hearing was protested last week by KGNC Amarillo, 
with department officials later explaining the incident was due to a mis- 


understanding. 

Garland (Cotton John) Smith, 
KGNC farm reporter, attended the 
session with a tape recorder but 
was not allowed to record the pro- 
ceedings, designed to acquaint 


farmers with the Mexican labor 
program of the Labor Dept. 
Tom Kritser, general manager 


of KGNC, sent a protest to Sen. 
Lyndon Johnson (D-Tex.), terming 
the ejection “the sort of thing that 
leads eventually to a totalitarian 
government.” He asked Sen. John- 
son to find out “what reason, if 
any, they had for this treatment 
and if this is the type of thing 
we can expect in the future in deal- 
ing with the Dept. of Labor.” 


Mr. Smith described the meeting 
as first of a series in West Texas. 
Principal speakers were two Labor 
Dept. officials—Michael J. Galvin, 
Undersecretary of Labor, and Wil- 
liam S. Tyson, solicitor. 

According to Mr. Smith, a man 
in the back of the room who de- 
scribed himself as John Leslie, a 
department information director, 
refused to let him operate his tape 
recorder. Reporters were allowed 
to take notes and photographers 
took photos. With about 100 per- 





KTAN AUCTION 
6,000 Respond to Sale 





AUCTION planned three years by 
KTAN Sherman, Tex., saw a crowd 
of 6,000 jamming the Bearcat 
football stadium in that city to 
buy several hundred items with 
KTAN trade certificates. Details of 
the auction were worked out by 
William A. Jaco, station manager, 


and Charles L. Cain, station 
owner. 
Mr. Jaco said the station sold 


“practically every merchant” in 
Sherman on the plan, which in- 
cluded a 13-week contract with 
merchants furnishing customers 
KTAN trade certificates on a 
dollar -for-dollar basis in the 
amount of their purchases, along 
with a package of 39 spots for the 
13-week period. 

Merchandise for the event was 
purchased by the station from 
local merchants and included a re- 
frigerator, console television set, 
gas range, bedroom suite, auto- 
matic washer and other items. The 
auction began at 6 p.m. and lasted 
to 1:15 a.m. The affair was so suc- 
cessful that KTAN plans to make 
it an annual event. 

Assisting Mr. Jaco, who was 
m.c. and auctioneer, were an- 
nouncers Jim Shelton and Walter 
Vaughn, engineer Otis Smith, Mr. 
Cain and his wife, Jessie Mae, 
Continuity Director Carol Rogers, 
Traffic Manager Loraine Adams, 
stenographer Jean Vaught, W. T. 
Smith, E. A. Hudnall and Dr, P. 
T. Vaught. 


@ Telecasting 





* 
sons present, only a fraction of 
1% of those interested could hear 


the proceedings compared to the 
audience available by radio, Mr. 
Smith pointed out. 

Herbert Little, Labor Dept. in- 
formation director in Washington, 
gave this explanation of the in- 


cident to BROADCASTING @ TELE- 
CASTING: 
“The incident resulted from a 


series of honest errors. The trip 
was for the purpose of giving the 
Texas people the facts about the 
Mexican labor program of the De- 
partment, and we hoped and ex- 
pected these facts would be dis- 
tributed fully by press and radio. 
This meeting, like the other meet- 
ings in Texas, lasted several hours, 
some of it speeches and some of 
it general discussion, and Under 
Secretary Galvin felt that a direct 
recording and live direct broadcast 
from the hall would be unduly long 
and bad radio technique. 

“Consequently, before the Little- 
field meeting he suggested that a 
radio program be arranged sep- 
arately wherever possible to sum- 
marize the discussion and get the 
program on the air quickly and 
help the radio men in their work. 
Unfortunately, this arrangement 
was not made. Mr. Galvin was in 
the midst of the meeting and did 
not learn of the request of the 
KGNC reporter for a tape record- 
ing until after he left, when it was 
too late to catch him and make a 
separate recording for him. 

“Mr. Galvin stated that the error 
grew solely out of the desire to 
help the radio men. 

“After learning of the error, Mr. 
Galvin offered to make a recording 
explaining the farm labor program 
for KGNC. This, of course, would 
also be available to other stations 
that might request it.” 





Portrait Industry 


TRADE practice conference for 
the portrait photographic industry 
is scheduled by the Federal Trade 
Commission for Chicago Aug. 27. 
“The production or marketing of 
portraits for newspaper, periodical, 
motion picture, television or other 
commercial use, is not to be con- 
sidered as a part of the business 
of the industry for which the con- 
ference is being held.” FTC noted. 
Purpose of the meet is to promul- 
gate trade rules for the industry, 
similar to those evolved for radio- 
TV set manufacturers and other 
groups. Conference will be held in 
the Conrad Hilton Hotel. 





TEMPO Record Co., Hollywood, 
produce and transcribe 14 
hour programs, starring Ray An- 
thony and his orchestra, for U. S. 
Navy and 26 quarter-hours, starring 
Bob Crosby, for U. S. Marine Corps. 
Frank Danzig is writer-director. 


will 
quarter- 


UN PROMOTION 


Council Outlines Plans 
ADVERTISING Council and the 
National Citizens’ Committee fo1 
UN Day outlined advertising and 
promotion plans for the celebration 
of UN Day (Oct. 24) at a break- 
fast for newsmen in New York 
Tuesday. 

The 1952 program will attempt 
to set up UN Day as a world-wide, 
traditional “holiday” for sending 
greetings and gifts to people in 
other UN countries. 

Allan M. Wilson, vice president 
of the council, said radio and tele- 
vision will be asked to implement 
the council’s “allocation plan” 
used in other campaigns. He said 
he expected the radio and tele- 
vision drive to begin about mid- 
September. 

Volunteer advertising agency for 
the campaign is BBDO New York, 
under direction of Willard Pleuth- 
ner, vice president. Advertising 
materials will be distributed by the 
council. 


‘Planet Man’ Series 
PALLADIUM Radio 
Inc., 445 Park Ave., 
week announced the offering of 
Planet Man, a new slated 
for general release Sept. 15. The 
series consists of open end tran- 
scriptions designed for three 15- 
minute programs a week. It is to 
be sold on an exclusive basis in 
each market. 


WSYR’s Local 
Radio Sales 


UP 39% 


For the period ending April 
30, WSYR’s local radio sales 
were 39% ahead of 1951. 
The local advertisers re- 
sponsible for this increase 
are the ones in the best 
position to test the effective- 
ness of all media. They 
know which advertising 
keeps the cash registers 
ringing. 


Productions 
uN. 2, 2m 


series 





National Spot 
Advertisers 


TAKE NOTE 


Write, Wire, Phone or Ask 
Headley-Reed 


WSR ACUSE 


570 KC 


WSYR-AM-FM-TV 
The Only Complete Broad- 
cast Institution in Central 
New York 
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KIRK APPOINTED 


Heads Strategy Board 
APPOINTMENT of Alan C. Kirk 
as director of the Psychological 
Strategy Board, effective Sept. 15, 
was announced by the White House 
last Thursday. 

President Truman named Ad- 
miral Kirk, ex-U. S. ambassador to 
Moscow, to succeed Dr. Raymond 
B. Allen, who will be retained as 
a senior consultant for a month. 
Dr. Allen, ex-president of the U. 
of Washington State, becomes 
chancellor of the U. of California 
at Los Angeles. 

PSB is charged with coordinat- 
ing the foreign information activi- 
ties and psychological warfare 
policy of the U. S. The board deals 
with the Defense Dept., State Dept. 
and Mutual Security Agency, with 
membership comprising the Under- 
secretary of State, Deputy Secre- 
tary of Defense and director of the 
Central Intelligence Agency. 

Gordon Gray, president of WSJS- 
AM-FM Winston-Salem, N. C., and 
other radio properties, was the first 
director of the board. 

Admiral Kirk has served as 
chairman of the American Com- 
mittee for the Liberation of the 
Peoples of Russia. 


ATS-REC Conference 
NOMINATING committees. of 
American Television Society and 
Radio Executives Club of New 
York will meet Wednesday after- 
noon to nominate candidates for 
officers of the new organization as 
yet unnamed, resulting from an 
ATS-REC merger which becomes 
effective this fall. 


NEWS on 
<RBC-KFRM 
is TOPS... 


... because KMBC-KFRM 
stays on ‘top’ of the NEWS! 








And there is no greater value today 
than radio news! 

KMBC-KFRM news programs are the 
most-listened-to newscasts in the heart 


of America. They enjoy their high rat- 
ings because of the reputation for accu- 
racy and immediacy built by the KMBC- 
KFRM News Department. 

Here is atremendous sales potential in 
one of the nation’s richest markets...the 
great Kansas City Primary trade area. 

Call KMBC-KFRM or ask your nearest 
Free & Peters’ colonel for complete de- 
tails on the mighty voice of the KMBC- 
KFRM Team and for newscast availa- 
bilities. 


KMBC 


of Kansas City 


for Rural Kansas 





e+e 6th oldest CBS Affiliate «+ « 
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CREDIT UNION ASSN. 





Radio Sells Ideas As Well As Services 





CREDIT UNION National Assn. 
is selling the concept of regular 
saving and intelligent borrowing 
to working people in Canada and 
the U. S. by 
radio. For the 
company’s first 
full-fledged ad- 
vertising promo- 
tion, J. Walter 
Thompson Co., 
Chicago, has 
chosen radio as 
the strong base 
from which ideas 

Mr. Heatter as well as serv- 

ices could be sold. 

Believing in the convincing 
salesmanship of two leading broad- 
casting personalities, agency of- 
ficials selected Gabriel Heatter in 
the U. S. and Lorne Green, “Mr. 
Radio” of Canada. Mr. Green, 
with his observations and human 
interest features, appears weekly 
on 21 Canadian stations. 

In this country, hard-selling 
but easy-going Gabriel Heatter is 
sponsored each Tuesday night on 
his regular Mutual newscast, aired 
on 530 stations. Mr. Heatter has 
been on the air for CUNA since 
January on a 52-week contract, 
with results that are “more than 
satisfactory” to the client. 

Credit Union National 
which headquarters in Madison, 
Wis., and employs 200 persons, 
chose radio as its first advertising 
medium last fall after appointing 
J. Walter Thompson Co., as agency. 


Needed Mass Medium 


It wanted a mass medium to tell 
its story nationally. This was a 
story of its service of helping to 
organize credit unions within busi- 
nesses and religious and club 
groups. Encouraging workers to 
establish and operate their own 
credit groups, independent of any 
outside loan company or _ bank, 
CUNA supplies the plans and 
physical equipment (pass, books, 





Assn., 


ledger forms, ete.) necessary in 
each shop. 
Mr. Heatter, chosen for what 


the client terms his “believability,” 
espouses the virtues of company 
credit unions, frequently citing 
specifics of successful cases. His 
first “sale” was completed only 
four days after the program went 
on the air for CUNA. In that 
time, a listener sent in for a book- 
let outlining the group’s objectives, 
a CUNA representative contacted 
management where the _ listener 
worked, and the entire credit union 
operation was installed and put 
into effect. 

On the first four shows, more 
than 10,000 questionnaires were 
returned by interested listeners 
who had requested the free book- 
let. Their answers, providing credit 
union data for field representa- 
tives, gave CUNA leads for pro- 
spective credit unions. 

CUNA, and credit unions gen- 


erally, follow a plan originated in 
Europe 100 years ago, and which 
passed through Canada to the 
States in the early 1900s. The plan 
is to aid the worker in meeting 
his bills, saving for the future and 
cutting his borrowing costs. The 
credit union idea is based on the 
fact that a common bond exists 
among workers and_ individual 
companies and within each group 
of religious and club organizations. 
This provides the means for CUNA 
members to help each other as 
they help themselves. Other objec- 
tives along with that of organiz- 
ing new credit unions are to urge 
greater participation by non-mem- 
bers in companies where credit 
unions now exist, and to broaden 
the insurance coverage on both 
savings and loans. 

The national association is sup- 
ported by assessments paid by the 
58 Credit Union Leagues operated 
in the U. S., Canada, Puerto Rico 
and British West Indies. The 
leagues, in turn, are comprised 
of chapters consisting of groups of 
individual credit unions. The 
Credit Union National Assn. is the 
parent organization for CUNA 
Mutual Insurance Society. 


MILTON BLAIR 


Former Ellis Official Dies 


MILTON J. BLAIR, 64, former 
vice president and secretary of 
Sherman K. Ellis & Co., New York 
agency, and one time member of 
the Advertising Council, died in 
Edgartown, Mass., Aug. 12. 


Mr. Blair was with the Ellis 
agency from 1938 to 1943 when 
he retired because of illness. Later 
he joined the staff of the Advertis- 
ing Council. Prior to 1938 he had 
been a vice president in the Chi- 
cago office of J. Walter Thompson 
Co. for 14 years. 

Surviving are his wife, Mrs. 
Cora Blair; a daughter, Mrs. 
Alleyne C. Howell; and three sons, 
Charles J., John A. and F. Roberts 
Blair. 








RECRUITING PACY 


Agencies File Bids | 


REPLIES have been received from 
64 of the 90-plus agencies invited 
by the Defense Dept. to bid for 
the $1 million recruitment adver. 
tising contract, it was revealed 
last week. 

Questionnaires listing qualifica- 
tions were sent by the Army and 
Air Force recruiting services to al] 
advertising agencies with annual 
domestic billings of $5 million or 
more. Of the 64 replies received as 
of Thursday (Friday was the dead- 
line) 28 said they would be in- 
terested in competing for the con- 
tract and 36 expressed disinterest. 

After all replies are received, 
Military Personnel Procurement 
Division authorities will sift out a 
group of finalists who will make 
their presentations. Finalists may 
be chosen in the next fortnight. 

The new contract is effective 
Oct. 1 at which time the present 
one with Grant Advertising Ine. 
expires [B®T, Aug. 4]. 


‘ ’ 

PIONEER’ SALES 

30 Buy Thesaurus Show 

RCA Recorded Program Services 
announced last week that RCA 
Thesaurus’ Sons of the Pioneers 
show has been sold to 30 sponsors 
by subscriber stations. Ten sales 
were for 52 weeks and 12 for 26 
weeks, the announcement said. 

High sponsor response was attri- 
buted by RCA Recorded Program 
Services to the sales-aid package 
that was mailed to the stations as 
early as Aug. 1. The promotion 
package on the program—a quar- 
ter hour, five-day-a-week western 
program featuring cowboy and 
prairie music and songs—includes 
a sponsor-selling brochure, an au- 
dience-building promotion kit anda 
sales audition disc. 


RADIO and TV scholarships worth 
$100 each were awarded fortnight ago 
to the two top students enrolled at 
the annual NBC-Northwestern U. 
Summer Radio and Television Insti- 
tute in Chicago. Harry Kopf, NBC 
vice president, awarded the scholar- 
ships to Ulysses Carlini, instructor in 
speech and radio at DePaul U., Chi- 
cago, in radio, and to Albert M. Cohn, 
assistant professor of drama at Emer- 
son College, Boston, in television. 
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Rate ‘Seal’ Urged 


(Continued from page 23) 


at headquarters, cannot adopt any 
jdea of the sort Mr. Storz proposes 

| without careful study followed by 
| action by the board and member- 
| ship. 
} At many past district meetings 
| and NARTB (NAB) conventions 
} the members have adopted resolu- 
| tions condemning rate-cutting prac- 
l tices. The NAB Broadcast Adver- 
tising Dept., abandoned in 1950 
when Broadcast Advertising Bur- 
eau was set up in New York as a 
non-association activity, supported 
the association’s oft-recorded oppo- 
sition to rate-cutting. 

“The rate-cutting problem is the 
greatest problem in broadcasting 
today,” Mr. Storz told BROADCAST- 
ING @ TELECASTING. “It is a much 
more serious threat to the future 
of the industry than television. 
Some stations probably should re- 
duce their rates. Most stations 
should publish more rates on their 
cards. But all this will come auto- 
matically when and if the majority 
of stations decide to publish all 


remain an issue, even though the 
evidence is deleted under the three- 
year limitation decision. DuMont 
also asked that the FCC reconsider 
its denial of the petition seeking 
severance of the control issue from 
the remainder of the Paramount 
case. 


If the Commission does not rule 
favorably on the above, DuMont 
asked that the entire Aug. 1 order 
be rescinded as “vague, indefinite 
and contradictory” and as “an un- 
reasonable and late modification of 
the issues.” 

The Aug. 1 order, DuMont said, 
was an “undue and arbitrary in- 
terference” with the examiner. 

The Aug. 12 hearing was mainly 
concerned with corrections to the 
record and the tying up of loose 
ends. However, it was marked by 
a spirited argument by FCC Coun- 
sel Max Paglin that the Commis- 
sion’s three-year cutoff date did 
not apply to UPT and the new 
merged company because they were 
not licensees. He also argued that 
contradictory testimony should be 
resolved even though it concerned 
evidence stricken from the record. 


Mr. Resnick ruled against Com- 
mission counsel on both points. 
He said that agreement with Mr. 
Paglin’s viewpoint would nullify 
the intent of the Commission’s 
Aug. 1 order—which was to ex- 
pedite the proceedings. 

The Commission’s opinion last 
week found Comr. Hennock dis- 
senting, and Comrs. Jones and 
Sterling not participating. 

Miss Hennock does not believe 
there should have been a limitation 
put on the anti-trust evidence in 
the case, she explained, but was 
absent when the Aug. 1 order was 


SS 
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rates available and to stick by the 
rates as published.” 

In submitting the seal plan to 
NARTB President Fellows, Mr. 
Storz pointed out that while many 
stations have held the line by 
selling at card rates, “a greater 
number of stations are virtually 
forced into ‘special deals’ to meet 
the competition and keep in busi- 
ness. 

“The problem has become par- 
ticularly acute in the last few 
months, and many advertisers are 
beginning to feel that a radio sta- 
tion’s rate card means very little,” 
Mr. Storz continued. “I believe 
that the association is a natural 
source to take steps to curtail the 
vicious practices now prevalent. 

“You will note that the proposals 
in this letter have nothing to do 
with ‘rate fixing’ or any monopo- 
listic price agreements. I certainly 
believe that each station should 
have the right to have complete 
and full control over its rates.” 


Mr. Storz described his idea as 





Paramount Hearing Length 
(Continued from page 30) 


voted on. That is why she dis- 
sented from last week’s opinion, 
she said. 


In clarifying the Scophony ques- 
tion, the Commission in last week’s 
opinion said in part: 


We intended by this ruling to in- 
clude as directly involving radio com- 
munications only those activities which 
involved the conduct of radio commu- 
nications services or directly restrained 
the conduct of such services. Thus, a 
conspiracy to restrain radio broadcast- 
ing, or any ether radio service, by 
restraining the flow of advertising or 
programs to broadcast stations would 
be an activity directly involving radio 
communications; on the other hand, a 
conspiracy to restrain the manufac- 
ture of radio apparatus, while it might 
have some indirect effect upon radio 
communications services, would not, 
within the meaning of our opinion, be 
considered an activity directly in- 
volving radio communications. 


As to continuing the hearing, 
the Commission said: 


With respect to the question of con- 
tinuance, we note at the outset that 
the questions of the granting of con- 
tinuances or the holding of the record 
open to give parties time to adduce 
additional evidence primarily call for 
the exercise of informed discretion by 
hearing examiners in the light of all 
the circumstances presented. We do 
not wish to hamper that discretion, 
even at the request of the hearing 
examiner. At the same time, however, 
we believe it proper to make certain 
general observations. We noted in our 
Memorandum Opinion and Order that 
‘We are convinced that every possible 
effort should be made, consistent with 
a full and fair hearing to all parties 
concerned, that these proceedings 
should be expedited.’ A further exten- 
Sive investigation and the prolonged 
continuances which that investigation 
would entail, would scarcely be con- 
sistent with the objective of a speedy 
determination of the proceeding. Con- 
sistent with such speedy determina- 
tion, however, we believe that if any 
participant desires to present any evi- 
dence which has thus far not been pre- 
sented, but which is now believed to 
be of importance in light of our Me- 
morandum Opinion and Order, such 
participant should have reasonable op- 
portunity to present that evidence 
and other participants should have ap- 
propriate opportunity to rebut it. 


Telecasting 





a plan by which stations volun- 
tarily signify that they will sell 
time only at their published rates. 
Stations joining the group will still 
have the complete and full right to 
revise their rates in whatever 
manner, and whenever they desire. 

NARTB itself would draw up the 
requirements for membership, Mr. 
Storz feels, adding that “there 
should be real teeth in it and the 
seal should have real meaning.” 

Looking at the effect on time- 
buyers, Mr. Storz said, “A station 
using the seal would be imme- 
diately recognized by timebuyers 
as selling only on their established 
rates, and if the plan was function- 
ing properly, buyers would soon 
realize that it was fruitless to 
proposition stations using the seal 
for special deals.” 

In order to get the seal, Mr. 
Storz said, a station should do the 
following: 


Furnish NARTB with a complete 
schedule of rates, and agree that 
all rates available will be published 
on a rate card and that all sales 
will be in accordance with the pub- 
lished rates. This includes both 
local and national, and a regional 
rate if one is used. 


Each station asking for the seal 
would agree to mail to NARTB a 


copy of each and every contract 
made for sale of time. 


If sales were made at less than 
published rates, or if a station neg- 
lected to send a copy of any con- 
tract to NARTB, permission to use 
the seal would be revoked, after 


the station was given a fair hear- 
ing in the matter. 


The plan is simple from an ad- 
ministrative standpoint, Mr. Storz 
explained. At the station level it 
would only be necessary to make 
an extra carbon copy of each con- 
tract. At NARTB it would be 
necessary to file rates, and an em- 
ploye on a parttime basis would 
spot check incoming’ contracts 
against rate data on file. 

NARTB should adopt the plan 
immediately, in Mr. Storz’s opinion, 
but he emphasized the need for 
“teeth,” recalling that “many sta- 
tions subscribed to the NARTB 
Standards of Practice, dutifully 
published the commercial content 
for programs of various length and 
then proceeded to completely ignore 
their own standards. That certainly 
should not be the case in this rate 
matter. The seal should positively 
identify stations as selling time 
only on their published rates. 

“A great service to the industry 
will be rendered if NARTB will 
take steps looking toward an elim- 
ination of the present wholesale 
rate-cutting practices. A _ plan 
similar to this would be effective 
and very economical in operation 
for stations and NARTB alike 
from an administrative viewpoint.” 


WOW-TV Omaha recently auditioned 
its new live camera facilities which 
enable the station to stage “live” 
announcements 20 seconds or greater 
in length at any time from sign-on 
to sign-off. Agency people attended 
the audition. 
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WFUV-CYO PLAN 


N. Y. Youth Radio Workshop 


WFUV (FM), Fordham U. station 
in New York, with Catholic Youth 
Organization, will co-sponsor a 
radio workshop for teen-agers from 
the eighth grade through high 
school, beginning Sept. 28 at the 
Fordham radio station, to give 
young people opportunity to par- 
ticipate in radio production, includ- 
ing announcing, directing and 
sportscasting. 

After instruction by  profes- 
sionals, students will participate in 
a weekly series of CYO Radio 
Workshop programs lasting from 
mid-October through December. 
Certificates will be awarded. 

Members of CYO Radio Workshop 
committee are: Don Dunphy, WOR 
New York _ sportscaster, chairman; 
Maggy Fisher, Fisher Productions; 
Nancy Craig, WJZ-TV New York; 
Eileen O’Connell, WMGM New York; 
Ray Chambers, radio-TV producer; 
Don Kearny, ABC-TV; Jerry Cotter, 
radio editor of Sign magazine; John 
o’Connor, Catholic News, and Ralph 
Rourke, Ed Turner and Frank Fitz- 
patrick, WFUV. Advisory members are 
the Revs. Leo L. McLaughlin, WFUV 
director, and Gregory L. Mooney, CYO. 
Ursula Mannle is CYO staff co-ordi- 
nator. 


N.Y. Ad Club Course 


ADVERTISING CLUB of New 
York will conduct its 29th annual 
advertising and selling course from 
Oct. 9, 1952, to March 5, 1953. 
Classes will be held Mondays and 
Thursdays 6:15-7:45 p.m. Registra- 
tion will begin on Sept. 1. 
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ANS BERGER, production man- 
ager, Kaye-Halbert Corp., L. A. 
(TV named vice-president in 


charge of operations and _ produc- 
tion. JOHN L. LYONS, general sales 


sets), 


manager for firm, promoted to na- 
tional director of sales. 

JACK N. SMITH, JEROME B. HIG- 
GINS and FREDERIC A. LYMAN 


elected president, vice president ‘and 
sales manager-secretary-treasurer re- 
spectively of Quality Television Corp., 
L. A., distributor of DuMont TV re- 
ceivers. 


HOWARD S. MONCTON, assistant to 
manager, Physics Lab., Sylvania Elec- 


tric Products Inec., named adminis- 
trative engineer of firm’s Radio-TV 
Div., N. Y., succeeded by IRWIN 


GOLDMAN. 





Mr. Goldman Mr. Moncton 


N. PRATT SMITH, free lance pro- 
gram sales representative in Salt 
Lake City, to Broadcast Merchandis- 
ers Inc., Hollywood (radio-TV mer- 
chandising plans), as sales director. 


EARL T. CHAMPION appointed rep- 
resentative for Merit Coil & Trans- 
former Corp., Chicago, in Wisconsin 
and Illinois. 


P. BERNARD FLEMING, public re- 
lations staff, Westinghouse Electric 
Corp., appointed public relations 
manager, Westinghouse Electric Ap- 
pliance Div., Mansfield, Ohio. 


TED KENT, Universal-International 
Pictures, elected treasurer of Amer- 
ican Cinema Editors, Hollywood. He 
succeeds RICHARD HEERMANCE, 
Monogram Pictures, who has _ re- 
signed. 


ORVILLE LAWSON and RALPH 
PRYCE appointed sales representa- 
tives for United Artists Television in 
Minneapolis and Omaha, _srespec- 
tively. 


ASHBY, BURRUS & GREER, market 


research firm, opens offices in Fort 
Worth, Tex., in Neil P. Anderson 
Bldg. JAMES B. ASHBY, DONALD 


R. BURRUS and JAMES W. GREER 


are partners in firm. 


RICHARD L. SANDEFUR, New Eng- 
land representative for Westinghouse 
Electric Corp., Sunbury, Pa., trans- 
fers to Chicago to represent firm in 
Illinois, Iowa, Minnesota, Wisconsin, 
North and South Dakota and Northern 
Michigan. 


LEWIS D. STEARNS, account execu- 
tive, KECA Los Angeles, to Hoffman 
Radio Corp., that city, as director of 
technical and engineering personnel. 


$ 


UNITED PRESS TELEVISION NEWS- 
REEL has taken over film laboratory 
at 1417 N. Western Ave., Hollywood, 
to service stories emanating from Pa- 


cific Coast. GEORGE MILLER is in 
charge of bureau. 
PAUL FISH, advertising director, 


Hunting & Fishing, to Universal 
Recorders, L. A. (dise, tape, film re- 
cordings for radio-TV), as sales man- 
ager. 


COBB SALES Co., Louisville, Ky., ap- 
pointed by National Electric Products 
Corp., Pittsburgh, to handle products 
in Indiana, Kentucky, Tennessee and 
Illinois. CLYDE H. SCHRYVER 
SALES Co., Kansas City, assumes sim- 
ilar duties in Missouri, Kansas, Iowa 
and Nebraska and L. A. NOTT Co., 
San Francisco, in northern California 
and northern Nevada. R. A. STANG 
SALES Co., N. Y., will cover metro- 
politan New York and New Jersey 
north of Trenton. 


EMANUEL WEINTRAUB 
purchasing agent for CBS Columbia 
Inc., N. Y. Mr. Weintraub has been 
chief buyer of CBS-Columbia’s mili- 
tary program. 


appointed 


TRIMM Ince., Libertyville, Ill., an- 
nounces publication of two bulletins, 
R-15a and R-23, describing complete 
lines of patch cords and jack panels 

















INSULINE Corp. of America, Long 
Island City, N. Y., announces publi. 
cation of new eight page brochure 
describing firm’s facilities f Pro. 


duction of electronic parts and 
ment. 


quip. 
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' 
SYLVANIA ELECTRIC PRODUCTs} 
Inc. announces production of mini- } 
ature 9-pin medium-mu triode and} 
sharp cutoff pentode in one envelope, | PUBLIC! 
6X8 developed a com. | building 
bined mixer and oscillator in TV ye. | KSEL Lu 
pla 
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ceivers using intermediate fre juency 
of approximately 40 me. 

DAVEN Co., Newark, N. J., announces 
availability of new series 690, “T» 


, 
works designed for use in “= MI 


“H” attenuation net. 
laboratory and production testing, | «pp WE 
Series has frequency range from zero | then a 
to 50,000 eps. * 

that gu 
PLASTOID Corp., N. Y., announces | Paul A. 
production of new Synkote 300 ohm|the sev 
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twin-lead featuring high tensile shop al 
strength, resistance to heat, sun. | Butler 

light and salt air and production of} The t 
clear steady pictures’ in fringe | sored b: 
areas. | Commis 


I. D. E. A. Inc., Indianapolis, has de- jcil of t 
signed new voltage booster termed | the U.S 
Regency VB-1, which maintains 117 | religiou 














used in radio stations and recording volt power supply regardless of line and se\ 
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L. — newly-formed Admiral Corp. PENTRON Corp., Chicago, announces of a bi 
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FRANK J. LEEMING to Sprague Elec- ‘7@"Sport mechanism which can be used . 
tric Co., North Adams, Mass., on ap- in high fidelity systems mounted in — 
plication engineering staff. radio-TV sets or joined to existing owned 
oe Ben amplifiers and P. A. systems. Unit owner | 
=o pesca = IVEY ——— direc- features two recording and playing “The 
or ° researc and deve opment, Skia- speeds—3%” and 7%” and push-button | tegarde 
tron Electronics & Television Corp., onbeatl ees aa ious 
N. Y., to coordinate firm’s activities in poration fer speed changes. g bli 
subscription TV. ed 
stated, 
MAGNECORD Inc. moves Chicago Technical eee despite 
sales and administrative offices to 225 ; problen 
W. Ohio St. Phone is Whitehall 4- HARRY DENNIS, WERE Cleveland | 3999 a 
1889. engineer, promoted to chief engineer. 100 tel 
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; 1) pUBLICIZED as the most modern and efficiently designed studio and office 





com. | building between Fort Worth and Denver is the new Radio Center home of 
)KSEL Lubbock, Tex. The $120,000 structure, 50 x 92 ft., is the result of 
planning which began when KSEL went on the air Nov. 1, 1946 
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Right of Expression 
Defended by Walker 


sting. | «ff WE seek to deny the right of any minority in freedom of expression, 
then we are jeopardizing the sacred principle of American democracy 
that guarantees freedom of expression for all of us,’’ FCC Chairman 
Paul A. Walker declared Monday in a talk on radio-TV and religion at 
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the seventh annual radio work- 
shop at the School of Religion, 
Butler U., Indianapolis. 

The three-week workshop, spon- 
sored by the Broadcasting & Film 


iCommission of the National Coun- 
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cl of the Churches of Christ in 
the U.S.A., is being attended by 
religious leaders from 11 states 
and seven foreign countries. 
Chairman Walker said that “if 
we are to preserve our historic 
stand for freedom of conscience, 
we must insist that the licensee 
of a broadcasting station be fair 
to the members of the various 
faiths in his community, for the 
frequency he uses is a_publicly- 
owned frequency and he is not an 
owner but a steward.” 


“The Commission has always 
regarded the broadcasting of reli- 
gious programs as being in the 
public interest,” the FCC chairman 
stated. “I am happy to say that 
despite the numerous and delicate 
problems facing the licensees of 
3,000 aural stations and more than 
100 television stations in making 
time available for religious broad- 
casting in a land of 265 different 
denominations, they have achieved 
aremarkable record of service and 
fairness.” 


Religious Applicants on File 


Pointing out that religious 
organizations “may apply for com- 
mercial channel assignments in 
AM, FM and TV” and “operate 
them either commercially or non- 
commercially,” Chairman Walker 
noted that three religious institu- 
tions have applied for commercial 
TV stations. He cited Loyola U. 
(WWL), New Orleans; Lutheran 
Church, Missouri Synod (KFUO), 
Clayton, Mo., and Baptist Gen- 
eral Convention of Texas, Corpus 
Christi. 


| “Like other licensees of com- 
/mercial stations,” the FCC chair- 
}Man continued, “they may not 
)0perate these stations merely to 
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propagate their own views and be- 
liefs, but are expected to offer a 
well-balanced program service.” 
Although acknowledging televi- 


sion to be the most powerful 
medium of mass communication 
yet devised, Chairman Walker 


stated that AM radio is America’s 
“universal, instantaneous medium 
of mass communication.” He said: 
While there have been some melan- 
choly predictions as to the ultimate 
impact of television competition on 
radio, there is still a brisk demand for 
new stations. As of today, there are 300 
applications for new stations on file 
with the Commission. More communi- 
ties already have a radio station than 
have a daily newspaper of their own. 
Virtually every American home has at 
least one receiving set. In addition, 
27,500,000 autos are equipped with radio 
sets. For all practical purposes, radio 
is America’s universal, instantaneous 
medium of mass communication, 


Noting that the “technological 
marvel of broadcasting’ has been 
used elsewhere in the world not to 
enlighten people but to “stifle free- 
dom,” Chairman Walker concluded, 
“we have a solemn responsibility— 
all of us, broadcasters, religious 
leaders and the government licens- 
ing authority—to exert all our in- 
telligence, our good will and our 
tolerance to insure that this in- 
strument shall promote freedom, 
not injure it.” 


Custom Record Sales 


SALES by the RCA Victor Custom 
Record Div. have reached a new 
high for the summer months, 
James P. Davis, manager of the 
division, announced Wednesday. He 
prophesied that August will be as 
active a selling month as June and 
July. ‘We ascribe the increase in 
sales activity to a more efficient, 
streamlined service, an improved 
production set-up and an effective 
summer selling campaign,” Mr. 
Davis declared. 


\ 
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A HONOLULU bakery which was 
looking for an effective way to 
introduce a new loaf of bread to 
the public hit upon a novel idea 
by its co-sponsorship of the Cisco 
Kid radio cowboy series there, 
using as a wrapper trademark the 
figure of “Paniola, the Hawaiian 
Cowboy,” and distributing among 
dealers a promotional gimmick 
with the cowboy motif. 

When Lorrin W. Dolim, presi- 
dent-general manager of Snow- 
flake Bakeries, Honolulu, saw the 
response to the Cisco Kid series on 
KULA Honolulu, ABC radio af- 
filiate in that city, he decided to 
tie in his new Butter Crust white 
bread loaf with the American West 
theme. 


Six-Shooter Promotion 


On the day before Snowflake’s 
inaugural ads, Jack Miller, Lund 
& Heitman Adv. commercial man- 
ager, who handles the account, 
forwarded to certain dealers a life- 
like “six-shooter” to which was 
attached, by a Cisco Kid saddle 
ring, a proof of the introductory 
ad. When the dealer pulled off the 
proof, a red streamer shot out, 
lettered with the words, “Hey 
pardner—pull the trigger on a fast 
sales-ringer !” 

Snowflake reported an excellent 
response to the campaign, which 


SPONSOR USES RADIO'S ‘CISCO KID’ 


Cowboy Theme Introduces Hawaiian Bakery Product 





included roping demonstrations at 
various markets by a real cowboy 
named Pedro, billed as “The Cisco 
Kid’s Friend.” 


WHDH JULY SALES 


Highest In Its History 
INDEPENDENT WHDH Boston 
reported it had the “hottest” July 
in its history in billings, with na- 
tional and local business up 14.8% 
over July 1951, previous high for 
that period. The 50 kw station also 
entered August with the largest 
amount of signed business in its 
history for that month, according 
to William McGrath, WHDH man- 
aging director. 


“New national accounts are en- 
tering the spot radio field and 
others who left for a total fling 


at TV are putting some of their 
money back into the medium that 
still is the only one reaching all 
the people,” Mr. McGrath said. 

Citing the July 1952 Pulse which 
reported 22% of WHDH’s total 
audience was located outside the 
home, Mr. McGrath said AM sta- 
tions concerned about the coming 
of TV to their towns have “little 
to worry about if they stay con- 
tinually aggressive, and stick to 
their guns, their facts—and their 
rate cards.” 
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YOUNGSTERS from orphanages 
in the metropolitan New York area 
ean thank Margaret Arlen, WCBS- 
TV New York star, for making 
their annual Orphans’ Outing Day 
Tuesday at nearby Long Beach, 
L. I., a splashing success. Miss 
Arlen asked viewers of her tele- 
vision series (Mon.-Fri., 4-4:30 
p.m. EDT) to send in bathing suits 
they didn’t need for children aged 
6 to 16. She received 2,283 suits 
and distributed them to the chil- 
dren at Long Beach on the day 
of the outing. 


WWNC Aids Search 
WWNC Asheville, N. C., staffers 
remained on the job throughout a 
20-hour search for a 22-month-old 
son of a local physician. The boy 
had strayed from his home into 
nearby mountainous terrain. 
WWNC reported progress of the 
search through .on-the-scene taped 
recordings. When the boy finally 
was found, dirty and scratched 
from the underbrush but otherwise 
unharmed, WWNC was the first to 
announce his safe return. 

x * * 

Cerebral Palsy Fund 
FIGHT against cerebral palsy is 
receiving a boost through cartoons 
over WTVJ (TV) Miami, Fla. Joe 
Villella for the past two years has 
been drawing cartoons to music on 
the Alec Gibson Show. Most of the 
cartoons have been humorous. 
Thousands of requests were 
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ceived for the original sketches. 
Now the cartoons have been put up 
for auction. Highest bidder will re- 
ceive the drawing and money col- 
lected will be turned over to the 
Cerebral Palsy Fund. Proceeds 
from the first week’s auction 
amounted to $112, WTVJ reported. 


Making Hay 
YOU can’t make hay when the sun 


shines too much—that’s what 
farmers have discovered in the 
rain-starved Ozark region. Faced 


with a crisis, they turned to radio— 
and the Missouri Farmers Assn.— 
for relief. MFA sponsors daily pro- 
grams throughout the state, touch- 
ing on farmers’ problems. The 
Ozark lads called on Loyd Evans, 
farm director of KWTO Spring- 
field, Mo., and MFA commentator, 
who requested listeners to send 
hay. Other stations joined in the 
campaign with the result, accord- 
ing to MFA in Columbia, Mo., that 
“the highways are full of hay roll- 


ing south.” 


Cited as ‘Guidepost’ 


PUBLIC service programming of 
WBAL-AM-TV Baltimore has been 
cited as a “guidepost” for similar 
cooperation between the American 
Red Cross and other radio-TV sta- 
tions throughout the country. Mrs. 
Jean Nowak, radio-TV director for 
the Red Cross’ eastern area, ex- 
pressed appreciation to the Hearst- 
owned station for donating public 
service time on a continuing basis. 
WBAL-TV was lauded for giving 
a live presentation of all Red Cross 
activities and services and for 
interest shown by Arnold Wilkes, 
public service director, and Anne 
Holland, his assistant, who is com- 
mentator for a weekly TV pro- 
gram. 
Eo * 


Future Farmers 


W. A. RUHMANN, farm editor, 
WBAP Fort Worth, was one of 11 
men honored for contributions to 
the farm youth of Texas by the 
Future Farmer Assn. at its 24th 
annual convention in Dallas. The 
men received the Honorary Lone 
Star Farmer degrees, highest honor 
bestowed by the Texas Future 
Farmers. 
* Eo ce 


KSEM Wins Award 


KSEM Moses Lake, Wash., has 
been honored by the local chamber 
of commerce “for the outstanding 
performance of public service 
broadcasting done during the Co- 
lumbia Basin Water Festival.” In 
accepting the recognition, Alan 
Miller, KSEM general manager, 
reviewed the more than 59 hours of 
coverage given the festival. This 
included 17 live and direct remotes, 
which necessitated 250 miles of 





phone lines to reach widely scat- 
tered origination points. During the 
festival, KSEM hired two extra 
engineers, two additional announc- 
ers and at one time had four special 
event crews in the field. 


Keep Parks Clean 


WAAM (TV) Baltimore has em- 
barked on a campaign to keep the 
city parks free from unnecessary 
litter. Campaign includes 20-sec- 
ond spots which are to be aired 
Thursday through Sunday during 
the summer. Station urges viewers 
to use available trashbaskets for 
litter. Slides are used. 
3 * * 


Relays Message 
WSPD Toledo, Ohio, says it was 
responsible for locating a man in 
Detroit and relaying a message 
that his father in Toledo was about 
to undergo a serious operation. A 
friend in Detroit heard the mes- 
sage on a news program and noti- 
fied the son shortly afterward, upon 
which he immediately contacted his 
family. 
* * 


Charlotte Simulcast 


FOUR Charlotte, N. C., radio sta- 
tions and one TV station joined 
facilities in an explanation forum 
on the city’s United Fund adop- 
tion. Stations were listed as 
WAYS-AM-FM, WIST (FM) 
WSOC-AM-FM, WBT-AM-FM and 
WBTV (TV). The simulcast orig- 
inated at WBTV with Lee Kirby of 
that station serving as moderator. 
* * * 


WJW Honored 


WJW-AM-FM Cleveland was hon- 
ored July 24 at a luncheon given 
by the Cleveland Paint, Varnish & 
Lacquer Assn. The station was 
presented an Achievement Award 
in conjunction with the Greater 
Cleveland Clean Up Committee in 
recognition of WJW’s contribution 
to the city’s 31st annual “Clean Up, 
Paint Up, Light Up Campaign.” 
Bruce MacDonald, WJW program 
director, accepted the award. 
* * x 


Station Shutdown 


WGNO Mayfield, Ky., went off 
the air for a half-hour fortnight 
ago while the entire staff donated 
to the Nashville Regional Red 
Cross Blood Center. This drama- 
tic move climaxed the station’s ef- 
forts to aid the blood drive, which 
had gotten off to a slow start. 
* a co 


Book Drive 


INTEREST and time devoted by 
WGST Atlanta, Ga., to a book 
collection drive for migrant chil- 
dren drew commendation from the 


National Council of the Chure}. 
es of Christ and the Broade: Sting 
and Film Commission, New York 
WGST staff cooperated with the 
Jack Berch show to help colleg 
“ERE books, placing Athumim : 

of the list during the test cam 
paign, with Orlando, Fla. ranking 
second. Two groups thanked Jack 
Kelly, WGST program director, 
and asked him for a critical analy. 
sis of the campaign and possibility 
of closer contact with local church 
people and bus companies which 


transported over 7,000 books. 
* Eo kK 
WPPA Push 
EXAMPLES of radio’s pulling 


power—and its use in the public 
interest—was reported by WPPA 
Pottsville, Pa., in connection with 
the city’s drive to raise $450,000 
for new industry. With $436,500 
pledged for the campaign, it ap. 
peared that the saturation point 
had been reached, Station’s staff 
combined with management and 
live talent, however, to give a ge. 
ries of marathons, including one 
all-night program. As a result, 
WPPA raised over half the sum 
needed ($7,670) and helped push 
the rest of the drive over the top. 
Station claims it was the first time 
an all-night radio marathon was 
used in central Pennsylvania. 


OK a 


‘World’s Best Picnic’ 


WNOE New Orleans was _ host 
Aug. 5 to 500 area orphans at what 
the station describes as “the 
world’s best picnic.” A _ leading 
restaurateur furnished meat balls 
and spaghetti. A Dixieland band 
and station personalities led a 
score of entertainers. Former Gov. 
James A. Noe, who owns WNOE, 
distributed $1,500 worth of base- 
ball equipment. Many civic officials 


and organizations helped, said 
WNOE, “to make it a perfect day.” 
Aids Child Invalid 
WCBM Baltimore morning per- 
sonality, Colonel Newell Warner, 





got heartwarming evidence of the} 


wide coverage area his program 
reaches. One of his most loyal lis- 
teners is a nine-year-old Baltimore 
girl, suffering from a brain tumor. 
The parents wrote, asking Mr. 
Warner if any of his listeners 
could find time to write their in- 
valid daughter. Cards and letters 
came from Canada, Connecticut, 
New Jersey, Pennsylvania, Mary- 
land, Virginia and the District of 
Columbia. 


* + * 


CBS Series on WHAS 


PUBLIC service program series, 
The People Act, originally broad- 
cast over CBS is being presented 
by WHAS Louisville. 


the programs in Class A time, one | 


show each night for 26 consecu- 


Station airs | 


tive nights. Series deals with real- | 


life stories about contemporary 
Americans working together to 
solve their local problems. Satura- 
tion scheduling was decided on, 
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Sam Gifford, program director, re- 

ports, because it will draw more 

listeners and have greater results. 
+. os * 


Helps Cancer Victim 
SEVERAL hours of one of WEBK 
Tampa’s broadcast days last month 
were devoted to an appeal for do- 
nations for Dale Holsomback, 17- 
year-old cancer victim who was in 
need of immediate hospitalization. 
Station reports 300 phone calls 
were received from listeners who 
wished to make contributions. Ar- 
rangements were made with a cab 
company to pick up the pledges as 
they were called in. Total of 
$796.75 was collected. 

a * oe 


Aids Blood Bank 


WORZ-AM-FM Orlando, Fla.’s 
hillbilly dise jockey promoted “‘Hill- 
billy Day” at the local blood bank 
under the motto: “Every Good 
Hillbilly Will Go To the Blood 
Bank and Give a Pint of Blood.” 
The Orlando Transit Co. co- 
operated by giving free rides to 
blood bank passengers. 


TAYLOR STAYS 
Until New SDPA Head Named 


GEN. TELFORD TAYLOR, for- 
mer FCC general counsel, has 
agreed to stay on as Small De- 
fense Plants Administrator until 
his successor is named — perhaps 
by Sept. 10. 

Gen. Taylor, who also was chief 
counsel for the Joint Committee on 
Educational Television, notified 
President Truman last week of his 
intention to resign [AT DEADLINE, 
Aug. 11]. He will return to private 
law practice in New York, he told 
newsmen. 

Gen. Taylor was named SDPA 
chief last October, and pointed out 
he had stayed beyond the six or 
eight months he had agreed to 
serve. 

After World War II, he served 
as chief American prosecutor at 
the Nuremberg trials in Germany. 
Before and after this appointment, 
Gen. Taylor had been mentioned 
for FCC membership vacancies. 
He was named chief counsel in 
1940 during the chairmanship of 
James Lawrence Fly and _ took 
leaves of absence in succeeding 
years to assume other duties. 





ARF Newspaper Study 


ADVERTISING Research Founda- 
tion’s first newspaper audience 
study, covering statewide and farm 
audiences — and their character- 
istics—of the Des Moines Sunday 
Register and its monthly magazine 
supplement, Jowa Farm and Home 
Register, will be issued late next 
month. Covering six issues of the 
Sunday paper and two of the 
Magazine, whose publisher under- 
wrote the full estimated $30,000 
cost, the study reports on 2,760 in- 
terviews conducted by Alfred Politz 


Research Inc., under ARF super- 
vision. 
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Political Drives Strategy Weighed 


(Continued from page 27) 


TELECASTING he probably will main- 
tain a heavy commuting schedule 
while on leave of absence from the 
station. It was not known whether 
he planned to attend upcoming 
NARTB District 8 meeting, of 
which he is director. 

Sizable time chunks have been 
reserved through blanket contracts 
for radio-TV time, according to 
Mr. Humphreys. Television’s lim- 
ited originating points in certain 
key cities may limit use of 
video, he said, adding that the 
national committee will “probably 
use more radio time but spend 
more for television.” No budget 
figures are available, he said, al- 
though the GOP target is $4.8 
million for overall campaigning. 


Mr. Humphreys intimated that 
the GOP is just as far along on 
lining up radio-TV time as the 
Democrats. Late evening § seg- 
ments on the major radio-TV net- 
works are earmarked for contract 
because there’s less a problem of 
pre-emptions involved here, he 
feels. Mr. Humphreys has been 
maintaining close contact with the 
Kudner Agency. Time purchases 
imply use of segments not only for 
major speeches, but for special 
programs utilizing visual aids and 
other material. 


Local Commitments Underway 


Local commitments by diverse 
GOP groups also are underway. 
The Committee for Eisenhower, as 
an example, has bought a series 
of Sunday night programs on 
KTTV (TV) Los Angeles, running 
Aug. 17 (yesterday) through Nov. 
2. Series is titled What’s Ike Like? 

The Eisenhower and Stevenson 
speeches before the American 
Legion in New York Aug. 25 and 
Aug. 27, respectively, were not set 
up through the GOP national com- 
mittee machinery, indicating that 
networks will carry them as pub- 
lic service sustainers on an equal 
basis to each candidate. Gen. Eisen- 
hower may elect to open his frankly 
political campaign in Philadelphia 
Aug. 28. 

All campaign planning of the 
national committee and the Repub- 
lican Congressional and Senator- 
ial committees are being coordin- 
ated at the GOP Campaign Com- 
mittee level. A definite program 
is taking shape for the House 
campaigns. 

The Congressional Committee is 
supplying House candidates with 
recordings of 30-second and 60- 
second station break radio spot an- 
nouncements. Each candidate will 
receive, without charge, at least 
one 16-inch record containing a 
wide variety of spots using effec- 
tive sound effects and covering 
basic issues. 

The one-minute spots will uti- 
lize services of two professional 
announcers dissecting a political 
issue to get the listeners’ attention. 
Accompanying each record will 
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be a suggested script to be read 
by the local announcer. 

Material is slated for delivery 
Oct. 5, but candidates are urged to 
purchase spot time as soon as pos- 
sible. Time segments during the 
breakfast and dinner hours were 
recommended. 

A series of five-minute radio 
shows also are being prepared, with 
scripts covering vital campaign is- 
sues and utilizing “live voices” of 
Democratic leaders. “A dramatic 
and listener-catching effect which 
would be difficult to achieve in a 
straight radio speech” was prom- 
ised. Delivery date is Sept. 20. 

Candidates with TV facilities in 
their districts also will benefit 
through the Congressional Com- 
mittee’s preparation of station 
break spots on 16mm film. Basic 
format is the tie-in method used 
for radio announcements. 

“TV time is difficult to purchase,” 
the committee points out, calling 
on candidates again to purchase TV 
spot time early, preferably adja- 
cent to end-of-the-day newscasts or 
early evening hours. Delivery is 
promised Oct. 5. 

With respect to programs, the 
committee points out that “tele- 
vision shows must move” and that 
“speech-making, common to radio, 
is not good TV.” Panel or-question- 
and-answer type formats have been 
used though not too successfully, 
the committee felt. 

Cost-Cut Preparation 

In a move to hold down costs, the 
committee has prepared 5-minute 
and 15-minute TV scripts, together 
with charts, photographs and 
slides. Use of the 16mm film, “The 
Case for a Republican Congress,” 
telecast on NBC-TV May 2, also 
was suggested. Production of 5-, 
10- or 15-minute TV film spots is 
underway. Candidates were invited 
to submit their reactions to com- 
mittee headquarters because of 
“cost and other factors.” Delivery 
of packet material is set for 
Sept. 30. 

Only inkling of activity on the 
Senatorial level was evidenced by 
Michael V. DiSalle, former price 
stabilizer and now a candidate for 
the seat of Sen. John Bricker (R- 
Ohio) in the November elections. 
He announced plans for a series 
of radio and TV programs during 
which he would answer questions 
telephoned to him by the listening- 
viewing audience. He may open the 
series in Columbus next month, 
though his limited funds and avail- 
ability of air time posed two prob- 
lems. 

Meanwhile, Sen. A. S. (Mike) 
Monroney (D-Okla.) expressed 
hope last week that Congress would 
revise election laws on campaign 
expenditures. Under present law, 
Senators are limited to a $25,000 
ceiling and House members $10,- 
000. A Senate Election subcom- 
mittee studied a series of bills in- 
tended to remedy this failing dur- 
ing the last session but took no 
concrete action. 


TOP 


PERSONALITY... 


PAUL BERLIN 


on 


“DINNER DATE” 


TOP 


HOOPER 


5:30-5:45 PM SEGMENT 


Mon.-Fri. 
KNUZ 3.1 
Net. Sta. “A” 2.9 
Net. Sta. “BY” 2.5 
Net. Sta. “C” S$ 
Net. Sta. “D” 1.7 
Ind. Sta. “A” 0.0 
Ind. Sta. “B” 0.2 
Ind. Sta. “C” 0.6 


April, 1952 Hooper 


TOP 


BUY 


COST PER WEEK 
TALENT & TIME 
(52-wk Basis) 


Mon.-Fri.—$13 5.00 


CALL FORJOE 


NATIONAL REPRESENTATIVE 


OR 


DAVE MORRIS 
GENERAL MANAGER 


AT 


KEYSTONE 2581 
HOUSTON, TEXAS 
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Open Mike 


(Continued from page 20) 


Gate Theatre publicity director. 
“... Here at the Golden Gate our 
box office business on ‘King Kong’ 
more than tripled for the week. Re- 
ports from other theatres showing 
the film indicate they too are ex- 
periencing two- and three-fold their 
normal business.” 

In Northern 
do better than ever... 
via KGO and KGO-TV. 

Gordon Grannis 

Mgr. of Advertising, 
Promotion & Publicity 

KGO-AM-TV San Francisco 


California, movies 
when sold 


First-Class Fuss 
EDITOR: 


It is with interest that I note 
your stand in favor of the proposal 
now pending before the FCC to 
lower licensing standards for 
broadeast station operators. This 
proposal should be studied from an 
engineering point of view also. 

Why do you print letters from 
management and_ articles’ by 
NARTB criticizing engineering 
personnel — including chief engi- 
neers—without giving them any 


Sends 2,000 Sweaters 
to the Cleaners 


recourse to answer the accusations 
through the medium of your pub- 
lication? Is this fair play? ... 

Albert A. Miller 

Lake Worth, Fla. 
[LEDITOR’S NOTE: Though Broapcast- 
ING « TELECASTING has taken an edi- 
torial position in favor of revising the 
operator rules, its news columns and 
Open MIKE have given impartial play 
to both sides of the controversy. If 
Mr. Miller feels his side has been 
shortchanged, he must have missed a 
full-length article in the July 28 issue 
citing opposition comments filed with 
the FCC.] 


EDITOR: 


, I am employed as chief 
[engineer] of a 1 kw station. I 
have three fulltime first-class men 
on my staff. If the time should 
come when I have to use restricted 
men, it is very doubtful that I 
would ever get any sleep, let alone 
a chance to take a little vacation 
now and then... 

It wasn’t too many months ago 
that it became necessary for every 
radio station to make a complete 
run on frequency response, distor- 
tion, noise, hum and frequency 
shift every four months. We were 
to have this technical information 


BETTENDORF 
ANO 


“GOOD NEWS” =" 


ROCK ISLANO 
MOLINE 
AND EAST MOLINE 
IN ILLINOIS 


Dry cleaners, Yerbury-Dana Co., with 3 stores, 4 
routes serving Quint-Cities, has sponsored “Good News” 
on WOC since February, 1950. . . five 5-minutes weekly, 
with Mary Louise Marshall handling woman-slanted 


commentary. 


Firm’s only media advertising, “Good News,” has in- 
creased business to extent that new finishing equipment 
had to be installed. Has sparked many special promo- 


TOMS . ... 


e.g: last Fall, Yerbury made special dry 


cleaning offer on sweaters. Ordered 1000 cellophane 


bags for packaging these sweaters. 


Heard there was 


shortage of such bags, so ordered additional 1000 from 


another firm. 


Both supply houses delivered; Yerbury had 2000 
bags on hand—plus doubts that there were that many 
sweaters in area needing cleaning. 


BUT “GOOD NEWS” TURNED THE TRICK. Helped 
deliver the necessary customers in less than 3 weeks 
.. and there were 2000 freshly cleaned in the Quint- 


Cities. Take your cue from Yerbury-Dana . 


. . buy at 


their local “cash register level” and you'll buy on this 


station. 


guint-cins AM - FM aisory 
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Free & Peters, Inc. 
Exclusive National Representatives 


Davenport, lowa 


Basic NBC Affiliate 
5000 W. — 1420 KC 


Col. B. J. Palmer, President 
Ernest C. Sanders, Manager 


on hand for the inspector to see 
on his visits. Now it is suggested 
that every radio station of 10 kw 
or less not using directional facil- 
ities need not even have on its staff 
a man who can even read the 
curves, let alone make one... . 

L. H. Beckwith 

Middletown, Ohio 


EDITOR: 

...I1 say let the station owners 
who are yelling for a third class 
holder to be allowed to operate 
without supervision look at the files 
of stations who are offering a 
livable wage and see just how 
many good, competent first class 
tickets are on the waiting list as 
prospective employees. Just last 
week I was talking to the owner of 
a 5 kw station that is paying $90 
a week for first class engineers, 
and he said that they have a wait- 
ing list of applicants all the time, 
and any time he has need of a 
man he has at least 20 to choose 
from. 

Does this look like a shortage? 
The only shortage at the present 
time is the shortage of enough sta- 
tions that are willing to pay a man 
enough to live on. If these stations 
would up their offers about $20 
a week, I’ll bet they’d get plenty 
of applicants. 

Dean Clayton 
KDKD Clinton, Mo. 


* * * 


EDITOR: 


Although this comment is a little 
late on the operator requirements 
issue, I think it covers an argu- 
ment not before touched in the dis- 
pute. 

First-class ticket holders are 
frequently the only personnel in 
a station that have any regard at 
all for FCC rules and regulations 
regarding programming (in combo 
operations) and transmitter re- 
quirements. 

As a matter of fact, the first- 
class operator is the greatest con- 
trol the FCC has over the opera- 
tion of a station, simply because 
the operator knows full well that 
willful mis-operation can cost him 
his ticket and livelihood. A man 
who has obtained a third-class 
ticket by declaration or even exam- 
ination is not a man who regards 
the operational side of radio a 
career. His interest in the 
proper operation of the equipment 
within the regulations wanes from 
vague curiosity to indifference as 
time passes. . 


Name Withheld 
Ontario, Ore. 


[EDITOR’S NOTE: So much space has 
recently been devoted to this subject 
in OpeN MIKE that B-T must now call 
a halt to further comment and turn 
the letters columns over to other 
topics. ] 
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Our Respects To 
(Continued from page 56) 


monthly when the NRA came into 
being. 

Standard Brands hired Mr. Nor. 
man as one of a group of college 
men on an experimental basis, 
When he left that company in 1937, 
he was the only one left of the 
original group. By that time he 
was assistant manager of the 
Standard Brands branch office op 
Chicago’s West Side. 

When he joined A. C. Nielsen Co, 
in 1937, his travels really began, 
Completing a training course jp 
Chicago, he was sent to Los 
Angeles, and with that base, 
traveled the Western United States, 
laying out the Nielsen samples. 

Eventually he got a roving as. 
signment, relieving vacationing 
Nielsen field men. It was on this 
job he traveled 50 weeks of the 
year in 44 states. 

It also was during these travels, 
while in New Orleans, he met Vir- 
ginia Carolan, a striking brunette 
from Booneville, Ark. She became 
Mrs. Norman April 18, 1941. The 
Norman family today also includes 
Donald Jr., 10, and Doug, 8. 

Now married, he was ready to 
settle down. A. C. Nielsen co. 
operated by limiting assignments 
to the West Coast, making him a 
field supervisor. But this still 
meant traveling. Mr. Norman re- 
signed in Sept. 1943, to become an 
NBC spot salesman. 

In May 1944 he moved from 
San Francisco to Hollywood; in 
February the following year he 
went to New York, eventually to 
become sales manager of WEAF, 
soon to become WNBC. 

During his WNBC days Mr. Nor- 
man and Thomas B. McFadden be- 
gan an association which made 
them one of NBC’s most effective 
teams. When Mr. McFadden was 
manager of WNBC and WNBT, he 
appointed Don Norman his as- 
sistant. Upon Mr. McFadden’s 
shift to Hollywood in 1950 as 
manager of KNBH, it was natural 
his assistant should join him as 
sales manager. 


Upon Mr. McFadden’s return to 
New York last April to become 
director of NBC national spot 
sales, Mr. Norman succeeded him 
as KNBH general manager. 

Although willing to go wherever 
NBC may send him, the energetic 
Don Norman is happy with his 
home in Glendale and hopes his 
long Odysseys are over. As an ex- 
ecutive he goes from crisis to 
crisis, quietly and in a _business- 
like fashion, solving problems. He 
rarely works late, and if forced 
to, feels he has failed as an 
organizer. 

Pleased and excited to be part 
of a great new medium, the young 
executive believes TV barely has 
scratched the surface of its ulti- 
mate potentialities. 

Neither a joiner nor a hobbyist, 
he admits playing golf in the 80s 
and low 90s at the Lakeside Coun- 
try Club. 


Telecasting 
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Next-most familiar sight in Birmingham 


® 
It’s Vulcan, god of the forge, 
: - O looming 179 feet from the top of 
th his ; 
es his n Ur Red Mountain. 
The most familiar sight? With 13 of the 
th top 15 weekly TV shows in town and 


9 of the top 10 multi-weekly shows — 


and with 147% more quarter-hour wins 





than the second station— 


“ WAFM-TV 


Television Alabama 


year 


Represented by CBS Television Spot Sales 


Source: Birmingham Telepulse, July 1952 
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| IVs? Farmer’ 


brings you up-to-the-minute news... 


ME onaay through Friday, at 12:00 
noon, the latest developments in the field 
of agriculture unfold before the eyes of 
farm viewers, on WGAL-TV’s popular 
show, “Television Farmer.” Recently, an 
unusually interesting show on contour 
farming was presented. To bring viewers 
the new and dramatic story of contour 
farming, a WGAL-TV cameraman was 
flown over southeastern Pennsylvania, 
where this technique is used with out- 


standing results. 


Represented by 


ROBERT MEEKER ASSOCIATES 


New York Chicago 


© August 18, 1952 


ww 


“Television Farmer,” a program designed 
specifically to keep WGAL-TV’s wide 
farm audience in touch with the latest 
farming information, is another of this 
station’s many significant public-service 


programs. 


WGAL-TV 


LANCASTER 
PENNSYLVANIA 


A Steinman Station 
Clair R. McCollough, Pres. 


San Francisco 
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Los Angeles 


Telecasting 
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By LARRY CHRISTOPHER 


POST-THAW commercial TV sta- 
tion grants rose to 30 last week as 
FCC authorized another half-dozen 
new commercial outlets—the great- 
est number since the initial action 
granting 18 permits [BeT, July 
14]. Additionally, two more non- 
commercial educational authoriza- 
tions last week increased the total 
in that category to six. 

The eight new construction per- 
mits went to the following (full 
details, page 74): 

Bridgeport, Conn.—Harry L. Liftig, 
UHF Channel 49, effective radiated 
power 99kw visual and 60kw aural 
with antenna height above average 
terrain 658 ft. Estimated date for 
commencement of operation is un- 
known, 

Ashland, Ky. — Polan Industries, 
UHF Channel 59, ERP 250kw visual 
and 130kw aural, antenna 470 ft. 
Estimated commencement date: Un- 
known. 

Baton Rouge, La.—Modern Broad- 
casting Co. (WAFB), UHF Channel 
28, ERP 225kw visual and 115kw 
aural, antenna 490 ft. Estimated 
commencement date: February, 1953. 

Scranton, Pa. — Appalachian Co., 
UHF Channel 73, ERP 1l1lkw visual 
and 5.9kw aural, antenna 760 ft. Es- 
timated commencement date: About 
Christmas. 

Scranton, Pa.—Scranton Broadcast- 
ers Inc. (WGBI), UHF Channel 22, 
ERP 290kw visual and 150kw aural, 
antenna 1,170 ft. Estimated com- 
mencement date: Early 1953. 


RCA AMPLIFIERS 
Ready for VHF Stations 


AMPLIFIERS to enable operating 
TV stations to boost their trans- 
mitter power to the maximums per- 
mitted by the FCC are now avail- 
able, RCA Victor Div. announced 
last week. 


For low Channels 2-6, RCA Vic- 
tor has a conversion amplifier to 
boost the standard 5 kw transmit- 
ter to 25 kw output. For high VHF 
Channels 7-13, the company has a 
converter to up 5 kw output to 20 
kw. The conversion amplifiers 
each weigh 7,500 pounds. They also 
require a linear amplifier for the 
visual carrier and a Class C ampli- 
fier for the aural carrier. 

The new equinvment features air- 
cooled tubes and_ transformer, 
metering for all amplifier tubes, 
high speed AC and DC overload 
protection and simple, single-ended 
RF circuits. 


BROADCASTING ®@ 
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GRANTS TOTAL 36 


El Paso, Tex.—Tri-State Broadcast- 
ing Co. (KTSM), VHF Channel 9, 
ERP 64kw visual and 32kw aural, 
antenna minus 60 ft. Estimated com- 
mencement date: Early 1953. 

Binghamton, N. Y.—New York State 
U. Board of Regents, reserved UHF 
Channel 46, ERP 200kw visual and 
105kw aural, antenna 540 ft. 

New York City—New York State 
U. Board of Regents, reserver UHF 
Channel 25, ERP 205kw visual and 
110kw aural; antenna 680 ft. 


Applications designated or slated 
for hearing now total 102 with the 
addition of the following new notifi- 
cations: 

Portland, Ore. (Priority Group 
A-2, No. 2)—Northwest Television 
and Broadcasting Co., applicant for 
VHF Channel 12, is being notified its 
bid is mutually exclusive with those 
of Oregon Television Inc. and Co- 
lumbia Empire  Telecasters Inc. 
(KPOJ is 40% owner), hence con- 
solidated hearing is necessary. 

Sacramento, Calif. (Group A-2, 
No. 11)—Sacramento' Broadcast- 
ers Inc. (KXOA) and Maria Helen 
Alvarez, each seeking UHF Channel 
40, are being notified their applica- 
tions are mutually exclusive and 
hearing is necessary. John Poole 
Broadcasting Co. and Jack O. Gross, 
each seeking UHF Channel 46, are 
being notified comparative hearing 
is required. 





Pittsburgh Channel 4 Solution Posed 





For complete status of all grants 
and applications as of Aug. 7, ac- 
cording to city priority lists, see 
3@T issue of Aug. 11. 


Scranton, Pa. (Group A-2, No. 20) 
— Electric City Telecasting . Co. 
(WQAN) and Union Broadcasting Co. 
(WARM), each seeking UHF Channel 
16, are being notified comparative 
hearing is required. 

The 30 post-thaw commercial 
grants include 9 VHF and 21 
UHF authorizations, one of which, 
KFEL-TV Denver, is already on 
the air with interim operation on 
VHF Channel 2. With KFEL-TV, 
the number of operating TV sta- 
tions in the U. S. now totals 109. 
Since April 14, when FCC issued 
its Sixth Report and Order final- 
izing the TV allocation [B®T, 
April 14], a total of 755 new and 
amended applications have been 
filed with the Commission, includ- 
ing those already granted and set 
for hearing. 

Other TV developments last week 
included: 

@ Proposal for solving the VHF 
Channel 4 bottleneck at Pittsburgh, 
contained in a petition filed with 
FCC by Pittsburgh Mayor David 


L. Lawrence to allocate 
4 to Irwin, Pa., 17 miles from that 
city and 170 miles from Buffalo 
(WBEN-TV), 177 miles from Co- 
lumbus, Ohio (WLWC) and 171 
miles from Washington (WNBW). 

@ Prompt subsequent announce- 
ment by KQV Pittsburgh (CBS is 
45° owner) that it will seek Chan- 
nel 4 at Irwin. 


Channel 


@ New protest by a third mem- 
ber of FCC, Comr. E. M. Webster, 
to granting of new educational sta- 
tions prior to appropriation of con- 


struction and operating funds. 
Earlier dissenters were Comrs. 
Rosel H. Hyde and Robert F. 


Jones [B®T, July 28]. 

@ Denial of plea by WHYU 
Newport News, Va., for reconsider- 
ation of Sixth Report to assign 
UHF Channel 33 to Newport News 
rather than to Norfolk-Portsmouth- 
Newport News as a whole [B®T, 
June 30]. 

@ Petition by newly authorized 
WFMJ-TV Youngstown, Ohio 
[BeT, July 14], asking FCC to 
change its assignment from UHF 
Channel 73 to Channel 21, since cor- 
rection of a frequency spacing 
error in the Sixth Report now 


(Continued on page 80) 





SWG STRIKE 


WITH NO indication from either 
side of a possible compromise as 
the strike goes into its second 
week, Screen Writers Guild today 
tightened lines around the Alliance 
of TV Film Producers by ordering 
a complete cut-off of material from 
writer members to any of the 13 
Hollywood TV film producers in- 
volved. 

Under threat of heavy fines, 
writers were ordered to complete 
contracted assignments by Sunday 
night. Fines will be double the 
amount of money writers receive 
from their assignments. 

Strike went into effect last Mon- 
day after a breakoff of negotia- 
tions for a new bargaining con- 
tract July 30 [B®T, Aug. 11]. 

Among other working conditions 
the guild is demanding (1) a min- 
imum advance payment to the 
writer against a percentage of the 
gross, (2) exclusive rights only to 
be bargained for and these on a 
seven year lease basis and (3) all 
other rights to remain property of 
the author. 


Telecasting 


While willing to compromise on 
other points, the Alliance has 
maintained it is “unjust and revo- 
lutionary for the writers to de- 
mand a percentage of a producer’s 
gross revenue without having put 
up a dime in the risk of produc- 
tion.” 

The Alliance holds to the posi- 
tion of repayment to writers for 
re-use of material, but not for 
each re-use. Repayment would 
apply to re-use only after a speci- 
fied number of showings and/or 
after certain time periods. 


Emergency Clause 
To seal off a material leak, 
SWG advised members Thursday 
to include an emergency clause in 
all contracts which guarantees that 
scripts delivered will not be con- 
veyed “in any manner, shape or 
form” to an Alliance member. 
The guild ruled that name of the 
producer to whom story is being 
sold, name of series for which it 
is intended and that of sponsor be 

contained in the contract. 


Strict Writer Cut-off Ordered 





Radio Writers Guild members 
were to meet late last week to 
determine whether to support or 
ignore the SWG strike and to dis- 
cuss possibilities of the long threat- 
ened withdrawal from Authors 
League of America. 

Screen Writers Guild reported 
some 19 TV filmed program series 
are affected by the walkout. SWG 
lists them as follows: 


William Boyd Productions’ NBC-TV 
“Hopalong Cassidy”; William F. Broi- 
dy’s “Wild Bill Hickok” for Kellogg 
Co.; Bing Crosby Enterprises’ “Re- 
bound” for Packard Motor Car Co.; 
Jerry Fairbanks’ “Front Page Detec- 
tive’; Flying A Productions’ CBS-TV 
“Gene Autry” for Wm. Wrigley Jr. 
Co., “Death Valley Days” for Pacific 
Coast Borax Co., and “Range Rider”; 
Gross-Krasne-Dewitt’s CBS-TV “Big 
Town” for Lever Bros.; Roy Rogers’ 
NBC-TV “Roy Rogers Show” for Gen- 
eral Foods; Screen Televideo’s “Electric 
Theatre” for Edison Electric Institute, 
“Jewel Theatre” for Hamilton Watch 
Co. and International Silver, “Rainier 
Theatre” for Rainier Beer, “Stegmaier 
Theatre” for Stegmaier Beer, “Sunkist 
Theatre” for Sunkist Growers Assn., 
and “Televideo Theatre”; Adrian Weiss’ 
“Craig Kennedy, Criminologist’; 
Frank Wisbar’s NBC-TV “Fireside The- 
atre” for Procter & Gamble; Ziv’s 
“The Unexpected,’ “Boston Blackie” 
and “Cisco Kid.” 
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television grants and applications 


Digest of Those Filed With FCC Aug. 8 through Aug 14 


Grants Since April 14: 


Commercial 


Educational 


Total 


On the Air 
Includes XELD-TV Matamoros 


Mexico)-Brownsville. 


Applications Since April 14: 


VHF UHF NEW AMENDED VHF UHF TOTAL 
9 21 (Commercial) 
1 5 427 307 447 296 744- 
(Educational) 
" a6 11 4 7 11 
(Total) 
110° 448 307 451 303 755° 


-One applicant did not specify channel. 


AAXVWW® BAWABA BRAABRAASRSBRRARSRBBRRRBRRSRRSRRRRERERRERSRRERRER RRR ERR ERRRERR SERRE REREREREBERE REE EE EE 


CALL ASSIGNMENTS 


FCC assigned the following call 
letters to TV station permittees: 

WKAB-TV Mobile, Ala. (Purs- 
ley Bestg. Service, UHF Ch. 48); 
WFTV (TV) Fort Lauderdale, 
Fla. (Gerico Investment Co., 
UHF Ch. 17); WFTL-TV_ Fort 
Lauderdale, Fla. (Gore Pub. Co., 
UHF Ch. 23); KSAC-TV Manhat- 
tan, Kan. (Kar State College, 


VHF Ch. *8); WCTV (TV) Flint, 


Mich. (Trans-American Televi- 
sion Corp., UHF Ch. 28); WCCO- 
TV Minneapolis (Midwest Radio- 
Television Inc., VHF Ch. 4, change 
from WTCN-TV): KROD-TV El 
Paso, Tex. (Roderick Bestg. 
Corp., VHF Ch. 4); KGMB-TV 
Honolulu, T. H. (Hawaiian Bestg. 
System, VHF. Ch. 9), and WKAQ- 
TV San Juan, P. R. (El Mundo 
Bestg. Corp., VHF Ch. 2). 





NEW STATION GRANTS 

BRIDGEPORT, Conn. — Harry L. 
Liftig, granted UHF Ch. 49 (680-686 
me); ERP 99 kw visual, 60 kw aural; 
antenna height above average terrain 
660 ft.. above ground 480 ft. Engineer- 
ing conditions. Estimated construction 
cost $223,600, first year operating cost 
$125,000, revenue $100,000. Post Office 
address 40 Platt St., Ansonia, Conn. 
Studio location to be determined. 
Transmitter location on Booth Hill, 6.9 
mi. North of center of Bridgeport. 
Geographic coordinates 41° 16’ 45” N. 
Lat., 73° 11’ 05” W. Long. Transmitter 
and antenna RCA. Legal counsel Mc- 
Kenna & Wilkinson, Washington. Con- 
sulting engineer Millard M. Garrison, 
Washington. Sole owner is Harry L. 
Liftig, treasurer of Samuel J. Liftig 
Inc. (metal and industrial supplies), 
Ansonia, Conn. [See TV APPLICATIONS, 
B-T, July 28.] 

ASHLAND, Ky. — Polan Industries, 
granted UHF Ch. 59 (740-746 mc); ERP 
250 kw visual, 130 kw aural; antenna 
height above average terrain 470 ft., 
above ground 224 ft. Engineering con- 
dition. Estimated construction cost 
$311,000, first year operating cost $150,- 
000, revenue $160,000. Post Office ad- 


dress 321 8th St.,. P. O. Box 1720, 
Huntington, W. Va. Studio location 
Ashland, Ky. Transmitter’ location 


North Kenova, Ky. Geographic coordi- 
nates 38° 24’ 40” N. Lat., 82° 33’ 54” W. 
Long. Transmitter and antenna GE. 
Legal counsel, McKenna & Wilkinson, 
Washington. Consulting engineer, A. 
D. Ring & Co., Washington. Applicant 
is manufacturer of envelopes for cath- 
ode ray tubes. Principals include equal 
partners Albert S. Polan, E. G. Polan, 
Lincoln M. Polan Jr., Charles M. Polan 
M.D. and Lake Polan Jr., all of Hunt- 
ington. E. G. Polan is 20% stockholder 
in Huntington Bestg. Co. (WPLH-AM- 
FM). [See TV _ APPLICATIONS, BT, 
July 14.] 


BATON ROUGE, La.—Modern Bestg. 
Co. (WAFB), granted UHF Ch. 28 
(554-560 mc); ERP 225 kw visual, 115 
kw aural; antenna height above aver- 
age terrain 490 ft., above ground 500 
ft. Engineering conditions. Estimated 
construction cost $278,293, first year 
operating cost $180,000, revenue $204,000. 
Post Office address Guaranty Income 
Life Bldg., Baton Rouge, La. Studio 
and transmitter location on corner of 
Government and Maximillian. Geog- 
raphic coordinates 30° 26’ 36” N. Lat., 
91° 10° 27” W. Long. Transmitter and 
antenna GE. Legal counsel McKenna 
& Wilkinson, Washington. Consulting 
engineer George E. Gautney, Washing- 
ton. Principals include President Louis 
S. Prejiean (18.3%), Vice President T. 
E. Gibbens (4.5%), Secretary Jack S. 
Burk (14.9%), Treasurer Francis H. Lee 
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(4.2%), C. C. Barnard (14.9%) and 
Charles Lamar Jr. (9.1%). [See TV 


APPLICATIONS, B-T, July 28, June 30.] 


+ SCRANTON, Pa.—Appalachian Co., 
granted UHF Ch. 73 (824-830 mc); ERP 
11 kw visual, 5.9 kw aural; antenna 
height above average terrain 760 ft., 
above ground 161 ft. Engineering con- 
dition. Estimated construction cost 
$138,800, first year operating cost $180,- 
000, revenue $200,000. Post Office ad- 
dress 519 Mulberry St., Scranton, Pa. 
Transmitter location 4.5 mi. SE of cen- 
ter of Scranton. Geographic coordi- 
nates 41° 23’ 08” N. Lat., 75° 36’ 05” W. 
Long. Transmitter and antenna Work- 
shop Associates. Legal counsel Krieger 
& Jorgensen, Washington. Consulting 
engineer George P. Adair, Washington. 
Principals include General Partners 
Frank J. Collins ($180,000 partnership 
contribution), president, general man- 
ager and 30% owner of Wyoming Co. 
(coal), Scranton; Dahl W. Mack ($25,- 
000 partnership contribution), owner of 
Scranton Radio & Television Co. (radio 
and electronic wholesaler), Scranton, 
and Henry J. Geist ($20,000 partnership 
contribution), owner of Henry J. Geist 
& Assoc. (communications engineering 
consultants), New York. [See TV 
APPLICATIONS, B-T, July 21.] 


BINGHAMTON, N. Y.—U. of the 
State of New York, granted UHF Ch. 
*46 (662-668 mc); ERP 200 kw visual, 
105 kw aural; antenna height above 
average terrain 540 ft. Engineering 
conditions. Estimated construction cost 
$251,500. Post Office address State Edu- 
cation Dept., Albany, N. Y. Studio lo- 
cation 31 Main Street. Transmitter lo- 
cation on grounds of state Veterans 
Hospital on eastern edge of Bingham- 
ton. Geographic coordinates 42° 06’ 46” 
N. Lat., 75° 52’ 01” W. Long. Transmit- 
ter and antenna GE. Legal counsel 
Fischer, Willis & Panzer, Washington. 
Consulting engineer Francis E. Alm- 
stead, Albany, N. Y. Principals include 
the Regents and Commissioner of Edu- 
cation of the State of New York. [See 
TV App.icatTions, B-T, Aug. 4.] 


NEW YORK—U. of the State of New 
York, granted UHF Ch. *25 (536-542 
me); ERP 204 kw visual, 110 kw aural; 
antenna height above average terrain 
680 ft. Engineering condition. Estimated 
construction cost $251,500. Geographic 
coordinates 40° 32’ 51” N. Lat., 74° 00’ 
84” W. Long. Transmitter and antenna 
GE. See Binghamton grant. [See TV 


APPLICATIONS, BeT, July 7.] 


+ SCRANTON, Pa.—Scranton Bestrs. 
Inc. (WGBI), granted UHF Ch. 22 (518- 
524 mc); ERP 290 kw visual, 150 kw 
aural; antenna height above average 
terrain 1,170 ft., above ground 150 ft. 
Engineering conditions. Estimated con- 
struction cost $336,298, first year oper- 
ating cost $100,000, revenue $75,000. 
Post Office address 1000 Wyoming Ave., 
Scranton, Pa. Studio location 1000 
Wyoming Ave., Scranton, Pa. Trans- 
mitter location near top of Bald Moun- 
tain. Geographic coordinates 41° 25’ 
38” N. Lat., 75° 44’ 58” W. Long. Trans- 
mitter and antenna GE. Legal counsel 
Dow, Lohnes & Albertson, Washington. 
Consulting engineer George C. Davis, 
Washington. Principals include Presi- 
dent and Treasurer M. E. Megargee 
(12%), Vice President Marcella Megar- 
gee Holcomb and Secretary K. A. 
Megargee (6%). [See TV APPLICATIONS, 
BeT, July 7.] 


EL PASO, Tex.—Tri-State Bestg. Co. 
(KTSM), granted VHF Ch. 9 (186-192 
mc); ERP 64 kw visual, 32 kw aural; 
antenna height above average terrain 
minus 60 ft., above ground 345 ft. En- 
gineering condition. Estimated con- 
struction cost $201,000, first year oper- 
ating cost $204,600, revenue $222,816. 
Post Office address 801 N. Oregon St., 
El Paso, Tex. Studio location 801 N. 
Oregon. Transmitter location on roof 
of Mills Bldg., Mills and N. Oregon 
Streets. Geographic coordinates 31° 45’ 
35” N. Lat., 106° 29’ 20” W. Long. Trans- 


mitter and antenna RCA. Legal counsel 
Loucks, Zias, Young & Jansky, Wash- 
ington. Consulting engineer George P. 
Adair, Washington. Principals include 
President Karl O. Wyler (85%), F. L. 
Koons (10%) and W. C. Bailey (5%), 
{See TV Appiications, B-T, July 14.] 


HEARINGS 


FCC on August 14 notified seven ap- 
plicants for TV _ stations that their 
applications are mutually exclusive and 
indicate the necessity for a hearing. 
For full details, see story, page 73. 


OPINION AND ORDER 


NEWPORT NEWS, Va. — Eastern 
Bestg. Corp. (WHYU). By memoran- 
dum opinion and order FCC denied 
petition for reconsideration of Sixth 
Report & Order [B-T, April 14] and 
assign UHF Ch. 33 to Newport News or 
assign that channel to Norfolk, Ports- 
mouth and Newport News individually, 
and grant further relief. Opinion and 
order Aug. 14. (See story, page 73.) 


APPLICATIONS 
(Listed by States) 


+ Indicates 
filed. 


* SPRINGFIELD, Ill.— WCBS Inc. 
(WCVS) (modification of application), 
UHF Ch. 20 (506-512 mc); ERP 19.45 
kw visual, 9.72 kw aural; antenna 
height above average terrain 426 ft., 
above ground 427 ft. Estimated con- 
struction cost $125,058, first year oper- 
ating cost $134,370, revenue $150,000. 
Post Office address: 523 East Capitol 
Ave., Springfield, Ill. Studio location: 
523 East Capitol. Transmitter loca- 
tion: 3000 South 4th St. Geographic co- 
ordinates: 39° 45’ 41” N. Lat., 89° 39’ 03” 
W. Long. Transmitter, antenna and 
studio equipment RCA. Legal counsel 
Loucks, Zias, Young & Jansky, Wash- 
ington. Consulting engineer Edward W. 
Jacker, Elmhurst, Ill. [Earlier appli- 
cation sought VHF Ch. 2; see BT, 
July 28.] 


+ SPRINGFIELD, Ill.—Sangamon Val- 
ley Television Corp. (WTAX) (modifi- 
cation of application), VHF Ch. 2 (54-60 
me); ERP 100 kw visual, 50 kw aural; 
antenna height above average terrain 
521 ft., above ground 552 ft. Estimated 
construction cost $331,275, first year 
operating cost $325,000. revenue $370,- 
000. Post Office address: U. S. Route 
66 and East Cook St., P. O. Box 214, 
Springfield, Ill. Studio location: 14 mi. 
north of intersection of U. S. 66 By- 
pass and State Hwy. 29. Transmitter 
location: Intersection of State Hwy. 29 
and South Grand Ave., 0.8 mi. east of 
Springfield city limits. Geographic co- 
ordinates: 39° 47’ 22” N. Lat., 89° 35’ 58” 
W. Long. Transmitter DuMont, anten- 
na RCA. Studio equipment DuMont. 
Legal counsel Hogan & Hartson, Wash- 
ington. Consulting engineer: Kear & 
Kennedy, Washington. Application 
modified to show change in stockhold- 
ers: Adlai E. Stevenson, who had 2.5% 
interest, is deleted; interest of WTAX 
Inc. is increased from 32.5% to 35%. 
However, Mr. Stevenson’s sister, Eliz- 
abeth S. Ives, his brother-in-law, Ernest 
L. Ives, who is secretary of Sangamon 
Valley Television, and the Ives’ son, 
Timothy Read Ives, still each retain 
2.5% or a total of 7.5%. Other prin- 
cipals include President O. J. Keller, 
Vice President F. M. Lindsay and 
Treasurer H. B. Bartholf. [For earlier 
application, see B-T, June 30.] 


EVANSVILLE, Ind. — WFBM Inc. 
(WEOA), VHF Ch. 7 (174-180 mc); ERP 
316 kw visual, 158 kw aural; antenna 
height above average terrain 598 ft., 
above ground 605 ft. Estimated con- 
struction cost $683,018, first year oper- 
ating cost $431,340, revenue $445,791. 
Post Office address: WFBM Inc., 1330 
North Meridian St., Indianapolis 2, 


pre-thaw application re- 
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Ind., or 24 N. W. Third St., Evansville, 
Ind. Studio and transmitter location 
at intersection of Longview Road and 
Barker Ave. Geographic coordinates: 
37° 59’ 25” N. Lat., 87° 36’ 35” W. Long. 
Transmitter, antenna and studio equip- 
ment RCA. Legal counsel Dempsey & 
Koplovitz, Washington. Consulting en- 
gineer Gillett & Bergquist, Washington. 
Principals include Chairman of the 
Board H. M. Bitner (32.02%), President 
H. M. Bitner Jr. (13.34%), Vice Presi- 
dent Frank O. Sharp (0.79%), Vice 
Fresident in Charge of Sales William 
F. Kelly Jr. (0.99%), Secretary-Treas- 
urer Melvin C. Green (0.20%), Evelyn 
H. Bitner (13.34%), Jeanne E. Bitner 
(13.34%), Evelyn H. Pearson (13.34. ), 
Ralph S. Euler (5.33%), Dorothy Y. Kap- 
ner (5.33%) and Jessie N. _ Bitner 
(0.20%). Applicant also owns WFBM- 
AM-TV Indianapolis and is controlling 
stockholder of WOOD-AM-TV Grand 
Rapids, Mich., and WFDF Flint, Mich., 
and also applicant for new TV station 
in Flint. 


+ FERNDALE-ROYAL OAK, Mich. — 
Royal Oak Bestg. Co. (WEXL and 
WOMC [FM]), UHF Ch. 62 (758-764 
mc); ERP 85 kw visual, 48.2 kw aural; 
antenna height above average terrain 
435 ft.. above ground 464 ft. Estimated 
construction cost $192,300, first year 
operating cost $9%,000, revenue not esti- 
mated. Post Office address: 212 West 
Sixth St., Royal Oak, Mich. Studio and 
transmitter location, 2201 Woodward 
Heights Blvd., Ferndale, Mich. Geo- 
graphic coordinates: 42° 28’ 07” N. Lat., 
83° 06’ 55” W. Long. Transmitter Du- 
Mont, antenna GE. Legal counsel Han- 
son, Lovett & Dale, Washington. Con- 
sulting engineer George F. Gautney, 
Washington. Principals include Presi- 
dent Jacob B. Sparks (94.4%), Vice 
President Garnet G. Sparks (2.8) and 
Secretary-Treasurer Gordon A. Sparks 
(2.8%). 


SAGINAW, Mich.—tTri-City Televi- 
sion Corp., UHF Ch. 51 (692-698 mc); 
ERP 22.7 kw visual, 11.4 Kw aural; 
antenna height above average terrain 
511 ft., above ground 541 ft. Estimated 
construction cost $149,500, first year 
operating cost $265,000, revenue $250,- 
000. Post Office address: 210 Reinhart 
Bldg., Midland, Mich. Studio location 
to be determined. Transmitter location 
on Michigan Road, 0.2 mi. south of 
Liberty Road, 2 mi. NW of Zilwaukee. 
Geographic coordinates: 43° 29’ 53” N. 
Lat., 83° 56’ 42” W. Long. Transmitter 
and antenna RCA. Legal counsel Fly, 
Shuebruk & Blume, New York. Con- 
sulting engineer Vandivere, Cohen & 
Wearn, Washington. Principals include 
President and Treasurer Harold F. 
Gross (50%), president and majority 
stockholder of WJIM-AM-TV Lansing, 
Mich., and owner of WGFG Kalamazoo 
(on Aug. 13, Mr. Gross entered into an 
agreement to sell WGFG, but assign- 
ment of license application has not yet 
been filed with FCC); Secretary Doug- 
las G. Mode (10%), attorney and ‘3 
owner of Mode Motors Inc., Midland, 
and Alden B. Dow (40%), president and 
majority stockholder of A. B. Dow 
Inc.. director and minority stockholder 
of Dow Chemical Co. and president of 
Dow Foundation, Midland. 


DULUTH, Minn.—Great Plains Tele- 
vision Properties Inc., UHF Ch. 35 (614- 
620 mec); ERP 17 kw visual, 9.6 kw 
aural; antenna height above average 
terrain 624 ft., above ground 447 ft. 
Estimated construction cost $240,122, 
first year operating cost $125,000, reve- 
nue $125,000. Post Office address: c/o 
United States Corporation Co. of Illi- 
nois, 33 North LaSalle St., Chicago 2, 
Ill., or c/o Great Plains Television 
Properties Inc., 4 West 58th St., New 
York 19, N. Y. Studio location to be 
determined. Transmitter location: Cor- 
ner of 9th St. and 6th Ave. West. Geo- 
graphic coordinates: 46° 47’ 15” N. Lat., 
92° 06’ 53” W. Long. Transmitter Du- 
Mont, antenna RCA, studio equipment 
RCA. Legal counsel McKenna & Wil- 
kinson, Washington. Consulting engi- 
neer Jansky & Bailey, Washington. 
Principals include President and Sec- 
retary Herbert Scheftel, president and 
25% stockholder of Transcontinental 
Properties Inc., president and 19% 
stockholder of Telenews Productions 
and part owner of various newsreel 
theatres; and, Treasurer Alfred G. Bur- 
ger, executive vice president, secretary 
and 25% stockholder of Transconti- 
nental Properties Inc., executive vice 
president and 16% stockholder of Tele- 
news Productions Inc. and part owner 
of various newsreel theatres. All stock 
in applicant is owned by Transcontl- 
nental Properties Inc. Applicant also 
seeks new TV station in Springfield, 
Ill. [B-T, Aug. 4], and plans to file for 
three more TV stations. 


McCOMB, Miss.—Southwestern Bestg. 
Co. of Mississippi (WAPF*, UHF Ch. 31 
(572-578 mc); ERP 10.139 kw _ visual, 
5.702 kw aural; antenna height above 
average terrain 173 ft., above ground 
226 ft. Estimated construction cost 


(Continued on page 84) 





REMC 
day in 
week 
This 
anti-tz 
16mm 
last w 
much 
“it 
serv ec 
should 
couras 
televis 
affecti 
“Te 
duced 
way ¢ 
has a 
motio’ 
“y 
ney G 
motio 
right 
consic 
“Bu 
made, 
it nov 
legal 
Mr. 
any r 
accon 
vision 
far d 
Els 
hibite 
critic 
the s 
July | 


" 


Mi 
atre 
deleg 
tives 
with 
last | 
a ch 
also 
Mian 

An 
close 
“The 
their 
suit 
the 
was 
tice 
quen 
persi 

Th 
ther 
deve 
port 
boar 
tive 

W 
fere! 
exec 
Her 
sel; 
depe 
Ame 
Met 
atre 

M 
pres 
Cor] 
war 
busi 
by t 

In 


BR 






ing 








McGRANERY 


Believes TV May Bring 
New Anti-Trust Laws 


EMOTE possibility that continuing growth of television might some 


~- influence Congress to alter present anti-trust laws was foreseen last 


week by Atty. Gen. James 

This was the most spectacular 
anti-trust suit to force release of 
16mm feature films to television 
last week, a week characterized by 
much talk but little action. 

“It may be,” Mr. McGranery ob- 
served, “that . the law or laws 
should be revised in order to en- 
courage the full development of 
television without at the same time 
affecting these other thing's. 

“Television,” he said, “has intro- 
duced many new factors into our 
way of living. In many ways, it 
has affected sports as well as the 
motion picture industry. 

“I might point out,’’ the Attor- 
ney General commented, “that the 
motion picture people have every 
right to request that Congress 
consider amending these laws. 

“But until such changes are 
made, we must enforce the law as 
it now exists. With us it is a cold, 
legal proposition,” he concluded. 

Mr. McGranery emphasized that 
any reforging of anti-trust laws to 
accommodate the factor of tele- 
vision is only a possibility, and a 
far distant one at that. 

Elsewhere film producers and ex- 
hibitors continue strategy and 
criticism of the “unjustness” of 
the om, filed by the Justice Dept. 
July 22 [B®T, Aug. 11, 4, July 28]. 

Wolfson Leads Delegation 

Mitchell Wolfson, president, The- 
atre Owners of America, led a 
delegation of exhibitor representa- 
tives in an exploratory conference 
with Justice officials in Washington 
last Wednesday. Mr. Wolfson owns 


a chain of Florida theatres and 
also is owner of WTVJ (TV) 
Miami. 

An exhibitor spokesman  dis- 


closed that during the conference, 
“The exhibitor leaders presented 
their views on the injustice of the 
suit and on the impracticability of 
the relief sought. Further, there 
was presented to the Dept. of Jus- 
tice the serious potential conse- 
quences involved if the Department 
persisted in its effort.” 

The spokesman added that fur- 
ther meetings would be held “as 
developments occur and after re- 
port has been made back to the 
boards of directors of the respec- 
tive exhibitor associations.” 

With Mr. Wolfson at the con- 
ference were S. H. Fabian, TOA 
executive committee chairman; 
Herman Levy, TOA general coun- 
sel; Harry Brandt, president, In- 
dependent Theatre Owners of 
America, and Emanuel Frisch, 
Metropolitan Motion Picture The- 
atre Assn., New York. 

Meanwhile, Spyros_ Skouras, 
president, 20th Century-Fox Film 
Corp., one of the 12 defendants, 
warned that every industry and 
business in the country is menaced 
by the suit. 

In a statement upon his arrival 
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P. McGranery. 
development in the 


Justice Dept.’s 
pias 

in Hollywood from New York, Mr. 
Skouras said: “With all the em- 
phasis that I am capable of, I wish 
to condemn action of the Dept. of 
Justice to force our company to 
sell feature pictures to television 
companies and advertisers.” 

Touching on television plans by 
his organization, Mr. Skouras noted 
that 20th Century-Fox has made 
large investments in pioneering de- 
velopment of theatre color televi- 
sion and called this step ‘an under- 
taking in the public interest” and a 
contribution to “the American cul- 
ture and the American economy.” 

Also in Hollywood, Dore Schary, 
MGM vice president in charge of 
production and studio operations, 
told a Harvard Club meeting that 
the competition with TV actually 
has increased the quality of Holly- 
wood’s motion pictures. 

“Television is eliminating the pot 
boilers and other junk of the motion 
picture studios,” Mr. Schary said. 
“In fact,” he added, “television is 
inheriting most of Hollywood’s 
mediocrities.” 

Mr. Schary expressed belief the 
character of movies may be 
changed. He concluded that “even- 
tually, television and the film in- 
dustry may find a common ground. 
But right now, I don’t see where 
that is.” 

The 12 defendants are to appear 
at federal court in Los Angeles 
Oct. 15 to answer the Justice Dept. 
complaint. 

A resolution urging the general 
office of the International Alliance 
of Theatrical Stage Employes and 
Moving Picture Machine Operators 
(IATSE) to oppose the Dept. of 
Justice suit against motion picture 
producing and distributing com- 
panies with respect to 16mm film 
[BeT, Aug. 4] was adopted at the 
closing session of the group’s 41st 
convention in Minneapolis Aug. 4- 
Aug. 8. 


STUDIO LIGHTING 
Klieg! Manual Available 


MANUAL for “TV Studio Lighting 
and Associated Facilities Planning” 
has been made available by Klieg] 
Bros. Universal Electric Stage 
Lighting Co. Inc., New York, for 
distribution to television engineers, 
architects, consulting engineers, 
production personnel and others. 

In folder form, the manual con- 
tains tested sample studio plans 
and pictures of actual studios, 
showing lighting facilities in use, 
according to George Gill of Klieg] 
Bros. Manual is available from 
broadcast equipment sales depart- 
ments of DuMont Labs., General 
Electric Corp., General Precision 
Labs., and RCA or directly from 
Klieg] Bros., 321 W. 50th St., New 
York. 
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SIGNING 


contract are (l to r) 
Charlie Johnston Jr., 
Jacksonville Jaycees; John Hol- 
man, manager, Pepsi-Cola Bottling 
Co. of Jacksonville, 


account executive, 


president, 


and Les Combs, 


WMBR-TV > 


COLUMBIA U. ADDS 
Three New TV Courses 


COLUMBIA U. will offer radio and 
television courses leading to a ma- 
jor in these subjects for the first 
time in the 1952-53 academic year, 
Eric Barnouw, supervisor of broad- 
casting courses at the university, 
announced Thursday. 

The program of studies will in- 
clude 14 courses regularly given by 
Columbia in its school of general 
studies in cooperation with NBC. 
Most of the classes are held at 
NBC studios in Radio City, New 
York, and are taught by NBC exec- 
utive personnel. 

Three new courses added to the 
program this year are: “‘Television 
Program Techniques,” William 
Hodapp, NBC producer, instruc- 
tor; “Television, Radio and Films 
as Information Media,’ Mr. Bar- 
nouw, instructor; and “Special 
Video Effects,” James A. Glenn, 
NBC-TV special effects department 
manager, instructor. The special 
effects course is believed to be the 
only one of its kind offered in any 
school. 


Other courses to be given during 
the year are “Basic Course in Tele- 
vision and Radio,” “Dramatic Writ- 
ing for Television and Radio,” “Ra- 
dio Reporting and Commentary,” 
“Television News and Special Events,” 
“Radio Drama Workshop,” “Radio 
Documentary Workshop,” “Use of 
Television and Radio Technical 
Equipment,” “Sound Effects in Tele- 
vision and Radio,” “Film Techniques,” 
“Television and Radio Acting Tech- 
niques,” “Announcing, Television and 
Radio Sales,” “Television and Radio 
Publicity,” and “Television and Radio 
Promotion.” 


Other instructors this year will in- 
clude Robert E. Button, NBC sales 
executive; George H. Capsis, film li- 
brarian, communication materials cen- 
ter, Columbia U. Press; Sydney H. 
Eiges, vice president in charge of 
press, NBC; James Harvey, radio di- 
rector, NBC; Patrick J. Kelly, man- 
ager of announcers, NBC; Edward 
King, production director, NBC; Fred- 
erick G. Knopfke, manager of sound 
effects division, NBC; James Nelson, 
advertising manager, NBC; Ralph How- 
ard Peterson, director, NBC; Barry 
T. Rumple, manager of plans, NBC: 
Ferdinand A. Wankel, manager of TV 
technical operations, NBC; Arch Robb, 
program department, NBC, and Wil- 
liam R. Weinstein, editor and super- 
visor, news department, NBC. 








WMBR-TV FORUM 
Sold to Pepsi-Cola Co. 





WMBR-TV Jacksonville, Fla., an- 
nounced last week that its public 
discussion feature, The Jackson- 
ville Forum, has been purchased 
by the Pepsi-Cola Co. for 26 weeks 
beginning Oct. 6. 

The Forum is 
operation 
Junior 


produced in Cco- 
with the Jacksonville 
Chamber of Commerce, 
which has won special recognition 
from the Florida State 
Chamber of Commerce for 
sorship of this public interest fea- 
ture. Last fall-winter, the 
ran 39 weeks. 
Outstanding state 
dignitaries have 
on the Forum. 


AT&T DATA 


Again Asked for Movie, TV 
THEATRE TV 
week repeated their 
AT&T for information 
tention to the 
date for the 
FCC [B®T, July 28]. 

The letter referred to the AT&T 
response to the submission of re- 
quirements last April [B®T, April 
28] which declared that telephone 
company did not consider it 
tical to furnish the 
since hearing’s 


Junior 
its spon- 


show 


national 
introduced 


and 
been 


last 
request to 
calling at- 
scheduled Oct. 20 
hearings set by the 


proponents 


prac- 
requested data 
at that time 


were 
scheduled for Jan. 12, 1953. 
In answer to. several points 


raised in the AT&T letter, theatre 
TV parties said that the require- 
ments submitted were specific and 
technically finalized, and asked for 
details wherein the 
were not firm enough. 

Specifications submitted to 
AT&T last April covered perform- 
ance standards, pricing basis and 
typical system requirements. 

Somewhat similar information, 
but not in the same _ detailed 
fashion, was requested of AT&T 
by the FCC last April [At DeEap- 
LINE, April 7]. 

Last week’s letter was signed by 
former FCC chairman James 
Lawrence Fly (Fly, Shuebruk & 
Blume) and Vincent B. Welch 
(Welch, Mott & Morgan) for the 
Motion Picture Assn. of America, 
and Marcus Cohn (Cohn & Marks) 
for the National Exhibitors Thea- 
tre Television Committee. 


Bernice Coe Elected VP 


APPOINTMENT of 
as vice president in charge of TV 
station sales for Sterling Tele- 
vision Co. Inc., New York, has been 
announced by the company’s board 
of directors. Miss Coe joined 
Sterling in March 1949 to organize 
a station TV sales department at a 
time when the company’s business 
was primarily in the 16mm educa- 
tional field. Since that time, the 
company said, the station TV sales 
department accounts for the major 
portion of Sterling’s annual in- 
come. 


specifications 


Bernice Coe 
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WAVE-TV 


OFFERS TOP 
AVAILABILITY! 


A few absolutely top- 
notch spot participations 
are now available on 
“Masterpiece Movietime”, 
a tremendously popular 
series of top-flight film 
features. 

AUDIENCE: Large, loyal, 
enthusiastic. One request 
for viewers’ opinions of 
the show swamped our 
nighttime switchboard 
gal with hundreds of 
calls, well into the early 
morning. Mail is still 
pouring in. Typical com- 
ments: ‘““The best show on 
television”... ‘If you take 
Masterpiece Movietime 
off, I'll sell my set.” 
TIME: Tuesday night at 
10—the perfect movie- 
time for televiewers. 
TYPICAL SHOWS: Alex- 
ander Korda’s Seven Days 
to Noon, The Wooden Horse, 
Interrupted Journey, Hide- 
out. Also, The Ware Case, 
The Four Just Men, Con- 
voy, The Fall of the House 
of Usher, etc. 


CHECK WITH: F&P! 


WAVE-TV 


FIRST IN KENTUCKY 


NBC ¢ ABC ¢ DUMONT 
LOUISVILLE, KENTUCKY 


FREE & PETERS, Inc. 
Exclusive National Representatives 


S 


SS 
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Sells Test Pattern 


IT has been said that sales- 
men for KFMB-TV San Diego 
have sold just about every- 
thing except the test pattern. 
The station now announces 
that even the test pattern 
had been sold. Doug Weaver, 


Weaver Adv. Agency, was 
talking with Bill Edholm, 
KFMB-TV sales manager, 


about an agency client, the 
newly-formed San _ Diego 
County Electronic Assn. Inc., 
non-profit organization com- 
posed of TV_ technicians. 
Mr. Weaver wanted a means 
of reaching all San Diego 
TV technicians. Mr. Edholm 


mentioned, “Well,  there’s 
always the test pattern.” 
Mr. Weaver quickly made 


arrangements for three one- 
minute spots of the asso- 
ciation’s emblem during the 
test pattern period and a 
series of announcements of 
association meetings. KFMB- 
TV reports that there has 
been a noticeable increase in 
association membership. 


PRODUCERS SELECT 
FPA To Seek SAG Pact 


COMMITTEE to negotiate with 
the Screen Actors Guild on a con- 
tract covering production of tele- 
vision film commercials was ap- 
pointed at a meeting in New York 
Tuesday of leading film producers 
and representatives of advertising 
agencies and station representa- 
tive companies in the New York 
area. 





Appointed to the committee were 
Peter Mooney, president of the Film 
Producers Assn. of New York (FPA); 
David Pincus, Caravel Films Inc.; Ed 
Lamm, Pathescope Co. of America 
Inc.; Walter Lowendahl, TransFilm 
Inc.; Leslie Roush, Roush Productions 
Inc.; Mel Gold, president of the Na- 
tional TV Film Council, and Ralph 
Cohn, president of Screen Gems Inc. 


Negotiations for a new pact 
with SAG are expected to begin 
early in September. The union had 
suggested that FPA form the basis 
for a negotiating group and this 
recommendation was accepted by 
agencies and station representa- 
tives. 

SAG already has forwarded its 
minimum proposals for a new con- 
tract regarding TV filmed com- 
mercials. They are said to include 
an increase in pay for actors plus 
extra payment above initial use of 
the filmed commercial. 

Advertising agency and station 
representatives spokesmen will 
serve as observers and as advisers 
to the FPA group at the negotiat- 
ing sessions. 





COMMODORE Productions & Artists 
Inc., Hollywood, is offering 100,000 
shares of firm’s capital stock at $2 per 
share through Samuel B. Franklin & 
Co., Los Angeles investors. Com- 
modore produces Clyde Beatty TV film 
series in addition to Hopalong Cassidy 
and Tarzan transcribed radio series. 





HEROLD TO KVOD 
TV Outlet to Start Sept. 29 


COLORADO Television Corp., li- 
censee of KVOD Denver which 
was granted VHF Channel 9 there 
July 11 [B®T, July 14], made a 
dual announce- 
ment Thursday 
that the new TV 
station would go 
on the air Sept. 
29 and that Joe 
Herold has been 
named general 
manager. 

Mr. Herold 
leaves RCA where 
he has been tele- 
vision station 
planning consultant. A pioneer of 
21 years in broadcasting, Mr. Her- 
old, as television manager and 
technical director for WOW Inc., 
Omaha, planned and _ supervised 
construction of WOW-TV_ and 
trained the staff for the Omaha TV 
station. 


Mr. Herold 


He was associated 21 years at 
Omaha with the late John J. Gillin 
Jr., president of WOW Inc. and 
general manager of WOW’s AM 
facility, leaving after Mr. Gillin’s 
death in 1950 to complete installa- 
tion and train the staff for Cuba’s 





INCREASE ANNOUNCED 


On New KTTV(TV) Card 


IN ANNOUNCING an increase of 
a standard 20% for hours and an- 
nouncement charges, KTTV (TV) 
Hollywood on its new rate card 
No. 5 also reports a change in 
Class B time from 5:30-6:30 p.m. 
to 5:30-7 p.m. 

Class A time goes from $1,000 
to $1,200 per hour and Class A 
announcements from $210 to $240 
per minute, effective Sept. 1. 

Class B is up from $600 to $800 
with corresponding announcements 
from $120 to $144. Class D in- 
creases from $400 to $500 and an- 
nouncements from $80 to $96. 





first television station, CMUR-TV 
Havana. 

Upon completion of the Cuban 
station, he went to Sao Paulo, 
Brazil, where he performed a simi- 
lar service for Radio Televisao 
Paulista. He joined RCA upon his 
return to the U. S. 

President of Colorado Television 
Corp. is W. D. Pyle, and vice pres- 
ident, T. C. Ekrem. 
stockholders are 14 
Denver business men. 


Among’ its 
prominent 





Washington 
Watches 


Nancy Osgood’s half-hour 
show, with emphasis on foods, 
néws and entertain- 
ment, is the perfect spot for 
your product with woman-ap- 


fashion, 


peal. 





women... 


WNBW 


WASHINGTON 


(Nomen ‘ Shows 


“NANCY’S NOTEBOOK” 
9-9:30 a.m. ioe 
Tuesday through Friday a 


© PARTICIPATIONS—$65 


qe 


Watch 
Washington 


Where do annual drug store sales amount to $276 per 
family, food sales to $1,246 per family and general mer- 
chandise sales to $931 
Washington, D. C. Who is largely responsible for ringing 
up these high purchases? You're right again . . 
- who watch WNBW. 
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PAUL PIERCE 
Famed News 


sabeies Commentator @ 


ett 


Hot news! Latest happenings the world over 


are filmed and microwaved to Los Angeles 
24 hours in advance of any competitive news 
services. That’s what millions of people in 
the teeming Los Angeles area now view every 
week night on “11th Hour News.” 

NBC’s vast local, national and international 
camera coverage is relayed almost instantly to 
KNBH by microwave. In addition, 3 full-time 
NBC cameramen cover Southern California. 

Never before has Los Angeles experienced 
such up-to-the-minute news coverage via TY. 


TO SELL THE BUYING MILLIONS IN 





AMERICA’S 2ND LARGEST TV MARKET 
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SCOOP! 


“a KNBH LAUNCHES FINEST 
TY NEWS TELECAST 
IN LOS ANGELES... 


\MAth Hour, 


afofejeie\s \o 


"Ara 


The hundreds of thousands of TV set owners 
in this booming market can now see today’s 
news today! 

“11th Hour News” is produced by Roy Neal, 
nationally known news editor. It is narrated by 
famed news commentator, Paul Pierce. 

FOR IMMEDIATE SALE! This exciting, 
newsworthy TV show is open for sponsor- 
ship: 11 to 11:15 p.m., Monday thru Friday, 
at very reasonable rates. For complete details 
contact KNBH, Hollywood, or your nearest 


NBC Spot Sales Office. 
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Nothing like it 


in the inductny ! ADVANCED 
FEATURES 


V INTERCHANGEABLE WITH MOST 
EXISTING TELEVISION CAMERAS 


CONVENTIONAL 4 
CAMERA eae 


< r ~ 
G-E ce ruar_| 
CAMERA \ 
2d « 


Closer Focus For GREATER MAGNIFICATION 
FIG. 1—TWICE THE BACK FOCAL TRAVEL 





SEND FOR THIS NEW BULLETIN — Complete specs, diagrams 
and photographs of this new G-E TV Studio Camera Channel. 
Wire or write us for Bulletin ECB-5. General Electric Company, 
Section -8<-.& Electronics Park, Syracuse, New York. 









OST 
RAS 





LREADY in production and already in service, 
General Electric’s Type PE-8-B represents an- 
other major engineering achievement in television 
from Electronics Park, world center for electronics 
research and development. Feature by feature —to 
give you unprecedented picture quality and sim- 


VY Twice the back focal travel of conventional cameras! 
Now, for the first time you can focus on closer subjects 
with a long focal length lens. (See Fig. 1) 


Y Silent blower permits close-up operation without mi- 
crophone pick-up. 


V Special shielding around yokes and blower motor pre- 
vents picture distortion by eliminating effect of stray 
magnetic fields. 


V Faster lenses supplied at no extra cost! 
50 mm — f2.3 100 mm — f2.3 152 mm — f2.7 
“Lenses are positively indexed. 


Y Circuits provide sweep failure protection for your 
$1200 1.0. tube. Y Quick change sweep expansion 
switch prevents underscanning effects on the face of the 
tube. 


Y Lens versatility. More than 15 different TV lenses can 
be mounted without special adaptation. 


VY Stabilized and friction-damped turret prevents oscil- 
lation or sagging when shifting lenses or tilting camera. 


Y Automatic engagement of focus control when side 
door of camera is closed. 





in new GE cludio camera channel! 


plicity of operation — this channel is far ahead of 
anything in its field today! 

Check the advantages listed below. Compare 
them, point by point, with those of any other 
camera channel. Then call your G-E Broadcast Man 
and ask to see this new unit in action. 


Y Low center of gravity in camera and Fearless pan and 
tilt head assure stability and smooth operation. 


V Focus handle clutch protects against damage and mis- 
alignment. 


Y Removable 1.0. yoke with ball-bearing slide assembly 
and plug-in electrical connections. 


YY Microphonics minimized. No signal circuits included 
in control console. 


V Average brightness measurements of channel picture 
can be made at the channel amplifier. 


VY 14 kv independent power supply for monitor picture 
tube. Y Calibration input terminals supplied. 


Y Change-over switch for composite or non-composite 
signals. 


VY Waveform monitor includes IRE calibration scale. 


Y Simultaneous vertical and horizontal waveform 
presentation. 


Y Large quiet blower provides ample monitor cooling. 


Y Entire channel is factory-wired, with all plug-in inter- 
connections. 









i: PINPOINT 
i YOUR 

| PERSISTENT 
| SALESMAN 


UNDUPLICATED 

' COVERAGE IN 

| 225,000 HOMES 

| WITH PERSISTENT 
| SELLING TO MORE 
| THAN. 675,000 

; PEOPLE... 

| IN PROSPEROUS 
| SOUTHERN 

| NEW ENGLAND 
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Represented Nationally by 
Weed Television 


In New England — Bertha Bannan 
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Grants Now Total 36 


(Continued from page 73) 


makes the latter channel available 
there [B@T, July 28]. 

@ Requests by four TV appli- 
cants, now designated for consoli- 
dated hearings in their respective 
areas, for changes in the hearing 
issues so as to permit more exten- 
sive comparative evidence to be 
presented to the Commission. 

@ New grantees report brisk 
competition among equipment man- 
ufacturers for transmitter and 
other business, with some stations 
finalizing their orders on the basis 
of earliest delivery estimate and 
changing their “brand” in certain 
cases. 

The Channel 49 grant at Bridge- 
port is the second authorization 
for that city, the earlier being the 
awarding of UHF Channel 43 to 
WICC there [B®T, July 14]. 
Bridgeport is No. 1 on the priority 
Group B-1 list. Only unassigned 
facility remaining open there now 
is UHF Channel 71, reserved for 
educational use. 

Ashland, Ky., No. 26 on the B-1 
list, received a grant for its only 
available facility when UHF Chan- 
nel 59 was awarded to Polan In- 
dustries, glass-blank cathode ray 
tube maker at Huntington, W. Va., 
which also has UHF TV bids pend- 
ing at Wheeling, Parkersburg and 
Youngstown. 

WAFDB’s grant for UHF Channel 
28 at Baton Rouge is the first 
authorization there and the second 
station for Louisiana. WDSU-TV 
New Orleans has been operating 
since 1948. Baton Rouge is No. 
19 on priority Group A-2. Channels 
10, *34 (reserved) and 40 are un- 
assigned, but four applications are 
pending for the two commercial 
facilities. 


Interim Operation Start 


Tom E. Gibbens, general man- 
ager, vice president and 4.6% owner 
of WAFB, reported it is hoped to 
commence interim operation not 
later than February 1953 and 
sooner if equipment delivery per- 
mits. He reported construction on 
a new studio-transmitter building 
opposite the present WAFB plant 
is to get underway this week and 
should be completed in December. 
Tower delivery is expected in three 
months, he said, and city and Civil 
Aeronautics Administration ap- 
proval for its erection already has 
been obtained. 

The WAFB executive said the 
station’s AM personnel will be 
used in TV, with some added help. 
Network affiliation has not been set, 
he reported. WAFB is a Mutual 
outlet. 

The two grants to Scranton, No. 
20 on the A-2 list, leave only UHF 
Channel 16 open there, with 


“ WQAN and WARM both seeking 


that assignment. 


George D. Coleman, general man- 
ager of WGBI Scranton, Channel 
22 grantee, estimated it will take 
at least eight months to obtain de- 
livery of GE equipment now on 
order and to complete construction. 





The TV outlet will use the WGBI- 
FM transmitter site on Bald Mt. 
with added studio space to be 
leased at WGBI’s present down- 
town location. 

Mr. Coleman reported the new 
TV station will use the present 
WGBI staff members and execu- 
tives, but with AM and TV sales- 
men to be separate. WGBI is a 
CBS affiliate and it is expected the 
TV station will conclude negotia- 
tions with the same network. 

Dahl Mack, partner in Appala- 
chian Broadcasting, grantee for 
Channel 73 at Scranton, hopes to 
commence operation by Christmas, 
depending on equipment delivery. 
A GE transmitter has been ordered. 
Tower delivery is expected “short- 
ly,” he said. 

An elevated transmitter site has 
been under lease “four or five 
years” just southeast of Scranton, 
Mr. Mack said, and a paved road 
is already available to the site. 
It has not been decided whether 
the studios will be located there 
or in town, he reported. Network 
affiliation also is unsettled, he in- 
dicated. 

El Paso, No. 15 on the A-2 list, 
received its second VHF grant with 
authorization of Channel 9 to 
KTSM there. Earlier, Channel 4 
was given KROD El Paso [B®T, 
Aug. 4]. Still pending are KEPO 
El Paso’s bid for Channel 13 and 
Frankling Broadcasting Co.’s re- 
quest for UHF Channel 20. 

Karl O. Wyler, chief owner of 
KTSM, said he hopes to commence 
full-power operation “shortly after 
the first of the year.” He didn’t 
know at this time what delay the 
recent steel strike may have on 
tower delivery. 

Five years ago, when KTSM built 
its new studio building, “ample pro- 
vision” for TV was included, Mr. 
Wyler said, hence “very minimum 
alterations” can be completed in 
about three weeks. KTSM’s 34- 
man staff will be used in the TV 
operation, with the addition of en- 
gineering help, he reported. Net- 
work affiliation with NBC is hoped 
for, he said since KTSM is an NBC 
outlet. 


KROD, a CBS outlet, hopes to 
commence full power operation of 
its new TV outlet by late Febru- 
ary of next year, according to 
Val Lawrence, general manager. 

Several other earlier grantees 
have reported their commencement 
date estimates. 


WKAB Mobile, Ala., would like 
to be on the air by Christmas on 
its newly authorized UHF Channel 
48 [BeT, Aug. 11], according to 
President Louise P. Pursley. In- 
terim operation is under considera- 
tion, depending on equipment de- 
livery. 

Mrs. Pursley reported an AT&T 
representative a fortnight ago held 
out little hope for early extension 
of the coaxial cable to Mobile, pos- 
sibly not for four or five years. 

Network affiliation for the sta- 
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tion is not set, the WKAB execy. 
tive stated. 
WFTL Fort Lauderdale, Fia., is 


planning to commence interim 
operation on its newly granted 
UHF Channel 23 by Jan. 1, accord. 
ing to R. L. Bowles, general man- 
ager [B®T, Aug. 4]. Full power op. 
eration is estimated for next May, 

WFTL will use its AM tower for 
the TV antenna, Mr. Bowles said, 
and plans for a new TV studio- 
transmitter building are ready, 
with construction to be completed 
by November 1. 

Mr. Bowles reported the present 
WFTL staff and executives wil] 
also be used for TV and combina. 
tion rates for AM and TV are 
planned. Since heavy emphasis 
will be placed on news, simulcast 
programming is proposed. 


Take Year To Complete 


Robert W. Standart, genera] 
manager of WBRD Fort Lauder- 
dale, recipient of a permit for UHF 
Channel 17 concurrent with the 
WFTL grant, is telling local dis- 
tributors it will take a year to 
complete construction in view of 
“vague” delivery estimates by 
transmitter suppliers. Mr. Standart 
reported he would prefer to “sur- 
prise” them later with an earlier 
commencement date rather than 
be over-optimistic now and cause 
dealers to build up set inventories 
too soon, as has happened in other 
areas. 

One transmitter supplier gives a 
March delivery estimate, Mr. 
Standart said, while others merely 
quote “after the first of the year.” 
WBRD plans a new transmitter- 
studio building which can be com- 
pleted within three months once 
construction begins. It will be lo- 
cated on an 18-acre site three 
miles west of the city, he said. 
WBRD’s present staff will form the 
nucleus for the TV staff. 

KVOD Denver now plans to 
begin interim operation on Channel 
9 Sept. .29 (see story page 76). 
Third Denver grantee, Empire Coil 
Co.’s KDEN(TV) on Channel 26, 
hopes for Thanksgiving start. 

KGMB_ Honolulu, Channel 9 


grantee, estimates mid-1953 com- 
mencement. 
Pittsburgh’s Mayor Lawrence, 


outspoken critic of FCC’s failure to 
add Channel 4 there because mini- 
mum spacing from Columbus would 
be violated by a fraction of a mile, 
filed his proposed solution of the 
problem as an individual citizen. 
His statement, based upon an engi- 
neering presentation by Everard 
M. Williams, head of the Electrical 
Engineering Dept. of Carnegie In- 
stitute of Technology, pointed out 
the proposal to assign Channel 4 
at Irwin would meet all minimum 
separation requirements. 

The mayor noted Sec. 3.609 of 
FCC’s rules provides that a petition 
to amend the table of assignments 
would be eligible for consideration 
at this time where the petitioner 
seeks assignment of a channel to 
an unlisted community which is not 
located within 15 miles of a listed 
city. Although the population of 


(Continued on page 82) 
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Channel 4 will sell more in San Francisco 


“Pind 


Now in ‘‘First 10’ group of U.S. 
markets in TV set ownership... 
San Francisco Bay Area is ideal 


for TV test campaigns ! 








LEADER by every yardstick of San 
Francisco's three established TV sta- 
tions, KRON-TV... 


@ has the market's highest antenna, 
providing clearest signal and un- 
paralleled “Clear Sweep’ coverage 
of the San Francisco Bay Area, 
Northern and Central California 

@ serves the largest number of adver- 
tisers (Rorabaugh) 

® offers the greatest percentage of 
audience...both day and night, and 
throughout the week* (Pz/se) 

® presents the largest number of top- 
rated shows — more than the other 
two stations combined (Pz/se) 


*exce pt Saturday 


The San Francisco TV Station that puts more eyes on SPOTS 
SAN FRANCISCO CHRONICLE - NBC AFFILIATE - CHANNEL 4 


F 
¥ 


: é Check with FREE & PETERS for availabilities! 
Offices in New York, Chicago, Detroit, Atlanta, Fort Worth, Hollywood. KRON-TV offices and studios 
in the San Francisco Chronicle Bidg., 5th and Mission Streets, San Francisco 
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(Continued from 


Irwin is 4,228, FCC has allocated 
channels to many smaller commu- 
nities, Mayor Lawrence stated. 

The petition said FCC’s failure to 
make the assignment in the Pitts- 
burgh area results in “a serious 
inefficiency in the use of spectrum 
space” since “in a wide area on 
Channel 4... no television station 
will be permitted to be constructed 
and to operate.” 

“This resulting inefficiency in use 
of spectrum space is... of serious 
consequence to the residents of the 
Pittsburgh metropolitan area who 
are highly desirous of receiving as 
many television signals as can be 
made available to them consistent 
with the Commission’s rules and 
regulations,” the petition continued. 

“It is to be noted that if the 
request of petitioner is granted, 
not only would a television sta- 
tion, intended to serve primarily 
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the city of Irwin, be able to be con- 
structed, but also under the Com- 
mission’s rules other communities 
such as McKeesport, Braddock and 
Duquesne would be afforded an 
additional opportunity to secure a 
local television service from a local 
television station. Most important 
of all, however, is the fact that 
Channel 4 cannot be assigned con- 
sistently with the Commission’s 
rules, to any community in Penn- 
sylvania larger than Irwin and to 
very few other communities at all,” 
the petition concluded. 

The Sixth Report and Order as- 
signed VHF Channels 2, 11 and *13 
(reserved) and UHF Channels 16, 
47 and 53 to Pittsburgh, requiring 
that WDTV(TV) there must switch 
from Channel 3 to Channel 2. Fail- 
ure to include Channel 4 in the as- 
signment has been appealed to the 
courts by WWSW Pittsburgh and 


WLOA Braddock [B®T, June 16, 
9]. 

In granting the educational chan- 
nels at Binghamton and New York 
to the New York State U. Regents, 
FCC raised the total authorizations 
to the regents to five and indicated 
it may authorize three more such 
outlets, even though commercial 
broadcasters under the Commis- 
sion’s rules can own no more than 
five TV stations. Grants earlier 
were made for Albany, Buffalo and 
Rochester. 

“Action on its (Board of Re- 
gents) other three applications, for 
Syracuse, Ithaca and Utica, await 
the resolving of engineering ques- 
tions,” FCC’s notice stated. The 
actions were taken by Chairman 
Paul A. Walker and Comrs. Hyde, 
Webster, Frieda B. Hennock and 
Robert Bartley. 

As Comrs. Hyde and Jones had 
earlier raised questions as_ to 
financial qualifications, Comr. Web- 
ster in his dissent stated: 

In my opinion, the granting of edu- 


A LOCAL ADVERTISER Aacees OUR POINT 


... During this summer, a local advertiser on 
WGN-TV tripled his sponsorship of programs. 


This advertiser knows WGN-TV delivers 
results... no matter what season of the year. 


Just to illustrate... for an expenditure of 


approximately $2,500, his sales in one week 


amounted to an estimated $38,000. 


\or 


member ...no matter the season, if you want 
results, it’s WGN-TV in Chicago. 
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L9-CHIC 


The Chicago Tribune Television Station 
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Technical Course 


COURSE of 45 lessons for TV 
technicians has been instituted by 
the International Correspondence 
Schools, Scranton, Pa., and is de. 
signed to acquaint manufacturing 
and sales engineers, broadcast en- 
gineers and students with all com- 
ponents of transmitting and re. 
ceiving equipment in monochrome 
and color. Only prospective stu- 
dents whose previous training in 
high school or college indicates an 
aptitude for technical training and 
meets TV industry requirements 
are eligible. Course also is avail- 
able to employers desiring to have 
key personnel trained, according 
to John C. Villaume, acting dean 
of the faculty at ICS. Estimated 
average study time required for 
completion of course is 850 hours, 


—_— eee 


cational television construction permits 
to state-supported educational groups 
prior to the appropriation of construc- 
tion and operating funds by state legis- 
latures might result in the continued 
non-use of such channels for a year or 
two after the grant, depending on when 
the legislatures meet. 

During this time, privately endowed 
educational organizations, qualified in 
all respects, may be deprived of the 
opportunity to go forward with plans to 
construct and operate educational tele- 
vision stations for the obvious reason 
that facilities reserved for this purpose 
were being held but not used by groups 
at least temporarily unqualified finan- 
cially. 

When educational television chan- 
nels were reserved for subsequent use 
by educational organizations, the Com- 
mission intended —as it must — that 
equal opportunity be given all qualified 
educational groups, large or small— 
public or private, throughout these 
United States to apply for and use such 
facilities. 

It would be no more proper for the 
Commission to permit these channels 
to be taken over exclusively by state- 
wide and state-supported educational 
organizations, simply because of their 
size, than it would be for us to restrict 
the use of commercial channels to net- 
works inasmuch as they could offer a 
greater variety of programming than 
the independent operator. 

However, I recognize that there is a 
substantial difference between the man- 
ner in which private capital and public 
funds are procured, and conceivably a 
situation may develop where it would 
be in the public interest to grant con- 
struction permits to educational groups 
before they are definitely in possession 
of funds necessary to construct and 
operate education television stations. 

Nevertheless, it is my opinion that, 
until we have had more time to ob- 
serve any trend or development occur- 
ring in the field of educational tele- 
vision, public interest will be served 
best by keeping the channels in ques- 
tion open for use by as many varied 
educational groups as possible. 

This can only be accomplished by re- 
quiring all applicants to be qualified in 
all resnects when a grant is made by 
the Commission. As I see it, to do 
otherwise might retard rather than ac- 
celerate progress in this field. 


Respecting its denial of WHYU 
Newport News’ plea, FCC in a 
memorandum opinion and order 
stated, “‘Petitioner’s assertion that 
the assignment of Channel 33 to 
Norfolk-Portsmouth-Newport News 
would require the installation of 
equipment at a cost that would be 
economically unsound for a station 
designed primarily to serve a com- 
munity of 41,551 is without merit 
for the petitioner is not precluded 
from applying for a television con- 
struction permit to erect a station 
to serve only Newport News.” 

WFMJ-TV Youngstown, in seek- 
ing change from Channel 73 to 
Channel 21, told the Commission it 
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earlier had amended its original 
1947 application to specify Chan- 
nel 33, then later re-amended to 
Channel 73 when FCC found the 
Channel 33 assignment was in 
error. However, in order to bring 
TV to Youngstown at the very 
earliest date, the station asked 
FCC to switch it to the newly as- 
signed Channel 21. WFMJ-TV also 
noted little is known at this time 
about the higher UHF channels 
and the lower channel would pro- 
vide better coverage. 

Owned by Vindicator Printing 
Co.. WFMJ-TV said its TV invest- 
ment will total a million dollars, 
including a $500,000 studio-trans- 
mitter building. “The company 
wants to give the community the 
best in television,” the petition 
said, “and it is financially pre- 
pared to render first class program 
service in the difficult initial period 
when business support for UHF 
may be slow in developing.” 

Asking for a change in their 
respective hearing issues to permit 
the presentation of a more com- 
plete comparative case are WKY 
Oklahoma City, seeking Channel 
10 at Wichita in competition with 
KAKE Wichita; KFH Wichita, 
seeking Channel 3 there in competi- 
tion with KANS, Sunflower Tele- 
vision Co., Wichita Television 
Corp. and Mid-Continent Television 
Inc.; WBBC and WFDF Flint, 
Mich., each seeking Channel 12 and 
also in competition with the Flint 
bid of WJR Detroit; WEBC Duluth, 
Minn., seeking Channel 3 in compe- 
tition with KDAL there. 

Meanwhile, FCC announced that 
Storer Broadcasting Co. has with- 
drawn its pre-thaw application for 
Channel 9 at Minneapolis; WADC 
Akron, Ohio, has dropped its pre- 
thaw bid for Channel 11, and WSAI 
Cincinnati (another Storer outlet), 
has given up its pre-thaw bid for 
Channel 2. 

Storer Broadcasting, now opera- 
tor of four TV stations, has bids 
pending at Miami for Channel 10 
and Wheeling-Steubenville for 
Channel 9. WSTV Steubenville has 
asked FCC to dismiss the Storer 
bid there on grounds one interest 
can own only five outlets and 
Storer’s Miami application was 
prior to its others. WSTV claims 
Storer must make a choice of which 
it will prosecute [B®T, Aug. 4]. 


TV FILM CATALOG 


Unity Television Issues 





UNITY Television Corp., New 
York, has announced it is distribut- 
ing a 50-page catalog on films in 
the TV field as a service to sta- 
tions, agencies and sponsors. It 
contains complete cast and story 
information on more than 1,000 
titles of TV features. 

Archie Mayers, company presi- 
dent, indicated the catalog would 
be of particular assistance to new 
stations. He expressed belief that 
in the first few months of opera- 
tions, new stations would depend 
on film packages for as much as 
50% to 70% of total air time. 


BROADCASTING e 


WOR-TV AMPLIFIER 
To Greatly Increase ERP 


PURCHASE by WOR-TV New 
York of what was described as 
the world’s most powerful high 
band TV amplifier, recently devel- 
oped by Standard _ Electronics 
Corp., Newark, N. J., was an- 
nounced Thursday by J. R. Pop- 
pele, vice president in charge of 
engineering for Mutual and WOR- 
AM-FM-TV. 

Mr. Poppele said that applica- 
tion has been made by WOR-TV 
to the FCC to increase its power 
in accordance with the proposed 
engineering standards. 

Addition of the new amplifier 
will make WOR-TV’s radiated 
power of 100 kw stronger than 
that of the 38 other high band 
VHF stations in the country, Mr. 
Poppele noted. 

The new amplifier was manu- 
factured after two years of re- 
search and experimentation by 
the Standard Electronics Corp., a 
Claude Neon Ine. subsidiary. It 
is rated at 20 kw, four times more 
powerful than the highest rated 
equipment now in use in _ high- 
chanhel TV transmission. Mr. Pop- 
pele said that the amplifier, suit- 
able for color transmission, will 
be installed soon at the station’s 
North Bergen (N. J.) transmit- 
ter. 

Mr. Poppele pointed out that 
WOR had used Western Electric 
standard broadcasting equipment 
since 1922 and in 1951 Standard 
Electronics acquired inventory of 
transmitters, parts, designs, pat- 
terns and certain other assets of 
Western Electric. 





DUMONT PREDICTS 


900 TV Stations by ‘56 


DR. ALLEN B. DuMONT, presi- 
dent of Allen B. DuMont Labs., 
predicted Thursday that more than 
900 stations would cover the 1956 
Presidential political conventions 
and that the number of television 
receivers could be expected to in- 
crease from 18 million to upwards 
of 50 million in the next four years. 

Dr. DuMont made these remarks 
at a dinner in Denver given by the 
B. K. Sweeney Co., Denver, dis- 
tributor for DuMont television re- 
ceivers in that area. He lauded 
Denver as the outstanding televi- 
sion market in the country today 
and a prime example of the expan- 
sion in receiver sales to be expected 
as new stations go on the air. 

He also prophesied a continuing 
expansion of television network re- 
lay facilities and of international 
television, and predicted a greater 
use of TV in industry and for na- 
tional defense. 





DEAN MARTIN and Jerry Lewis, of 
NBC-TV’s Colgate Comedy Hour and 
NBC radio’s Martin & Lewis Show, 
are completing plans to manufacture 
a stereo three-dimensional attachment 
for both camera and projector, which 
can make all film three-dimensional. 
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WHEN AND 
SEE! 


In the Number 1 Test City 
WHEN TELEVISION 


Provides the Number 1 Result 





This test selected Syracuse for 
a saturation role, and placed 
90% of its spots on Central 
New York’s most looked at 
station... WHEN Television. 
WHEN is not only a good test- 
ing ground... but will provide 
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FOR YOU 
say “WHEN” 


Represented Nationally 
by the Katz Agency 


CBS e ABC e DUMONT 


TELEVISION 
SYRACUSE 


A MEREDITH STATION 








Page 84 ® August 18, 1952 








New Television Applications 
(Continued from page 74) 


$155,525, first year operating cost $60,- 
000, revenue $75,000. Post Office ad- 
dress: P. O. Box 604, McComb, Miss., 
or c/o WAPF, Pike Hotel, McComb. 
Studio location: Pike Hotel, North 
Blvd. and State St. Transmitter loca- 
tion about 2.2 mi. SW of McComb off 
Highway 24 West. Geographic coordi- 
nates: 31° 12’ 51” N. Lat., 90° 27’ 42” 
W. Long. Transmitter DuMont, an- 
tenna GE, studio equipment DuMont. 
Legal counsel Louis Alford, McComb. 
Consulting engineer John H. Mullaney, 
Washington. Principals include equal 

3 partners Louis Alford, general man- 
ager; Philip D. Brady, chief engineer, 
and Albert Mack Smith, secretary- 
treasurer. Applicant also is grantee of 
AM station at Hazelhurst, Miss., and 
applicant for new AM station at Co- 
lumbia, Miss., and new FM station at 
McComb. 


JOPLIN, Mo. — Four States Bestrs. 
Inc. (KFSB), VHF Ch. 12 (204-210 mc); 
ERP 10.91 kw visual, 5.46 kw aural; 
antenna height above average terrain 
503 ft.. above ground 464 ft. Estimated 
construction cost $140,783, first year 
operating cost $105,500, revenue $156,- 
000. Post Office address: P. O. Box 249, 
Joplin, Mo.; street address: 1025-1027 
Main St., Joplin. Studio and transmit- 
ter location: 3030 East 12th St. Geo- 
gee coordinates: 37° 04’ 43” N. Lat., 

28’ 32” W. Long. Transmitter and 
shane RCA. Legal counsel Fisher, 
Wayland, Duvall & Southmayd, Wash- 
ington. Consulting engineer Robert M. 
Silliman, Washington. Principals in- 
clude President Harry Easley (16.4%), 
Vice President George A. Spiva (16.4%), 
Vice President and General Manager 


W. H. Clark (1.6%), Treasurer O. L. 
DeMier (16.4%), Secretary M. Alois 
Johns (16.4%), William M. Robertson 
(16.4%), Grace M. Nee (14.4%) and 


Dan R. Nee (2%). 


ST. LOUIS, Mo.—Merediths Engineer- 
ing Co., VHF Ch. 4 (66-72 mc); ERP 
100 kw visual, 50.12 kw aural; antenna 
height above average terrain 632 ft., 
above ground 589 ft. Estimated con- 
struction cost $873,500, first year operat- 
ing cost $557,500, revenue $500,000. 
Post Office address: 1716 Locust St., 
Des Moines 3, Iowa. Studio location to 
be determined. Transmitter location: 
1.4 mi. SW of Concord Village on East 
Concord School Road, 1,200 ft. from 
intersection with Lindbergh Road. Geo- 
graphic coordinates: 38° 30’ 54” N. Lat., 
90° 20’ 42” W. Long. Transmitter, an- 
tenna and studio equipment GE. Legal 
counsel Haley & Doty, Washington. 
Consulting engineer Craven, Lohnes & 
Culver, Washington. Principals include 
President Edwin T. Meredith Jr. 
(16.59%), Vice President Fred Bohen, 
Vice President Edna F. Meredith 
(10.2%), Secretary-Treasurer Mildred 
M. Bohen (16.59%) and Assistant Sec- 
retary-Treasurer Rowland G. Wright. 
Meredith Publishing Co., Des Moines, 
owns 100% of applicant (percentages 
following names above refer to inter- 
ests in Meredith Publishing Co.; in 
addition, general public holds 20% of 
stock with no one person holding more 
than 1%). Applicant is licensee of 
WHEN (TV) Syracuse, N. Y., WOW- 
AM-TV Omaha, Neb., KPHO-AM-FM- 
TV Phoenix, Ariz., and applicant for 
new TV stations for Rochester, N. Y., 
end Minneapolis, Minn. Meredith Pub- 
lishing Co. publishes Better Homes & 
Gardens (known as Fruit. Garden & 
Home from inception in 1922 until 1924), 
Successful Farming (started in 
and various cook books, baby books, 
gerden and hobby books, etc. 


MANCHESTER, N. H.—The Radio 
Voice of New Hampshire Inc. (WMUR), 
VHF Ch. 9 (186-192 mc); ERP 295 kw 
visual, 148 kw aural; antenna height 
ebove average terrain 1,021 ft., above 
cround 734 ft. Estimated construction 
cost $358,000, first year operating cost 


$325,000, revenue $350,000. Post Office 
address: WMUR Blidg.. 1819 Elm St., 
Manchester, N. H. Studio location: 


1819 Elm St. Transmitter location: 6.5 
mi. west of center of Manchester on 
South Uncanoonuc Mtn., about 212 mi. 
south of town of Goffstown and 400 ft. 
west of fire tower. Geographic coordi- 
nates: 42° 58’ 59” N. Lat., 71° 35’ 19” 


W. Long. Transmitter RCA, antenna 
Federal. Legal counsel Cummings, 
Stanley, Truitt & Cross, Washington. 


Consulting engineer Jansky & Bailey, 
Washington. [Earlier application sought 
VHF Ch. 9; see B-T, June 30.] 


BUFFALO, N. Y.—Copper City Bestg. 
Corp., VHF Ch. 7 (174-180 mc); ERP 
154.99 kw visual, 82.4 kw aural; antenna 
height above average terrain 1,246 ft., 
above ground 1,037 ft. Estimated con- 
struction cost $831,848, first year oper- 
ating cost $520,000, revenue $540,000. 
Post Office address: P. O. Box 386, 
Utica, N. Y., or Capitol Theatre Bldg., 


Rome, N. Y. Studio location to be de- 
termined. Transmitter location: 2.6 mi. 
NE of Colden, N. Y., on Bleistein Road. 
Geographic coordinates: 42° 39’ 31” N. 
Lat., 78° 38’ 12” W. Long. Transmitter, 
antenna and studio equipment GE. 
Legal counsel Hogan & Hartson, Wash- 


ington. Consulting engineer George P. 
Adair, Washington. Principa's include 
President Myron J. Kallet (56%), pres- 
ident of Kallet Realty Inc., Oneida, 
N. Y., and Kallet Theatres Inc., and 
other theatre companies; Executive 
Vice President William T. MacNeilly 
(1.67%); Vice President Robert M. Kal- 
let (1.67%), and Secretary Joseph S. 
Kallet (6.6%), manager of WKAL 
Oneida, N. Y., and theatre manager. 


Penn State Realty Inc. owns 25% of 
applicant, and also owns common stock 
of Kallet Realty Inc. (president of Penn 
State Realty Inc. is E. A. Pugh). Ap- 
plicant is licensee of WKTV (TV) 
Utica, N. Y., and WKAL Rome, N. Y. 


TOLEDO, Ohio—Crosley Bestg. Corp. 


(call letters WLWE [TV] requested), 
VHF Ch. 11 (198-204 mc); ERP 53.7 kw 
visual, 26.9 kw aural; antenna height 


above average terrain 455 ft., above 
ground 500 ft. Estimated construction 
cost $573,875, first year operating cost 
$1,000,000, revenue $500,000. Post Office 
address: 140 West 9th St., Crosley 
Square, Cincinnati 2, Ohio. Studio and 
transmitter location: 2100 Sylvania Ave., 
NW corner of Sylvania Ave. and Toledo 
Terminal Railroad intersection. Geo- 
graphic coordinates: 41° 41’ 33” N. Lat., 
83° 35’ 37” W. Long. Transmitter, an- 
tenna and studio equipment RCA. 
Legal counsel Hogan & Hartson, Wash- 
ington. Principals include Chairman of 
the Board James D. Shouse, President 
R. E. Dunnville, Secretary R. S. Pruitt, 
Vice President and Treasurer K. T. 
Murphy, Vice President R. J. Rockwell, 
Vice President Harry M. Smith, Vice 
President William P. Robinson and Vice 
President John T. Murphy. Avco Mfg. 
Co. owns 100% of applicant, of which 
Messrs. Shouse and Pruitt are vice 
presidents; Victor Emanuel is chairman 
of the board of Avco Mfg. Co. and 
W. A. Morgensen is vice president. 
Proxies voting 7,314,213 out of 8,886,847 
shares of stock (entitled to vote) of 
Avco Mfg. Co. are voted by Messrs. 
Emanuel, Pruitt and Kendrick Wilson 
Jr. Applicant is licensee of WLW Cin- 
cinnati, WINS New York, WLWT (TV) 
Cincinnati, WLWD (TV) Dayton and 
WLWC (TV) Columbus, Ohio, and also 
applicant for new TV station in Indian- 
apolis [BeT, Aug. 4]. 


PORTLAND, Ore. — North Pacific 
Television Inc., VHF Ch. 8 (180-186 mc); 
ERP 316 kw visual, 158 kw aural; an- 
tenna height above average terrain 
1,304 ft., above ground 574 ft. Esti- 
mated construction cost $853,775, first 
year operating cost $702,697, revenue 
$564,000. Post Office address: 604 Mead 
Bldg., Portland, Ore. Studio location to 
be determined. Transmitter location: 
NW corner of Ridgeway Drive and East 
View Drive on Mt. Scott, 1.9 mi. SE of 
Portland city limits and 7.5 mi. SE of 
city center. Geographic coordinates: 
45° 27’ 16” N. Lat., 122° 33’ 00” W. Long. 
Transmitter, antenna and studio equip- 
ment RCA. Legal counsel Haley & 
Doty, Washington. Consulting engineer 
Craven, Lohnes & Culver, Washington. 
Principals include President Gordon D. 
Orput (6%), general agent for state of 
Oregon for New England Mutual Life 
Insurance Co. of Boston and 143 owner 


of J. P. O’Neil Lumber Co. (lumber 
m‘rs.), Eugene, Ore.; Executive Vice 
President Dorothy S. Bullitt (0.01%), 


64.45% owner of KING-AM-FM-TV 
Seattle: Vice President Paul F. Murphy 
(11.17%), Portland and Oswego, Ore., 
real estate; Vice President Henry A. 
Kuckenberg (11.16%), Oregon con- 
struction firms; Treasurer W. Calder 
McCall (11.17%), Portland petroleum 
products distributor, and KING Bestg. 
Co. (59.97%), licensee of KING-AM- 
FM-TV (KING is 25% owned by Hearst 
Radio Inc., licensee of WBAL-AM-TV 


Baltimore and WISN-AM-FM Mil- 
waukee, and 64.45% by Dorothy S. 
Bullitt). 

LEWISTOWN, Pa.—Lewistown Bestg. 


Co. (WMRF), UHF Ch. 38 (614-620 mc); 
ERP 21.1 kw visual, 10.55 kw. aural; an- 
tenna height above average terrain 
1,025 ft., above ground 92 ft. Estimated 
construction cost $102,139, first year 
operating cost $60,000, revenue $70,000. 
Post Office address: 5 West Market St., 
Lewistown, Pa. Studio location: 5 West 
Market St. Transmitter location: 10 
mi. WSW of Lewistown on Jacks 
Mountain. Geographic coordinates: 40° 
32’ 38” N. Lat., 77° 45’ 27” W. Long. 
Transmitter DuMont, antenna RCA. 
Legal counsel Dow, Lohnes & Albert- 


son, Washington. Consulting eng neer 
George C. Davis, Washington. Pringj- 
pals include President and Treasurer 
J. S. Woods (25%), Vice President ang 
Secretary C V. Rowland, W. J. Woods 
(25°°) and Marjory W. Matthews (25%), 
The Sentinel Co. owns 25% of a ‘>pli- 
a this stock is voted by Mr. Row. 
and. 


+ CHARLESTON, S. C. — Southern 
Bestg. Co. (WUSN), VHF Ch. 2 (54-69 
mc); ERP 55.6 kw visual, 27.8 kw 
aural; antenna height above average 
terrain 354 ft., above ground 410 ft. 
Estimated construction cost $225,000 
first year operating cost $150,000, reve. 
nue not estimated. Post Office address: 
42 Tenth Ave., Charleston, S. C. Studio 
and transmitter location: At corner of 
Third and Tenth Avenues. Geographic 
coordinates: 32° 48’ 14” N. Lat., 79° 57’ 
43” W. Long. Transmitter, antenna ang 
studio equipment RCA. Legal counse] 
Hanson, Lovett & Dale, Washington. 
Consulting engineer George E. Gaut- 
ney, Washington. Principals include 
President, Treasurer and Secretary J, 
Drayton Hastie (37.96%), Vice Presi- 
dent Theodore D. Maybank (3 6%) 
Sara C. Hastie (20.2%), C. N. Hastie 
(10%), B. M. Middleton (6.04%), George 
L. Buist (4.4%), J. Ross Hanahan 
(6.04%), and six other minority stock. 
holders. There are 142 subscribers to 
stock, but these subscriptions will not 
be called until TV application is 
granted. 


+ HOUSTON, Tex.—Shamrock Bestg. 
Co. (KXYZ) (modification of applica- 
tion), UHF Ch. 29 (560-566 mc); ERP 
1,000 kw visual, 500 kw aural; antenna 
height above average terrain 674 ft., 
above ground 698 ft. Estimated con- 
struction cost $581,640, first year oper- 
ating cost $400,000, revenue $450,000. 
Post Office address: 5th Floor, Gulf 
Bldg., Houston 2, Tex. Studio and 
transmitter location: On Cullen Blvd., 
1,200 ft. south of Wheeler Ave., on 
campus of U. of Houston. Geographic 
coordinates: 29° 42’ 53” N. Lat., 95° 20’ 
54” W. Long. Transmitter, antenna and 
studio equipment GE. Legal counsel 
McKenna & Wilkinson, Washington. 
Consulting engineer Craven, Lohnes & 
Culver, Washington. [Earlier applica- 
we sought VHF Ch. 13; see BeT, July 


PORTSMOUTH, Va.—Commonwealth 


Bestg. Corp. (WLOW), UHF Ch. 27 
(548-554 mc); ERP 19.6 kw visual, 11.7 
kw aural; antenna height above aver- 


age terrain 328 ft., above ground 346 ft. 
Estimated construction cost $151,195, 
first year operating cost $200,000, reve- 
nue $281,820. Post Office address: P. O. 
Box 363, Portsmouth, Va. Studio and 
transmitter location: At end of Colum- 
bus St., south of Seaboard Airline Rail- 
road shops and west of South St. Geo- 
graphic coordinates: 36° 49’ 44” N. Lat., 
76° 19’ 25” W. Long. Transmitter Du- 
Ment, antenna RCA. Legal counsel 
Haley & Doty, Washington. Consulting 
engineer John E. Creutz, Washington. 
Principals include President E. L. Scott 
(13), Vice President Jack Siegel (15) 
= Secretary-Treasurer Robert Was- 
on. 


WENATCHEE, Wash.—Central Wash- 
ington Telecasters Inc., UHF Ch. 55 
(716-722 mc); ERP 6.95 kw visual, 3.98 
kw aural; antenna height above aver- 
age terrain 2,546 ft., above ground 78 
ft. Estimated construction cost $193,- 
909, first year operating cost $100,000, 
revenue $125,000. Post Office address: 
c/o KSEM Moses Lake, Washington. 
Studio location to be determined. 
Transmitter location on Burch Moun- 
tain, 10 mi. NNW of Wenatchee. Geo- 
graphic coordinates: 47° 32’ 53” N. Lat., 
120° 22’ 13” W. Long. Transmitter Fed- 
eral Telecommunication Labs., antenna 
GE. Legal counsel McKenna & Wilkin- 
son, Washington. Consulting engineer 
Archer S. Taylor, Missoula, Mont. Prin- 
cipals include President Jessica Long- 
ston (67%), 50% owner of KPUG Bel- 
lingham, Wash., 56% owner of KSEM 


Mos*s Lake, Wash., 86% owner of 
KBIO Burley, Idaho, 67% owner of 
KAVR Havre., Mont., 90% owner of 


Mist Publishing Co. (semi-weekly 
newspapers), St. Helens, Ore., and 
Burley, Idaho, and 13 owner of Pollock, 
Zaser and Longston (home builders), 
Zillah, Wash.; Secretary-Treasurer C. 
V. Zaser (25%), 25% owner of KPUG, 
25% owner of KSEM, 25% owner of 
KAVR and 15 owner of Pollock Zaser 
& Longston, —_ Vice President R. E. 
Pollock (8%), general manager of 
KPUG, KSEM,. KBIO and Mist Publish- 
ing Co., and 13 owner of Pollock, Zaser 
& Longston. 


HONOLULU, Hawaii — Advertiser 
Publishing Co. (KGU) (modification of 
application), VHF Ch. 4 (66-72 mc); 
ERP 54.3 kw visual, 27.15 kw aural; 
antenna height above average terrain 


(Continued on page 105) 
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VHF TV Transmission Line 


WHE TV Transmission Line 
Waveguide 


The oldest in the field—still a pioneer 































—designing, engineering and producing 
transmission lines for the ever advancing 
needs of the industry. Aided by the 
industry’s finest research, Andrew’s vast 
experience in solving transmission 


problems has produced the most 







ANDREW Insulator » advanced T'V transmission line and 
| Type impedance Bead 
Number Material 


waveguide available today. 
TRANSMISSION LINE FOR VHF-TV | 
154” 51.5 ohms steatite 





551-4 1%" 51.5 ohms Tefion* For complete electrical and mechanical 
452 , 3%" _ 51.5 ohms steatite 
552-1 3%" 51.5 ohms Tefion* ; » 

ee aed eal oe specifications, request Bulletin 81. 


TRANSMISSION LINE FOR UHF-TV The special Andrew Nomographs in 


561 1%" 50.0 ohms — Tefion* 
562 3%” 50.0 ohms Tefion* 
6%" 50.0 ohms Tefion* 


this Bulletin permit direct graphical 















eatin eee ee computation of efficiency of 10 to 





M-14710 Aluminum 72” -x 15” rectangular cross- " . 
section, RTMA designation WR-1500 2000 foot runs of line. 
M-14715 Aluminum waveguide WR-1150, 1114" 
x 5%" inside dimensions, per 12 foot 


section 


“trademark for DuPont tetrafluoroethylene Ardrew 
c 


ORPORATION 
363 EAST 75TH STREET, CHICAGO 19 


ANTENNA SPECIALISTS 
TRANSMISSION LINES FOR AM-FM-TV- MWAVE + ANTENNAS * DIRECTIONAL 


ANTENNA EQUIPMENT «© ANTENNA TUNI , TS * TOWER LIGHTING EQUIPMENT 


BROADCASTING @® Telecasting August 18, 1952 ® Page 85 










































































WISE 
BUYERS 
BUY... 


San Diego’s 
1ST and Only 


TV Station 
Blankets 


California’s 
Third Market! 


San Diego 
Made The 
Greatest 
Dollar-Volume 


Construction 
Gain* 

Of Any City 

In The U. S. 


*For the first 
5 months of 1952 


KFMB-TV, 
KFMB-AM — 
SAN DIEGO 1, CALIF. 


Represented by 
_THE BRANHAM €0. 


Page 86 © August 18, 1952 





telestatus 


VNMNAVWA VV VA VTA SV BVT AC BG BPBRBWBWASVBWBWBVBRBWBVBRBWBABBRAAARBARAARBAARBABRBBBABBRBBRRSBSRBEBRRRBBESRSBBEE LEQ 





we 


CS 


7 


e 


Godfrey Tops In ARB, 


Nielsen Mid-July Ratings 


(Report 229) 
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HILE the political conven- 
\\) tions were unquestionably 

the prime attraction during 
July, Arthur Godfrey had top rat- 
ing among regularly scheduled 
video programs, according to the 
American Research Bureau. Mr. 
Godfrey’s Talent Scouts program, 
with a rating of 35.0%, attracted 
more than 13 million Americans; 
more than 12 millions persons saw 
his show, Godfrey & Friends. ARB 
took its samplings during the sec- 
ond week of July, during which 
time the Republican convention was 
telecast. The ratings follow: 


Homes 

Rank Program % 
1. Talent Scouts (CBS) 35.0 
2. Godfrey & Friends (CBS) 34.8 
3. What’s My Line? (CBS) 31.9 
4. My Little Margie (CBS) 28.1 
5. Crime Syndicated (CBS) 23.2 
6. Best of Groucho (NBC) 22.0 
7. Toast of the Town (CBS) 19.9 
8. Lux Video Theatre (CBS) 19.3 
9. Midwestern Hayride (NBC) 18.7 
10. Lights Out (NBC) 17.6 
Homes 

Rank Program (000) 
1. Godfrey & Friends (CBS) 4,580 
2. My Little Margie (CBS) 4,580 
3. What’s My Line? (CBS) 4,300 
4. Talent Scouts (CBS) 4,010 
5. Best of Groucho (NBC) 3,290 
6. TV Playhouse (NBC) 3,130 
7. Toast of the Town (CBS) 3,100 
8. Boss Lady (NBC) 2,700 
9. Crime Syndicated (CBS) 2,630 
10. 2,580 


All-Star Ball Game (NBC) 


LEADING the A. C. Nielsen Inc. 
video ratings for the two weeks 
ending July 12 was Arthur God- 
frey & Friends, sponsored by Toni 


and The Gillette Co., which led 
the Nielsen list both in total num- 
ber of TV homes reached and in 
percentage of TV homes reached in 
program station areas. Ratings 
follow: 

NUMBER OF TV HOMES REACHED 


Homes 
Rank Program (000) 


1 Arthur Godfrey & Friends 


(Toni-The Gillette Co.) (CBS) 5,388 
2 Pabst Blue Ribbon Bouts (CBS) 5,158 
3 Arthur Godfrey & Friends 

(Liggett & Myers Tobacco) (CBS) 4,970 
4 My Little Margie (CBS) 4,769 
5 Racket Sausd (CBS) 4,206 
6 Philco TV Playhouse (NBC) 3,776 
7 What’s My Line (CBS) 3,762 
8 Big Town (CBS) 3,760 
9 Summer Theatre (CBS) 3,514 
10 Goodyear TV Playhouse (NBC) 3,512 


PER CENT OF TV HOMES REACHED 
IN PROGRAM STATION AREAS 


Homes 
Rank Program % 

1 Arthur Godfrey & Friends 

(Toni-The Gillette Co.) (CBS) 33.5 

2 Pabst Blue Ribbon Bouts (CBS) 30.7 

3 Arthur Godfrey's Scouts (CBS) 30.5 

4 My Little Margie (CBS) 30.0 
5 Arthur Godfrey & Friends 

(Liggett & Myers Tobacco) (CBS) 29.5 

6 Racket Squad (CBS) 28.1 

7 What's My Line (CBS) 27.3 

8 Big Town (CBS) 27.2 
9 Arthur Godfrey & Friends 

(Pillsbury Mills Inc.) (CBS) 25.8 

10 Web, The (CBS) 24.3 


Copyright 1952 by A. C. Nielsen Co. 


Mac Tops Ike on TV 
—Nielsen GOP Ratings 


TELECAST of the 1952 Repub- 
lican National Convention reached 
a peak of 13,097,000 homes at one 
time or another on Thursday, July 


10, according to the Nielsen Tele. 
vision Report released Wednesday, 

The special NTR analysis shows 
that Gen. MacArthur’s keynote 
speech was viewed in 8,285,000 
homes and Gen. Eisenhower’s ac- 
ceptance speech, in 7,668,000 homes, 

The report is based on a meas- 
urement of the audience during 
every minute of the convention and 
shows the number of different TY 
homes reached for each half hour 
and for each day by the sponsored 
TV coverage of the ABC, CBS, 
DuMont and NBC networks com- 
bined. 


Summer Show Pattern 


Shifts to Quiz Types 


INCREASE in quiz-audience par- 
ticipation and forum programs and 
decline in comedy-variety programs 
are marking this year’s summer 
television network programming, 
Pulse Inc. announced last week in 
its survey for July. The multi- 
pulse TV program trends for top 
ten program types for July 1952 
follow: 


Program Type Avg. Rtg. 
Comedy-Variety 19.1 
Boxing 18.4 
Talent 15.4 
Comedy Situation 15.4 
Drama & Mysteries 14.8 
Feature Films 11.1 
Westerns 9.8 
Quiz-Audience Participation 9.5 
Musica! Variety 9.5 
Wrestling 9.1 
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Weekly Television Summary— 


August 1 


8, 1952—TELECASTING Survey 
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City Outlets on Air Sets in Area City Outlets on Air Sets in Area 
Albuquerque KOB-TV 16,500 Louisville WAVE-TV, WHAS-TV 174,143 
Ames WOI-TV 95,049 Matamoros (Mexico), Browns- 
Atlanta WAGA-TV, WSB-TV, WLTV 185,000 ville, Tex. XELD-TV 22,000 
Baltimore WAAM, WBAL-TV, WMAR-TV 395,888 Memphis WMCT 140,536 
Binghamton WNBF.-TV 85,000 Miami WwTvJ 126,300 
Birmingham WAFM-TV, WBRC-TV 90, Milwaukee WTMJ-TV 341,155 
Bloomington WTTV 160,000 Minn.-St. Paul KSTP-TV, WTCN-TV 326,700 
Boston WBZ-TV, WNAC-TV 911,256 Nashville WSM-TV 75,658 
Buffalo WBEN-TV 273,995 New Haven WNHC-TV 298,000 
Charlotte WBTV 233,760 New Orleans WDSU-TV 108,676 
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 1,172,844 New York- WABD, WBS-TV, WJZ-TV, WNBT 
Cincinnati WCPO-TV, WKRC-TV, WLWT 357,000 Newark WOR-TV, WPIX, WATV 3,059,400 
Cleveland WEWS, WNBK, WXEL 637,684 Norfolk- 
Columbus WBNS-TV, WLWC, WTVN 237,000 Portsmouth- 
Dallas- Newport News WTAR-TV 125,800 
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 122,073 Oklahoma City WKY-TV 139,673 
Davenport WOC-TV 123,000 Omaha KMTV, WOW-TV 135,242 
Quad Cities Include Davenport, Moline, Rock Ise., E. Moline Philadelphia WCAU-TV, WFIL-TV, WPTZ 1,062,249 
Dayton WHIO-TV, WLWD 243,000 Phoenix KPHO-TV 67,400 
Denver KFEL-TV 4,000 = Pittsburgh WDTV 465,000 
Detroit WJBK-TV, WWJ-TV, WXYZ-TV 750,000 Providence WJAR-TV 224,000 
Erie WwIcu 165,100 Richmond WTVR 136,822 
Ft. Worth Rochester WHAN-TV 151,000 
Dallas WBAP-TV, KRLD-TV, WFAA-TV 182,073 Rock Island = WHBF-TV 123,000 
Grand Rapids WOOD-TV 223,961 Quad Cities Include Davenport, Moline, Rock Ise., E. Moline 
Greensboro WFMY-TV 121,599 Salt Lake City KDYL-TV, KSL-TV 81,754 
Houston KPRC-TV 160,000 San Antonio KEYL, WOAI-TV 88,961 
Huntington- San Diego KFMB-TV 145,000 
Charleston WSAZ-TV 98,137. San Francisco KGO-TV, KPIX, KRON-TV 413,500 
Indianapolis WFBM-TV 251,000 Schenectady- 
Jacksonville WMBR-TV 62,000 Albany-Troy WRGB 219,400 
Johnstown WJAC-TV 164,501 Seattle. KING-TV 163,700 
Kalamazoo WKZO-TV 223,992 St. Louis KSD-TV 413,000 
Kansas City WDAF-TV 218,045 —— WHEN, WSYR-TV 182,650 
Lancaster WGAL-TV 159,067 Toledo WSPD-TV 191,000 
x Tulsa KOTV 129,150 
Lansing WJIM-TV 110,000 Utica-Rome WKTV 73,500 
Los Angeles KECA-TV, KHJ-TV, KLAC-TV, KNBH Washington WMAL-TV, WNBW, WTOP-TV, WTTG 376,871 
KTLA, KNXT, KTTV 1,297,808 Wilmington WDEL-TV 113,414 


Total Stations on Air 110* 
* Includes XELD-TV Matamoros, Mexico 


Total Markets on Air 65* 


Estimated Sets in Use: 18,181,649 


Editor's Note: Totals for each market represent estimated sets within television area. Where coverage areas overlap set counts may be 
partially duplicated. Sources of set estimates are based on data from dealers, distributors, TV circulation committees, electric companies 


and manufacturers. 
necessarily approximate. 


Since many are compiled monthly, some may remain unchanged in successive summaries. 


Total sets in all areas are 
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Now WBT’s nationally famous, locally-lionized 
Arthur Smith and the Crackerjacks are available to 
spot advertisers (Tuesday and Thursday, 3-3:30 PM) 
on WBTV, the station that got caught with its 
estimates down.* Arthur’s TV debut provides a 
special opportunity for advertisers to reach 233,760 
Carolina television families through the entertainers 
they demanded on television. 


*July 1, 1952 WBTV estimate of sets-in-area, 157,270; 
new estimate based on ARB survey, 233,760. 


SEAVING THE CAROLINAS 
BIGGEST 
TELEVISION AUDIENCE 
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SERVICE GAMES 


CBS Television will carry football games every Saturday from Sept. 20 


Saturday Football 
Slated by CBS-TV 


through Dec. 6 between championship teams from the Army, Navy, 


Marines and Air Force, Sig Mickelson, CBS-TV director 
public affairs, announced last week. 


Provisions have been made to 
telecast these games from Wash- 
ington, Chicago, Los Angeles, San 
Diego and other cities, depending 
on where the most important game 


of the week is scheduled, Mr. 
Mickelson said. Tentative plans 
also include a_ post-season All- 


Service championship game. 

Teams that will be seen on the 
telecasts include Marine teams 
from Camp Le Jeune, S. C., and 
Quantico, Va.; Air Force teams 
from Randolph Field, Texas, and 
Bolling Field, Washington; Army 
teams from Fort Benning, Ga., and 
Fort Bragg, N. C., and Navy teams 
from the Bainbridge, Md., and 
Great Lakes Naval Training Sta- 
tions. 

CBS television has been assured 
of complete cooperation by each 
of the services in making the 
games a colorful spectacle as well 
as an outstanding sports contest, 
Mr. Mickelson said. Between-halves 
demonstrations will include such 
military techniques as the landing 
of troops by helicopter as well as 
exhibitions by drill squads and 
military bands. 

Last fall, CBS-TV broadcast five 
armed services games from the 


seconds 


of news and 





pica tae 
Washington, D. C., area over 
WTOP-TV, the network’s Wash- 
ington’ affiliate. These games 
proved so popular and earned such 
a high level of national accept- 
ance, Mr. Mickelson noted, that 


this year CBS-TV decided to pre- 


sent a full schedule of service 
games from coast to coast as a 
public service. 

NBC-TV, meanwhile, will tele- 


cast college football games under 
NCAA authorization, while Du- 
Mont has scheduled professional 
football games on Sundays. 


D. C. BOXING 


Report Scores TV’s Effect 
DISTRICT of Columbia Boxing 


Commission has released its an- 
nual report in which it states 
that television has had “a very dis- 
astrous” effect on local boxing. 
Often, the report says, the com- 
mission’s 10% from gate receipts 
was not sufficient to cover the cost 
of fees for officials. The commis- 
sion says that it is looking to the 
recently enacted D. C. law which 
provides for taxation of TV reve- 
nue to alleviate financial stress. 
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Lone Star Schedule 


LONE STAR BREWING CO., 
through its agency, Thomas 
F. Conroy Inc., San Antonio, 
was the first Texas company 
to purchase a schedule on 
KTBC-TV Austin, the station 
announced last week. KTBC- 
TV hopes to be on the air 
by Christmas. The agency 
bought the 9 p.m. chain- 
break, Mon.-Sat., for the 
brewing firm. J. C. Kellam, 
general manager, said also 
that the Terminix Co. in 
Austin gave the first firm 
local order. 


RE-RUN PAYMENT 
Provided Actors by SAG 


SCREEN Actors Guild member- 
ship by vote of 3167 to 87 last week 
ratified a collective bargaining con- 
tract covering minimum salaries 
and working conditions for actors 
in TV films recently negotiated 
with 13 members of the Alliance 
of Television Film Producers and 
some 23 other unaffiliated produc- 
tion companies [B®T, July 14]. 

The three year contract, effec- 
tive July 21, provides additional 
payments to actors for re-runs of 
TV films and also sets higher 
salary minimums for those who 
work in more than one video pic- 
ture in a week. A separate con- 
tract is being negotiated for filmed 
commercial spots. 

Besides ATFP members signa- 
tories of the new SAG contract are 
Hal Roach Productions, Roland 
Reed Productions, Anchor Produc- 
tions, Arrow Productions, Bo-Mor 
Productions, Cascade Productions, 
Jack Chertok Productions, Conne- 
Stephens Enterprises, Dancer-Fitz- 
gerald-Sample Inc., Federal Tele- 





film, W. F. Frank Productions, 
I.F.E. Studios, Sam Kerner Pro- 
ductions, Edward Lewis Produc- 


tions, Parsonnet TV Film Studios, 


Lindsley Parsons Productions, 
Phildan TV _ Productions, Revue 
Productions, William Stephens 


Productions, Tableau Television, 
Telemount Pictures, TCA Ine. and 
John W. Loveton. 


KFEL-TV Wins Praise 


ANOTHER station to adopt the 
2% discount in its rate card, 
KFEL-TV Denver, was  com- 
mended by Edgar P. Small, of 
Ted Bates & Co., New York, chair- 
man of the AAAA Committee on 
Cash discount, last week. WHIO- 
TV Dayton recently announced its 
2% discount. 

“We need to see that television 
gets off on a sound financial foot- 


ing,’ Mr. Small said. “The 2% 
cash discount is what enables 


agencies to collect promptly from 
their clients. If television stations 
want to be paid promptly by agen- 
cies, it is simply good business 
judgment to make allowance for 
it in their rate cards.” 
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TVA FALL MEET 


Called for Merger Study 


TELEVISION AUTHORITY 
(TVA) will hold a special conven- 
tion in New York Sept. 25-27 to 
decide whether TVA will merge 
with one or more members of the 
Associated Actors & Artistes of 
America (AAAA) or organize it- 
self as a separate union, George 
Heller, TVA executive secretary, 
announced Tuesday. 

The convention has been called, 
Mr. Heller said, under instructions 
of last December’s TVA _ meet 
which noted that if the five east- 
ern branches of AAAA—AGVA, 
AGMA (American Guild of Musi- 
cal Artists), AFRA, Actors and 
Chorus Equity—did not merge by 
July 1, AFRA and TVA should 
consolidate into AFTRA. Mr. Hel- 
ler added that the convention also 
prescribed that if neither of these 
developments occurred by July 15, 
another TVA convent‘on should be 
called by Sept. 15. 

Mr. Heller said calling of the 
second convention was “forced” 
upon TVA by the refusal of AAAA 
to act upon a TVA-AFRA merger. 
He added that the AAAA mem- 
bership meeting Aug. 7 [B®T, Aug. 
11] indicated performers favor a 
five-branch merger and declared, 
“this would solve our problems.” 

“Three branches—AGVA, AGMA 
and AFRA—approved the profes- 
sors’ blueprint,” Mr. Heller ex- 
plained. “The issue is now up to 
Actors Equity and Chorus Equity. 
They seem to want to talk merger 
rather than merge.” 

Deadline for nominating peti- 
tions for delegates to the conven- 
tion is Aug. 26. Ballots must be 
filed by ‘Sept. 9. 

As matters now stand _ with 
respect to the merger plan devised 
by UCLA-Cornell U. professors, 
three courses are open to the 
unions: They may submit the plan 
to their memberships in a referen- 
dum; they may submit the plan 
with the understanding that unions 
will not be bound to certain points 
to which they object, and they may 
reject the plan outright—the posi- 
tion of Actors Equity and Chorus 
Equity Assns., which seek addi- 
tional discussion of a _ merger 
formula. 





Hickman TV Show 
GENERAL CIGAR Co., New York 
(Robert Burns cigars), will spon- 
sor Herman Hickman, who re- 
signed last week as head football 
coach of Yale U., to star in his own 
program on CBS-TV. The show will 
be a quarter-hour format of inter- 
views, anecdotes, sports and other 
subjects discussed by Mr. Hick- 
man. The exact time is still in 
negotiation but the starting date is 
expected to be sometime in Septem- 
ber. Donahue & Coe., New York, is 
the agency. Mr. Hickman had ap- 
peared as a regular panel member 
of the Sunday night Goodrich Ce- 
lebrity Time for the past two sea- 
sons. 
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Sales . . 


United Broadcasting Co., Chicago, 
has completed television film com- 
mercials for Quaker Space Heaters 
and Bake-Rite (shortening). Ewell 
& Thurber, Chicago, is the agency. 


* 


KTTV (TV) Hollywood has leased 
300 feature films from Motion Pic- 
tures for Television Inc. to be tele- 
east on Jackson’s Theatre, thrice 
daily. The contract was negotiated 
by Dale Sheets, station’s film di- 
rector; Sy Weintraub, vice presi- 
dent in charge of sales for MPFT’s 
New York office, and David Wolper, 
vice president in charge of MPFT’s 
West Coast operations. Films star 
Glenn Ford, Barbara Stanwyck, 
Gary Cooper and Marie Wilson, 
among others. 


Harris & Frank, Los Angeles 
(Southern California clothing 
stores), will sponsor Family Thea- 
tre on KLAC-TV Hollywood, half- 
hour weekly, for 13 weeks starting 
Sept. 3. The programs, filmed by 
Frank Wisbar Productions, were 
originally shown on NBC-TV Fire- 
side Theatre series. Agency is 
Walter McCreery Inc., Beverly 
Hills, Calif. 


KNXT (TV) Hollywood has ac- 
quired 50 feature films from M. & 
A. Alexander Productions Inc., that 


city, for showing on The Late 
Show, six times weekly. The ac- 
quisition, involving $50,000, was 


negotiated by Don Hine, station’s 
production administrator, and Ar- 
thur Alexander. Included is “The 
Young in Heart” in addition to 
British and French features. 


Production ... 


NBC-TV Joan Davis Show, spon- 
sored by General Electric, Wed., 


8-8:30 p.m. (EST), for 39 weeks 
from Oct. 15, goes into production 
in Hollywood, Sept. 1. Miss Davis 
will star in the situation comedy 
series, written by Artie Stander, 
and featuring radio actor Jim 
Backus. Phil Rapp will direct and 
Dick Mack produce, probably at 
General Service Studios, and shows 
will be filmed with a live audience. 


Howco Productions Inc., Hollywood, 
will film The Little People, half- 
hour TV series, on a contractual 
basis for an undisclosed Eastern 
syndicate. The cast features mid- 
gets with the exception of star 
Allan Nixon, 6’ 5” movie actor. 
Richard Carr is writing scripts, 
first of which is modern version of 
Jonathan Swift’s Gulliver’s Travels. 
Ron Ormond is producer-director. 


OK 


Bernard Girard and Dick Dorso, as- 
sociates in Lancer Productions, 
subsidiary of Bing Crobsy Enter- 
prises, Culver City, are completing 
plans to produce a feature length 
film, “‘The Early Grave,” in Italy. 
Co-authors of the outdoor action 
drama, Mr. Girard will produce 
and Mr. Dorso direct under the 
banner of The Lancers. Duo has 
completed the pilot films for BCE 
in four half-hour TV film series: 
Corny Johnson, Rose Colored 
Glasses, Those Were the Days and 
Bromfield Series. Motion picture 
plans hinge on production sched- 
ules of TV series. 


Random Shots. . . 


Hafner-Halperin Inc., Culver City, 
has signed a five-year contract for 
TV film rights to Rex Morgan, 
M. D., comic strip, with Publishers 
Syndicate, Chicago. Louis Hayward 
is set to play the title role in 26 
half-hour films per year on a three- 
year basis. Production starts at 
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HUGO MEYER, GORLITZ 


cBs has purchaseda 
large quantity of these 
superb lenses for use in 
their new “TELEVISION 
CITY" in Hollywood. 


ERCONA CAMERA CORP., TV Department, 527 Fifth Ave., New York 17, N. Y. 


Hal Roach Studios, Sept. 15, with 
Les Hafner as producer. Willis 
Goldbeck, writer-director on MGM 
“Doctor Kildare’’ motion picture 
series, has been signed to serve in 
similar capacities on Rex Morgan, 
M.D. Stanley Halperin, headquar- 
tered in New York, handles sales 
and distribution. Firm is currently 
in production on Kerry Drake, half- 
hour TV film series, starring Ster- 
ling Hayden. 


American Medical Assn. is consid- 
ering the possibility of permitting 
its members to take part in Your 
Doctor, half-hour TV film series 
packaged by Jack Muleahy and 
Henry Eichner. Permanent medical 
moderator would lead a rotating 
panel of specialists in lay-lan- 
guage discussions of medical 
problems, illustrated by Mr. Eich- 
ner’s drawings. No remuneration 
would be forthcoming other than 
the doctors’ traveling expenses. 
The format, approved by Los An- 
geles chapter, is now being studied 
by Chicago. group. 


Bing Crosby’ Enterprises has 
opened New York offices at 600 
Fifth Ave., telephone Plaza 7-2277. 
Everett Crosby, president of BCE 
will headquarter there. Home office 
of BCE is at Culver City, Calif. 


CBS-TV is considering a half-hour 
TV film series to be produced by 
Imppor Ine., Culver City, in Paris 
under the supervision of The Inter- 
national Criminal Police Commis- 
sion. Plans call for the budget of 
$338,000, covering 26 films, to be 
negotiated through Commercial & 
Industrial Bank of France upon 
conclusion of arrangements with 
CBS. To be titled either Interpol 
or Police Internationale, the series 
would star Hugh Marlowe and pro- 
ducer-director Herb Strock would 
utilize a wholly French crew. 


* oe * 


Alan Valentine president of the 
Committee for Free Asia, reported 
last week that 81 U. S. television 
stations have requested prints of 
“Truth Shall Make Man Free,” a 
13-minute film produced by the 
committee. 

Mr. Valentine said the film is 
“rapidly establishing new records 
in television station usage.” He 
said since distribution began last 
February 15, the film has been 
shown by 66 TV outlets in 45 cities 
a total of 118 times to an audience 
estimated by the stations at nearly 
48,100,000 viewers. 

Mr. Valentine said an indication 
of the film’s popularity was that 
it has been televised six times by 
KMTV (TV) Omaha and five times 
by WHIO-TV Dayton and KHJ-TV 
Los Angeles. A number of stations 
have shown the film three to four 
times. NBC television network has 
shown it three times and ABC-TV 
once, he said. 


* * * 
William L. Klein, president of 


United Broadcasting Co., Chicago, 
has completed the establishment of 
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UTP SALES 


Eight Markets Listed 


SALES and renewals of five TV 
film packages in eight markets 
were reported last week by United 
Television Programs Inc. Top sale 


was a three-year contract with 
KRON-TV San _ Francisco for 
Movie Quick Quiz, a Walter 


Schwimmer Productions feature. 


Other new sales were: Collegiate Foot- 
ball Highlights of 1952 and Big Town, 
to KTTV (TV) Los Angeles; Hollywood 
Off-Beat, to WTVR (TV) Richmond and 
Big Town, to WJAR-TV Providence. Re- 
newals included Royal Playhouse to Lips- 
comb Appliance Co. for WDSU (TV) 
New Orleans and Hollywood Off-Beat, 
to WLWT (TV) Cincinnati, WLWD 
(TV) Dayton and WLWC (TV) Co- 
lumbus. 





a separate film division. The 
video staff, which films commer- 
cials and programs, includes Ber- 
nard Saber, musical director; Ar- 
thur E. Haug, photography direc- 
tor, and Bryan A. Wright, chief 
engineer. 


* * 


Screen Gems Inc., Hollywood, has 
bought “Edge of the Law,” an 
original story by Richard Deming, 
and has assigned screenwriter 
Charles Bennett to develop a tele- 
vision adaptation. It will be one 
of 39 half-hour telefilms contracted 
by the Ford Motor Co. for Ford 
Theatre. 

Aspen Pictures feature film, “Re- 
turn to Paradise,” now shooting 
in Samoa and_= starring .Gary 
Cooper, will be advertised on TV 
with six sets of newsreel clips, now 
in preparation. 

Talent Assoc., Hollywood, TV film 
casting agency headed by Jack 
Murton and Fred Messenger, has 
moved to 5746 Sunset Blvd. 


Religious & Related... . 


The Lutheran Church - Missouri 
Synod has set week of Oct. 5 as 
starting date for its television se- 
ries This Is the Life. 

Melvin F. Schlake, executive sec- 
retary of Lutheran Television Pro- 
ductions, said that This Is the Life 
is a dramatic program built around 
“the everyday experiences of a 
typical Christian family. It is not 
a preaching service . . Instead, 

(Continued on page 97) 
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50 BELOW- 


but the 


MAURER 16nw. 


Performs Perfectly! 
- 


Whether the going’s 


rough or smooth 


maurer 
is your best buy 


for 16mm. work! 


Director Douglas Wilkinson and Cameraman Jean Roy are seen 
working in the Canadian Arctic on a production for Canada’s 
National Film Board. Their Maurer camera operated satisfactorily 
on this assignment at temperatures varying from 60° F. to —50° 
a range of 110°! 










THE MODEL F PRIME RECORDING OPTICAL 
SYSTEM AND GALVANOMETER. A complete THE MAURER 16MM., designed specifically 


light modulating unit for recording sound for professional use, equipped with pre- 


photographically upon standard film, re- 


cision high-power focusing and view-finder. 
Standard equipment includes: 235° dis- 


quires no special servicing or spare parts 


(other than recording lamp). solving shutter, automatic fade control, 


view finder, sunshade and filter holder, one 
400-foot gear-driven film magazine, a 60- 
THE 16MM. SOUND-ON-FILM RECORDING SYSTEM combines the high- cycle 115-volt synchronous motor, one 
est fidelity in 16mm. recording practice with wide flexibility and Otome handorenk, power cable and a 
extreme simplicity of operation. lightweight carrying case. 





MAUPCE Ren fic mien Jiciaie/ 


J. A. MAURER. inc. _Jm 
a eg maurér “2 
i. oes ae UU] 














FOR 
SALE 


609 


FOOT 


RADIO-TV 
TOWER 


galvanized, guyed Blaw- 
Knox Radio Tower. 


Used, but in perfect con- 
dition. 


Uniform cross-sectioned 
for 400 feet, then taper- 
ing to top. Complete with 
guys, insulators, and reg- 
ulation lighting equip- 
ment. 


Will support 3 bay tele- 
vision antenna for total 
overall height of 575 feet 
above ground on low TV 
channels, or 6 bay with 
lower overall height. 


Less than one-half 
present market price. 


Write, wire or phone 


E. C. Frase 


WMCT 


Memphis, Tenn. 
Phone 8-7464 
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NBC-TV PLANS SERIAL BLOCK 


Use of Same Set, Talent To Save Sponsor 80% 


A NEW TV programming concept 
—a morning block of four quarter- 
hour serials with a single setting, 
which officials said will give the 
sponsors a major saving—was de- 
scribed by NBC-TV last week. 

To house the programs, known 
as Hometown and slated to start 
this fall in the 10:30-11:30 a.m. 
period, Monday through Friday, 
the network is constructing sets 
representing an entire village in 
its Brooklyn studios. This village 
will be the setting for all four of 
the serials, and some of the sup- 
porting characters will appear in 
all four stories. 

Present plans are to launch the 
series about October, the exact 
date dependent upon signing of 
“enough” sponsors. Authorities 
said present thinking is that the 
sale of two quarter-hours will® be 
sufficient to get the series under 
way. Talent costs were estimated 
at less than $9,000 per quarter- 
hour. 

NBC-TV officials said an adver- 
tiser would have to spend almost 
$45,000 a week to use a setting 
comparable to Hometown for his 


EMPIRE STATE 


Antenna Details Sought 


REQUESTS have poured in to of- 
ficials of the Empire State Bldg. 
in New York for information on 
operation of the 222-foot antenna 
atop the world’s tallest building. 

Building officials said last week 
potential TV station owners in 
Cleveland, San Francisco, Detroit, 
Minneapolis and Tampa, Fla., have 
requested detailed data. They all 
realized, a spokesman said, that 
a multiple outlet mast, similar to 
the one functioning in New York, 
would cost less in the long run 
than completely new antennas. 

He said the information has 
been relayed to the interested sta- 
tions. Such sites as the Forshay 
Tower in Minneapolis, the Penob- 
seot Bldg. in Detroit, Cleveland’s 
Terminal Tower Bldg. and San 
Francisco’s Twin Peaks all are 
suitable for antennas, the spokes- 
man said. 

Main advantages in use of local 
high spots for towers, he said, are 
a large savings in steel and other 
equipment and a far wider cover- 
age area for the station. 

Presently, five TV and three FM 
stations are sharing the mast atop 
the Empire State Bldg., and WATV 
(TV) Newark announced this week 
that it has begun building its 
transmitter site there. Frank V. 
Bremer, vice president in charge 
of engineering for WATV and 
WAAT-AM-FM Newark, said 
WATYV expects to go on the air 
from the Empire State Bldg. in 
the late fall or early winter. 
WATV’s transmitter now is located 
in West Orange, N. J. 


own 15-minute daytime _ strip. 
Under the Hometown concept, they 
reported, this cost is cut as much 
as 80%. 

Sylvester L. Weaver Jr., NBC 
vice president in charge of radio 
and television, told a news confer- 
ence t.e programs would represent 
soap opera “on a more interesting 
level, and more informative,” and 
said it was hoped the new pattern 
would stimulate writers to move 
into “new dimensions” which, while 
providing entertainment, would do 
more than entertain. 

With the action of all four plots 
taking place in a single town, he 
said, the effects of real-world 
events can be shown in the actions 
and reactions of the characters in 
the stories. He said the programs 
will have the quality of nighttime 
shows. 

Outlines of Hometown’s four 
stories were presented in a kine- 
scope with Dave Garroway as m.c. 
One centers around the life and 
problems of the town’s prominent 
surgeon. Another features an 
elderly couple who run the grocery 
store. Heroine of the third is a 
lady personnel manager of a local 
plant, while the fourth is the story 
of a kindly old maid who is the 
confidante of most of the town’s 
characters. 





Set With WJZ-TV 
TIE-UP between WJZ-TV New 
York and A&P Stores in the 
eastern district makes available in- 
store displays to food product ad- 
vertisers on the stations. 

Four advertisers of non-competi- 
tive products stocked by A&P—- 
advertisers spending $2,500 or more 
per week for time on WJZ-TV— 
may participate in the p'an, which 
is set up in contract periods of 12, 
24. 36 and 52 weeks. These adver- 
tisers will receive point-of-purchase 
displays once every four weeks, 
three times every 12 weeks, in all 
710 A&P super markets in the 
metropolitan New York market. 
Each participating sponsor, WJZ- 
TV said, will be given a window 
display where possible, plus an end 
or a dump display, depending on 
which is most advantageous in a 
particular store. , 

Plan was announced in an attrac- 
tive brochure, ““Mass Merchandis- 
ing Menagerie,” which illustrates 
each point with an amusing animal 
drawing. 


RANGERTONE, 
Vee 
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; Good News Productions 
TSMC MA AEM 2 North 52nd 


Philadelphia, 


PSI-TV SELLS 
68 Films To 7 TV Markets 


PSI-TV Inc., New York, producer 
and distributor of television film 
programming, has sold a package 
of 63 motion pictures to seven 
additional TV markets for more 
than $150,000, Andrew Jaeger, 
vice president, said last week. 

PSI-TV also announced the ap- 
pointment of Robert J. Kingsley, 
production chief for the former 
Associated Press Spotnews TV 
newsreel, as production supervisor 
and as director of its new film 
center at 950 Eighth Ave., New 
York. 

Mr. Kingsley’s staff will include 
Miss Sophie Glantz, booking and 
billing department manager; Peter 
Sarkies, film editor, and William 
Stephens, West Coast production 
supervisor. 

The stations that contracted 
with PSI-TV are WCBS-TV New 
York, KLAC-TV Los Angeles, 
KNBH(TV) Hollywood, WBAL- 
TV Baltimore, WTCN-TV Minne- 
apolis, WEWS(TV) Cleveland and 
WNAC-TV Boston. 





McMAHON NAMED 


Is DTN Sports Director 


THOMAS J. McMAHON has been 
named sports director for DuMont 
Television Network, Chris J. Wit- 
ting, network di- 
rector, announced 
today (Monday). 

Mr. McMahon, 
a veteran sports- 
easter, recently 
resigned from N. 
W. Ayer & Son, 
where he had 
been a radio-TV 
executive seven 
years. His duties 
Mr. McMahon were to negotiate 
rights for sports events sponsored 
on both radio and television by 
agency’s client, Altantic Refining 
Co. He began his radio career 
in 19385 as a_ play-by-play an- 
nouncer of the first radio broad- 
east of Eastern League baseball 
heard over WNBF Binghamton, 
his native city. 





CBS Television City 


CBS Television City in Los Angeles 


moved closer to completion last 
Friday as 30 engineers and tech- 
nicians started installation of cus- 
tom-made TV technical equipment. 
Four large studios and an admin- 
istration building form the core 
of the 15-acre development. Tele- 
casting from there is slated to 
begin in October. 


SYNC-SOUND 


RANGERTONE 


73 WINTHROP ST 
NEWARK 4, N. J. 
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A ngeles 
on last HERE, before your eyes, are keys that open wide the doors of human perception to a 






a‘ i ~ brand-new world ... great towers that challenge belief with the vastness of their scope. 
pune “eee ers F To the potential of amazing new equipment has been added the power of imaginative © 4 
admin- programming ... with wider and wider use of film. Thus, directors are permitted to go — 


1e rail far beyond studio confines in their search for material... are allowed to present shows 
ele- 


ted unhampered by time zone limits. 


Complete technical information concerning the use of film and its selection and processing 
is available ... together with details concerning special Eastman services, equipment, and 


materials. Address: A. 


Motion Picture Film Department 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


East Coast Division, 342 Madison Avenue, New York 17, New York .. . Midwest Division, 137 North Wabash 
Avenue, Chicago 2, Illinois ... West Coast Division, 6706 Santa Monica Bivd., Hollywood 38, California. 

























EDUCATIONAL TV 
Steetle Cites Progress 


AUDIO - VISUAL personnel 
“should feel a real stake in tele- 
vision and take an active part in 
assisting in its development,” 
Ralph Steetle, executive director, 
Joint Committee on Educational 
Television, asserted Aug. 6. 

Mr. Steetle spoke on “‘The Status 
of Television in American Edu- 
cation” before teachers, adminis- 
trators, supervisors and _ audio- 
visual directors in Madison, Wis., 
at the Audio-Visual Education In- 
stitute at the U. of Wisconsin. 

Citing the 242 assignments re- 
served for educational TV by the 
FCC, Mr. Steetle said educators 
have shown a “tremendous energy” 
the past two years in this field. A 
number of institutions have begun 
experiments and are making 
“vigorous” plans for entering edu- 
cational TV, he noted. Mr. Steetle 
urged teachers to evaluate TV’s 
best use “and what the medium 
cannot be used for,’”’ conceding the 
extent of TV’s usefulness in the 
classroom is still undetermined. 


CLOSED CIRCUIT TV 


Wisconsin U. Votes Funds 


APPROPRIATION of $105,750 
for a closed-circuit TV “station” 
at the U. of Wisconsin, Madison, 
has been granted by the univer- 
sity’s regents, it was announced 
last week. The laboratory will be 
used for teaching and research. 

The regents indicated their ap- 
proval of the project last May 
when they also authorized the uni- 
versity radio committee to work 
with the State Radio Council on a 
legislative request for funds to con- 
struct educational TV stations in 
the state. In June, the regents ap- 
proved an operating budget of 
$22,820 for the TV laboratory dur- 
ing the 1952-53 school year. 

The newly-granted appropria- 
tion will provide for three camera 
chains, cable to link studio and 
viewing rooms, lighting and scen- 
ery, monitors, mobile unit, photo- 
graphic equipment and kinescope 
recorder and processor. Sum of 
$6,000 is included for remodeling 
of space in the Old Chemical Engi- 
neering Bldg. for studios. 








‘KNOW YOUR SCHOOLS’ PROGRAM 


KPRC-TV Staff Draws Praise for TV Series 





STAFF of KPRC-TV Houston, 
Tex., has received fulsome praise 
for assistance and _ suggestions 
which helped maintain “the high 
level of public interest” of the sta- 
tion’s recent Know Your Schools 
series. 

The station and General Man- 
ager Jack Harris were lauded for 
their joint efforts in a special re- 
port released by the Houston Pub- 
lic Schools. The report traces de- 
velopment of KPRC-TV’s initial 
educational series telecast in co- 
operation with the city’s public 
school system. 

The thrice-weekly series ran 
from Jan. 18 through July 4, with 
a schedule of 72 programs involv- 
ing 529 school children from 38 
schools, 45 school administrators 
and 61 teachers and principals. 
Total of 40 films were used on the 
programs which embraced various 
educational school aspects. 

Mr. Harris expressed gratifica- 
tion over the station’s service to 
the schools and summed up the 
series with these observations: 

“One of the interesting things 
we discovered in this cooperative 
venture was that a single full- 
time employe was all [that was] 


NEW FILM FIRM 
Will Produce For Video 


BABETTE DONIGER and John 
McGowan Wednesday announced 
formation of a new television film 
production company, Television 
Snapshots Inc., 50 Park Ave., New 
York. The new team will write, 
edit and produce films on indus- 
trial, entertainment, fashion and 
science topics, among others. Com- 
pany now has one half-hour and 
one 15-minute package ready for 
release. 

For the past three and a half 
years, Miss Doniger has handled 
production, promotion, special fea- 
tures and films for Kathi Norris 
Inc., New York. 

Mr. McGowan recently was 
chosen by motion picture camera- 
men’s union as “the most versatile 
film man in the country.” 





PROTECT YOURSELF, your STAFF, your CLIENTS 


from the daily hazard of 


LIBEL, SLANDER, INFRINGEMENT OF 
COPYRIGHT, INVASION OF PRIVACY 


Arising from Editorializing, 
Comment, Mystery Plots, 
interviews 


Speeches, 
Gossipy Announcements, 


Newscasts, Ad libs, Financial 


Man-on-the-street 


Hundreds of Broadcasters and Newspapers guard this continu- 


ous hazard with our 


special, 


tailored-to-the-risk Insurance. 


USE CAUTION — LADY LUCK IS A DESERTER! 
IT COSTS SO LITTLE TO BE SURE WITH INSURANCE. 


For details, write to the Pioneer in this line. 
EMPLOYERS REINSURANCE CORPORATION 


Insurance Exchange Bldg. 
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Kansas City, Mo. 





MI 


required for the school district 
with the active cooperation of 
KPRC-TV public service directors. 
The program had a surprisingly 
high audience appeal with ratings 
consistently showing a 20% to 25% 
audience tune-in.” 

The “single full-time employe” 
was Mrs. Dorothy Sinclair, TV 
program supervisor of the public 





* school system, who coordinated the 


series and performed before the 
cameras as mistress of cere- 
monies. She also compiled the 
report on Know Your Schools, 
which resumes next month. 

Dr. W. E. Moreland, superin- 
tendent of the schools, wrote Mr. 
Harris that “without the technical 
knowledge of KPRC-TV’s staff and 
its many suggestions, the program 
could not have maintained the high 
level of public interest that was 
evidence throughout the period of 
these broadcasts.” 

Dr. Moreland also praised Mrs. 
Sinclair for an “outstanding piece 
of work in a_ wholly-uncharted 
field—educational television.” 

No effort was made to “perfect” 
the programs, according to Mr. 
Harris. Subject of the majority 
of programs was curriculum, with 
every grade from elementary to 
senior high covered sometime dur- 
ing the series. Twenty programs 
showed functions of school depart- 
ments, 12 others dealt with cul- 
tural and community agencies and 
the last 15 stressed summer activi- 
ties, adult education and individual 
educational pursuits. 


Offered by CREI Oct. 1 
HOME STUDY course in “Tele- 
vision Studio Operations,” claimed 
to cover every aspect of the TV 
studio, is being offered beginning 
Oct. 1 by Capitol Radio Engineer- 
ing Institute, Washington, D. C., 
according to E. H. Rietzke, presi- 
dent. 

Information may be obtained by 
addressing E. A. Corey, Capitol 
Radio Institute, 3224 16th St., 
N.W., Washington 10. 


NBC-TV Shifts KF&O 


REVERE Copper & Brass Corp. 
will sponsor its Meet the Press in 
the NBC-TV Sunday, 6-6:30 p.m. 
period, replacing Kukla, Fran & 
Ollie which was originally sched- 
uled for the time. Latter show, 
sponsored by RCA Victor, will be 
placed in the Sunday, 4-4:30 p.m. 
time. Program will be used for 
merchandising and premium ap- 
pearances throughout the program 
in theatre, department stores, etc. 
The network is currently attempt- 
ing to seil every other week of 
KF&O to a food sponsor. St. George 
& Keyes, New York, is the agency 
for Revere Copper & Brass, and J. 
Walter Thompson Co., that city, 
represents RCA Victor. 
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CMBF-TV DEBUT 


Mestre Sets Oct. ] 


BM 





DECL. 
SIXTH TV outlet of Circuito CMQ § most i 
S. A., Cuban radio-TV network } 4 comr 
operator, is to commence operation J BM! § 
in Havana about Oct. 1, it was J meetin: 
reported last week by Goar Mes- J perienc 
tre, director general of the CMQ J jeen f 
operations. To be known as CMBF- Reco 
TV, the new outlet will use Chan- } 4] sem 
nel 7 and air film and local sports } other 
programs. tity of 
On the air since December 1950, | attend 
the network’s CMQ-TV Havana is } ative 
assigned Channel 6 and uses a 5 J} was Mm 
kw RCA transmitter. CMBF-TYy |} final 
will employ 5 kw DuMont trans- | semina 
mitter, to be housed at CMQ-TV’s | KFXJ 
plant. Since May, CMQ-TV has } commi 
been feeding kinescopes of its pro- | membe 
grams to CMQ-owned stations at } Fort I 
Santa Clara, Camaguey and San- } Ward, 


tiago. Another CMQ outlet at Ma- ie 
tanzas rebroadeasts CMQ-TV di- 


rectly. About 20,000 ft. of film is | . Prai 
kinescoped daily in the network |S ™ 
operation, Mr. Mestre stated. Busse! 
Two more studios have been '? 
added by CMQ-TV, Mr. Mestre | Pj. 
said, for a total of six. The net- J yon, 
work operation also employs 15 ing th 
film camera chains and two mobile for its 
units. A fortnight ago a major en 
remote pickup of the regatta at -_ 
Varadero Beach was aired, he re- ' &Ppy 
lated. tools 
Construction is continuing on the | sated 
CMQ seven-station microwave relay ]| yj] 
link between Havana and Santa } takes 
Clara, Mr. Mestre reported, to cost | gMI 
about $400,000 when completed. | that | 
Philco equipment is being used. | of tl} 
Additional 11-station link to San- } constz 
tiago, to cost another $600,000, is gram: 
being delayed a few months, he | tern 
said, tastes 
sorry 
progr 
COMMUNITY TV = 
study 


Vermont Area Receiving | We | 


GREEN MOUNTAIN area of 0 
Vermont now is receiving TV leagu 
signals through facilities of the }| aga , 
Green Mountain Television Corp., }| 4 ot! 


a community TV system. The area | we 
encompasses Burlington, Winooski 
and Williston, with 54,000 homes. 
Operations began July 26. 

Two signals being picked up by 
the Green Mountain firm are Chan- 
nel 4 from WRGB (TV) Schenec- 
tady and Channel 2 from CBFT 
(TV) Montreal. Tri-weekly radio 
program, TV Topics, is carried 
over WCAX Burlington at 6:55 
p-m. to acquaint Vermonters with 
upcoming programs and the com- 
munity TV service. 


every 
their 


Looking for Radio & 
Television Technicians? 


RCA Institutes, Inc., graduates students 
at regular intervals, as_ technicians, 
operators and laboratory aids. Our 


men graduate with a first class Radio- 
" 


Telephone License. Ca!! on us for your 
technical personnel needs. 
Write to: PLACEMENT MANAGER 


RCA INSTITUTES IxC. 


A Service of Radio Corporation of America 
350 West Fourth Street, New York 14, N. Y. 
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BMI SEMINA 


most 


More Meetings Advocated 


By Committee 


DECLARING that “one week a year is not too much to devote to the 
important element of the broadcasting profession—programming,” 


acommittee representing the more than 100 broadcasters attending the 


BMI Summer Seminar in Denver 
meetings were “a tremendous ex- 
perience for all of us who have 
een fortunate enough to attend.” 
Recommendation that “addition- 
al seminars be held next year in 
other locations as well as in the 
tity of Denver” and that “they be 
attended by at least one represent- 
ative from every radio station,” 
was made by the committee at the 
fnal session of the week-long 
sminar on Aug. 8. Rex Howell, 
KFXJ Grand Junction, Col., was 
committee chairman. Its other 
members were Ed Breen, KVFD 
Fort Dodge, Iowa, and G. Pearson 
Ward, KTTS Springfield, Mo. 


Lauds Cooperative Efforts 

Praising the U. of Denver and 
its radio department chairman, 
Russell Porter, for its initiative in 
bringing the seminar to the cam- 
pus, the committee report also 
jauded the Colorado Broadcasters 
Assn. for its cooperation in mak- 
ing the seminar a success and BMI 
for its presentation as “a culmina- 
tion of two years of stimulating 
program clinics.” 

“Programs are the principal 
tools of our trade,” the committee 
stated. “Upon programs rest the 
full responsibility of our past mis- 
takes and accomplishments. This 
BMI seminar has proved again 
that broadcasters are ever mindful 
of their inherent responsibility 
constantly to improve their pro- 
grams to meet the changing pat- 
tern of American interests and 
tastes. 

“The assessing of problems of 
programming, as is true in all 
other problems, through collective 
study, has benefited us greatly. 
We have indeed been the rich 
beneficiaries of a great fund of 
specific information, from our col- 
leagues from 32 states and Can- 
ada, on how things are being done 
at other stations, large and small. 
We have learned how stations 
everywhere have been improving 
their programs in the interest of 


[BeT, Aug. 11] reported that the 
ae 

listeners, have developed greater 
audiences, rendered better public 
service, and in so doing have en- 
jeyed greater financial returns. 

“We have acknowledged with 
equal frankness our programming 
strength and weakness. We have 
found a striking similarity in pro- 
gramming from the many stations 
represented at this seminar, re- 
gardless of their size or geograph- 
ical location. From this ground of 
common interest, we have bene- 
fited immeasurably while enjoying 
the privilege of helping one an- 
ether. This seminar has reaffirmed 
the leng-held conviction of many 
broadcasters that all people, wher- 
ever they may live—in cities or 
on farms—are basically alike in 
their programming preferences 
and that there is a nationwide 
appreciation of concert music, fine 
books, stimulating discussion and 
all other such program ingredients 
that make for a richer and fuller 
life. 

“We find that programs can im- 
prove and that it is the intent of 
radio stations to achieve that im- 
provement. We find programs are 
the very foundation on which radio 
depends. We believe any program 
appearing on any station should 
fulfill a definite purpose. 

“Even in the face of their nota- 
ble accomplishments, broadcasters 
are not willing to rest on their 
laurels. They are deeply concerned 
in making use of every opportu- 
nity to enhance the value of radio 
as the greatest force for service 
in the fields of entertainment, in- 
formation, advertising, education 
and in the cultural stimulus of 
the American people. To achieve 
these calls, broadcasters cheerfully 
accept the responsibility of ap- 
proaching the challenge with en- 
thusiasm and constructive intent. 

“Your committee fully endorses 
the findings and opinions toward 
this end that have been stated by 
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1,246,540 active, young-minded West- 
erners comprise KGW’s market in 12 
big, prosperous metropolitan Oregon 
counties, plus a generous slice of South- 
western Washington. 


REPRESENTED NATIONALLY BY EDWARD PETRY & CO., INC. 
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Slow Boat From Tokyo 


GEORGE THOMAS FOL- 
STER, NBC’s chief Tokyo 
correspondent, apparently 
does not believe in such 
prosaic means of _ trans- 
oceanic travel airplanes 
and ocean liners. Twelve 
years ago, Mr. Folster sailed 
from the U. S. to Australia 


as 


in a three-masted schooner. 
World conditions kept him 
in the Orient for 12 years 


but when he returned to the 
U. S. recently, he negotiated 
the 5,000 miles from Tokyo 
in his own 50-foot ketch. The 
non-stop sail took 47 days 
out of sight of land and with 
only three sighted 
during the entire trip. 


vessels 





our speakers. 

“Tt is our considered judgment 
that in sheer self-interest, the 
management of every _ station 
should regularly evaluate its en- 
tiie program structure through 
actual listening by qualified per- 
sonnel and later by analysis of 
what has been heard.” 





KXA APPOINTMENT 


Smith Named Gen. Manager 


HUGH A. SMITH, education direc- 
tor, KPIX (TV) San Francisco. 
has been appointed general man- 
ager of KXA Seattle, effective 
Sept. 1. 

Both stations 
are affiliates of 
Wesley J. Dumm 
Enterprises. 
Other stations in- 
clude KSFO San 
Francisco and 
KWID San Fran- 
cisco. KWID is 
an international 
station. 

The appoint- 
ment will mark a return to the 
Northwest for Mr. Smith, who, 
prior to his joining KPIX in July 
1951, was program director of 
KPOJ-AM-FM Portland, Ore. Mr. 
Smith also has served with KGW 
Portland and WBIR-AM-FM Knox- 
ville, Tenn. 

Early this year he was selected 
as a traveling speaker for BMI 
radio clinics throughout the na- 
tion. Mr. Smith will take his wife 
and two children to Seattle in 
September. 





Mr. Smith 





Westinghouse Fund 


FELLOWSHIP fund to aid promis- 
ing young engineers and scientists 
of the Westinghouse Electric Corp. 
to continue their studies at a grad- 
uate level has been established in 
honor of the late Leon R. Ludwig, 
outstanding inventor and Westing- 
house engineering executive. To 
be eligible for a fellowship, a can- 
didate must have shown marked 
ability in engineering or scientific 
fields and must have been a West- 
inghouse employe for at least two 
years. 


COLUMBIA RECORDS 


Mulls ‘Fair Trade’ Policy 


COLUMBIA RECORDS Ine. will 
not announce its decision on estab- 
lishing fair trade prices for its 
records under the new “Fai 
Trade” law until it can also reveal 
its plans for enforcing its policy, 
James B. Conkling, president of 
the record manufacturing 
sidiary of CBS, stated last week. 
When Columbia Records at- 
tempted to establish ir 


sub- 


fair trade 
prices for records some years ago, 


Mr. Conkling said, “in litigation 
that resulted, Columbia succeeded 
in establishing in the courts, over 
vigorous opposition, that records 
are a product which can be fair 
traded. Columbia now wishes 
to be certain that if it attempts 


to fair trade again, it will be able 
to enforce its fair trade practices. 
There 
lems 


are collateral 
which must be 
such as interstate mailing of 


many prob- 
considered, 
rec- 
ords, the effect of fair trading on 
various dealers subject to dif- 
ferent OPS ceiling prices, ete.” 


Border Privileges 
UNDER 


with 


terms of a treaty 
Canada, certain mobile and 
amateur radio stations licensed by 
either Canada or the U. S. may be 
to operate the 
each other’s territory, 
FCC announced last week. Advance 
permit 
quired, 


new 


authorized 


across 


border in 


re- 
except for aircraft radio. 


for such operation is 
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right unit for Fes. 
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This free booklet will help you select 

the right type, the right size, starting 

method, etc. for your particular appli- 
cation. Whatever you 
need, you'll find it in 
the “U.S.” line — for 
U.S. builds over 300 
models. backed by more 
than 60 years of manu- 
facturing experience! 
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- OMETHING new in the way of 
quiz programs has been reported 
by WOR-TV New York. Ad-Quiz 
will put contestants on the spot 
and test their powers of observa- 
tion by asking them questions 
about ads they have seen and 
heard. Typical of those asked by 
quiz mistress Virginia Grahame 
are “What cigarette helps you 
escape from the commonplace?” 
or ‘How Ann Sothern keep 
cool?” Centestants on the show 
which makes its debut Aug. 23, 
will work in teams aiming for the 
highest score with each getting a 
chance to give the correct answer. 


dees 


TV WEDDING BELLS 


WEDDING protocol is being tele- 
cast on Whats Cookin’ on KSTP- 
TV Minneapolis-St. Paul. Bernice 
Hudlin was hostess to a wedding 
shower party on the program last 


week. The actual wedding recep- 
tion for the same bride, Beverly 
Huddle, will be telecast today 
(Monday). 

——— 
CKNW STATISTICS 
CKNW New Westminster, B. C., 


cites survey statistics to show that 
from CKNW, “you get one-third 
more audience ... in all wage 
earner areas of Vancouver, Burn- 
aby and New Westminster.” Bill 
Rea, CKNW owner-manager, says 
also that surveys show that his 
station is “Top Dog” in area auto- 
radio listening. 
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WCUE TRUCK UNVEILED 
UNIQUE “special events truck” 
was unveiled by WCUE Akron, 
Ohio, at the July opening of the 
Century Feod Stores’ first super- 
market. The “truck,” carrying a 
scion which read “No FM, No TV, 
Just Good Old Fashioned Radio,” 
was a 1911 model-T Ford. The 
store’s opening was preceded by a 
WCUE teaser spot campaign. 
Spots were broadcast 50 times 
daily for one week followed by a 
one-week saturation campaign of 
full minute spots selling unique 
features of the Century market. 





‘CAMPUS’ GOES RURAL 


WBAL-TV Baltimore’s TV 
Campus, Class A time educational 
program presented in cooperation 
with 14 Maryland colleges and uni- 
versities, is dealing exclusively 
with agricultural matters during 
August and September, with pro- 
fessors from U. of Maryland agri- 
culture department being featured. 
Moderator will be Conway Robin- 
son, WBAL-TV farm program di- 
rector. 





RAIN-MAKING REPORTS 


RAIN-MAKING efforts to end the 
drought in the Connecticut Valley 
were given full coverage by WTIC 
Hartford’s Farm Program Director 
Frank Atwood, according to the 
station. Daily reports and inter- 
views kept the public informed 
on operations of the rain-making 
crews in various parts of the state. 
When nature stepped in to help 
with a total of 2% inches of rain 
in two days, Mr. Atwood reported 
the end of the month long drought 
on NBC’s World News Roundup. 





POWER STORY 


TWICE weekly broadcast, dealing 
with the construction of the new 
KLX Oakland, Calif. new 5 kw 
transmitter, is being aired by the 
station. More Power to You has as 
its format interviews with engi- 
neers, job fovemen and rile drivers 
who tell listener about the con- 
‘truction job. Mark Gerstle, pro- 
duction manager of the station and 
m.c. cf the show, stated that “The 
aim of the show is to make KLX 
audiences sidewalk superintendents 
on the spot.” 





‘STAGE DOOR’ DISPLAY 


DISPLAY window at WBTV (TV) 
Charlotte features a 6x7 ft. stage 
door setting as a backdrop for a 
new promotional display. Made of 
beaver board, the display has 
changeable panels to feature vari- 
ous products and programs. 


WIP JOINT PROMOTION 


JOINT PROMOTION. by WIP 
Philadelphia and the Central News 
Agency there plugs Mary Biddle 
Show on WIP and Modern Bride’s 
ciant 290-page edition now on the 
newsstands. In return for on-the- 
air announcements to young home- 
makers on the Bidd’e show, Central 
News has posted 2,000 placards 
advertising the WIP show and 
Modern Bride on newsstands with- 
in a 60-mile radius of Philadelphia. 
—~6—6—6— 

KLZ GREETS SHOW TROUPE 
KLZ Denver whooped up Helen 
Hayes and the cast of “Mrs Mc- 
Thing,” for the play’s two weeks 
at Central City, famed old Colorado 
mining town, by parking its bright 
red mobile unit at Union Station, 
Denver, to meet the cast. KLZ 
staged music and interviews with 





the stars and featured a chorus 
of young folks in Gay Nineties 
costumes brought from Central 


City to welcome the troupe. The 
station planned also to broadcast 
opening night ceremonies from 
Central City. 


e.|0°8 e- 
VETERANS ON VIDEO 

BETTY ANN HORSTMAN, mc. 
of WLWD (TV) Dayton’s Coffee 
Club, each week invites a veteran 
from the Wright-Patterson AFB 
Hospital at that city to be a guest 
on the TV show, where he is inter- 
viewed and tunes dedicated to him 
by musicians Arvie Recore, Jim 
Bolen and Dick Shafer. The vet- 
eran also receives gifts from the 
program’s sponsors. 








- eo 
OPERATIC DJ SHOW 


KNBC-AM-FM San Franc'sco has 
extended indefinitely its unusual 
new disc jockey show of opera. 
Originally, the show was to have 
terminated Aug. 6. Reuben Brad- 
ford, a Texan billed as a “two- 
legged musical encyclopedia,” pre- 
sides over the show, playing opera- 
tic records after bringing listeners 
up to date as to plot and composer. 
Mr. Bradford phrases his introduc- 
tions in idiomatic, or Bradford- 
English. 


— -9—®—®@ 





RADIO EXTRACTS PROMISES 
UNDER WICH Norwich, Conn., 
sponsorship, an “I Promise to 
Vote” campaign has been launched 
in that city. More than 50 of the 
station’s advertisers are participat- 
ing in the camvaign. Buttons bear- 
ing the station’s call letters and 
the vote slogan as well as window 
stresmers and straw poll ballots 
are being distributed. Local and 
area officials will back up the cam- 
paign by making radio appearances 
during the next eleven weeks. 


GET-ACQUAINTED SESSION 


DRIVER-salesmen of the Ameri. 
can Brewery, Baltimore, assembleq 
in studios of WAAM (TV) Balti. 
more for the purpose of becoming 
acquainted with promotions pre. 
pared by the station, brewery and 
the Kuff & Feldstein and Elme 
Free ad agencies. Also on hand 
were six finalists in the “Migs 
TV” contest. Baltimoreans may 
vote for the finalists “wherever 
American Beer is sold.” The con. 
test, conducted in six half-hoy, 
TV variety shows on WAAM, drew 
more than 1,300,000 votes last year, 
A new high final total vote is pre. 
dicted this year. 


FREEDOM FOOTNOTE 


WHDH-AM-FM Boston has as. 
signed a weekly half-hour slot toa 
new public affairs series, Footnote 





to Freedom. Devoid of politica] 
tie-ins, the programs are being 
taped in communities “where 


America started,” with Lexington, 
Gloucester and Attleboro, all in 
Massachusetts, starting off the 
roll. Object, WHDH explained, is 
to document individual contribvy- 
tions to freedom in the past, and 
to stimulate civic and moral respon. 
sibility in current affairs. 





MORE FLYING SAUCERS 
FLYING saucer’s timeliness has 
been worked into a novel promotion 
by KIOA Des Moines. Four thou- 
sand cardboard “flying saucers” 
were printed with the message “Out 
of This World—the new Dick Mills 
show over KIOA.” One letter of the 
station’s call letters appeared on 
each piece. Saucers were dispensed 
from an airplane. The first five 
who found a complete set of saucers 
—one each with the letters “K” “I” 
“O” and “A” were awarded $10. 


—_—_—_—_—_ e—_ e—e ——- 





‘HOMEMAKER’ NEWS SHOW 


NEWS SHOW “for the busy home- 
maker” began on WTCN Minne- 
epolis Aug. 6. Titled Datelines 
With Grace Lindley, the show stars 
Mvs. Lind:ey in a quarter-hour 
commentary on wor!d, rational and 
lceal affairs. 


wpbuz 


GREEN BAY, WIS. 













BLATZ AND SCHLITZ MAY 
COMPETE, BUT THEY BOTH 
INSIST ON WDUZ COVER- 
AGE IN GREEN BAY. 


BEN A. LAIRD, PRES. 


CALL JOHN E. PEARSON CO. 
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18 Stations to Ask CBC 
fIGHTEEN Canadian stations will 
request share transfers at the Sept. 
5 meeting of the Board of Gover- 
jors of the Canadian Broadcasting 


forp., at Radio Canada Bldg., 
Yontreal. Two. stations, CHLN 


Three Rivers and CKLD Thetford 


Mines, are asking for corporate 
name transfer of license, and 
(KLS La Sarre is asking for 


change of control in corporation to 
J. J. Gourd, D. A. Gourd, and R. 
Charbonneau. 

CJEM Edmunston is requesting 
change in frequency with 1 kw 
from 1380 ke to 570 ke with direc- 
tional antenna. CFYT Dawson, 
Canadian Army station, is asking 
for change in frequency with 100 
w from 1400 ke to 1230 ke. CHNO 
Sudbury is requesting permission 
to establish a supplementary 250 
w AM station on 1240 ke, in addi- 
tion to its present 1 kw on 1440 ke 
Both transmitters would use same 
antenna. 


RAILROAD HOUR’ 


Commercials Complimented 








ASSN. of American’ Railroads, 
sponsors of the Railroad Hour, 
aired Mondays over NBC, are en- 
joying compliments on the pro- 
gram’s commercials. 

Typical excerpts of audience re- 


action to commercials are these, 
contained in letters to the asso- 
ciation: 


“IT have been particularly im- 
pressed with the clever manner in 
which your broadcast commercials 
tell something about your busi- 
ness,” wrote an educational testing 
service officer in Princeton, N. J. 
‘It seems to me,” he added, “they 
are interesting, succinct, and make 
a point, usually just one.” 

An insurance man in St. Paul 
wrote: “The commercials are good. 
They tell an interesting story and 
never arouse an impulse to turn 
them off. I am sure this program 
must bring the railroads much 
good will.” 

A San Francisco bank executive: 
“Your treatment of the commer- 
cals is most excellent — educa- 
tional, interesting, and not monot- 
oous and repetitious.” 


Film Report 


(Continued from 


the truths of the Christian Gospel 
will become alive as they are ex- 
emplified in the lives of Grampa 
Fisher, his 50-year-old son and 
daughter-in-law, Carl and Anna, 
and their three children. 

“In each of the 26 episodes of 
the first year’s series one or more 
of the Fishers will be involved in 
a dramatic situation, the solution 
of which will call for the applica- 
tion of a particular Christian 
truth,” Mr. Schlake said. 

Mr. Schlake said the films will 
be made available to television sta- 
tions throughout the country. He 
noted that a public appeal for 
funcs will not be made in connec- 
tion with the telecasting of the 
series. 

The series was produced by 
Family Films, Hollywood. 


Film People .. . 


Betty Hutton, no longer under con- 
tract to Paramount Pictures, is 
making plans to enter television. 
Her husband, Charles O’Curran, 
former director with Paramount, 
will direct a series of programs 
when the format is selected. It 
is reported that the pair will sign 
with a major network shortly and 
Miss Hutton’s video activity will 
start with a series of guest shots. 


4 


John English directs the next 26 
half-hour films in The Adventures 
of Kit Carson TV series for Revue 
Productions, now shooting at Re- 
public Studios, North Hollywood. 
Series stars Bill Williams. 


John Glavin, general manager of 
Five Star Productions, Hollywood, 
has assumed: additional executive 
responsibilities. Norman McCabe, 
assistant unit animation director 
with firm, has been promoted to 
animation director. He succeeds 
Howard Swift who resigned. 


Rosemary DeCamp, who portrays 
Judy Price on CBS Radio D?. 
Christian, will be featured in the 
TV film commercials for Pacific 
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Borax Co., New York (20 Mule 
Team Borax), on Death Valley 
Days, half-hour TV series being 


filmed by Flying A Television Pic- 
tures, Hollywood. Stanley Andrews, 
radio-TV actor has been signed to 
portray the Old Ranger in the 
series. Agency is MeCann-Erick- 
son Inc., that city. 


* 


Samuel Goldwyn Jr. plans to enter 
TV film production following his 
separation from the Army. He 
was formerly a member of Gen. 
Eisenhower’s staff in Paris. 


Capt. Jack Lewis, USMC, former 
Monogram Pictures writer, has 
completed four in a series of eight 
half-hour films, geared for release 
to TV and theatres, which the 
U. S. Navy and Marine Corps are 
producing in Korea under combat 
conditions. 


Edgar Buchanan has been signed 
by William Boyd Productions, Hol- 
lywood, to co-star in NBC-TV 
Hopalong Cassidy, half-hour film 
series now in production for fall 
release. Programs will be filmed 
in two series of 26 and budgeted 
at $25,000 per film. 


Harry Cohen, vice-president and 
general manager of Apex Film 
Corp., Hollywood, joins Paul F. 


Heard Inc., that city, as production 
coordinator. 


Bernard Hendel will represent 
Louis Weiss & Co., Los Angeles, 
TV film distributor, in Erie, Hunt- 
ington, Johnstown and Pittsburgh, 
Pa., and Haro'd C. Burke will rep- 
resent the firm in Lancaster, Wash- 
ington, Wilmington and Baltimore. 
Messrs. Hendel and Burke will 
operate independently in the sale 
of both old and new products from 
Weiss, according to the firm. 


Materials Survey 

SURVEY of four major strategic 
materials has 
the National 


Board. Study covers future pros 


been compiled by 


Security Resources 
pects on nickel, lead, asbestos and 


antimony, together with detailed 
statistics of interest to commercial 
users. Survey was prepared in con- 
the of the 


Material Com- 


junction with report 


President’s Policy 
William S. 
Paley, CBS board chairman, and 
row disbanded. Publication of the 


mission, headed by 


study, comprising separate vol- 
umes for each material, was an- 
nounced by Jack Gorrie, NSRB 


chairman. 


ANVIL AWARDS 


Entries Close Sept. 9 


AMERICAN Public Relations 
Assn. announced last week appli- 
cations are being accepted for en- 
tries in the 1952 Awards Competi- 
tion. Entries should be mailed to 
the association, 1010 Vermont Ave., 
N.W., Washington 5, D. C., not 
later than Sept. 9. 

The coveted silver anvil awards 
will be made in 14 classifications. 
Eligible to participate is any per- 
son, firm, corporation, association 
or other organization engaged in 
public relations, or maintaining 
fulltime overational functions of a 
public relations nature, or whose 
principal endeavor included specific 
activities of a direct public rela- 
tions character during 1951-52, 
with particular emphasis on media 
and procedures. 


WBS Sales 


CF World Broadcasting System’s 
new sales in recent months, 68% 
were to network affiliated stations 
which apparently plan to meet 
local advertiser budgets with low- 
cost library-produced shows, WBS 
General Manager Robert W. Fried- 
heim reported last week. Through 
a typographical error, B.T’s Aug. 
11 report World’s peak-level 
sales erroneously placed this figure 
at 1% instead of 68%. 
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LIMITED DEALERSHIP 


Suggested by DuMont 


NEW policy of introducing one 
line of DuMont television receivers 
a year and limiting dealership to 
a selected number was announced 
Wednesday by Dan D. Halpin, 
general sales manager of the Re- 
ceiver Div., Allen B. DuMont Labs. 

In a talk before Michigan deal- 
ers at the Prince Edward Hotel 
in Windsor, Ont., Mr. Halpin de- 
clared that DuMont’s plan to in- 
troduce only one line a year would 
“help give the television receiver 
industry the same type of stabiliza- 


tion that the automobile in- 
dustry enjoys.” The policy of 
limited, selected dealership Mr. 
Halpin explained, would protect 


“the aggressive, progressive type 
of dealer who will put on the sales, 
advertising and merchandising ef- 





fort the present line of DuMont 
receivers deserve.” 
Marquette Course 
MARQUETTE U. last week an- 


nounced that its first course in tele- 
vision will be offered this fall. 
Colby Lewis, assistant program 
manager of WTMJ-TV Milwaukee, 
will be the instructor. Students 
will receive two college credits. The 
course will emphasize video pro- 
gramming and administrative co- 
ordination of writing, staging, di- 
recting and acting. Dr. Lewis, 
holder of a Ph.D from Cornell U., 
joined WTMJ-TV in 1948. 


free FINEST TAPE RECORDING 






—FIRST CHOICE 
OF ENGINEERS! 


Only Magnecorder offers all the flex- 
ibility, high fidelity and features you 
require—at a price you want to pay! 


FITS EVERY PURPOSE —EVERY PURSE! 


PORTABLE — LIGHTWEIGHT 
Recorder in one case — 
Amplifier in the other. Easy 
handling — compact! 


QUICKLY RACK MOUNTED 
Units can be combined for 
studio operation of portable 
equipment. 


CONSOLE OR CONSOLETTE 
Operation available by com- 
bining units in rich Magne- 
corder cabinets. 


For new catalog — write: 


, Ne. 
gerd, Inc.s 2401. Michigan Aven, Chicage 1, 1. 
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AUG. 11 THROUGH AUG. 15 


CP-construction permit 


ant.-antenna 


cond.-conditional 


DA-directional antenna D-day LS-local sunset 
ERP-effective radiated power N-night mod.-modification 
STL-studio-transmitter link aur.-aural trans.-transmitter 


synch. amp. synchronous amplifier vis.-visual 
ST A-special temporary authorization 


unl.-unlimited hours 
CG-conditional grant 


SSA-special service authorization 


i NDS 
Grants authorizing new stations and transfers, accompanied by a 
roundup of new station and transfer applications, begin on page 103 





August 11 Applications .. . 
ACCEPTED FOR FILING 
License for CP 
WCFL Chicago—License for CP which 

authorized change in DA-N. 
KGDE Fergus Falls, Minn.—License 


for CP which authorized change in 
frequency, power and installation of 
DA-N. 


Extension of. Authority 
CBS New York—Extension of author- 


ity to transmit programs to CFRB, 
CKAC and CJAD and other stations 
under control of Canadian  Bestg. 


Corp. for period beginning Sept. 15. 
Change Antenna System 
WARM Scranton, Pa.—Mod. CP, as 
modified, which authorized change in 
frequency, power and installation of 
DA-DN, to change ant. system. 

Renewal of License 

Following stations request renewal of 
license: 

WBBC Flint, Mich.; WOOD Grand 
Rapids; WJEF Grand Rapids; WKHM 
Jackson, Mich.; WMPC Lapeer, Mich.; 
WMTE Manistee, Mich.; WSTR Stur- 
gis, Mich.; WILE Cambridge, Ohio; 
WCPO Cincinnati; WSAI Cincinnati; 
WGAR Cleveland; WDOK Cleveland; 
WTAM Cleveland; WCOL Columbus; 
WHOK Lancaster, Ohio; WMOA Ma- 
rietta, Ohio; WNXT Portsmouth, Ohio; 
WTOL Toledo; WHI Dayton, Ohio; 
WJBK-TV Detroit; WXYZ Detroit; 
KOB-TV Albuquerque, N. M.; WKRC- 
TV Cincinnati; WTVN (TV) Colum- 
bus; WSPD-TV Toledo; KDYL-TV Salt 
Lake City, Utah; WSAZ-TV Hunting- 
ton, W. Va. 


August 11 Decisions .. . 
BY BROADCAST BUREAU 


Delete FM 
WNBF-FM Binghamton, N. Y.— 
Granted request to cancel license and 
delete FM. 
KMHB (FM) Belton, Tex.—Granted 
request to cancel license and delete 
FM. 


AM—1320 ke 
WILS Lansing, Mich.—Granted li- 
cense covering change to 1320 ke 1 kw, 
5 kw-LS DA-D-N, unl. 
Change Transmitter Location 
KIJV Huron, S. D.—Granted CP to 
change trans. and main studio location. 
Change Name 
KEPH Ephraim, Utah—Granted mod. 
license to change name to Utah State 
Agricultural College— Snow Branch, 
junior college of State of Utah. 
Extension of Completion Date 
WLCS Baton Rouge, La.—Granted 
mod. CP for extension of completion 


date to 12-15-52. 
WINZ Hollywood - Miami, Fla. — 
Granted mod. CP for extension of 


Periscope Mirror 


CBS-TV has devised a periscope 
mirror attachment to pick up high 
ceiling shots that have plagued 
cameramen in the past. Developed 
by engineers under Paul Wittlig, 
in charge of development of new 
effects for CBS-TV, the attachment 
consists of two mirrors hinged to 
the front of a camera—one to pick 
up the picture and the other to 
reflect it to the camera lens. 


completion date to 12-1-52. 


August 12 Applications .. . 


ACCEPTED FOR FILING 
Extension of Completion Date 
KVNC Winslow, Ariz.—Mod. CP, as 
modified, which authorized new AM, 

for extension of completion date. 

WDMJ Marquette, Mich.—Mod. CP, 
as modified, which authorized change 
in frequency, power, installation of 
new trans. and DA-N, for extension of 
completion date. 

Renewal of License 

Following stations request 
of license: 

WLOI LaPorte, Ind.; WIKB Iron 
River, Mich.; WMDN Midland, Mich.; 
WERE Cleveland; WONW Defiance, 
Ohio: WLIO East Liverpool, Ohio; 
WFIN Finlay, Ohio; WETB Johnson 
City, Tenn. 

APPLICATIONS DISMISSED 
Change Antenna System 

KXOB Stockton, Calif.—CP to make 
changes in ant. system and install TV 
ant. on top center tower of DA. 

Change Hours of Operation 

KALA Sitka, Alaska—Mod. license 
to change from unl. to 11 a.m. to 8 
p.m. Sunday, 3 p.m. to 10 p.m. week- 
days. 

APPLICATIONS RETURNED 
Renewal of License 

WMIS Natchez, Miss.—RETURNED 
application for renewal of license. 

WPTW Piqua, Ohio—Same. 

TENDERED FOR FILING 
Change Studio Location 

WAVA Ava, Ill.—Mod. license to 
change studio location from Ava, IIL, 
to DuQuoin, II. 


renewal 


August 12 Decisions .. . 


ACTIONS ON MOTIONS 

By Comr. Rosel H. Hyde 
Chief, Broadcast Bureau—Granted 
petition for extension of time to Aug. 
15 within which to file opposition to 
motion to reopen record re applica- 

tion of WSOC Charlotte, N. C. 


WOBT Rhinelander, Wis.—Granted 
petition for removal of application 
from hearing docket. 


WWOC Manitowoc, Wis.—On Com- 


mission’s motion, applicat 


own n of 
WWOC was removed from hearing 
docket. 

Port Arthur College, Port Arthur 
Tex.—Granted petition to amend ap- 
plication to submit amendment to 
charter of Port Arthur College ang 


modification of exhibit 2 of application, 


Harrisburg Bestrs. Inc., Harrisburg 
Pa.—Granted petition to amend TV ap: 
plication for purpose of cor cting 
paragraph 9 of sec. IV of application: 
furnish balance sheet of president of 
applicant; and to replace exhibit 2 to 
show that loan is to be obtained from 
Harrisburg bank. 

KOIN Portland, Ore.—Granted petj- 
tion to amend TV application for pur. 
pose of substituting table A and figures 
1 and 3 of exhibit 13 for corresp< nding 
table and figures included in exhibit 
13 as filed June 25. 


Transit Riders Assn. Inc., Washing- 
ton, D. C.—Granted request filed Aug. 
7 for dismissal of petition filed July 
30 for extension of time to file petj- 
tion for reconsideration of Commis- 
son’s action of July 11 granting with. 
out hearing application of Capital 
Bestg. Co. for renewal of license of 
WWDC-FM Washington, D. ; 

NBC New York—Granted in part pe. 
tition for extension of time from Aug. 
12 to Sept. 12 within which to file 
exceptions to the Second Initial De. 
cision in the matter of KGBS Harlin. 
gen, Tex. Time for filing extended to 
and including Aug. 26. 


By Hearing Examiner J. D. Bond 


Greenwich Bestg. Corp., Greenwich, 
Conn.—Granted petition for continu. 
ance of partial hearing re application 
from Aug. 19 to Aug. 22, at Washing- 
ton, D. C. 

Chief, Broadcast Bureau—Granted in 
part motion for extension of time to 
file proposed findings and conclusions 
re applications of Gulf Beaches Broad- 
casting Co., St. Petersburg Beach, Fla. 
Time extended to and including Tues., 
Aug. 19, and further ordered that par- 
ties to proceeding be allowed extended 
time to and including Fri., Aug. 29, 
within which to file such reply to pro- 
posed findings as they may desire to 
present. 

By Hearing Examiner 
James D. Cunningham 


Mt. Pleasant Bestg. Co., Mt. Pleasant, 
Tex. — On Commission’s own motion, 
hearing presently scheduled for Aug. 
14 in this proceeding, concernin 
which there is pending petition filed 
July 7 in behalf of the applicant to 
reconsider and grant, is continued 
without date. 


By Hearing Examiner Basil P. Cooper 


Chief, Broadcast Bureau—Granted re- 
quest for additional time within which 


to file opposition to petition filed July | 
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August 13 Applications .. . 
ACCEPTED FOR FILING 
License for CP 
KBUC Corona, Calif.—License for CP 
which authorized increase in D power. 
Change Transmitter Location 
WHVF Wausau, Wis.—Mod. CP which 
authorized new AM to change trans. 
location; change type of trans. and 
make changes in ant. system. AMEND- 
ED to change type of trans. 

Change ERP 


WTVR (TV) Richmond, Va.—Mod. 
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Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
STerling 3626 
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AM ®@ FM ®@ TV @ 

Complete Installations 
TOWER SALES & ERECTING CO. 


6100 N. E. Columbia Bivd. 
Portland 11, Oregon 





BROADCASTING ® 


COMMERCIAL RADIO 
MONITORING COMPANY 
PRECISION FREQUENCY MEASUREMENTS 
Engineer on duty all night every night 
JACKSON 5302 


P. O. Box 7037 Kansas City, Mo. 








VACANCY 


YOUR FIRM’S NAME in this “vacancy” 
will be seen by 15,500 readers—sta- 
tion owners and managers, chief en- 
gineers and _ technicians—applicants 
for AM, FM, Television and facsimile 
facilities. 
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\August 14 Applications . . . 


ACCEPTED FOR FILING 
Extension of Completion Date 
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WVAM 
which authorized installation of new 


Altoona, Pa.— Mod. CP, 


trans. for extension of completion 


(Continued on page 103) 
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Consulting Radio Engineer 


Fairmont Hotel. KYA, 
San Franciseo 8. Calif. 


DOuglas 2-2586 


33 Elm Ave. 


DUnlap 8-4871 





Mill Valley, Calif. 


Member AFCCE* 





August 18, 1952 ®@ Page 99 




















— 


Help Wanted (Cont’d) 


















































































































































































































CLASSIFIED ADVERTISEMENTS es fantea 
; i Wanted: Engineer with first Class J fic. Serv 
Payable in advance. Checks and money orders only. Boeri, BROADCASTING - op ning. malty 
sake ‘ eae: : ’ eer Ox , . E- | fR. 
Deadline: Undisplayed—Monday preceding publication date. Display—Tuesday preceding publication date. CASTING. ING 
Situations Wanted 20¢ per word—$2.00 minimum @ Help Wanted 25¢ per word—$2.00 minimum Wanted: First class engineer, no expe. eC _ 
P P rience required. Virginia netwo be. _ 
7 et AC ee ae om epi a 5 onc rk sta. 4 
All other classifications 30¢ per word—$4.00 minimum @ Display ads. $15.00 per inch tion. Reply Box 60R, BROADCASTING aR. BI 
No charge for blind box number. Send box replies to ¢ TELECASTING. _ ING 
BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C. Excellent opportunity for cor sciens Ag 
APPLICANTS: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, tious man without experience but with} 7 STID 
please). All transcriptions, photos, etc. sent to box numbers are sent at owner's risk. BroaDCASTING ¢ TBLECAST- mea ay gee Fw Sood voice, oe Goan 
ING expressly repudiates any liability or responsibility for their custody or return. BROADCASTING » TELECASTING. IR, = wor 
turning 
a " — - TS < Chief engineer, for. independent AM _ w 
% a . , operation in Philadelphia area. § Above 
‘Help Wanted Help Wanted (Cont'd) Help Wanted (Cont’d) experience, photo and salary rec yuired we pre 
- 5 —- : — —_— - — in first letter. Box 66R, BROADCAST. | fast me 
Manage rial Announcer with well-rounded experi- Announcer-engineer. Must be good an- ING « TELECASTING. Send a 
—— 4 = ence, deep voice, to run oe /~ - oer oon ge ae ef, Excellent ; =! 
a . ing hillbilly and pop show for iving conditions. , Tucumcari, mmediate opening for first phone en.} photo. 
Commercial manager Fr AR ge — Pennsylvania independent daytimer. Mex. gineer. Good pay. Inexperienced ap. Klickin 
‘eae hly eb a yer dice oalr a Send complete information and _ disc. ; : : : . nlicants considered. 250 watt ABC sta-] fomme 
cree ‘ po ma ete , neon an Box 598P, BROADCASTING - TELE- 5000 watt fulltime NBC station in city tion. Send background and reference | jndeper 
a naga Moe cag cB une pmol gga CASTING. ; of 15,000 needs capable, experienced information with first letter to KBIX,] tact Bi 
commission arrangement. Unlimited Announcer-engineer, first phone, em- announcer to handle regular shift, in- Muskogee. Okla. Joseph, 
: - i aoe KFMA phasis on announcing. $75_ starting cluding some news broadcasts. Would : ———— - Saari 
+ sat 7 ce aieP Bony — 9 Fat pay, with Pa. independent. Box 789P prefer combination man but will take First class engineer wanted immedi- enig: 
= fo ting Co., erry st., Daven- BROADCASTING « TELECASTING. ' 2nnouncer without ticket if he is the ate’y. Good pay and good working con-] Gang p 
port, lowa. right man for the air work. Send audi- ditions. WBBO and WBBO-FM, Forest _ 
- ~~ — Florida Coast Station. Announcer-engi- tion disc, salary requirements, marital City, North Carolina. Experie 
Salesmen neer heavy on announcing that sells. status, picture and short letter relating — — ___.} comple 
Send tape/disc, experience record, ref- extent of experience plus references. First class engineer needed. Contact} fe. Se 
Wiestdn eoesh steiien. Mard-niiti erences, first letter. $80/44 hours. Box Absoluely no applications from drunk- WBIP, Booneville, Mississippi. graph, 
calcamneinnaner tu dan ante titiv Z ime 900P, BROADCASTING - TELECAST- ards or floaters. Would prefer appli- — Pennsy 
gg a age oe let Paci’ p> 2. es Dee _ cants who have worked in or lived in Immediate opening, first class radio-| — 
tn ona po po emi Box PreoP” Combination engineer-announcer with Kansas or adjacent state area. Address telephone operator. 40 hour week. No 
BROADCASTING A TELECASTING. emphasis on announcing. Pay com- 4PpPlication to Ray Beals, KVGB, Great announcing. State salary requirements, | — 
mensurate with ability. Desire someone Bend, Kansas. WBML, Macon, Georgia. 
: : worth $70.00 per week. Iowa daytimer. * aS? Ag ng a ee = a — 1 Wantec 
Experienced salesman wanted by Illi- Box 922P, BROADCASTING + TELE- Engineer-announcer. kw station, good Immediate openings for first class] fants 
independent. Supervise sales d€- Gas7TING. conditions. Heavy on annotincing. Car transmitter engineers. No announc- ot. “ 
ce aka a a hee >. Pacmeaek — Announcer-salesman for 1kw daytimer. pecqusety. Tninetio’s cece. Dany ing. Permanent. Car necessary. Salary : “¥ 
a0U WeeRly guarantee. Personal inter- bs to Carroll Lee, WANS, Anderson, s. C. $65.00 40 hour week. Write, phone or _ * 
view required. State age, experience. Should be strong on sales, good news RecciseER ee ee wire Manager, WCSI, Columbus, I ments 
Box 930P, BROADCASTING + TELE- — — able to handle —_ — Wanted: Experienced announcer with diana. ™T cuding 
CABTING. ee rae Bere ape aes ad felling experience. Good salary offered re a 
~ pee oD croty ’ $100 to $125 ici earn for announcing plus 15% commission Combination | engineer- -announcer, best ING. 
Salesman—Wonderful opportunity . oO KLY on sales. No draw. Southerner prefer- conditions and salary, WGTN, George- 
young, aggressive idea-man, opportun- 128, to start. Permanent position. Box eq Station WAPF AM-FM, McComb town, South Carolina. ; 
ity becoming commercial aaaiee. ae BROADCASTING + TELECAST-  yiss. : , Wantec 
Well-established, successful, network 9 ———__ - Engineer-announcer. Starting salary | capabl. 
station Southwest. Third market, how- Wanted: Two combination announcer- Combo _ announcer operator. First $70.00 per week, WIRB, Enterprise, Ala- ment. 
ever, non-metropolitan. Fine town to a a — Bae By — Immediate. WGAT, Utica, New  bama. Btonc 
make your home, with a sound news- networ station. astern city, A ork. a - pe 
paper-affiliated radio station command- population. $1.50 per hour with time - pened phone transmitter operator. WJRI, | immed 
ing respect. TV applied for. Inter- and a half for overtime. Guaranteed Need immediately an excellent all- enoir, North Carolina. Box 2! 
ested only in high type, clean, aggres- 44 hour week. Send complete infor- around announcer. All details in_first Engineer with first class ticket needed | CAST! 
sive man. If you fill the bill, we'd like mation and audition, ET or tape. Open- letter, including salary expected. Rush immediately. Write, wire or phone] Prodi 
to meet you. Maybe you'd like to learn ing in near future. Box 964P, BROAD- disc or tape to WHFB, Benton Harbor, collect to Ray Moss, WSSV, Peters-} —— 
= a ws, too. Box S3iP, BROAD- CASTING - TELECASTING.  ——__ ‘Michigan. burg, Virginia. —* 
° : Announcer wanted by established 5kw er re “A te Z eed 
Wisconsin NBC station which has TV Immediate opening for announcer-en- ETE. phone; care uu operator. | ganins 
Do you like to sell? A fast-moving application. Must have at least 2 years Sineer on 250 watt full time Mutual a, | 
Pennsylvania indie needs one grade-A experience in DJ and commercial an- affiliate, in ideal place to live. Starting Combination man for brand new 500 | ING. 
go-getter in a small lucrative market, nouncing. Prefer someone now em-_ Salary: oo for 42 hour week. WPNF, watt station. Can make chief in month |) [4+ 
You must be able to produce. Box 4R, Ployed and interested in advancement Brev ard, N. C. if qualified. Send tape or disc, photo} Wantec 
BROADCASTING e TELECASTING. from smaller station. Send disc and = —— and resume to WTUS, Tuskegee, Ala. operati 
: as references to Box 31R, BROADCAST- Wanted immediately. Two combina- First class engineer, no experien years 
Experienced salesman wanted. Good ING + TELECASTING. tion announcer-engineers. Florida — required. Will train’ for combination _*t 
Aon yg: nen os — ae NBC Southern outlet needs experienced ume, aol sanae Bo nna de oy WTRL, work in 1,000 watt independent. Rush ING. 
: A atte, Ne- staff announcer able to handle all Bradenton, Florida full details to O. Box 50, New} —— 
braska. —— ey —, + references, ; s Iberia, Louisiana. 
picture, disc and state salary. Answer Wanted: Announcer as : —_— _ ——_—_—_—_—_— — 
. H partner in tape E 
Opportunities for several young men to Box 36R, BROADCASTING + TELE- recording business. Must be capable Production-Programming, Others | —— 
js a want to sell radio time — - CASTING. ae to manage and produce pre-show and Genera 
ast growing organization. ou wi Announcer-engineer, first phone, em- intermission tape program for drive-in : manag 
work under two skilled salesmanagers phasis on announcing. $86.40 for 40 theatres. $4 500. _oounneey for 12 in- We want a copy man who is an expe pendet 
who are proven successful radio time h L - - : . - 4 rienced radio professional, who cannot : 
iia °SSIU ( I ours. Leading Northwest independent. terest in the business. Academy Pro- nivy write to sell but wh id 1] | Politan 
expanded to'include asieemen force | gan auction with, application. gat fiuctions, 117i N, Zist St Birming- Spark” sales and program department | te" 
Station WBOK in New Orleans, KAOK at « TELECAST- ham, Alabama. Phone 53- -5721. 4 : too. Regional independent. enatiae Mid- . 
ee ee a Opening for competent announcer. Technical to live. Box 969P, BROADCASTING } tions 
We are also applicants for TV in New Football broadcasting experience de- TELECASTING. | Be bie 
Orleans and expect to be the next sta- sirable but not essential. Successful : 7 = : TELEC 
tion on the air. Keen aggressive youn station Southwestern city under 50,000. Engineer. 5kw station in city of half Farm service director—must have de-} Desire 
hecremale Hale Pegi A ay wt A = Planning TV. Box 50R, BROADCAST- million in Midwest requires engineer gree from Agricultural college. Must] gram 
are anxious to grow with at expanding ING -. TELECASTING. with first class license. Salary range have complete farm background. Must} station 
organization can get in on the ground $300 per month to good combination $75-$100 per week. Applicant for TV be able to build. produce and an) TELEC 
floor now and make from $400 and up man for evening shift. ABC station, in several cities. Give resume of expe- nounce farm shows. Must have per- Gener: 
per month provided they are willing to 37 hour week 115 for all over 40. Box a as a ane ot ae sae eet bn ye tion te 
work steadily toward success. We pay 52R, BROADCASTING . TELECAST- FING. si TELECASTING. ROADCAST- TELECASTING.. positio 
a living base salary guaranteed, plus’ ING. . oo es c 
commission an onus. ire or write Morning announcer, strong on commer- Wanted: T ta : % Continuity writer wanted. Immediate, of sta 
at once. Stanley W. Ray, Jr., WBOK, cialis. 500 watt New England independ- p serene fede Chief a. oes. opening. Man or woman able to write} profit. 
ne., 505 aronne St., New Orleans 12, ent. Send tape or disc to Box 58R, work affiliate. Small Eastern city $1.30 good selling copy. Ohio ABC affiliate ming, 
Louisiana. eee — BROADCASTING + TELECASTING. per hour with time and a half for ee Cane a ge a 
nataeeianisidhaaone, Menieatdiaieaianid a Specialty DJ with ticket, single. overtime. Guaranteed 44 hour week. = oo 
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Help Wanted (Cont’d) 


Situations Wanted (Cont’d) 








~ Situations Wanted (Cont'd) x 





Wanted: Program director. Copy, traf- 
fe, servicing accounts. Unusual oppor- 
wnity for advancement. Write Box 
¢R, BROADCASTING -« TELECAST- 
ING 

,BC Southern outlet needs experienced 
epywriter. Send photo, recommenda- 
tions, state salary. Answer to Box 
yR. BROADCASTING . TELECAST- 
ING 


Copywriter for 250 watter 100 miles 
fom New York. Box 56R, BROAD- 
cASTING - TELECASTING. 


ixperienced gal for continuity and 
air work. Requires person capable of 
urning out lots of good clean copy 
gad with pleasing air personality. 
Above average salary for above aver- 
age producer. Responsible position in 
fast Moving top rated station. Tell all. 
Send air check, lots of sample copy 
and if you think you're TV-genic, a 
photo. Frank -C. McIntyre, KLIX is 
Klickin’, Twin Falls, Idaho. 

Commercial copywriter for 5,000 watt 
independent. Immediate opening. Con- 
tact Bill Whitlock, Station KRES, St. 
Joseph, Mo. Phone 4-6346. 

Experienced commercial copywriter. 
Michigan 1 kw. WBCK, Battle Creek. 
send photo and references. 


Experienced girl continuity writer for 
cmplete charge copy and some traf- 
fe. Send resume, experience, photo- 
graph, sample copy. WVSC, Somerset, 
Pennsylvania. 

Television 


Salesmen 


Wanted: Time salesman for TV Sta- 
tion now operating. Must be capable, 
self-starter, hard worker, have car. 
Good salary and commission arrange- 
ments for top man. Full details in- 
duding references first letter. Box 
7R, BROADCASTING - TELECAST- 
ING. 


Technical 

Wanted: Year old TV station needs 
capable chief engineer. RCA _ equip- 
ment. Must take full charge mainte- 
nance and operation. Transmitter ex- 
perience required. Have car. Opening 
immediate. Full details first letter. 
Box 29R. BROADCASTING «- TELE- 
CASTING. eh 
Production-Programming, Others 
Television news teacher needed in 
large university journalism school, be- 
ginning September. Experience essen- 
tial. Chance for graduate work. Box 
“0P, BROADCASTING -« TELECAST- 
ING. 

Wanted: Program Director for 
operating TV station. Minimum two 
years experience. Accent on film 
operation. Full details first letter. Box 
os BROADCASTING - TELECAST- 





now 


Situations Wanted 
Managerial 

General Sales Manager. Presently sales 
manager very successful large inde- 
pendent in highly competitive metro- 
Politan market, long impressive record 
of results, knows all phases of opera- 
tions, not a swivel chair director, but 
a shirt sleeve producer, top connec- 
tions and references. Incentive must 
be big. Box 25R, BROADCASTING . 
TELECASTING. 

Desire position as manager or pro- 
gram manager on a small, full-time 


station. Box 54R, BROADCASTING . 
TELECASTING. 


General manager for five years of sta- 
tion taken from loss position to profit 
Position in first two months. Owner's 
debt completely paid off, and as result 
of station sale owners made double 
profit. Knows thoroughly program- 
ming, local and national sales, finance, 
F.C.C. procedures, engineering, and 
other aspects of AM and TV opera- 
tions. Ideal manager for absentee own- 
ership where complete responsibility 
required. Finest of references. Excel- 
lent education, appearance. Draft 
exempt, 33, married. Minimum $200 
week plus percentage. Box 64R, 
BROADCASTING . TELECASTING. 


Manager or sales manager seeks op- 
Portunity in Eastern area. Ten years 
f sales and management 
experience, largely with independents. 
Outstanding record in development of 
local and national spot business. Box 
Hue BROADCASTING + TELECAST- 








Salesmen 


Salesman, copywriter, announcer, pro- 
fessional singer. Strong news. Desire 
est coast city, larger than thirty- 
lousand population. Wide educational, 
Musical, travel background. Radio or 
television. Box 35R, BROADCASTING 
* TELECASTING. 








Experiencea salesman, ten years ex- 
perience. Non-high pressure; non-desk 
jockey. Singie; available after Septem- 
ber first. Like to work. Please state 
salary, available room and_. board. 
Write direct to: Ed Woodmansee, 860 





Announcers 


Announcer, single, draft exempt. Ex- 
cellent references. South preferred. 
Box 923P, BROADCASTING - TELE- 
CASTING. 

Seasoned combination, ace MC, 8 years 
large and small market experience. 
Looking for radio station troubled by 
TV competition or video station inter- 
ested in local personality show that will 
command large following. First ticket, 
married, 29, veteran, exempt. No 
South. $100. Box 3R, BROADCASTING 
« TELECASTING. 


Announcer-copywriter. 6 years expe- 
rience in all phases, including program 
director. Good references. Box 7R, 
BROADCASTING - TELECASTING. 


Announcer-engineer, first phone, 7 
years announcing experience, good 
references. Married, prefers position 
with Midwest affiliate specializing folk 
music. Now employed, available Sep- 
tember Ist. Box 10R, BROADCASTING 
« TELECASTING. 


Experienced announcer. 13 months ex- 
perience commercial, two years college 
radio. Can do sports, staff, production, 
DJ. Single veteran, 30, prefer Mid- 
west location. Box 11R, BROADCAST- 
ING - TELECASTING. 


Announcer with ticket, four years ex- 
perience. Presently employed. Veteran. 
Married. Seeking position with good 
future, good salary plus talent. Avail- 
able in September. Box 14R, BROAD- 
CASTING . TELECASTING. 


Announcer-copywriter. Heavy on news- 
casting and commercials. DJ, board 
work, 2 years experience, 3 years col- 
lege. Tape, photo and references avail- 


























able. Box 15R, BROADCASTING - 
TELECASTING. 

Announcer-disc jockey. Single, 27, 
veteran. Some experience on New 
York station. Serious, responsible 
worker. Willing to travel. Resume 


available. Box 16R, BROADCASTING 
« TELECASTING. 


Disc jockey, good staff, three years 
experience, wants Eastern station. Box 
19R, BROADCASTING - TELECAST- 
ING. 


Announcer, 








years experience. 
News, commercial, DJ, sports, inter- 
views. Newscast, my forte. Recently 
completed 18 months in Air Force as 
Public Information Supervisor — all 
phases. Married. Resonant voice. Au- 
dition, details. Box 23R, BROADCAST- 
ING - TELECASTING. 


All night show wanted by experienced 
production - minded, music - wise 
Pops, jazz, to suit your audience. Deep, 
pleasant voice, relaxed style. Box 24R, 
BROADCASTING - TELECASTING. 


My audition record is a treat for the 
ears. Announcer with experience in 
large metropolitan city. Inquire Box 
32R, BROADCASTING - TELECAST- 
ING. 


Attention Western stations: Announcer, 
first class license. Three years experi- 
ence. Desires permanent location. Box 
34R, BROADCASTING -« TELECAST- 
ING. 


Manager or assistant-manager position, 
radio or television, sought by attorney 
with experience as announcer, news- 
caster, engineer; major in Air Force 
communications and electronics; indus- 
trious, sober, good organizer. Box 40R, 
BROADCASTING «. TELECASTING. 


Five 

















Announcer - operator. Veteran, draft 
exempt, single. Disc or details, write 
Box 43R, BROADCASTING - TELE- 


CASTING. 


Singing announcer, thoroughly trained 
and experienced, four years each in 
vaudeville and radio production and 
air work. Desire good radio and/or 
TV. Good references. Box 44R, BROAD- 
CASTING -« TELECASTING. 


Station need a boost? Hire a man with 
over 10,000 hours experience as staff, 
acting, PD. 29 years old. Box 45R, 
BROADCASTING »« TELECASTING. 


Young Negro announcer desires posi- 
tion with progressive station. Proven 
seller with 3 popular stations. Avail- 
able immediately. Box 46R, BROAD- 
CASTING -« TELECASTING. 


Experience covers seven years as radio 
and television announcer and radio 
programming including: Play-by-play 
football and baseball, staff, hillbilly, 
and pop DJ, newsman, operator, pitch- 
man. Top references. Complete details 
please. Box 51R, BROADCASTING - 
TELECASTING. 











Wo..an ovoroadcasier. Down to earth 
commercial radio 4 years. Agency, One. 
We:l rounded experience. Available 
October first. Prefer New England 
box svR. BROADCASTING « TELE- 
CASTING 

‘Lop a.i sports play 


-py-play man, staff, 
DJ. Immediately. Sixty-five dollars 
Wire or write to Box €2R, BROAD- 
CASTING -« TELECASTING. 

Stop! Look! And listen to audition 
tape sent on request. 19 years radio, 
1 year TV. News, MC, DJ. Have pro- 
duced and announced top radio net- 
work shows. Best references. Available 
immediately. Box €&5R, BROADCAST- 
ING - TELECASTING. 

I want permanent association with top 
station very large market, any locale. 
Progressive management seeking thor- 











oughly experienced professional an- 
nouncer, young, trustworthy, exempt, 
excel in voice, commercials, news ad- 


lib, DJ, routine, assume responsibility. 
Income potential $75. Contact Harvey 
Murphey 153 Mount Joy Place, New 
Rochelle, N. Y. 


Announcer-operator, first phone, 21, 
U. S. Army discharge. Wire full par- 
ticulars: P. O. Box 193, Sebring, Fla. 


Technical 


Shirtsleeve engineer With degree and 
12 years experience is looking around. 
Box 941P, BROADCASTING . TELE- 
CASTING. 


Engineer, experienced, draft exempt. 
Minimum $60. No announcing. Perma- 
nent position. Box 966P, BROAD- 
CASTING + TELECASTING. 


Chief engineer, combination man, thor- 


oughly experienced. Family man. 
Available immediately. Details first 
letter. Box 30R, BROADCASTING . 
TELECASTING. 

Reliable, conscientious combination 
man, now chief, have selling expe- 
rience, desires job with future—six 


years experience. Box 33R, BROAD- 
CASTING .- TELECASTING. 


First class radio engineer wants per- 
manent position in Northern state. 
Four years experience, married, good 
health, car. Box 41R, BROADCASTING 
« TELECASTING. 

Engineer with first phone. No BC ex- 
perience. Naval Communications 31% 
years (ex CRT). Technician in field and 
laboratory for past twenty years. Pre- 
fer Southeastern states. Available Sep- 
tember. Box 42R, BROADCASTING - 
TELECASTING. 


Operator. First class, ten years expe- 
rience, desires West coast position 
studio or __ transmitter. Box 53R, 
BROADCASTING - TELECASTING. 


Experienced engineer, first phone li- 
cense, 28, single. Walter M. Dahlberg, 
502 N. 21st Street, Superior, Wisconsin. 


First phone, no station experience. 
Technical school graduate. D. G. Mc- 
Donald, 623 West 207th Street, New 
York 34, N. Y. 


“Produetion-Programming, Others 


Triple Threat . . Program director, 
who can sell, announce and edit news. 
7 years experience. College graduate. 
Family man, 34. Midwest preferred. 
Box 1R, BROADCASTING . TELE- 
CASTING. 


Continuity writer. Three years expe- 
rience writing, directing, producing, 
and handling top talent on radio pro- 
grams covering more than 1,900 sta- 
tions. Resume sent on request. Box 
2R, BROADCASTING - TELECASTING. 


Young woman copywriter, producer, 
actress with over ten years radio, 
television, advertising, theatre expe- 
rience desires position combining two 
or more abilities with emphasis on 
writing. Excellent voice, telegenic, de- 
pendable worker. Box 13R, BROAD- 
CASTING - TELECASTING. 


Young man 29—12 years experience in 
entertainment biz. Mostly production; 
interested some engineering. 3 years 
experience radio, Pacific Northwest. 
Radio Combo graduate with first phone; 
also recent graduate TV course. Have 
no actual TV experience, but have abil- 
ity. Like to work with pleasant peo- 
ple ‘cause pleasant people make work 
fun! Box 48R, BROADCASTING . 
TELECASTING. 








Efficient girl, assist in radio-TV pro- 
duction, promotion, or similar work 
allied field. Versatile radio background. 
Box 55R. BROADCASTING « TELE- 
CASTING. 
Permanent New England only. PD, 
continuity, sales, service. Some TV. 
References. Family man. Personal in- 
terview only from August 18th. Write 
Radio, General Delivery, Athol, Mas- 
sachusetts. 































































Situations Wanted (Cont'd) 
Television 


Technical 


Desire TV opportunity. Five years ex- 
perience in all phases radio. First 
phone. 32, draft free. Excellent ref- 
er.nces. Box 9R, BROADCASTING . 


TELECASTING 


For Sale 


Stations 


Southwest: 250 w Unlimited. $6,000 
monthly potential. No competition 
$42,000. Terms. Box 12R, BROADCAST- 
ING -« TELECASTING 


500 watt daytime station well equipped 
Principals only. Box 38R. BROAD- 
CASTING . TELECASTING 


Western stations. Independents 


affi- 
liates. Priced from $18,000 up 


Jack L 


Stoll & Associates, 4958 Melrose Ave., 

Los Angeles 29, California 
Equipment, etc. 

Two 150 foot radio towers. Angle iron 

construction, winch equipped. Locat- 

ed near Shreveport, La Box 22R 


BROADCASTING -« TELECASTING 


Complete mobile unit: 
delivery, radio, heater; 50 watt Link 
FM transmitter, 110v power supply; 
Link 1926 receiver, 110v AC; Onan 110v, 


1947 Ford Sedan 


60 cycle, lkw generator, self-starting; 
Dolittle frequency, modulation moni- 
tor; LaFrance siren, red light. Make 
offer. WBGE, Atlanta, Georgia. 

Like new, RCA 69-C noise and distor- 
tion meter and RCA 68-B Beat Fre- 
quency oscillator. Make offer to Radio 
Station WMFD, Wilmington, N. C. 


Complete equipment for 250 w AM sta- 
tion including 250 w WE transmitter, 
150’ tower, frequency monitor, modu- 
lation monitor, turntables, console. 
Write or wire WOOK, 8th & Eye Sts 
N. W., Washington, D. C. 


One 1 kw WE AM transmitter. Price 
$1,500. Now in operation. May be seen 
by contacting WOOK. 8th & Eye Sts 
N. W., Washington, D. C. 


Scott Dynamic Noise Suppressor, Mod- 
el 910A, perfect condition, $300. WTAD, 
Quincy, Illinois. 


Transmitter, 250 watt, AM, 
model 4BT20A1 complete with a set 
of tubes. This transmitter has been 
completely overhauled, cleaned, tested 
and refinished. It operates like and 
has the eye appeal of a new trans- 
mitter. The present Xtals are 1490kc. 
Price $2,950.00 f.o.b., Topeka, Kansas. 
John O. Costelow Company, Inc. 


Wanted to Buy 


Broadcast, 





Stations 





Manager and chief engineer want to 
buy or operate kw or smaller station. 
Box 5R. BROADCASTING .«. TELE- 
CASTING. 


Wanted to purchase by an individual, 
unopposed radio station. Prefer Mid- 
west or South. Send full particulars 
together with asking price. Write Box 
saci BROADCASTING + TELECAST- 


Experienced station owner wants 250 
or 1,000 watt, S.W. or West coast AM 
station. Send full; details direct to 
buyer, first letter. Box G. L. % BROAD- 
CASTING MAGAZINE, (360 North 
Michigan Avenue, Chicago, Illinois.) 


Equipment, etc. 





Approximately 500 foot tower, guyed 
or self supporting. Please send price 
and description. Box 850P, BROAD- 
CASTING +« TELECASTING. 


Wanted: One General Electric limiting 
amplifier, type BA-5-A. Please in- 
clude price and age in use. Box 6R, 
BROADCASTING « TELECASTING. 








Miscellaneous 





FCC first-phone in 6 weeks. Both 
residence and correspondence courses 
available. Grantham Radio License 
School, 6064 Hollywood Blvd., Holly- 
wood 28, California. 


















CLASSIFIED ADVERTISEMENTS 


Payable in advance. 
Deadline: Undisplayed—Monday preceding publication date. 


Checks and money orders only. 
Display—Tuesday preceding publication date. 


Situations Wanted 20¢ per word—$2.00 minimum © Help Wanted 25¢ per word—$2.00 minimum 


All other classifications 30¢ per word—$4.00 minimum @ Display ads. $15.00 per inch 


No charge for blind box number. 


Send box replies to 


BROADCASTING ® TELECASTING, 870 National Press Bldg., Washington 4, D. C. 
APPLICANTS: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, 


please). 


All transcriptions, photos, etc. sent to box numbers are sent at owner's risk. 


BROADCASTING « TBLECAST- 


ING expressly repudiates any liability or responsibility for their custody or return. 








Help Wanted 


Managerial 
Commercial manager for new radio 
station in thriving industrial market: 
thoroughly experienced, aggressive and 
capable of sound basic sales organiza- 





tion. Excellent salary guarantee and 
commission arrangement. Unlimited 
opportunity for right man. KFMA 


Broadcasting Co., 415 Perry St., Daven- 
port, Iowa. 





Salesmen 


Florida coast station. Hard-hitting 
salesmanager to do competitive selling. 
No desk pilots wanted. Send photo, 
references, experience. Box  782P, 
BROADCASTING -« TELECASTING. 


Experienced salesman wanted by Illi- 
nois independent. Supervise sales de- 
partment and sell on commission basis. 
$100 weekly guarantee. Personal inter- 
view required. State age, experience. 





Box 930P, BROADCASTING - TELE- 
CASTING. 
Salesman—Wonderful opportunity 


young, aggressive idea-man, opportun- 
ity becoming commercial manager. 
Well-established, successful, network 
station Southwest. Third market, how- 
ever, non-metropolitan. Fine town to 
make your home, with a sound news- 
paper-affiliated radio station command- 
ing respect. TV applied for. Inter- 
ested only in high type, clean, aggres- 
sive man. If you fill the bill, we'd like 
to meet you. Maybe you'd like to learn 
more about us, too. Box 937P, BROAD- 
CASTING -« TELECASTING. 


Do you like to sell? A fast-moving 
Pennsylvania indie needs one grade-A 
go-getter in a small lucrative market. 
You must be able to produce. Box 4R, 
BROADCASTING e TELECASTING. 





Experienced salesman wanted. Good 


potential market, liberal commission 
and draw. KNBR, North Platte, Ne- 
braska. 


Opportunities for several young men 
who want to sell radio time with our 
fast growing organization. You will 
work under two skilled salesmanagers 
who are proven successful radio time 
salesmen. Our organization is being 
expanded to include salesmen for our 
Station WBOK in New Orleans, KAOK 
in Lake Charles, Louisiana, and we will 
soon have a station in Baton Rouge. 
We are also applicants for TV in New 
Orleans and expect to be the next sta- 
tion on the air. Keen aggressive young 
men who want to sell, like people, and 
are anxious to grow with an expanding 
organization can get in on the ground 
floor now and make from $400 and up 
per month provided they are willing to 
work steadily toward success. We pay 
a living base salary guaranteed, plus 
commission and bonus. Wire or write 
at once. Stanley W. Ray, Jr., WBOK, 
Inc., 505 Baronne St., New Orleans 12, 
Louisiana. 





Salesman-announcer. Accustomed mak- 
ing calls, daily reports, sales, com- 
mission. Exclusive territory, active ac- 
counts. WSMI, Litchfield, Illinois. 


Salesman-announcer. Fine opportunity 
for experienced salesman who is good 
announcer, preferably in early 30's. 
Seventy-five dollars weekly to start. 
Write immediately to Ray Moss, Radio 
Station WSSV, Petersburg, Virginia. 





Announcers 


po ae mg announcer-engineer. Sev- 
enty-five start. Upper midwest. Box 
ar BROADCASTING - TELECAST- 





$80.00 per week for good announcer at 
midsouth station. Good market. TV 
future. Replies‘ confidential. Box 654P, 
BROADCASTING - TELECASTING. 


Help Wanted (Cont'd) 


Announcer with well-rounded experi- 
ence, deep voice, to run livewire morn- 
ing hillbilly and pop DJ show for 
Pennsylvania independent daytimer. 
Send complete information and _ disc. 
Box 598P, BROADCASTING + TELE- 
CASTING. _ 
announcer-engineer, first phone, em- 
phasis on announcing. $75 starting 
pay, with Pa. independent. Box 789P, 
BROADCASTING + TELECASTING. 


Florida Coast Station. Announcer-engi- 
neer heavy on announcing that sells. 
Send tape/disc, experience record, ref- 
erences, first letter. $80/44 hours. Box 
900P, BROADCASTING « TELECAST- 
ING. 
Combination engineer-announcer with 
emphasis on announcing. Pay com- 
mensurate with ability. Desire someone 
worth $70.00 per week. Iowa daytimer. 
Box 922P, BROADCASTING - TELE- 
CASTING. 


Announcer-salesman for lkw daytimer. 
Should be strong on sales, good news- 
easter and able to handle high school 
and textile sports . Play-by-play. 
Send photo, disc or tape, details and 
references. $100 to $125 weekly earn- 
ing to start. Permanent position. Box 
ot BROADCASTING - TELECAST- 





Wanted: Two combination announcer- 
operators. First class ticket. 250 watt 
network station. Eastern city, 15,000 
population. $1.50 per hour with time 
and a half for overtime. Guaranteed 
44 hour week. Send complete infor- 
mation and audition, ET or tape. Open- 
ing in near future. Box 964P, BROAD- 
CASTING - TELECASTING. 


Announcer wanted by established 5kw 
Wisconsin NBC station which has TV 
application. Must have at least 2 years 
experience in DJ and commercial an- 
nouncing. Prefer someone now em- 
ployed and interested in advancement 
from smaller station. Send disc and 
references to Box 31R, BROADCAST- 
ING - TELECASTING. 


NBC Southern outlet needs experienced 
staff announcer able to handle all 
phases except sports. Send references, 
picture, disc and state salary. Answer 
to Box 36R, BROADCASTING - TELE- 
CASTING. 


Announcer-engineer, first phone, em- 
phasis on announcing. $86.40 for 40 
hours. Leading Northwest independent. 
Send audition with application. Box 














fae BROADCASTING + TELECAST- 
Opening for competent announcer. 


Football broadcasting experience de- 
sirable but not essential. Successful 
station Southwestern city under 50,000. 
Planning TV. Box 50R, BROADCAST- 
ING - TELECASTING. 


$300 per month to good combination 
man for evening shift. ABC station, 
37 hour week 115 for all over 40. Box 
ae, BROADCASTING + TELECAST- 
Morning announcer, strong on commer- 
cials. 500 watt New England independ- 
ent. Send tape or disc to Box 58R, 
BROADCASTING - TELECASTING. 


Specialty DJ with ticket, single. 
Amusing, fast flowing ad-lib, clever 
quips, character voices, “‘cue-in” gim- 
micks. Ohio, Box 63R, BROADCAST- 


ING - TELECASTING. 


Announcer-engineer for kilowatt in- 
dependent. Must have first class ticket. 
Announcing accented. Experience not 
necessary if can handle announcing. 
Excellent working conditions. Pay on 
ability. Contact KBOA, Kennett, Mo. 


Announcer. General staff work. Per- 
manent. Good working conditions. Pro- 
gressive network affiliate. Prefer man 
willing earn advancement. Send full 
details and audition. Will return audi- 
tion promptly. KTEM, Temple, Texas. 


Immediate opening sports. director, 
experienced in play-by-play. _ Good 
salary, moderate hours with progres- 
sive small town station. Will also re- 
quire regular announcing duties. Audi- 
tion and references required. Call, wire 
or write Manager, KXAR, Hope, Ark. 




















Help Wanted (Cont’d) 


Announcer-engineer. Must be good an- 

nouncer. Start $80 a week. Excellent 

living conditions. KTNM, Tucumcari, 
Mex. 





5000 watt fulltime NBC station in city 
of 15,000 needs capable, experienced 
announcer to handle regular shift, in- 
cluding some news broadcasts. Would 
prefer combination man but will take 
announcer without ticket if he is the 
right man for the air work. Send audi- 
tion disc, salary requirements, marital 
status, picture and short letter relating 
extent of experience plus references. 
Absoluely no applications from drunk- 
ards or floaters. Would prefer appli- 
cants who have worked in or lived in 
Kansas or adjacent state area. Address 
application to Ray Beals, KVGB, Great 
Bend, Kansas. 


Engineer-announcer. 1lkw station, good 
conditions. Heavy on announcing. Car 
necessary. Immediate opening. Reply 
to Carroll Lee, WANS, Anderson, S. C. 


Wanted: Experienced announcer with 
selling experience. Good salary offered 
for announcing plus 15% commission 
on sales. No draw. Southerner prefer- 
red. Station WAPF AM-FM, McComb, 
Miss. 
Combo announcer operator. First 
— Immediate. WGAT, Utica, New 
ork. 


Need immediately an excellent all- 
around announcer. All details in first 
letter, including salary expected. Rush 
disc or tape to WHFB, Benton Harbor, 
Michigan. 





Immediate opening for announcer-en- 
gineer on 250 watt full time Mutual 
affiliate, in ideal place to live. Starting 
salary: $70 for 42 hour week. WPNF, 
Brevard, N. C. 


Wanted immediately. Two combina- 
tion announcer-engineers. Florida West 
coast city. Send audition, photo, res- 
ume, and salary requirements. WTRL, 
Bradenton, Florida. 








Wanted: Announcer as partner in tape 
recording business. Must be capable 
to manage and produce pre-show and 
intermission tape program for drive-in 
theatres. $4,500 necessary for 12 in- 
terest in the business. Academy Pro- 
ductions, 11742 N. 2ist St., Birming- 
ham, Alabama. Phone 53-5721. 





Technical 


Engineer. 5kw station in city of half 
million in Midwest requires engineer 
with first class license. Salary range 
$75-$100 per week. Applicant for TV 
in several cities. Give resume of expe- 
rience and education. Snapshot ap- 
preciated. Box 957P, BROADCAST- 
TING +« TELECASTING. 


Wanted: Two first class ticket holders. 
Chance to become chief. 250 watt net- 
work affiliate. Small Eastern city. $1.30 
per hour with time and a half for 
overtime. Guaranteed 44 hour week. 
Opening in near future. Complete de- 


tails first letter. Box 965P, BROAD- 
CASTING - TELECASTING. 
Wanted: Chief engineer for Rocky 


Mountain metropolitan market station 
with immediate television plans. Man 
we're looking for must be thoroughly 
experienced in all phases of AM radio 
ccnstruction, installation and main- 
tenance; with a basic general know- 
ledge of television equipment and in- 
Stallation. Salary commensurate with 
ability and experience. Send complete 
particulars and salary requirements 
with first letter. Box 20R, BROAD- 
CASTING - TELECASTING. 


Wanted: Engineer or 
nouncer and announcer, at 250 watt 
east central network affiliate. Also 
need salesman or announcer-salesman. 
Rush references, full information. Box 
ae BROADCASTING + TELECAST- 


engineer - an- 


Help Wanted (Cont’d) 


Wanted: Engineer with first 


clas 
phone license. Immediate op ning 
Box 49R, BROADCASTING -«- TELE. 


CASTING. 
Wanted: First class engineer, no xpe- 
rience required. Virginia network sta. 
tion. Reply Box 60R, BROADCASTING 
« TELECASTING. 





Excellent opportunity for conscien. 
tious man without experience but with 
engineering know-how and good voice, 
New Mexico CBS affiliate. Box 61R 
BROADCASTING - TELECASTING, ' 


Chief engineer for independent Ay 
operation in Philadelphia area. Send 
experience, photo and salary required 
in first letter. Box 66R, BROADCAST. 
ING - TELECASTING. 


Immediate opening for first phone en. 
gineer. Good pay. Inexperienced ap- 
nlicants considered. 250 watt ABC sta. 
tion. Send background and reference 
information with first letter to KBIX, 
Muskogee, Okla. 


First class engineer wanted immedi- 
ate'y. Good pay and good working con- 
ditions. WBBO and WBBO-FYM, Forest 
City, North Carolina. 

First class engineer needed. Contact 
WBIP, Booneville, Mississippi. 





Immediate opening, first class 


radio- } 


telephone operator. 40 hour week. No | 


announcing. State salary requirements, 
WBML, Macon, Georgia. 

Immediate openings for first class 
transmitter engineers. No announc- 
ing. Permanent. Car necessary. Salary 
$65.00 40 hour week. Write, phone or 
wire Manager, WCSI, Columbus, In- 
diana. 








Combination engineer-announcer, best 
conditions and salary, WGTN, George- 
town, South Carolina. 





Engineer-announcer. Starting salary 
$70.00 per week, WIRB, Enterprise, Ala- 
bama. 


First phone transmitter operator. WJRI, 
Lenoir, North Carolina. pa 
Engineer with first class ticket needed 
immediately. Write, wire or phone 
collect to Ray Moss, WSSV, Peters- 
burg, Virginia. ee 
First phone; transmitter 
WSYB, Rutland, Vermont. 


Combination man for brand new 500 
watt station. Can make chief in month 
if qualified. Send tape or disc, photo 
and resume to WTUS, Tuskegee, Ala. 


First class engineer, no experience 
required. Will train for combination 
work in 1,000 watt independent. Rush 
full details to P. O. Box 50, New 
Iberia, Louisiana. 


Production-Programming, Others 











operator. 








We want a copy man who is an expe- 
rienced radio professional, who cannot 
only write to sell but whose ideas will 
spark sales and program department 
too. Regional independent, smaller Mid- 
west city, solid ownership, fine place 
to live. Box 969P, BROADCASTING « 
TELECASTING. 


Farm service director—must have de- 
gree from Agricultural college. Must 
have complete farm background. Must 
be able to build, produce and an- 
nounce farm shows. Must have per- 
sonality that will appeal to the farmer. 
Write Box 8R, BROADCASTING + 
TELECASTING. 


Continuity writer wanted. Immediate 
opening. Man or woman able to write 
good selling copy. Ohio ABC affiliate 
station. Permanent position. Box 18R, 
BROADCASTING « TELECASTING. 


Wanted: Experienced girl for traffic 
for Rocky Mountain network station. 
Good climate. Salary commensurate 
with ability and experience. Send 
complete particulars and salary re- 
quirements with first letter. Box 21R 
BROADCASTING « TELECASTING. 


Will these Classified Ads Pull? 
We'll let Mr. E. C. Page, 
Radio Engineer, Washington, 
tell you: 

“About a month ago, we ran an ad- 
vertisement in three issues of BROAD- 
CASTING - TELECASTING for radio 
operators and engineers for classified 
government projects. I thought you 
would like to know that to date we 
have 291 responses to your advertise- 
ment. 

“That little book of yours sure gets 
around. Replies came from all over 
the country including Canada and 
Germany.” 
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Help Wanted (Cont'd) 








Situations Wanted (Cont’d) 


- Situations Wanted (Cont'd) — 





Wanted: Program director. Copy, traf- 
fic, servicing accounts. Unusual oppor- 
tunity for advancement. Write Box 
#R, BROADCASTING - TELECAST- 


NBC Southern outlet needs experienced 
copywriter. Send photo, recommenda- 
tions. State salary. Answer to Box 
33R,. BROADCASTING . TELECAST- 
ING 

Copywriter for 250 watter 100 miles 
fom New York. Box 56R, BROAD- 
cASTING - TELECASTING. 


Experienced gal for continuity and 
air work. Requires person capable of 
turning out lots of good clean copy 
and with pleasing air personality. 
Above average salary for above aver- 
age producer. Responsible position in 
fast moving top rated station. Tell all. 


Send air check, lots of sample copy 
and if you think you're TV-genic, a 
photo. Frank C. McIntyre, KLIX is 


Klickin’, Twin Falls, Idaho. | 
Commercial copywriter for 5,000 watt 
independent. Immediate opening. Con- 
tact Bill Whitlock, Station KRES, St. 
Joseph, Mo. Phone 4-6346. 
Experienced commercial copywriter. 
Michigan 1 kw. WBCK, Battle Creek. 
Send photo and references. | 
Experienced girl continuity writer for 
complete charge copy and some traf- 
fc. Send resume, experience, photo- 
graph, sample copy. WVSC, Somerset, 
Pennsylvania. 


Television 
~ Salesmen 


Wanted: Time salesman for TV Sta- 
tion now operating. Must be capable, 
self-starter, hard worker, have car. 
Good salary and commission arrange- 


ments for top man. Full details in- 
duding references first letter. Box 
27R, BROADCASTING -« TELECAST- 
a : 

Technical 
Wanted: Year old TV station needs 
capable chief engineer. RCA equip- 
ment. Must take full charge mainte- 


nance and operation. Transmitter ex- 
perience required. Have car. Opening 
immediate. Full details first letter. 
Box 29R. BROADCASTING «- TELE- 
CASTING. 


Production-Programming, Others 
Television news teacher needed in 
large university journalism school, be- 
ginning September. Experience essen- 
tial. Chance for graduate work. Box 
- BROADCASTING + TELECAST- 
ING. 

Wanted: Program Director for now 
operating TV station. Minimum two 
years experience. Accent on _ film 
operation. Full details first letter. Box 
a BROADCASTING - TELECAST- 


_____ Situations Wanted 
Managerial 


manager very successful large inde- 
pendent in highly competitive metro- 
politan market, long impressive record 
of results, knows all phases of opera- 
tions, not a swivel chair director, but 
a shirt sleeve producer, top connec- 
tions and references. Incentive must 
be big. Box 25R, BROADCASTING . 
TELECASTING. 


Desire position as manager or pro- 
gram manager on a small, full-time 
station. Box 54R, BROADCASTING . 
TELECASTING. 

General manager for five years of sta- 
tion taken from loss position to profit 
position in first two months. Owner's 
debt completely paid off, and as result 


of station sale owners made double 
profit. Knows 


‘ thoroughly program- 
ming, local and national sales, finance, 
F.C.C. procedures, engineering, and 


other aspects of AM and TV opera- 
tions. Ideal manager for absentee own- 
ership where complete responsibility 
required. Finest of references. Excel- 
lent education, appearance. Draft 
exempt, 33, married. Minimum $200 
week plus percentage. Box 64R, 
BROADCASTING - TELECASTING. 





| Manager or sales manager seeks op- 


Portunity in Eastern area. Ten years 
of successful sales and management 
experience, largely with independents. 
Outstanding record in development of 
ocal and national spot business. Box 
Hae BROADCASTING + TELECAST- 





Salesmen 


Salesman, copywriter, announcer, pro- 
fessional singer. Strong news. Desire 
West coast city, larger than thirty- 
Ousand population. Wide educational, 
Musical, travel background. Radio or 
television. Box 35R, BROADCASTING 
* TELECASTING. 


Experiencea salesman, ten years ex- 
perience. Non-high pressure; non-desk 
jockey. Singie; available after Septem- 
ber first. Like to work. Please state 
salary, availaole room and _. board. 
Write direct to: Ed Woodmansee, 860 
S. Lincoln Ave., Springfield, Illinois. 





Announcers 


Announcer, single, draft exempt. Ex- 
cellent references. South preferred. 
Box 923P, BROADCASTING «- TELE- 
CASTING. 


Seasoned combination, ace MC, 8 years 
large and small market experience. 
Looking for radio station troubled by 
TV competition or video station inter- 
ested in local personality show that will 
command large following. First ticket, 
married, 29, veteran, exempt. No 
South. $100. Box 3R, BROADCASTING 
« TELECASTING. 


Announcer-copywriter. 6 years expe- 
rience in all phases, including program 
director. Good references. Box 7R, 
BROADCASTING - TELECASTING. 


Announcer-engineer, first phone, 7 
years amnouncing experience, good 
references. Married, prefers position 
with Midwest affiliate specializing folk 
music. Now employed, available Sep- 
tember Ist. Box 10R, BROADCASTING 
« TELECASTING. 


Experienced announcer. 13 months ex- 
perience commercial, two years college 
radio. Can do sports, staff, production, 
DJ. Single veteran, 30, prefer Mid- 
west ljocation. Box 11R, BROADCAST- 
ING -« TELECASTING. 


Announcer with ticket, four years ex- 
perience. Presently employed. Veteran. 
Married. Seeking position with good 
future, good salary plus talent. Avail- 
able in September. Box 14R, BROAD- 
CASTING . TELECASTING. 


Announcer-copywriter. Heavy on news- 
casting and commercials. DJ, board 
work, 2 years experience, 3 years col- 
lege. Tape, photo and references avail- 


























able. Box 15R, BROADCASTING - 
TELECASTING. 

Announcer-disc jockey. Single, 27, 
veteran. Some experience on New 
York _ station. Serious, responsible 
worker. Willing to travel. Resume 


available. Box 16R, BROADCASTING 
« TELECASTING. 


Disc jockey, good_ staff, three years 
experience, wants Eastern station. Box 
19R, BROADCASTING - TELECAST- 
ING. 


Announcer. 








Five years experience. 
News, commercial, DJ, sports, inter- 
views. Newscast, my forte. Recently 
completed 18 months in Air Force as 
Public Information Supervisor all 
phases. Married. Resonant voice. Au- 
dition, details. Box 23R, BROADCAST- 
ING - TELECASTING. 


All night show wanted by experienced 
production - minded, music - wise_ DJ. 
Pops, jazz, to suit your audience. Deep, 
pleasant voice, relaxed style. Box 24R, 
BROADCASTING + TELECASTING. 


My audition record is a treat for the 
ears. Announcer with experience in 
large metropolitan city. Inquire Box 
32R, BROADCASTING - TELECAST- 
ING. 


Attention Western stations: Announcer, 
first class license. Three years experi- 
ence. Desires permanent location. Box 
34R, BROADCASTING -« TELECAST- 
ING. 


Manager or assistant-manager position, 
radio or television, sought by attorney 
with experience as announcer, news- 
caster, engineer; major in Air Force 
communications and electronics; indus- 
trious, sober, good organizer. Box 40R, 
BROADCASTING - TELECASTING. 


Announcer - operator. Veteran, draft 
exempt, single. Disc or details, write 
Box 43R, BROADCASTING + TELE- 
CASTING. 


Singing announcer, thoroughly trained 
and experienced, four years each in 
vaudeville and radio production and 
air work. Desire good radio and/or 
TV. Good references. Box 44R, BROAD- 
CASTING + TELECASTING. 


Station need a boost? Hire a man with 
over 10,000 hours experience as staff, 
acting, PD. 29 years old. Box 45R, 
BROADCASTING « TELECASTING. 


Young Negro announcer desires posi- 
tion with progressive station. Proven 
seller with 3 popular stations. Avail- 
able immediately. Box 46R, BROAD- 
CASTING « TELECASTING. 


Experience covers seven years as radio 
and television announcer and radio 
programming including: Play-by-play 
football and baseball, staff, hillbilly, 
and pop DJ, newsman, operator, pitch- 
man. Top references. Complete details 
please. Box 51R, BROADCASTING - 
TELECASTING. 

















Wo..an oroadcasier. Down to earth 
commercial radio 4 years. Agency, One 


We:l rounded experience. Available 
October first. Prefer New England. 
box ovR. BROADCASTING «- TELE- 
CASTING. 

‘Lop a.i sports play-by-play man, staff, 
DJ. Immediately. Sixty-five dollars. 
Wire or write to Box €2R, BROAD- 
CASTING -« TELECASTING. 

Stop! Look! And listen to audition 
tape sent on request. 19 years radio, 


1 year TV. News, MC, DJ. Have pro- 
duced and announced top radio net- 
work shows. Best references. Available 
immediately. Box 65R, BROADCAST- 
ING - TELECASTING. 

I want permanent association with top 
station very large market, any locale. 
Progressive management seeking thor- 
oughly experienced professional an- 
nouncer, young, trustworthy, exempt, 
excel in voice, commercials, news ad- 
lib, DJ, routine, assume responsibility. 
Income potential $75. Contact Harvey 
Murphey 153 Mount Joy Place, New 
Rochelle, N. Y. 


Announcer-ope2rator, first phone, 21, 
U. S. Army discharge. Wire full par- 
ticulars: P. O. Box 193, Sebring, Fla. 


Technical 


Shirtsleeve engineer with degree and 
12 years experience is looking around. 
Box 941P, BROADCASTING . TELE- 
CASTING. 


Engineer, experienced, draft exempt. 
Minimum $60. No announcing. Perma- 
nent pcsition. Box 966P, BROAD- 
CASTING -« TELECASTING. 


Chief engineer, combination man, thor- 
oughly experienced. Family man. 
Available immediately. Details first 
letter. Box 30R, BROADCASTING . 
TELECASTING. 


Reliable, conscientious combination 
man, now chief, have selling expe- 
rience, desires job with future—six 
years experience. Box 33R, BROAD- 
CASTING - TELECASTING. 

First class radio engineer wants per- 
manent position in Northern state. 
Four years experience, married, good 
health, car. Box 41R, BROADCASTING 
« TELECASTING. 


Engineer with first phone. No BC ex- 
perience. Naval Communications 31% 
years (ex CRT). Technician in field and 
laboratory for past twenty years. Pre- 
fer Southeastern states. Available Sep- 
tember. Box 42R, BROADCASTING . 
TELECASTING. 


Operator. First class, ten years expe- 
rience, desires West coast position 
studio or __ transmitter. Box 53R, 
BROADCASTING - TELECASTING. 


Experienced engineer, first phone li- 
cense, 28, single. Walter M. Dahlberg, 
502 N. 21st Street, Superior, Wisconsin. 


First phone, no station experience. 
Technical school graduate. D. G. Mc- 
Donald, 623 West 207th Street, New 
York 34, N. Y. 


‘Production-Programming, Others 


Triple Threat . Program director, 
who can sell, announce and edit news. 
7 years experience. College graduate. 
Family man, 34. Midwest preferred. 
Box 1R, BROADCASTING . TELE- 
CASTING. 


Continuity writer. Three years expe- 
rience writing, directing, producing, 
and handling top talent on radio pro- 
grams covering more than 1,900 sta- 
tions. Resume sent on request. Box 
2R, BROADCASTING - TELECASTING. 





Young woman copywriter, producer, 
actress with over ten years radio, 
television, advertising, theatre expe- 


rience desires position combining two 
or more abilities with emphasis on 
writing. Excellent voice, telegenic, de- 
pendable worker. Box 13R, BROAD- 
CASTING -« TELECASTING. 





Young man 29—12 years experience in 
entertainment biz. Mostly production; 
interested some engineering. 3 years 
experience radio, Pacific Northwest. 
Radio Combo graduate with first phone; 
also recent graduate TV course. Have 
no actual TV experience, but have abil- 
ity. Like to work with pleasant peo- 
ple ‘cause pleasant people make work 
fun! Box 48R, BROADCASTING . 
TELECASTING. 

Efficient girl, assist in radio-TV pro- 
duction, promotion, or similar work 
allied field. Versatile radio background. 
Box 55R. BROADCASTING + TELE- 
CASTING. 





Permanent New England only. PD, 
continuity, sales, service. Some TV. 


References. Family man. Personal in- 
terview only from August 18th. Write 
Radio, General Delivery, 
sachusetts. 


Athol, Mas- 















































Situations Wanted (Cont’d) 
Television 


Technical 


Desire TV opportunity. Five years ex- 
perience in all phases radio. First 
phone. 32, draft free. Excellent ref- 
‘nees. Box 9R, BROADCASTING . 


el 
TELECASTING. 


For Sale 


Stations 


Southwest: 250 w Ualimited. $6,000 
monthly_ potential. No competition 
$42,000. Terms. Box 12R, BROADCAST- 
ING - TELECASTING. 


500 watt daytime station well equipped 
Principals only. Box 38R BROAD- 
CASTING .« TELECASTING 


Western stations. Independents, affi- 
liates. Priced from $18,000 up. Jack L 
Stoll & Associates, 4958 Melrose Ave., 
Los Angeles 29, California 


Equipment, ete. 
Two 150 foot radio towers. Angle 
construction, winch equipped. Locat- 
ed near Shreveport, La. Box 22R. 
BROADCASTING . TELECASTING 


iron 


Complete mobile unit: 
delivery, radio, heater; 50 watt Link 
FM transmitter, 110v power supply; 
Link 1926 receiver, 110v AC; Onan 110v, 


1947 Ford Sedan 


60 cycle, 1kw generator, self-starting; 
Dolittle frequency, modulation moni- 
tor; LaFrance siren, red light. Make 
offer. WBGE, Atlanta, Georgia. 


Like new, RCA 69-C noise and distor- 


tion meter and RCA 68-B Beat Fre- 
quency oscillator. Make offer to Radio 
Station WMFD, Wilmington, N. C. 


Complete equipment for 250 w AM sta- 
tion including 250 w WE transmitter, 
150’ tower, frequency monitor, modu- 
lation monitor, turntables, console. 
Write or wire WOOK, 8th & Eye Sts. 
N. W., Washington, D. C. 


One 1 kw WE AM transmitter. Price 
$1,500. Now in operation. May be seen 
by contacting WOOK, 8th & Eye Sts 
N. W., Washington, D. C. 


Scott Dynamic Noise Suppressor, Mod- 
el 910A, perfect condition, $300. WTAD, 
Quincy, Illinois. 


Transmitter, 250 watt, 
model 4BT20Al1 complete with a set 
of tubes. This transmitter has been 
completely overhauled, cleaned, tested 
and refinished. It operates like and 
has the eye appeal of a new trans- 
mitter. The present Xtals are 1490kc. 
Price $2,950.00 f.o.b., Topeka, Kansas. 
John O. Costelow Company, Inc. 


Wanted to Buy 


AM, Broadcast, 





Stations 





Manager and chief engineer want to 
buy or operate kw or smaller station 
Box 5R. BROADCASTING . TELE- 
CASTING. 


Wanted to purchase by an individual, 
unopposed radio station. Prefer Mid- 
west or South. Send full particulars 
together with asking price. Write Box 
A 4 BROADCASTING -« TELECAST- 


Experienced station owner wants 250 
or 1,000 watt, S.W. or West coast AM 
station. Send full details direct to 
buyer, first letter. Box G. L. “%~ BROAD- 
CASTING MAGAZINE, (360 North 
Michigan Avenue, Chicago, Illinois.) 


Equipment, etc. 








Approximately 500 foot tower, guyed 
or self supporting. Please send price 
and description. Box 850P, BROAD- 
CASTING - TELECASTING. 





Wanted: One General Electric limiting 
amplifier, type BA-5-A. Please in- 
clude price and age in use. Box 6R, 
BROADCASTING +« TELECASTING. 


Miscellaneous 





FCC first-phone in 6 weeks. Both 
residence and correspondence courses 
available. Grantham Radio License 
School, 6064 Hollywood Blvd., Holly- 
wood 28, California. 


Help Wanted 





Announcers 


Two Experienced 
ANNOUNCER-ENGINEERS 
First ticket, 


$75.00, 40 hours week, hos- 
pitalization paid, good working condi- 
tions, Start September Ist. 

KGAR 


Garden City, Kansas 





Production-Programming, Others 
(ory 


| want a young radio promotion- 
§ happy guy who is prolific with ideas, 
} but they gotta be good. Here is an 
opportunity for a big thrill doing big 
things with a great midwestern sta- 
tion. Address Box 909P, BROADCAST- 
ING . 
4 


a a 


TELECASTING. 


- 


rrr ore 





aa 





were 





Television 


Managerial 


TV SALES MANAGER 


Rare opportunity as sales manager 
for one of the country’s outstanding 


television stations. Basic network 
affiliate and a good market. Will be 
responsible for local, regional and 
national business. BOX 971P, BROAD- 
CASTING e TELECASTING. 


Situations W anne 


Announcers 





ANNOUNCER 


Excellent background of 
many years in all phases of radio, 
currently in top market, desires pro- 
gram directorship in small market. 
Box 57R, BROADCASTING TELE- 
CASTING. 


Employment Service 


EXECUTIVE PLACEMENT SERVICE |; 


for competent managers, com- 
mercial managers, program di- 
rectors, chief engineers. disc 
jockeys. Reliable, confidential, 
service. Send for 
information today. 

How ARD S. FRAZIER 


Tl” & Radio Management Consultants 
708 Be od ‘Bldg, Washington 5, D. C. 


nation-wide 


full 














N.Y. FILM PLAN 


Stations, Theatres Link 


WNBC and WNBT (TV) New 
York and the Motion Picture In- 
dustry Committee of Greater New 


York, representing some 30 chains 
and theatres in the metropolitan 
New York area, are working out 
final details of a tie-up whereby 
each will promote the feature at- 
tractions of the other. The plan is 
scheduled to start early in Sep- 
tember. 

The stations will offer listings of 
movie attractions in the New York 
area on such programs as_ the 
Skitch Henderson, Morey Amster- 
dam and Herb Sheldon shows. In 
return, the exhibitors will promote 
WNBC-WNBT programs and stars 
via movie trailers, lobby displays 
and in mailings to movie patrons. 

Another WNBC contribution will 
be a weekly Hollywood, U. S. A., 
variety show, to start Sept. 15, 
featuring recorded movie music, 
taped interviews with stars and 
local movie listings. WNBC is also 
planning a series on the men be- 
hind the movie industry. 

The promotion was conceived by 
Ted Cott, WNBC-WNBT manager, 
and is reported to be the first step 
in the stations’ overall plan to 
support certain major industries in 
the New York area with special 
programming and exploitation tie- 
ups. Other promotions are reported 
for the tobacco, drugs, men’s cloth- 
ing, travel agency and automotive 
industries. 





Duane Jones Suit 


ORAL ARGUMENTS were pre- 
sented Tuesday in the U. S. District 
Court for the Southern District of 
New York on a motion to dismiss 
the $3,150,000 slander suit against 
Duane Jones, president of Duane 
Jones & Co. Judge Sidney Sugar- 
man will study the arguments from 
opposing attorneys and is expected 
to hand down a decision within the 
next few weeks. Nine of Mr. Jones’ 
former employes, most of them now 
with Scheideler, Beck & Werner, 
filed the suit on June 4 [B®T, 
July 14]. 











Southwest 
Growing Independent | 
| $100.000.00 | 


increasing. A 
property for 


WASHINGTON, D. C. 


James W. Blackburn 
Washington Bldg. 
Sterling 4341-2 


WUPTCTICTTTTYtrertit? 


A fulltime independent located in one of the fastest grow- 
ing Southwestern major markets. Gross and net are steadily 
75°o controlling interest is available in this 
75.000.00. Liberal financing can be arranged. 


Appraisals e Negotiations e Financing 
BLACKBURN - HAMILTON COMPANY 


RADIO STATION AND NEWSPAPER BROKERS 


CHICAGO 
Ray V. Hamilton 
Tribune Tower 
Delaware 7-2755-6 





SAN FRANCISCO 
Lester M. Smith 
235 Montgomery St. 
Exbrook 2-5672 








Page 102 © August 18, 1952 









Trial Balloon? 
PRICE Stabilizer Ellis Ar- 
nall is becoming “exclusive” 
in his comments these days, 
judging by releases from the 


OPS. Two statements, four 
days apart, were prepared 
for the Mutual Newsreel, 


aired nightly on MBS, and 
UP-Movietone Television 
News. Mr. Arnall used these 
media to warn consumers of 
the rising cost of living and 
mounting food costs. The 
OPS director then suggested 
to President Truman that he 
call Congress back in 
sion to act on economic con- 
trols. President Truman later 
said he would consider such a 
move. 


HADACOL PLANS 


Promotion Drive Readied 


PROMOTION plans designed to 
“send consumers into retail stores 
in volume” are being formed for 
Hadacol, Harry B. Goldsmith, 
president of LeBlanc Corp., La- 
fayette, La., has informed whole- 
sale and chain druggists. Mr. 
Goldsmith, for some years presi- 
dent of Grove Labs., assumed the 
presidency last month [B®T, July 
21]. 

In his letter to the trade, Mr. 
Goldsmith reminded he “was suc- 
cessful in rebuilding Grove Labs. 
to a dominant position” and has 
since been in drug consultant work. 
“Hadacol can be maintained at a 


ses- 


substantial and profitable sales 
level,” he continued. “No product 
in the drug trade has enjoyed such 
tremedous publicity — certainly 
there was never another product 


to become such a sensational sel- 
ler in so short a period of time. 
And certainly, the product both 
formula-wise and consumer appeal- 
wise is basically sound.” 

A relatively quiet market factor 
since litigation and bankruptcy 
proceedings entered the Hadacol 
picture last year, the product may 
be promoted by a spot radio cam- 
paign, it is believed, though the 
new management is said to have 
little promotion money available 
at this time. 


Employment Agency 


STATIONS 





and Straight Engineering. 








NO OTHER CHARGES. 





iouleust Management Ehewices Cn: 


17 East 48th Street, New York 17, New York 


PL 5-1127 








tion men it is more and more possible for us to meet your needs 


| 
Although we are slow in meeting the heavy demand for combina- 
in such fields as:—Management, Sales, Production, Announcing, | 


COMBINATION ANNOUNCER-ENGINEERS: || 


Seeking to relocate? Write to us for Application Forms. 
choice openings in your field. Our fee—ONLY one week’s salary. 





FCC REINSTATES 


Calif. Proposed Grant 


AN AUGUST 1950 initial decision 
looking toward grant of a new AM 
station on 1450 ke at Escondido, 
Calif., and to deny a competitive 
bid at Oceanside, Calif., later set 


aside by FCC, was reinstated by 
the Commission last week in aq 
memorandum opinion and order 


which also called for oral argument 


of the case at a date yet to be 
specified. 

The prospective grantee js 
Balboa Radio Corp., which was 
favored for the 250-w fulltime as- 


signment by Hearing Examiner 
Elizabeth C. Smith on the basis of 


Sec. 307(b) of the Communications | 


Act (fair 
among various communities). 
posed to be denied is the 
petitive 


distribution of services 
Pro- 


com- 


Broadcasting Co., Oceanside. The 
examiner also concluded the latter 
had “failed to demonstrate suffi- 


cient fitness to justify a grant,” 
the memorandum opinion stated. 
The original initial decision 


application of Oceanside | 


further had recommended grant of | 


the application of Centinela Valley 
3roadcasting Co. for 250 w full- 
time on 1450 ke at Inglewood, 
Calif., and denial of the bid of 
Crescent Bay Broadcasting Co. for 
250 w davtime on 1460 ke at Santa 
Monica, Calif. 

In October 1951, FCC issued a 
memorandum opinion making’ final 
the August 1950 initial decision’s 
denial of the Crescent Bay appli- 
cation, but set aside the initial rul- 
ing in all other respects. The case 
was remanded to the examiner to 
determine whether the proposed 
Inglewood outlet would constitute 
an air navigation hazard and more 
particularly, cause interference to 
KALI Pasadena, Calif. 

The Inglewood application, how- 

ever, was dismissed by Centinela 
Valley Broadcasting in June, thus 
leaving open the way to reinstate 
the original initial decision relat- 
ing to the Escondido and Ocean- 
side applications. 
ADAM Hat Stores Inc., N. Y., 
presented its Adam Gold Hat award 
to Stan Lomax, veteran WOR-AM- 
TV New York sportscaster, in honor 
of his 29 years as a sports com- 
mentator. 


Employment Agency | 3 
11] 


Many 


AGENCY 








E. C. Lobdell, Licensee 
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Telecasting 


has | 
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FCC Actions 


(Continued from page 99) 


date originally specified. 

Modification of CP 
WOOW New Bern, N. C.—Mod. 
which authorized new AM for ap- 
proval of ant., trans. and main studio 
location as Glenn Burnnie Park, New 
Bern, or 


Change Transmitter Location 


WBAC Cleveland, Tenn. CP to 
change trans. location from Chatta- 
nooga Highway, approx. '4 mi. from 
city limits, Cleveland, Tenn., to approx. 
0.18 mi. north of 17th St., N. W. and 
intersection of Mouse Creek, Cleve- 
land, Tenn. 

Renewal of License 

WCHO Washington Court House, 

Ohio—Request renewal of license. 
License for CP 

WFUM (FM) Flint, Mich.—License 
for CP which authorized new non- 
commercial FM. 


TENDERED FOR FILING 
Replace Expired CP 
WHVF Wausau, Wis.—CP to replace 
expired CP on 1230 ke 250 w unl. 


August 13 Decisions .. . 
BY COMMISSION EN BANC 
Advised of Hearing 
Latrobe Bestrs., Latrobe, 
vised that application for 
operate on 1480 ke 500 w- 
neering questions which 
cessity of hearing. 
William O. Barry, Lebanon, Tenn.— 
Advised that application for new AM 
to operate on 1340 ke 100 w unl. would 


Pa.—Ad- 
new AM to 
, raises engl- 
indicate ne- 


cause interference to WKRM Colum- 
bia, Tenn., and indicates necessity of 
hearing. 


WDAS Philadelphia—Advised that ap- 

plication to change frequency from 
1400 ke to 1480 ke and increase power 
from 250 w to 1 kw is mutually exclu- 
sive with application of Penn Jersey 
Bestg. Co. for new station at Bristol, 
Pa.. and also involves engineering 
problems which indicate necessity of 
consolidated hearing. 


Modification of CP 


KGNO Dodge City, Kan.—Granted 
mod. CP to operate daytime with non- 
directional ant.; engineering condi- 
tions. 


Change Studio Location 


WCMB Rossmoyne Corp., Lemoyne, 
Pa.—Granted mod. license to change 
station location from Lemoyne to Har- 
risburg-Lemoyne. Involves no change 
in trans. location. 


Request Denied 


WMAM Marinette, Wis.—Denied re- 
quest to reconsider assignment of call 
letters WMAW to Green Bay Bestg. 
Co.. Menominee, Mich., since Com- 
mission sees no likelihood of confu- 
sion in use of call letters WMAM and 
WMAW in separate places. 


To Remain Silent 


WGNR New Rochelle, N. Y.—Grant- 
ed request to remain silent for 60 days 
from Aug. 11, pending financial reor- 
ganization. 


Extension of Authority 


NBC New York—Granted extension 
of authority, pursuant to sec. 1.327 of 
tules, to furnish program recordings 
from network studios to Canadian sta- 
tions. Applicant’s current authoriza- 
tion, which expires Sept. 15 concerns 
recordings largely from New York stu- 
dios; it will now add Camden, Chicago, 
Hollywood and other network points. 
NBC domestic programs are recorded 
and sent by mail, air and express to 
Canadian subscriber stations. 


Change DA System 


WARM Scranton, Pa.—Granted mod. 
CP to make changes in DA. 


Extend STA 


WSAI-FM Cincinnati, Ohio—Extend- 
ed STA for remote control operation 
from trans. site of WSAI-AM_ until 
Feb. 13, 1953, under original conditions. 

WPAM-FM Pottsville, Pa.—Extended 
STA for remote control operation from 
trans. site of WPAM-AM until March 
1, 1953, under same conditions. 


August 14 Applications . . . 


ACCEPTED FOR FILING 
Change Antenna System 
WVOK Birmingham, Ala. — CP to 


BROADCASTING ®@ 
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FCC roundup 


New Grants, Transters, Changes, Applications 


WAVWAABRAABRARRRRABRRRRRRRRRRERERER ERR ER ESR ERE ER EERE EEE EEE EEE 


hox score 


On Air 
AM Stations 2,353 
FM Stations 635 
TV Stations 109 


* Filed since April 14. 
(Also see 


WKRKVAWABAHARARRRARRRRRBRRRRESES RAR BRER RRR REE ERE R ERE EEE EEE 





For Television 


and 
Page 74. 


Grants 


Applications, See 


Non-Docket Actions... 


AM GRANTS 


Hot Springs, Ark.—Hot Springs Bestg. 
Co. Granted 1270 kc, 1 kw daytime, 
antenna 205 ft.; engineering condition. 
Estimated construction cost $19,355, first 
year operating cost $34,000, revenue 
$55,000. Principals include Walter Y. 
Cleveland (51%), owner of Koolvent 
Aluminum Awning Co., Fort Smith, 
Ark., and Robert L. Harrison (49%), 
manager and 10% owner of KCRV 
Carathersville, Mo. Filed July 20, 1951; 
granted Aug. 13, 1952. 

Hot Springs, Ark.— National Park 
Bestg. Co. Granted 1470 ke, 1 kw day- 
time, antenna 185 ft.; engineering con- 


cition. Estimated construction cost 
$14,200, first year operating cost $17,000, 
revenue $35,000. Principals include 


Herman H. Wommack Jr. (51%), presi- 





make changes in 
crease 


ant. system and 
height of southwest tower. 


AM—1140ke 


WITA San Juan, Puerto Rico—CP to 
change from 1400 ke 250 w to 1140 ke 
500 w-N, 1 kw-D; install new trans.; 
change trans. location from_ Insular 
Highway 2, 3.48 mi. SW of Santurce, 
P. .. to Catano-Baymon Rd., 2 mi. 
SW of Catano, P. R. 


Renewal of License 


WJMS Ironwood, Mich.; WHKC Co- 
lumbus, Ohio; WBBW Youngstown, 
Ohio. 


in- 


License for CP 
WFIU (FM) Bloomington, Ind.—Li- 
cense for CP which authorized new FM. 
WGAR-FM Cleveland—License for 


CP, as modified, which authorized 
new FM. 
TENDERED FOR FILING 
AM—860ke 


KIFN Phoenix, Ariz.—CP_ to 
crease power from 250 w to 1 kw. 


in- 


August 14 Decisions . . . 
BY COMMISSION EN BANC 


Advised of Hearing 


Northwest Television & Bestg. Co., 
Portland, Ore.—Advised that applica- 
tion for commercial TV _ station to 
operate on Ch. 12 is mutually exclu- 
sive with those of Oregon Television 
Inc. and Columbia Empire Telecasters 
Ine. and indicates necessity of a con- 
solidated hearing therewith. 


Sacramento Bestrs. Inc., Maria Helen 
Alvarez, Sacramento, Calif.—Advised 
that applications for commercial TV 
stations to operate on Ch. 40 are mu- 
tually exclusive and indicate necessity 
of consolidated hearing. 


Electric City Telecasting Co., Scran- 
ton, Pa.—Advised that applications for 
TV stations to operate on Ch. 16 are 
mutually exclusive and indicate neces- 
sity of consolidated hearing. 


John Poole Bestg. Co., Sacramento, 
Calif.—Advised that applications for 
commercial TV stations to operate on 
Ch. 46 are mutually exclusive and in- 
dicate necessity of consolidated hear- 
ing. 

Petition Denied 


Eastern Bestg. Corp., Newport News, 
Va.—By memorandurn opinion and or- 
der, denied petition for reconsidera- 
tion of Commission’s Sixth Report and 
Order and assign Ch. 33 to Newport 
News or assign that channel to Nor- 
folk, Portsmouth and Newport News 
individually, and grant further relief. 


Telecasting 


Actions of 


Appls. In Hazlehurst, Miss. — Southwestern 

Licensed CPs Pending Hearing Bestg. Co. of Mississippi. Granted 1220 
, “me e ke, 250 w daytime, antenna 200 ft. Esti- 

2,332 120 322 211 mated construction cost $9,694, first 
582 72 19 8 year operating cost $18,000, revenue 
97 47 755* 102 $24,000. Principals include equal (1%) 
partners Louis Alford, Phillip D. Brady 

and Albert Mack Smith; they own 

“wwe DD WAPF McComb, Miss., and WGIC 

the FCC, Page 98) Centerville, Miss. In addition, they are 
applicants for new TV station in Me- 


and general manager of WWNS States- 










boro, Ga. Filed July 26, 1951; granted 

at sf Aug. 13, 1952. 
a’ ” Newton, Kan.—George Basil Ander- 
‘ ¢ son. Granted 950 kc, 500 w daytime, 
“~\Y antenna 240 ft.; engineering condition. 


Estimated construction cost $13,813, first 
year operating cost $34,500, revenue 
$51,000. George Basil Anderson, appli- 
cant, is owner of KJSK-4SM-FM Colum- 
bus, Neb., KJAN Atlantic, Iowa, and 
applicant for new AM station in Rock- 
ford, Ill. Filed July 26, 1951; granted 


SUMMARY THROUGH AUG. 14 {0rd ML 


Comb, Miss. (see TV Applications, this 
issue), new AM station in Hazlehurst, 


dent and 51% owner of KALT Atlanta, Miss., and new FM station in McComb. 


Tex., and Robert S. Bieloh (49%), Filed July 10, 1951; granted Aug. 13, 

commercial manager and 25% owner 1952. 

of KALT. Filed July 9, 1951; granted 

Aug. 13, 1952. j 6 Grand Island, Neb. —Grand Island 
7 J Bestg. Co. Granted 1430 kc, 1 kw full- 

_ Calhoun, Ga.—Gordon County Bestg. time, DA-N; engineering conditions. 

Co. Granted 900 ke, 1 kw daytime, an- Estimated construction cost $41,334, 

tenna 250 ft.; engineering condition. 


cost $72,000, reve- 
include Wick 
KMMJ Grand 
(general man- 


Estimated construction cost $13,896, first a year operating 


year operating cost $36,000, revenue M. 
$48,000. Principals include President R. | 


$96,000. Principals 
Heath (20%), with 
Island from 1939 to 1951 


R. Magill (51%), chief engineer and ager from 1941 to 1951 and vice presi- 
assistant manager of WRLD-AM-FM dent from 1950 to 1951); Robert L. 
West Point, Ga.; Vice President Dr. Lester (10%), livestock commission 
Wallace L. Brazemore (30%), physician, a Pant Baal A pre oem 
alge S este nera ‘ stockyar ; 
Macon, — Treasurer Duncan Braze- Wilbur J. Bachman (10%), livestock 
more (10%), student at Stanford U. ¢ommission business, 50% owner of 
and 50% owner of gasoline service sta- Bachman & Lester; Jake Grasnick 
tion, and Secretary Jewyl D. Magill (20%), 35% owner of Grand Island 
(9%), housewife. Filed July 2, 1951; Baking Co.; Walter E. Siebert (20%), 
granted Aug. 13, 1952. assistant cashier at First National Bank 
of Grand Island, and Samuel N. Wol- 
Griffin, Ga.—Griffin Bestg. System. back (20%), vice president of First 
Granted 1320 ke, 1 kw daytime, antenna National Bank of Grand Island. Filed 
200 ft.; engineering condition. Esti- June 29, 1951; granted Aug. 13, 1952. 
mated construction cost $17,085, first Woonsocket, R. I.—Friendly Bestg. 
year operating cost $36,000, revenue Co. Granted 1380 ke, 1 kw daytime, 
$42,000. Sole owner of applicant is . , 
Robert H. Thompson Sr., 50% owner (Continued o age -104) 





Do You Qualify 
FOR ONE OF TV’s TOPMOST 
STATION PROGRAMMING JoOBs: 


Se 


If you do, a key network-owned TV 
station offers you the kind of opportunity that comes 
few and far between. 


You will be program director, with 
responsibility for creating and developing the staticn’s 
local programming . . . and with the chance of having 
your work seen for possible nation-wide expansion. 


To qualify, you must be fully capable 
of planning programming policy. You must be able 
to create shows that stand on their ideas, ingenuity. 
warmth and honesty rather than on high budgets alone 
or production cliches. 


You should now be program director 
of a TV or radio station or member of an advertising 
agency production staff or a program packager 
or successful free-lancer with previous experience in 


TV or radio station programming. 
) 


If you feel you qualify, please write 
telling us not only what you’ve done, but what you'd 
like to do. Good salary for the right man. Replies 
will be held in strictest confidence. 


Box 973P, 


BROADCASTING ¢ TELECASTING. 
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FCC Roundup 


(Continued from page 103) 
antenna 200 ft.; engineering condition. 
Estimated construction cost $12,305, 
first year operating cost $21,271, reve- 
nue $25,000. Principals include General 
Manager Raymond A. Mailloux (47.5%), 
manager of J. C. Mailloux & Sons (fur- 
niture); Program Director Jack C. 
Salera (47.5%), mail carrier for U. S. 
Government Post Office Dept., and 
Executive Secretary Roger A. Nault 
(5%), part time salesman for J. C. 
Mailloux & Sons. Filed May 15, 1951; 
granted Aug. 13, 1952. 

Bishopville, S. C.—Lee County Bestg. 
Co. Granted 1380 ke, 1 kw daytime; 
engineering condition. Estimated con- 
struction cost $16,275, first year operat- 
ing cost $24,000, revenue $36,000. Prin- 
cipals include H. L. Ginsberg (20%), 
owner of ladies’ ready-to-wear shop; 
W. G. DesChamns Jr. (20%), president 
and 50% owner of Bishonville Petro- 
leum Co.; J. L. DuBose (20%), presi- 
dent and 50% owner of McLeod Phar- 
macy; G. H. McElveen (20%), partner 
and 50% owner of DuBose Drug Co., 
and Thurston Webb (20%), owner and 
manager of DesChamps & Webb Cotton 
Co. (cotton product processing). All 
principals are Bishopville businessmen. 
Filed July 25, 1951; granted Aug. 13, 
1952. 

Newport, Va.—Memphremagog Bestg. 
Co. Granted 1490 ke, 250 w fulltime, 
antenna 164 ft.; engineering conditions. 
Estimated construction cost $13,106, first 
year operating cost $40,000, revenue 
$50,000. Princivals include President 
and Treasurer E. Dean Finney (4.56%), 
46.1% owner WTWN St. Johnsbury, 
Vt.: Vice President Richard M. Adams 
(3.06%), 4.4% owner WTWN; Twin 
State Bestrs. Inc. (45.6%), licensee of 
WTWN; Roland E. Royer (12.1%), man- 
ager Red Wing Pavilion Derby; Marie 
A. Albinus (7.6%), 4.4% owner WTWN; 


Margaret Stark (7.6%), 88% owner 
WTWN; J. Gordon Keyworth (4.5%), 


1, owner WMNB North Adams, Mass., 
and 30 other Vermont residents and 
companies. Filed Aug. 13, 1951; granted 
Aug. 13, 1952. 

FM GRANTS 


Newnan, Ga.— Newnan Bestg. Co., 
granted 96.7 mc (Ch. 244), ERP 330 w, 
antenna height above average terrain 
240 ft.; engineering condition.  Esti- 
mated construction and operating cost 
not indicated. Grantee is licensee of 
WCOH Newnan. Granted Aug. 13. 


High Point, N. C.—North State Bestg. 
Co., granted 100.3 mec (Ch. 262), ERP 
3.2 kw, antenna height above average 
terrain 195 ft.; engineering condition. 
Estimated construction cost $5,435, first 
year operating cost $3,000, revenue 
$3,000. Principal owner is R. Glenn 
Hendrix & Sons Inc. (75%), representa- 
tives for Lincoln Industries, Burton 
Upholstering Co., Bur-Mon Upholstery 
Co., and others. Applicant also seeks 
new AM station for High Point [FCC 
Roundup, April 28]. Granted Aug. 13. 


TRANSFER GRANTS 


KNBY Newport, Ark.—Granted ac- 
quisition of control by Harold L. Sud- 
bury, Gladys Benson Sudbury and 
Graham Sudbury from Charles William 
Craft and Mary M. Craft through trans- 
fer of 50% interest for $25,000. The 
Sudbury’s already have 50% interest, 
so grant gives them sole ownership of 
station. Harold L. Sudbury is sole 
owner of KLCN Blytheville, Ark., and 
is secretary and owner of 180 shares 
out of 400 shares in KNBY Newport, 
Ark. Granted Aug. 13. 


KAFP Petaluma, Calif.—Granted as- 
signment of license from Petaluma 
Bestrs. to S. W. Warner and E. N. 
Warner, d/b as Warner Bros., for $35,- 
000. Warner Bros. owns KWBR Oakland, 
Calif.. and wes licensee of KGSF 
(FM) which was sold last April. Grant- 
ed Aug. 13. 


KGLN Glenwood Springs, Ccl.— 
Granted assignment of license from R. 
G. Howell, individually and as execu- 
tor of estate of Charles Howell, de- 
ceased, to Rex G. Howell to effect 
settlement of estate. Mr. Howell was 
50% owner of KGLN and his father 
owned 50%; under terms of his father’s 
will, Mr. Howell assumes control of 
the other 50% of station. No monetary 
consideration. Granted Aug. 13. 


WROD Daytona Beach, Fla.—Granted 
transfer of control to E. J. Sperry and 
Josephine T. Sperry through acquisi- 
tion of 50% of WROD for $54,000. The 
Sperrys already own 50% of station, so 
grant gives them sole ownership of 
station. Granted Aug. 13. 


KWCR Cedar Rapids, lowa—Granted 
trensfer of control from William J. 
Barron, et al. to J. H. Markel (40%) 
S. J. Wittman (409,) and Allen H. Em- 
bury (28%) for $48,000. Mr. Markel is 
former president of WTRW Two Riv- 


August 18, 1952 
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JUNE-JULY FCC BOXSCORE 


STATUS of broadcast station authorizations at the FCC: 


Total authorized 

Total on the air 

Licensed (all on air) 

Construction permits 

Total applications pending 

Total applications in hearing 
Requests for new stations 

Requests to change existing facilities 
Deletion of licensed stations 
Deletion of construction permits 


—As of June 30— —As of July 31— 
M FM Tv 


AM FM TV 
2,420 648 162 2,451 645 133 
2,355 629 108 2,356 627 109 
2,333 582 96 2,338 584 9 
87 66 12 113 61 34 
997 165 854 936 156 951 
210 7 8 210 7 8 
323 9 716 300 12 838 
214 29 73 206 30 56 
1 2 0 1 5 o 
3 is) 0 0 2 0 
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ers, Wis.; Mr. Wittman is owner of 
Wittman Fiying Service and manager 
ef Winnebago County Airport, and Mr. 
Embury is owner of 65 out of 2,500 
shares of common voting stock of 
WTRW and general manager of WOSH- 
AM-FM Oshkosh. Granted Aug. 13. 

WKLX Lexington, Ky. — Granted 
transfer of control from Fayette Bestg. 
Co. to Central Kentucky Bestg. Co. 
through transfer of 850 outstanding 
shares of stock (100%) for $70,000. Cen- 
tral Kentucky Bestg. Co. is licensee of 
WLEX Lexington, license of which 
will be surrendered to FCC. Granted 
Aug. 7. 

WLEW Bad Axe, Mich., and WHLS 
Port Huron, Mich.—Granted assignment 
of license from Harmon LeRoy Ste- 
vens and Herman LeRoy Stevens, equal 
partners d/b as Port Huron Bestg. Co., 
to the Messrs. Stevens and new part- 
ner John F. Wismer, who is joining as 
equal partner, reducing the Messrs. 
Stevens’ interest to 14, interest. Mr. 
Wismer is general manager of WHLS 
and WLEW. Granted Aug. 7. 


KCLV Clovis, N. M.—Granted assign- 
ment of license from Wallace Simp- 
son and H. S. Boles to Mr. Simpson 
through Mr. Boles’ sale of his 50% 
interest for $6,000. Granted July 31. 


WHVA (FM) Poughkeepsie, N. Y.— 
Granted assignment of license to Rural 
Radio Network Inc. from Poughkeep- 
sie Newspapers Inc. Rural Radio Net- 
work Inc. will assume operation of 
station and pay assignor annual rent 
of $3,000. Rural Radio Network Inc. 
owns and operates WFNF (FM) Weth- 
ersfield, N. Y¥., WVBT Bristol Center, 


N. Y., WVCN DeRuyter, N. Y., and 
WVCV Cherry Valley, N. Y. Granted 
July 31. 


KOIN Portland, Ore.—Granted as- 
signment of license from KOIN Inc. to 
Mt. Hood Radio & Television Bestg. 
Corp. for $700,000. Principals in as- 
signee include Chairman of the Board 
Theodore R. Gamble (43.5%), vice pres- 
ident and 20% owner of KLZ Denver, 
49% owner of KCMJ Palm Springs, 
Calif.; President C. Howard Lane (8%), 
vice president of WJJD Chicago, presi- 
dent and treasurer of Functional Mu- 
sic Inc., Chicago, and president of KFBI 
Wichita; Vice President Ralph E. Stol- 
kin (21.75%), 25% owner and vice pres- 
ident of National Video Corp. (TV tube 
mfrs.), Chicago, 25% owner and vice 
president of Navidico Inc. (TV_ tube 
distributor and _ salvager), Chicago, 
124%.% owner and president of Screen 
Assoc. Inc. (producer of theatre and 
TV films); Vice President Edward G. 
Burke Jr. (10.875%), equal partner in 
Ryan, Hayes & Burke (oil operators), 
San Antonio, Tex., same (14) interest 
in oil and gas firm in San Antonio, 
minority owner of Screen Assoc. Inc., 
15% owner of KXOB Stockton, Calif., 
and vice president and 10.875% owner 
of Mt. Rainier Radio & Television 
Bestg. Corp., and Sherrill C. Corwin 
(10.875%), president and sole owner of 
Corwin Theatre Corp., Los Angeles, and 
interested in several other theater en- 
terprises. Granted Aug. 13. 

WKDK Newberry, S. C.—Granted 
relinquishment of negative control to 
James F. Coggins and Fred V. Lester 
from C. A. Kaufman and Tilla W. 
Kaufman for $13,600. Mr. Coggins is 
vice president and general manager of 
WKDK and Mr. Lester is secretary- 
treasurer of WKDK. Granted July 31. 


KRBC Abilene, Tex.—Granted trans- 
fer of control from T. J. McMahon, 
Bruce Meador and Conway C. Craig, 
executors of estate of M. Bernard 
Hanks, deceased, to Eva May Hanks 
to effect settlement of estate. No mon- 
etary consideration. Granted July 31. 


WSSV Petersburg, Va. — Granted 
acquisition of control by Louise H. 
Peterson from Lenore D. Weiland, Na- 
thaniel J. Klein and Edward Mercer, 
co-administrators of estate of Jonas 
Weiland, deceased, for $40.000. Mr. 
Peterson is president of WNOR Nor- 
folk and already owns 96 out of 102 
shares of common voting stock in 
WSSV. Granted Aug. 13. 


KFDR Grand Coulee, Wash.—Grant- 
ed assignment of license from Grand 


Coulee Bestg. Co. to Columbia River 
Bestrs. Inc. for $24,000. Principals in 
assignee include: President and General 
Manager J. W. England (33!14%), com- 
mercial manager of KBRC Mount Ver- 
non, Wash.; Vice President and Sales 
Manager Ward Beecher (3314%), time 
salesman for KRSC Seattle, and Secre- 
tary Ernest G. Biggs (3314%), man- 
ager and !44 owner of Evergreen Hos- 
iery Co., Seattle. Granted Aug. 7. 


KJR Seattle—Granted assignment of 
license from Totem Bestrs. Inc. to Mt. 
Rainier Radio & Television Bcstg. Corp. 
for $800,000. Principals in assignee are 
identical to those of Mt. Hood Radio 
& Television Bestg. Corp. (KOIN Port- 
land) above, except that C. Howard 
Lane is 10% owner in this instance 
and Sherrill C. Corwin is a vice pres- 
ident in this instance. Granted Aug. 13. 


WRJIN-AM-FM Racine, Wis.—Granted 
assignment of license from First Na- 
tional Bank & Trust Co. of Racine, as 
executors under will of Frank R. Star- 
buck, deceased, and Harry R. LePoi- 
devin, to The Journal-Times_ Co., 
through transfer of 197 shares of stock 
out of 200 shares for $157,600. Transfer 
will produce no new elements of con- 
trol but will recognize interest of the 
Starbuck family in its control of The 
Journal-Times Co. and the Racine 
Bestg. Corp., WRJIN-AM-FM licensee. 
Granted Aug. 13. 


New Applications .. . 


AM APPLICATIONS 


Warren, Ark.—Pines Bestg. Co., 860 
ke, 250 w daytime; antenna 250 ft. Es- 
timated construction cost $24,000, first 
year operating cost $25,000, revenue 
$40,000. Principals include Paul Fisher 
(50%), teacher and steward for Arkan- 
sas Polytechnic College, and John G. 
Rye (50%), attorney. Filed July 29. 


Harvard, Ill.—Esther Blodgett, 1600 
ke, 500 w daytime; antenna 200 ft. 
Estimated construction cost $21,500, 


first year operating cost $45,000, reve- 
nue $60,000. Esther Blodgett, applicant, 
is independent producer of radio pro- 
grams. Filed Aug. 14. 


Winchester, Ky.—Marvin I. Thomp- 
son, 1380 ke, 500 w daytime; antenna 
200 ft. Estimated construction cost 
$12,700, first year onerating cost $40,000, 
revenue $48,000. Marvin I. Thompson, 
applicant, is 50% owner of WIBK 
Knoxville. Filed Aug. 14. 


Medford, Ore.—Medford Bestg. Co., 
1540 ke, 1 kw fulltime; antenna 200 ft. 
Estimated construction cost $42,750, 
first year operating cost $65,000, reve- 
nue $72,000. Princinals include Clarence 
E. Wilson (50%) and P. D. Jackson 
(50%). Apnlicants are licensee of 
KPUY Pullallup, Wash., KWCO Chick- 
asha, Okla., and apnlicant for new TV 


station in Oklahoma City, Okla. (TV 
Applications, B-T, June 30). Filed 
Aug. 13. 

Pittston, Pa.—Midway Bestg. Co., 
1540 ke, 1 kw daytime; antenna 199 ft. 
Estimated construction cost $23,850, 


first year operating cost $40,090, reve- 
nue $€0,000. Principals include Presi- 
dent Angelo Fiorani (50%), 50% owner 
of Fiorani Radio Productions (radio 
advertising and production of radio 
programs), Scranton, Pa.; Treasurer 
Rose Fiorani (50%), 50% owner of 
Fiorani Radio Productions, and Secre- 
tary Rosemary Fiorani, program Ci- 
rector of Fiorani Radio Productions. 
Filed July 31. 


Falfurrias, Tex.—Ben L. Parker, 940 
ke, 500 w daytime; antenna 235 ft. 
Estimated construction cost $15,010, 
first year onerating cost $40,250, reve- 
nue $51,060. Ben L. Parker, applicant, 
is 50% owner of KBOP Pleasanton, 
Tex. Filed Aug. 14. 


Kenedy, Tex.—Kenedy 
Ltd., 990 ke, 250 w daytime. Estimated 
construction cost $19,897, first year 
operating cost $25,000, revenue $25,000. 
Equal (44) partners include Charles F. 
Harris, owner of Audio Engineering 
(retail electronics equinment dealer), 
and former vice president and general 
manager of KCOR San Antonio, Tex.; 


Bestg. Co. 


BROADCASTING @ 


Stanley F. Nelson, production manager 
at KITE San Antonio, and Charles w, 
Balthrope, licensee of KITE and appli- 
cant for new AM station in Corpus 
Christi, Tex. Filed Aug. 13. 


TRANSFER REQUESTS 


KCRT Trinidad, Col.—Assignment of 
license from Mel-Bert Bestg. Co. to 
KCRT Inc. Earnest M. Cooper, who 
has 50% interest, will have 60% inter- 
est upon approval of transfer; new 
stockholders will be Cal Perley (20%), 
former general manager of KLEE 
Houston, Tex., and Alva B. Adams 
dr. (20%), president of Holmes Hard- 
ware Co. and Holmes Realty Co. 
Messrs. Cooper, Perley and Adams pay 
Rembert O. Coyle, retiring 50% stock- 
holder, $20,000 for his interest. Filed 


August 5. 


WRDW Augusta, Ga.—Transfer nega- 
tive control from Ernest D. Black 
(25%) and Emmett G. McKenzie (25%) 
to Grover C. Maxwell (25%) and Harry 
W. Jernigan (25%) for $110,000 (Messrs, 
Maxwell and Jernigan each pay $55,- 
000). Mr. Maxwell is 144 owner of Max- 
well Bros. (furniture) and Mr. Jerni- 
gan is % owner of Jernigan Hardware 
Co. W. R. Ringson and Allen M. Wood- 
all, each with 25% interest in WRDW, 
retain their holdings. Filed Aug. 13. 


KSMN Mason City, Iowa—Acquisi- 
tion of control by Robert M. Carson 
through purchase of 245 shares of 
stock (49%) for $61,250. Mr. Carson 
now has 35% interest and is president 
and general manager of KSMN. Filed 
Aug. 7. 


WFKY Frankfort, Ky.—Transfer of 
control to President James F. Cox 
(34%) and Secretary-Treasurer W. E., 
Kinsley (19%) through transfer of 159 
shares of stock for $15,900. Filed 
Aug. 5. 


WGRO Bay City, Mich.—Transfer of 
Control from Gail D. Griner, Edward 
T. Dillon and Marguerite M. Griner 
to James Gerity Jr. Mr. Gerity pays 
$12,000 for capital stock and, in addi- 
tion, retains Messrs. Griner and Dil- 
lon as consulting engineers for WABJ 
Adrian, Mich., for one year at $6,000 
and $5,000 respectively. Mr. Gerity, 
transferee, is owner of WABJ. Filed 
Aug. 7. 


WTOK Meridian, Miss.—Transfer of 
control from Meridian Bestg. Co. to 
Southern Television Corp. (contingent 





TRAFFIC SAFETY 
WTMJ-TV Completes Series 





WTMJ-TV Milwaukee, in conjunc- 
tion with the Wisconsin Motor 
Vehicle Dept., has completed a 
successful series of eight weekly 
programs on traffic safety entitled, 
“Let’s Be Good Drivers.” 


The series was presented as part 
of The Woman’s World, with 
WTMJ’s Beulah Donohue as mod- 
erator. Featured were three wom- 
en learning to drive, who reported 
via television on their progress. 

To aid in visual presentation, ar- 
rangements were -made for studio 
display of automobiles chassis, a 
magnetic traffic board, a model vil- 
lage, charts, graphs, posters and 
excerpts from motion picture films. 
Seven shows were studio presenta- 
tions and the eighth was telecast 
outdoors. 


An estimated audience of 50,000, 
mostly housewives, viewed the 
shows weekly. Nearly 1,000 wrote 
in for complimentary copies of the 
state’s official driver manual, 
WTMJ reported. 


AMERICAN ALUMNI COUNCIL has 


chosen Barnard (College) Alumnae 
Monthly as runner-up in its 
zine of the Year” contest. 

Francine S. Petruzzi, pub- 


licity director for WMGM New York. 
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on grant of application for new TV 
station). In new corporation, WTOK 
will control 50% of stock. Principals 
will include President Robert  F. 
Wright (25.5%), 51% owner, and presi- 
dent and general manager of WTOK; 
Vice President William B. Crooks 
(12%), 24% owner, and _  secretary- 
treasurer and commercial manager of 
WTOK; Secretary Thomas Y. Minniece 
(8.4%), chancellor, 12th Dist. Chancery 
Court; Treasurer S. A. Rosenbaum 
(16.9%), partner in Rosenbaum & 
Straws (realtors), and I. A. Rosenbaum 
Jr. (11.1%), Meyer & Rosenbaum Inc. 
(general insurance). Filed Aug. 


KOLN Lincoln, Neb.—Assignment of 
license from Inland Bestg. Co. (li- 
censee of KBON Omaha) to Cornhusker 
Radio & Television Corp. for $43,000. 
Assignee is applicant for new TV sta- 
tion in Lincoln [see TV APPLICA- 
TIONS, B-T, July 28]. Principals in- 
clude President Edward M. O’Shea 
(48.5 now; 41.78% proposed), partner 
and 50% owner of O’Shea-Rogers Co. 
(lessor of rental property), Lincoln, 
and 50 owner of O’Shea-Rogers (Ford) 
Motor Co., Lincoln; Vice President Har- 
old E. Anderson (2.5% now; 15.5% pro- 
posed), general manager of KOLN, and 


Secretary Bennett S. Martin (48.5% 
now; 41.78% proposed), president of 


First Trust Co., Lincoln, and owner of 
Lincoln Terminal Co. (owner and oper- 
ator of office buildings), Lincoln. After 
assignment estimated first year oper- 
ating cost $102,000, revenue $112,000. 
Filed Aug. 14. 


WICA Ashtabula, Ohio—Involuntary 
transfer of control to Olive D. Rowley, 
executrix and trustee of estate of 
R. B. Rowley, deceased. Mrs. Rowley, 
who already has 50% interest, will 
assume control of remaining 50% upon 
approval of transfer. No monetary 
consideration. Filed July 25. 


WFBC-AM-FM Greenville, S. C.— 
Transfer of control from a trust to 
the individuals who are beneficiaries 
under the trust (all principals of 
Greenville News-Piedmont Co.). Con- 
trol would be assumed by following 
individuals: Laura C. Peace (11.9%), 
President Roger C. Peace (11.9%), 
Vice President Charlie Peace (11.9%), 
B. H. Peace Jr. (11.9%), Gertrude 
Peace Leake (11.9%), Laura Peace 
Echols (11.9%) and Frances Peace Gra- 
ham (11.9%). No monetary considera- 
tion. Filed August 5. 


WAPO Chattanooga, Tenn.—Assign- 
ment of license to Ramon G. Patter- 
son and Louise Patterson Pursley, d/b 
as WAPO Beste. Service, to effect set- 
tlement of estate of Joda Patterson, 
deceased. Mr. Patterson and Mrs. 
Pursley each have 25% interest and will 
each assume 50% interest upon ap- 
proval of assignment. (See second 
WAPO assignment request below.) 
Filed July 25. 


WAPO Chattanooga, Tenn.—Assign- 
ment of license from Ramon G. Pat- 
terson and Louise Patterson Pursley, 
a/b as Pursley Bestg. Service, to WAPO 
Bestg. Service Inc. Sole stockho'der in 
transferee is Mr. Patterson, who will 
buy Mrs. Pursley’s 50% interest in 
station for $165,000. Mr. Patterson con- 
trols 50% of station now and has been 
general manager since 1936. (Assign- 


ment contingent on grant of earlier 
assisment request; see above.) Filed 
July 25. 





Fairbanks Complaint 


COMPLAINT against Jerry Fair- 
banks Inc., Los Angeles, producer 
of motion pictures for television, 
commercial and industrial uses, 
and IATSE (International Alli- 
ance of Theatrical & Stage Em- 
ployes) Local 44 has been dis- 
missed by the National Labor Re- 
lations Board. Complaint was filed 
Oct. 17, 1951, by Local 946 of the 
United Brotherhood of Carpenters 
& Joiners of America. It charged 
that the company and theatrical 
union had committed certain un- 
fair labor practices with respect 
to hiring policy. In reaching its 
decision, the labor board affirmed 
the preliminary findings of Trial 
Examiner Martin S. Bennett. 
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Mr. Deane obtains leonine opinion on current events. > 
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> ROGER WAYNE, musical di- 
rector of WHLI-AM-FM Hemp- 
stead, N. Y., is celebrating his 27th 
year in radio. Starting in New 
York radic in 1925, he joined 
WHLI in 1947. 

* * * 

»WILTON E. COBB, general man- 
ager, WMAZ-AM-FM Macon, ob- 
served his 25th anniversary with 
the station Aug. 12. 
> BOB HORN, WFIL Philadelphia 
disc jockey, was honored by RCA 
Victor and members of the “Bob 
Horn Fan Club” Aug. 2, which 
marked completion of 18 years in 
radio. RCA Victor presented Mr. 
Horn with the latest phonograph- 
radio combination with a_ gold 
inscription paying tribute to the 
anniversary. 

* a we 
> MARIAN YOUNG, 
WOR New York listeners as 
Martha Deane, today (Monday) 
celebrates 11 years as a radio com- 
mentator. She is a three-time win- 
ner of Ohio State U.’s Institute for 
Education by Radio award. 
> TENTH year of Polly Daffron 
Reports on WRNL Richmond, Va., 
morning woman’s program, 


known to 


was 


observed Friday, and its success . 


has been such that a new after- 
noon series, Polly Daffron Inter- 
views, has been inaugurated by 
WRNL. 


* * *& 


&> DINNER for staff members and 
their families and friends was held 
Aug. 1 to celebrate the sixth an- 
niversary of Henderson Adv. Agen- 
cy, Greenville, S. C. The agency, 
started Aug. 1, 1946, as a one-man 
operation, has grown to become a 
leading agency in the South. 

HOFFMAN Radio Corp., L. A., in its 
mid-year report to stockholders an- 
nounced that sales set an all time 
record the first half of this year, 


totalling $15,196,383 as compared with 
$7,703,942 for the same period in 1951. 
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NAEB TOUR 


Will Seek European Exchange 


A DELEGATION of members of 
the National Assn. of Educational 
Broadcasters, headed by NAEB 
President Seymour N. Siegel, di- 
rector of WNYC-AM-FM, munici- 
pally-owned New York outlet, will 
embark Aug. 20 on a four-week 
tour of London, Paris, Rome and 
Geneva to encourage the interna- 
tional exchange of cultural and in- 
formative radio and TV programs. 
In Mr. Siegel’s opinion, the trip “is 
likely to result in the greatest in- 
terchange of cultural and informa- 
tional shows across national fron- 
tiers that has ever been seen.” 
Accompanying the three - man 
NAEB group will be Neil Morrison, 
head of production for Canadian 
Broadcasting Corp. Remaining two 
delegation members in addition to 
Mr. Siegel are George Probst, di- 
rector of U. of Chicago Roundtable 
and chairman of NAEB Adult Edu- 


cation Committee, and Parker 
Wheatley of WGBH Boston and 
the Lowell Institute Broadcast 


Council. 

According to NAEB spokesmen, 
the tour grew out of recent meet- 
ings held jointly with NAEB, CBC 
and British Broadcasting Corp. 
officials when it was decided that 
broadcasters of three English- 
speaking countries would trade 
educational programs on a “round- 
robin” basis. 

The group was invited to Great 
Britain by Harman Grisewood, 
BBC director of the spoken word. 
There they will meet Lord Simon, 
outgoing BBC board chairman, and 
Sir Alexander Cadogan, successor 
to Lord Simon. In Paris they will 
be escored by Pierre Crenesse, 
North American head of Radio 
Diffusion Francaise, and in Rome 
they will confer with officials of 
RIA, Italian radio network, and 
various TV film producers. The 
delegation expects to return Sept. 
23. 

Additionally, NAEB last week 
announced the appointment of 
Klores & Carter Inc., New York, 
who will handle all advertising and 
promotion. Agency has already 
begun to promote distribution of 
first in series of five NAEB radio 
programs titled Jeffersonian Heri- 
tage, 13 half-hour dramas. 





‘WHO'S LYIN’?’ 


WITH 


Interviews Lioness 





WITH-AM-FM Baltimore’s morn- 
ing personality, Buddy Deane, is 
claiming a first-of-its-kind broad- 
cast, and there is a strong likeli- 
hood his claim wili go unchal- 
lenged. 

To stimulate attendance at Balti- 
more’s Druid Hill Park Zoo, Mr. 
Deane took a _ hand-microphone 
into the lions’ cage. 

Using a sidewalk-interview tech- 
nique, Mr. Deane thrust a micro- 
phone into a lioness’ bewildered 
face to obtain her opinions on mat- 
ters of the day. On one of the sum- 
mer’s hottest Sundays, 1,000 as- 
sembled to watch Mr. Deane’s 
exemplification of “fearless” jour- 
nalism, 

When asked how she felt per- 
sonally about Mr. Deane’s Wake 
Up Baltimore, the lioness roared 
loudly. Mr. Deane interpreted the 
roar to mean the lioness liked his 
program very much. 

The lioness’ enthusiastic com- 
ment, a description of the broad- 
cast and interviews with the crowd, 
were played back the 
Monday. 


following 


TV Applications 


(Continued from page 84) 
183 ft., above ground 450 ft. Estimated 
construction cost $267,889, first year 
operating cost $275,000, revenue $275,- 
000. Post Office address: P. O. Box 
3110. Studio and transmitter location 
at intersection of Kapiolani Blvd. and 
South St. Geographic coordinates: 21 
18’ 21” N. Lat., 157° 51’ 31.5” W. Long. 
Transmitter, antenna and studio equip- 
ment RCA. Legal counsel Kirkland, 
Fleming, Green, Martin & Ellis, Wash- 
ington. Consulting engineer Commer- 
cial Radio Equipment Co., Washington. 
{Earlier application differed in con- 
struction and operating cost estimates 
and revenue estimate, and in visual 
ERP; see BeT, June 30.] 


MODIFICATION OF CP 


WFMJ-TV YOUNGSTOWN, Ohio— 
The Vindicator Printing Co.; modifica- 
tion of CP to change from UHF Ch. 73 
(824-830 mc) to UHF Ch. 21 (512-518 
me), and from ERP 175 kw visual, 89 
kw aural, to ERP 186 kw visual, 93 kw 
aural. Estimated construction cost 
$1,000,000. [For grant, see BeT, July 21; 
for applications, see BeT, May 26, 19.] 


Registration at Chicago 
(Continued from page 29) 


Frank King, WMBR Jacksonville, Fla.; 
William Quarton, WMT Cedar Rapids; 
Cecil Mastin, WNBF Binghamton, 
N. Y.; R. D. Westergaard, WNOX 
Knoxville; George H. Clinton, WPAR 
Parkersburg, W. Va.; William S. Cherry 
Jr. and Arnold F, Schoen Jr., WPRO 
Providence, R. I. 


Lavern Flambo, WQUA Moline, IIl.; 

W. Woodruff Jr., WRBL Columbus, 
Ga.; Hoyt Wooten, WREC Memphis; 
Barron Howard, WRVA_ Richmond; 
Robert Swintz, WSBT South Bend, 
— ly Merrill Lindsay, WSOY Decatur, 
Il. 


Walter J. Rothschild, WTAD Quincy, 
Ill.; Herbert Krueger, WTAG Wor- 
cester, Mass.; Herschel Graves, WTAL 
Tallahassee; Oliver Keller, WTAX 
Springfield, Ill.; Joseph Higgins, WTHI 
Terre Haute, Ind.; John S. Hayes, 
WTOP Washington; Harry Wilder, 
WTRY Troy, N. Y.; W. H. Summer- 
ville, WWL New Orleans; Cecil B. 
Hoskins, WWNC Asheville, N. C.; Lee 
Wailes, Storer Bestg. Co. 
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BUTTS, SHARFMAN NAMED 
FCC HEARING EXAMINERS 


APPOINTMENTS of William G. Butts and 
Herbert Sharfman as hearing examiners— 
principally to handle TV—announced by FCC 
Friday. Four others expected to be named 
shortly. 

Mr. Butts, since April 1950, has been chief 
of Tariffs and Rate Classification Branch of 
Television Div., FCC Common Carrier Bureau. 
From 1934-1950 he was chief of Rates and 
Tariffs Div. of then Accounting Dept. and 
prior to that was Interstate Commerce Com- 
mission examiner. 

Mr. Sharfman joined FCC in 1946 as Com- 
mon Carrier Div. attorney. Since January 
1950 he has been attorney with Office of 
Opinions and Review, participating in prepara- 
tion of rulings involving both broadcast and 
common carrier matters. Previously, he was 
OPA attorney. 

Mr. Butts is native of Dearborn, Mo.; Mr. 
Sharfman, Northampton, Pa. 


NBC Revamps 


(Continued from page 5) 


report now to Mr. McAvity. 

Public Affairs Director Taylor’s organiza- 
tion will have responsibility for news, news 
film, special events, sports, talks, documen- 
taries, discussion, education and religious pro- 
gramming. 

Reporting to Mr. Taylor: William R. Mc- 
Andrew, appointed manager of news and spe- 
cial events and who will have charge of news 
editorial personnel in New York and other 
points who formerly reported to Henry 
Cassidy or Francis C. McCall; Thomas S. 
Gallery, manager of sports, whose present 
organization continues; Edward Stanley, man- 
ager of public service programs, whose present 
organization continues and to whom Doris 
Ann, appointed supervisor of television reli- 
gious programs, also will report. 

Charles H. Colledge, named manager of 
public affairs operations, reporting to Mr. 
Taylor, will be responsible for assigning pro- 
ducers and directors to activities within public 
affairs department, and also for providing 
production facilities involving news film and 
coordinating production facilities involving 
remote broadcasts and tape activities for 
Messrs. McAndrew, Gallery and Stanley. He 
also will handle special assignments for Mr. 
McAndrew. Others reporting to Mr. Taylor: 
Leslie Vaughan, appointed business manager 
of public affairs, and Richard Pinkham, on 
special assignment as executive producer of 
Today TV program [B®T, Aug. 11]. 

Other principal executives of public affairs 
department assigned to new duties: Henry 
Cassidy, who assumes new responsibilities as 
radio-TV news commentator, with regular ap- 
pearance on Today as first assignment; Francis 
C. McCall, named producer of Camel News 
Caravan reporting to Mr. McAndrew; Joseph 
Meyers, appeinted chief of central news desk, 
also reporting to Mr. MeAndrew, and Adolph 
Schneider, producer, who will concentrate on 
NBC-TV’s coverage of NCAA football sched- 
begins Sept. 20 [BeT, Aug. 4]. 
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ARKANSAS PATS 


ARKANSAS broadcasters were figura- 
tively patting themselves on back Friday 
and at same time congratulating Judge 
Francis Cherry in winning Democratic 
gubernatorial nomination — which in 
Arkansas is tantamount to election. 

Country judge used radio “‘talkathon” 
campaign so successfully [B®T, Aug. 
11] that he defeated incumbent Gov. Sid 
McMath in runoff election Aug. 12. 

In statement last week Arkansas 


Broadcasters Assn. took note that Judge 


Cherry had “employed radio as a prin- 
cipal means of addressing himself to 
the electorate of the state. Judge 
Cherry’s decision to campaign via the 
facilities of radio broadcasting reflects 
not only the esteem in which he holds 
the medium and his own sound judg- 
ment in modern political affairs, but also 
demonstrates the magnetic power of the 
world’s greatest medium of mass com- 
munication.” 

Resolution signed by Storm Whaley, 
KUOA Siloam Springs, ABA president, 
and W. N. McKinney, KELD Eldorado, 
ABA secretary. 





SNADER, UNGER READY 
TO FORM NEW SYNDICATE 


WITH initial $1 million available to buy out 
other stockholders, Louis D. Snader, president, 
and Oliver A. Unger, vice president in charge 
of sales, are expected to be in New York to- 
day (Monday) to complete organization of 
syndicate to take over Snader Telescriptions 
Corp. and its subsidiaries. 

Syndicate over weekend was to negotiate 
purchase of stock held by Henry and Alex- 
ander Bisno, Beverly Hills real estate in- 
vestors, who recently started, then dropped, 
court action to oust Mr. Snader from cor- 
poration [B®T, Aug. 4]. 

Syndicate plans additional $1 million to 
complete 800 scheduled telescriptions and other 
TV films and expand sales organization. In 
addition to parent corporation, stock in Snader 
Telescriptions Productions Inc. and Snader 
Telescription Sales is involved in deal. 


PRESTONE IN 47 TV MARKETS 


PRESTONE anti-freeze, through William Esty 
Co., N. Y., will sponsor quarter-hour weekly 
football forecast, Football This Week, on film 
in 47 markets, effective Sept. 26. Package 
represented nationally by Station Distributors, 
N. Y., is being syndicated in 18 open markets. 
Firm also using radio spot campaign [B®T, 
Aug. 11]. 


TV FOR BLIND 


WPIX (TV) New York, in cooperation 
with New York Guild for Jewish Blind, 
will demonstrate newly-developed tele- 


vision set adapted especially for blind 


at news conference today (Monday). 
Sereenless set, said to have been tested 
already in several parts of country, is 
highly sensitive, equipped with small 
Braille disc for users’ convenience. 








Pa @rtt..i 


JOSEPH G. CONNOLLY, member of law firm 
of Kaye, Scholer, Fierman & Hays, N. Y., 
appointed general counsel and secretary of 
Audio & Video Products Corp., N. Y. 


JERGEN NASH leaves KDHL Faribault, 
Minn., to join WLOL Minneapolis, effective 
Sept. 1. 


HARRY W. BURKE has been appointed specia] 
merchandising representative for Zenith Radio 
Corp. He will work out of Zenith genera] 
offices in Chicago. Before joining Zenith, Mr, 
Burke was associated with Altorfer Bros. Co. 
for two years. 


HENRY F. HULL Jr., N. W. Ayer & Son, 
N. Y., to Calkins & Holden, Carlock, Me- 
Clinton & Smith, same city, as director of 
program production. 


MORTON A. BARRETT, service manager of 
WCBS-TV New York., named to newly created 
post of operations and sales service manager. 


NEW TV APPLICATIONS 


TOTAL requests for new TV stations rose 
to 760 when five more were filed late Friday 
at FCC. Applications for VHF outlets now 
total 454; UHF station requests number 305, 
All of Friday’s applications were new (also 
see TV APPLICATIONS, page 74). New ap- 
plications are: 


San Jose, Calif.—San Jose Television Bestg. Co., 
VHF Ch. 11, ERP 195 kw visual, 97.5 kw aural; 
antenna height above average terrain 2,654 ft., 
above ground 187 ft. Estimated construction cost 
$640,804, first year operating cost $741,189, revenue 
$807,214. Principals include President Patrick H. 
Peabody (18%), president and majority stockholder 
of KSJO San Jose; Vice President and General 
Manager Charles F. Mallory (4%), vice president of 
KSJO and executive general manager of KHUB 
Watsonville, Calif.; Vice President Joseph P. Per- 
rucci (5%), 25% owner of Mayfair Packing Co.; 
Secretary David C. Kirby (4%), San Jose attorney; 
Treasurer Joseph C. Houghteling (10%), 2, owner 
of Gilroy Publishing Co., Gilroy, Calif., and H. Les- 
lie Hoffman, president and 28% owner of Hoffman 
Radio Corp., Los Angeles. 

KFXJ Grand Junction, Col., VHF Ch. 5, ERP 1.43 
kw visual, 0.715 kw aural; antenna height above 
average terrain minus 100 ft., above ground 258 
ft. Estimated construction cost $126,270, first year 
operating cost $72,000, revenue $108,000. 

WLOX Biloxi, Miss., VHF Ch. 13, ERP 11.9 kw 
visual, 5.96 kw aural; antenna height above aver- 
age terrain 216 ft., above ground 234 ft. Estimated 
construction cost $132,000, first year operating cost 
$100,000, revenue not estimated. 

Raleigh, N. C.—Sir Walter Television & Bestg. Co., 
UHF Ch. 28, ERP 283.5 kw visual, 147 kw aural; 
antenna height above average terrain 502 ft., above 
ground 446 ft. Estimated construction cost $296,500, 
first year operating cost $160,000, revenue $189,000. 
Principals include John W. English (25%), partner 
in Erie, Pa., law firm of English, Gilson, Baker & 
Bowier; John J. Boland Jr. (25°.), partner in Bo- 
land & Cornelius (ship cargo brokers), Buffalo, 
N. Y.; James R. McBrier (25%), president of Trask, 
Prescott & Richardson (department store), and 
James B. Donovan (25%), member of New York and 
Washington law firm of Watters & Donovan 

WCHV Charlottesville, Va., UHF Ch. 64, ERP 118 
kw visual, 66.3 kw aural; antenna height above 
average terrain 781 ft., above ground 97 ft. Esti- 
mated construction cost $165,500, first year operating 
cost $94,350, revenue $91,860. 


SHELDON CLARK 


SHELDON CLARK, 75, board chairman of 
Sinclair Refining Co., died Friday morning in 
Chicago, where he had been ill five weeks from 
heart attack. Services are to be conducted 
there this morning (Monday). Mr. Clark was 
long interested in Illinois civic, sports and 
business affairs, and was member of Union 
League Club, Knights of Columbus, Chicago 
Plan Commission, Navy League, Art Institute 
of Chicago and Illinois Athletic Commission. 
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KMPC 


LOS ANGELES 


southern california’s one-station neti vork ® 


* km PC, with 50,000 watts (days), and 10,000 watts 
(nights), gives you PRIMARY COVERAGE in 205 
Southern California communities. Represented 


nationally by H-R REPRESENTATIVES, INC. 


A) RADIO IS AMERICA’S GREATEST ADVERTISING MEDIUM 
ch 











Quick Index 


Auto Radios .... 


Foreign Language .218 


Frequency Discount 9 


OS es ee 


Marketbook Sources 7 


Metropolitan Area . 12 


State Statistics 


CONTENTS COPYRIGHTED 
1952 by 


BROADCASTING PUBLICATIONS, INC. 


AUGUST 18, 1952 — PART il 


WHO — 
CONTINUES TO BE 


WHO is the only 50.000-watt, 1-A Clear Chan- 
nel Station in Iowa. Daytime listening area 
includes nearly all of Iowa, Southern Minne- 
sota, Northern Missouri and Western Illinois. 
BMB Report No. 2, March 1949, showed Day- 
time Audience of 639.330 families in 167 
counties; Nighttime Audience of 719.670 
families in 280 counties. Simple summary on 
request. 

Since the BMB report was issued, WHO has 
completed one of the most modern plants 
in the U.S. The latest in 50KW transmitters 
and, more important to coverage, an innova- 
tion in AM broadeast antennas has been in- 
stalled. The 780-foot, 300° vertical-direction- 
alized antenna increases coverage day and 
night. 

The 1951 Edition of the famed Iowa Radio 
Audience Survey shows that Iowa radio-set 
ownership is at an all-time high—98.9% in 
1951, compared to 91.4% in 1940. 
Furthermore, multiple-set ownership has in- 
creased tremendously —50.3°% of Iowa’s radio 
homes now have two or more sets, compared 
to 18.2% in 1940. Sets make today’s audi- 
ence; in lowa homes equipped with two sets. 
38.9%, of the families report daily simulta- 
neous listening to both sets—in homes equip- 
ped with three or more sets, 61.8% of the 


IOWA'S BEST MEDIA BUY 


families report daily simulianeous listening to 
two or more sets. 

Nighttime Listening Up In Spite of Televi- 
sion: Between 5 and 8 p.m.. the 1951 Towa 
Radio Audience Survey found increased radio 
listening for every quarter hour, 1951 over 
1949, with an average increase of 28.8% for 
each of these twelve important quarter hours! 
(The hours 8 to 10 p.m. were covered only 
by the 1951 survey. It found a remarkably 
high average of 62.9% of all adults listening 
at each quarter hour!) 

WHO, of course, continues to get the greatest 
share of Iowa listening. For complete infor- 
mation, write today for your complimentary 
copy of the 1951 Iowa Audience Survey. Or 
ask Free & Peters! 


FREE & PETERS, INC. 


National Representatives 








Reaches more homes in Oklahoma, day 
and night, than any other station! 





daytime families nighttime families 
Oklahoma Oklahoma 
Families Families 


*Figures from latest BMB Audience Report 


Serving Oklahoma for 32 Years 


Now on the Cable with 





Direct to this great market! 


Yes. WKY-TV has always been ing interest. In every way, WKY- 
FIRST® in covering this great Okla- TV is FIRST in the opportunities 
homa Market! And now, with the _ it offers advertisers to tap this fab- 









added advantages of cable facilities, ulous market, further enriched by 
the WKY-TV audience continues to record-breaking 1952 $216,000,000 
zoom in numbers and grow in view- Wheat Crop! 


*Proved regular viewing response from over 
half of Oklahoma. Program schedules pub- 
lished by newspapers as far distant as 
Wichita, Kansas, 








K} . 
O KC + NBC CHANNEL 4 (968 Fr. TOWER) 


OKLAHOMA CITY, OKLAHOMA 


THE DAILY OKLA 
HOMA . 
N OKLAHOMA City TIMES + THE FARME 
R STOCKMAN 


Represented by KATZ AGENCY, INC 


















TELEVISION Séeze%Z BOOK 


An indispensable collection of pre-tested musical 


sketches for the producer, director and artist 


Your BMI Television Sketch Book is now a regular monthly service 
containing timely and practical working scripts for the 
presentation of songs in dramatic, comic and pictorial fashion. 


The very latest popular song hits as well as the standard favorites 
are developed into photogenic sketches which can be used effectively 
as complete musical shows or as production numbers in variety shows. 


There are dozens of ways in which you can adapt the Sketchbook to advantage. 


Currently the Sketchbook contains a collection of 210 sketches for 105 songs. Each month 
12 additional songs, with 24 sketches, are released in a handy kit for filing. In addition, 
actual photographs of Sketchbook scenes will be included in subsequent releases. Hit 
parade tunes, ballads, novelties, standards, folk songs and dance numbers of every type 


will be found in the Sketchbook. 


TV SKETCHBOOK is serviced to every BMI TV- 
licensee each month. Check with your music 

library or program department. A limited quan- BROADCAST MusIc / INC. 
tity is available to producers and directors who 580 FIFTH AVENUE, NEW YORK 36, _N. Y. 
will find them helpful. Write to BMI Station NEW YORK * CHICAGO * HOLLYWOOD * TORONTO * MONTREAL 
Service Department. 
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TEAM UP YOUR SELLING 
with RCAVICTOR quality... 






i. <w 


Now .-o the “45” system 


FOR 
SALES TRAINING 


FOR 
TRANSCRIPTIONS 


FOR 
PROMOTIONS 
OR PREMIUMS 











10” and 12” 
¢ Transcriptions 
6%” Spinner (microgroove) 


¥ 





Spot announcements, full-length 
shows .. . program material of 
every kind . . . recorded, proc- 
essed and pressed in the coun- 
try’s best-equipped studios and 
plants. Complete production and 
script-writing facilities available. 


Wrap your sales message with 
music and entertainment... and 
deliver it on a platter! Put your 
own voice on records and pay 
a personal visit to hundreds of 
prospects’ homes! Easy to mail, 
nonbreakable. 





Put your sales presentations or 
training programs across... on 
45 rpm records! Up to 8 min- 
utes per side, nonbreakable, in- 
expensive to mail. Complete 
automatic player gives aston- 
ishingly clear, strong sound... 
with a convenience and com- ' 
pactness never before achieved : | 
in any comparable audio sys- 
tem. Ideal for special, on-the- 
spot promotion stunts. 


10” Promoter 
12” and 16” 
Transcriptions 
(standard groove) 











Make a note of your nearest RCA Custom Record Sales 
office. Here’s the address and phone number: 


630 Fifth Ave. 445 North Lake Shore Drive 1016 North Sycamore Ave. 
Dept. B-80 Dept. B- 80 Dept. B-80 

New York 20, N.Y. Chicago | I, Illinois Hollywood 38, California 
JUdson 2-501 1 Whitehall 4-3215 Hillside 5171 


s 


Tells you all about Custom Record Sales... 

describes the complete variety of services paecmemiemal 

this division of RCA Victor offers you. Just 

write or phone any of the offices listed Cu ftom Re oe o Sei. 
here, for a FREE copy to keep at your desk. s € r & 
You'll find it useful. Radio Corporation of America RCA Victor Division 
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BROADCAST AUDIENCE 


because 
Pulse Surveys Cover 


RESEARCH 





1. All homes; telephone and non-telephone. 5. Audience composition; men, women, teen- 


agers, and children. 
2. Metropolitan markets; city and important ; 
P . P 6. Out-of-home audience; additive to regular 
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Over 70 Radio markets and over 35 Tele- 


vision markets. 


3. Frequent reports; monthly and bimonthly.  - 


4. Complete reports; sign on or 6AM to Mid- 8. 
night, 7 days of week. 


Supplementary research possible because of 
personal interview method. 


for information, write 


THe Putse. INC. 


15 WEST 46 STREET NEW YORK 19, NEW YORK 
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WORTH WAITING FOR... 


Standard’s 1932 Study of Station Audiences is on the way. Tabula- 
tions are now in progress. Millions of punched cards and thousands of hours 
of tabulating machine time are necessary to produce reports for every 
station in the country. 


Agencies and Advertisers can obtain the reports on our sub- 
scribers—either from us or from them—for the asking. The Study was done 
by broadcasters for the time buyer. 


You caz expect the same sort of complete and reliable information 
that you received from BMB. Figures on every station (4M, FM and TV ). 
Figures for every county (some of the counties split for your convenience). 
Figures for each of about 1700 separately reported cities. This detail pro- 
duces the flexibility you need for making your coverage patterns and re- 
lating them to distribution requirements. 


Aull you need do is to ask stations to provide you with their reports. 
The data for non-subscribing stations will not be available to agencies or 
advertisers until the stations have subscribed. 


Although this is our first nation-wide coverage Study, it is the 
third one that has been conducted in keeping with specifications established 
by the industry for coverage measurements. This comparability—going 
back to 1946—definitely makes our reports 


WORTH WAITING FOR! 


STANDARD ||| AUDIT AND MEASUREMENT SERVICES, INC. 


89 BROAD STREET @ NEW YORK 4, N. Y. 
WHITEHALL 3-8390 
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Market Data by Counties 


Minnesota 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Mississippi 


Map 

Soot Rate Finder 

State Market Indicators . 
Market Data by Counties 


Missouri 


Map 

Spot Rate Finder 
State Market Indicators 
Market Data by Counties . 


Montana 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Nebraska 


Map 

Spot Rate Finder . 
State Market Indicators 
Market Data by Counties 


Nevada 


Map , 

Spot Rate Finder ... 
State Market Indicators 
Market Data by Counties 


New Hampshire 


Map . = 
Spot Rate Finder . 
State Market Indicators 
Market Data by Counties 


New Jersey 


Map 

Spot Rate Finder , a 
State Market Indicators _.. 
Market Data by Counties 


New Mexico 


Map 

Spot Rate Finder 
State Market Indicators 
Market Data by Counties . 


New York 


Map 

Spot Rate Finder ... 
State Market Indicators 
Market Data by Counties 


North Carolina 


rere 

Spot Rate Finder ese 
State Market Indicators ... 
Market Data by Counties 
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North Dakota 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Ohio 
Map 
Spot Rate Finder 


State Market Indicators 
Market Data by Counties 


Oklahoma 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Oregon 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Pennsylvania 
Map 
Spot Rate Finder 
State Market Indicators 
Market Data by Counties 


Rhode Island 


Map 
Spot Rate Finder 
State Market Indicators 


Market Data by Counties .. 


South Carolina 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


South Dakota 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Tennessee 


Map 
Spot Rate Finder 
State Market Indicators 


Market Data by Counties . 


Texas 


Map 

Spat Rate Finder 

State Market Indicators 
Market Data by Counties 


Utah 


Map 

Seat Rate Finder 

State Market Indicators 
Market Data by Counties 


Vermont 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Virginia 


Map 
Spot Rate Finder 
State Market Indicators 


.182, 


Market Data by Counties . 


Washington 


Map 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


West Virginia 
Map 


Spot Rate Finder ....... 
State Market Indicators 


Market Data by Counties ... 


Wisconsin 
Ma 


p 
Spot Rate Finder 
State Market Indicators 


Market Data by Counties . 


Wyoming 


Map . 

Spot Rate Finder 

State Market Indicators 
Market Data by Counties 


Alaska 
Map ; ~ 
Spot Rate Finder 
Market Indicators 


Hawaii 
Map 


Spot Rate Finder ......... 


Market Indicators 
Puerto Rico 


Map 
Spot Rate Finder 
Market Indicators 
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“The People’s Choice “’ 
w UTICA :s 


WITH 
5000 WATTS 


MORE POWER (DAY and NIGHT) 
MORE TOP-RATED Programs 


and AGAIN with 


MORE AUDIENCE THAN ALL OTHERS 


*UTICA-ROME RADIO STATIONS COMBINED 


REPORTED FOR FEBRUARY-MARCH 1952 


SHARE OF RADIO AUDIENCE 





WIBX ‘Station Station Station Station Station All 
B Cc D E F _ Others 





18.8 5.8 . 2.3 2.3 


Sunday thru 
Saturday 6 P.M. 
to 10:30 P.M. 


60.6 








Monday thru , ‘ 
Friday 8 A.M. 2. . ‘ 0.8 
to 12 Noon 








Monday thru 
Friday 12 Noon 
to 6 P.M. 








Sunday 
12 Noon 
to 6 P.M. 


Representatives — New York: LioneEL COLTON. Chicago: Georce W. 
Crark Co. Boston: BERTHA BANNAN. Los Angeles: WALTER BIDDICK. 


. WIBX 


UTICA 2, NEW YORK 


Also WIBX-FM cs 


The Voice of 
the = Velley 





CBS si since 1934 


Dial 950 
5000 Watts 


DAY and NIGHT 


96.9 Megacycles 
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50.000 watts 


1100 kilocycles 


Cleveland 

prestige 
! communit 
station 
is 
| WIAM 


only Clear Channel station 


An active interest in civic affairs means: 





A fair and objective approach to Vol 
community problems has earned for 
radio station WTAM the respect and 
confidence of people in the 
Cleveland market area. The faith 

of WTAM listeners is reflected in 

a revitalized sales and rating 
picture. For leadership in radio 
advertising, for energetic appli- 
cation of sound sales, audience 

and merchandising promotion 
techniques, WTAM answers the 
problems of any advertiser who seeks 
comprehensive coverage bulwarked 
by intelligent programming. 





These facts should be considered when seeking 
radio advertising in the Cleveland market area 


vx More people spend more time listening to WTAM 
than any radio or television station in Northern 


Ohio 


% More service to the community is a WTAM pledge 
which so far has earned civic recognition for 
the station 


vx More merchandising, audience promotion and sales 
promotion is a standard service for WTAM 
advertisers 


*% More point-of-sale assistance is guaranteed with 
the spectacular WTAM Chain Lightning plan 
for food advertisers 


Before you spend your next nickel in the 
Cleveland and Northern Ohio market area, by 
all means investigate the type of service 
offered by WTAM, where leadership in com- 


munity affairs has paid off in increased sales 


PHONE OR WRITE BILL DIX, SALES MANAGER 
WTAM, NBC BLDG., CLEVELAND 14, OHIO 
CHERRY 1-0942 


revrevened oy NBG SPOT SALES 


Cleveland’s 
NEW YORK 
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CHICAGO 


CLEVELAND 


SAN FRANCISCO HOLLYWOOD 
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AUTOMOBILE listening, a 
long neglected but important 
part of the overall radio audi- 
ence, is recognized in the 1952 
MARKETBOOK, with the first 
county-by-county listing of 
automobile registrations. 

This is one of several fea- 
tures that have been added to 
the format used for the MAR- 
KETBOOK since 1949. 

The Spot Rate Finder, first 
added in that year, and since 
recognized by both advertis- 
ers and their agencies as the 
quickest means of estimating 
time costs for both radio and 
television for any designated 
area, appears again this year. 
Rates have been carefully re- 
vised from latest information 
gathered through a BROAD- 
CASTING @ TELECASTING sur- 
vey. 

An exclusive television fea- 
ture is the inclusion of the 
television channels assigned 
to each market by the FCC in 
its Sixth Report. These ap- 
pear with population and 
radio home statistics for each 
city. 

Television home statistics 
have changed so rapidly that 
no figures are listed for TV 
homes. Best source for. this 
information is the stations 
that serve any given market 
and advertisers are urged to 
communicate with these sta- 
tions to get the most up-to- 
date figures. 

While Census Bureau fig- 
ures for television homes in 
1950 are being prepared they 
are based on a survey made 
when the entire country had 
only five million TV sets and 
are obviously obsolete for 
present coverage. 


Spot Rate Finder 

For speedy calculation all 
AM, FM and TV station 
rates are given for one-time 
only. Average rates for both 
affiliate and non-affiliate sta- 
tions are listed. Price of any 
number of spots or programs 
can be quickly and accurately 
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~ USING THE MARKETBOOK 


A MINIMUM of 63.5% of 
the nation’s automobiles 
are radio equipped. 

That was the report is- 
sued by the Joint Radio 
Network Committee as of 
Jan. 1, 1952. Assuming 
that the county or state in 
which you are interested is 
average, the actual number 
of radio equipped cars may 
be estimated roughly by 
applying this percentage to 
the passenger car registra- 
tion figures which appear 
in the state and county 
tables. 

A number of regional 
surveys have been even 
more optimistic than the 
Joint Radio Network Com- 
mittee report. 
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They include: 

Survey by Dr. Raymond 
A. Kemper of the Louis- 
ville trading area which 
shows that 80% of family- 
owned cars and trucks are 
radio equipped (B.T., July 
21, 1952). 

Study of auto radio cir- 
culation by WJR_ Detroit, 
Mareh 12, 1952, which 
shows 83% of autos in the 
area radio equipped. 

Southern California 
Broadcasters Assn. study 
showing 72.5% of all cars 
in Los Angeles are radio 
equipped. 

Pulse survey for the 
Joseph Jacobs Organization 
in January, 1951, shows 
80.6°,, of all cars in New 


Sources of Data 
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York City radio equipped. 

WHDH Boston survey 
estimates 78% of all cars 
in Boston radio equipped. 

C. E. Hooper estimated 
in release Dec. 10, 1951 
that 78.1% of all cars in 
Salt Lake City are radio 
equipped. 

WXLW Indianapolis es- 
timated 77.2% of all cars 
in Indianapolis have radios. 

These and other figures 
supporting the increasing 
number of automobiles 
equipped with radios are 
reported in BAB’s interim 
**Listeners 


report on 
Wheels” recently released. 
For particulars write to 


BAB, 270 Park Ave., New 
York 17, N. Y. 
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figured by the timebuyer. 
Discounts can be figured by 
use of the table on page 9. 
The first BROADCASTING @ 
TELECASTING television map 
is being distributed with the 
1952 MARKETBOOK. The wall 
map is the most complete 
available today and was pre- 


pared for the magazine by 
Walter P. Burn, of Middle- 
bury, Vt. 

The map shows all televi- 
sion stations on the air as of 
July 30, their network affili- 
ation, the size of the metro- 
politan area in which they 
are located and all connecting 





THE 1952 MARKETBOOK 


FOR TIMEBUYERS who need to know the price of a one- 
minute spot on a clear channel station in Chicago or a 250w 
daytimer in Fort Worth ... the size of the payroll in Potts- 
ville . . . the number of cars in Los Angeles ... the number of 


radio homes in Des Moines... 


For buyers with a budget of $100 and those with $1 million 


to spend... 


For all who make their living in the business of broadcast- 


— 


BROADCASTING ¢ TELECASTING 
Presents 


THE 1952 MARKETBOOK, 


an improved revision of the 


standard source-work in broadcast advertising. 

Included again this year is an up-to-date SPOT RATE 
FINDER providing an easy-to-read, easy-to-compute listing 
of rates for every AM, FM and TV station in the country. In 
addition, a new feature, automobile registration for U.S. 
counties, is presented. And, as always, basic statistics—the 
latest obtainable—on population, retail sales, buying power 
and a host of other subjects are provided to help the buyer 


buy. 


Telecasting 


August 18, 1952 ®@ 


links, both coaxial cable and 
microwave relay. 

The MARKETBOOK, again 
this year, is divided into state 
sections which appear in the 
book in alphabetical order. 

Each of these sections in- 
cludes a map of the state, re- 
vised to July 1, showing the 
location of every AM, FM 
and TV station. 

Market indicators for each 
state as a whole are included 
for each listing. Most up-to- 
date figures available are 
used in each instance. These 
state market indicators this 
year include: Population for 
1950 and 1940; urban popu- 
lation, 1950 and 1940; rural 
population, 1950 and 1940; 
total homes, 1950 and 1940; 
percent radio, 1950 and 1940; 
radio homes, 1950 and 1940; 
retail sales, 1951 and 1948; 
automobiles, 1951 and 1950; 
telephones, 1951 and 1945; 
new construction, 1951 and 
1947; median family income, 
1950 (figures not available 
for all states) and 1940; 
farm income, 1949 and 1944; 
employment, 1950 and 1940 


(Continued on page 8) 
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Sources 


(Continued from page 7) 


(figures not available for all 
states) ; internal revenue col- 
lections, 1951 and 1950. 

The city listings for each 
state include the 1950 popu- 
lation statistics on each city, 
the number of homes, per- 
centage radio and_e radio 
homes for all cities with over 
10,000 population. All televi- 
sion allocations and television 
stations on the air or granted 
are also included. 

Immediately following the 
name of the city AM, FM and 
TV stations are listed in al- 
phabetical order. The power, 
frequency, network, national 
representative and audience 
surveys available are listed. 

One-time rates, both night 
and day, are shown. The Spot 
Rate Finder which gives 
average affiliate and nonaffili- 
ate rates for each market 
(described above) is given 
for each multiple _ station 
market. In markets where 
there is only one station, of 
course, these averages are not 
necessary. 

County listings for the 
1952 MARKETBOOK are given 
in each state section and in- 
clude: population for 1950 
and 1940; percentage change; 
1950 urban population; 1950 
farm population; 1950 homes; 
1950 radio homes; percent- 
age radio; 1940 radio homes; 
1951 retail sales; 1950 farm 
income; automobiles; 1950 
employment (figures not 
available for all states) ; 1950 
per capita income (figures not 
available for all states) ; 1949 
manufacturing employment; 
1949 manufacturing taxable 
payrolls. 

A special section of the 
1952 MARKETBOOK lists sta- 
tions that carry foreign lan- 
guage broadcasts. Languages 
used are listed as are the 
number of minutes broadcast 
each week and the population 


Fabulous Facts about 


Boston’s CHANNEL 4 TV Station 
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within the station coverage 
area speaking the language. 

Regional networks are list- 
ed with the member stations, 
names and addresses of prin- 
cipal executives and combina- 
tion rates where the networks 
are sold in combination. 

Metropolitan areas as de- 
fined by the Census Bureau 
are given a special listing. 
These areas show population 
for 1950 and 1940, 1950 
homes, 1950 radio homes and 
percent radio. 


Sources of Data 


Statistics used in the 1952 
MARKETBOOK are the latest 
available in each instance. 
They have been checked care- 
fully for accuracy. In cases 
where stations have failed to 
supply complete information 
it has been obtained from the 
best alternative sources. While 
this magazine cannot assume 
responsibility for the accu- 
racy of data every effort has 
been made to assure the re- 


liability of all information 
contained in the MARKET- 
BOOK. 


Maps 


All state maps and the first 
BROADCASTING @ TELECASTING 
television map were pre- 
pared by Walter P. Burn, of 
Middlebury, Vt. Information 
on stations on the air was 
from the FCC. Cable connec- 
tions in use by TV stations 
were furnished by AT&T. Mi- 
crowave relay connection in- 


formation came from. sta- 
tions. 
State Indicators 
Statistics for the State 


Market Indicators came from 

the following sources: 

Population: 1950—Census of 
Population, Bureau of Cen- 
sus, U. S. Dept. of Com- 
merce. All final figures. 
1940—Same. 

Urban Population: 1950— 
Census of Population, Bu- 
reau of Census, U. S. Dept. 
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WBZ-TY 


WESTINGHOUSE RADIO STATIONS Inc 
National Representatives, NBC Spot Sales 


of Commerce. All fina! fig- 
ures. 1940—Same. 

Rural Population: 1950— 
Census of Population, Bu- 
reau of Census, U. 8S. Dept. 
of Commerce. All final fig- 
ures. 1940—Same. 


Total Homes: 1950—1950 
Census of Housing, Bureau 
of Census, U. S. Dept. of 
Commerce. States of Dela- 
ware, Maine, Nevada, New 
Hampshire, South Dakota 
and Vermont are final re- 
ports. Other states are pre- 


liminary reports. 1940— 
Census. 
Percent Radio: 1950—BMB 


except for states of Dela- 
ware, Maine, Nevada, New 
Hampshire and Vermont 
which are from 1950 Cen- 
sus of Housing, Bureau of 
Census, Dept. of Com- 
merce. 1940—Census. 


Radio Homes: 1950—BROAD- 
CASTING @ TELECASTING es- 
timate. 1940—Census. 


Retail Sales: 1951—Sales 
Management, Copyright 
1950. Further reproduction 
unlicensed. 1948 — 1948 
Census of Business, U. S. 
Dept. of Commerce. 


Automobiles: 1951—Bureau 
of Public Roads, U. S. 
Dept. of Commerce. 1950— 
Same. 


Telephones: 1951—FCC. 1945 
—Same. 


New Construction: 1951 & 
1947—National Production 
Authority, U. S. Dept. of 
Commerce. 1940—Same. 


Median Family Income: 1950 
—Census of Population, 
Bureau of Census, U. S. 
Dept. of Commerce. (Fig- 
ures not available for all 
states.) 1940—Same. 


Farm Income: 1949—1950 
Census of Agriculture, Bu- 
reau of Census, U. S. Dept. 
of Commerce. (Figures not 
available for all states.) 
1944, 1940—Same. 
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Employment: 1950 — Census 
of Population, Bureau of 
Census, U. S. Dept. of Com- 
merce. (Figures not avail- 
able for all states.) 1940— 
Same. 

Internal Revenue Collections: 
1951—Bureau of Internal 
Revenue. 1950—Same. 


Spot Rate Finders 


Statistics for the Spot Rate 
Finder listings, and for the 
TV allocations, both by cities 
come from the following 
sources: 

Population: 1950 Census of 
Population, Bureau of Cen- 
sus, U. S. Dept. of Com- 
merce. 


Homes: 1950 Census of Hous- 
ing, Bureau of Census, 
U.S. Dept. of Commerce. 


Percent Radio: BMB, except 
for the states of Delaware, 
Maine, Nevada, New 
Hampshire, South Dakota 
and Vermont, which are 
from 1950 Census of Hous- 
ing, Bureau of Census, 
Dept. of Commerce. 


Radio Homes: BROADCASTING 
e TELECASTING estimate ex- 
cept for states of Delaware, 
Maine, Nevada, New 
Hampshire, South Dakota 
and Vermont, which are 
1950 Census of Housing, 
Bureau of Census, Dept. of 
Commerce. 


TV Allocations: FCC’s Sixth 
Report. 


Station Information: BROAD- 
CASTING © ‘TELECASTING 
survey and FCC records. 


Data by Counties 


Statistics for the Market 
Data by Counties come from 
the following sources: 

1950 Population: Census of 
Population, Bureau of Cen- 
sus, U. S. Dept. of Com- 
merce. All final figures. 

1940 Population: Same as 
1950. 


BOSTON 


Reaches an area including 
@ 3,875,700 people 
@ 1,095,900 families 
@ $3.8 billion in retail sales 
@ $5.7 billion in effective buying income 
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Percentage Change: Same. 

1950 Urban Population: 
Same. 

(950 Farm Population: Same. 

1950 Homes: Census of Hous- 
ing, Bureau of Census, 
U. S. Dept. of Commerce. 
States of Delaware, Maine, 
Nevada, New Hampshire, 
South Dakota and Vermont 
are final reports. Other 
states are preliminary re- 
ports. 

1950 Radio Homes: BROAD- 
CASTING @ TELECASTING es- 
timate. 

Percentage Radio: BMB ex- 
cept for states of Delaware, 
Maine, Nevada, New 
Hampshire, South Dakota 
and Vermont which are 
from 1950 Census of Hous- 
ing, Bureau of Census, 
Dept. of Commerce. 

1940 Radio Homes: 
Bureau. 

1951 Retail Sales: Sales Man- 
agement, Copyright 1952. 
Further reproduction unli- 
censed. 

1950 Farm Income: 1950 
Census of Agriculture, Bu- 
reau of Census, U. S. Dept. 
of Commerce. 

Automobiles: Bureau of Pub- 
lic Roads, U. S. Dept. of 


Census 
















All Program 


Times Periods 
13 4.5% 
26 9 
52 14.5 

104 18.5 
156 23.5 


260 27.5 





Commerce and registrars 
of vehicles in the various 
states. 

1950 Employment: Census of 
Population, Bureau of Cen- 
sus, U. S. Dept. of Com- 
merce. (Figures not avail- 
able for all states.) 

1950 Per Capita Income: 
Census of Population, Bu- 
reau of Census, U. S. Dept. 
of Commerce. (Figures not 
available for all states.) 

1949 Manufacturing Employ- 


ment: County Business 
Patterns, First Quarter, 
1949, Federal Security 


Agency and U. S. Dept. of 
Commerce. 


Io 


ALLIED 
eads in Frousings 


... there’s @ veason...... 







radio men do. 


BROADCASTING ® 


19 years of better service have proved 


that Allied Quality Control means tops in ETs, 
dependability on deadlines. 


Write for free folder “Allied All the Way.” 











Specify Allied for your transcriptions. Most top 


Telecasting 


FREQUENCY DISCOUNT FORMULA 


All rates in the Spot Rate Finder section of the 1952 
MARKETBOOK are one-time rates. For quick calcula- 
tion of frequency discounts the National Association 
of Radio and Television Station Representatives rec- 
ommends the following formula: 


One-Minute Station 
Announcements Breaks 
3.5% 2.5% 

72 5.5 

13 9.5 

17 12.5 

19.5 155 





1949 Manufacturing Taxable 
Payrolls, First Quarter: 
Same source as employ- 
ment. 


Metropolitan Area Statistics 


Metropolitan Area Popula- 
tion and Radio Homes list- 
ings came from the following 
sources: 

1950 Population: 1950 Cen- 
sus of Population, Bureau 
of Census, U. 8S. Dept. of 
Commerce. 

1940 Population: Bureau of 
Census, U. S. Dept. of 
Commerce. 

1950 Homes: Census of Hous- 
ing, Bureau of Census, 
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ALLIED 


RECORD MANUFACTURING CO. 


U.S. Dept. of Commerce. 


1950 Radio Homes: BROAD- 
CASTING @ TELECASTING es- 
timate. 

Percentage Radio: BMB ex- 
cept for states of Delaware, 
Maine, Nevada, New 
Hampshire, South Dakota 
and Vermont. 


Regional Networks 


Information for the Re- 
gional Network section of the 
1952 MARKETBOOK came from 
a BROADCASTING @ TELECAST- 
ING survey of the networks. 
Where networks did not reply 
to questionnaires best avail- 
able sources were used for in- 
formation. 


Foreign Language 


Listings in the Foreign 
Language section came from 
a BROADCASTING @ TELECAST- 
ING survey of stations. Sta- 
tions not answering this sec- 
tion of the questionnaire are 
not included in this section of 
the 1952 MARKETBOOK. For 
sources of statistics on the 
“number of listeners” listing 
please communicate with the 
station which furnished the 
information. 





1041 N. Las Palmas, 
Hollywood 38, California 


HO 9-5107 






619 W. 54th Street, 
New York 19, New York 


JU 2-3791 
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SERIES OF 
TELEVISION DRAMAS! 


YOUR BEST TV BUY! 


Always rated high* among the nation's 
leading television programs... “Your TV 
Theatre’ (originally on Network as‘‘Fireside 
Theatre” for Proctor & Gamble) is consist- 
ently tops! Month after month it maintains 
its high position . . . beating many of the 
IT] o) oXori-yo bu cond ol-Mol-timelcole ice Mem M AM gels 
record-breaking, sales-making success . . 
make “Your TV Theatre” yours! 


*Ratings on request. 











1950 


A 132 year old newspaper, 
the aggressive daily and Sun- 
day Erie Dispatch. 


1940 


:DWARD 
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ALABAMA 


Population Population 1950 Homes 
Birmingham 554,186 459,930 153,529 
Gadsden 93,892 72,580 25,276 
Mobile 228,835 141,974 62,098 
Montgomery 137,512 114,420 37,663 
ARIZONA 
Phoenix 329,266 186,193 96,497 
ARKANSAS 
Little Rock 192,879 156,085 56,671 
Phoenix 329,266 186,193 96,497 
CALIFORNIA 
Fresno 274,225 178,565 80,375 
Los Angeles 4,339,225 2,916,403 1,439,403 
Sacramento 275,659 170,333 82,794 
San Bernardino 280,252 161,108 85,945 
San Diego 535,967 289,348 169,012 
San Francisco- 
Oakland 2,214,249 1,461,804 707,389 
San Jose 288,938 174,949 85,436 
Stockton 200,535 134,207 57,955 
COLORADO 
Denver 560,361 407,768 171,963 
Pueblo 90,188 68,870 24,484 
CONNECTICUT 
Bridgeport 258,361 212,569 74,099 
Hartford 356,080 295,613 101,562 
New Britain-Bristol 146,273 126,709 41,530 
New Haven 262,196 240,750 75,120 
Stamford-Norwalk 194,401 160,274 55,590 
Waterbury 154,455 138,779 43,972 
DELAWARE 
Wilmington 267,220 221,836 75,075 


5000 Watt ABC af- 
filiate with top 
Hooperatings. 


METROPOLITAN AREA STATISTICS 


1950 Radio 
Homes 


136,948 
22,091 
51,852 
30,206 


90,900 


50,211 
90,900 


78,285 
1,420,691 
81,060 
83,710 
165,970 


698,193 
84,154 
56,506 


168,524 
23,627 





% Radio 


89.2 
87.4 
83.5 
80.2 


88.6 
94.2 
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98.8 
99.3 
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98.9 





DISTRICT OF COLUMBIA 


1950 1940 1950 Radio 
Population Population 1950 Homes Homes % Radio 
Washington 1,457,601 967,985 405,108 392,145 96.8 
FLORIDA 
Jacksonville 302,711 210,143 85,379 76,073 89.1 
Miami 488,689 267,739 154,815 144,442 93.3 
Orlando 114,950 70,074 35,725 32,801 89.8 
Tampa-St. Petersburg 406,175 272,000 131,543 120,756 91.8 
GEORGIA 
Atlanta 664,033 518,100 185,779 164,043 88.3 
Augusta 162,104 131,779 42,356 34,774 82.1 
Columbus 169,921 126,407 41,663 35,263 84.7 
Macon 134,464 95,086 37,119 30,178 81.3 
Savannah 150,946 117,970 43,050 36,162 84.0 
ILLINOIS 
Chicago 5,475,535 4,825,527 1,608,936 1,581,584 98.3 
Decatur 100,273 84,693 30,727 30,051 97.8 
Peoria 249,918 211,736 74,146 72,441 97.7 
Rock Island-Moline- 
Davenport, Ia. 233,012 198,071 68,945 67,428 97.8 
Rockford 151,858 121,178 45,848 45,069 98.3 
Springfield 130,649 117,912 40,826 39,724 97.3 
INDIANA 
Evansville 158,363 130,783 47,644 45,643 95.8 
Fort Wayne 182,903 155,084 54,892 53,959 98.3 
Indianapolis 549,047 460,926 167,737 163,544 97.5 
Muncie 90,252 74,963 27,308 26,653 97.6 
South Bend 204,470 161,823 59,122 57,762 97.7 
Terre Haute 104,931 99,709 33,512 31,937 95.3 


(Continued on page 222 


EDITOR’S NOTE—Figures covering number and percentage of radio homes and 
number of households in standard metropolitan areas are from recently pub- 
lished U. S. Census Bureau 1950 figures in the case of Delaware, Maine and New 
Hampshire. These are the only final city figures available from the bureau. 
Figures covering number and percentage of radio homes in other states are 
BROADCASTING - TELECASTING estimates based on Census Bureau population 
and housing data, and latest BMB radio homes percentages. 


















Erie’s only TV outlet with 
1000% more power; top local 
programming, plus 4 _ net- 
works. Winner of the top TV 
Merchandising Awards! 


Edward Lomb Enterprises, Inc., Hotel Barclay, 111 E. 48th St., N. Y. C. 
Representatives 

WICU-TV—Erie, Pa.—Headley-Reed Co. 

WIKK—Erie, Pa.—H-R Co. 
WTVN-TV—Columbus, O.—Headley-Reed Co. 
WHOO—Orlando, Fla.—John E. Pearson Co. 
WTOD—Toledo, O.—Headley-Reed Co. 

ERIE DISPATCH, Erie, Pa—Reynolds-Fitzgerald 


Atdb INc. 
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i Regional Networks and Other Groups 





D 20.20 28.25 40.40 80.75 121.50 199.50 


Sunday 5 5 
N 3230 4485 72.72 121.15 19950 323.00 7 D 21.00 25.00 82.00 124.00 166.00 250.00 


76.00 76.00 149.00 298.00 447.00 745.00 | N 21.00 25.00 82.00 124.00 166.00 250.00 (Continued on page 14) 


96.8 
e e 1 - . o 
Airline Network Arrowhead Network | Beehive Radio Network | Cactus State Network 
89.1 
93.3 Radio Park, P.O. Box 2553, Birming- = Bldg., Duluth 2, Minn. Rep. | 10 S. Main St., Salt Lake City, Utah, 131 West Lafayette Ave., Detroit 26, 
a8 ham, Ala., Rep.: John Blair & Co., re Wider et tae C—— | F. B. McLatchy, Rep. CBS Radio Mich, Rep. Hil F. Best. KRIG Odessa, 
« T y ° 2 > 7 a tata r TAT 
Vas, gehen pate» Ril Randa, Sele; | BulutieGuperer, “wate mbuine. | BOGE SRS ASM te Eas APM | UKM Monahans, KIUN Pecos, 
Birmingham, WHBS Huntsville, Ala. | beak. poy Phony eel ara wang | Idaho), KSUB Cedar City, Utah. KVLF Alpine. All in Texas. 
SB 1M 5M 15M 30M 1Hr|_ WISC Madison. All in Wisconsin. © | SB 1M 5M 15M 30M 14Hr SB 1M 5M 15M 30M 1Hr 
D 20.00 20.00 36.00 48.00 72.00 120.00 SB 1M 5M 15M 30M 14HFr/ Dp 42.00 50.00 67.50 120.00 181.00 270.00 | D 18.00 18.00 38.25 55.50 82.50 141.00 
= N 32.00 32.00 72.00 96.00 144.00 240.00 RP 17.64 26.27 39.87 B02 100.05 187.09 N 75.00 77.50 125.00 205.00 310.00 465.00 | N 15.75 15.75 27.00 49.50 74.00 126.00 
oat ; E 
81.3 
84.0 | k B d ti 1 o e o 
Alaska Broadcasting Bay State Group Broadcasting Corpora- California Northern 
System John Hancock Bldg., Boston 16, Mass., | tion of America Group 
7 ae en en eo WACE Chico- | B ‘ " 
98.3 830 Securities Bldg. Seattle, Wash. pee-Springfield, BSM New Bedford, | P.O. Box 987 Riverside, Calif., Reps. usiness office contact Rep. Tracy 
97.8 Mer. Wie eB’ Polsbanks,  KIGE oo WEIM Fitchouve wenn a | Duncan Scott & Co., Adam J. Young Moore & Assoc., 6381 Hollywood 
_ Seward, KINY Juneau, KTKN Ketch- | field," WHAV Haverhill, worc | 3%,qinc* KERO Riverside-San Ber- | Blvd., Los Angeles, Calif. KBLF Red 
97.8 ikan, KIFW Sitka. For combination | Worcester. All in Massachusetts. | KPOR-FM Riverside-San * ils «mg Bluff, KSUE Susanville, KSYC Yreka. 
98.3 rates, contact network. For complete | 59.00 50.00 93.00 186.00 279.00 465.00 | KREO Indio-Palm Springs, KYOR | p 7.00 14.00 21.00 35.00 
97.3 ' | N 53.00 53.00 112.00 224.00 336.00 560.00 | Blythe. All in California. N 7.00 14,00 21,00 35.00 





D 10.00 15.00 25.00 40.00 60.00 100.00 
N 20.00 30.00 50.00 80.00 120.00 200.00 | 


2s and 
’ pub- 


1 4 e 
toon Arizona Broadcasting 
jlation System 


95.8 4 
98:3 Aloha Network | | | 
97.5 
454 P.O. Box 1380 Honolulu, Hawaii, Man- | 
95.3 ager R. M. Fitkin. KHON Honolulu, | 
E KIPA Hilo, KMVI Wailuku, Maui, 
KTOH, Lihue, Kauai. | , 
| 





The Branham Nelwork | , 
te) 


Heard Bldg., Phoenix, Ariz., Rep. Paul CHICAGO DETROIT NEW YORK 


H. Raymer Co., Mgr. Dick Lewis. 
KTAR Phoenix, KVOA _ Tucson, | 
KYUM Yuma, KAWT Douglas-Bis- | 
bee, KYCA Prescott, KGLU Safford, 
KWJB Globe-Miami. 


D 27.50 37.50 74.40 111.60 186.00 
N 50.40 66.40 132.80 199.20 332.00 








q 


© san FRANcisco 


ST. LOUIS o { 
CHARLOTTE 


Qo & 








o LOS ANGELES 


Arizona Network MEMPHIS o 
P.O. Box 2671, Phoenix, Ariz., Rep. 


ATLANTA 
tee, John Blair & Co., Manager: Albert | © 
D. Johnson. KOY Phoenix, KTUC | 
Tucson, KSUN Bisbee, KYMA Yuma. DALLAS 
All in Arizona. 


27.50 37.20 74.40 111.60 186.00 | 








D 
N 50.40 66.40 132.80 199.30 332.00 


Arkansas Network 






Comprising KARK Little Rock and all | 
other stations in the State of Arkan- 
sas. Two or more stations may be 
used; one or more outlets in multi- | 
ple-station cities. Costs are com- 
bined station time and line charges. 


I 


Branham offices representing Radio and Television Stations 


10 


. 
Arktex Stations 

P.O. Box 521, Texarkana, Texas, Rep. 

. O. L. Taylor Co. Frank O. Myers. | 
re KCMC, Texarkana, Texas, KAMD 
Camden, Ark., KWFC Hot Springs, 

15.30 22.95 45.90 68.85 114.75 

20.40 35.70 66.30 99.45 165.75 
















Ark. 





20 


Aroostook Broadcasting 


Id : 
” Service 


+ 


Radio Station WAGM, Presque Isle, 

Maine, Program Director Dick 

a Marshall. WABM Houlton, Maine, 
7 


HE BRANHAM COMPANY 


Program Director Ted Coffin. 





D 12.00 24.00 36.00 50.00 

r N 16.00 36.00 60.00 80.00 

ing : = 
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EMPIRE 


RECORDING 


TAPE - Isc \ | 

Sa 
\AIR/LINE CHECKS/—f 
\ AM-FM-TV 
PORTABLE JOBS 


Fitm | 
S\NCHRONIZATION 


EMPIRE BROADCASTING CORP 





REGIONAL NETWORKS 
(Continued from page 13) 


Columbia Pacific 
Network 


Columbia Square, Los Angeles 28, 
Calif., Rep. CBS Radio Spot Sales, 
Pacific Coast Sales, Sales Manager 
Edwin W. Buckalew, Assistant Gen- 
erak Sales Manager Alan T. Axtell. 
California Network: KNX Los An- 
geles, KFRE Fresno, KCMJ Palm 
Springs, KCBS San Francisco, KROY 
Sacramento, KGDM Stockton, KCBQ 
San Diego, KMBY Monterey. Pa- 
cific Network: KNX Los Angeles, 
KCBS San Francisco, KOIN Portland, 
KROY Sacramento, KCBQ San 
Diego, KFRE Fresno, KMBY Mon- 
terey, KIRO Seattle, KXLY Spokane, 
KGDM Stockton, KCMJ Palm 
Springs. Pacific Supplementary 
Group: KSL Salt Lake City, KSUB 
Cedar City, KGVO Missoula, KFBB 
Great Falls, KLZ Denver, KVOR 
Colorado Springs, KROD El Paso, 
KAVE Carlsbad, KSIL Silver City, 


KOSA Odessa, KOOL Phoenix, KOLO | 


Reno. KERN Bakersfield, 
Chico, KOPO Tucson, KCKY Cool- 
idge, KIMA Yakima, KGGM Albu- 
querque, KVSF Santa Fe, KGMB 
Honolulu, KHBC Hilo, KBOW Butte, 
KDSH Boise, KLAS Las Vegas, 
KERG Eugene, KERN Bakersfield, 
KEEP Twin Falls, KJRL Pocatello, 
KID Idaho Falls, KOOK Billings, 
KFQD Anchorage, KFRB Anchorage, 
KIBH Seward, KIFW Sitka, KINY 
Juneau, KTKN Ketchikan. Contact 
Columbia Pacific Network for rates. 


Columbine Network 


Security Life Bldg., Denver 2, Col. 
KMYR Denver, KCSJ Pueblo, KRDO 
Colorado Springs, KYOU Greeley, 
KBOL Boulder, KCOL Fort Collins, 
KFTM Fort Morgan, KUBC Mont- 
rose, KRAI Craig, KGIW Alamosa, 
KVRH Salida, KOKO La _ Junta, 
KCRT Trinidad, KRLN Canon City, 
KEXO Grand _ Junction. (All in 
Colorado.) 


SB 1M 5M 15M 30M 1Hr 


D 54.50 90.00 168.00 325.00 570.00 
N 54.50 90.00 168.00 325.00 570.00 


The Connecticut State 
Network Inc. 


555 Asylum Street, Hartford, Conn. C. 
Glover DeLaney. WTHT Hartford, 
WNHC New Haven, WNAB Bridge- 
port, WSTC Stamford, WATR Water- 


KXOC | 


bury, WNLC New London, WTOR 
Torrington. (All in Connecticut.) 
D 81.00 156.00 234.00 390.00 | 
N 141.00 272.00 272.00 680.00 | 


Cotton Belt Group 


40912 State Line Avenue, Texarkana, 
480 LEXINGTON AVE. | Tex., Mgr. David M. Segal. KTFS 
Texarkana, Tex., KDMS El Dorado, 
NEW YORK 17, N.Y. | Ark, WGVM_ Greenville, Miss., 
KDAS Malvern, Ark. 
| D 18.00 18.00 27.00 54.00 96.00 
’ N 18.00 18.00 27.00 54.00 96.00 
Page 14, August 18, 1952 @ Marketbook 


Dairyland Network 


Seattle-Tacoma, KYAK Yakima 
Radio City, Minneapolis, Minn., Rep. KNEW Spokane, KXRO Aberdeen, 
Free & Peters, KWLM Willmar, KGY Olympia, Kela Centralia, KRKO 


in Oregon); KATO Reno, Nev., KVI 


Minn., KWNO Winona, Minn., WTCN Everett, KWLK Longview, KUJ 
Minneapolis, Minn., Contact Network Walla Walla, KPUG Bellingham 
for rates. KWNW Wenatchee (all in Washing- 

ton); KRLC Lewiston, KWAL Wal- 


Don Lee Broadcasting 


lace-Kellogg, KVNI Coeur d'Alene 
(all in Idaho). 


System 15min. 12hr. 1Lhr. 
6 pm to 10 pm_ 1,080.00 1,620.00 2,700.00 
Don Lee Bldg., 1313 N. Vine St., 8 am to 1 pm 
Hollywood 28, Calif., Rep. John Blair 10 pm to 12 mn_ 600.00 900.00 1,500.00 
& Co. President Willet H. Brown, 1 pm to 6 pm 540.00 810.00 1,350.00 
12 mn to 8 am 400.00 600.00 1,000.00 
Exec. Vice Pres. Ward D. Ingrim, 


Vice Pres. 
man Boggs, KHJ Los Angeles, KGB 
San Diego, 
KFXM San Bernardino, KFRC San 
Francisco, KMYC Marysville, KYNO 


Fresno, 


KVOE Santa Ana, 


in charge of Sales Nor- 


Florida Select List 


Hil F. Best, Sales 131 W. 
Lafayette St., Detroit 26, Mich., Rep 
Hil F. Best. WSWN Belle Glade, 
WDHL Bradenton, WCNU Crestview, 


KDB Santa Barbara, 


Director, 


KSBW Salinas-Monterey, 


KCOK Tulare- 


WROD Daytona Btach, WBRD Fort 

Visalia, KXO El Centro, KAFY : : 
Lauderdale, WGGG Gainesville, 
C.F San. Saks Se. WJVB Jacksonville Beach, WLBE 


KPRL 
KHSL 
KYOS 
mento, 


Calif.) ; 


Portland, KFJI Klamath Falls, KORE 
Eugene, 
KWIL Albany, 
KUIN Grants Pass, KSLM Salem (all 


Bay, 








Paso Robles, 


KIEM Eureka, Leesburg, WMMB Melbourne, WFEC 


Chico, KVCV_ Redding, Miami, WWPF Palatka, WPLA Plant 
Merced, KXOA Sacra- City, WCNH Quincy, WTRR Sanford, 
KXOB_ Stockton (all in WKXY Sarasota, WJCM Sebring. All 
KRNR_ Roseburg, KPOJ in Florida. Contact Florida Select 


List for individual rates. 
D 65.26 65.26 113.82 239.50 408.51 705.95 
| N 65.26 65.26 113.82 239.50 408.51 705.95 


KBND Bend, KOOS Coos 


KAST Astoria, 
(Continued on page 224) 


MUTUAL 
IN 


BEATRICE, NEBRASKA 


SOUTHEAST NEBRASKA 
AND NORTHEAST KANSAS— 


GILL-KEEFE and PERNA, INC. 


National Representatives 


654 Madison Ave., 
New York, N. Y. 
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akima, 
rdeen, 
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gham, 
shing- 

Wal- 
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lhr. 
':700.00 


500.00 
350.00 
,000.00 
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31 W. 
, Rep. 
Glade, 
tview, 
| Fort 
sville, 
WLBE 
WFEC 
Plant 
nford, 
g. All 
Select 


705.95 
705.95 
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above 


°PECA’’? Series 
Photo-Electric 


Contrel 
Factory-set to turn lights on at 35 
f.c.; off at 58 f.c. as specified by 
CAA, Low-loss circuit insulation. 
High-wattage industrial type re- 
sistors. Tube ratings well over oper- 
ational requirements. Fail-Safe: if 
any parts fail in service, lights au- 
tomatically turn on. Models for all 
load capacities. 


Sold only through jobbers 
and Tower Manufacturers. 


Send for FREE Catalog 


Write on your 
letterhead for 
new, detailed 
catalog. We will 
also send you 
the name of 


your nearest H 
& P distributor. 
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Backed by years of leadership, H & P lighting equipment 
is today the accepted standard throughout the world. Many 
exclusive features assure easy installation, low maintenance 


costs... dependable operation under all climatic conditions. 


, Everything Needed for any Tower, 150 to 900 feet! 


H & P Complete Tower Lighting Kits include every item essential to 
the completed installation — every bolt and fitting ... H & P Complete 
Lighting Kits, in today’s critical market, will save you on purchasing, 
erection, and completion time... The H & P 300 MM Code Beacon 
(shown left) has 10 exclusive features, is CAA approved. 


ingle and double 
Obstruction Lights 
below 


Bases ruggedly constructed of heavy 
aluminum alloy castings. Precision ma- 
chining insures proper light center when 
used with specified lamp. Prismatic 
globes meet CAA light specifications. 
Relamping accomplished without remov- 
ing prismatic globes. Mounting base de- 
signed for standard A-21 traffic signal 
lamps. 









above SF-30-E 
Mercury Code 
Flasher 

Models available for any loads. 
Compact, spray-tight and drip- 
proof cast aluminum housing mount- 
able on vertical OR horizontal 
member. Heavy-duty, self-starting, 
constant-speed synchronous timing 
motor is unaffected by extreme 
temperature and voltage ambients. 
Positive-acting ELECTRONIC fail- 
Lighting for Airports, Bridges, Towers, safe circuit guards against failure 


os ae . of ANY component. 
Buildings and all obstructions . 


hazardous to air commerce. 


Complete Kits for CAA specifications A-1] to A-5 towers include 
every item essential for complete tower lighting installation. 


HUGHEY & PHILLIPS 


TOWER LIGHTING DIVISION 


60 East 42nd Street « New York 17,N. Y. 
4075 Beverly Blvd. e« Los Angeles 4, Calif. 
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a new 
Capitol open-end 


dramatic show Por 


Url 
Ru 




























starring tn 
fo) Per 
Rac 
PAUL FREES Ret 
Ault 
A 2 3 il T 1 
merica s most versatile actor 
Nel 
Fat 
THE PLAYER is a show you can sell! 15-minute Int 
dramatic programs — each one a complete (1) 
Not 
fast-moving entertainment package with a unl 
smash surprise ending! 
It’s a show sure to build a rating, build sales, a 
too, for any type of product or service, at a WA. 
cost that will pleasantly surprise Mr. Sponsor. D 
WA 
Send for full details and sample audition record. Be 
ALI 
pe 
WR) 
A big show WR 
§ eee , Se 
i l k ANI 
in a low-cost pac age Cc 
WC’ 
D 
As radio fare THE PLAYER is sure-fire. Starring 7 
Paul Frees, and scripted by outstanding writers, oan 
THE PLAYER can vary daily as a strip show. os 
= WH 
Shows include mysteries, westerns, romances, _ 
comedies, adventure, science fiction, and other WH 
Se 
r i 1< j ¢ 7 ; WSI 
types, all featuring special music by Ramez Idriss. D 
ATE 
130 SHOWS READY « 130 MORE WRITTEN ai 
ATI 
WA’ 
D 
AUI 
dé 
Cc 
WAI 
D 
N 
BES 
83 
fe: 
. . . . 2 A 
Audition Discs and brochures available now! >™ 
N 
WB 
D 
A! N 
RECORDS WJL 
— eC Tirta a 0S C% ene oo WJL 
Write, wire, phone. be 
Capitol Records Distributing Cor p., ho 
Broadcast Sales Division Ck 
1453 No. Vine Street, Hollywood 28, California " 
ai Please send full particulars on THE PLAYER and audition record. > * 
, N 
j Se TITLE 
be 304A 
i 2 ++eand one man STATION OR COMPANY aes 
f in his time 
bans * plays many parts... ADDRESS WAI 
pe — SHAKESPEARE ps 
Le t ee, nT mf 
Note 
hom 
citie 
wor 
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ALABAMA 








D¥a) Florence 
~N Nn i 
1) Muscle Shoals \. € 2 Huntsville ry 

Scottsboro 





MARKET INDICATORS FOR ALABAMA 


Fort Payne(2 
Guntersville y ‘ 












CLASSIFICATIONS FIGURES YR. FIGURES YR. ja Aig amines Oy er A 
eg bios age 3,061,743 °50 2,832,961 *40 7 ome | Callan) ood 
Urban Population ............ 1,340,937 750 (1) 855,941 ’40 —Hamitton| | Gadsden \ 
Rural Poepwiatiem .........6...> 1,720,806 °50 (1) 1,977,020 ’40 mi 
Total Homes 786,467 50 673,815 °40 
Percentage Radio ............. 82.7% °50 49.49% ’40 
INI 5 cpr aise cmcwde ene 649,914 750 321,671 °40 
Retail Sales $1,852,900,000 °51 $1,631,403,000 48 
PMD, 4 vps sso oa noscaan ss 730,104 751 685,812 750 
MN i oh id aia ca cw Appts wile 465,300 °52 213,800 °45 
New Construction ............ $ 224,900,000 °47 S$ 114,700,000 ’40 


NE RID, oo ac pce pe ince nc-s $ 274,062,464 ’49 
Internal Revenue Collections. .. 298,027,754 751 


213,413,292 °44 
233,208,454 7°50 


2 
Se he 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” Further reproduction 


a 
unlicensed. For other sources see foreword. Domepeii(} 


SPOT RATE FINDER 


ALBERTVILLE, 5,397 pop.; Marshall | WAFM (FM), Chan. 258, 99.5mc, 55kw, 
Co. F ; CBS Radio Spot Sales 
WAVU, 500w-D, 630kc SB iM 5M 15M 30M 14Hr 


SB IM 5M 15M 30M 1Hr! p 7.00 8.00 9.00 13.50 30.00 50.00 






UL ———_____——¢reenville 1 


2.95 6.50 11.80 17.50 29.50 N 14.00 16.00 18.00 22.50 50.00 80.00 
WAVU-FM, Chan. 286, 105.lmc, 4.5kw, WAFM-TV, Chan. 13, 13.6kw-aur., 26- 
Bonus kw-vis. 
ALEXANDER CITY, 6,430 pop.; Talla- D_ 60.00 60.00 90.00 120.00 180.00 300.00 
poosa Co. N_ 80.00 80.00 120.00 160.00 240.00 400.00 
WRFS, 1lkw-D, 1050kce, Sears & Ayer WBRC, 5kw, 960kc, NBC, Raymer, BMB 


D 4.00. 5.00 12.00 20.00 25.00 30.00 D 17.00 17.00 30.00 44.00 66.00 110.00 
WRFS-FM, Chan. 291, 106.1mc, 4.6kw, N_ 30.00 30.00 60.00 88.00 132.00 220.00 

Sears & Ayer WBRC-TV, Chan. 4, 7.25kw-aur., 
N 2.00 2.50 6.00 10.00 12.50 15.00 14.25kw-vis., NBC 


: = % D 30.00 30.00 46.88 75.00 112.50 187.50 
ANDALUSIA, 9,162  pop.; Covington | 7 59.00 50.00 90.00 120.00 180.00 300.00 


BROADCASTING TELECASTING mar or WALTER F BURN, MIDDLEBURY, VERMONT 


952 Broadcasting Publications, Inc 
WCTA 250w, 1340kc, KBS WEDR, 1kw-D, 1220kc, McGillvra 
D ; 3.75 6.00 10.00 18.00 30.00 | D 10.00 17.50 30.00 60.00 120.00 


eee nae MAP 


3) Location of City and number of 
Standard (AM) Broadcasting Stations 


ALABAMA 2) Number of FM Broadcasting Stations 


& Number of Telecasting Stations 


N 5.00 10.00 20.00 30.00 50.00 | WILD, 250w, 1490kc, MBS 
WCTA-FM, Chan. 251, 98.1me, 10.5kw, | (CP:_5kw, 850kc) 
Bonus | D 7.50 7.50 18.75 30.00 45.00 75.00 
INTS > 3106 ; - N_ 10.00 10.00 25.00 40.00 60.00 100.00 
AMO3", radio: 7.129 radio lone Oe WJLN (FM) Chan. 284, 104.7mc, 23kw 


D 5.00 5.00 9.00 12.00 25.00 45.00 25 50 75 10 e } 
houn Co. 5 -e- ‘ pe ~ Scab a Miles 
WHMA, 250w, 1450kc, ABC, Sears & N 5.00 5.00 9.00 12.00 25.00 45.00 f 
Ayer WLBS, 1kw-D, 900kc, Pearson 
D °3.00 3.00 4.50 9.37 18.75 35.00 | D 640 8.95 12.75 25.50 45.90 76.50 
N 6.00 6.00 9.00 18.75 37.50 70.00 WSGN, 5kw-D, lkw-N, 610kce, ABC, 
WHMA-FM, Chan. 263, 100.3mc, 3.6kw, Blair, Pulse 
Sears & Ayer, Bonus | D 16.00 25.00 40.00 60.00 100.00 
WSPC, 5kw-D, 1kw-N, 1390ke N 27.00 50.00 80.00 120.00 200.00 | WDIG, 250w, 1450kc, ABC, Cummings, | WGAD, 5kw-D, lkw-N, 1350kc, ABC, 
: — ae oa Rs 4 oi apn WSGN-FM, Chan. 229, 93.7mc, 55kw, Schepp-Reiner General Advertising Service 
I 3. ’ ov. 49 of, A Bonus - Pe - 7 " , e e P 
ATHENS, 6,309 pop.: Limestone Co. WVOK, 50kw-D, 690ke ss 4 5M 15M 63M 61M ~ | ee oe 
WJIMW, 250w-D, 1010kc D 20.00 37.00 74.00 100.00 130.00 D 3.50 3.50 7.00 14.40 24.00 40.00 D 3.60 5.25 12.00 21.00 36.00 
D 4.00 4.00 10.00 20.00 30.00 60.00 BREWTON, 5,146 pop.; Escambia Co.; N 6.00 6.00 10.00 21.60 36.00 60.00 N 6.00 8.75 20.00 35.00 60.00 
ATMORE, 5,720 pop.; Escambia Co. TV alloc.: Chan.23.. — a oe Ae, De Ot’ 800 1600 2500" 40,00 
WATM, 250w-D, 1580ke BNW 15 — BM -ueker.. aiibars . pois 
D 5.75 ' 8.50 15.60 23.50 37.50 | WEBJ,250w, 1240kc. MBS | | D 4.00 4.00 7.00 13.00 19.00 31.00 | WJBY, 250w, 1240kc, MBS, Sears & 
AUBURN, 12,939 pop.; 2,720 homes; | N 2.50 2.50 6.75 12.25 20.00 30.00 | ENTERPRISE, 7.208 pop.; Coffee Co.; _ i ome bh ee oe ee 
11.2% radio; 2,100 radio homes; Lee CARROLLTON, 710 pop.; Pickens Co. WIRB 250w, 1230ke N _5.50 8.00 20.00 38.00 65.00 
WAUD, 250w, 1230kce D300 3.00" Te seen 2000 cone | fae 288 «(S88 1020 1025 2000 | WIBY-EM, Chon. 2, Wiime, ithe 
D 2.50 4.00 7.50 15.00 27.00 45.00 | — ps - 9: “ ‘ 00 N 3.00 3.00 5.80 10.80 18.25 30.00 GREENVILLE, 6,781 pop.; Butler Co.; 
N 2.50 4.00 7.50 15.00 27.00 45.00 aa Chilton Co.; TV EUFAULA, 6,906 pop.: Barbour Co.: nner tae oy 
BESSEMER, 28,445 pop.; 7,993 homes; tice). Onnice TV alloc.: Chan. 44. 7, 200w, 1400kc : 
83.5% radio; 6,674 radio homes; Jef- | WKLE. Ikw-D, 980kc | 8 a sy | WULA, 250w, 1240kc, MBS, Dodson, | D_ 1-50 3.00 3.50 6.30 18.00 30.00 
ferson Co.; TV alloc.: Chan. 54. = : ha Pe S ae eee Crossley GUNTERSVILLE, 5,253 pop.; Marshall 
oo... oe ee’ oten Ro. Cullman Co.; | p~ 350° 3.50 7.00 14.00 21.00 35.00 Co.; TV alloc.: Chan. 40. 
2 AM non-affiliates, average 1-time weed poi goed N 3.50 3.50 7.00 14.00 21.00 35.00 | WGSV, 1kw-D, 1270kc 
rates . w-D, 12 c AW “ 7 ‘ hacen ~ D 3.00 4.00 6.50 12.00 18.00 30.00 
P ‘ 7 = s . ‘ FAYETTE, 3,707 pop.; Fayette Co. 
D 8.00 8.00 12.00 20.00 38.00 75.00 D 265 265 660 9.55 16.60 30.00! WwwrF, ikw-D. 990ke HALEYVILLE, 3,331 pop.; Winston Co 







N 8.00 8.00 12.00 20.00 38.00 75.00 


WFMH-FM, Chan. 265, 100.9mc, 0.43kw D 3.50 3.50 7.50 15.00 25.00 35.00 | WJBB, 250w, 12 


Jkc, MBS, Indie Sales 
(FM rate 50% of AM) 








WBCO, 250w, 1450ke ss : FLORENCE, 23,879 pop.; 6,896 homes; D 2.00 5.00 12.00 18.00 30.00 

D 8.60 8.00 12.00 20.00 38.00 75.00 | WKUL, 250w, 1340kc, MBS , 83.3% radio; 5,744 radio homes; | N 2.00 ee ee ae 

N 8.00 8.00 12.00 20.00 38.00 75.00 | D 2.00 3.50 7.50 11.05 20.80 39.00 Lauderdale Co.; TV alloc.: Chan. 41 HAMILTON, 1,623 pop.: Marion Co 

WJLD, 250w, 1400kc, Hooper N 2.00 3.50 7.50 11.05 20.80 39.00 | wyo] 250w. 1340kc, ABC. Conlan WERH, 1kw-D, 970ke, McGillvra _ 

D 8.00 8.00 12.00 20.00 38.00 75.00 | DECATUR, 19,974 pop.; 6,049 homes; | D 3.00 3.00 4.50 9.37 18.75, 35.00 | D_ 5.00 6.00 12.00 24.00 36.00 60.00 

N 8.00 8.00 12.00 20.00 38.00 75.00 87.6% radio; 5,299 radio homes; Mor- N 6.00 6.00 9.00 18.75 37.50 70.00 HUNTSVILLE, 16,437 pop.; 5,000 homes 

WJLN_ (FM), Chan. 284, 104.7mc, 23kw gan Co.; TV alloc.: Chan. 23. WOWL., 250w. 1240kc. Dora-Clavton 82.5% radio; 4,125 radio homes; Mad- 

(See Birmingham, Ala., listing) WHOS, lkw-D, 800ke D 5.00 5.00 7.00 12.00 23.00 44.00 ison Co.; TV alloc.: Chan. 31 

a omg 326,037 pop.;: 92,585 D_~ 3.90 6.50 13.00 19.50 39.00 N 5.00 5.00 7.00 12.00 23.00 44.00 ' AM ; filiates ee om: Sel ‘ 
190mes;: 89.7% radio: 83,049 radio y m ~ < 95 _ @ " . : 2 Al afhliates, average -time rates 
homes: Seffersen Co; TV alec: | fo’ yo ime uae ab JkW 409 | FORT PAYNE, 6,226 pop.; De Kalb Co.; | D 3.50 4.00 "6.50 13.50 23.00 40.00 
Chans. 6 (WBRC-TV, now Chan. 4), N 350 650 1300 1950 39.00 TV alloc.: Chan. 19. N 4.50 6.00 10.50 19.50 32.00 55.00 
10, 13 (WAFM- 2, 48. ae a ws a /FPA, 250w cc, MBS 

onantiiie Shedusand a-2V), =, 4. al WMSL, 250w, 1400kce, MBS, Crossley tad 50w, eo — 17.00 30.00 WBHP, 250w. 1230kc, MBS 

4 AM affiliates, average 1-time rates D 2.00 3.00 5.00 10.00 15.00 30.00 | yy 5'o9 500 1000 17.00 3000 | D 3.00 3.00 5.00 15.00 28.00 50.00 

D 12.83 14.12’ 23.44 38.50 57.60 96.25 | N 2.00 3.00 5.00 10.00 15.00 30.00 | WZoB, 1kw-D, 1250kc _ N 3.00 3.00 5.00 15.00 28.00 50.00 

N 22.67 24.75 43.75 72.00 108.00 180.00 DEMOPOLIS, 5,004 pop.; Marengo Co.; | D 2.00 5.00 10.00 17.50 32.00 WFUN, 250w, 1450kc, Sears & Ayer 

TV alloc.: Chan. 18. . = 5 ee mor . wA9 as D 4.00 4.00 6.00 12.00 18.00 30.00 

3 AM non-affiliates, average 1-time | WXAL, 250w, 1400kc, MBS, KBS OO nat, Sh iae pop; 16,200 homes: | 5 460 460 640 1860 1680 2088 
rates D 4.00 4.00 7.50 19.00 26.00 40.00 wah Co.: TV alloc.: Chans. 15. 21 WHBS, likw-D, 500w-N, 1550kce, ABC, 

D 6.40 12.98 22.41 43.17 68.63 108.83 N 4.00 4.00 7.50 19.00 26.00 40.00 = aes : reais Gill-Keefe & Perna, Cummings 

P a aa DOTHAN, 21,584 pop.; 6,244 homes; | 2 AM affiliates, average 1- > rate D 4.00 5.00 8.00 12.00 18.00 30.00 

WAPI, 5kw, 1070kc, CBS, CBS Radio 88.5% ‘radio: 5,526 radio homes: — mth 3.38 S00 2100 750 | N 6.00 9.00 16.00 24.00 36.00 60.00 
Spot Sales, BMB Houston Co.; TV alloc.: Chans. 9, 19. | N 5.75 8.38 20.00 36.50 62.50 | WHBS-FM, Chan. 236, 95.1mc, 16kw, 

D 14.00 16.00 20.00 40.00 60.00 100.00 ; Gill-Keefe & Perna, Cummings, 

N 28.00 32.00 40.00 80.00 120.00 206.00 | 2 AM affiliates, average 1-time rates 2 AM non-affiliates, average 1-time Bonus 

ee D 3.25 3.25 6.00 12.20 21.00 35.00 rates JACKSON, 3.072 . larke C 

Note: All rates one-time. Population, | ~ - : D 3.80 7.80 15.60 23.40 39.00 _— ikw-D. 1200ke ne Se 

home and radio home figures given for WAGF, lkw, 1320kc, MBS, McGillvra D 4.00 4.00 7.50 19.00 26.00 40.00 

cities over 10,000. Sources: See fore- D 3.00 3.00 5.00 10.00 18.00 20.00 WETO, likw-D, 930kc, McGillvra | ee : ‘3 

word. N (Rates on request) D 3.60 7.60 15.20 22.80 28.00 (Continued on page 18) 
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J , 5kw, 1410kc, NBC, Headley- MUSCLE SHOALS, 1,937 pop.; Colbert SYLACAUGA, 9,606 pop.; Talladega 
ALABAMA . Reed _— . Co. Co.; TV alloc.: Chan. 24. 
5 5 WLAY,. 250w, 1450kc, MBS, Devney, 2 ; I 
SPOT RATE FINDER SB 1M 5M 15M 30M 1Hr BMB WFEB, 250w, 1340kc, MBS _ ail 
peice : 5 D 10.00 10.00 11.25 24.00 36.00 60.00 f 1H SB 1M SM 15M 30M 1Hr 
(Continued from page 17) N 15.00 15.00 22.50 48.00 72.00 120.00 SB 1M 5M 15M 30M r D 3.00 5.00 15.00 30.00 45.00 Cone 
WICAK. ilcw-D. S40ke. Dodson D 5.00 5.00 12.00 24.00 36.00 60.00 N 3.00 5.00 15.00 30.00 45.00 ce 
JASPER, 8,589 pop.; Walker Co.; TV 1 ™"6 oo "10.80 24.00 36.00 60.00 N 5.00 5.00 12.00 24.00 36.00 60.00 WMLS, ikw-D, 1290kc Covir 
alloc.: Chan. 17. WKRG. lkw-D, 500w-N. 710kc, CBS, OPELIKA, 12,295 pop.; 3,384 homes; D 5.00 15.00 30.00 Cren: 
WWWB, 250w, 1240ke Young ee ; , : 17.2% ape _ — homes; Lee ees anne 40 3.167 home : lin 
; 5 5 ‘ 4 Co.; TV alloc.: an. 22. » 13, Pop.; J,10/ Ss; dale 
a SS tee me ee aes 8 an ok 48 SR BESS week, ee, tee ee 82.1% radio: 2,600 radio homes; Tal- Dalla 
D a Ie ee ae ae 8 ee ee D 1.50 2.50 7.50° 15.00 27.00 45.00 ladega Co.; TV alloc.: Chan. 64. DeKé 
N 3.50 7.50 15.00 25.00 35.00 —— Chan. 260, 99.9mc, 3kw, N 1.50 2.50 7.50 15.00 27.00 45.00 WHTB, 250w, 1230kc, MBS, KBS Elmo 
onus ° 35.75 Escar 
JANE’ 7,4: “3 I ; Co. ROANOKE, 5,392 pop.; Randolph Co. D 2.85 2.85 7.85 10.70 17.80 35.75 scar 
LANETT, 7.404 pop.; Chambers Co. MONROEVILLE, 2,772 pop.; Monroe WELR, Ikw-D, 1980ke Dodson N 285 285 7.85 10.70 17.80 35.75 Etow 
WRLD (West Point, Ga.), 250w, 1490Kc, c D 225 225 5.40 9.00 15.00 30.00 Faye 
ABC, EBS, MeGiivers WMFC, 250w-D 1220ke RUSSELLVILLE, 6,012 pop. Franklin THOMASVILLE, 2,425 pop.; Clarke Co.; Franl 
D_~ 3.00 10.00 16.00 28.80 40.00 fp 950 250 4.50 98.50 16.00 30.00 So. TP ” TV alloc.: Chan. 27. — 
N 3.00 10.00 16.00 28.80 40.00 “Pw : WWWR, lkw-D, 920kc, KBS » , . - F “eb a 
MONTGOMERY, 106,525 pop.; 30,402 5 P TROY, 8,555 pop.; Pike Co.; TV alloc.: Hale 
WRLD-FM, Chan. 275, 102.9mc, 10.2kw, homes: 80.7% radio; 34.534 radio D 3.50 7.50 15.00 aH ape Chan, 38. — Henr 
Bonus homes: Montgomery Co.; TV alloc.: N 3.50 7.50 15.00 25. ' WTBF. 250w, 1490kc, MBS Hous 
‘ 9 § *E D . , ’ - ’ = rc 
MARION, 2,822 pop.; Perry Co. Chans. 12, 20, *26, 32. z a ae ae et Teen Co. D 3.00” 3.00 5.00 10.00 18.00 30.00 — 
BoA ya eo 16.00 24.00 40.00 4AM affiliates, average 1-time rates D 2'55 5.20 8.90 13.50 : 00 5. : : : pene 
- ies : D 7.00 7.00 11.50 19.75 36.00 60.00 N 2.55 5.20 8.90 13.50 TUSCALOOSA, 46,396 pop.; 10,801 Laud 
MOBILE, 129,009 pop.; 36,408 homes; N_ 9.75 9.75 19.00 38.25 60.00 100.00 WROS, 1kw-D, 1330kc hesste: S81% sadie: 6am) radio Lawr 
83.5% radio; 30,400 radio homes; Mo- - eR (CP) homes: Tuscaloosa Co.: TV alloc.: Lee 
bile Co.; TV alloc.: Chans. 5, 8, *42, WAPX, lkw, 1600kc, ABC, Walker SELMA, 22,840 pop.; 6,601 homes; Chans. 45, 51. Lime 
48. D 7.50 7.50 en oe poe Peary 74.6% radio; 4,924 radio homes; Dal- as tis = 3 — Lown 
: iy : ieee so tee : , 2 las Co.; TV alloc. : Chan. 58. 2 AM affiliates, average 1-time rates_ we 
3 AM Enger ny av —— i-time rates (CP) “i, , 2 AM affiliates, average 1-time rates D 4.50 4.50 7.00 12.00 23.00 44.50 Mare: 
D 98 23 US UB AS BS WCOV, Wow, 180ke. CBS Taylor 4.00 7.00 14.00 22.00 40.00 x ; Maric 
N 13.00 13.00 19.50 38.67 57.33 100.00 D 5.50 5.50 10.00 19.00 36.00 60.00 N 6.00 10.00 20.75 33.00 60.00 WJRD, Skw-D, 1150kc, Dora-Clayton Mars 
N 9.00 9.00 16.00 33.00 60.00 100.00 ———_—__—___— —___—__— D 5.00 5.00 7.00 12.00 23.00 44.00 Mobi 
. a WCOV-FM. Chan 233. 94.5mc, 4.1kw WGWC, 250w, 1340kce, CBS, Dora-Clay- N 5.00 5.00 7.00 12.00 23.00 44.00 Monr 
WABB, 5kw, 1480kc, ABC, MBS, Bran- Sigal , : . ’ ton WNPT, 1kw-D, 1280kce Mont 
ham, Hooper , ‘ D 4.00 8.00 16.00 24.00 40.00 D 4.00 4.00 7.00 12.00 23.00 45.00 Morg 
WwW , 10kw-D, likw-N, 1170kc, MBS, . , . 
D 9.00 9,00 11.00 20.00 30,00 40.00 ee * N 6.00 12.00 24.00 36.00 60.00 werpc, 250w, 1230kc, MBS, KBS, Sears Perry 
N 12.00 12.00 16.00 30.00 40.00 80.00 D_ 7.50 7.50 12.00 20.00 36.00 60.00 we. See, 1490kc, MBS, KBS, Sears & Ayer ; — 
WABB-FM, Chan. 271, 102.1mc, 50kw, N_ 10.00 10.00 20.00 40.00 60.00 100.00, } 6.00 12.00 20.00 D 5.00 5.00 10.00 24.00 36.00 60.00 oma 
Sadan Memes WMGY, lkw-D, 800ke - N 5.00 5.00 10.00 24.00 36.00 60.00 ie 
sae ean : D 7.50 7.50 12.00 20.00 36.00 60.00 N 8.00 17.50 30.0 Russ 
=o N__ 10.00 10.00 20.00 40.00 60.00 100.00 SHEFFIELD, 10,767 pop.; 3,156 homes; TUSKEGEE, 6,712 pop.; Macon Co.; TV St. C 
Note: All rates one-time. Population, WSFA, 5kw-D, lkw-N, 1440kc, NBC, 83.3% radio; 2,629 radio homes; Col- alloc.: Chan. 16. Shelt 
home and radio home figures given for Headley-Reed, Conlan bert Co.; TV alloc.: Chan, 47. Sumt 
cities over 10,000. Sources: See fore- D 7.50 7.50 12.00 20.00 36.00 60.00 WSHF, lkw-D, 1380kc UNIVERSITY, Tuscaloosa Co.; TV Talla 
word. N 10.00 10.00 20.00 40.00 60.00 100.00 (CP) alloc.: Chan. *7. ee 
usc. 
x x x * * Walk 
Wash 
Wilc« 
ALABAMA MARKET DATA BY COUNTIES Wins 
1949 Mfa. Note 
1950 1950 1951 1 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls == 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr. 
Autauga 18,186 20,977 ~13.3 4,385 13,801 4,476 3,464 77.4 1,408 5,653 $ 3,012,505 2,491 $1,089 511,000 
DEE 55a: dnw a erasnech ated 40,997 32,324 26.8 7,086 33,911 10,730 8,981 83.7 3,587 23,410 8,145,093 7,260 1,113 478,000 
Barbour 28,892 32,722 —11.7 6,906 21,986 7,126 5,330 74.8 2,140 12,086 5,388,750 3,638 1,760 665,000 — 
Bibb 17,987 20,155 10.8 17,987 4,401 3,728 84.7 2,077 7,383 1,148,023 2,162 909 269,000 
Blount 28,975 29,490 1.7 2,802 26,173 7,340 5,982 81.5 2,767 9,678 5,389,068 3,356 578 158,000 
SAPS 16,054 19,810 19.0 3,232 12,822 3,905 2,858 73.2 932 4,999 2,145,975 1,428 713 192,000 AJO 
ME ac gcane-cxeresc-acaxets 29,229 32,447 —9.9 6,781 22,447 7,033 5,429 77.2 2,248 14,127 2,456,251 4,060 1,731 675,000 Ci ’ 
Calhoun 79,539 63,319 25.6 43,543 35,996 20,556 17,164 83.5 8,619 52,301 2,003,725 17,019 10,063 6,277,000 si 
Chambers 39,528 42,146 -6.2 16,138 23,390 10,210 8,526 84.0 4,475 10,986 2,578,873 7,460 7,976 4,397,000 BISB 
DD, Secsccdanewen 17,634 19,928 —11.5 17,634 4,302 3,704 86.1 2,478 4,623 3,644,566 2,806 108 34,000 alle 
Chilton 26,922 27,955 —3.7 4,640 22,282 6,896 5,551 80.5 2,778 10,633 2,723,507 3,853 1,016 437,000 KSU 
Choctaw 19,152 20,195 5.2 19,152 4,448 3,367 75.7 992 5,684 1,187,941 1,810 1,152 295,000 
Clarke 26,548 27,636 3.9 3,072 23,476 6,658 5,193 78.0 1,805 17,060 1,510,261 3,762 2,412 862,000 
cay .. 13,929 16,907 17.6 13,929 3,561 2,877 80.8 1,440 4,975 1,138,584 2,003 508 167,000 D 
Cienpurne ....... 11,904 13,629 12.7 11,904 2,919 2,318 79.4 1,019 3,142 779,762 1,786 305 73,000 N 
Coffee . 30.720 31,987 4.0 10,224 20,496 7,737 6,066 78.4 2,628 11,433 6,895,621 5,493 1,116 417,000 CAS. 
RE err 39,561 34,093 16.0 17,501 22,060 10,305 8,584 83.3 4,453 25,776 6,027,271 7,759 4,082 2,736,000 ‘TV 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. CLIF 
TV 
KCL 
D 
N 
coo) 
MORE LISTENERS all 
KCK 
D 
WCOV HAS BEEN FIRST IN LISTENER m3 
RATINGS DURING DAYTIME HOURS bev 
IN EVERY SURVEY MADE DURING THE 
PAST THREE YEARS. Seas 
Note 
home 
cities 
BETTER COVERAGE wn 
WCOV AND WCOV-FM COMBINE TO 
OFFER THE BEST DAY & NITE COV- 
MONTGOMERY, ALABAMA ERAGE OF THE CENTRAL ALABAMA 
MARKET. | Count 
7 Apac 
Coch 
é n ce Coco 
LOWER COST Sia 
Grah 
Gree 
e—e—e 
WCOV’S RATES ARE 25% TO 40% Mari 
Moh; 
R nea be LOWER IN CLASS “A” TIME PERIODS ee 
epresented Dy AND 50% TO 65% LOWER IN CLASS Pimz 
Pinal 
THE O. L. TAYLOR COMPANY —<—<_ us 
. . : FOR LESS? Yava 
° Yum 
Note 
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1950 1940 
County Population Population 
< ecuh 21,776 25,489 
MON 5 2c se aierean ook 11,766 13,460 
( rrr rere 40,373 42,417 
COE inadccensoews 18,981 23,631 
Cullman 49,046 47,343 
MOGEE: osc vanneica ie 20,828 22,685 
PE onic 515.665 t0ia sie oe 56,270 55,245 
ON ee ae eee 45,048 43,075 
Oe eee ee ee 31,649 34,546 
a aaa 31,443 30,671 
Etowah ...... ee 72,580 
ETRE oe 19,388 21,651 
pe rr errare 25,705 27,552 
Geneva 25,899 29,172 
Greene 16,482 19,185 
OS Sere 20,832 25,533 
OT Rr eee 18,674 21,912 
err Tre 46,522 45,665 
ES Sciagak senweehaon 38,998 41,802 
JOMOCTEOR .....06 000 558,928 459,930 
eee 16,441 19,708 
Lauderdale .......... 54,179 46,230 
eee eer 27,128 27,880 
RRO a cancun ads00h cation 45,073 36,455 
Limestone ..... 35,766 35,642 
er 18,018 22,661 
7 Eee eee 30,561 27,654 
I oS arn waléb wie racare 72,903 66,317 
0 eee eee 29,494 35,736 
I 5. 6:5: biai:c%na 6 eed 27,264 25,967 
Marshall 45,090 39,802 
rae 231,105 118,363 
EE eos scakea sek a 25,732 29,465 
Montgomery ..... 138,965 114,420 
Rare 52,924 48,148 
i SRS rere oe 20,439 26,610 
IIE 2.5 5)i-5:cicievd vointe Siew 24,349 27,671 
aera 30,608 32,493 
REN 6'5.55.0.06200-0% 22,513 25,516 
DE tuned ke cenkiee on 40,364 35,775 
INE oss cccaiocasais aunsaved 26,687 27,336 
PE ica 6d naira biased 30,362 28,962 
IR ee 23,610 27,321 
ES aigenceneisawes 63,639 51,832 
Tallapoosa ........ 35,074 35,270 
ee ree 94,092 76,036 
lO ee rrr 63,769 59,445 
WOSTEMBEON 2... cc csc 15,612 16,365 
SES icaacawan canoe 23,476 26.279 
MINNIE a, 5/46 Gd ei csprs ian 18,250 18,746 





Note: For sources see foreword. 


1951 Retail Sales, copyright 1952 “Sales Manage ment.” 


1950 1950 
Percentage Urban Rural 
Increase Population Population 
14.6 3,454 18,322 
—12.6 11,766 
4.8 17,115 23,258 
19.7 18,981 
3.6 7,523 41,523 
8.2 5,238 15,590 
1.9 22,840 33,430 
7.4 6,226 38,822 
8.4 6,023 25,626 
2.5 10,866 20,577 
29.4 63,262 30,630 
10.5 3,707 15,681 
6.7 6,012 19,693 
11.2 3,579 22,320 
14.1 16,482 
18.4 20,832 
14.8 18,674 
1.9 21,584 24,938 
6.7 4,731 34,267 
21.5 448,546 110,382 
16.6 16,441 
17.2 23,879 30,300 
2.7 27,128 
23.6 25,234 19,839 
0.3 6,309 29,457 
—20.5 18,018 
10.5 6,712 23,849 
9.9 34,908 37,995 
—17.5 5,004 24,490 
5.3 27,264 
6.4 13,728 31,362 
62.8 182,963 48,142 
—12.7 2,772 22,960 
21.5 109,468 29,497 
9.9 23,403 29,521 
23.2 2,822 17,617 
—12.0 3,170 21,179 
5.8 11,160 19,448 
-11.8 5,392 17,121 
12.8 23,305 17,059 
2.4 74 26,613 
4.8 30,362 
—13.6 23,610 
22.8 29,816 33,823 
—0.6 8,445 26,629 
23.7 50,281 43,811 
-0.7 11,745 52,024 
-3.6 15,612 
—10.7 23,476 
2.6 3,331 14,919 


1950 
Homes 


5,162 
2,928 
10,650 
4,786 
12,237 
5,453 
14,250 
11,581 
7,885 
7,646 
25,276 
4,988 
6,527 
6,624 
3,965 
4,889 
4,385 
12,406 
9,504 
153,529 
4,228 
14,302 
6,469 
10,629 
8,769 
4,152 
6,494 
18,413 
7,299 
6,806 
11,768 
62,098 
6,055 
37,663 
14,422 
4,667 
5,827 
7,689 
5,745 
9,924 
6,610 
7,588 
5,559 
15,170 
9,054 
22,147 
16,218 
3,612 
5,280 
4,536 


1950 Percentage 
Radio Homes Radio Radio Homes 


4,021 
2,345 
8,286 
3,800 
10,365 
4,281 
10,559 
9,682 
6,387 
5,994 
22,091 
4,060 
5,306 
5,226 
2,926 
3,681 
3,460 
10,421 
7,822 
136,948 
3,475 
11,813 
5,195 
8,206 
7,059 
3,060 
4,896 
15,614 
5,365 
5,656 
9,920 
51,852 
4,729 
30,206 
12,302 
3,570 
4,632 
5,944 
4,665 
7,582 
5,585 
6,397 
4,203 
12,212 
7,542 
18,183 
13,915 
2,810 
3,923 
3,774 
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2,015 
2,700 
2,410 
3,007 
3,007 
3,083 
1,128 
4,761 
3,850 
8,794 
8,136 

951 
1,009 
1,771 


1951 
Retail Sales 
($ 000) 


6,906 
3,403 
22,000 
7,469 





13,301 
516,896 
5,011 
34,052 
6,274 
24,318 
14,865 
4,867 
9,916 
51,246 
12,988 
10,020 
28,061 
188,608 
10;463 
129,492 
38,352 
7,743 
9,039 
14,860 
9,183 
9,930 
10,074 
10,955 
8,210 
34,038 
18,836 
51,780 
33,031 
3,973 
5,996 
5,830 


Further reproduction unlicensed. 


1949 Mfg 
















1949 Taxable 

1949 1951 Mfg. Em- Payrolis 
Farm Income Automobiles ployment Ist Qtr 
2,875,235 2,220 1,118 453,000 
859,367 1,766 523 164,000 
5,060,339 6,757 4,257 1,586,000 
3,566,149 2,335 517 136,000 
8,362,184 7,000 1,009 425,000 
3,862,591 3,654 1,389 389,000 
3S 257 7,933 3,134 1,073,000 
6,051 1,629 610,000 

5,316 3,602 1,759,000 

4,784 1,743 717,000 

200,048 15,405 10,653,000 

2,909 1,076 437,000 

3,618 688 316,000 

3,951 2,011 783,000 

1,389 338 79,000 

1,997 427 89,000 

2,705 593 151,000 

9,074 1,771 885,000 

4,188 1,269 355,000 

113,264 56,893 40,801,000 

‘ 1,875 369 88,000 

496 10,123 1,294 603,000 

3,190 2,699 40 13,000 

‘ £956 6,954 3,748 1,687,000 
10,276,576 4,965 160 44,000 
.738,686 1,354 325 68,000 
2,518,180 3,274 284 74,000 
10,783,541 12,727 4,247 2,320,000 
4,541,5 2,754 1,312 477,000 
3,1% 3,638 564 272,000 
7A 7,389 1,396 578,000 
5,262,656 43,392 19,754 12,453,000 
8,585,509 3,099 2,035 743,000 
3,785,639 26,619 6,825 3,285,000 
6,758,366 9,164 4,061 2,430,000 
3,567,117 1,841 845 282,000 
3, 2,671 917 363,000 
5, 4,439 1,197 415,000 
1,§ 3,408 1,843 845,000 
2,2 5,801 985 339,000 
1, 4,126 1,434 992,000 
1,944, 4,117 1,255 539,000 
3,414,586 1,956 887 263,000 
3,435,539 10,534 6,849 3,784,000 
1,839,841 6,386 4,499 2,498,000 
4,049,832 15,291 6,724 4,285,000 
1,880,574 9,214 2,078 944,000 
1,490,428 1,543 645 208,000 
3,254,746 1,572 1,368 334,000 
1,684,609 2,245 394 130,000 











ARIZONA MARKET INDICATORS FOR ARIZONA 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
: ee en ares 749,587 750 499,261 °40 
SPOT RATE FINDER C)PMRR TORUIGIIOR 2... 6.0. sccce 416,000 ’50 (1) 173,981 °40 
AJO, 5,817 pop.; Pima Co.; TV alloc.: | ELOY, 3,580 pop.; Pinal Co.; TV alloc.: Merah PORUIBUIOR .... 0.00500. 333,587 50 (1) 325,280 °40 
Chan 14. Chan. 24. SE Igo ns 8s 10 dS o's De oie 210,398 750 131,133 °40 
BISBEE, 3,801 pop.; Cochise Co.; TV FLAGSTAFF, 7,663 pop.; Coconino Percentage Radio ............. 93.7% ’50 69.0% 40 
alloc.: Chan. 15. Co.; TV alloc.: Chans. 9, 13. Pee osersra 209,667 7°50 87,781 °40 
RSUN, 20w, 1559 ke, MES, Blair, BMS Retail Sales $ 795,675,000 "51 $ 653,321,000 48 
a. wae bd od ced an aon 2 AM affiliates, average 1-time rates oe sickciswaxnge 293,833 51 270,799 7°50 
7 R A ‘ A ’ S nn A 72 ome 94 
BiB 28 SR IEG HS GM) oe ae ie ta | Telephones pit S, ae S 
CASA GRANDE, 4,181 pop.: Pinal Co.; | N 650 7.00 10.00 17.00 25.00 48.00 | NeW, Construction ............. by 900,000 947 3 = 50,200, ( 
To stink: han. 16 Median Family Income........ $ 2,375 ’49 
a eve a eee ¥ $ 203,936 ‘ $ 5,383,395 ’” 
CLIFTON, 3,466 pop.; Greenlee Co.; | KCLS, 250w, 1340kc, Don Lee, MBS ot oe PPR EEORN EASES 8 He ' eee = ' ae a 
TV alloc.: Chan. 25. D 4.00 4.00 6.00 12.00 18.00 30.00 wumploye . . ; £98,899 98 . -, 859s 4 
KCLF, 250w, 1400kc, ABC N 8.00 8.00 10.00 14.00 20.00 36.00 | Internal Revenue Collections... $ 106,356,762 °51 $ 74,822,094 750 
D 3.50 3.00 10.00 14.40 24.00 KGPH, 250w, 1230kc, ABC —_— 
N 4.00 3.50 16.56 24.00 40.00 D 4.00 5.00 6.50 13.00 19.50 39.00 (1) Old urban definition of Census Bureau. 
COOLIDGE, 4,306 pop.; Pinal Co.; TV N 5.00 6.00 10.00 20.00 30.00 60.00 a —o Sales, copyright 1952 “Sales Management.” Further reproduction 
alloc.: Chan. 30. GLOBE, 6,419 + Gil = 5 unlicensed. For other sources see foreword. 
KCKY. lkw. 1150ke, CBS , _—_ A pop ila Co.; TV alloc. : m 
DS fee ones inee shee sche anes | KWIB, M80w, 1200kc, NBC, Raymer MESA, 16,790 pop.: 4,737 homes: 92.2% ,| MORENCI, 6,541 pop.; Greenlee Co.; 
$ : F = és gi é D 4.00 5.00 10.00 15.00 25.00 radio; .— radio homes; Maricopa TV alloc.: Chan. 31 
DOUGLAS, 9,442 pop.; Cochise Co.; TV “ Co.; TV alloc.: Chan. 12. 
alloc.: Chan. 3. a - = 5 2 ae aM KTYL, lkw, 1310ke NOGALES, 6,153 pop.; Santa Cruz Co.; 
KAWT, 250w, 1450kc, NBC, Raymer HOLBROOK, 2,336 pop.; Navajo Co.; SB 1M 15M 30M 1Hr TV alloc.: Chan. 17 
D 4.00 4.00 9.00 18.00 27.00 45.00 TV alloc.: Chan. 14, - oo eo oan ee os KNOG, 250w, 1340ke, O'Connell 
N 8.00 8.00 12.00 24.00 36.00 60.00 ~ : < J _ F - I J ~ d 20. 36. ‘ js * 
er ES “7 pop.; Mohave Co.; TV KTYL-FM, Chan. 284, 104.7mc, 50kw SB IM 5M 15M 30M 1Hr 
Note: All rates one-time. Population, ee D 10.00 18:00 30.00 | D 5.00 7.00 10.00 17.00 
home and radio home figures given for | KGAN, 250w, 1230ke N 10.00 18.00 30.00 | N 6.00 10.00 15.00 25.00 
cities over 10,000. Sources: See fore- | D 3.00 3.00 4.00 10.00 20.00 35.00 | MIAMI, 4,329 pop.; Gila Co.; TV alloc.: ? . 
word. N 3.00 3.00 4.00 10.00 20.00 35.00 Chan. 28. (Continued on page 20) 
1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
Rd cine nin ierd 27,767 24,095 15.2 27,767 5,193 4,559 87.8 1,372 7,097 $ 3,419,675 1,629 $1,062 7,791 
rene s 31,488 34,627 —9.1 15,853 15,635 9,459 8,977 94.9 6,893 31,308 5,849,700 8,919 2,795 9,365 
Coconino eae ee aca oe 23,910 18,770 27.4 7,663 16,247 6,016 5,450 90.6 2,403 25,516 3,736,931 5,256 2,473 8,052 
eR eee 24,158 23,867 12 10,748 13,410 6,945 6,528 94.0 4,631 20,943 2,120,706 6,905 3,317 7,393 
eee 12,985 12,113 7.2 3,756 9,229 3,401 3,190 93.8 1,821 12,785 8,303,547 3,589 2,224 3,704 
a ee 12,805 8,698 47.2 10,007 2,798 3,277 3,080 94.0 1,567 9,093 1,138,200 3,530 3,588 4,112 
DEIN. «6 Sco cwnice-ous, nine 331,770 186,193 78.2 237,983 93,787 96,497 90,900 94.2 36,344 401,357 91,763,033 108,264 2,892 108,423 
MN oc snaxwetecaae 8,510 8,591 0.9 3,342 5,168 2,568 2,404 93.6 1,657 11,005 1,450,815 2,321 3,198 3,077 
ce CO er reer 29,446 25,309 16.3 6,518 22,928 6,884 6,216 90.3 2,518 18,840 4,034,764 4,256 1,772 8,809 
a Re re ee 141,216 72,838 93.9 78,307 62,909 41,074 38,979 94.9 14,619 156,716 9,344,908 45,595 2,978 42,905 
WOME dine a acsenie ake éoaive 43,191 28,841 49.8. 12,067 31,124 11,074 10,210 92.2 3,695 28,324 42,530,546 9,351 2,402 12,419 
LS re 9,344 9,482 —15 6,153 3,191 2,509 2,308 92.0 1,546 13,413 1,849,762 2,267 2,547 3,054 
| a 24,991 26,511 —5.7 9,717 15,274 7,743 7,302 94.3 5,473 26,892 4,873,479 7,042 3,081 8,501 
BOE cme isonksceaee 28,006 19,326 44.9 13,886 14,120 7,758 7,246 93.4 3,242 32,386 22,238,986 8,860 3,119 10,370 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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GOLDEN OPPORTUNITY 
FOR NATIONAL 
ADVERTISERS 


ON KTUC TUCSON, ARIZONA 


John Blair, Nat’l. Rep. 


TUCSON—< top quality market! 
One of the Nation’s TOP 200 cities. 


Above the national average in 















per capita spending 


RATED FIRST in the nation for 


Business Conditions* 


TUCSON is fast becoming the Southwest's 


LEADING SALES MARKET 






reaches more than 167,000 
people who spend over 


$277,000,000... 
$200 million for retail purchases 


KTUC 


IN TUCSON . 














*Rand-McNally ‘“‘Business Trends” 
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BROADCASTING TELECASTING 


— MAP 


ARIZONA 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
1952 Broadcasting Publications, Inc 3 


ARIZONA 


SPOT RATE FINDER 
(Continued from page 19) 


PHOENIX, 106,818 pop.; 34,250 homes; 
94.8°; radio; 32,469 radio homes; 
Maricopa Co.; TV alloc.: Chans. 3, 5 
(KPHO-TV), *8, 10. 


4 AM affiliates, average 1-time rates 





SB IM 5M 15M 30M 1Hr 

D 11.54 12.66 15.13 28.38 44.75 77.50 

N 19.24 21.68 26.25 48.75 77.50 135.00 

3 AM non-affiliates, average 1-time 
rates 

D 4.17 5.25 11.00 17.17 27.50 47.67 

N 6.25 7.50 15.00 25.00 37.50 62.50 


Oakes 
13.50 25.50 48.00 
CBS, Hollingbery, 


KIFN, 250w-D, 860kc, 

D 3.00 3.75 9.00 

KOOL, 5kw, 960Kc, 
Hooper 

D 15.12 15.12 14.00 28.00 42.00 70.00 

N 27.72 27.72 28.00 56.00 84.00 140.00 

KOY, 5kw-D, 1lkw-N, 550kc, MBS, Don 
Lee, Blair, BMB 

D 12.00 12.00 16.00 32.00 48.00 80.00 

N 15.00 15.00 20.00 40.00 60.00 100.00 

KPHO, 5kw, 910kc, ABC, Petry 


D 7.50 10.00 12.50 17.50 35.00 70.00 
N 15.00 20.00 25.00 35.00 70.00 140.00 
KPHO-TV, Chan. 5, 8.75kw-aur.; 


17.5kw-vis.; ABC, CBS, NBC, Du- 
Mont, Paramount, Petry 
D 36.00 36.00 45.00 72.00 108.00 180.00 
N 60.00 60.00 75.00 120.00 180.00 300.00 
KRIZ, 250w, 1230kc, Burn-Smith 


D 4.50 4.50 9.00 18.00 27.00 45.00 
N 7.50 7.50 15.00 30.00 45.00 75.00 
KRUX, 250w, 1340kc, O’Connell 

D 5.00 7.50 15.00 20.00 30.00 50.00 
N 5.00 7.50 15.00 20.00 30.00 50.00 
KTAR, 5kw, 620kc, NBC, Raymer 

D 13.50 18.00 36.00 54.00 90.00 
N 24.00 32.00 64.00 96.00 160.00 
PRESCOTT, 6,764 pop.; Yavapai Co.; 


TV alloc.: Chan. 15. 
KYCA, 250w, 1490kc, NBC, Raymer 





D 3.60 3.60 6.00 12.00 18.00 30.00 
N 6.80 6.80 10.00 20.00 30.00 50.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


BROADCASTING. ® 


Location of City and number of 
Standard (AM) Broadcasting Stations 
2 Number of FM Broadcasting Stations 
Number of Telecasting Stations 


| D 
N 


Tucson ($] | 
H 
1) Nogales UBisbee (1) Douglas 
St of Miles 2 5 75, 10 





SAFFORD, 3,756 pop.: 
alloc.: Chan. 21. 
KGLU, lkw, 1480kc, NBC, Raymer 


Graham Co.; TV 


SB IM 5M 15M 30M 1Hr 

D 4.00 4.00 6.00 12.00 18.00 30.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 
TUCSON, 45,454 pop.; 13,788 homes 
95.4% radio; 13,154 radio homes: 


Co.; TV alloc.: Chans. 4, *6, 9, 
3. 


4 AM affiliates, average 1-time rates 


D 7.13 7.17 9.25 16.50 24.75 41.25 
N 11.00 13.33 14.00 25.00 37.50 62.50 





KCNA, 5kw-D, 500w-N, 580kc, ABC, 
Hollingbery, Hooper 


D = 10.00 10.00 20.00 30.00 50.00 

N_ 10.00 10.00 20.00 30.00 50.00 

KOPO, 250w, 1450kc, CBS, Forjoe, 
Hooper 

D 6.00 9.00 10.00 14.00 21.00 35.00 

N 12.00 18.00 20.00 28.00 42.00 70.00 

KTKT, 250w, 1490kc, Best 

D 4.00 4.00 6.40 12.80 19.20 32.00 

N 6.50 6.50 9.60 19.20 28.80 48.00 

KTUC, 250w, 1400kc, MBS, Don Lee, 
Blair, BMB 

D 5.00 5.00 7.00 12.00 18.00 30.00 

N 8.00 8.00 10.00 20.00 30.00 50.00 

KVOA, Ilikw, 1290kc, NBC, Raymer, 
Hooper 

D 7.50 7.50 10.00 20.00 30.00 50.00 

N 14.00 14.00 16.00 32.00 48.00 80.00 


WILLIAMS, 2,152 pop.; 
TV alloc.: Chan. 25. 


Coconino Co.; 


WINSLOW, 6,518 pop.: 
alloc.: Chan. 16. 


Navajo Co.; TV 


KVNC, lkw, 1010ke (CP) 
D 4.00 4.00 6.00 12.00 18.00 30.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 
YUMA, 9,145 pop.; Yuma Co.; TV 
alloc.: Chans. 11, 13. 
KSWB, 250w, 1240ke 
(No rates available) 
KYMA, 250w, 1400kc, MBS, Don Lee, 
Blair 
D 3.00 3.00 4.00 8.00 12.00 20.00 
N 6.00 6.00 8.00 12.00 24.00 40.00 
KYUM, lkw, 560kc, NBC, Raymer 
5.50 8.00 16.00 24.00 40.00 
10.00 14.00 28.00 42.00 70.00 


Telecasting 
















































































































ARKANSAS 


SPOT RATE FINDER 


ARKADELPHIA, 6,819 pop.; Clark Co.; 
rv alloc.: Chan. 34. 
KVRC, 250w, 1240kc, MBS 
SB IM 5M 15M 30M 1Hr 


D 4.00 4.50 7.50 15.00 22.50 38.00 
N 4.50 5.50 9.00 19.00 30.00 48.00 


BATESVILLE, 6,414 pop.; Independence 
Co.: TV alloc.: Chan. 30. 

KBTA, 250w, 1340kc, MBS 

D 3.50 4.50 7.00 11.00 18.00 33.00 

N 4.25 5.25 7.75 12.00 21.00 35.00 

BENTON, 6,277 pop.; Saline Co.; TV 
alloc.: Chan. 40. 


BLYTHEVILLE, 16,234 pop.; 5,001 
homes; 80.6% radio; 4,031 radio 
homes; < ‘ Co.; TV _ alloc.: 
Chans. 64, 

KLCN, 1lkw- D. 900kc, Pearson 

D 5.00 5.00 10.00 20.00 30.00 50.00 

KLCN-FM, Chan, 241, 96.lmc, 2lkw, 
Pearson 

N (only) 2.50 2.50 5.00 10.00 15.00 25.00 

CAMDEN, 11,372 pop.; 3,501 homes; 
80.3% radio; 2,811 radio homes; 
Ouachita Co.; TV alloc.: Chan. 50. 

KAMD, 250w, 1450kc, MBS 

D 2.50 3.75 7.50 15.00 22.50 37.50 

N 3.75 5.50 11.25 22.50 33.75 56.00 

KPLN, 1kw-D, 1370ke 

(CP) 

CONWAY, 8,610 pop.; Faulkner Co.; 
TV alloc.: Chan. 49. 

KCON, 250w, 1230kc, KBS 

D 3.20 6.75 13.50 24.00 

N 5.00 8.25 16.50 30.00 

KCON-FM, Chan. 249, 97.7mc, 0.97kw 

(CP) 

CROSSETT, 4,619 pop.; Ashley Co. 

KAGH, 100w, 1240ke 

D 1.50 4.00 6.00 10.00 20.00 40.00 

N 1.50 4.00 6.00 10.00 20.00 40.00 

EL DORADO, 23,076 pop.; 7,261 homes; 
87.9% radio; 6,382 radio homes; Union 
Co.; TV alloc.: Chans. 10, 26. 

KDMS, 1kw-D, 1290kc, Devney 

D 6.00 6.00 9.00 18.00 32.00 50.00 

KELD, 250w, 1400kc, ABC, Continental 

D 2.50 3.75 7.50 15.00 22.50 37.50 

N_ 3.75 5.50 11.25 22.50 33.75 56.00 

FAYETTEVILLE, 17,071 pop.; 4,754 
homes; 90.6% radio; 4,307 radio 
homes; a Co.; TV alloc.: 
Chans. *13, 

KGRH, 250w +i 450Kc, MBS, Walker 

D 2.75 3.75 8.00 16.00 24.00 40.00 

N 3.25 4.50 10.00 20.00 30.00 50.00 

FORREST CITY, 7,607 pop.; St. Fran- 
cis Co.; TV alloc.: Chan. 22. 

KXJK, 1lkw-D, 950kc 

D 3.00 5.00 7.00 14.00 26.00 50.00 

FORT SMITH, 47,942 pop.:; 14,938 
homes; 90.5% radio; 13,519 radio 
homes; Sebastian Co.; TV _ alloc.: 
Chans. 5, *16, 22. 


3 AM affiliates, average 1-time rates 
D 6.97 9.00 14.33 23.67 38.67 62.50 
N 9.60 13.00 22.67 35.33 57.67 72.50 


KFPW, 250w, 1230kc, CBS, Avery- 
Knodel 

D 5.40 9.00 18.00 27.00 45.00 

N 10.80 18.00 36.00 54.00 90.00 
KFPW-FM, Chan. 235, 94.9mc, 14kw, 
Avery-Knodel, Bonus 

KFSA, 1kw-D, 500w-N, 950kc, ABC, 
Pearson, Conlan, BMB 

D 9.00 9.00 12.00 20.00 35.00 65.00 
N 9.00 9.00 12.00 20.00 35.00 65.00 
KFSA-FM, Chan. 296, 107.1mc, .32kw, 
Bonus 

KWHN, 5kw, 1320kc, MBS, Rambeau, 
Conlan 

D 6.50 9.00 13.00 24.00 36.00 60.00 
N 9.00 12.00 20.00 32.00 48.00 80.00 


HARRISON, 5,542 pop.; Boone Co.; TV 
alloc.: Chan. 24. 

KHOZ, 250w, 1240kc, MBS 

D 2.50 7.50 14.00 21.00 35.00 

N 3.50 10.00 20.00 30.00 50.00 

HELENA, 11,236 pop.; 3,708 homes; 
73.2% radio; 2,714 radio homes; Phil- 
lips Co.; TV alloc.: Chan. 54. 

KFFA, lkw, 1360kc, MBS, Continental, 
Conlan, BMB 

D 4.50 5.00 8.00 16.00 24.00 40.00 

N 7.00 8.00 16.00 32.00 48.00 80.00 

HOPE, 8,605 pop.; Hempstead Co.; TV 
alloc.: Chan. 15. 

KXAR, 250w, 1490kc, MBS 

D 5.00 10.00 18.00 30.00 

N 6.00 12.00 21.00 35.00 

HOT SPRINGS, 29,307 pop.; 9,663 
homes; 86.37 radio; 8,339 radio 
homes; Garland Co.; TV alloc.: 
Chans. 9, 52. 

KTHS, 10kw-D, lkw-N, 1090kc, ABC, 

es Conlan, BMB 





17.50 25.00 50.00 75.00 125.00 | 


N 35.00 50.00 100.00 150.00 250.00 
_ to move to Little Rock, Ark., 
o0kKw.) 





Note: All rates one-time. Population, 
home and radio home figures given for 


cities over 10,000. Sources: See fore- 
word. 


BROADCASTING ©@® Telecasting 





MARKET IN 


CLASSIFICATIONS 
Population 
Urban Population 
Rural Population 





Percentage Radio 
Radio Homes 


Automobiles 
Telephones 
New Construction 
Median Family Income 
Employed 


; 4,814 homes; 


JONESBORO, 


— nas 186,900,000 


KBTM-FM, Collections. .. 


Old urban definition of Census Bureau. 


: 1951 Retail Sales, copyright 1952 “ 
sources see 


Sales Management.” 
foreword. 


Pocahontas 















MORRILTON, 5,483 Pop.; Conway Co.; 


NEWPORT, 


s, average 1-time rates r, Ikw-D, 1280kc 


13.78 20.10 66.00 113.50 
Mississippi Co. 


Continental, 


KARK, 5kw, NBC, Petry, KOSE, 1kw-D, 860ke, 
17.20 20.60 


, PARAGOULD, 9,66 Greene Co.; 
Hollingbery, 
D 


KDRS, 250w, 1 


KTHS (CP to move from Hot Springs) 
< _lkw-D, 1050kce, Radio Reps. 
KCLA, 250w, 
12.00 24.00 


KOTN, 250w, 


MAGNOLIA, 6,918 pop.; Columbia Co.; 


KVMA, lkw-D, 


630kc, KBS 
POCAHONTAS, 


MALVERN, 8,072 pop.; Hot Spring Co.; 


lkw-D, 1420ke, 12.75 22.50 


KPOC-FM, Chan. 
RUSSELLVILLE, 8,166 pop.; 
. 19. 


KGRO, ikw-D, 1380ke 


MENA, 4,445 pop.; Polk Co. 
1450kc, MBS, Continental 
15.00 30.00 


KENA. 250w KXRJ, 250w, 1490kc, MBS 


YDICATORS FOR ARKANSAS 
FIGURES YR. 


1,909,511 750 


630,591 °50 (1) 431,910 
1,278,920 °50 (1) 1,5 7 


524,708 °50 
83.9% 7°50 
448,234 750 


$1,301,877,000 °51 $1,079,050,000 


499,642 751 
262,900 752 


1,315 °49 
615,796 °50 


130,827,364 °51 $ 105,425,486 


+ 


? 
Paragould _ 
a" Blytheville) 
< 1 
(2 Jonesboro 
1 


| 


West Memphis 3 
q Forrest City] 


Helena 1 
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en MAP 


ARKANSAS 


3) Location of City and number of 

Standard (AM) Broadcasting Stations 
2, Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


Scale of Miles 


25 50, 75 


MAP BY WALTER F SURN, MIDDLEBURY, VERMONT 
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SEARCY, 6,024 pop.; 
alloc.: Chan. 33 
KWCB, 1lkw-D, 1300kc 
SB IM 5M 
D 3.00 4.20 6.00 


SILOAM SPRINGS, 3,270 pop.;: 


Co. 
KUOA, 5kw-D, 1290kc, 
BMB 
D 5.00 7.00 12.50 
KUOA-FM, Chan. 289, 
D 75 1.05 2.25 
N 1.00 1.40 2.50 


SPRINGDALE, 5,835 pop.; 


Co.; TV alloc.: Chan 


KBRS, 250w, 1340kc, ABC, 


D 5.50 8.00 
N 5.50 8.00 


STUTTGART, 7,276 
Co.; TV alloc.: Chan. 


KWAK, 250w, 1240kc, MBS 


D 3.50 4.23 6.50 
N 5.00 6.50 10.00 


TEXARKANA, 15,875 ¢ pee.; 
83.5% radio; 4,13 
Miller Co. 


KOSY, ikw-D, 500w-N, 


Pearson, Conlan 


D 6.00 8.00 12.00 20.00 


N 8.00 10.00 18.00 


WALNUT RIDGE, 3,106 


rence Co. 
KRLW, ikw-D, 1320kc, 
D 1.25 2.00 4.00 


WEST MEMPHIS, 9,112 pop.; 


den Co. 


KWEM, lkw-D, 990kce 
D 9.70 12.00 15.00 
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"47 = § 72,600. 000 


Further reproduction 


MBS, Conlan, 


Washington 


4,956 homes; 





ARKANSAS MARKET DATA BY COUNTIES 





1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 

County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
Arkansas 23,665 24,437 —3.2 10,119 13,546 6,711 5,664 84.4 3,450 25,256 $12,189,970 (1) $1,810 7,978 
Ashley 25,660 26,785 4.2 7,274 18,386 6,665 5,419 81.3 2,697 13,398 4,811,290 1,551 8,621 
Baxter 11,683 10,281 13.6 11,683 3,297 2,895 87.8 1,113 7,126 839,947 1,704 3,680 
Benton 38,076 36,148 5.3 11,174 26,902 11,641 10,128 87.0 5,845 33,020 15,260,815 1,458 13,717 
Boone 16,260 15,860 2.5 5,542 10,718 4,844 4,219 87.1 2,507 14,249 2,490,169 1,404 5,762 
Bradley 15,987 18,097 11.7 5,495 10,492 4,332 3,708 85.6 2,163 11,188 1,661,903 1,589 5,107 
Calhoun 7,132 9,636 26.0 7,132 1,915 1,566 81.8 875 2,380 1,030,829 1,178 2,174 
Carroll 13,244 14,737 10.1 13,244 4,073 3,584 88.0 2,308 6,971 3,433,983 1,146 4,657 
Chicot 22,306 27,452 18.7 6,673 15,633 6,286 4,859 77.3 2,138 12,391 4,445,560 709 6,906 
Clark 22,998 24,402 5.8 6,819 16,179 6,239 5,235 83.9 2,883 14,782 1,826,530 1,452 7,179 
Clay 26,674 28,386 6.0 2,558 24,116 7,280 6,355 87.3 3,961 12,359 10,257,742 1,289 7,949 
Cleborne 11,487 13,134 12.5 11,487 3,144 2,660 84.6 1,538 3,774 2,305,033 1,014 3,846 
Cleveland 8,956 12,570 28.8 8,956 2,290 1,889 82.5 1,158 2,070 1,383,537 1,167 2,574 
Columbia 28,770 29,822 3.5 6,918 21,852 7,747 6,391 82.5 3,160 17,274 2,937,716 1,657 9,443 
Conway 18,137 21,536 15.8 5,483 12,654 4,814 3,986 82.8 2,318 9,374 2,795,646 1,105 5,793 
Craighead 50,613 47,200 72 16,310 34,303 13,339 11,805 88.5 7,463 37,135 18,307,736 1,731 15,631 
Crawford 22,727 23,920 5.0 6,413 16,314 6,356 5,377 84.6 3,138 9,442 2,625 ,057 1,396 7,964 
Crittendon 47,184 42,473 18 I | 9,112 38,072 12,078 9,324 77.2 3,226 30,521 21,578,701 915 14,579 
Cross . 24,757 26,046 -4.9 4,142 20,615 6,232 5,023 80.6 2,526 14,320 11,743,538 1,229 7,265 
Dallas 12,416 14,471 14,2 3,754 8,662 3,316 2,633 79.4 1,415 6,711 827,374 1,530 3,894 
Desha 25,155 27,160 7.4 6,366 18,789 6,637 5,257 79.2 2,191 13,750 6,420,745 948 7,796 
Drew ‘ 17,959 19,831 9.4 4,501 13,458 4,705 3,722 79.1 1,631 8,574 2,894,850 1,354 5,780 
Faulkner 25,289 25,880 2.3 8,610 16,679 6,738 5,774 85.7 3,580 14,636 1,916,444 1,353 7,864 
Franklin . 12,358 15,683 —21.2 12,358 3,514 3,036 86.4 2,017 5,779 1,799,963 1,227 3,862 
Fulton : 9,187 10,253 10.4 9,187 2,565 2,126 82.9 1,104 1,982 1,790,334 1,102 2,960 
Garland 47,102 41,664 13.1 29,307 17,795 14,649 12,715 86.8 7,325 50,434 1,092,398 2,070 16,606 
Grant 9,024 10,477 —13.9 9,024 2,467 2,102 85.2 1,231 3,424 592,549 1,291 2,630 
Greene 29,149 30,204 —3.5 9,668 19,481 7,942 7,005 88.2 4,570 17,988 9,750,980 1,426 8,831 
Hempstead 25,080 32,770 23.5 8,605 16,475 6,987 5,639 80.7 3,426 16,653 2,963,241 1,223 8,295 
Hot Springs 22,181 18,916 17.3 8,072 14,109 6,104 5,097 83.5 2,352 11,599 1,300,117 2,029 7,192 
Howard 13,342 16,621 19.7 3,548 9,794 3,796 3,158 83.2 1,915 7,974 1,986,962 1,213 4,180 
Independence 23,488 25,643 8.4 6,414 17,074 6,578 5,644 85.8 3,463 15,190 4,479,101 1,312 7,131 
Izard extous 9,953 12,834 22.4 9,953 2,731 2,294 84.0 1,407 1,955 1,782,155 981 3,017 
Jackson 25,912 26,427 1.9 6,254 19,658 6,860 5,625 82.0 3,029 16,848 8,450,142 1,446 8,303 
Jefferson 76,075 65,101 16.9 37,162 38,913 21,087 17,123 81.2 7,250 53,192 13,083,618 1,548 23,304 
Johnson 16,138 18,795 14.1 4,343 11,795 4,612 3,934 85.3 2,465 7,669 1,649,837 1,322 4,722 
Lafayette 13,203 16,851 21.6 2,552 10,651 3,592 2,949 82.1 1,493 6,594 2,959,790 1,124 3,951 
Lawrence 21,303 22.651 6.0 3,106 18,197 5,720 4,965 86.8 3,010 9,525 5,643,037 1,279 6,348 
Lee 24,322 26,810 9.3 4,530 19,792 6,117 4,618 75.5 1,962 11,268 10,559,958 984 7,860 
Lincoln 17,079 19,709 13.3 17,079 4,168 3,243 77.8 1,212 4,265 5,602,844 562 4,543 
Little River 11,690 15,932 —26.6 2,738 8,952 3,234 2,649 81.9 1,422 5,123 1,804,500 1,041 3,481 
Logan A 20,260 25,967 22.0 3,731 16,529 5,327 4,592 86.2 3,360 10,578 2,076,278 1,243 5,688 
Lonoke . 27,278 29,802 8.5 27,278 7,273 6,146 84.5 3,582 17,679 13,039,101 1,336 8,920 
Madison ‘ 11,734 14,531 11,734 3,191 2,572 80.6 1,308 2,679 2,445,133 964 3,831 
Marion 8,609 9,464 8,609 2,406 2,016 83.8 1,039 2,388 1,233,067 1,304 2,598 
Miller 32,614 31.874 15,875 16,739 9,281 7,750 83.5 4,221 31,944 3,199,921 1,844 11,072 
Mississippi 82,375 80,217 21,240 61,135 20,781 17,227 82.9 9,696 61,131 41,372,353 1,446 23,999 
Monroe 19,540 21,133 6,720 12,820 5,085 3,763 74.0 2,005 11,156 6,539,005 1,342 6,013 
Montgomery 6,680 8,876 6,680 1,906 1,576 82.7 950 1,814 764,969 1,003 1,832 
Nevada 14,781 19,869 3,960 10,821 4,053 3,356 82.8 2,181 7,403 1,659,030 1,273 4,468 
Newton 8,685 10,881 8,685 2,149 1,704 79.3 809 799 899,387 901 2,620 
Ouachita . 33,051 31,151 18,454 9,092 7,465 82.1 3,577 26,180 1,134,522 1,876 11,104 
Perry P 5,978 8,392 5,978 1,663 1,357 81.6 729 1,561 637,858 1,034 1,607 
Phillips 46,254 45,970 17,343 28,911 12,600 9,526 75.6 4,026 30,267 12,063,804 1,215 14,350 
Pike 10,032 11,786 10,032 2,827 2,394 84.7 1,312 4,205 824,489 1,381 2,843 
Poinsett 39,311 37,670 6,622 32,689 9,564 7,976 83.4 4,415 25,916 19,304,924 1,344 11,328 
Polk 14,182 15,832 4,445 9,737 4,140 3,403 82.2 1,839 9,242 1,140,544 1,165 4,520 
Pope . .. 23,291 25,682 8,166 15,125 6,413 5,400 84.2 3,164 12,824 1,891,105 1,361 6,871 
Prairie ‘ 13,768 15,304 13,768 3,648 3,097 84.9 1,815 5,439 5,765,926 1,331 4,005 
Pulaski .... 196,685 156,085 53,643 43,042 56,671 50,211 88.6 29,051 204,156 4,947,201 2,635 75,306 
Randolph e nance. ee? 18,319 3,840 12,142 4,334 3,589 82.8 2,130 7,291 4,324,645 1,209 5,939 
St. Francis 36,841 36,043 2.2 7,607 29,234 9,336 7,263 77.8 2,839 20,415 14,021,441 1,057 11,263 
Saline ae 23,816 19,163 24.3 6,277 17,539 5,821 5,024 86.3 2,493 12,291 1,284,344 2,091 7,191 
Scott - 10,057 13,300 24.4 10,057 2,826 2,428 85.9 1,708 4,380 1,108,434 1,253 3,044 
Searcy i : 10,424 11,942 12.7 10,424 2,813 2,281 81.1 1,051 2,957 1,287,722 971 3,183 
Sebastian 64,202 62,809 2.2 47,942 16,260 19,470 17,504 89.9 12,119 74,196 2,116,369 2,367 22,067 
Sevier ~ 12,293 15,248 19.4 3,015 9,278 3,564 2,869 80.5 1,844 7,124 1,599,505 1,363 3,934 
Sharp we 8,999 11,497 21.7 8,999 2,484 2,084 83.9 1,304 1,606 1,687,785 995 2,789 
Stone : 7,662 8,603 10.9 7,662 2,001 1,627 81.3 748 1,814 692,838 980 2,089 
Union 49,686 50,461 1.5 23,076 26,610 14,401 12,500 86.8 7,498 46,224 1,630,200 2,315 17,405 
Van Buren 9,687 12,515 22.6 9,687 2,670 2,197 82.3 1,284 2,413 1,125,025 889 3,402 
Washington . 49,979 41,114 21.6 22,906 27,073 14,293 12,421 86.9 6,535 48,424 13,291,575 1,773 17,721 
White ; 38,040 37,176 2.3 6,024 32,016 10,410 8,953 86.0 5,102 20,417 5,767,373 1,262 11,873 
Woodruff ‘ 18,957 22,133 14.3 18,957 4,802 4,034 84.0 2,305 9,549 7,017,077 1,013 5,311 
Yell 14,057 20,970 33.0 14,057 4,011 3,470 86.5 2,610 7,252 2,158,294 1,176 4,190 
(1) Editor's Note: Arkansas automobile registrations are not compiled on a county basis. Total 1951 passenger car registration for the state: 499,642. 
Note: For sources See foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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LITTLE ROCK— 


10,000 WATTS DAYTIME 
5,000 WATTS NIGHT 
1010 KC - CBS RADIO 


e Telecasting 





Population (estimated Jan. 1, 1952)—149,100. 

Retail Sales—$195,509,000.00—Ranking 79th in top 200 communities. 
Wholesale Sales totaled $183,315,000.00, ranking 66th in top 200. 
Effective Buying Income, $225,265,000.00, placing it 83rd in top 200. 


PULASKI COUNTY— 


Population (estimated Jan. 1, 1952)—200,500. 


Retail Sales totaled $204,156,000.00, ranking the county 21st in top 200 
in nation. 


Effective Buying Income, $286,921,000.00, ranking 126th in top 200. 


ARKANSAS— 


Population (estimated Jan. 1, 1952)—1,930,200. 


Retail Sales in Arkansas were up 345% in 1951 over 1940. Total retail 
sales, $1,301,877,000.00. 


Effective Buying Income for the state—$1,610,404,000.00. 
Arkansas ranked 20th in the 48 states in Cash Income from Farming. 
Total received was $628,100,000.00. 


(All figures from Sales Management’s “Survey of Buying Power,’’ May, 1952) 


TO COVER ARKANSAS 
YOUR BEST BUY IS KLRA! 


LITTLE ROCK 


For the Complete KLRA Story Ask any O. L. Taylor Company Office 
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CALIFORNIA city 





SPOT RATE FINDER 


ALTURAS, 2,819 pop.; Modoc Co.; TV se a 
alloc.: Chan. 9 
KCNO, 1kw-D, 570ke, Biddick A 
SB IM 5M 15M 30M 1Hr faiEureka a 
D 6.00 4.50 10.00 15.00 27.00 50.00 
AUBURN, 4,653 pop.; Placer Co 


KDIA, 250w, 
D 3.25 < 
N 3.25 
AVALON, 1,506 pop.; Los Angeles Co 
KBIG, 10kw-D, 740kc, Meeker 

D 15.00 18.00 24.00 48.00 70.00 118.00 


BAKERSFIELD, 34,784 pop.: 10,882 
homes; 98.4% radio; 10,708 radio 
homes; Kern Co.; TV alloc.: Chans 
10, 29 


1490kce, Best 
5.43 12.54 20.07 36.00 
10.00 20.00 30.00 50.00 / 









4 AM affiliates, average 1-time rates 
D 6.33 7.00 11.06 21.00 31.50 52.25 
N 11.33 11.75 19.13 36.00 54.00 90.00 





KAFY, Ilkw, 550kc, MBS, Grant 

D 9.00 12.00 24.00 36.00 60.00 
N 12.00 16.00 32.00 48.00 80.00 
KBIS, 1lkw, 970kc, Forjoe, Tracy Moore 





Santa Rosa» : 
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Dvreka a MAP 


_ 


| altures NORTHERN 
5 CALIFORNIA 


Mt. Shasta 





(3) Location of City and number of 





_ ] Standard (AM) Broadcasting Stations 
| 2) Number of FM Broadcasting Stations 
‘Hi redding | & Number of Telecasting Stat ons 
er aa WSusanville Sak of Miles 
asides ih 5Q__75 10 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1952, Broadcasting Publications, Inc. 












1 
D 4.50 4.50 8.50 17.00 24.00 40.00 ’ Na ee S 
N 7.50 7.50 12.50 25.00 40.00 70.00 Rema \i a) 
KMAR (FM), Chan. 223, 92.5me, 5kw, & Ss + Vallejo Logit 7] ane 
Bonus San {1 ef = . 
KERN, lkw, 1410kc, CBS, Raymer Rafae np eee tas 1) Sonora 
D 6.00 6.00 10.00 20.00 30.00 50.00 ANCISC BErperkeiey | Stockton 
N 12.00 12.00 20.00 40.00 60.00 100.00 San Francisco 1% A Nr Dskiend } san JoacuiN 
—— Chan. 231, 94.l1mc, 5kw, San BrunolG LS 
onus > (ale 
KERO, 250w, 1230kc, NBC, Avery- a —— 
Knodel, Hooper 5. 
D 5.50 5.50 11.25 18.00 27.00 45.00 y 
N 11.00 11.00 22.50 36.00 54.00 90.00 
KPMC, lkw, 1560kc, ABC, Hollingbery Santa Cru ™ 
D 7.50 7.50 11.00 22.00 33.00 54.00 Watsonvill Ni 4 ' 
N 12.00 12.00 18.00 36.00 54.00 90.00 BARSTOW, 6,135 pop.; San Bernardino Fresno 
BANNING, 7,034 pop.; Riverside Co. Co. 2)salinas (i) Sanger 
KPAS, 250w. 1490kc, Cooke, Grant KWTC, 250w, 1230kc, Cooke, West al , : sini 
D 2.50 3.00 9.00 14.40 21.60 36.00 Coast Radio Sales 1)Monterey (SAN GEN ESNO Th)Dinuba 
N 2.50 3.00 9.00 14.40 21.60 36.00 SB 1M 5M 15M 30M 1Hr a WVislia ous \ 
Note: All rates one-time. Population, | D 4.90 8.40 16.80 25.20 42.00 m Hanford (a)Tulare 
home and radio home figures given for N 7.00 12.00 24.00 36.00 60.00 Coalinga (1 Porterville \ 
cities over 10,000. Sources: See fore- . P KINGS - 
word. (Continued on page 26 ) ) 
»> 


KIEM ~« 


I° INTERESTED in processing plants 
that use waste wood. In the KIEM 
area there are over 400 mills and 
plywood plants. This area today is 
the largest lumber producing section 
in California and one of largest in 
world. it is the only redwood lumber 
area, and now fir production here 
exceeds that of redwood. If you know 
of any plant interested in processing 
waste materials left from logging and 
lumber operation, please have them 
contact KIEM. Information will be 
supplied and without obligation. Phone 
Hillside 3-1621 or write Bill Smullin, 
KIEM, Eureka, California. 


>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>> 2>>>>>>>>>>>>>2>2>>99>29>>>>>> 292>29>>2999>>9929222929992>>9>92929299999999999>: 
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CHANNEL 3—TV 
APPLIED FOR! ! 


FOR YOUR FREE REDWOOD BURL—WRITE 


>>>>>>>>>>>>2>>>>>>>>>2>>>2>2>2929222>>>299>>>>> >D>>>>>>>>>9>399>>>99>9999999999999 >>>>>>>>>>>>>>>>>>2>>29>2>9>29>>29229999299229222292>9>292>992>2>>>>222>>9>9>2>>2992>>>>>>>>>>>>9292>>>9>99999999> 





W ILL tell your story to more than 110,000 people 

in the northwestern California and southwestern 
Oregon lumber producing area. If you are interested 
in lumberjacks, fishermen, dairymen, cattlemen, sheep- 
men or redwood tourists, KIEM will reach them for 
you. They believe and trust this station which has 
been operating since 1933. Modern plant manned 
by 28 professional radio people will handle your 
campaign. For details, write direct or call John Blair 
and Company. 


KILEM ON 
REEL EEE EEE EEE EEE EEE EEE EEE EEE EEE EELS e 


YOUR LETTERHEAD 





% 


RKKKKEK KEKE KE 


PEER E EEE EEE EEE EEE EEE EEE EEE EE EEE ELLE EEE EE EEE EEE EEE E EEE EEE E EEE CEE ELEC EEE EEE ELE KEELE KEKE EEE KE 
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NOT ONLY THROUGHOUT 
THE PACIFIC WEST 
but people in 
EVERY STATE AND HALF AROUND THE WORLD 
LISTEN TO AND ACKNOWLEDGE 


>>>2925 5% } | 
vw 
2 w 
w 


Sank ©. Qidkiny. Sue 


50,000 watt — Clear Channel 
640 ke 


A Southern California 
institution for over 
years 
NBC for LOS ANGELES Represented by Edward Petry Co., Inc. 








C4KKE EE 
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CALIFORNIA SB IM 5M 15M 30M 1Hr LONG BEACH, 250,767 pop.; 90,848 

















D 6.00 6.00 8.00 16.00 24.00 40.00 4 AM affiliates, average 1-time rates homes; 99.0% radio; 89,940 radic 
SPOT RATE FINDER N 12.00 12.00 16.00 32.00 48.00 80.00 SB 1M 5M 15M 30M 1Hr homes; Los Angeles Co. 
year. , COALINGA, 5,539 pop.; Fresno Co. D 15.33 15.67 21.67 37.90 56.85 94.75. .« TTA ss 
(Continued from page 24) KBMX, 500w-D, 1470ke Shae Shes ee Tee tints aeeee | * 2 SO eees, average t-time 
BERKELEY, 113,805 pop.; 36,475 | 2s; | D 3.75 4.70 8.50 13.50 21.65 5 P 
99.4% radio; 36,256 radio hanes: Abe CORONA, 10,223 pop.: 3,053 homes; KARM, 5kw, 1430kc, ABC, Petry = iM SM 15M SOM 1 Hi 
set ry MOG vadio. S08 watin ~ homes, | 2 11.00 16.90 30.00 45.00 75.00 | D 6.00 7.00 12.50 25.00 42.50 62.50 
KRE. 250w. 1400kc. BMB acaba te: SF aes: Pe a” | 22.50 34.00 60.00 90.00 150.00 N 8.00 9.25 19.50 37.50 62.50 107.50 
: . . KBUC, 500w, 1370ke, McGillv ‘ KARM-FM, Chan. 270, 101.9mc, 7.4kw, 
, 7. be rs a 30M ame oe ee ee ee, ee pans KFOX, kw, 1280ke, Burn-Smith, Pulsc 
3.06 55 14.25 26.25 47.00 | y r+ ; a) Eee ae KFRE, 50kw, 940ke sites i 00 10.00 20.00 35.00 50.00 
N 3.00 4.00 8.55 14.25 26.25 47.00 | N SHO 1050 1 Be OM EE el euise PKS: «CBS, Avery- | 6.00 6.00 14.00 25.00 50.00 90.0 
KRE-FM, Chan, 275, 102.9mc, 6.8kw, CRESCENT CITY, 1,706 pop.; Del | D 18.00 18.00 32.50 52.00 78.00 130.00 KFOX-FM, Chan. 272, 102.3mc, lkw 
Bonus Norte Co. N 35.00 35.00 65.00 104.00 156.00 260.00 KGER, 5kw, 1390ke m we 
BEVERLY HILLS, 29,032 pop.: 10,564 KCRE, 250w, 1400ke 7 KRFM (FM). Chan. 227. 93.7mc, 70kw D 6.00 8.00 15.00 30.00 50.00 75.06 
homes: 99.7% radio: 10,532 radio D 2.00 3.00 7.00 16.00 25.00 40.00 Avery-Knodel ‘ ¢ . P N_ 10.00 12.50 25.00 50.00 75.00 125.06 
homes: Los Angeles Co. N 2.00 3.00 7.00 16.00 25.00 40.00 | p* 3090 3.00 8.00 12.00 20.00 | KNOB (FM), Chan. 276, 103.1mc, 320w 
KSRT (FM). Chan. 292, 102.9mc, 1kw | DELANO, 8,717 pop.; Kern Co.; TV | N 3.00 3.00 8.00 12.00 20.00 | 2 100 200 4.00 8.00 12.00 20.0 
(CP) alloc.: Chan. 33. KGST, 1kw-D, 1600kc, Forjoe N 1.00 2.00 4.00 8.00 12.00 20.06 
: ; a KCHJ, 1kw-D, 1010kce D 5.40 5.40 9.00 20.00 30.00 50.00 | LOS ANGELES, 1,970,358 pop.; 665,750 
i: whe ae D 5.00 6.00 9.00 17.00 30.00 50.00 | KMy 5kw. 580kc, NBC. Raymer homes; 98.4% radio; 655,098 radio 
D 4.50 19.00 28:00 37.00 55.00 | DINUBA, 4,971 pop.; Tulare Co. D 18.00 18.00 25.00 48.00 72.00 120.00 nee: be Me BS Fd a. 
N 4.50 19.00 28.00 37.00 55.00 | KRDU, 250w, 1240kc, Continental, | N 35.00 35.00 50.00 96.00 144.00 240.00 (TV). 5 (KTLA (TV)). 7 (KECA- 
BRAWLEY, 11,922 pop.: 3,174 homes; Western Radio Sales, West Coast KMJ-FM, Chan. 250, 97.9mc, 7.3kw, TV). 9 (KHJ-TV). 11 (KTTV (TV) ) 
89.8% radio; 2,850 radio homes; Im- OF ees Sales 10.25 1635 24.55 40.95 Bonus ; : 13 (KLAC-TV), 22, *28, 34. 
perial Co.; TV alloc.: Chan. 25. N 10.25 1635 24°55 40.95 KYNO, 1kw, 1300kc, MBS, Holling- 4 AM affiliates, average 1-time rate 
KROP, lkw, 1300kc, BMB sas aaa Bi gilt peg , bery, Hooper : 
D 7.00 8.00 22.00 34.00 46.00 70.00 | EL CENTRO, 12,590 pop.; 3,643 homes; | D_ 10.00 12.30 21.60 32.40 54.00 | D 49.30 56.43 67.67 117.00 175.50 292.5( 
N 7.00 8.00 22.00 34.00 46.00 70.00 94.9% radio; 3,457 radio homes; Im- | N_ 18.00 22.60 43.20 64.80 108.00 § N 98.60 112.85 129.33 225.00 337.50 562.5( 
BURBANK, 78,577 pop.; 25,034 homes; ee ee oe GLENDALE, 95,702 pop.; 34,426 homes; 
99.4% radio: "24 884 radio homes: Los KXO, 250w, 1230kc, MBS, Raymer, Con- 99.4% radio; 34,219 radio homes; Los 7 AM non-affiliates, average 1-time 
Angeles Co: 5 es ° lan, Crossley, Hooper Angeles Co. rates 
KBLA. 250w. 1490ke D 5.00 7.00 10.00 16.00 24.00 40.00 | KIEV. 250w-D. 870kc D 10.80 14.07 22.23 40.29 62.93 102.93 
D 150 450 7.00 5 27.50 50.00 | N 8.00 11.00 18.50 31.40 40.00 50.00 | D 4.00 6.00 18.00 32.00 60.00 | N 17.70 21.07 29.73 53.50 81.93 134.64 


15.7 
N 1.50 4.50 7.00 15.75 27.50 50.00 | EUREKA, 23,058 pop.; 7,365 homes; KUTE (FM), Chan. 270, 101.9mc, 11.6kw = = 
; ce 96.0% radio; 7,070 radio homes; Hum- | D 3.00 3.00 3.50 7.00 11.00 18.00 | KECA, 5kw, 790kc, ABC, ABC Spot 














CALEXICO, 6,433 pop.; Imperial Co. ? ; ~y" p - . ‘ Sales 
KICO, 250w, 1490kc, Continental, Grant boldt Co.; TV alloc.: Chans. 3, 13. N 3.00 3.00 3.50 7.00 11.00 18.00 D. 42.20 42.20 54.00 108.00 162.00 270.00 
D 3.00 4.00 7.00 11.00 16.50 27.50 | 5 am affiliates, average 1-time rates HANFORD, 10,028 pop.; 2,988 homes; | N_ 84.40 84.40 90.00 180.00 270.00 450.00 
N 5.00 6.00 10.00 16.00 24.00 40.00 D “7.50. 7.50. 10.40 16.85 26.50 42.50 96.8 o radio; 2,892 radio homes; KECA-FM, Chan. 288, 95.5mc, 290kw. 
CHICO, 12,272 pop.; 4,082 homes; 97.8% | N 1100 11,00 16.10 27.00 39.75 66.25 oe oe 2 a Se St Bonus 
radio; 3,992 radio homes; Butte Co.; KNGS, lkw, 620ke, Connell KECA-TV, Chan. 7, _15.75kw-aur.; 
TW atiog = Chan: 12. KHUM, 250w. 1240ke. ABC. Western | RB 5-00 9.00 10.00 20.00 30.00 50.00 31.4kw-vis.; ABC, ABC Spot Sales. 
adie, Mamanees , , N 6.00 7.50 12.00 24.00 36.00 60.00 Katz 
2 AM affiliates, average 1-time rates D 6.00 6.00 8.80 14.70 23.00 35.00 HOLLYWOOD (See Los Angeles List- D_ 90.00 90.00 133.25 200.00 300.00 500.00 
D 6.10 6.00 8.83 17.63 28.05 46.73 N 9.00 9.00 13.20 22.00 31.50 52.50 ing). N_ 220.00 220.00 320.00 480.00 720.00 1,200.00 
N 10.05 12.00 13.80 29.88 47.13 78.50 | KIEM, 5kw, 1480kc, MBS, Blair, Conlan | INDIO, 5,300 pop.; Riverside Co. KFAC, 5kw, 1330kc, Pulse _ 
z D 9.00 9.00 12.00 20.00 30.00 50.00 | KREO, 250w, 1400kc, Young, Scott D_ 9.50 11.00 35.00 50.00 = 
KHSL, 5kw, 1290kc, Don Lee, MBS, | N_ 13.00 13.00 19.00 32.00 48.00 80.00 | D 4.50 19.00 28.00 37.00 55.00 | N_ 24,00 30.00 : 65.00 110.00 
Grant KRED (FM), Chan. 242, 96.3mc, 4.6kw, | N 450 1980 20.80 3140 6.00 | RFAC-PM, Chan. 03. 104dme, Siku 
D_ 6.20 9.65 19.25 32.10 53.45 B 5 "i . KFI, 50kw, 640kc, NBC, Petry 
N 8.10 ae 00 28. 100 | woe mkae ace ; LANCASTER, 3,594 pop.; Los Angeles | 1 62.50 62.50 84.00 140.00 210.00 350.00 
VCE (7M). Chan. 206, i61.tme, Othw, | TER BRAGG, 2005 pop.; Mentocine | ct. stew, 100i N 125.00 125.00 168.00 280.00 420.00 700.00 
Grant (Rates on request) Co. ‘ F WW M3 KFMV (FM), Chan. 234, 94.7mc, 58kw 
ae ~ eee KDAC, 250w, 1230kc, Forjoe D 4.50 4.50 7.00 14.00 21.00 35.00 “ 75.0 
KXOC, 5kw, 1150ke, CBS, Western 3 eoUV J 7 rs D 4.50 6.25 12.50 25.00 43.75 75.00 
Radio, Pearson D 2.75 345 7.00 11.00 16.50 27.50 | N 4.50 4.50 7.00 14.00 21.00 35.00 | Ny 4'59 6.25 12:50 25.00 43.75 75.00 
Pa SSE at N 4.00 5.00 10.00 16.00 24.00 40.00 LODI, 13,798 pop.,; 4,746 homes; 97.3% KFVD, 5kw, 1020kc, McGillvra 
Note: All rates one-time. Population, | FRESNO, 91,669 pop.; 28,640 homes; radio; 4,618 radio homes; San Joa- | p 650 10:00 15.00 30.00 45.00 80.00 
home and radio home figures given for 97.7% radio; 27,981 radio homes; quin Co. N 6.50 10.00 15.00 30.00 45.00 80.00 
cities over 10,000. Sources: See fore- | Fresno Co.; TV alloc.: Chans. 12, *18, | KCVR, lkw-D, 1570kc Cents wal mes 
word. 24, 47, 53. D 4.00 6.00 10.00 16.00 24.00 40.00 (Continued on page 28) 
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— Outstanding Independent—On the Air for 26 years 


THE STATION BEST KNOWN FOR MERCHANDISHING, PROMOTION & RESULTS!! 
DOLLAR FOR DOLLAR’ THE BEST BUY FOR YOU 


REPRESENTED BY THE BRANHAM COMPANY 
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S KTLA Studios + 5451 Marathon St., Los Angeles 38 - HOllywood 9-6363 

s Qatnount 7 Eastern Offices + 1501 Broadway, New York 36 + BRyant 9-8700 
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CALIFORNIA MODESTO, 17,389 pop.; 6,219 homes; MARKET INDICATORS FOR CALIFORNIA 


98.0°7 radio; 6,095 radio homes; Stan- 


SPOT RATE FINDER ae SA: SY Mee.: Shen. 2. CLASSIFICATIONS FIGURES YR. FIGURES YR. 
(Conti l fr » IG 2 I -affiliates. av -ti . ~ . a 
pines tclgad tila Se REE | I noi sie nie scsinicas 10,586,223 50 6,907,387 °40 
LOS ANGELES (Continued) SB 1M 5M 15M 30M 1Hr | Urban Population ............ 8,539,420 °50 (1) 4,902,265 ’40 
KFWB, 5kw, 980kc, Branham 7 Ayo wae roped roped Pa poe Rural Population ............. 2,046,803 °50 (1) 2,005,122 ’40 
D 1000 25.00 36.00 1900 10800 ee I on ain <vwnine vite 3,336,308 °50 2,138,343 7°40 
: 25. 36. 72. % M), Chan, 277, 103.; - 5 r, : t 5 t 
N 15.00 40.00 50.00 100.00 150.00 | “BEE (FM), Chan. 277, 103.3me, 11.5kW, | Percentage Radio ............. 98.2%  °50 92.9% °40 
KGFJ, 250w, 1230ke D 1.00 1.00 2.00 3.60 6.00 10.00 | Radio Homes ............ 5 ‘ = 33.02 ’ 
D 8.00 8.00 14.00 24.00 36.00 65.00 | N_ 1.50 1.50 3.00 540 9.00 15.00 ” ee ee 3,320,436 30 1,933,028 40 
N 8.00 8.00 14.00 24.00 36.00 65.00 | KBOX, lkw, s70ke, Oakes Retail Sales $12,428,169,000 °51 $10,979,997,000 °48 
- teas. deabiices : D 8.00 8.00 12.00 20.00 32.00 60.00 a oe a ‘ a in 
KHJ. Skw aeagke: Don Lee, naps, Beis N 10.00 1000 1800 30.00 5000 7500 | Automobiles .................. 4,926,543 751 4,620,078 750 
. aes > @n NN 97N NN ABD. I ‘ , me - , Meeker, Teleph ; 4 Ing § vf 94> 
N 65.00 92.00 180.00 270.00 450.00 = siete ‘eeites, medio ee eee ,061,400 752 2,280,700 °45 
KHJ-FM, Chan. 216, 101.lmc, 2kw, | p 3.00 8.00 10.00 20.00 30.00 50.00 | New Construction ............. $3,262,800,000 °51 $ 867,400,000 °’40 
eae , ee a oe on oe | See See $1,745,468,221 749 $1,399,894,412 *44 
a Chan. 9, 15kw-aur., 30kw-vis., KTRB, 5kw, 860kc, Grant, Hooper, I IR cece C i wise Ss) See 94 BO, < J a IIIS, 
etry Pulse nterna even ‘ollections... $3,5% ¢ "5 413,395. °5 
D 90.00 125.00 200.00 300.00 500.00 D 8.50 15.00 25.00 45.00 75.00 pa ee - en 3,536,306,198 1 $2,794,713,395 0 
N 180.00 250.00 400.00 600.00 1,000.00 12.00 20.00 32.00 50.00 90.00 (1) Old urban definition of Census Bureau. 
—, 5kw-D, 1lkw-N, 570ke, Young TRB- FM, Chan. 281, 104.1lme, 5kw, ; 
24.50 31.00 60.00 93.00 155.00 Grant, Bonus Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
N 24.50 31.00 60.00 93.00 155.00 | MONTEREY, 16,205 pop.: 4,935 homes; unlicensed. For other sources see foreword. 
KLAC-TV, Chan 13, 16.2kw-aur.; 96.3% radio; 4,752 radio ame irene * . * 
30.8kw-vis., Katz terey Co.; TV alloc.: (See Salinas). 
D 125.00 162.50 260.00 390.00 650.00 KMBY. 250w. 1240ke. KBS PASADENA, 104,577 pop.; 36,222 homes; KVCV, lkw, 600kc, Don Lee, MBS, 
N 250.00 312.50 500.00 750.00 1,250.00 | p ‘ 4.50 9.00 18.00 27.00 45.00 poten 35,751 radio homes; Los Grant 
KMGM (FM), Chan, 254, 98.7mc, 49kw N 6.00 12.00 24.00 36.00 60.00 eclcs , SB IM 5M 15M 30M 41Hr 
D_ 3.00 10.00 20.00 30.00 50.00 | MT. SHASTA, 1,909 pop.; Siskiyou Co. | - afalintos : er D 6.50 8.85 17.70 29.50 49.15 
wa aie a — —_ ae KWSD. 250w, 1s40kc. Western Radio, | = Re s non-affiliates, average 1-time | yy 8/5 11:00 21.25 35.40 59.00 
I , 50kw-D, w-N, 7 c, - Continental, BMB KVRE (FM), Chan. 280, 103.9mc, 1lkw, 
Reps. (CP 50kw-N) D 4.50 6.00 10.00 16.00 24.00 40.00 SB 1M 5M 15M 30M 1Hr ao oe me, Tine 


D 20.00 25.00 30.00 60.00 90.00 150.00 | N 5.00 7.50 12.50 20.00 30.00 50.00 | D 4.80 6.33 11.97 25.80 40.13 68.80 | RIDGECREST, 2,028 pop.; Kern Co. 
N 40.00 50.00 60.00 120.00 180.00 300.00 | Napa, 13,579 pop.: 4,638 homes; 98.2% | N 4.80 7.00 13.70 28.20 43.20 73.20 | KIWL, 250w, i240kc 


KNBH (TV), Chan. 4, 13.6kw-aur.; radio; 4,555 radio homes; Napa Co : (CP) 
25.25kw-vis.; NBC, NB t Sal an: ae ; ALI, 1k -D, 14 ke, ; 5 dae hats : 
p *”43.50 85.00 123 00 200.00 300.00" 500.00 | KVON, 500w, _ 1440ke, Forjoe, West | AUP 1kw2D. 1430Ke, Oakes . 6099 | RIVERSIDE, 46,764 pop.; 15,113 homes: 
N_ _ 82.50 165.00 250.00 400.00 600.00 1,000.00 | , Coast Radio Sales KWKW, Ikw, 1300Ke, Forjoe , ke 2a0 St ae Cen i ee 
KNX. 50kw, 1070ke, CBS. CBS Radio | D_ 7.00 10.00 15.00 20.00 30.00 50.00 | 5 600 10.00 240). 36.00 60.00 erside Co.; TV alloc.: Chans. 40, 46. 
Spot Sales at cm ° aio | N_ 7.00 10.00 15.00 20.00 30.00 50.00 | ¥ 600 10.00 2400 3600 60.00 ee ae Fe ge we 
D 60.00 75.00 65.00 130.00 195.00 325.00 | OAKLAND, 384,575 pop.; 128,832 homes; | KwK-FM, Chan. 252, 98.3mc, 0.33kw , — oo oo oo 
J 120.00 150.00 130.00 260.00 390.00 650.00 98.7% radio; 127,157 radio homes; Ig Og Pca gy Anon 
N 120.00 150.00 130.00 260.00 390.( ‘Alameda Co.: TV alloc: (See San | KXLA, 10kw, 1110kc KPOR (FM), Chan. 248, 97.5mc, 80kw, 
KNX-FM, Chan. 266, 93.lmc, 40kw, Mieavicinco) ” os | D 4.80 8.00 17.40 32.40 50.40 86.40 ; (Same as AM) 
wae =e Eee : N 480 8.00 17.40 32.40 50.40 86.40 | saCRAMENTO, 137,572 pop.: 43,385 
CN? ( ), nan. 2, 12.5kw-aur.; : is ; = ; ote ee. Pe se 
25kw-vis.; CBS, CBS Television Spot | 3 AM non-affiliates, average 1-time | coma, yng ag pd “a sae eer } ot de age Sy — 
Sales s ae aa , , » BES, , > ae 3 3 
D 120.00 180.00 240.00 360.00 600.00 D 9.50 9.00 14.92 28.17 43.75 70.25 Grant Chans. 3, *6, 10, 40, 46. 
KOWL, 5kw-D, 1580ke (See anta - ae | ‘ : ‘ . : | ’ a as uae ee —_ 
MV > KLX, 1lkw, 910kc, Burn-Smith, Hooper | } - 35 . | D 11.93 11.93 17.58 31.74 47.55 81.75 
<p) i N 12.00 14.00 27.50 50.00 75.00 130.00 : omy ip , 
(CP) x Sonoma Co.; TV alloc.: Chan. 56. KCRA, 5kw-D, lkw-N. 1320kc. NBC 
KRKD, 5kw-D, 1kw-N, 1150ke KLX-FM, Chan. 267, 101.3mc, 20kw, KAFP, 250w, 1490kc, Western Radio Meeker. BMB. Conlan Hooper , 
D 10.00 10.00 18.40 37.00 54.50 82.50 Burn-Smith, Bonus Sales | D 13.20 ‘13.20 21.60 34.55 51.85 96.00 
N 10.00 10.00 18.40 37.00 54.50 82.50 KROW, likw, 960kKc, Raymer > D 3.50 4.75 7.50 15.00 25.00 45.00 | N 922900 2200 36.00 57.60 86.40 160.00 
KRKD-FM, Chan. 242, 96.3mc, 15kw D 13.75 27.50 41.25 68.75 N 350 4.75 7.50 15.00 25.00 45.00 | KCRA-FM, Chan. 241, 96.1me, 15kw. 
KTLA (TV), Chan. 5, 15kw-aur.; 30kw- N ; 25.00 50.00 75.00 125.00 PITTSBURG, 12,763 pop.; 3,814 homes; | Meeker, Bonus 
vis.; Nat'l Sales, Raymer KWBR, lkw, 1310ke Re 98.7% radio; 3,764 radio homes; Con- | KFBK, 50kw, 1530kec, ABC, Raymer, 
D 115.00 125.00 150.00 262.00 400.00 625.00 | D 7.50 13.50 27.00 45.00 72.00 tra Conta Go. | Hooper, BMB 
N 230.00 250.00 300.00 525.00 800.00 1,250.00 | N 12.50 22.50 45.00 72.00 120.00 | KECC. ikw, 990ke, Grant D 18.00 18.00 25.00 48.00 72.00 120.00 
KTTV (TV), Chan. 11, 16.6kw-aur.: | ONTARIO, 22,872. pop.; 7,387 homes; | D 6.75 8.00 12.00 21.00 40.00 65.00 | N_ 35.00 35.00 50.00 96.00 144.00 240.00 
seeds “Rar ngage Blair TV, Pulse, 98.0% radio; 7,239 radio homes; San | N 6.75 8.00 12.00 21.00 40.00 65.00 eee 245, 96.9mc, 5.4kw, 
ooper, - i | | : 
D 80.00 112.00 160.00 240.00 400.00 ene Sm. POMONA, 35,405 pop.; 11,263 homes; | , Raymer, Bonus oo Grant 
N 210.00 280.00 400.00 600.00 1,000.00 | KOCS, 250w-D, 1510k , 99.0% radio; 11,150 radio homes; Los | p * "5.90 ' 9.80 19.20 28.80 
MADERA, 10,497 pop.: 3,001 homes; | P__ 1-50 2.40 6.00 10.00 18.00 30.00 Angeles Co. KROY. 250w, 1240kc, CBS, Avery- 
95.6% radio; 2,869 radio homes; | KEDO (FM), Chan. 228, 93.5mc, 310w, KPMO, 500w, 1600kc nae ° , . 
Madera Co.: TV alloc.: Chan. 30. Bonus days only 5.00 12.50 20.00 30.00 50.00 | D 9.00 9.00 12.50 22.00 33.00 55.00 
MARYSVILLE, 7,826 pop.; Yuba Co. | OROVILLE, 5,387 pop.; Butte Co. N 5.00 12.50 20.00 30.00 50.00 | 1650 16.50 25.00 44.00 66.00 110.00 
KMYC, lkw, 1410kc, MBS tes KMOR, 250w, 1340kce PORT CHICAGO, pene Costa Co.; KXOA, lkw, 1470kc, MBS, Pearson, 
D 4.20 4.20 9.00 13.50 22.50 37.50 | D 4.50 6.00 10.00 16.00 24.00 40.00 TV alloc.: Chan. 15. Hooper 
N 6.00 6.00 12.00 18.00 30.00 50.00 | N 450 6.00 10.00 16.00 24.00 40.00 D 7.50 7.50 11.20 22.40 33.60 56.00 
KMYC-FM, Chan. 261, 99.9mc, 4.9kw, | OXNARD, 21,567 pop.; 5,850 homes; | PORTERVILLE, 6,904 pop.; Tulare Co. | N 15.00 15.00 22.40 44.80 67.20 112.00 
Bonus | 97.7% radio: 5,715 radio homes: Ven- KTIP, 250w, 1450kc, Cooke, Grant KXOA-FM, Chan. 300, 107.9mc, 13kw, 
MERCED, 15,278 pop.; 4,749 homes; tura Co.; TV ‘alloc.: Chan. 32. D 4.00 4.00 6.00 12.00 18.00 30.00 | Bonus 
84.3% , Tadio; 4,005 radio homes; | PALM SPRINGS, 7,660 pop.; Riverside | N 6.00 6.00 10.00 20.00 30.00 50.00 | SALINAS, 13,917 pop.; 4,381 homes; 
Merced Co.; alloc. : - of. Co. | RED BLUFF, 4,905, pop.; Tekama Co.; | 98.2% radio; 4,302 radio homes; 
KYOS, 5kw, 1480kc, MBS, Grant . : TV alloc.: Ch | Monterey Co.; TV alloc.: (Salinas- 
5 6h Ge Seb tomb S00 acs | MERE). Sow, ithe, CBS, Pesrson, a | Monterey) Chans. 8, 28. 
N 8.10 8.10 11.60 27.75 46.25 77.00 | _ O'Connell, Conlan KBLF, 250w, 14d0ke, Tracy-Moore | KSBW. 1kw, 1380ke. MBS, Don Lee. 


D 4.20 4.20 6.00 12.00 18.00 30.00 | D 4.00 4.00 7.00 14.00 21.00 35.00 | , =? : : 
¢ | : 7 | Burn-Smith, Western Radio, Hooper 
N 7.00 7.00 10.00 20.00 30.00 50.00 | N 4.00 4.00 7.00 14.00 21.00 35.00 | 1, ""G'9 6.06 12.00 24.00 36.00 60.00 


| PALO ALTO, 25,475 pop.; 8,431 homes; | REppING, 10,256 pop.; 3,472 homes; | N 7.50 7.50 15.00 30.00 45.00 75.00 
Note: All rates one-time. Population, | 99.5% radio; 8,389 radio homes; 96.9% radio: 3.564. radio oe | 


KVME (FM), Chan. 248, 97.5mc, 8.9kw, 
Grant, Bonus 








home and radio home figures given for Santa Clara Co. Shasta Co.: TV alloc.: Chan. 7. (Continued on page 30) 


ities y ,000. Sources: See fore- KIBE, 250w-D, 1220ke 
pac | a “ D 8.00 14.00 28.00 42.00 70.00 
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"4 “Our Country’s Strength 


50 


wn is Created... 






io 


99 


IBS, 


1Hr 


49.15 
59.00 
lkw, 


70.00 REESE H. TAYLOR 


70.00 
Okw, President, Union Oil Company of California 


96.00 ‘ > , iat i —o 

60.00 “Our country’s strength is created by the responsibility and solidarity of individual 
w, citizens in a self-chosen government and economy. It can—and must—be perpet- 
mer, uated against all who seek to undermine it. The men and women who invest regu- 


20.00 larly in United States Defense Bonds are contributing to our national integrity and 
40.00 ; “a ‘ei : “aie apa * . 2 
aioe. to the traditions of personal independence so characteristic of a free people.” 


fery= ~ = ° + . 
—_ Every pay day, 6,500,000 employed men and women... e monthly redemptions of unmatured E Bonds during 
55.00 f oak i : ‘: F . | . = 

10.00 “are contributing to our national integrity and to the tradi- each of 9 months (April to December, 1951) were less 
rson, 


56.00 a “ . 

12/00 chase of United States Defense Bonds. ~~ — bs cea 

aie. e the cash value of Series E Bonds held by individuals on 
December 31. 1951. amounted to $34.727.000.000—$4.8 


billions more than the cash value of Series E’s outstand- 


tion of personal independence . . .” by the systematic pur- than 1% of the amounts outstanding. 


mes; How important is this contribution to national economy 
mes; 


inas- and personal security? Let’s look at a few figures. 
Lee, 
6.00 e the cumulative purchases of 6.500.000 Payroll Savers 


inns add up to $130,000,000 per month. 


ing in August, 1945. 


That Americans have built personal security and a reser- 
voir of purchasing power exceeding $34.7 billions is due 


ee : , R in no small measure to the patriotism and foresight of men 
— e the number of individual E Bonds sold in 1951 totaled like Mr 


; J Taylor and other leaders of industry who have 
68,069,000 pieces—8% more than in 1950. 


made the Payroll Savings Plan available to their employees. 


e purchases of $25 and $50 E Bonds—the denominations For help with your Payroll Savings Plan, phone, wire or 
popular with Payroll Savers—were greater than the sales write to Savings Bond Division, U.S. Treasury Department, 
of $500 and $1,000 E Bonds, Suite 700, Washington Building, Washington, D. C. 


The U.S. Government does not pay for this advertising. The Treasury De- 
partment thanks. for their patriotic donation, the Advertising Council and 


VY 


“ rea yCKSTI NG 


e Newsweek Ly Radio and Televisior 
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SAN FRANCISCO, 775,357 pop.; 259,162 KNBC, 50kw, 680kc, NBC, NBC Spot 


homes; 98.0% radio; 253,978 radio Sales, BMB 

homes; San Francisco Co.; TV alloc. z s 
(San Francisco-Oakland): Chans. 2, SB IM 5M 15M 30M 1Hr 
4 (KRON-TV), 5 (KPIX (TV)), 7 D 36.00 36.00 48.00 96.00 144.00 240.00 
(KGO-TV), *9, 20, 26, 32, 38, 44. N_ 72.00 72.00 96.00 192.00 288.00 480.00 
KNBC-FM, Chan. 259, 99.7mc, 45kw, 

4 AM affiliates, average 1-time rates NBC Spot Sales, Bonus 
SB IM 5M 15M 30M 14Hr KPIX (TV), Chan. 5, 15.43kw-aur.; 


D 34.63 34.83 54.50 96.00 144.00 240.00 29.93kw-vis.; CBS, DuMont, Katz 

N_ 60.38 65.17 104.00 183.00 274.50 457.50 D_ 37.50 75.00 94.00 150.00 225.00 375.00 
N_ 75.00 150.00 188.00 300.00 450.00 750.00 

4 AM non-affiliates, average 1-time KPOO, lkw-D, 1010ke (CP) 

rates (No rates available) 

D 11.52 12.88 20.38 37.99 61.24 102.25 

N 21.41 68.75 37.12 68.75 110.50 186.00 | KRON (FM), Chan. 243, 96.5mc, 116kw 
N 2.00 6.00 9.00 12.00 18.00 30.00 


KCBS, 50kw, CBS, CBS Radio Spot KRON-TV, Chan. 4, 7.7kw-aur.; 14.5kw- 


Sales, BMB, Pulse vis.; NBC, Free & Peters 
m = a 
D = 40.00 50.00 100.00 150.00 250.00 D 75.00 93.75 150.00 225.00 600.00 
N_ 80.00 200.00 300.00 500.00 
N 160.00 200.00 320.00 480.00 800.00 
KCBS-FM, Chan. 279, 103.7mc, CBS 
Radio Spot Sales, Bonus KSAN, 250w, 1450kc, Pulse 
KDFC (FM), Chan. 271, 102.l1me, 33kw D 7.50 7.50 13.50 27.00 45.00 72.00 
D 2.00 3.50 12.00 16.00 30.00 N 12.50 1250 2250 45.00 72.00 120.00 
N 3.00 5.00 16.00 24.00 40.00 
KSFO, 5kw-D, 1lkw-N, 560kc, Headley- a 
C KFRC, 5kw, 610kc, MBS, Don Lee, Resa: Puics ny a 
j Blair 
reatest shows, brightest D 22.00 28.00 48.00 80.00 120.00 200.00 | D_ 14.00 14.00 20.00 39.95 59.95 100.00 


N 44.00 56.00 96.00 160.00 240.00 400.00 N 28.00 28.00 40.00 80.00 120.00 200.00 


stars, widest coverage with . KGO. S0kw, _810kc, ABC, ABC Spot | KXKX (FM), Chan. 247, 97.3mc, 10kw 
: ales, uls 
‘ ~ ay 76 x6 97 D 4.00 6.00 10.00 15.00 25.00 
d ’ D 40.50 40.50 72.00 108.00 162.00 270.00 
the San Francisco Bay area S N 67.50 67.50 120.00 180.00 270.00 450.00 N 4.00 6.00 10.00 15.00 25.00 


KGO-FM, Chan. 291, 106.l1mc, 50kw, KYA, 5kw-D, lkw-N, 1260ke, Holling- 
ABC Spot Sales, Bonus bery 


D 8.10 13.50 20.00 40.00 60.00 100.00 
KGO-TV, Chan. 7, 13kw-aur.; 27kw- 
vis.: ABC, ABC Spot Sales, Tele- N 12.15 20.25 30.00 60.00 90.00 150.00 
pulse 


D_ 30.00 60.00 80.00 120.00 180.00 300.00 
N_ 60.00 120.00 160.00 240.00 360.00 600.00 


finest transmission facilities. 


SANGER, 6,400 pop.; Fresno Co. 
KSJV, 1kw-D, 900kce, O'Connell, Sears 





_ & Ayres 
= KJBS, 1lkw, 1100kc, Hooper D 4.00 5.00 13.50 21.60 32.50 55.00 
SAN FRANCISCO “ D 16.50 16.50 28.00 45.00 80.00 137.00 pias Mis eee. Sone 
N 33.00 33.00 56.00 90.00 160.00 274.00 (Continued on page 32) 


CBS and DUMONT TELEVISION NETWORKS 
Represented by THE KATZ AGENCY 








SAN DIEGO, 334,387 pop.; 104,508 
CALIFORNIA homes: 98.4"; >; 102.836 


radio; radio 
homes; San Diego Co.; TV alloc.: 
SPOT RATE FINDER Chans. 8 (KFMB-TV), 10, *15, 21, 27, 
33, 39. 
(Continued from page 28) 
; ‘ : 4 AM affiliates, average 1-time rates 
Ss ee ae ee ee — SB IM 5M 15M 30M 1Hr 
) >S C re ’ : « re - ~ > ~ - 
homes. San Bernardino’ Co. TV | D_ 12.07 14.60 20.70 36.00 54.00 90.00 
alloc.: Chans. 18, *24, 30 é N 22.75 27.50 38.90 72.00 108.00 180.00 


2 AM non-affiliates, average 1-time 
2 AM attiliates, average 1-time rates . . : 
. . is : 4.00 6.25 9.25 18.75 33.50 5:2 
SB IM 5M 15M 30M 1Hr) N 5.25 7.50 14.75 30.00 43:50 7: 
D 8.25 8.25 11.60 23.20 34.80 58.00 


N 13.00 13.00 18.50 37.00 55.50 92.50 KCBQ, 5kw-D, 1kw-N, 1170ke, CBS, 
Avery-Knodel, Hooper, Pulse 
D 16.00 16.00 24.00 40.00 60.00 100.00 
2 AM non-affiliates, average 1-time N 30.00 30.00 48.00 80.00 120.00 200.00 
rates KFMB, ikw, 550kc, ABC, Branham, 
D 3.80 6.00 9.00 18.00 26.00 40.00 Hooper 
N 4.80 8.00 11.00 22.00 32.00 50.00 D 10.80 14.40 18.00 36.00 54.00 90.00 
N 18.00 24.00 36.00 72.00 108.00 180.00 
KFMB-TV Chan. 8, 20.2kw-aur.; 
none Same Sens Sane seaside AT00 B50 00 120 00 200.00 
D 4.00 6.00 8.00 16.00 24.00 40.00 — N  g0.00 80.00 100.00 160.00 240.00 400.00 
N 6.00 10.00 12.00 24.00 36.00 60.00 KFSD, 5kw, 600kc, NBC, Raymer 
— “ . Hooper : 
rd Se ro © - 
KEXM. . ikw, 590ke, MBS, Blair. | p 14.00 18.00 24.00 40.00 60.00 100.00 
. _ N 28.00 36.00 48.00 80.00 120.00 200.00 
D 9.00 9.00 11.20 22.40 33.60 56.00 


KFSD-FM, Chan. 231, 94.1lmc, 33kw, 







Around the clock, around 


N 14.00 14.00 17.00 34.00 51.00 85.00 Bonus th F 
KITO, 5kw, 1290ke, ABC, Hollingbery, KGB. 1kw, 1360ke, MBS, Blair € year, more people listen 
Conlan : D 7.50 10.00 16.80 28.00 42.00 70.00 
apn ae P sais . N 15.00 20.00 23.60 56.00 84.00 140.00 
D 7.50 7.50 12.00 24.00 36.00 60.00 ae wag: R : 
N 12.00 12.00 20.00 40.00 60.00 100.00 | ®$DO. Skw-D, 1kw-N, 1130ke, Pearson, to KSFO than to any other 


Stubbins, Bolling 

KRNO, 250w, 1240kc, Western, Hooper 2 5.00 7.50 11.50 22.50 40.00 60.00 a 
D 3.60 6.00 10.00 20.00 28.00 40.00 = . agyl ogy tad _— —— Northern California independent. 
N 3.60 6.00 10.00 20.00 28.00 40.00 | KSON, 250w, 1240kc, Forjoe 
‘ 4 “ ica és : D 3.00 5.00 7.00 15.00 27.00 45.00 
4 ale N 3.00 5.00 7.00 15.00 27.00 45.00 
SAN BRUNO, 12,478 pop.; 3,829 homes; 

97.7 radio; 3.741 radio homes; San SAN BUENAVENTURA, 16,534 pop.: 


Mateo Co 5,644 homes; 98.5% radio; 5,559 radio ee 
enn ire). Ci ion eaae Lotte homes; Ventura Co.; TV alloc.: Chan. , 

SOM (FN), lan. <0, wme, <W 38. : 
D 432 5.10 6.00 12.00 1800 30.00) 2 «i 560 ON THE DIAL 
N 6.00 8.00 10.00 20.00 30.00 50.00 | SAN FERNANDO, 12,992 pop.; 3,859 SAN FRANCISCO 


homes; 97.2% radio; 3,751 radio 


Note: All rates one-time. Population, homes; Los Angeles Co. 


home and radio home figures given for KGIL, lkw, 1260ke Represented by HEADLEY-REED COMPANY 

cities over 10,000. Sources: See fore- D 5.40 7.20 24.00 36.00 60.00 

word. . N 5.40 7.20 24.00 36.00 60.00 - 
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OCR MOM Ie 0! (26 past > jeans 


here in San Diego. - 


TN TCT OM Diego has a Television 
BILLION-= Station vs and the latest special 


census figures for the city of 


DOLLAR San Diego (plus the current 


estimates of population for 


ini VL WeVed aan adjoining communities)showed 
00.00 i : ° 
the San Diego metropolitan 
area numbers over 500,000. 


500,000 PEOPLE IN SAN DIEGO! 
(Metropo itan Area) 

7 SAN DIEGO'S ONLY 24-HOUR 
MUSIC STATION COVERS, THESE 


PEOPLE! 


a TIME BUYERS! Things have changed a 





ling- 









HAS THE HIGHEST AVERAGE SHARE 
OF LISTENERS OF ANY STATION 
MONDAY-FRIDAY: 8 A.M.-6 P.M. 


HAS THE LOWEST SPOT RATES 
IN SAN DIEGO!... CHECK SRDS 
and “CALL FORJOE” 


* Hooper Radio Audience Index, March-April & April-May, 1952 
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CALIFORNIA 
SPOT RATE FINDER 


(Continued from page 30) 


SAN JOSE, 95,280 pop.; 29,751 homes; 
98.4% radio; 29,275 radio homes; 
Santa Clara Co.; TV alloc.: Chans. 
11, 48, *54, 60 

4 AM non-affiliates, average 1-time 
rates 

SB 1M 5M 15M 30M 1 Hr 

D 7.00 9.25 14.25 22.50 36.75 61.25 

N 7.00 9.25 15.50 25.50 38.25 65.00 


KEEN, lkw, 1370ke, Grant, Hooper 


D 6.00 8.00 14.00 25.00 42.00 70.00 
N 6.00 8.00 14.00 25.00 42.00 70.00 
KLOK, 5kw-D, 1lkw-N, 1170ke 
D 8.00 12.00 18.00 20.00 36.00 60.00 
N 8.00 12.00 18.00 20.00 36.00 60.00 
KSJO, 1kw-D, 500w-N, 1590kc, Conlan 
D 11.00 17.00 27.00 39.00 65.00 
N 11.00 22.00 39.00 45.00 80.00 
KSJO-FM, Chan. 237, 95.3mc, Ilkw, 
Bonus 
KXRX, lkw, 1500kc, Western Radio 
Sales, Tracy Moore 
D 6.00 8.00 18.00 30.00 50.00 
N 6.00 8.00 18.00 30.00 50.00 
SAN LUIS OBISPO, 14,180 pop.; 4,801 
homes; 98.1% radio; 4,710 radio 
homes; San Luis Obispo Co.; TV 


alloc.: Chan. 6. 


2 AM affiliates, average 1-time rates 
D 5.50 5.50 7.00 13.50 19.50 32.50 
N 7.50 7.50 11.00 22.00 33.00 55.00 





KATY, 250w, 1340kc, ABC 
D 


5.00 5.00 6.00 12.00 18.00 30.00 

N 7.00 7.00 10.00 20.00 30.00 50.00 

KVEC, lkw-D, 500w-N, 920kc, MBS, 
Grant, Crossley 

D 6.00 6.00 8.00 15.00 21.00 35.00 

N 8.00 8.00 12.00 24.00 36.00 60.00 


SAN MATEO, 41,782 pop.; 12,844 homes; 
99.4% radio; 12,767 radio homes; San 
Mateo Co. 





2 AM non-affiliates, average 1-time 
rate 





D 8.00 8.00 12.50 28.50 45.00 72.50 
KEAR, lkw, 1550kc, Hooper 

D 8.00 10:00 15.00 30.00 45.00 70.00 
N 10.00 12.50 25.00 50.00 60.00 100.00 
KVSM, 250k-D, 1050kce, Walker 

D 6.00 10.00 27.00 45.00 75.00 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


P. O. Box 366 WASCO 
E. J. Peters 


President 


POTATO AND 


Your 

Friendly 

Country Station 
The Only AM 
Outlet with daily 
Scheduled Concert 
Music in the Valley 
Giving us an 
Exclusive Audience 
More People 
Attended Concerts 
Than Baseball in 


1950 in the U. S. 


With an 
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SAN RAFAEL, 13,848 pop.; 4,471 homes; 


98.9°, radio; 4,422 radio homes; Marin 
Co. 
KTIM, 1lkw-D, 1510ke 
SB IM 5M 15M 30M 1Hr 
D 4.70 4.70 7.05 14.15 25.90 47.05 


SANTA ANA, 45,533 pop.; 15,158 homes; 
98.1% radio; 14,870 radio homes; 
Orange Co. 


KVOE, lkw, 1480kc, MBS, Cooke, BMB 
D 3.50 3.50 10.00 16.00 24.00 40.00 
N 6.00 6.00 15.00 24.00 36.00 60.00 
KVOE-FM, Chan. 244, 96.7mc, 1kw 
D 1.00 1.00 3.50 5.00 10.00 15.00 
N 1.00 1.00 3.50 5.00 10.00 15.00 
SANTA BARBARA, 44,913 pop.; 15,098 
homes; 98.1% radio; 14,811 radio 


homes; Santa Barbara Co.; TV alloc.: 
Chans. 3, 20, 26. 





3 AM affiliates, average 1-time rates 





D 5.18 5.85 9.17 15.50 23.00 328.00 
N 9.90 11.23 16.17 26.87 40.80 68.00 
KDB, 250w, 1490kc, MBS, Pearson 

D 5.00 7.00 10.50 14.00 21.00 35.00 
N 10.00 14.00 21.00 28.00 42.00 70.00 
KIST, 250w, 1340kc, NBC, Hooper 

D 4.95 4.95 9.00 16.50 24.00 39.00 
N 9.90 9.90 15.00 27.00 42.00 70.00 
KTMS, likw, 1250kc, ABC, Raymer 

D 5.60 5.60 8.00 16.00 24.00 40.00 
N 9.80 9.80 12.80 25.60 38.40 64.00 


SANTA CATALINA ISLAND 
KBIG, 10kw-D, 740kc, Meeker 
(See Avalon, Calif.) 


SANTA CRUZ, 21,970 pop.; 8,478 homes; 








97.8 radio; 8,291 radio homes; 
Santa Cruz Co.; TV alloc.: Chan. 16. 
2 AM non-affiliates, average 1-time 
rates 

D 6.25 6.25 12.50 27.00 37.00 62.50 
N 8.50 8.50 16.00 32.00 42.00 75.00 
KDON, 5kw, 1460kc, Forjoe 

D 7.50 7.50 15.00 34.00 44.00 75.00 
N 11.00 11.00 20.00 40.00 50.00 90.00 
KSCO, lkw-D, 500w-N, 1080kce 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 12.00 °‘24.00 36.00 60.00 


SANTA MARIA, 10,440 pop.; 3,348 
homes; 97.8% radio; 3,274 radio 
homes; Santa Barbara Co.; TV alloc.: 
Chan. 44. 


KCOY, 250w, 1400kc, ABC, Raymer, 
Hooper 

SB IM 5M 15M 30M 1Hr 
D 3.50 3.50 5.00 10.00 15.00 25.00 
N 7.00 7.00 8.00 16.00 24.00 40.00 
KSMA, 250w, 1240ke 
D 2.50 3.75 7.50 15.00 22.50 37.50 
N 3.00 4.50 9.00 18.00 27.00 45.00 
SANTA MONICA, 71,595 pop.; 25,816 
homes; 99.0% radio; 25,558 radio 
homes; Los Angeles Co. 
KOWL, 5kw-D, 1580ke 
D 5.50 8.50 10.50 25.00 43.00 72.00 
SANTA PAULA, 11,049 pop.; 3,200 
homes; 97.7% radio; 3,126 radio 


homes; Ventura Co.; TV alloc.: Chan. 
16. 
KSPA, 250w, 1400ke 


D 3.00 4.50 6.75 13.50 22.50 37.50 


N 3.00 450 6.70 13.50 22.50 37.50 


SANTA ROSA, 17,902 pop.; 6,389 homes: 
98.4% radio; 6,287 radio homes; 
Sonoma Co.; TV alloc.: Chan. 50. 


KSRO, lkw, 1350kce, Grant 


D 5.25 5.25 10.50 21.00 31.50 52.50 
N 7.00 7.00 14.00 28.00 42.00 70.00 


SONORA, 2,448 pop.: 
KROG, 250w, 1450ke 


Tuolumne Co. 


D 4.00 4.00 6.00 12.00 18.00 30.00 
N 4.00 4.00 6.00 12.00 18.00 30.00 


STOCKTON, 70,853 pop.; 20,801 homes; 
97.4% radio; 20,260 radio homes; San 
Joaquin Co.; TV alloc.: Chans. 13, 
36, *42. 





3 AM affiliates, average 1-time rates 


D 6.33 6.33 11.33 20.67 31.00 51.67 


N 11.67 11.67 19.00 37.33 56.00 93.33 





1050 KILOCYLES 


K WS O 


1000 WATTS 
Kern County‘s Music Station 


“ie A R” 


and an 


to Serving the Southern San J 
for Your 


COTTON CENTER OF THE 





*SOURCE: 


»f Commerce 


Business 


“Quality Sells Quality” 


Marketbook 


BROADCASTING ® 


Kern County Chamber 


oaquin 


KGDM, 5kw, 1140kc, CBS, Blair 
SB IM 5M 15M 30M 1Hr 
D 9.00 9.00 18.00 30.00 45.00 75.00 
N 15.00 15.00 25.00 48.00 72.00 120.00 
KGDM-FM, Chan. 225, 92.9mc, lkw, 
Blair, Bonus 
KSTN, lkw, 1420ke, Hollingbery, 
Hooper 
D 5.00 5.00 10.00 20.00 30.00 50.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 
KWG, 250w, 1230kc, ABC, Raymer 
D 5.00 5.00 8.00 16.00 24.00 40.00 
N_ 10.00 10.00 16.00 32.00 48.00 80.00 
KXOB, likw, 1280kc, MBS, Western 
Radio, Conlan 
D 5.00 5.00 8.00 16.00 24.00 40.00 
N_ 10.00 10.00 16.00 32.00 48.00 80.00 


SUSANVILLE, 5,338 pop.; Lassen Co. 


KSUE, 250w, 1240kce, Tracy-Moore 

D 4.00 4.00 7.00 14.00 21.00 35.00 
N 4.00 4.00 7.00 14.00 21.00 35.00 
TAFT, 3,707 pop.; Kern Co. 

KTKR, 500w-D, 1310kc 

D 4.00 10.00 16.00 24.00 40.00 
TULARE, 12,445 pop.;: 3,686 homes; 
96.1% radio; radio homes; Tulare 
Co.; TV alloc.: Chan. 27, 

KCOK, lkw, 1270kc, MBS, Grant 

D 6.00 6.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 


TURLOCK, 6,235 pop.; Stanislaus Co 


KTUR, lkw, 1390ke 


D 6.00 10.00 16.00 24.00 40.00 
N 6.00 10.00 16.00 24.00 40.00 


UKIAH, 6,120 pop.; Mendocino Co.; TV 
alloc.: Chan. 18. 


KUKI, 250w, 1400ke, Tracy-Moore, 
Western Radio 

D 4.00 6.00 8.00 16.00 24.00 40.00 
N 5.00 7.50 10.00 20.00 30.00 50.00 
VALLEJO, 26,038 pop.; 7,977 homes; 
98.7% radio; 7,873 radio homes; 
Solano Co. 

KGYW, 250w-D, 1190kc, Tracy-Moore, 
Western Radio Sales 

D 7.50 7.50 20.00 30.00 50.00 


Phone: WASCO 4251 
Theo. “Spud” Heinrichs 


General Manager 


Studios 
in 
Shafter and Wasco 
STATISTICS 
So. San Joaquin 
7 Pop. —939_ O00 
Kern County 
* Py p.— 238,070 
Kern County 
Effective Buying 
Income 
*1950—$333,528,000 
*1951—$368,994,000 
Kern County 
Retail Sales 
*1950-—$247 632.000 
*1951—$202,456,000 


Valley 
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VENTURA, Ventura Co. BROADCA STING a CD 









3) Location of City and number of 





- ae f Standard (AM) Broadcasting Stations 

2 AM = 5, é é = 

3 — non-affiliates, average 1-time MARKETBOOK MAP . 2) Number of FM Broadcasting Stations 
SB 1M 5M 15M 30M 1Hr of aA ee Telecasting Stations 

D 6.00 10.00 20.00 36.00 60.00 SOUTHERN Scale of Miles 


N 6.00 10.00 20.00 36.00 60.00 CALIFORNIA 


KVEN, 250w, 1450kc, Western Radio 


2 5 75,__10 


















s les ~ MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
D eaminn 10.00 20.00 36.00 60.00 (1) Dinuba \ 1952, Broadcasting Publications, Inc 
N 10.00 20.00 36.00 60.00 =) | WVisalia 4 
KVVC, 1kw, 1590ke, Grant Hanford (Tulare a \ 
D 6.00 10.00 20.00 36.00 60.00 - 
N 6.00 10.00 20.00 36.00 60.00 (Porterville 
VICTORVILLE, 3,241 pop.; San Ber- 
nardino Co. ene —_ an 
KVRV, 5kw-D, 960ke ale 
(CP) 





1) Wasco 


VISALIA, 11,749 pop.; 3,727 homes; ) 
\4 Bakersfield 


97.3% radio; 3,626 radio homes; 
Tulare Co.; TV alloc.: Chans. 43, 49. 
KGON, 250w, 1400kc, Forjoe 
D 3.45 7.00 11.00 18.00 30.00 
N 5.00 10.00 16.00 25.00 40.00 


WASCO, 5,592 pop.: Kern Co. 
KWSO, 1kw-D, 1050kc, Pulse, SAMS 
D 3.00 4.00 9.00 15.00 25.00 40.00 


WATSONVILLE, 11,572 pop.; 3,887 
homes; 97.3% radio; 3,782 radio 
homes; Santa Cruz Co.; TV alloc.: 
Chan. 22. 

KHUB, 250w, 1340kc 3S y 

D 7.20 10.00 18.00 33.00 48.00 oF Beverly Hills 

N 7.20 10.00 18.00 33.00 48.00 Los Angeles Hollywood) (aya 


YREKA 3,227 pop.; Siskiyou Co.; TV — 
alloc.; Chan. 11. 

KSYC, 250w, 1490kc, Moore, BMB 

D 


4.00 7.00 14.00 21.00 35.00 Tiissts Cotslinn Ween 
N 4.00 7.00 14.00 21.00 35.00 a ee 


YUBA CITY, 7,861 pop.; Sutter Co.; TV 
alloc.: Chan. 52. 

KUBA, l1kw-D, 500w-N, 1600kc, West 
Coast Radio Sales, Ayres 

D 6.65 9.50 17.00 27.00 39.00 65.00 
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CALIFORNIA MARKET DATA BY COUNTIES ) 1949 Mfa. 





1950 1950 1951 1949 Taxable 

1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls 

County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes (S$ 000) Farm Income Automobiles ployment Ist Qtr 

Alameda . j 740,315 513,011 44.3 701,366 38,949 237,867 235,250 98.9 154,935 982,404 $23,155,616 279,922 51,657 $44,973,000 
Alpine ... ‘ 241 323 25.4 241 78 75 95.9 63 129 211 

AMBRGOP ...0656: ae 9,151 8,973 2.0 9,151 2,815 2,736 97.2 2,153 9,169 5é 3,854 385 263,000 

Note: For sources see forewerd. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. (Continued on page 34) 


Z\V presents the all-American radio program that all America wants to hear! 


Performing a great public service by 
helping your community to a better 
understanding of how our govern- 
ment works! 





















From the Senate gallery . . . Edwin 

C. Hill covers radio’s greatest story, 
\ the career of a United States Sen- 
ator! 


STARRING 


TYRONE POWER wr Edwin C. Hill 


and an all-star supporting cast © Superb Music @ Brilliant Scripts 





EACH HALF-HQUR A COMPLETE STORY 


Transcribed for Local and Regional Sponsorship 
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CALIFORNIA MARKET DATA BY COUNTIES (Continued from page 33 

































1949 Mfg 
1950 1950 1951 1949 Taxabl:. 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1949 Retail Sales 1949 1951 Mfg. Em- Payroll 
County Population — Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr 
Butte 64,930 2,840 51.6 27,225 37,705 21,273 20,614 96.9 10,913 80,328 23,754,790 27,582 2,313 1,691,001 
Calaveras 9,902 "8.221 20.4 9,902 3,249 3,135 96.5 2,152 6,801 2,479,365 3,937 817 664,001 
Colusa 11,651 9,788 19.0 P 8,620 3,561 3,483 97.8 2,331 16,366 17,078,217 4,819 136 75,00 
Contra Costa 298,984 100,450 197.6 84,475 83,388 82,304 98.7 27,615 213,766 17,251,255 110,464 26,337 24,037,00( 
Del Norte 8,078 4,745 70.2 8,078 2,607 2,487 95.4 1,110 9,008 1,239,421 4,015 830 460,001 
Eldorado 16,207 13,229 22.5 12,458 5,506 5,269 95.7 15,370 2,892,947 6, 954 800 586,001 
Fresno 276,515 178,565 54.9 121,119 80,375 78,285 97.4 329,282 144,099,692 7,609 5,659,00( 
Glenn 15,448 12,195 26.7 12,429 4,718 4,609 97.7 19,633 18,369,324 262 191,001 
Humboldt 69,241 45,812 51.1 39,675 21,429 20,743 96.8 83,709 10,986,081 8,175 7,039 ,00( 
Imperial 62,975 59,740 5.4 32,030 16,525 15,401 93.2 10, 388 84,360 75,197,726 j 1,382 960,001 
Invo 11,658 7,625 52.9 8,767 3,794 3,619 95.4 1,661 17,415 1,372,415 5. 2: 197,001 
Kern 223,309 135,124 69.0 92,754 65,006 63,121 97.1 31,076 262,456 122,065, 140 7, $ 2,5 0, 00t 
Kings 45,768 35.168 33.0 29.608 13,068 12,650 96.8 7,915 53,080 43,765,553 7,6 
Lake 11,481 8,069 42.3 11,481 4,126 4,035 97.8 2,300 11,396 4,204,792 5,3 
Lassen 18,474 14,479 27.6 9,518 5,454 5,334 97.8 3,589 18,366 3,516,146 7,280 1,600 « 
Los Angeles 4,151,687 2,785,643 49.0 $7,215 104,472 1,369,972 1,352,162 98.7 835,058 5,036,597 158,783,142 1,816,643 367,599 302,472, 
Viadera 35,964 23,314 58.5 14.390 22,574 10,078 9,635 95.6 4,699 33,748 31,855,870 12,778 689 476,00 
Varin (5,819 52,907 61.8 68,289 17,330 25,232 25,030 99.2 12,704 74,134 12,314, 897 32,688 507 402,001 
Mariposa 5,145 5,605 8.2 5,145 1,710 1,633 95.5 1,414 3,676 1, 1,927 14 8,001 
Mendocino 40,854 27,864 46.6 12,637 28,217 12,021 11,600 96.5 6,005 39,; z. 15.849 2.692 2,136,00( 
Merced 69,780 46,988 48.5 22,002 47,775 19,566 18,529 94.7 10,308 76, 079 54,7 25,790 1,270 753,006 
Modoc 9,678 8,713 ie 2,819 5 2,941 2,844 96.7 2,104 12,126 9,625,127 3,844 445 449,001 
Mono 2,115 2,299 8.0 710 675 95.0 530 1,952 1,154,094 639 
Monterey 1: 30,498 73,032 73.7 71.036 36,910 35,987 97.5 17,334 145,718 57,833,000 48,273 2,294 1,761,006 
Napa 3,603 28,503 63.5 15,127 12,648 12,433 98.3 6,893 43,506 9,239,243 17,476 1,371 1,031,000 
Nevada 19'888 19,283 3.1 7,78 S 6,608 6,436 97.4 5,004 22,098 7,450 261 153,006 
Orange 216,224 130,760 65.4 146,2 69,431 68,390 98.5 229,959 57,319,612 100,247 6,216 4,196,006 
Placer 41,649 28,108 48.2 10 666 12,063 11,737 97.3 42,554 7,838,987 16,126 1,019 704,006 
Plumas 13,519 11,543 17.1 4,273 4,141 96.9 14,462 1,311,611 5,115 1,153 1,034,000 
Riverside 170,046 105,524 61.1 53,584 51,976 97.0 181,793 52,548,309 68,616 3,613 2,803 ,006 
Sacramento : 62.7 82,779 81,041 97.9 341,848 33,848,049 111,141 6,570 5,292,000 
San Benito 26.1 4,272 4,169 97.6 13,552 11,221,325 5,678 424 263,000 
San Bernardin¢ 74.8 ¢ 85,945 83,710 97.4 267,756 50,530,084 112,118 12,358 10,496,000 
San Diego 92.4 100,026 165,970 98.2 2, 605,355 41,511,887 218,059 24,887 19,408,000 
San Francisco 22.2 254,497 98.2 188,028 1,169,856 2,162,125 244,551 63,803 57,931,000 
San Joaquin 49.6 61,904 56,506 97.5 31,559 223,450 76,848,454 77,480 7,763 1,000 
San Luis Obispo 33,246 54.7 26,171 15,997 97.1 8,465 60,145 20,376,138 22,450 257 73,000 
San Mateo 111,782 110.8 16,272 70,309 98.5 31,709 199,031 10,176,090 9,901 9,224 7,937,000 
Santa Barbara 70,555 39.2 34,483 29,962 97.9 18,761 126,256 48,207 326 3,296 2,008 1,549,000 
Santa Clara 174,949 66.1 74.526 84,154 98.5 47,352 332,860 49,986,738 5,688 16,349 13,079,000 
Santa Cruz 45,057 47.7 23,494 23,005 97.8 13,279 77,772 17,263,064 ,099 1,851 1,056,000 
Shasta 28,800 26.4 26,157 11,040 95.9 6,834 47,168 4,128,840 5,751 1,733 1,448,000 
Sierra 3,025 20.3 2,410 812 96.3 836 1,766 518,211 925 409 317,000 
Siskiyou 28,598 7.5 5,956 24,767 9,554 97.4 7,225 34,553 9,536,251 2,779 2,698,000 
Solano +9,118 113,4 83,183 21,650 29 965 98.7 13,075 102,600 18, 074,902 989 ,000 
Sonoma 69,052 49.7 34,076 69,329 } 98.4 19,291 142,378 7,052 1,543,000 
Stanislaus 74,866 69.9 52,360 74,871 97.8 18.974 166,520 33.834 1,993,000 
Sutter 18,680 40.5 7,861 18,378 96.8 4,451 17,402 31.164.715 365 5: 391,000 
Tehama 14,316 34.6 7,442 11,834 97.2 3,663 2 12,407,493 7.794 447 445,000 
Trinity : 3,970 28.1 5,087 94.7 994 3.087 543,047 1,740 198 141,000 
Tulare 149,264 107,152 39.3 47,732 101,532 96.5 23,936 146,766 106,096,440 54,481 2,213 1,560,000 
Tuolumne 12,584 10,887 15.6 12,584 97.2 9,236 14,023 3,134,039 5,649 861 700,000 
Ventura 114.647 69.685 64.5 62,788 51,859 97.7 16.854 112.435 49 542,289 44,045 1,323 1,005,000 
Yolo 40,640 27,243 49.2 21,985 18,654 § 97.3 6.424 37.576 29.184,009 16,251 586 486.000 
Yuba 24,420 17,034 43.4 15.904 8,516 6,901 95.9 3.874 45,577 8.084.420 10,080 424 355,000 





Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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2,711,374 
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“PLUS” 


1950 U.S. Bureau of Census 
Estimated Population 


1) San Francisco Co. 760,381 
2) Alameda Co. 734,740 
3) San Mateo Co. 234,030 
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4) Santa Clara Co. 288,852 
) Santa Cruz Co. 65,920 
) Contra Costa Co. 297,400 
) Solano Co. 102,174 
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8) Napa Co. 40,453 


Sonoma Co. 102,685 
Marin Co. 84,739 
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SAN DIEGO'S Ist and ONLY 
TELEVISION STATION, 
ame KEMB-TV «8 
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~ Market! 


We're assuming YOU want your share of this BILLION 
dollar market! Yes, San Diego is NOW a BILLION dollar 
market according to Sales Management. And no wonder! 
A special government census says this KFMB-TV and KFMB- 
Radio area has rocketed ahead in population with a 28% increase 
since 1950. SAN DIEGO City with a population NOW of 
429,231 and a County population of 651,652. THIS MEANS 
that SAN DIEGO is larger...than Indianapolis...larger than 
Denver ...San Antonio... Portland, Oregon...and Louisville. 


AND, KFMB-TV and KFMB Radio are your BEST BUYS for 
the FASTEST GROWING MARKET in the entire country. 


KFMB-TV,, KFMB-AM 5 


CHANNEL - oo Oe) mele) a y-\)(@) y 
“ASK A BRANHAM MAN” 
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MARKET INDICATORS FOR COLORADO 
































COLORADO CLASSIFICATIONS FIGURES YR. FIGURES YR. 
tag Petes ecw cite aes ah itew ae 1,325,089 50 1,123,296 40 
p Jrpan Population ............. 831,318 7°50 (1) 590,756 49 
SPOT RATE FINDER Rural Population ............. 493,771 50 (1) 532,540 °40 
ALAMOSA, 5,354 pop.: Alamosa Co.; | GRAND JUNCTION, 14,504 pop.; 4,483 Total Homes ................. 391,517 50 316,000 40 
TV alloc.: Chan. 19. homes; 96.7% radio; 4,335 radio Percentage Radio 96.9% 50 84.5% 40 
KGIW, 250w, 1450ke a ee Se ee CR | Ie ME oo win sea vee nees's 394,131 50 258,573 °40 
SB 1M 5M 15M N 1H Pe cee i Ss 505 a4 59 QF ’ 
‘ ‘ ms ms = : "| KEXO, 250w, 1230ke, Oakes Retail Sales $1,505,041,000 51 $1,252,585,000 48 
D 2.00 3.00 6.00 12.00 20.00 40.00 RIN 2.56.06 & 00600 dere 599,613 751 564,210 "50 
N 2.00 3.00 6.00 12.00 20.00 40.00 SB IM 5M 15M 30M 1Hr Telephones 470,800 59 267.500 45 
| P a ? 2 DB ceovececeeceseesececece e e ) 
BOULDER, 19,999 pop.; 5,584 homes; | D 3.00 6.00 12.00 18.00 30.00 | New Construction ............. $ 339,200,000 °51 $ 82,200,000 *40 
98.5% radio; 5,500 radio homes; N 5.00 10.00 20.00 30.00 50.00  \edian Family Incom S . 2514 49 7 ‘ 
Boulder Co.; TV alloc.: Chans. *12, KFXJ, lkw-D, 500w-N, 920kc, MBS mal ip Paws okey i - ~ one =A = = ’ 
29 a , -N, 920kc, MBS, | Farm Income ................. $ 426,482,539 °49 $ 250,503,779 °44 
c 250w cc, H- ; Employed 476,644 °50 346,535 40 
KBOL, 250w, 1490ke. H-R Reps..Conlan | py 507 5.07 7.80 15.60 23.40 39.00 oe oye ’ o 340,009 
D 5.50 7.00 11.00 17.00 28.00 49.00 | ry th : ; = pote ntern y . ions $ 353,35 » “Si $ 272,505 "5 
N 5.50 7.00 11.00 17.00 28.00 49.00 | N 7.80 7.80 12.00 24.00 36.00 60.00 al Revenue Collections... $ 353,359,065 51 $ 272,505,614 7°50 
CEmee CITY, 6,345 pop.; Fremont Co.; GREELEY, 20,354 pop.: 6,390 homes: (1) Old urban definition of Census Bureau. 
-=¥.4 pas an. 36. "407 . son ;: ee Tinted ’ o s 
: TV - po hsp sts ; 6 97.1% radio; 6,205 radio homes; Weld Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
KRLN, 250w, 1400ke Co.; TV alloc.: Chan. 50. unlicensed. For other sources see foreword 
D 3.00 3.00 7.50 12.50 20.00 25.00 : 
N 3.00 3.00 7.50 12.50 20.00 35.00 
COLORADO SPRINGS, 45,472. pop.: 
15,688 homes; 97.6‘ radio; 15,311 
radio homes; El] Paso Co.; TV alloc.: 
Chans. 11, 13, *17, 23. BROADCASTING J TELECASTING 3) Location of City and number of 
KRDO, 250w, 1240ke MARKETBOOK MAP .< t Mil Standard (AM) Broadcasting Stations 
D 4.50 4.50 10.00 20.00 30.00 50.00 of wr of = ripen angsademgliir axe ease stag 
N 4.50 4.50 10.00 20.00 30.00 50.00 A, Number of Telecasting Stations 
KVOR, lkw, 1300kc, CBS, Raymer 2 5 ve 10 a 
D 6.00 6.00 10.00 20.00 30.00 50.00 A 
N 10.00 10.00 18.00 36.00 54.00 90.00 COLORADO 1952 Broadcasting Publications, Inc 
CRAIG, 3,080 pop.; Moffat Co.; TV 
alloc.: Chan. 19. 
KRAI, 250w, 1230kc, KBS 
D 2.70 3.38 5.40 10.00 20.00 40.00 
N 2.70 3.38 5.40 10.00 20.00 40.00 TSterling 
» a en ‘ P { Fart Collins\1 
DENVER, 415,786 pop.: 130,143 homes; aa \ 4+ ae 
98.0% radio; 127,540 radio homes; Craig(t) \ i a | 
Denver Co.; TV _ alloc.: Chans. 2 _——— f 2 Greeley 
(KFEL-TV, Eugene P. Fallon Inc —__—_—_— - } - 1 j 
grant), 4, *6, 7, 9 (Colorado Tel. Corp. \ T]Longmont Fort Morgan | 
grant), 20, 26 (KDEN, Empire Coil ~ ) 3 sag - 
Co. grant) | L_ Boulder! EF 
—_ ‘i PP.” 3 w 
. E aes a j aol te Denver- : 
4 AM affiliates, average 1-time rates a 4 a Ace, 
D 19.50 19.13 27.75 52.25 80.50 134.00 Y sm TEnglewood | . 
N 36.83 36.63 55.50 101.00 155.25 258.75 (i) Glenwood Springs if = ee 
2 AM non-affiliates, average 1-time ; _ ane Cane ‘lle i | ; 
rates : ‘ i =" gh ae iv = 
D 490 6.50 14.50 43.20 76.40 Grand Junction = *\, (es & 
KFEL, 5kw, 950kc, MBS, Blair, Conlan Cal : 
D 12.00 12.00 20.00 40.00 60.00 100.00 Sa a 
N 17.50 17.50 40.00 80.00 120.00 200.00 
KFEL-FM, Chan. 247, 97.3mc, 6kw, Montrose(? 
Blair ‘ - " 
D 2.40 3.00 3.00 6.00 11.00 20.00 Canon City. 
N 4.00 5.00 6.00 12.00 22.00 40.00 [3]Pueblo 
KLZ, 5kw, 560kc, CBS, Katz, Hooper, e TiLamar 
BMB ee i LaJuntaL?) 
D 22.50 25.50 35.00 62.00 94.00 156.00 pens, af 
N 45.00 51.00 70.00 110.00 165.00 275.00 \ 
KLZ-FM, Chan. 231, 94.lmc, 5.3kw Jilin 
f 
KMYR, 250w, 1340kc, Forjoe ! . senburg s 
D 6.00 15.00 30.00 50.00 80.00 7 \ 
N 6.00 15.00 30.00 50.00 80.00 Alamosa 
KOA, 50kw, 850kc, NBC, NBC Spot sTtrinidad 
Sales, BMB = 
D 24.00 27.00 36.00 72.00 108.00 180.00 
N 48.00 54.00 72.00 144.00 216.00 360.00 
KOA-FM, Chan. 239, 95.7mc, 43kw 
KTLN, 1lkw-D, 1150kce, Radio Reps. 
D 4.90 7.00 14.00 24.50 36.40 72.80 
KVOD, kw, 630ke, ABC, Free & Peters : . LOVELAND, 6,773 pop.; Larimer Co.; SALIDA, 4,553 pop.; Chaffee Co.; TV 
D 12.00 20.00 35.00 60.00 100.00 2 AM non-affiliates, average 1-time TV alloc.: Chan. 38. ‘ ‘ 95 
N 24.00 40.00 70.00 120.00 200.00 rates alloc.: Chan. 25. 
DELTA, Lomi >pop.: Delta Co; TV D 3.00 4.05 10.75 21.50 33.50 57.50 | MONTROSE, 4,964 pop.: Montrose Co.; | KVRH, 250w, 1340ke, Clark, Continen- 
ears: Sa Se N 3.00 4.05 10.75 21.50 33.50 57.50 TV alloc.: Chans. 10, 18. tal, BMB 
DURANGO, 7,459 pop.; La Plata Co.; mes ee 
-_ “ge ans ~ e abi P —- rus. a Ps “6 
: TV alloc.: Chans. 6, 15. KFKA, lkw, 1310ke a es. Montrose), l1lkw-D, SB IM 5M 15M 30M 1Hr 
KIUP, lkw, 930kc, MBS, Holman, Con- : ze P ? ce oU0W=N, c 
S D 3.00 4.50 14.00 28.00 42.00 70.00 — P " . ar 
lan SB 1M 5M 15M 30M 14Hr D 1.75 3.00 7.00 12.00 20.00 35.00 
D 2.90 5.20 8.65 15.80 25.90 46.00 N 3.00 4.50 14.00 28.00 42.00 70.00 is 2 7 ~ 5 
N 2.90 5.20 8.65 15.80 25.90 46.00 KYOU, 250w. 1450kce. McGillvra. D 2.70 3.38 540 945 16.20 27.00 | N 1.75 3.00 7.00 12.00 20.00 35.00 
ENGLEWOOD, 16,869 pop.: 5,204 homes; D 3.60 7.50 15.00 25.00 45.00 N 2.70 3.38 5.40 9.45 16.20 27.00 
98.0% radio: 5,100 radio homes; N 3.60 7.50 15.00 25.00 45.00 es er ; ; oe 
Arapahoe Co. PUEBLO, 63,685 pop.; 19,205 homes; | STERLING, 7,534 pop.; Logan Co.; TV 
KGMC, 1lkw-D, 1220ke LA JUNTA, 7,712 pop.; Otero Co.; TV 96.7 radio; 18,571 radio homes; alloc.: Chan, 25. 
(CP) alloc.: Chan. 24. Pueblo Co.; TV alloc.: Chans. 3, 5, KGEK. 250w. 1230k , 
FORT COLLINS, 14.937 pop.; 4,584 | KBNZ, 250w, 1400kc, MBS 8, 28, 34. . 250w, 1230kc, KBS 
ee oe e radio; ~ Bg D 5.25 7.00 14.00 21.00 35.00 = 7 : D 3.50 6.00 10.50 20.00 
tomes, Larimer Co.; ees Oe 7.00 10.00 20.00 30.00 50.00 AM affiliates, average 1-time rates 


Chan. 44 

KCOL, lkw, 1410kc, H-R Reps. 

D 6.75 6.75 9.00 18.00 28.00 45.00 
N 6.75 6.75 9.00 18.00 28.00 45.00 


N 3.50 6.00 10.50 20.00 


2 
D 6.13 6.13 10.40 20.80 31.20 52.00 
alloc.: Chan. 18. N_ 10.00 10.00 17.00 34.00 51.00 85.00 


LAMAR, 6,829 pop.; Prowers Co.; TV 


TRINIDAD, 12,204 pop.: 3,464 homes: 


: te ee : KLMR, 250w, 1340ke “4 spac ge _ . i : Seppe Se aD 
FoR RGN ple gPoP:: Morgan | p 2.60 3.90 8.50 15.00 26.00 39.00 | KCSJ, ikw, 590kc, MBS, Avery- ee a Se See See: 300 
SEES ES re eek. SU. _ og a¢ - pa 9 oe Knodel, Hooper Animas Co.; TV alloc.: Chan. 21. 
KFTM. 500w-D. 1260ke N 2.60 3.90 8.50 15.00 26.00 39.00 - 

oer ’ "9 95 es one x 6.25 6.25 10.00 20.00 30.00 50.00 . 980w 1° = 
ee 825 ee gn) 49:50 | LEADVILLE, 4,081 pop.; Lake Co.; TV N 10.00 10.00 16.00 32.00 48.00 80.00 | Son ts OW, 1240k« 
en es SPRINGS, 2,412 pop.; alloc.: Chan. 14. , ; : ; = : : D 3.00 4.00 8.00 15.00 25.00 45.00 
Boaryry - sili, sanetil Ky KLVC, 250w, 1230kc, KBS, Clark KDZA, 250w, 1230kce, McGillvra, Hooper N 3.00 4.00 8.00 15.00 25.00 45.00 
— Fina ol yy nop sone D 3.50 7.00 12,00 20.00 25.00 D 4.00 8.00 16.00 24.00 40.00 |“ »* Mt A 1S. ” 
N 3.00 3.00 6.00 12.00 18.00 30.00 N 3.50 7.00 12.00 20.00 35.00 N 6.00 12.00 24.00 36.00 60.00 KSTR, 1kw-D, 500w-N, 1280ke 

. - = (No rates available) 

ea cre a o LONGMONT, 8,099 pop.; Boulder Co.; KGHF, 5kw-D, 1lkw-N, 1350kce, ABC, 
tea = = ae canned ates ae TV alloc.: Chan. 32. Gill-Keefe & Perna, Hooper, BMB 
cities over 10,000. Sources: See fore- KLMO, 250w-D, 1050ke D 6.00 6.00 10.80 21.60 32.40 54.00 WALSENBURG, 5,596 pop.; Huerfano 
word. : D 3.00 5.00 10.00 20.00 30.00 50.00 N 10.00 10.00 18.00 36.00 54.00 90.00 Co.; TV alloe.: Chan. 30. 
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BUY the ONLE SIGNAL 
+ Chat SELLS i all 
os In the COLORADO-WYOWING market! 















KOA’s Morning Audience 
38% LARGER 
than the next best station 


KOA’s Afternoon Audience 
130% LARGER* 
than the next best station 

KOA’s Evening Audience 
Co; TV 66% LARGER * 
enuinen- than the next best station 





M 1Hr 
00 35.00 $ 
10 35.00 : 
2 
Co.; TV 3 
‘- 3 gat 
0 = ai = 
0 ae ecg sor ff 
homes; * KOA’s dominance in the vast Colorado- St qt 
es; Las : 
. 21 Wyoming Market is dramatically docu- AN. AI 
mented in the 1952 Colorado-Wyo- oa 
10 45.00 RADIO HOST OF THE ROCKIES ;, ; P 
1 45.00 ming Radio Diary Study —the only 5 
complete picture of radio listening in f: : -. n: 
; igiicha:simandint liam nia KOA 2 Colorado -Wyoming Radio Diary Study » March, 1952 
the two-state area! 
aren aaa : $0,000 watts 850 KC 





sting 
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COLORADO MARKET DATA BY COUNTIES 








1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1950 Median Fam. 1950 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
Adams 40,234 22,481 79.0 23,494 16,740 10,368 9,953 96.0 4,402 21,688 $18,090,345 13,640 $3,138 12,571 
Alamosa 10,531 10,484 0.4 5,354 5,177 2,841 2,713 95.5 2,105 15,493 3,779,126 3,028 2,848 3,674 
Arapahoe ; 52,125 22,150 62.1 40,891 11,234 15,122 14,820 98.0 7,798 42,516 7,362,191 19,883 3,312 18,238 
Archuleta 3,030 3,806 20.4 3,030 810 750 92.6 506 2,105 1,485,798 601 1,684 902 
Baca 7,964 6,207 28.3 7,964 2,380 2,244 94.3 1.085 8,785 15,623,514 2,433 2,617 2,527 
Bent 8,775 9,653 9.1 3,223 5,552 2,292 2,173 94.8 1,771 6,569 7,381,045 2,244 2,519 2,798 
Boulder 48,296 37,438 29.0 31,905 16,391 14,104 13,794 97.8 10,070 50,239 11,397,294 16,129 2,892 16,160 
Chaffee 7,168 8,109 11.6 4,553 2,615 2,283 2,173 95.2 1,936 8,356 859,399 2,176 2,641 2,309 
Cheyenne ; 3,453 2,964 16.5 3,453 967 938 97.0 642 3,270 5,638,996 1,097 2,424 1,335 
Clear Creek 3,289 3,784 13.1 3,289 1,115 1,088 97.6 957 3,913 72,926 1,239 2,925 1,236 
Conejos . 10,171 11,648 12.7 10,171 2,349 2,163 92.1 1,268 5,040 6,551,961 1,860 1,746 2,729 
Costilla ; 6,067 7,533 19.5 6,067 1,339 1,217 90.9 627 1,769 2,523,926 878 1,246 1,125 
Crowley 5,222 5,398 —3.3 5,222 1430 1,371 95.9 1,041 4,239 4,115,425 1,477 2007 1,548 
Custer § 2,270 30.7 1,573 512 478 93.4 447 865 1,509,825 502 598 
Delta 16,470 5.4 4,097 13,268 5,203 4,974 95.6 3,369 14,584 6,877,950 4,803 1,931 5,893 
Denver 322,412 29.0 415,786 130,143 127,540 98.0 8,621 620,268 2,138,057 133,429 3,554 167,218 
Dolores 1,958 0.4 1,966 " 558 521 93.4 323 1,154 1,905,162 617 222 
Douglas 3,496 0.3 3,507 1,113 1,076 96.7 818 2,296 2,762,316 1,328 2,704 616 
Eagle 5,361 16.3 4,488 1,349 1,313 97.3 1,135 3,367 2,837,779 1,271 2,777 1,039 
Elbert 5,460 18.0 4,477 1,308 1,253 95.8 1,149 2,807 6,394,049 1,418 2.803 374 
El Paso 54,025 37.9 54,513 20,010 23,253 22,695 97.6 14,593 89,157 7,896,776 25,782 2,949 17,471 
Fremont 19,742 7.0 9,118 9,248 5,505 5,285 96.0 4,199 15,592 2,177,375 5,503 2,235 3,066 
Garfield 10,560 10.1 11,625 3,565 3,422 96.0 2,216 13,178 4,868,133 3,483 2,775 2,108 
Gilpin 1,625 47.7 850 317 306 96.5 437 482 23,739 393 151 
Grand 3,587 10.5 3,963 1,213 1,169 96.4 780 5,608 1,472,059 1,468 3,148 1,650 
Gunnison 6,192 7.7 2,770 2,946 1,633 1,579 96.7 1,415 6,537 2,771,803 1,719 2,894 2,027 
Hinsdale 349 24.6 263 100 100 100.0 76 138 190,022 69 108 
Huerfano .. 10,549 16,088 34.4 5,596 4,953 3,023 2,751 91.0 2,308 8,419 2,489,897 2,431 2,095 2,970 
Jackson 1,976 1,798 9.9 1,976 659 637 96.6 367 1,574 2,407,286 601 2,900 861 
Jefferson . ‘ 7 55,687 30,725 81.2 30,986 24,701 16,330 16,069 98.4 7,718 35,750 7,068,188 21,401 3,384 19,971 
Kiowa . ; 3,003 2,793 738 3,003 889 851 95.7 602 2,659 4,861,011 1,004 3,017 1,201 
Kit Carson 8,600 7,512 14.5 8,600 2,461 2,355 95.7 1,441 10,624 10,198,465 2,798 2,669 3,499 
Lake . 6,150 6,883 10.6 4,081 2,069 1,797 1,716 95.5 1,699 7,206 121,300 1,843 3,665 2.220 
La Plata 14,880 15,494 4.0 7,459 7,421 4,240 3,986 94.0 2,901 16,117 3,811,531 3,843 2,308 5,221 
Larimer . 43,554 35,539 22.6 21,710 21,844 13,195 12,865 97,5 8,925 47,832 15,427,623 15,659 2,756 15,171 
Las Animas ; ; 25,902 32,369 —20.0 12,204 13,698 7,026 6,450 91.8 4,917 20,052 6,847,335 5,698 2,223 7,018 
Lincoln ics ; 5,909 5,882 0.5 5,909 1,762 1,699 96.4 1,277 8,229 7,707,000 1,979 2,643 2,188 
Logan .. ; 17,187 18,370 6.4 7,534 9,653 4,875 4,709 96.6 3,796 22,970 20,010,111 6,019 2,933 6,539 
Mesa .... aye 38,974 33,791 15.3 14,504 24,470 11,467 11,031 96.2 7,216 38,584 9,854,684 12,345 2,646 13,527 
Mineral . 698 975 28.4 698 222 214 96.4 232 530 37,213 208 257 
Moffat . : 5,946 5,086 16.9 3,080 2,866 1,828 1,764 96.5 1,119 9,942 4,617,381 1,901 3,471 2,348 
Montezuma tae 9,991 10,463 4.5 2,680 7,311 2,821 2,660 94.3 1,704 10,568 3,948,216 2,502 2,341 3,132 
Montrose . 15,220 15,418 1.3 4,964 10,256 4,498 4,287 95.3 3,064 14,064 7,630,795 4,081 2,221 5,390 
Morgan sherereiite 18,074 17,214 5.0 5,315 12,759 5,028 4,822 95.9 3,681 22,463 18,157,806 6,199 2,622 6,590 
Otero ; a 25,275 23,571 71.2 11,799 13,476 7,289 6,932 95.1 4,855 24,503 10,848,364 7,558 2,577 8,000 
Ouray ..<.. : 25 2,103 2,089 0.7 2,103 655 645 98.4 4,499 1,452 823,757 531 2,769 734 
Park ne 1,870 3,272 -42.8 1,870 635 607 95.6 780 1,841 1,528,742 716 2,700 755 
Phillips . ; Siesacacae 4,924 4,948 —0.5 4,924 1,516 1,477 97.4 1,170 7,354 5,989,859 1,847 2,719 1,761 
Pin .... a 1,646 1,836 10.3 1,646 516 499 96.8 423 1,151 713,142 483 639 
eee 14,836 12,304 20.6 6,829 8,007 4,275 4,142 96.9 2,507 20,688 13,253,835 4,706 2,513 5,187 
Pueblo ..... Ss 68,870 31.0 73,247 16,941 24,484 23,627 96.5 15,493 87,954 8,418,670 26,108 3,221 31,366 
Rio Blanco parecer 4,719 2,943 60.3 4,719 1,443 1,408 97.6 653 5,460 2,789,420 1,517 3,402 1,754 
err 12,832 12,404 3.5 3,272 9,560 3,302 3,114 94.3 2,196 12,271 12,212,727 3,498 2,301 3,944 
Routt , ature 8,940 10,525 15.1 8,940 2,644 3,535 97.0 2,331 8,355 4,172,492 2,609 2,930 3,117 
Saguache .... syed 5,664 6,173 8.2 5,664 1,501 1,420 94.6 951 4,356 4,679,814 1,437 2,169 1,840 
San Juan . ee 1,471 1,439 2.2 1,471 386 377 97.6 324 1,051 356 507 
Sam Biguel ..... 26.0% 2,693 3,664 26.5 2,693 790 745 94.3 691 1,582 1,061,528 583 2,983 1,036 
BOGRWICK ac cseesvcces 5,095 5,294 -3.8 5,095 1,448 1,406 97.1 1,127 6,477 5,773,013 1,756 2,795 1,836 
Summit . Serie ate 1,135 1,754 35.3 1,135 391 380 97.2 481 652 199,147 377 439 
NS aca 55 bc Scn-¥. die Sib /aras 2,754 6,463 57.4 2,754 953 925 97.1 1,624 2,744 485,867 949 2,188 980 
Washington .. : : 7,520 8,336 9.8 7,520 2,158 2,078 96.3 1,636 6,709 11,307,292 2,575 2,398 2,823 
Weld ...... eee ee 67,504 63,747 5.9 20,354 47,150 18,613 18,036 96.9 13,602 70,964 78,042,072 22,163 2,696 22,035 
Yuma ... ee > 10,827 12,102 10.5 10,827 3,265 3,164 96.9 2,477 11,879 10,333,929 3,844 2,736 4,068 





Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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BETTER COVERAGE IN THE RICH BRIDGEPORT-NEW HAVEN MARKET 












950 
sloyed 
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3.6% $2,500,587,000 Effective Buying Income 
18,238 e HT 
a and 384,000 Radio Families 
2,527 rainpimip : 0 
es tS Fanaa” These figures cover only Fairfield, New Haven. from a recent Hooper, places WICC as the No. 
6.160 ot tele Souieeie Gent and Suffolk Counties, 1 station in the area 


easily outpulling 
WICC sponsors get a big plus audience from 
the rich counties of Westchester, Nassau, and 
Middlesex too. 


Our seven-day average for share of audience. 


New York stations. 

That is why the leading radio station in the 
Wealthy Industrial Center of Connecticut is 
your best buy. 


Wherever 
Radio... 
Connecticut 


you go there's 
And in southern 
and long Is- 
land that’s WICC. 
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1,039 
374 
7,471 SREESBREERBSSESREERBSESSERERSSERSERSERSSSEEERER 
3,066 
2,108 
151 
1,650 MARKET INDICATORS FOR CONNECTICUT 
2,027 . imine it wa saat nieeiads ee a 
108 CONNECTICUT CLASSIFICATIONS FIGURES YR. FIGURES YR. 
2,970 Ie ca tcicin ss nin cs ka hia wie ae 2,007,280 750 1,709,242 °’40 
861 SPOT RATE FINDER Urean PenwieGen ....s....6. 4 1,558,642 °50 (1) 1,158,162 ’40 
oa ; sibel Rural Population ............. 448,638 50 (1) 551,080 ’40 
20 = Z y y , - : "6 a = coi ili > » 
“i BRIDGEPORT, 158,709 pop.; 46,014 | DANBURY, 22,067 pop.; 6,472 homes; | Total Homes ................. 570,404 °50 448.682 °40 
3,499 homes; 99.0% radio; 45,554 radio 98.1% radio; 6,349 radio homes; Fair- P cai ee 98.6" 0 os 7° 40 
2,220 homes; Fairfield Co.; TV alloc.: field Co. wages age hadlo ......-..-.-. Rowand be sige : 
5,221 Chans. 43 (WICC-TV, Southern Conn. WLAD, 250w-D, 800ke, Rambeau, Radio lee occas aaiaa eek 561,884 50 417,259 40 
gh & Long Island Tel. Co. grant), 49, Hooper Retail Sales $2,370,480,000 °51 $1,974,576,000 °48 
018 “7 ‘ aan a om wienee te 
pipe ™ SB iM SM 15M SM ite | Automoniles .........02000s60. 764,241 751 715,935 50 
6,539 2 AM affiliates, average 1-time rate D 6.00 8.50 15.00 30.00 45.00 75.00 ME icc c sb whee wena kuss 831,700 °52 500,500 °45 
3,527 = wt se we we ee | = OO SR em Se OM S| New Constratiio ............ $ 194,500,000 °47 $ 141,200,000 °40 
Rcd D 8.00 9.00 15.00 30.00 45.00 75.00 | GREENWICH, Greenwich Co. oe re $ 121,268,761 °49 $ 89,185,727 44 
3,132 N 10.50 12.00 20.00 40.00 60.00 100.00 | WGCH (FM), Chan. 240, 95.9mc, 460w | Internal Revenue Collections... $ 816,382,164 °51 $ 592,874,470 °50 
CTR : D 6.00 14.00 28.00 42.00 70.00 | ————— 
a WICC, Ikw-D, 500w-N, 600ke; MBS; wv 600 14.00 28.00 42-00 70.00 | (1) Old urban definition of Census Bureau. 
ve Young Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
oo D 10.00 10.00 20.00 40.00 60.00 100.00 RARETCRD, 5a pop.; 51,521 Ronee: unlicensed. For other sources see foreword. 
hia N 12.00 12.00 24.00 48.00 72.00 120.00 99.9% radio; 51,469 radio homes; 
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h nd turates the rich Connecticut River Valley Market 
: The Station that promotes the sponsor and ..... saturates the rich Connecticut River Valley Marke : 
. ‘ 
‘CNX can help you sell y ducts to the hundreds . t , : 
1150 KC WCNX con help — ot en ee Telephone NOW for availa- 
of thousands of residents of this rich Central Connecticut Ree. viral tal f 
500 : - pce ee bilities on WCNX, Middle- 
Valley. A recent Conlan Survey of the listening habits tata. aie ai DEVNEY 
WATTS of the residents of the area proves our point! town 7-2565 COLLECT! 
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NORWALK, 49,460 pop.; 14,481 homes; 
CONNECTICUT 99.1% radio; 14.351, radio homes; nee STNG 


SPOT RATE FINDER — Co.; TV alloc. (See Stam- MARKETBOOK MAP 
(Continued from page 39) WNLK, 500w, 1350kc, Rambeau 
NEW BRITAIN, 73,726 pop.; 20,901 SB 1M 5M 15M 30M 14Hr NEW 
a or oe — D 6.00 7.00 12.00 24.00 36.00 60.00 
homes; Hartford Co.; TV _ alloc.: J 7. J 24. 36. 60. 
Chan. 30 (WKNB-TV, New Britain | N 7.00 9.00 14.00 28.00 42.00 70.00 ENGLAND 
Bestg. Co. grant). NORWICH, 23,429 pop.; 7,165 homes; 
97.0% radio; 6,950 radio homes; New ; 
2 AM non-affiliates, average 1-time > = ms hans. 57. {3} Location of City and number of 
Resse London Co.; TV alloc.: Chans. 57 Standard G00 reatenating 


SB 1M 5M 15M 30M 1Hr ee ae ” Stati 
D 650 7.25 24.00 42.00 63.00 105.00 | WICH, 250w, 1400kc  _ . 7 Sasi 
{| D 5.00 7.00 10.00 20.00 30.00 50.00 @ Number of FM Broadcasting 










WHAY, 5kw, 910ke N 7.00 10.00 14.00 24.00 32.00 80.00 Siitine 
D 7.00 7.00 30.00 48.00 72.00 120.00 STAMFORD, 74,293 pop.: 20,703 homes: 
N_ 7.00 7.00 30.00 48.00 72.00 120.00 99.0% _ radio: 20,496 radio homes; SS ee 
WKNB, lkw-D, 840ke, Forjoe, Pulse, Fairfield Co.; TV alloc. (Stamford- NM) Stations 
Conlan Norwalk): Chan. 27. WolVo 
D 6.00 7.50 18.00 36.00 54.00 90.00 WSTC, 250w, 1400kc, ABC, McKinney Hanover — 








NEW HAVEN, 164,443 pop.; 46,882 D 6.00 9.00 12.00 24.00 36.00 60.00 
homes: 99.0°; radio: 46,413 radio N 9.00 12.00 20.00 40.00 60.00 100.00 


homes; New Haven Co.; TV alloc.: WSTC-FM, Chan. 244, 96.7mc, 650w, 

Chans. 8 (WNHC-TV, now Chan. 6), McKinney, Bonus 

59. 

. TORRINGTON, 27.820 pop; 8.190 | 
2 AM affiliates, average 1-time rates homes; 99.4% radio; 8,141 radio 
D 6.50 8.00 15.50 28.00 42.00 70.00 homes; Litchfield Co. 

N 10.00 13.00 28.50 52.00 78.00 130.00 WLCR, 1kw-D, 990kc, Sears & Ayer 
D 10.00 16.00 32.00 48.00 80.00 

WAVZ, lkw-D, 1260kc, Keller i 50w 90ke bez 

D 1 mee eee ee ee | “2 ee ae. See. 


WBIB (FM), Chan. 264, 100.7mc, 7.8kw D 5.00 7.50 10.00 20.00 30.00 50.00 




























D 3.00 6.00 10.00 20.00 30.00 50.00 | N 7.50 10.00 16.00 32.00 48.00 80.00 (a)North Adams Gardner towel OD Sa veriyea) D 
N 3.00 8.00 10.00 20.00 30.00 50.00 (Sold in combination with WATR, Greenfield (110) a (2) Fitchburg Oteseg, Kaiem 
ee lkw, 960kc, ABC, H-R Reps., Waterbury & WNAB, Bridgeport) pure Watan=y P< ON DLynn 
ulse aor en 7 Aen re on 7) 1 brid 
D 7.00 10.00 16.00 32.00 48.00 80.00 | WATERBURY, 104,477 pop.; 29,736 totems | & cag ake 
N 14.00 20.00 32.00 64.00 96.00 160.00 homes; 99.0% radio; 29,439 radio hamp! > Waretr 2 on 
; : ee ag ae’ : : homes; New Haven Co.; TV alloc.: aeaxsnine Holyoke@al — 
WELI-FM, Chan. 300, 107.9mc, 20kw, Chan. 53. ] 


H-R Reps., Bonus 


WNHC, 250w, 1340kc, NBC, Katz, Pulse | . Bits Si a a , 
D 6.00 6.00 15.00 24.00 36.00 60.00 | 3 AM affiliates, average 1-time rates 


N 6.00 6.00 25.00 40.00 60.00 100.00 | D 6.13 7.23 12.33 24.67 33.67 61.67 

WHEC-PM, Chen. 30, Sime, Skew, | * 5S BS Oe OS Sees 
Katz, Bonus 

WNHC-TV, Chan. 6, 7.55kw-aur.; 15.1- | WATR, lkw, 1320kc, ABC, Rambeau, 
kw-vis.; ABC, CBS, NBC, DuMont Hooper 

D 66.00 66.00 83.00 132.00 198.00 330.00 | D 5.00 7.00 12.00 24.00 36.00 60.00 

N 132.00 132.00 165.00 264.00 396.00 660.00 | N 8.00 12.00 20.00 40.00 60.00 100.00 
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NEW LONDON, 30,551 pop.; 8,757 WBRY, ikw, 1590kc, CBS, Avery- este, ret 
homes; 97.5% radio; 8,538 radio Knodel, Conlan 4 cei of Mil. 
homes; New London Co.; TV alloc.: D 9.00 9.00 15.00 30.00 45.00 75.00 2 50 P 10 
Chans. 26, 81. N_ 14.00 14.00 22.00 44.00 66.00 110.00 : 

WNLC, 250w, 1490kc, MBS, BMB WWCO, 250w, 1240kc, MBS Gam, 

D 5.00 7.00 12.00 24.00 36.00 60.00 D 4.40 5.80 10.00 20.00 30.00 50.00 en, ey MAP SY WALTER 7. BURM, MUBBLEBURY, VERMONT 

N 7.00 10.00 20.00 40.00 60.00 100.00 N 7.50 11.00 20.00 40.00 60.00 100.00 "ch © 1952 Broadcasting Publications, Inc 


baled wel | 
Cw : 5 ivst Station 


YOU CAN’T FACILITIES 


In the middle of the dial at 960 with power of 1000 
watts. Established basic ABC network affiliation. Plus 
top local personalities combine to produce top 


SELL satiage 


COVERAGE 


WELI is the dominant radio voice of New England’s 

3rd largest market with a metropolitan population 

NEW HAVEN of 556,200 and a total of 155,270 radio homes. 
RATINGS 


WELI delivers absolute top ratings over all stations 


WITHOUT in this market. Ask us for latest surveys. 
COST/1000 
In 40 rated daytime periods the WELI cost per 
W - L | thousand based on an open minute rate of $10.00 


broke down to $.034. 


AN H. C. WILDER STATION 
WELI NEW HAVEN, CONN. 1000W 960KC. ABC H-R REPRESENTED 
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WTIC’s 50,000 Watts represented nationally by Weed & Co. 
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WTIC DOMINATES 


THE PROSPEROUS SOUTHERN 
NEW ENGLAND MARKET 


Paul W. Morency, Vice-Pres.—Gen. Mgr., Walter Johnson, Asst. Gen. Mgr.—Sales Mgr. 
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CONNECTICUT MARKET DATA BY COUNTIES 


1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1949 Median Fam. 195) 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Emplove¢ 
Fairfield 504,342 418,384 20.5 430,941 73,401 143,906 142,323 98.9 103,147 646,631 $ 7,449,807 143,877 $3,664 208,634 
Hartford ; 539,661 450,189 19.9 437,248 102,413 152,398 151,331 99.3 108,626 681,968 43,271,090 141,912 3,736 233,870 
Litchfield 98,872 87,041 13.6 52,698 46,174 28,913 28,248 97.7 21,479 98,963 12,915,527 30,398 3,337 40,725 
Middlesex 67,332 55,999 20.2 33,686 33,646 18,669 18,277 97.9 13,002 72,760 7,409,633 19,328 3,383 26,239 
New Haven . 545,784 48 6 12.7 481,408 64,376 155,780 154,066 98.9 120,312 625,632 13,051,526 132,418 3,505 224,585 
New London aga 144,821 125,224 15.6 82,019 62,802 40,788 39,524 96.9 29,676 150,076 14,167,215 34,790 3,198 51,544 
Tolland ; 44,709 31,866 40.3 11,412 33,297 11,755 11,308 96.2 7,531 27,191 10,058,962 11,610 3,479 16,927 
Windham es 61,759 56,223 9.8 29,230 32,529 18,195 17,558 96.5 13,486 71,259 12,832,769 16,203 3,073 25,605 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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SPOT RATE FINDER 











DOVER, 6,223 pop.; Kent Co.; TV 
alloc.: Chan, 40. 3 AM affiliates, average 1-time rate 
WDOV, ikw-D, 1410kc, Rambeau SB 1M 5M 15M 30M 1Hr 


D 6.30 9.00 18.00 36.00 54.00 90.00 
D 7.25 7.91 16.43 32.53 49.17 82.17 





BROADCASTING ZY’ TELECASTING 


sei ua MAP 







\ 














GEORGETOWN, 1,923 pop.; Sussex Co. | N 13.00 14.00 27.66 55.33 83.00 141.66 ° oes wile (0 SNe PUNO 
JIWL, lkw, 9 ce capensis —— . FED 1 
SB 1M 5M 15M 30M 1Hr | WAMS, lkw, 1380kc, MBS) _ DISTRICT 7 Se oe OSS TN 
a i ’ isis D 6.00 7.50 16.80 33.60 50.00 84.00 OF COLUMBIA Falls Church Bradbury Heights 
D 7.50 9.00 15.00 30.00 40.00 75.00 | N 10.00 13.50 28.00 56.00 84.00 140.00 VAlexandria DEL 
N 7.50 9.00 15.00 30.00 40.00 75.00 | WDEL, 5kw, 1150kc, NBC, Meeker, AND VICINITY she DLT) Georgetowe 


WJWL-FM, Chan. 268, 101.5mc, 8.2kw, 
Rollins, neues on ” ey 10.00" 20.00 40.00 60.00 100.00 DELAWARE MARYLAND 


WILMINGTON, 110356 pop. 31.582 | WDEL-FM, Chan._229, 93.1me, 20kW 
at oe ho” TY alloc. | WDEL-TV, Chan. 7, 5kw-aur.; lkw-vis.; 





a 
fambridge 


DORCHESTER 


3) Location of City and number of 
Standard (AM) Broadcasting Stations 









w COM cO 
1{2)Salisbury 








homes; New Castle Co.; TV alloc.: ( 

Gia ‘ , , os b a NBC, DuMont, Meeker @ Number of FM Broadcasting Stations 
Chans, 12 (WDEL-TV, now Chan. 7). | 1p 40.60 40.00 60.00 95.00 142.50 237.50 A. Number of Telecasting Stations 
ee N 80.00 80.00 118.75 190.00 285.00 475.00 pape actin >on 
aes ‘ a . : , Broadcasti ications, Inc. 
Note: All rates one-time. Population, bap ag a, Sak, Seeing. ne ane Woe 50  ; 
home and radio home figures given for D F 6.25 12.50 25.00 37.50 62.50 Sok of Miles . 
cities over 10,000. Sources: See fore- N 12150 25.00 50.00 75.00 125.00 
word. | WTUX, 500w-D, 1290kc, Forjoe 

’ P D 5.00 6.00 12.00 24.00 36.00 60.00 
» * * 


DELAWARE MARKET DATA BY COUNTIES 


1950 1950 1951 1949 
1950 1940 Percentage Urban Farm 1950 1950 Percentage 1940 Retail Sales 1949 1952 Median Fam. 1950 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
Kent 37,870 34,441 10.0 8,477 29,393 11,251 10,430 92.7 7,093 49,124 $11,949,426 23,228 $2,380 14,968 
New Castle 218,879 179,562 21.9 179,029 39,850 60,731 59,516 98.0 41,634 268,510 7,809,440 65,977 3,575 87,765 
Sussex 61,336 52,502 16.8 11,616 49,720 18,408 17,009 92.4 11,194 98,511 56,469,005 25,422 2,136 23,804 


Note: For sources see foreword. 1951 Retail Sales, Copyright 1952 ‘Sales Management’. Further reproduction unlicensed. 


50 Years of, Growing ' 


1952 marks for WDEL three decades of 
broadcast operation—thirty years. of 
growing with the many vigorous, ex- 
panding communities in its listening and 
viewing area. 






















% 
As Delaware’s pioneer radio and television 
station—the most important voice in the 
Wilmington trading area—WDEL delivers 
this rich market to you. 
A ay, oe 1150 KC First in per family effective buying 
income—Wilmington, central city in its 
! metropolitan county area — population 
V a a CHANNEL 7 group 100,000 to 500,000. Quality of 
Market Index is a sensational 154—54% 
above the U. S. average. 
e NM eee 93.7 MC (Sales Management—1952 Survey of Buying Power) 
Wilmi Del 
iimington, elaware 
Represented by ROBERT MEEKER ASSOCIATES 
Chicago ° San Francisco ° New York . los Angeles 
TV-AFFILIATE 
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DO NOT ENTER 
The New England, the 


Connecticut or even the 


New Haven market 


O 


without... 





i {j= se 6 6 0 OO) 





t 
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New England’s First Complete Broadcasting Service 


WNHC 


Radio — Television 
Full-Power FM 


New Haven, Conn. 


ASK VoUR KATZ MAN WHY 
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DISTRICT OF COLUMBIA 


SPOT RATE FINDER 


WASHINGTON, 802,178 pop.; 224,092 


WBUZ (FM) (Bradbury Heights, Md.) 





homes; 96.8 radio; 216,921 radio Chan, 244, 96.7mc, 420w (See Transit 
homes; TV alloc.: Chans. 4 (WNBW Radio listing) 
(TV)), 5 (WTTG (TV)), 7 (WMAL- 
oe " ia on gE Oa 
TV). 9 (WTOP-TV). -20. *26 WCFM (FM), Chan. 258, 99.5mc, 20kw, 
Continental 
. SB 1M 5M 15M 30M 1Hr 
4 AM affiliates, average 1-time rate N 6.00 7.50 10.00 20.00 30.00 50.00 
SB 1M 5M 15M 30M t1Hr WEAM (Arlington, Va.), 5kw, 1390kce, 
D 19.12 24.12 30.37 60.75 91.00 151.87 a 
€ 9 9 > 
N 36.00 34.00 48.00 109.50 164.25 273.75 D 9.00 12.00 20.00 40.00 60.00 100.00 
N 19.00 30.00 48.00 96.00 144.00 240.00 
WFAN (FM), Chan. 262, 100.3mc, 18.4- 
3 AM non-affiliates, average 1-time kw 
— D 8.00 10.00 20.00 40.00 70.00 100.00 
9.67 233 21.17 6.00 72.35 3.67 
” sales = (2.33 113.67 | 8.00 10.00 20.00 40.00 70.00 100.00 
N 8.50 11.00 22.00 44.00 71.00 110.00 (See Group rates—UBC Network) 
WFAX (Falls Church, Va.), 250w-D, 
1220ke 
NV 4 x > wa), <w-D, 780kce, . 
WARL (Arlington, Va.), Ikw-D, M00Rc. | 5 560 480 1080 1680 2080 40.00 
Nat'l Time Sales 
- es WGAY (Silver Springs, Md.), lkw-D, 
D 8.00 12.00 20.00 45.00 0.00 100.00 a 
" : 1050ke, McGillvra, Pulse 
WARL-FM, Chan. 286, 105.1mc, 3kw, | Dp 7,00 10.00 15.00 27.00 45.00 80.00 
Nat'l Time Sales, Bonus 
WGMS, lkw-D, 570kce 
Ni “NV an. 246, 97. >, 15kw, - i ' = ‘a 
WASH (FM), Chan. 246, 97.1me, 15kw, | 1 19099 15.00 37.50 50.00 75.00 125.00 
MBS 
D 3.00 4.50 7.50 12.00 18.00 30.00 | WGMS-FM, Chan. 278, 103.5mc, 20kw 
N 5.00 7.50 12.50 20.00 30.00 50.00 | N 10.00 12.00 37.50 50.00 75.00 125.00 
- WINX (Rockville, Md.), lkw-D, 1600kc 
Note: All rates one-time. Population, 
a A .00 .00 20.00 ). 7 
home and radio home figures given for 2 ee ee Oe ee ee 
cities over 10,000. Sources: See fore- N 8.00 10.00 20.00 40.00 70.00 100.00 


word. (See Group Rates—UBC Network) 


MARKET INDICATORS FOR DELAWARE 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 


PIII, odio ccatesmrelen cas See 318,085 50 266,505 7°40 
Urban Population .......... 199,122 ’50 (1) 139,432 °40 
Rural Pepulasion = <........ «06.065: 118,963 750 (1) 127,073 40 


70,541 40 
87.0% 40 


UII, 55 bo. 5es is ira seen sa 204 oe 
Percentage Radio 


90,362 750 
96.2% 750 


NN ee rare 85,877 750 59,921 40 
Retail Sales $ 416,145,000 ’51 $ 381,765,000 748 
oS eras eee 116,750 751 108,272 °50 
NS Te ara se 127,700 52 67,700 45 
New Construction ............ $ 34,200,000 °47 $ 19,400,000 °40 
Median Family Income ....... $ 2,689 49 

rere $ 22,988,188 °49 $ 17,952,000 °40 
Employed 126,637 750 101,827 °40 
Internal Revenue Collections... $ 566,941,209 7°51 $ 356,901,157 750 


(1, Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” 


Further reproduction 
unlicensed. For other sources see foreword. 
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Havre de Grace[ 
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nie it MAP anil es 
DISTRICT ——sesncron, Betta Sine, OS 
DL2}Arlington 


OF COLUMBIA 


AND VICINITY 


DELAWARE MARYLAND 


@ Location of City and number of 
Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 
MAAP BY WALTER P. BURN, MIDDLEBURY, 
© 1952, Broadcasting Publications, Inc. 


Scale of Miles 507 





tk * 
you get that 


PERSONAL-ITY 
TOUCH... 


... 1 Washington 
where § ° 
family income } - 
tops U. S. 


by Jo%" 


“SALES MANAGEMENT'S 23RD ANNUAL SURVEY OF 
BUYING POWER. 


* 


MISS RUTH ANNE 
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... and where WMAL-AM-FM-TV 
tops the city’s average 
in spot participation programs 
featuring popular LOCAL personalities. 
e Their personal endorsement 
gives you that BONUS acceptance 
your product needs 
for maximum sales results. 
Be sure to get your share 
of that extra $1745.00 per annwn* 
the average Washington family earns. 
Let WMAL’s PERSONAL-IT Y TOUCH 
“touch off’ NEW SALES for YOU! 
Call or wire The Katz Agency, Inc. 
or WMAL SALES Department. 





MILTON Q. FORD 


} : JERRY STRONG : 


JIM GIBBONS 


* 


RUTH CRANE 


* 







SHERMAN BUTLER 


* 


WMALI TV x 


THE EVENING STAR STATION IN WASHINGTON, D. C. 
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3 «6°40 
11°40 
40 

1 7°40 

0 748 

= oe 

0 °45 

0 40 

0 40 

4°40 

7 750 

um ; W: | ; | 

a When you buy WWDC in Washington, you get a great big free bonus 
audience! A special survey by Pulse—made when no baseball or other 
special broadcasts were on the air—shows that WWDC has by far the 
largest out-of-home audience in the Washington area. 

on Out of 504 time periods measured by Pulse, WWDC was first 302 
times, and tied for first 147 times. In other words, WWDC dominates this 
audience 94% of the time. 

And this out-of-home audience is big. U. S. ne 
Government figures show that the Washington ~ i 
market has 244,067 automobiles with radios. 
This big bonus audience that WWDC 

delivers advertisers is just one more reason 

r why WWDC is the Washington station that 


sells goods. 


Your JOHN BLAIR man will give 
you all the details about WWDC’s 
dominant position in this always-rich 


market. Call him soon. 


< 


REPRESENTED BY JOHN BLAIR & CO. WASHINGTON, D. C. 


ing B P . 
ROADCASTING:~ @ Telecasting August 18, 1952 ® Marketbook, Page 45 





SSeacT CF CoA OO). Se. 6 eee: MARKET INDICATORS FOR DISTRICT OF COLUMBIA 


20.5kw-vis.; NBS Spot Sales 


SPOT RATE FINDER SB IM 5M 15M 30M 14Hr ue . = eee acai 
a os D 65.00 65.00 75.00 120.00 180.00 300.00 CLASSIFICATIONS FIGURES YR. FIGURES YX. 
(Continued from page 44) N 135.00 135.00 163.00 260.00 390.00 650.00 : sn ; : 
ar — a ROMMONMIOR <asiarecpiletn aim aie Wis arses m 802,178 50 663,091 °40 
WASHINGTON (Continued) WTOP, 50kw, 1500kc, CBS, CBS Radio 
" . T © > H > - 4 wi 94 
WMAL, 5kw, 630kc, ABC, Katz. Pulse Spot Sales, Pulse Urban Population ............ 802,178 750 663,091 °40 
: ‘ : 7 D 30.00 40.00 37.50 75.00 112.00 187.50 
SB 1M 5M 15M 30M 1Hr R > : on ’ 
1 6 5 5 00 37 eS ee ee ee Mee Giedincawheass 40 
D 15.00 22.00 30.00 60.00 90.00 150.00 | N 60.00 $50.08 325.00 375.00 ” 
N 30.00 45.00 60.00 120.00 180.00 300.00 WTOP-FM, Chan. 242, 96.3mc, 20kw, - _ = . 
WMAL-FM, Chan. 297, 107.3mc, 20kw, Bonus MUNN MUO os 6 sere aintdousieiers 224,092 750 173,445 ’40 
Bonus 7 
WMAL-TV, Chan. 7, 27.7kw-aur.; 13.9- | WTOP-TV, Chan. 9, 14.4kw-aur.; 27.3- | Percentage Radio ............. 96.8% 7°50 93.7% 40 
kw-vis.; ABC, Katz, Pulse kw-vis.; CBS, CBS TV Spot Sales, 
D 45.00 45.00 90.00 120.00 180.00 300.00 ; , a Bieta, 
N 90.00 90.00 150.00 200.00 300.00 500.00 Pune PRION So a.c a eee 212,960 750 158,377 °40 
‘ i : D 50.00 50.00 68.75 110.00 165.00 275.00 
WOL, 250w, 1450ke af 0.00 1 00 280 20.00 7 0 F 
D 9.00 12.00 24.00 48.00 72.00 120.00 | N 140.00 140.0( 280.00 420.00 700.00 Retail Sales $1,453,386,000 °51 $1,107,732,000 48 
N ¢§ 2.00 2 72.00 120. E 3 
N 9.00 12.00 24.00 48.00 7 1 | wees cry). Cham. & teSbw-aur: 
ee eS eee, ee. | ae: = Deliet, Meerighn. | Antomeiliien ..............0.-. 191,316 51 194,958 7°50 
onus 7 
Righter & Parsons, Railton 
WOOK, 250w, 1340kc 20.0 75 20.00 ‘ 0 es on 94m 
D 8.00 10.60 20.00 40.00 70.00 100.00 | 2 20.00 50.00 75.00 120.00 180.00 300.00 | Telephones 524,100 51 368,400 745 
N 8.00 10.00 20.00 40.00 70.00 100.00 | N 40.00 100.00 150.00 240.00 360.00 600.00 
(See Group Rates—UBC Network) WUST (Bethesda, Md.), 250w-D, 1120kc | New Construction ............. $ 99,500,000 ’51 $ 93,400,000 40 
WPIK (Alexandria, Va.), 1kw-D, 730ke D 6.00 9.00 18.00 36.00 54.00 90.00 
D 8.00 10.00 18.00 36.00 54.00 90.00 . 2 ' , » F 
WRC. 5kw. 980kc, NBC WUST-FM, Chan. 292, 106.3mc, 0.5kw | Farm Income ................. $ 569,621 °49 $ 588,066 44 
D 23.50 22.50 30.00 60.00 90.00 150.00 | (Above rate includes 25% for simul- 
N 45.00 45.00 60.00 120.00 180.00 300.00 taneous FM) Internal Revenue Collections. ..*$1,406,634,606 °51 *$1,130,796,682 750 


——— oe oe 20kW, | WWDC, 5kw, 1260kc, MBS, Blair, Pulse 

beaayes D 20.00 20.00 30.00 60.00 90.00 150.00 

Note: All rates one-time. Population, N 20.00 20.00 30.00 60.00 90.00 150.00 | * Includes Maryland. 

home and radio home figures given for Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 


cities over 10,000. Sources: See fore- WWDC-FM, Chan. 266, 101.1mc, 20kw, : 
word. Transit Radio unlicensed. For other sources see foreword. 





DISTRICT OF COLUMBIA MARKET DATA 


1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
Washington ..... cena pee 663,091 21.0 802,178 224,092 216,921 96.8 158,377 1,453,386 $ 569,621 168,198 $2,979 212,957 





Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 


THE AMAZING STORY OF WOOK! 


A UBC STATION 


In Washington, 
They Say Look to WOOK and everything is Double OKAY 


They know that: 


(1) WOOK has more listeners than ANY of the Nine other Washington area independents during the 
entire twenty four hour period. * 


(2) WOOK has more listeners during the key periods than the COMBINED LISTENING AUDIENCE OF 
ANY TWO OTHER INDEPENDENT STATIONS in the Washington Area. 


*These statements are proven by the May-June 1952 Pulse ratings. 


(3) WOOK has more national advertising than ANY OTHER independent station in the Washington 
Area. 


WOOK GIVES MORE LISTENERS FOR THE DOLLAR SPENT 


Just ask why at any UBC office: 





New York: 507 Fifth Avenue—Murray Hill 74758 Washington: 8th & Eye Sts. N.W.—Republic 8000 
Baltimore: 912 N. Charles St.-Saratoga 8250 Richmond: 513 E. Main St.-38368 
| 
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idl Among major markets 


« WASHINGTON ;, 





in per family income... 


With the extraordinary per family income 
of $6,553 (Sales Management estimate), 
Washington is outranked by only four 
other markets in the United States, and 
these are not among markets normally 
classified with Washington. 


) 740 
» 744 


» 750 


355, 
Lon 


sex Washington alone, with its 278,500 Gav- 
BS na 


ernment employees earning a monthly pay- 


uction 


roll of over one hundred million dollars, 
can offer this unique buying power. 


Washington is a STABLE market, a 
QUALITY market, a RICH market. 


1950 
nployed 


212,957 


Among radio stations — 


st 
in WASHINGTON... 


Established in 1923, WRC is first in length 
of service to the nation’s capital. 


An average of 25 news shows weekly 
originate to the network, in whole or in 
part, from WRC. A number of special 
events and discussion programs also are 
fed to NBC by the Washington station. 
The same careful production is applied to 
all local programming. 


FIRST 


WRC has the top-rated early morning 
show, Bill Herson’s “Timekeeper,” and 
the largest number of top-rated quarter 
5,000 Watts - 980 KC hours (56 out of 112) between 7 and 11 
p.m., Sunday through Saturday (ARB, 
Feb., 1952). 


Represented by NBC Spot Sales WRC is an ESTABLISHED ‘station, a 
LISTENED-TO station, a SELLING 
station. 
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FLORIDA 











































SPOT RATE FINDER 
BELLE GLADE: 7,219 _ pop.: Palm 
Beach Co.; TV alloc.: Chan. 25. 
WSWN, lkw-D, 900kc, Best 
SB IM 5M 15M 30M 1Hr 


D 3.75 4.50 7.00 14.50 21.50 36.00 
N 4.00 5.00 8.00 16.00 24.00 40.00 


BRADENTON, 13,604 pop.: 4,743 homes: 
87.1 radio; 4,131 radio homes; Man- 
atee Co.; TV alloc.: Chan. 28. 

WDHL, 250w, 1490kc, KBS, Best 

D 5.00 5.00 10.00 20.00 30.00 50.00 

N 6.00 6.00 12.00 24.00 36.00 60.00 


CLEARWATER, 15,581 pop.: 5,510 
homes; 89.3% radio; 4,920 radio 
homes; Pinellas Co.; TV alloc.: Chan. 
32 
WPIN, 
SAMS 
D 4.00 5.00 10.00 20.00 30.00 50.00 
WTAN, 250w, 1340kc, McGillvra 

D 3.50 3.50 7.00 14.00 21.00 35.00 
N 4.00 4.00 8.00 17.50 30.00 45.00 


CORAL GABLES, 19,837 pop.; 6,303 


lkw-D, 680kc, Indie Sales, 


homes; 98.0% radio; 6,177 radio 
homes; Dade Co 

2 AM _ non-affiliates, average 1-time 
rates 


t 
mor 


41.00 67.50 
41.00 67.50 


D 7.00 9.25 1 
N 7.00 9.25 1 





3 
3.2 


vu 





‘T, 250w, 1490ke 

D 6.50 8.50 12.50 22.50 40.00 65.00 
N 6.50 8.50 12.50 22.50 40.00 65.00 
WVCG, lkw-D, 1070ke 

D 7.50 10.00 14.00 28.00 42.00 70.00 
N 7.50 10.00 14.00 28.00 42.00 70.00 


CRESTVIEW, 5,003 pop.;: Okaloosa Co. 


WCNU, 1lkw-D, 1010ke 
D 5.00 5.00 8.00 12.00 20.00 40.00 





DAYTONA BEACH, 30,187 pop.; 10,127 
homes; 86.4% radio; 8,750 radio 


homes; Volusia Co.; TV alloc.: Chan. 
9 


2 AM affiliates, average 1-time rates 
D 4.50 5.50 9.00 18.00 27.00 45.00 
N 6.50 8.25 13.50 27.00 40.50 67.50 


WMFJ, 250w, 1450kc, ABC, McGillvra, 
Conlan 

D 6.50 10.00 20.00 30.00 50.00 
N 10.00 15.00 30.00 45.00 75.00 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


For the Best in radio in 
DAYTONA BEACH 
contact 
F. BEST 
representatives of 
RADIO STATION 
WROD 


HIL 
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eee san MAP 


FLORIDA 


[3] Location of City and number of 


Standard (AM) Broadcasting Stations 
2 Number of FM Broadcasting Stations 


& Number of Telecasting Stations 


Scab of Miles 


$3 50, 73 / 09 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1952, Broadcasting Publications, Inc. 









WNDB, lkw, 1150ke 
SB IM 5M 15M 30M 


D_ 9.00 14.00 21.00 28.00 42.00 
N 9.00 14.00 21.00 28.00 42.00 


WNDB-FM, Chan. 233, 94.5mc, 8. 


Bonus days only 
N 1.25 2.50 5.00 10.00 15.00 
WROD, 250w, 1340kc, MBS, NBC, 
D 4.50 4.50 8.00 16.00 24.00 
N 6.50 6.50 12.00 24.00 36.00 


increase in WDBO rates since 1946. 


* 1952 Sales Management 


1Hr 


70.00 
70.00 


5kw, 
25.00 


Best 
40.00 
60.00 


eee 


— as 
f acksonville| 7{3 
a vs Jacksonville Beach(t 
Live Oak 7 
NN Lake City | 
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j Gainesville? Palatka! 
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le 
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\ New Smyrna (1) 
‘ 


\ beland 


1) Leesburg A Sanford 
| 1 ; 
| | Pie \ 
| | \ 
| 2{4}0rlando \ 


| 











3 = 
§ PlantCity(a)| 2 Uwinter Haven Melbourne) 
Clearwate 2{s\Tampa Lakeland 4 
PIN | 1) Lake Wales | 4 \ 
| = —— \ 
Y , 4 
ae — —— \ 
“8 Tsebringl 7 
+ | | edrin, 
UBradenton | 7 Bot = Fort Pierce(2} 
— | * \ 
2 ——} \ \ 
Sarasota . 








_West Palm Beach(2] 
| 1 Palm Beach(V\ 1] 
BelleGlade Lake Worth! 


| Fort Lauderdale (2 


Hollywood [4] 








1) ia 
Marianna SS, } miami @ @ 
‘INGTON | ae 9 se Coral Gables(2} ata 
eae | 
| ? ® | 
| 4 my 
of : 
4 
rN 
t 
ai 
4 
“Pde of 
_#? way a oS 
oe ;aer = 
Key West 


WDBO 


» 


580K.C. 5000 WATTS WDBO-FM 92.3MCS 34000 WATTS 


AD! Central Horidas Pioneer Radio Station 
1951 Retail Sales in the 21 WDBO counties totaled $616,908,000*. WDBO has approxi- 
mately 19,000 more daytime families and 17,000 more nighttime families who listen reg- 


ularly (6 or 7 days or nights a week) than the other 3 Orlando stations combined**. 
Hooper Radio Audience index—morning 44.0, afternoon 48.9, evening 41.2***. No 


** Last BMB Report 


*** C. E. Hooper—Oct.-Nov. 1951 


WDBO, ORLANDO, FLORIDA — National Representatives, BLAIR, CUMMINGS 
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homes 

homes 

Chan. 
WIRA, 


GAINES 
homes 
homes 
Chans 


2AM a 
D 4.38 
N 56: 


WGGG, 
D 41: 
N 4.1: 
WRUF, 

BMB 
D 5.0 
N 7.5 
WRUF- 

Burn. 


HOLLY 
home 
home 

WHWD 

(CP) 

D 


JACKS 
home 
home 
4 (W 


Note: | 
home : 
cities « 
word. 


BRC 








DE LAND, 8,652 pop.; Volusia Co.; TV 
alloc.: Chan. 44. 
WJBS, 250w, 1490kc, NBC 


SB IM 5M 15M 30M 1Hr 
3.00 6.00 8.50 16.00 28.00 50.00 
N 6.00 6.00 8.50 16.00 28.00 50.00 


FORT LAUDERDALE, 36,328 pop.; 11,- 
970 homes; 87.6% radio; 10,486 radio 
homes; Broward Co.; TV _alloc.: 
Chans, 17, 23. 


2 AM non-affiliates, average 1-time 
rates 
D 3.75 9.00 13.50 21.00 36.00 60.00 


WBRD, 250w-D, 1580kc, KBS, Best 
D 6.00 6.00 9.00 18.00 36.00 
WFTL, 250w, 1400kc 


60.00 


D 7.50 12.00 18.00 24.00 36.00 60.00 
N 7.50 12.00 18.00 24.00 36.00 60.00 
FORT MYERS, 13,195 pop.; 4,221 
homes; 85.1% radio; 3,592 radio 


homes; Lee Co.; TV alloc.: Chan. 11. 
WINK, 250w, 1240kc, CBS, KBS, Cooke 


D 4.75 5.50 10.00 20.00 30.00 50.00 
N 5.75 6.50 12.00 24.00 36.00 60.00 
FORT PIERCE, 13,502 pop.; 3,969 
homes; 78.7% radio; 3,124 radio 
homes; St. Lucie Co.; TV _ alloc.: 


Chan. 19. 
WIRA, 250w, 
D 3.75 4.50 
N 5.00 6.00 


1400kc, NBC, MBS 
13.00 21.00 29.00 40.00 
15.00 25.00 35.00 50.00 


GAINESVILLE, 26,861 pop.: 6,765 
homes; qe radio; 5,635 radio 
homes; Alachua Co.; TV _ alloc.: 


Chans. *5, 20. 





2 AM affiliates, average 1-time rates 
D 4.38 5.00 10.00 20.00 30.00 50.00 
N 5.63 6.25 12.50 25.00 40.00 62.50 


WGGG, 250w, 1230kc, ABC 

D 4.12 5.50 11.00 22.00 33.00 55.00 
N 4.12 5.50 11.00 22.00 33.00 55.00 
WRUF, 5kw, 850kc, MBS, Burn-Smith, 
BMB 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 7.50 7.50 15.00 30.00 50.00 75.00 
WRUF-FM, Chan. 281, 104.1l1mc, 12kw, 
Burn-Smith (Rates upon request) 





HOLLYWOOD, 14,351 pop.; 4,807 
homes; 85.1% radio; 4,091 radio 
homes; Broward Co. 

WHWD, 500w-D, 1320kc 
(CP) 

D 7.50 23.00 40.00 47.50 65.00 

JACKSONVILLE, 204,517 pop.; 57,924 
homes; 89.1% radio: 51,610 radio 


homes; Duval Co.; TV alloc.: Chans. 
4 (WMBR-TV), *7, 12, 30, 36. 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 





4 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M 1Hr 

D 10.00 10.00 17.75 35.25 54.25 94.75 

N 18.50 18.00 36.00 69.00 108.25 189.25 

2 AM non-affiliates, average 1-time 
rates 

D_ 9.00 11.00 25.50 36.50 73.00 





WIVY, lkw-D, 1050kc, Clark 


D_ 8.00 10.00 22.00 35.00 68.00 
WIVY-FM, Chan. 229, 93.7mc, 3.25kw 
(CP) 


WJAX, 5kw, 930kc, NBC, Blair 
D 10.00 18.50 37.00 60.00 95.00 
N 20.00 37.00 74.00 120.00 190.00 
WJAX-FM, Chan. 236, 95.lmc, 11.5kw 
(No rates available) 

WJHP, 5kw, 1320kc, MBS, Perry 

D 10.00 18.00 35.00 53.00 88.00 
N 15.00 35.00 70.00 105.00 175.00 


WJHP-FM, Chan. 245, 96.9mc, 34kw 
(Rates on request) 

WMBR, ikw, 1460kc, CBS, Avery- 
Knodel, BMB, Hooper 

D 10.00 10.00 18.00 36.00 54.00 90.00 

N 20.00 20.00 36.00 72.00 108.00 180.00 
WMBR-FM, Chan. 241, 96.lmc, 67kw, 


Avery-Knodel (All FM rates 25% of 
AM) 


WMBR-TV, Chan. 4, 7.4kw-aur.; 
14.8kw-vis.; CBS, Avery-Knodel 

D 25.00 30.00 60.00 80.00 120.00 200.00 

N 50.00 60.00 120.00 160.00 240.00 400.00 


WOBS, likw-D, 1360kc, Forjoe 
D 10.00 12.00 29.00 38.00 78.00 
N_ 12.00 16.00 32.00 46.00 90.00 


WPDQ, 5kw, 600kc, ABC, Taylor, Katz, 
Hooper, BMB 

D 10.00 10.00 16.50 

N 17.00 17.00 36.00 


WRHC, 250w, 1400kc 
D 4.15 7.50 15.00 
N 5.55 10.00 20.00 


33.00 50.00 106.00 
60.00 100.00 212.00 


22.50 37.50 
30.00 50.00 


JACKSONVILLE BEACH, 
Duval Co. 


WJVB, 250w-D, 1010kc, Best 
D 5.00 10.00 20.00 30.00 50.00 


6,430 pop.; 


KEY WEST, 26,433 pop.; 6,401 homes; 
83.1% radio; 5,319 radio homes; Mon- 
roe Co.; TV alloc.: Chans. 14, 20. 


WKWF, 500w, 1600kc, MBS 
D 4.00 5.00 10.00 20.00 30.00 50.00 
N 5.00 6.00 12.00 24.00 36.00 60.00 


LAKE CITY, 7,571 pop.; Columbia Co.; 
TV alloc.: Chan, 33. 


WDSR, 250w, 1340kc 
D 3.75 5.00 10.00 20.00 30.00 50.00 


| N 3.75 5.00 10.00 20.00 30.00 50.00 


| MARIANNA, 5,845 pop.; 


LAKELAND, 30,851 pop.; 9,753 homes; 
86.1% radio; 8,397 radio homes; Polk 
Co.; TV alloc.: Chans. 16, 22. 





2 AM affiliates, average 1-time rates 





SB 1M 5M 15M 30M 1 Hr 
D 3.88 4.00 8.00 15.50 25.50 37.50 
N 5.50 6.00 10.00 20.00 33.50 55.00 
WLAK, lkw, 1430kc, NBC, Pearson 
D 4.00 4.00 8.00 15.00 25.00 35.00 
N 6.00 6.00 10.00 20.00 35.00 60.00 
WONN, 250w, 1230kc, MBS, Cooke 
D 3.75 8.00 16.00 26.00 40.00 
N 5.00 10.00 20.00 32.00 50.00 
LAKE WALES, 6,821 pop.; Polk Co.; 
TV alloc.: Chan. 14. 
WIPC, lkw, 1280kc, Best 
D 4.50 6.00 8.00 16.00 24.00 40.00 
LAKE WORTH, 11,777 pop.; 4,008 
homes; 85.1% radio; 3,411 radio 


homes; Palm Beach Co. 
WEAT, 250w, 1490kc, NBC, Walker 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 7.50 7.50 14.00 28.00 42.00 70.00 


LEESBURG, 7,395 pop.; 
alloc.: Chan. 26. 
WLBE, lkw, 790kc, Best 
D 6.60 6.60 7.50 14.00 2 
N 6.60 660 7.50 14.00 2 


Lake Co.; TV 


4.00 40.00 
4.00 40.00 


LIVE OAK, 4,046 pop.; Suwannee Co. 
WNER, 250w, 1450kc, KBS 
D 4.00 6.00 8.00 16.00 
N 4.00 6.00 8.00 16.00 


28.00 
28.00 


40.00 
40.00 


Jackson Co.; 
TV alloc.: Chan. 17. 


WTYS, 250w, 1340kc, Cummings 
D 4.00 4.00 8.00 16.00 24.00 40.00 
N 400 4.00 8.00 16.00 24.00 40.00 


MELBOURNE, 4,223 pop.; Brevard Co. 
WMMB, 250w, 1240 kc, MBS 


D 3.00 5.00 9.00 18.00 27.00 50.00 
N 4.20 7.00 11.00 20.00 35.00 60.00 
MIAMI, 249,276 pop.; 78,607 homes; 


93.3% radio; 73,340 radio homes; Dade 
Co.; TV alloc.: Chans. *2, 4 (WTVJ 
TV)), 7, 10, 27, 33. 





3 AM affiliates, average 1-time rates 
D 18.17 18.17 26.67 53.00 80.33 131.67 
N 27.33 27.33 45.00 90.00 135.00 225.00 


3 AM _non-affiliates, 


average 1-time 
rates 
D 6.00 8.90 16.15 31.95 47.77 79.15 


N 8.00 12.50 20.75 41.50 72.00 115.00 





WFEC, 250w-D, 1220kc, Best 
D 6.70 13.45 25.85 38.30 62.45 









































































WGBS, 50kw-D, 10kw-N, 710kc, CBS 
Katz, BMB 
SB IM 5M 15M 30M lHr 


D 21.00 21.00 
N 30.00 30.00 
WGBS-FM, Chan. 242 
Katz, Bonus 


30.00 60.00 90.00 150.00 
50.00 100.00 150.00 250.00 


96.3m« lkw, 


WIOD, 5kw, 610kc, NBC, Hollingbery, 
Pulse, BMB 

D 19.00 19.00 28.00 55.00 85.00 135.00 

N 28.00 28.00 45.00 90.00 135.00 225.00 

WIOD-FM, Chan. 247, 97.3mc, 5kw, 
Hollingbery, Bonus 

WMIE, 10kw-D, 5kw-N, 1140kce 

D 12.00 20.00 40.00 60.00 100.00 

N 15.00 25.00 50.00 84.00 140.00 

WQAM, 5kw-D, lkw-N, 560kc, ABC, 
Blair, BMB 

D 14.50 14.50 22.00 44.00 66.00 110.00 

N 24.00 24.00 40.00 80.00 120.00 200.00 


WQAM-FM, Chan. 235 
Blair, Bonus 


WTVJ .(TV), Chan. 4 
16.5kw-vis.; ABC, CBS, 
Mont, Free & Peters 

D 55.00 55.00 80.00 120.00 180.00 300.00 

N 110.00 110.00 160.00 240.00 360.00 600.00 


WWPB, 250w, 1450kc, Walker 
D 6.00 8.00 15.00 30.00 45.00 75.00 
N 8.00 10.00 16.50 33.00 60.00 90.00 


WWPB-FM, Chan. 268, 101.5mc, 8.5kw 


94.9mc, 60kw, 


8.25kw-aur.; 
NBC, Du- 


MIAMI BEACH, 46,282 pop.: 16,069 
homes; 96.4% radio; 16,011 radio 
homes; Dade Co. 

2 AM non-affiliates, average 1-time 
rates 

D 5.50 7.63 13.25 26.88 43.00 72.88 
WINZ, lkw, 940kc, Forjoe 

(CP 50kw) 

D 8.25 14.50 28.75 50.00 85.75 
N 11.50 17.25 35.75 60.75 114.50 


WKAT-FM, Chan. 226, 93.1 me, 324kw, 
Headley-Reed 
D 12.00 12.00 
N 20.00 20.00 


WKAT-FM, 
Bonus 
WLRD (FM), Chan. 230, 93.9mc, 13kw 


(Store Broadcasting, 60 supermarkets, 
rates on request.) 


WMBM, likw-D, 800kc 
D 5.50 7.00 12.00 


19.00 40.00 60.00 100.00 
37.00 75.00 110.00 190.00 


Chan. 226, 9.lmc, 324kw, 


25.00 36.00 60.00 
NEW SMYRNA BEACH, 
Volusia Co. 


WSBB, 100w, 1230kc 
D 6.00 6.00 9.65 
N 6.00 6.00 9.65 


5,775 pop.; 


19.25 
19.25 


33.00 55.00 
33.00 55.00 


(Continued on page 50) 
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OCALA, 11,741 pop.; 3,576 homes; 
82.3% radio; 2,943 radio homes; 
Marion Co.; TV alloc.: Chan. 15. 


WTMC, lkw, 1290kc, MBS, Perry, Con- 
lan, Crossley 


SB IM 5M 15M 30M 1Hr 
D 5.00 5.00 10.00 20.00 35.00 60.00 
N 5.00 5.00 10.00 20.00 35.00 60.00 


ORLANDO, 52,367 pop.; 16,690 homes; 


90.2% radio; 15,054 radio homes; 
Orange Co.; TV alloc.: Chans. 6, 9, 
18, *24. 





4 AM affiliates, average 1-time rates 
D 7.75 7.75 12.24 24.31 38.62 63.38 
N 10.50 10.50 18.06 35.88 57.75 96.25 





WDBO, 5kw, 580kc, CBS, Blair, Hooper 
D 8.50 8.50 13.75 27.50 44.00 71.50 
N 12.00 12.00 19.25 38.50 66.00 110.00 


WDBO-FM, Chan 222, 92.3mc, 35kw, 
Blair, Bonus 


WHOO, 10kw, 
Hooper 
D 7.50 7.50 


990kc, ABC, Pearson, 


11.70 22.75 39.00 65.00 
N_ 10.00 10.00 18.00 35.00 60.00 100.00 


WHOO-FM, Chan, 243, 96.5mc, 59kw, 
Pearson, Bonus 


WLOF, 5kw, 950kc, MBS, Raymer 


D 8.00 8.00 13.00 26.00 40.00 65.00 

N_ 10.00 10.00 20.00 40.00 60.00 100.00 

WORZ, 1kw, 740kc, NBC, Weed, 
Hooper, Conlan 

D 7.00 7.00 10.50 21.00 31.50 52.00 

N_ 10.00 10.00 15.00 30.00 45.00 75.00 


WORZ-FM, Chan. 
Duplicates AM 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


262, 100.3me, 16.5kw 







James M. LeGate, Genera! Manager 


5,000 WATTS + 610 KC + NBC 


National Rep., George P. Hollingbery Co. 


| PALATKA, 9,176 pop.; 


Putnam Co.; 
TV alloc.: Chan. 17 


WWPF, 250w-D, 800kc 
SB 1M 5M 15M 30M 1Hr 
D 3.25 4.50 7.00 12.50 23.00 40.00 


PALM BEACH, 3,886 pop.; Palm Beach 


Co. 


WWPG, 250w, 1340kc, ABC, Perry 


D 5.00 10.00 20.00 30.00 50.00 

N 6.25 12.50 25.00 37.50 62.50 

WWPG-FM, Chan, 250, 97.9mc, 22kw, 
Bonus 

PANAMA CITY, 25,814 pop.; 7,446 
homes; 81.5% radio; 6,068 radio 
homes; Bay Co.; TV alloc.: Chans. 
7, *30, 36. 


2 AM affiliates, average 1-time rates 
D 4.50 5.00 8.50 18.00 27.00 45.00 
N 5.00 5.50 9.50 19.00 30.00 50.00 


WDLP, lkw, 590kc, MBS 
D 6.00 6.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 


WDLP-FM, Chan, 255, 98.9mc, 8kw 


WPCF, 250w, 1400kc, ABC, Devney, 
Dora-Clayton 

D 3.00 4.00 7.00 16.00 24.00 40.00 

N 4.00 5.00 9.00 18.00 30.00 50.00 


PENSACOLA, 43,479 pop.; 12,804 homes; 
84.7% radio; 10,845 radio homes; Es- 
cambia Co. 





3 AM affiliates, average 1-time rates 





D 6.00 6.53 10.75 21.67 34.17 57.17 
N 8.05 8.67 13.92 28.00 45.50 76.67 
WBSR, 250w, 1450kc, CBS 

D 5.50 5.50 10.00 20.00 30.00 50.00 
N 6.50 6.50 14.00 28.00 42.00 70.00 

| WCOA, 5kw, 1370kc, NBC, Perry 

D 8.50 8.50 13.75 27.50 44.00 71.50 
N 12.00 12.00 19.25 38.50 66.00 110.00 


WEAR, 250w, 1230kc, ABC, Pearson 
D 4.00 5.60 8.50 17.50 28.50 50.00 
N 5.65 7.50 8.50 17.50 28.50 50.00 


PLANT CITY, 9,230 pop.; Hillsborough 
Co. 


WPLA, 250w-D, 1570kc 


D 3.00 3.00 5.00 9.00 


18.00 36.00 





If you still think Miami’s merely 
a‘* Winter Resort’”’...take a look at 
these figures from the Miami and 
Miami Beach Convention Bureaus! 


227 Conventions Booked April Through 
November Of This Year! 


212,455 Conventioners From Everywhere 
Will Attend These 227 Conventions! 


$25,932,970.00 Is A Conservative 

Estimate Of The Number Of Dollars 

These Conventioners Will Spend Here! 
And...remember, all this is in 
addition to our thousands of 
Summer Tourists and our half a 
million year-round residents! 
Get your share of this big, 
bustling all-season business! 
WIOD can get it for you. Just let 
your Hollingbery man fill you in 
on the details. 
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MARKET INDICATORS FOR FLORIDA 


CLASSIFICATIONS 


Population 


Urban Population 


Rural Population 


Total Homes 


Percentage Radio ........ ...css0 


Radio Homes 
Retail Sales 


(1) Old urban definition of Census Bureau. 


$2,928,490,000 °51 


FIGURES YR. FIGURES YR. 
2,771,305 50 1,897,414 40 
1,813,890 °50 (1) 1,045,791 4 
1,204,517 750 (1) 851,623 ’40 

822,045 50 519,887 40 
87.4% 50 64.8% 40 
779,508 50 326,447 40 


$2,335,965,000 48 


PI UIIIIIIION, 56, 6.s005e)s sso rreeieacssene 1,096,065 751 984,838 50 
| CMRI 50636 (aod cis vaxeces citys wi 752,000 ’52 334,900 °45 
New Construction ............. $ 806,700,000 ’51 $ 227,200,000 ’40 
Internal Revenue Collections... $ 464,326,027 °51 $ 359,387,115 50 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 


QUINCY, 6,505 pop.; Gadsden Co.; TV 


| WSPB, 250w, 1450kc, 
| D- 3.75 


alloc.: Chan. 54. 
WCNH, 250w, 1230kc, MBS, Best 





SB IM 5M 15M 30M i1Hr 
D 3.00 3.00 4.50 12.00 18.00 30.00 
N 3.00 3.00 4.50 12.00 18.00 30.00 
ST. AUGUSTINE, 13,555 pop.; 4,183 
homes; 81.7% radio; 3,418 radio 
homes; St. Johns Co.; TV _ alloc.: 
Chan. 25. 
WFOY, 250w, 1240kc, CBS, Avery- 
Knode 
D 4.50 4.50 7.00 15.00 22.00 36.00 
N 9.00 9.00 11.00 22.00 33.00 54.00 
ST. PETERSBURG, 96,738 pop.; 35,542 
homes; 92.3% radio; 32,805 radio 
homes; Pinellas Co.; TV alloc.: (see 
Tampa). 
2 AM affiliates, average 1-time raies 
D 5.25 . 12.25 24.50 42.00 71.00 
N 8.00 10.38 18.25 38.75 72.00 120.00 





WSUN, 5kw, 620kc, ABC, Weed 
D 4.50 7.50 12.50 25.00 42.00 70.00 
N- 8.00 10.75 17.50 37.50 72.00 120.00 


WTSP, 5kw, 1380kc, MBS, H-R Reps., 


Hooper 
D 6.00 8.00 12.00 24.00 42.00 72.00 
10.00 19.00 40.00 72.00 120.00 


N_ 8.00 
WTSP-FM, Chan. 273, 102.5mc, 37kw, 


H-R Reps., Bonus 


SANFORD, 11,935 pop.; 3,669 homes; 
81.5% radio; 2,990 radio homes; Semi- 
nole Co.; TV alloc.: Chan, 35. 


WTRR, 250w, 1400kc, Best 
D 2.16 3.60 648 12.96 21.60 36.00 
N 3.00 5.00 9.00 18.00 30.00 50.00 


SARASOTA, 18,806 pop.; 6,437 homes; 
88.4% radio; 5,690 radio homes; Sara- 
sota Co.; TV alloc.: Chan, 34 


WKXY, lkw-D, 1540ke 
D~ 5.00 10.00 15.00 20.00 30.00 50.00 
N 5.00 10.00 15.00 20.00 30.00 50.00 


CBS, Pearson 
20.00 30.00 50.00 
24.00 36.00 60.00 


3.75 10.00 


N 5.00 5.00 12.00 


SEBRING, 5,006 pop.; Highlands Co. 


WJCM, 250w, 1340kce 
D 3.50 3.50 4.70 


: r 8.75 19.00 30.00 
N 4.50 4.50 6.00 


16.25 27.00 45.00 


TALLAHASSEE, 
homes; 81.2% 
homes; Leon Co.; 
*11, 24, 51. 


27,237 ~=pop.; 
radio; 5,917 
TV alloc.: 


7,287 
radio 
Chans. 





affiliates, average 1-time rate 
8 5.65 9.75 20.00 30.00 50.00 
2 7.59 13.50 27.00 42.00 70.00 


WTAL, 5kw, 1270kc, CBS, 
Blair, Hooper 

D 7.00 7.00 12.00 24.00 

N 10.00 10.00 18.00 36.00 


2 AM 
D 5 
N 7 


0 
0 





Cummings, 


36.00 60.00 


WTAL-FM, Chan. 280, 
Blair, Cummings, 


WTNT, 250w, 1450kc, 
SB IM 5M 


D 3.16 4.30 7.50 
N 4.05 5.18 9.00 


103.9mc, 
Bonus 


ABC, Clark 
15M 30M 1Hr 


16.00 24.00 40.00 
18.00 30.00 50.00 


710w, 


TAMPA, 124,681 pop.; 38,190 homes; 
88.7% radio; 33,875 radio homes; 
Hillsborough Co.; TV alloc. (Tampa- 
St. Petersburg): Chans. *3, 8, 13, 38. 





2 AM affiliates, average 1-time rates 


D 13.00 13.00 20.00 32.00 50.00 80.00 
N_ 18.00 18.00 35.00 60.00 90.00 160.00 





3 AM non-affiliates, average 1-time 
rates 
| D 417 4.67 8.50 16.37 28.63 48.33 


| N- 10.00 10.00 20.00 


54.00 90.00 | N 
BROADCASTING ® 





WALT, 1kw-D, 1110kc, Pearson 
D 5.00 6.00 12.50 21.60 38.00 60.00 


WDAE, 5kw, 1250kc, CBS, Katz 


D_ 14.00 14.00 20.00 32.00 50.00 80.00 
N 20.00 20.00 35.00 60.00 90.00 160.00 


WDAE-FM, Chan. 264, 100.7mc, 65kw, 
Bonus 

WEBK, 1lkw-D, 1590kce 

D 3.50 5.50 14.00 21.65 40.00 


WFLA, 5kw, 970kc, NBC, Blair, Cum- 
mings, Hooper 


D 12.00 12.00 20.00 32.00 50.00 80.00 
N 16.00 16.00 35.00 60.00 90.00 160.00 


WFLA-FM, Chan. 227, 93.3mc, 53kw, 
Blair, Bonus 
WHBO, 250w, 1050kc 


D 3.35 4.50 7.50 
N 3.35 4.50 7.50 


13.50 26.25 45.00 
13.50 26.25 45.00 


WEST PALM BEACH, 43,162 pop.; 14,- 
080 homes; 89.2% radio; 12,559 radio 
homes; Palm Beach Co.; TV alloc.: 
Chans. 5, 12, *15, 21. 





2 AM affiliates, average 1-time rates 


D 6.00 6.00 11.00 22.00 33.00 55.00 
N 11.00 11.00 20.00 40.00 60.00 100.00 





WEAT, 250w, 1490kc, NBC, Walker (See 
Lake Worth) 


WIRK, lkw, 1290kc, MBS, Cooke 


D 6.00 6.00 12.00 24.00 36.00 60.00 
40.00 60.00 100.00 


WJNO, 250w, 1230kc, CBS, Meeker 
D 6.00 6.00 10.00 20.00 30.00 50.00 


N 12.00 12.00 20.00 40.00 60.00 100.00 
WINTER HAVEN, 8,605 pop.; Polk Co. 


WSIR, 250w, 1490kc, MBS, Conlan, BMB 


D 4.00 4.00 8.00 16.00 24.00 40.00 
5.36 5.36 10.72 21.44 32.16 53.60 


Telecasting 


XUM 


Count 


Alachua 
Bake 
Bay .: 
Bradford 
Brevard 
Broward 
Calhoun 
Charlotte 
Citru 
Clay 
Collier 
Columbis 
Dade 
DeSoto . 
Dixie ... 
Duval 
Escambia 
Flagler 
Franklin 
Gadsden 
Gilchrist 
Glades 
Gulf 
Hamilton 
Hardee 
Hendry 
Hernand 
Highland 
Hillsboro 
Holmes . 
Indian R 
Jackson 
Jefferson 
Lafayette 
Lake 

Lee 
Leon 
Levy 
Liberty 
Madison 
Manatee 
Marion . 
Martin 
Monroe 
Nassau 
Okaloosa 
Okeechol 
Orange 
Osceola 
Palm Be. 
Pasco 
Pinellas 
Polk 
Putnam 
St. John 
St. Lucie 
Santa Re 
Sarasota 
Seminole 
Sumter 
Suwanne 
Taylor .. 
Union 
Volusia 
Wakulla 
Walton 
Washing’ 


Note: Fe 











BROA 


FLORIDA MARKET DATA BY COUNTIES 






















1949 Mfg. 
YR. 1950 1950 1951 1949 "Table 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls 
Count Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr. 
’ 
WP Miia 6 onacsanssaine 57,026 38,607 47.7 26,861 30,165 14,837 12,359 83.3 4,844 50,692 $ 5,125,903 19,513 1,653 $712,000 
‘ MRE ao So hx cae nioluies 6,313 6,510 -3.0 6,313 1,593 1,276 80.1 479 3,111 760,684 2,234 171 54.000 
40 BED co asstas ccxcniobanns 42,689 20,686 106.4 25,814 16,875 11,582 9,671 83.5 3,160 35,538 340,041 16,223 2,438 1,845,000 
Bradford ......... re 8,717 31.4 2,944 8,513 3,021 2556 84.6 938 7,189 757,599 4,445 228 87,000 
"AO Birevard ......0...060. 23,653 16,142 46.5 11,072 12,581 7,553 6,533 86.5 3,021 21,624 4,458,184 12,640 248 =: 133,000 
ee ee 83,933 39,794 110.9 64,787 19,146 26,493 22,546 85.1 7,515 119,958 14,185,494 50,636 1,339 898,000 
"4H BGaihouh «..<..c6ccccce. 7,922 8,218 —3.6 7,922 2,020 1,620 80.2 626 4,284 776,406 2,008 205 68,000 
PHRTIGUE S.k5seciaiccess 4,286 3,663 17.0 4,286 1,497 1,328 88.7 663 5,785 616,564 2,276 42 18,000 
ED PRIREEE, soicincs Gasecccacs 6,111 5,846 4.5 6,111 1,870 1,571 84.0 756 4,731 613,757 2,885 43 24,000 
SE cess ona sccvsas Sees 6.468 121.4 4,793 9,530 3,478 2,960 85.1 813 6,600 1,335,986 5,209 288 136,000 
ee Po ee 6,488 5,102 27.2 6,488 1,857 1,523 82.0 572 3,098 3,559,958 5,276 425 220,000 
RMR soci atoses xis 18,216 16,859 8.0 7,571 10,645 4,905 3,723 75.9 1,424 14,704 1,793,628 5,996 597 225,000 
OO MNES occa apucnsncsomoe 495,084 267,739 84.9 466,079 29,005 154,815 145,371 93.9 62,001 698,460 19,197,516 247,176 13,575 9,520,000 
MNES ooo s vad ons ce 9,242 7,792 18.6 4,764 4,478 2,495 2,033 81.5 1,132 7,400 2,609,523 3,582 517 202,000 
MO MINE Go oisicse.seciencceicccsa 3,928 7,018 44.0 3,928 1,099 907 82.5 749 2,713 268,844 1,281 85 28,000 
eS eee 304,029 210,143 44.7 247,837 56,192 85,379 76,073 89.1 40,627 331,058 6,212,949 108,202 14.295 8,609,000 
"45 Escambia .............. 112,706 74,667 50.9 77,318 35,388 30,532 26,349 86.3 11,317 88,935 1,728,042 39,187 4,866 3,005,000 
ME oe es i ascars 3,367 3,008 11.9 3,367 1,027 843 82.1 348 2,052 1,789,539 1,641 210 88,000 
"40 Grranklin .............. 5,814 5,991 —30 3,222 2,592 1,722 1,340 77.8 639 2,828 103,619. 1,405 53 21,000 
DEMME fo aenacacdaee 36,457 31,450 15.9 14,978 21,479 7,709 6,028 78.2 2,237 22,095 11,320,329 7,486 1,063 452,000 
"OO MGirhriat ..... 5c sc c.0e 3,499 4,250 17.7 3,499 885 693 78.3 307 2,147 891,545 1,498 99 48,000 
MIE clay ic vcuteibmoeas 2,199 2,745 —19.9 2,199 614 516 84.0 350 1,547 2,490,875 830 
PaN ciges Pe Nien care 7,460 6,951 73 2,752 4,708 2,016 1,734 86.0 884 4,937 98,718 2,610 1,040 631,000 
ee 8,981 9,778 —8.2 8,981 2,328 1,844 79.2 663 4,256 1,634,398 1,966 307 127,000 
0 eee a 10,073 10,158 —0.8 2,872 7,201 2,915 2,387 81.9 1,270 8,626 3,784,137 4,557 149 52,000 
alee, MUMS. | Sc cin sieibinisinis owas 6,051 5,237 15.5 6,051 1,729 1,494 86.4 817 6,755 7,172,904 3,060 489 362,000 
Hernando ............. 6,693 5,641 18.6 6,693 2,024 1,743 86.1 738 5,702 1,438,232 3,240 333-113, 00€ 
Se eee 13,636 9,246 47.5 9,618 4,018 4,140 3,428 82.8 1,445 10,992 4,973,068 6,400 203 86,000 
Hillsborough .......... 249,894 180,148 38.7 188,565 61,329 74,888 66,575 88.9 35,836 268,944 16,639,280 107,585 16,978 8,517,000 
ne 13,988 15,447 9.4 13,988 3,498 2,760 78.9 1,048 3,990 1,811,873 2,931 206 48,000 
Indian River .......... 11,872 8,957 32.5 4,746 7,126 3,669 3,148 85.8 1,454 11,466 5,038,212 6,081 119 105,000 
BRM: os sioanasccnsee 34,645 34,428 0.6 5,845 28,800 8,832 6,783 76.8 2,414 19,626 5,940,158 8,446 531 228,000 
Jefferson ............. 10,413 12,032 —13.5 10,413 2,680 2,109 78.7 777 4,717 1,650,396 2,560 221 82,000 
10w, Bpafayette ............. 3,440 4,405 21.9 3,440 916 751 82.0 426 1,675 945,533 1,096 55 16,000 
2 EEN . 36,340 27,255 33.3 14,428 21,912 11,180 9,615 86.0 4,696 30,030 17,744,044 18,249 926 460,000 
0 ESE ORS EOS 23,404 17,488 33.8 13,195 10,209 7,433 6,459 86.9 3,172 28,660 5,224,794 12,431 310 178,000 
Leon 51,590 31,646 63.0 31,848 19,742 12,895 10,690 82.9 3,857 43,818 1,424,300 10,827 1,387 615,000 
BO Ee 5 ncn ccssrececes 10,637 12,550 15.2 10,637 3,104 2,517 81.1 1,054 5,904 1,716,465 3,246 402 144,000 
ADOOMidherty occ ceecc cows os 3,182 3,752 15.2 3,182 875 685 78.3 243 1,210 230,197 765 208 76,000 
50.00 | Madison .............. 14,197 16,190 —i23 3,150 11,047 3,596 2,751 76.5 1,229 6,219 2,441,364 3,625 476 130,000 
IN co as devraidiescenaie 34,704 26,098 33.0 17,707 16,997 11,154 9,548 85.6 4,567 33,398 6,407,319 18,965 1,069 433,000 
er, eee 38,187 31,243 22.2 11,741 26,446 11,098 9,189 82.8 4,129 38,754 6,942,360 14,766 1,348 621,000 
ie: MMU. 22.266 cccecccas 7,807 6,295 24.0 2,912 4,895 2,554 2,202 86.2 1,057 6,988 1,213,142 4,192 135 62,000 
mpa- @Monroe ............... 29,957 14,078 112.8 26,433 3,524 7,336 6,118 83.4 2,555 20,643 10,460 8,367 130 62,000 
SO. Massey oo... sc ccceces 12,811 10,826 18.3 4,420 8,391 3,307 2,748 83.1 1,301 9,053 1,448,949 3,684 1,310 904,000 
I a 566 sea sibwenen 27,533 12,900 113.4 5,003 22,530 6,694 5,569 83.2 1,207 12,126 801,001 10,147 390 140,000 
Okeechobee ........... 3,454 3,000 15.1 3,454 1,023 864 84.5 385 3,010 1,107,113 1,866 160 58,000 
tes MES 32 oss-caasnkcks 114,950 70,074 64.0 76,666 38,284 35,725 32,081 89.8 14,992 132,184 26,073,391 60,615 3,119 1,846,000 
80.00 Osceola ..........0005 11,406 10,119 12.7 7,311 4,095 4,050 3,552 87.7 2,008 10,176 2,150,345 5,935 595 283,000 
160.00 Bpaim Beach ........... 114,688 79,989 43.4 86,738 27,950 36,996 =» 31,484 «= «85.1 += «14,879 ~~: 164,189 21,117,089 56,128 1,269 901,000 
MIR esis. cioscb mcm sision 20,529 13,981 46.8 3,806 16,723 6,386 5,441 85.2 2,276 12,954 8,964,817 9,349 2,900 1,494,000 
: SL ER a ae 159,249 91,852 73.4 137,702 21,547 56,655 52,009 91.8 23,009 207,360 7,415,205 85,076 3,058 1,876,000 
cic wcssneadece. 123,997 86,665 43.1 67.167 56,830 35,970 30,862 858 14,802 108,019 51,178,252 55,500 7,380 4,174,000 
Ke ON. ooo cs ccasnewn es 23,615 18,698 26.3 9,176 14,439 6,905 5,552 80.4 2,408 20,922 3,077,544 9,208 1,748 1,028,000 
we Meee ....:.:....-- 24,998 20,012 24.9 13,555 11,443 7,384 6,040 81.8 3,315 22,762 4,208,523 9,026 340 190,000 
= 7 eee 20,180 11,871 70.0 13,502 6,678 5,966 4,767 79.9 1,663 23,987 4,940,529 9,702 516 289,000 
ee 18,554 16,085 15.3 18,554 4,676 3,802 81.3 1,375 7,469 2,053,139 4,974 40 13,000 
Oe eee 28,827 16,106 79.0 18,896 9,931 9,723 8,566 88.1 3,220 41,210 2,547,037 2,032 381 209,000 
; Seminole ........... .. 26,883 22,304 20.5 11,935 14,948 7,923 6,616 83.5 3,470 25,308 9,704,180 11,277 446 212,000 
ae » S220 11,041 2.6 11,330 3,186 2,663 83.6 1,276 6,422 2,911,811 3,549 229 96,000 
80.00 Suwannee ............. 16,986 17,073 0.5 4,064 12,922 4,438 3,506 79.0 1,459 11,236 3,181,068 4,587 605 180,000 
oe ee .. 10,416 11,565 9.9 2,797 7,619 2,964 2,273 76.7 953 8,533 483,747 3,145 1,697 793,000 
PAIN ci cin os adina sess 8,906 7,094 25.5 8,906 1,232 986 80.0 387 2,149 880,945 1,068 92 20,000 
SKW, FVolusia ............... 74,229 53,710 38.2 51,264 22,965 24,557 21,217 86.4 10,747 83,353 6,618,609 35,261 1,291 732,000 
Saree 5,258 5,463 —38 5,258 1,365 1,110 81.3 472 1,415 171,716 1,230 77 37,000 
NRE ros See wtanneac 14,725 14,246 3.4 3,077 11,648 3,961 3,141 79.3 1,120 8,701 1,385,982 5,234 177 52,000 
40.00 Washington ........... 11,888 12,302 —3.4 2,959 8,929 3,116 2,474 79.4 874 4,093 747,129 2,716 385 126,000 
cum-= Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
80.00 
160.00 
kw, WITHIN A RADIUS OF 50 MILES OF WFLA! 
Population, retail sales and other 
important economic indices continue 
ae to climb in the WFLA markct. WFLA 
covers a big, growing segment of Flor- 
of ida — nearly 25% of the sales poten- 
s 3 tial of the entire State — where the 
lloc.: payrolls of diversified industry, com- 
merce and agriculture provide steady 
buying power right around the calen- 
on dar. For more Florida sales — every 
55.00 month of the year — “‘spot’’ your 
100.00 products on WFLA. 
AGRICULTURE 
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- (See 
60.00 
100.00 
r 
50.00 
100.00 


hall The Tampa Tribune Stations - AM and FM 


BMB 


40.00 
53.60 


ST.PETERSBURG 


NBC 


AFFILIATE 





RECREATION 


National Representative JOHN BLAIR & CO. + Southeastern Representative HARRY E. CUMMINGS, Jacksonville, Fla. 
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WAGA 
G E Oo « G : A BROADCAST! TELECASTING B 
D 20.00 
MARKETBOOK MAP N 31.00 
SPOT RATE FINDER . f —— 
a aad Toccoa\! 

ALBANY, 31,155 pop.; 8,966 homes; in 6 " . <1 WACA- 
78.0 radio: 6,993 radio homes; @) summerville nsy a a GEORGIA vi Cl 
Dougherty Co.; TV alloc.: Chans. 10, hg ao (eee : Banxs FRANKLIN D 26.00 
295 Rome(s} a Gainesyille(ag __ Ata 2 Sob of Miles N e _ 

P = ERS — f ( ‘oo ‘a v A uBeRT 50 7 10 WATL, ° 

2 AM affiliates, average 1-time rates Cartersville J SS t oso. 1 D 

SB 1M 5M 15M 30M 1Hr Tt]Cedarton se — Elberton BS dncien oh Gy aantincamac ot ie - 

D 4.25 4.25 8.00 15.00 22.50 37.50 : Marietta() K T 2K \ Standard (AM) Broadcasting Stations WATL- 

N 6.00 6.00 13.50 27.00 42.00 70.00 AULOIN Athens 4 2 Number of FM Broadcasting Stations L aad 

_ aenneinemce = Atlanta S}s] (1 Decatur, "esas A Number of Telecasting Stations WBGE, | 
WALB, lkw, 1590kc, ABC, Burn-Smith, East (7) KALB ] \ MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT - 
BMB ae 7 Point m= mS - © 1952, Broadcasting Publi Ine. : 

D 450 4.50 8.00 14.00 21.00 35.00 mL 2 \/Z_Wilovington al Bo te eaeaine WBGE-F 

N 6.00 6.00 13.00 26.00 42.00 70.00 Ce /“Thomsont) Burn-s 

WGPC, 250w, 1450kc, CBS, Hollingbery r f AY WERD, } 

D 4.00 4.00 8.00 16.00 24.00 40.00 D 7.50 

N 6.00 6.00 14.00 28.00 42.00 70.00 WGST, 

MBS, | 

AMERICUS, 11,389 pop.; 3,451 homes; D 15.00 
75.0% radio; 2,588 radio homes; Sum- N 25.00 
ter Co.; TV alloc.: Chan. 31. WGST-F 

WDEC, 250w, 1230kc; MBS, Continen- Blair, 
tal, Dora-Clayton, Crossley \ VLTV 

D 3.00 4.00 8.00 16.00 24.00 40.00 / Swainsboro Oi ere 

N 3.00 4.00 8.00 16.00 24.00 40.00 1® > ge ae 

= er & P 

ATHENS, 28,180 pop.; 7,346 homes; oan D yn 
84.35 radio; 6,193 radio homes; u : N o0.00 
Clarke Co.; TV alloc.: Chans. *8, 60. ner WQXI, 5 

WGAU, 250w, 1340kc, CBS, BMB D 10.75 

D 3.00 3.00 6.00 12.00 18.00 30.00 WSB, 50 

N 5.00 5.00 10.00 20.00 30.00 50.00 " Savannah[el D 

WGAU-FM, Chan. 258, 99.5mc, 4.4kw, x THAM N 
Bonus WSB-F\ 

WFRC, l1kw-D, 500w-N, 960kc, Dora- Bonus 
Clayton, BMB WSB-TV 

D 6.00 6.00 10.00 20.00 30.00 50.00 jeeuata vis., N 

pL D 

ATLANTA, 331,314 pop.; 92,756 homes; N 
88.3% radio; 81,904 radio homes; De- 

Kalb, Fulton Cos.; TV alloc.: Chans. AUGUS"' 
2 (WSB-TV), 5 (WAGA-TV), 11 * 81.1% 
(WLTV(TV), now Chan. 8), *30, 36. Srnewih _— 

= = 2 2. 

3 AM affiliates, average 1-time rates n a 

D 20.50 31.67' 44.33 70.07 114.67 191.67 hae F 

N 38.50 49.67 69.67 110.67 182.00 303.33 A 9.64 

ini N 7.62 

4 AM non-affiliates, average 1-time WAUG. 
rates D 4.00 

D 9.13 9.67 15.44 31.50 51.75 86.25 N 4.00 

N 7.00 20.00 40.00 66.00 110.00 WAUG-. 

Note: All rates one-time. Population, D 3.00 

home and radio home figures given for WBBQ, 

cities over 10,000. Sources: See fore- D = 4.50 

word. N 4.50 

WGAC, 

Avery 

D_ 7.50 

ide of atlant NO GEORGIA STATION WIBE, 
W. f. 4 

outside of atianta... WIBF,, 
N_ 6.00 

WRDwW, 

DELIVERS AS LARGE A Res 

D 6.00 

N 10.00 

E AS WMAZ er 

TV all 

WMGR, 

D 3.25 

N 3.25 

BRUNS\ 


102,690 families* eo 
in 67 counties | 
with 1951 retail sales het 
of half a billion dollars D300 


3.00 





, ‘ ; CAIRO, 

* Daytime Total Weekly Audience, as reported in BMB study No. 2, Spring 1949 = og 

WGRA, 

D 2.35 

CARRO! 
TV all 
WLBB, 
D_~3.20 


CARTE! 

> ee 
WBHF, 
D_+5.00 
N_ 5.00 





CEDAR’ 
TV all 


MACON, GEORGIA e 10,000 W e 940 KC e CBS * MEMBER OF THE GEORGIA TRIO aclavt 
’ 3.50 

N 3.5 

REPRESENTED BY THE KATZ AGENCY, TNC. WGAA- 

- aes = ——a D 3.5 
J N 3.5( 
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1949 


TRIO 


sting 


WAGA, 5kw, 590kc, CBS, Katz 

B 1M 5M 15M 30M 1Hr 
00 30.00 40.00 65.00 110.00 185.00 

N 3!.00 40.00 54.00 90.00 156.00 260.00 

WAGA-FM, Chan, 277, 103.3mc, 50kw, 
Bonus 

WACA-TV, Chan. 5, 13kw-aur.: 26kw- 
vis.: CBS, DuMont 

D 26.00 52.00 81.25 130.00 195.00 325.00 


N 52.00 104.00 162.50 260.00 390.00 650.00 
WATL, 5kw, 1380kc 

D 15.00 30.00 48.00 80.00 
N 30.00 60.00 96.00 160.00 
WATL-FM, Chan. 248, 97.5mc, 44kw, 

Bonus 

WBGE, 250w, 1340kc, Burn-Smith 

D 5.00 7.00 15.00 24.00 40.00 
N 7.00 10.00 20.00 36.00 60.00 


WBGE-FM, Chan, 238, 95.5mc, 14kw, 
Burn-Smith 

WERD, 1kw-D, 860kce 

D 7.50 7.50 15.00 30.00 45.00 75.00 

WGST, 5kw-D, l1kw-N, 920kce, ABC, 
MBS, Blair, Pulse 

D 15.00 20.00 30.00 48.00 72.00 120.00 

N 25.00 34.00 50.00 80.00 120.00 200.00 

WGST-FM, Chan, 231, 94.lmc, 345kw, 
Blair, Bonus 

WLTV (TV), Chan. 8, 12.5kw-aur.; 
23.8kw-vis.; ABC, Harrington, Right- 
er & Parsons, Hooper 

D 28.00 36.00 62.50 100.00 150.00 250.00 

N 60.00 75.00 125.00 200.00 300.00 500.00 

WQXI, 5kw-D, 1kw-N, 790ke 

D 10.75 16.50 24.75 51.00 90.00 150.00 

WSB, 50kw, 750kc, NBC, Petry 

D 45.00 63.00 97.20 162.00 270.00 

N 75.00 105.00 162.00 270.00 450.00 

WSB-FM, Chan. 283, 104.5mc, 50kw, 
Bonus 

WSB-TV, Chan. 50kw- 
vis., NBC, Petry 

D 52.00 81.25 130.00 195.00 325.00 

N 104.00 162.50 260.00 390.00 650.00 


AUGUSTA, 71,508 pop.; 19,953 homes; 

81.1% radio; 16,182 radio homes; 
Richmond Co.; TV alloc.: Chans. 6, 
12. 


2, 25kw-aur.; 





4 AM affiliates, average 1-time rates 
D 5.62 . 5.62 11.02 22.07 33.07 55.12 
N 7.62 7.62 15.02 30.05 45.07 75.12 


WAUG, 250w-D, 1050kc 
D 4.00 4.00 8.00 12.00 20.00 35.00 
N 4.00 4.00 8.00 12.00 20.00 35.00 
WAUG-FM, Chan. 289, 105.7mc, 9.2kw 
D 3.00 3.00 5.00 8.00 12.00 20.00 
WBBQ, 250w, 1340kc, MBS, Walker 
D 4.50 4.50 8.10 16.20 24.30 40.50 
N 4.50 4.50 8.10 16.20 24.30 40.50 
WGAC, 5kw-D, lkw-N, 580kc, ABC, 
Avery-Knodel, BMB 
D 7.50 7.50 15.00 30.00 45.00 75.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
WJBF, 250w, 1230kc, NBC, Hollingbery 
D 4.50 4.50 9.00 18.00 27.00 45.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 


WRDW, 5kw, 1480kc, CBS, Headley- 


Reed 
D 6.00 6.00 12.00 24.00 36.00 60.00 
20.00 40.00 


N 10.00 10.00 60.00 100.00 


BAINBRIDGE, 7,562 pop.; Decatur Co.; 
TV alloc.: Chan. 35. 

WMGR, 250w, 1490kc, MBS, KBS 

D_~3.25 15.00 20.00 35.00 50.00 

N_ 3.25 15.00 20.00 35.00 50.00 


BRUNSWICK, 17,954 pop.; 4,981 homes; 
81.2% radio; 4,045 radio homes; Glynn 
Co.; TV alloc.: Chans, 28, 34. 








2 AM affiliates, average 1-time rates 





D 3.25 4.00 10.50 23.50 39.00 57.50 
N 3.25 4.00 10.50 23.50 39.00 57.50 
WGIG, likw, 1440kce, ABC, McGillvra 

D_~ 3.50 11.00 22.00 33.00 55.00 
N_ 3.50 11.00 22.00 33.00 55.00 


WMOG, 250w, 1490kc, MBS, Conlan 


D 3.00 4.00 10.00 25.00 35.00 60.00 
N 3.00 4.00 10.00 25.00 35.00 60.00 
CAIRO, 5,577 pop.; Grady Co.; TV 


alloc:. Chan. 45. 


WGRA, lkw-D, 1300kc 

D 2.35 3.00 4.55 9.00 15.40 30.00 

CARROLLTON, 7,753 pop.; Carroll Co.; 
TV alloc.: Chan. 33. 

WLBB, 250w-D, 1100kc, KBS 

D 3.20 10.00 12.00 25.00 42.50 
CARTERSVILLE, 7,270 pop.; 
Co.; TV alloc.; Chan. 63. 

WBHF, 250w, 1450kc, MBS, KBS 

D 5.00 10.00 20.00 30.00 50.00 

N 5.00 10.00 20.00 30.00 50.00 


CEDARTOWN, 9,470 pop.; 
TV alloc.: Chan. 53. 
WGAA, ABC, Dora- 
Clayton 

D 3.50 5.25 9.00 17.60 30.00 55.00 
N 3.50 5.25 9.00 17.60 30.00 55.00 
WGAA-FM, Chan. 241, 96.1mc, 5.5kw, 
Dora-Clayton 

D 3.50 5.25 9.00 
N 3.50 5.25 9.00 


Bartow 


Polk Co.; 


250w, 1340Kc, 


17.60 30.00 55.00 
17.60 30.00 55.00 


BROADCASTING ® 


COLUMBUS, 79,611 pop.; 22,200 homes; 
83.2% radio; 18,470 radio homes; Mus- 
cogee Co.; TV alloc.: Chans. 4, 28, 
*34. 





3 AM affiliates, average 1-time rates 
SB IM 5M 15M 30M 1Hr 


D 7.50 7.50 12.00 24.00 36.00 60.00 
N 11.00 11.00 17.33 34.67 52.00 86.67 





— 250w, 1340kc, NBC, Headley- 
Ree 
D 6.00 6.00 10.00 20.00 30.00 50.00 


N 9.00 9.00 16.00 32.00 48.00 80.00 

WGBA, likw, 1460kc, ABC, MBS, Bran- 
ham, Hooper 

D 17.50 7.50 12.00 24.00 36.00 60.00 

N 9.00 9.00 16.00 32.00 48.00 80.00 

WGBA-FM, Chan. 236, 95.lmc, 15.5kw, 
Branham, Bonus with purchase of 
WGBA, separate rates 

D 1.88 1.88 3.00 6.00 9.00 15.00 

N 2.25 2.25 4.00 8.00 12.00 20.00 

WRBL, 5kw, 1420kc, CBS, Hollingbery, 
BMB, SAMS, Hooper, O’Connor 

D 9.00 9.00 14.00 28.00 42.00 70.00 

N 15.00 15.00 20.00 40.00 60.00 100.00 

WRBL-FM, Chan. 227, 93.3mc, 46.2kw, 
Hollingbery (Bonus at station op- 
tion, available separately, rates on 
request) 


CORDELE, 9,462 pop.; 
alloc.: Chan, 43. 

WMJM, 250w, 1490kc, MBS 

D 3.00 3.00 15.00 20.00 35.00 

N 3.00 3.00 15.00 20.00 35.00 


COVINGTON, 5,192 pop.; Newton Co. 
WMOC, likw, 1430kc 


Crisp Co.; TV 


50.00 
50.00 


D 3.00 3.00 9.00 18.00 27.00 45.00 
N 3.00 3.00 9.00 18.00 27.00 45.00 
DALTON, 15,968 pop.; 4,491 homes; 


93.1% radio; 4,181 radio homes; Whit- 
field Co.; TV alloc.: Chan. 25. 
WBLJ, 250w, 1230kc, MBS 
D 5.00 5.00 5.00 8.00 15.50 30.00 
N 5.00 5.00 5.00 8.00 15.50 30.00 


DAWSON, 4,411 pop.; Terrell Co. 

WDWD, likw-D, 990kc, KBS 

D 3.00 6.00 8.75 15.00 25.00 

WDWD-FM, Chan. 266, 101.1mc, 11.64- 
kw, Bonus 


DECATUR, 21,635 pop.; 6,356 homes; 
92.8% radio; 5,898 radio homes; De- 
Kalb Co, 





2 AM _ non-affiliates, 
rate 

D 11.88 14.00 21.38 38.25 60.75 101.2 

N 11.88 14.00 21.38 38.25 60.75 101.2 


average 1-time 


5 
5) 





WEAS (Atlanta), 10kw, 1010kc, Forjoe 
D 15.75 18.00 24.75 40.50 67.50 112.50 
N 15.75 18.00 24.75 40.50 67.50 112.50 
WGLS, lkw-D, 970kce 
D 8.00 10.00 18.00 


36.00 54.00 90.00 
N 8.00 10.00 18.00 


36.00 54.00 90.00 


DOUGLAS, 7,427 pop.; Coffee Co.; TV 
alloc.: Chan. 32. 

WDMG, lkw-D, 860kc 

D 3.50 5.25 9.00 17.60 30.00 55.00 


DUBLIN, 10,232 pop.; 3,066 homes; 
77.6% radio; 2,379 radio homes; Lau- 
rens Co.; TV alloc.: Chan. 15. 

WMLT, 250w, 1340kc, MBS, Continen- 
tal, BMB 

D 3.85 2.85 15.00 20.00 37.50 42.00 

N 3.85 2.85 15.00 20.00 37.50 42.00 


EAST POINT, 21,080 pop.; 6,247 homes; 
88.3% radio; 5,516 radio homes; Ful- 
ton Co. 

WTJH, 5kw-D, 1260kc 

D 4.25 595 8.50 17.00 30.60 51.00 


ELBERTON, 6,772 pop.; Elbert Co.; TV 
alloc.: Chan. 16. 

WSGC, 250w, 1400kc, MBS, KBS, Con- 
tinental 

D 1.75 1.75 4.00 8.00 14.00 20.00 

N 1.75 1.75 4.00 8.00 14.00 20.00 


FITZGERALD, 8,130 pop; Ben Hill Co.; 
TV alloc.: Chan, 23. 

WBHB, 250w, 1240kc, MBS 

D 3.00 4.50 7.50 12.00 18.00 30.00 

N 4.50 6.00 10.00 16.00 24.00 40.00 


| FORT VALLEY, 6,820 pop.; Peach Co.; 


TV alloc.: Chan. 18. 


| WFPM, 1kw-D, 1150kc, KBS 


|} D 3.50 5.25 9.00 


| N 5.00 5.00 8.00 


17.60 30.00 55.00 


GAINESVILLE, 11,936 ——pop.: 3,364 
homes; 85.2% radio; 2,866 radio 
ss Hall Co.; TV alloc.: Chan. 

WDUN, 250w, 1400kc 

D 3.50 3.50 7.50 12.00 18.00 30.00 


16.00 24.00 40.00 
WDUN-FM, Chan. 280, 103.9mc, 0.3kw, 
Bonus 


WGGA, 250w, 1240kc, MBS, Hooper 
D 3.50 3.50 6.80 13.60 20.40 34.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 


(Continued on page 54) 
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Choose your own cloud and RELAX. As 
you can see things are humming at WGST 
and we can handle your sales problems for 
you. For 28 years now we've been selling 
the Atlanta Market on WGST-Advertised 
products. A complete know-how of local 
programming, intensive merchandising sup- 
port and top ABC shows puts this booming 
area in your hip pocket. So, take it easy 


and tell us what you want sold. 


NATIONAL REP. 
JOHN BLAIR 
IN SOUTH EAST 
JAMES _S. AYERS 


August 18, 1952 @ Marketbook, Page 53 














MILLEDGEVILLE, 8,835 pop.; Baldwin | 
GEORGIA Co. TV alloc: Chan Si" MARKET INDICATORS FOR GEORGIA 
inn ia oie WMVG, 250w, 1450kc, MBS, Griffith CLASSIFICATIONS FIGURES YR. FIGURES YR. 
‘ ew pres SB 1M 5M 15M 30M 1Hr - AA ’ ’ 
Ee A Eo Eee a a 
: ; o> se 8 Ee on oe oe Population 3,444,578 ’50 3,123,723 "40 
(Continued from page 53) N 385 285 15.00 20.00 3750 4200 | Urban Population ............. 1,559,447 ’50 (1) 1,073,808 "40 
ar a — ; SU 1,885,131 0 (1) 2,049,915 °40 
Cae eee Ree: Seet bemes: | SOU SNEE, 21000 pew: 2000 homes: | THREE MOMMIES «4.2... 22.00.0000. 889,716 7°50 752,241 *40 
Spalding Co.: TV alloc.: Chan. 39. ’ 80.6% radio; 2,676 radio homes; | Percentage Radio ............. 83.4% 0 52.5% 40 
tails Soke. ‘tities ‘Sian etm aneenene 748,331 50 381,668 *40 
3B im 5M. 15M 30M 1Hr | WMGA, 250w, 1400ke, Clark | Retail Sales ..... $2,506,987,000 ’51 $2,086,256,000 48 
D ‘ 6.00 12.00 21.00 37.80 68.10 7. eo a br he —< ye | NN sic gus male aie Geen 969,167 *S1 897,518 50 
N 6.00 12.00 21.00 37.80 68.10 m « , ; : ; ea peeeenesnenerees m 627,000 2 ‘a yee a 
gem NEWNAN, 8,218 pop.; Coweta Co.; Tv | New Construction ...... Le seeee 529,300,000 °51 59,200, “40 
meng ronal git ag oe pcb, Sy Aa | Internal Revenue Collections... $ 497,030,397 ’51 $ 392,518,088 50 
oF C(Ww-D, &% cc, ontl nta aiaiiiidniimintedainees 
D 5.00 5.00 10.00 20.00 30.00 50.00 WCOH, 250w, 1400kc, MBS, Hunter | (1) Old urban definition of Census Bureau. 
JESUP, 4,605 pop.; Wayne Co D 3.00 4.00 8.00 16.00 24.00 40.00 | Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
JES > 4, P.; 3 . N 3.00 4.00 8.00 16.00 24.00 40.00 unlicensed. For other sources see foreword. 
WBGR, 1kw-D, 1370ke 
D 3.50 5.25 9.00 10.00 30.00 55.00 | ROME, 29,615 pop.; 8,794 homes; 96.7% 
. : < ° * * * 
LAGRANGE, Di ear eme. Memes | FWalloe.: Chane, .8800" OY 
= oe a: a a ’ $$ _______—__—_ SB 1M 5M 15M 30M 1Hr | TIFTON, 6,831 pop.; Tift Co.; TV 
WLAG., 250w. 1240kc, MBS. Conl: In 2 AM affiliates, average 1-time rates D 9.50 12.00 20.00 37.50 56.00 94.00 alloc.: Chan. 14. 
PAG, 250w, 1240ke, MBS, Conlan, In- | 1, 4.50 5.25 10.50 21.00 33.00 55.00 | N 14.50 18.00 30.00 56.00 84.00 140.00 | WWGS, 250w, 1340kc, MBS 
D 4.00 6.00 10.00 20.00 36.00 60.00 N 6.25 6.75 13.50 27.00 40.50 67.50 © " SB IM 5M 15M 30M 18 
N 4.00 6.00 10.00 20.00 36.00 60.00 — 262, 200.3me, 19-5KWs | 350 4.00 7.50 12.00 18.00 30.00 
WLAG-FM, Chan. 238, 104.1mc, 5kw WLAQ, ikw, 1410kc, ABC, KBS N 4.00 4.60 10.00 16.00 24.00 40.00 
D 2.00 3.00 5.00 10.00 18.00 30.00  p 300 4.50 9.00 18.00 30.00 50.00 oo ae, Se. Se — 
N 2.00 3.00 5.00 10.00 18.00 30.00 r : : : ‘ D- 9.50 12.50 21.50 37.50 56.00 94.00 | TOCCOA, 6,781 pop.; Stephens Co.; TV 
ie i ; N 5.00 6.00 12.00 24.00 36.00 60.00 | y 14.50 19.00 32.00 56.00 84.00 140.00 alloc.: Chan. 35. | : 
sae aia oe x 
MACON, 10.252 pop; 20.669 homes: | WRGA, 5kw, 1470kc, MBS, Walker WTOC-FM, Chan. 247, 97.3me, 5kw, | WLET, 1kw, 1420ke, MBS, Clark 
Bibb Co.; TV alloc.: Chans. 13, *41, D 6.00 6.00 12.00 24.00 36.00 60.00 | a D 3.00 3.00 8.00 16.00 24.00 40.0 
47. N 7.50 7.50 15.00 30.00 45.00 75.00 | STATESBORO, 6,096 Pop.; Bulloch Co.; | N 3.00 3.00 8.00 16.00 24.00 40.00 
Re tei jee TV alloc.: Chan. 
' nae : ] r ‘ : WLET-FM, Chan. 291, 106.1mc, 7.3kw 
4 = sere. aa Jee ee — Chan. 293, 106.5mc, 1.4kw, WWNS,, 25iw, 1400, MBS) ines ai Clark, Bonus with AM during oper: 
N 10.83 12.17 22.83 40.67 61.00 101.67 ; ating hours. 
1 7 7 | WROM, 1kw-D, 710kc, Dora-Clayton N 2.50 2.50 5.50 11.00 18.00 30.00 sar ia i il 
WBML, 250w, 1240kc, ABC D 4.50 4.50 9.00 17.60 30.00 55.00 | SUMMERVILLE, 3,973 pop.; Chattooga 78.0% radio; 4,331 radio homes 
D 6.00 6.00 10.00 20.00 30.00 50.00 Co. Lowndes Co.; TV alloc.: Chan. 37. 


N 9.00 9.00 16.00 32.00 48.00 80.00 | SAVANNAH, 119,638 pop.; 34,820 | WGTA, 1kw-D, 950kc, O’Connor 
homes; 83.2% radio; 28,970 radio | Dp 230 3.75 6.50 11.95 1835 34.00 | WGAF, 5kw, 910ke 

















WBML-FM, Chan. 264, 100.7me, 15kw, homes: Chatham Co.: TV alloc.: ‘ : P : F ‘ D_ 8.00 12.00 18.00 32.00 50.00 80.00 
Bonus Chans. 3, *9, 11. SWAINSBORO, 4,300 pop.; Emanuel N 8.00 12.00 18.00 32.00 50.00 80.00 
WIBB, ee on pire apo 20. —. 5kw-D, lkw-N, 950kc, MBS, 
Clayton 4 AM affiliates, average 1-time rates JAT, 1lkw-D, 800ke 
} on a int , D 8.00 12.00 18.00 32.00 50.00 80.00 
D 6.60 6.60 11.00 22.00 33.00 55.00 1 795 9.00 15.37 27.75 43.00 73.25 A il gy 4 gy Pia = N 860 1200 1800 3200 50.00 8000 
7 , ~ ‘ats y on " - a i , ne, OB. Ww 
—— 940kc, CBS, Katz, BMB, | N 10.75 13.37 23.00 41.00 63.25 106.25 | 5 “Bonus WGOV-FM, Chan. 223, 92.5mc, 7kw 
: N 1.75 2.25 3.40 6.75 11.55 22.50 D 4.00 6.00 10.00 16.00 28.00 50.00 
D 11.00 13.50 25.00 40.00 60.00 100.00 = ; N 400 600 1000 16.00 28.00 50.00 
N 16.00 20.00 37.50 60.00 90.00 150.00 | 2 AM non-affiliates, average 1-time THOMASTON, 6,580 pop.: U e : : : : . ‘ 
rates I N, 6, Op.; pson Co. Z 
WMAZ-FM, Chan. 256, 99.1mc, 44kw, | p 507 6.97 10.87 20.75 36.95 62.25 | WSFT, 250w-D, 1220kc, MBS VIDALIA, 5,819 Pop.; Toombs Co.; TV 
Katz, Bonus : “5 . ; ; ; D 4.00 4.00 7.00 12.00 17.50 25.00 alloc.: Chan, 26. 
7 oe WVOP, 250w, 1450kc, KBS, MBS 
— 250w, 1400kc, ABC, MBS, Bran- WCCP. 250w. 1450kc. MBS. Walker | THOMASVILLE, 14,424 pop.; 4,220 | D 3.10 8.50 13.50 25.00 30.00 
am a ate : ‘ : | homes; 79.0% radio; 3,334 radio | N 3.10 8.50 13.50 25.00 30.00 
D 5.00 5.00 10.00 20.00 30.00 50.00 D 5.50 5.50 10.00 18.00 30.00 50.00 | homes: Thomas Co.: ‘TV alloc.: 
N 7.50 7.50 15.00 30.00 45.00 75.00 | N 8.00 8.00 15.00 25.00 40.00 70.00 | Chans. 6, 27. WAYCROSS, 18,899 pop.; Ware Co.;.TV 
WNEX-FM, Chan. 245, 96.9mc, 4lkw, alloc.: Chan. 6. 
Branham. Bonus WDAR, 250w, 1400kc, ABC, Pearson, es 3 : WACL, 1kw-D, a 
MARIETTA, 20,687 5,792 h oe 6.00 10.00 18.00 30.00 55.00 * rates ee ee a a ae 
Mie A, , Pop.; 9,492 omes; . - A A A A | " 
87.8% radio: 5,085 radio homes: Cobb | Ny 600 850 15.00 27.00 45.00 75.00 D 3.50 5.25 9.00 1880 33.75 57.50 WAYX, 250w, 1230kc, MBS, KBS, Hol 
Co.; TV alloc.: Chan. 57. 10.00 25.00 35.00 60.00 
WFOM, 250w, 1230ke WFRP, 250w, 1230ke, Clark WKTG, lkw-D, 730ke, Clark = N 10.00 25.00 35.00 60.00 
D 3.00 8.00 15.00 30.00 60.00 |D 3.75 5.00 9.00 16.00 28.00 48.00 | D_ 3.50 5.25 9.00 17.60 30.00 55.00 
N /| 3.00 8.00 15.00 30.00 60.00 5 | WPAX, 250w, 1240ke WEST POINT, 4,076 pop.; Troup Co. 
. N 5.00 6.00 12.00 21.60 38.00 60.00 | p 20.00 37.50 60.00 
N 20:00 37:50 60.00 | WRLD (Lanett, Ala.), 250w, 1490kc, 
"aes WJIV, 1kw-D, 900kc, Forjoe ; y : ABC, KBS, ee ileal iia 
Note: All rates one-time. Population, D 6.40 8.95 12.75 25.50 45.90 76.50 | THOMSON, 3,489 pop.; McDuffie Co. D_ 3.00 : ‘ : 00 
home and radio home figures given for | WTWA, 250w, 1240kc, MBS N_ 3.00 10.00 16.00 28.00 40.00 
cities over 10,000. Sources: See fore- WSAV, 5kw, 630kc, NBC, Blair, BMB, | D 50 2.60 5.98 11.96 20.93 29.90 WRLD-FM, Chan. 275, 102.9mc, 10.2kw 
word. Hooper [N 50 2.60 5.98 11.96 20.93 29.99 ' Bonus 





WTWA THOMSON, GEORGIA WTIWA 








Ed Kobak invites you to buy time and programs on 3. WTWA carries high percentage of available local ad- 
WTWA — Thomson, Georgia (McDuffie County). He vertisers. 
knows from experience that you'll get results and satis- 4. WTWA invites national and regional advertisers to 
faction and that you'll continue advertising year after cash-in on its local sales ability. 
year as many others are doing. 5. WTWA subscribes to NARTB Standards of Practice and 
lives up to those standards in every way. WTWA does 
WTWA has subscribed to Nielsen Coverage Service not take P.I. deals. 
(NCS). Data will be available in the Fall of 1952. If 6. WTWA sells on its printed rate card only—no deals 
you wish a copy write to our New York Office. tolerated. 
2. WTWA has developed a strong local programming 7. WTWA offers small market test service. 
structure — local public service — home town news — a 8. WTWA sells for local advertisers who keep renewing. 
strong factor in its community. They see results daily. WTWA can sell for you. 
Affiliated with oy T we A Member NARTB 
MUTUAL (Edgar H. Kobak, Pres. & G.M.) po —~ 
iates Committee 
KEYSTONE THOMSON, GEORGIA Georgia Assn. of 
New York Office—341 Park Ave.—Edgar Kobak Broadcasters 
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GEORGIA MARKET DATA BY COUNTIES 














1949 Mg. 
1950 1950 1951 1949 Taxat-le 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em-  Payro!ls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Ctr. 
Appling . ; , 14,003 14,497 3.4 3,409 10,594 2,515 77.9 1,165 4,840 $ 3,007,339 1,729 ‘a . 
Atkinson katy ; 7,362 7,093 3.8 7,362 1,454 82.6 650 1,870 1,573,048 895 : 
3acon ; 8,940 8,096 10.4 2.538 6,352 1,039 77.1 392 872 2,400,861 783 6 
Baker . 5,952 7,344 19.0 5.952 1,759 82.4 769 4,589 2,316,493 1,409 - 
Baldwin F ‘oa . 29,706 24,190 22.8 23,609 6,097 3,701 80.6 1,957 11,204 1,410,988 2,446 - ° 
Banks a stavcne 6,935 8,733 20.6 6,935 1,389 82.4 791 623 940,205 1,177 76 11,090 
Barrow aan ; 13,115 13,064 0.4 4,604 8,511 3,228 89.8 1,819 7,855 2,253,337 2,890 2,140 708,090 
Bartow Pade : 27,370 25,283 8.3 7,270 20,100 5,908 86.1 3,268 17,508 2,653,426 6,375 2,699 1,303,000 
Ben Hill eee aged 14,879 14,523 2.5 8,130 6,749 3,219 81.3 1,876 12,927 2,138,183 3,173 . ’ 
Berrien jirdeie etek) 15,370 9.1 3,414 10,552 2,755 81.4 1,348 6,057 4,844,633 2,298 3 : 
Bibb ... 114,079 83,783 36.2 93,499 20,580 25,936 81.3 13,065 104,450 2,137,124 26,866 10,213 5,473,000 
Bleckley ; Saar 9,218 9,655 4.5 3,357 5,861 1,905 81.6 868 4,366 1,988,309 1,603 “3 . 
Brantley ..... esaee Sue 6,871 7.0 6,387 1,170 78.4 402 1,397 1,166,892 683 157 60,000 
Brooks ‘ ; 18,169 20,497 11.4 4,769 13,490 3,311 771 1,582 7,177 4,692,385 2,649 586 222,000 
Bryan ‘ 5,965 6,288 5.1 5.95 1,120 78.4 374 2,548 914,692 957 : . 
Bulloch . 24,740 26,010 4.9 6,097 4,758 79.3 2,347 14,811 7,546,609 3,476 327 132,000 
Burke pane 23,453 26,520 11.5 4,461 4,406 74.1 1,556 7,815 4,388,596 3,045 924 345,000 
Butts Jian 9,079 9,182 3.1 1,964 84.6 996 4,050 1,123,894 1,940 ° ‘ 
Calhoun .. ; ; 8,578 10,433 17.3 1,778 735 608 2,394 3,137,206 976 ° 
Camden : oa 7,322 5,910 23.9 1,503 80.4 458 4,379 445,200 1,525 716 443 006 
Candler rte 8,063 9,103 11.4 1,639 81.6 827 4,805 2,439,851 1,306 . . 
Carroll . s6a, 34,112 34,156 0.1 7,753 9,079 7,735 85.2 4,179 17,583 2,987,809 7,158 2,682 1,011 
err ; 15,146 12,199 24.2 2,248 3,923 3,558 90.7 1,784 3,826 1,545,637 2,932 9d ° 
Charlton Rye ere 4,821 5,256 8.3 1,157 934 80.7 408 2,633 470,334 1,375 146 39.000 
Chatham . 151,481 117,970 28.4 128,196 43,050 36,162 84.0 20,172 139,440 1,852,022 33,328 12,080 7,913,000 
Chattahoochee 2 15,138 19.7 1,217 1.005 82.6 149 210 80,948 7,020 12 3,000 
Chattooga 18,532 14.4 7,001 5,417 4,843 89.4 2,550 11,035 1,310,698 4,570 ° . 
Cherokee 20,126 3.1 2,716 5,349 4,541 84.9 2,415 12,516 12,177,921 4,565 ™ 
Clarke mai 28,398 28.7 28,180 9,476 8,055 85.0 4,757 39,211 1,081,558 8,756 - 
Clay piecia areca 7,064 17.3 1,462 1,139 77.9 455 2,699 2,113,066 274 . 
3) 11,655 96.2 6,387 5,834 5,081 87.1 1,547 5,054 994,155 6,406 4 
Clinch . — 6,437 6.7 1,542 1.277 82.8 613 2,287 614,142 916 * 
| Re Kral aiaauahan 38,272 61.6 23,818 16,534 14,814 89.6 5.994 41,838 1,784,915 17,072 3,680 1,749,000 
RE Adiscacuadenas . a4 21,541 11.2 7,428 5,628 4.384 77.9 1,759 15,218 5,534,306 3,902 * ‘ 
OS ee : 33,999 33,012 3.0 11,639 8,536 6,778 79.4 3,232 22,641 8,402,386 7,003 1,705 888,000 
SOMA cccccncecs ‘ 9,525 9,433 1.0 2,279 1,855 81.4 787 1,792 1,050,222 1,999 494 146,000 
REE vaais.o co ncaswe cre -. ea 11,919 2.4 2.776 3,062 2,538 82.9 1,170 5,422 3,687,465 2,254 * ‘ 
3 Nero rrr St 27,786 26,972 3.0 8,218 7,314 6,012 82.2 3,065 16,569 1,920,692 5,784 3.798 1,623,000 
SrOWIOTE .ccccccess 6,080 7,123 14.7 1,430 1,128 78.9 436 1,600 882,708 969 290 68,000 
SE awecavncrcnnceess 17,663 17,540 0.7 9,462 4,674 3,491 74.7 1,714 14,712 3,786,967 3,191 os . 
NE shires cecwicecers ra 7,364 5,894 24.9 1,731 1.473 85.1 566 1,945 417,338 1,582 * 
Dawson Se aenanes 3,712 4.479 17.1 913 732 80.2 394 564 1,463,559 708 bd + 
Decatur ..... Be Terre 23,620 22,234 6.2 7,562 6,078 4,607 75.8 1,652 11,399 4.910.160 3,963 1,450 617.000 
ES eee 136,395 86,942 56.9 97,077 38,415 35,880 93.4 17,981 63,468 1,809,371 42,794 2,432 1,456,000 
PD :5:k:03.0.0:0:0.0100'0,6-00) 21,022 15.0 3,597 4,443 3,430 77.2 1,578 7.315 3,584.841 2,958 434 231,000 
2 err eee 16.886 16.1 3,474 2,762 79.5 1,241 5,265 4.489.573 2,047 * . 
ee 43,617 28,565 52.7 31,155 11,811 9,354 79.2 3,623 45,398 2,136,570 10,439 3,106 1,545,000 
DOUSIAS ...... seacmee Jee 10,053 21.1 3,400 3.100 2,527 81.5 1,100 5,496 567,058 2,649 827 342,000 
OS eS Bae 17,413 18,679 6.8 3,234 4,216 3,213 76.2 1,264 7,752 6,638,403 2,156 . . 
IRS: aie 6 Syren 6ia ca ane 2,494 2,964 15.9 620 500 80.7 216 294 544.963 285 - 
ES re 9,133 9,646 $3 2,259 1,837 81.3 762 2,959 1,119,594 1,545 * 
BIE iste. as-niarerncerare secniete 18,585 19,618 5.3 6,772 4,873 3.942 80.9 2,146 9,694 1.622,641 4,286 - ‘ 
ee eee eee 19,789 23,517 15.9 4,300 4,996 3,982 79.7 2,157 10,031 4,095,879 3,168 668 212,000 
NI oa acd: h ia ier cara ere 6,653 7.401 10.1 1,732 1,413 81.6 659 4,384 1,568.319 1,478 vi : 
SS rere 15,192 14.752 3.0 : 3,628 3,113 85.8 1,588 6,001 447,598 2,744 * 
Se re 7,978 8,170 2.4 7,978 1,914 1,531 80.0 633 2,852 1,642,173 1,499 * . 
ND ise iiacinsincicas scourge 56,141 12.0 32,849 30,050 16,467 14,656 89.0 9,424 53,256 2,265,334 14,394 8,704 4,882,000 
eer 11,005 11,322 2.8 11,005 2,796 2,315 82.8 1,168 6,891 5.428.982 2,136 * * 
ie ee ..e. 14,446 15,612 7.5 14,446 3,708 3,126 84.3 1,649 7,460 2,321,203 2,739 * 
| eee cow Site 392,886 20.5 407 S76 66,496 130,830 115.523 88.3 75,216 694,644 3.492.759 134,086 48,473 31,064,000 
EINE Ai as wiaredscacatessness 9,963 9,001 10.7 9.963 2,389 1,947 81.5 736 4,050 674.554 1,233 * * 
SS errr 3,579 4,547 21.3 3,579 882 734 83.2 471 672 790,246 626 + . 
OS See ae 29,046 21,920 32.5 22,114 6,932 7,990 6,656 83.3 3,400 26,305 410,573 7,006 2,405 1,530,000 
rer 18,922 18,445 2.6 3,231 15,691 4,857 4.298 88.5 2,715 8,640 2,536,000 4,008 1,732 645,000 
RENEE Situ nie 1a rlaces. a casare ace 18,928 19,654 —3.7 5,577 13,351 4.718 3,727 7£.0 1,836 8,664 5,464.543 3,157 552 200,000 
eee 12,843 13,709 6.3 2,688 10,155 3,200 2,621 81.9 1,195 6,383 1,293,832 2,187 . . 
IN ona Sar 015: c-ecera: esr 32,320 29,087 11.1 6,744 25,576 8,359 7,063 84.5 3,504 15,340 2.705.044 7,272 1,532 668.000 
Habersham ........... 16,553 14,771 12.1 16,553 4,250 3,676 86.5 1,822 9,213 1,215,347 3.881 * 
RES eevee 40,113 34,822 15.2 11,936 28,177 10,494 9,035 86.1 4,845 40,048 6,939,635 8,858 5.197  2,508.000 
MOOI. ociscocswcades 11,052 12,764 13.4 11,052 2.424 1,866 77.0 644 4,763 1,486,692 1.435 ° . 
erason ...... icc. ae 14,377 2.0 2,826 11.837 3,842 3,316 86.3 1,791 7,611 1,213,666 2,730 2,412 1,168,006 
Serer wv eun ee 11,428 1.4 11,265 2.735 2,215 81.0 748 2,827 1,388,812 1,844 488 90.001 
INE i Sachs Gialaiidisaia'scapu sa teem 14,495 15,512 6.6 2,964 11,531 3,627 3.068 84.6 1,702 4,696 2,706,035 3,373 * . 
OS errr erasers) ave 6,975 8,610 19.0 6,975 1,705 1,332 78.1 582 1,421 720.783 1,098 175 36.006 
OO ESS rere vss soveee 15,119 4.9 15,857 3,843 3,167 82.4 1,358 5,572 2,432,548 3,326 ~ . 
Houston ...... en .. 20,964 11,303 85.5 11,835 9,129 5,178 4,127 79.7 799 8.361 3,125,027 4,434 * 
ID Gsicaie’ssaash.s : . 11,973 12,936 7.4 2,697 9,276 2,744 2,212 80.6 1,008 3,609 5,055,886 1,720 ‘ ‘ 
Jackson ....... ectcee Mee 20,089 5.4 3,351 15,646 4,829 4,018 83.2 2,214 9,458 3,531,421 3.940 2.131 867,000 
cree 7,473 8,772 14.8 7,473 1,939 1,605 82.8 705 3,418 1,908,841 1,210 . : 
a | ee oii 9,299 8,841 5.2 2.687 6,612 2.168 1,773 81.8 796 3,147 2,511,943 1,543 . . 
Jefferson ....... . 18,855 20,040 5.9 18,855 4.585 3.760 82.0 1,735 8,087 3,341,533 3,094 955 261,000 
GION ocacsss0s - 10,264 11,843 13.3 3.449 6.815 2.566 1.917 74.7 806 4,278 2.439,530 1,387 497 137,00 
WORKOM . 2c... ccesces OOS 12.953 23.6 9/893 2.505 1,954 78.4 885 3,123 2.273.608 1,598 * 
Fe RR re 7,538 8,331 9.5 7.538 1,835 1,501 81.8 597 1,295 936,933 1,213 183 53.000 
ee rr ree rr 10,091 1.5 4,185 6.057 2,619 2,132 81.4 1,216 4,578 918.738 2,118 * ’ 
UD Fea leacicaniew ~oos Seon 5,632 8.5 5,151 1,269 1.034 81.5 462 1,959 1,489,737 924 ° . 
Laurens 33,123 33,606 —1.4 10,232 22,891 8,314 6,518 78.4 2.948 18,414 5,848,520 5,714 1,105 515,000 
ren we 6,674 7,837 14.8 6.674 1.591 1,195 75.1 375 1,008 2,800,076 817 4 . 
SAMAGEE Sac cccascus 8.444 8.595 1.8 8.444 2.068 1.630 78.8 490 4.546 405,177 2,422 . 
OS” ea 6,462 7,042 8.2 6.462 1.476 1,187 80.4 467 3,002 568,506 1,262 ° 
Long : Sraacesdeacere evan 3,598 4,086 11.9 3.598 882 692 78.5 216 1,250 304.739 568 ™ 
Lowndes ... ee 35,211 31,860 10.5 20,046 15,165 9.182 7,263 79.1 3,483 27,798 4,216,593 7,431 2,402 $1,006,000 
Lumprin ...... os 6,574 6,223 5.6 6.574 1,487 1,194 80.3 540 2,075 1,953,769 9RG ' * 
McDuffie ........ veees 11,443 10,878 5.2 3.489 7,954 2.937 2/320 79.0 1,000 5.713 1.244.537 2.237 * : 
MREEHOBR. oo oon cecs.cnes 6,008 5.292 13.5 6008 1.581 1,266 80.1 405 2,092 83,652 2'536 - ‘ 
aera wes 14,213 15,947 10.9 2,921 11,292 3,446 2.774 80.5 1,194 6,486 3.201.559 8F5 340 81.000 
BEAGIGON 6.6.6 560000 ere 13,431 8.9 12,238 3.040 2,529 83.2 1,344 2,484 2,248,208 2,512 163 42.000 
Marion ented ees 5 6,954 6.2 6,521 1.464 1,139 77.8 430 1,876 957,883 841 - * 
Meriwether ENE 22055 45 3.984 17071 5.149 4,171 81.0 1,849 7,905 3,077,031 3.215 1,152 718.000 
Sarre 9.8 9,023 2,264 1,784 78.8 649 3,283 3,575,700 1.188 . * 
eee 3.2 8,110 14.418 5.273 3.960 75.1 1,610 11,280 6,818,587 3.507 995 391,000 
pO Cer reree 5 2.1 3,125 7.398 | 2.563 2.0°9 81.5 891 4,987 1,654,509 2,055 2.013 971.000 
Montgomery .........- 7,901 9,668 18.3 7,901 1.216 1,436 79.1 583 1,743 1,701,928 1,079 * . 
MEROUER coco cceescce -. 11,899 12,713 6.4 11,899 2.972 2,398 80.7 1,082 5,659 3.467.609 1.924 * * 
SENEOE icocceccnecnes 10,676 11,137 4.1 10.676 2.550 2,203 86.4 1,290 2,824 1,329,902 1,730 * . 
oe ee Tee 118,028 75,494 56.3 95,180 22,848 30.492 25,827 84.7 12,073 122,192 697.803 27,592 17,298 8,822,000 
Err es 20,185 18.576 8.7 8,399 11.786 5.247 4,481 85.4 2,584 12,529 2.009.690 3.760 * - 
ING a coca ecaceceks 7,009 7,576 —75 7,009 1,740 1,418 81.5 716 1,052 1.723.785 1.375 * . 
GUATNOPHS ones cccscces 9,958 12,430 19.9 9.958 2.345 1,888 80.5 960 2,015 1.827.895 1,682 * + 
|. Arce 11,752 12,832 8.4 11.752 2.974 2,486 83.6 1,282 3,117 927,293 2.000 221 70.000 
DE, onc asinia'eccdeanaan 11,705 10,378 12.8 6,820 4.895 2.923 2.160 72.4 1,054 7,810 2.078.009 2.094 ba * 
rn rrr 8,855 9,136 —3.1 8,855 2,232 1,931 86.5 1,092 5,157 1,260.693 1,645 ° ° 
| er err 11,112 11,800 5.8 11.112 2.5% 2,094 81.0 890 4,611 3.083.990 1,574 302 77,000 
PC cuigksamcavastecwltes. 8,459 10,375 18.5 8.459 2.055 1.673 81.4 923 1,649 1.921.541 1.260 * + 
errr 28,467 8.8 13,291 17,685 7.880 6,927 87.9 4.162 19.073 1,567,035 6,573 5.105 2.576.000 
errr 8,808 9,829 —10.4 3,342 5,466 2,243 1,691 75.4 RNS 5.672 2.295.145 1,480 * . 
PMO bacdcceencdiasios 7,731 8.514 -9. 2,749 4.922 1,907 1,554 81.5 693 4,173 1,719,086 1.212 * * 
GQEIUBEN c.cccccepessss uae 3,435 —12.2 3,015 671 497 74.1 152 489 658,287 428 . ° 
* Figures for this county not available except in combination with other counties. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. (Continued on page 58) 
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FIRST IN ATLANTA 


In Out-of-Home Listening 


Pulse studies show out-of-home listening adds a 14.6% bonus in Atlanta. 


Of the 18 Saturday and Sunday evening programs most 
listened to outside the home — 


WAGA had 9 FIRSTS 
Station “A” had 5 FIRSTS 
Station ““B” had 3 FIRSTS 
Station “C” had 1 FIRST 


Of the 7 Monday-through-Friday daytime programs most 


listened to outside the home — 


WAGA had 7 FIRSTS 


The station that gives you more listeners per dollar than any 
other Atlanta station also gives you a bigger bonus in out -of- 
home listeners! 


stg wien wa a is CBS 


of Atlanta surveys of 


out-of-home listening, 4 Lae AILANTA, GA. 


January and April 1952. 


“500 on the dial 


REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC. 
TOM HARKER, National Sales Mgr. e 488 Madison Ave., New York 22 
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REPRESENTED BY 


George P. Hollingbery Co. 
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alloc.: Chan. 17. 
KELLOG, 4,913 pop.; Shoshone Co.; TV 
alloc.: Chan. 33. 

Note: All rates one-time. Population, 
home and radio home figures given for 
proce over 10,000. Sources: See fore- 
word. 
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1949 Mfc. 
1950 1950 1951 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em-  Payrols 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtv. 
Rabun 7,424 7,821 5.1 7,424 1,825 1,506 82.5 690 3,743 334,318 1,335 S * 
Randolph 13,804 16,609 16.9 4,025 9,779 3,441 2,595 75.4 1,161 6,763 3,685,374 1,891 . . 
Richmond 108,876 81,863 33.0 84,074 24,802 28,376 23,297 82.1 12,539 113,373 1,448,258 29,331 9,385 5,030,000 
Rockdale 8,464 7,724 9.6 8,464 2,093 1,771 84.6 916 4,082 582,782 1,906 wa * 
Schley 4,036 5,033 19.8 4,036 952 600 63.0 395 1,288 1,060,815 621 . ‘ 
Scraven 18,000 20,353 11.6 2,939 15,061 4,343 3,283 75.6 1,251 5,545 3,276,629 2,341 551 191,00) 
Seminole 7,904 8,492 6.9 2,569 5,335 1,907 1,522 79.8 596 4,735 3,193,629 1,504 ° - 
Spalding 31,045 28,427 9.2 18,247 12,798 8,459 7,309 86.4 4,463 25,794 1,530,419 7,113 6,426 3,022,009 
Stephens 16,647 12,972 28.3 6,781 9,866 4,298 3,610 84.0 1,722 10,863 621,506 4,068 - . 
Stewart 9,194 10,603 13.3 9,194 2,159 1,688 78.2 616 3,563 1,679,492 1,141 6 * 
Sumter 24,2038 24,502 1.2 11,389 12,819 6,409 4,864 75.9 2,215 17,221 5,051,732 4,210 1,283 390,009 
Talbot 7,687 8,141 5.6 5 7,635 1,786 1,375 77.0 416 1,805 674,262 981 . ° 
Taliaferro 4,515 6,278 28.1 4,515 1,098 862 78.5 387 1,155 546,268 669 . * 
Tattnall 15,939 16,243 1.9 15,939 3,695 3,048 82.5 1,379 6,171 4,032,564 2,535 . ° 
Taylor 9,113 10,768 -15.4 9,113 2,265 1,821 80.4 858 3,707 2,050,227 1,438 . 24 
Telfair 13,221 15,145 12.7 13,221 3,299 2,669 80.9 1,213 6,705 2,363,981 2,188 r . 
Terrell 14,314 16,675 14.2 4,411 9,903 3,647 2,688 73.7 1,037 7,368 3,957,645 2,048 ’ . 
Thomas 33,932 31,289 8.4 14,424 19,508 8,935 7,166 80.2 3,650 22,655 4,468,655 6,582 2,368 981,000 
Tift 22,645 18,599 21.8 9,601 13,044 5,786 4,623 79.9 2,005 17,819 6,280,766 4,554 1,156 491,000 
Toombs 17,382 5,95: 2.5 8,618 8,764 4,300 3,406 79.2 1,469 14,891 3,147,005 3,977 . * a 
Towns 4,803 2.5 4,803 1,132 941 83.1 462 1,053 512,190 1,053 * LEWIST¢ 
Treutlen 6,522 14.5 6,522 1,586 1,251 78.9 504 2,234 1,533,131 1,552 7 ” 96.4% } 
Troup 49,841 13.6 32,870 16,971 13,075 10,460 80.0 5,427 45,077 933,799 9,763 10,000 5,100,000 Perce ( 
Turner 10,479 3.4 2,918 7,561 2,640 2,157 81.7 936 5,028 3,949,775 1,662 . . KRLC, 1 
Twiggs . 8,308 8.9 8,308 1,895 1,444 76.2 431 1,278 977,778 1,149 4 * Crossle 
Union 7,318 4.7 7,318 1,788 1,404 78.5 546 1,913 741,796 758 ° ‘ SB 
Upson 25,078 ’ 0.1 13,049 12,029 6,482 5,451 84.1 3,311 17,040 1,124,548 5,543 5,613 3,479,000 D 6.00 
Walker 38,198 31,024 23.1 12,538 25,660 10,082 9,084 90.1 4,826 18,778 2,046,688 11,205 ys Bs N 8.00 
Walton 20,230 2.6 4,542 15,688 5,075 4,299 84.7 2,559 11,494 3,776,124 4,130 1,947 844,000 > Real 
Ware 30,289 8.4 18,899 11,390 8,024 6,636 82.7 3,804 27,063 2,215,528 6,854 1,569 698,000 MO sc OV 
Warren ; 8,779 10,236 —14.2 8,779 2,116 1,786 84.4 683 3,198 1,656,264 1,418 . bs 98.5% x 
Washington 21,012 24,230 13.3 4,480 16,532 5,202 3,990 76.7 1,707 8,454 3,731,594 3,079 850 279,000 _CO.; T 
Wayne 14,248 13,122 8.6 4,605 9,643 3,457 2,745 79.4 1,138 8,140 2,299,405 2,347 834 336,000 KRPL, : 
Webster 4,081 4,726 —13.6 4,081 924 709 76.7 271 421 1,347,216 310 ¥s 2 Conlan 
Wheeler 6,712 8,535 21.4 6,712 1,577 1,282 81.3 682 1,648 1,812,441 889 . ° D 4.00 
White ..... 5,951 6,417 73 5,951 1,445 1,176 81.4 559 1,603 1,454,562 1,042 * * N 4.00 
Whitfield . 34,432 26,105 31.9 15,968 18,464 9,054 8,230 90.9 4,320 23,854 2,212,084 7,700 . . NAMPA, 
Wilcox 10,167 12,755 20.3 10,167 2,500 2,013 80.5 938 2,744 3,167,271 1,328 7,070 2,807,000 96.9% 3 
Wilkes ; 12,388 15,084 —17.9 3,802 8,586 3,103 2,315 74.6 1,110 6,807 1,731,456 2,112 . ” yon C 
Wilkinson ... 9,781 11,025 11.3 9,781 2,547 2,076 81.5 904 3,218 893,158 1,607 ° se KFXD, 
WEOEGR ccsceas 19,357 21,374 9.4 2,623 16,734 4,523 3,591 79.4 1,444 §,325 7,874,969 2,668 169 52,000 Knode! 
es D = 10: 
* Figures for this county not available except in combination with other counties. N 12.00 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. — 
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POCATE 
IDAHO 98.1% 1 
BROADCASTING ZY TELECASTING — ! 
waneee jan MAP 3 AM af 
—_ — e D~ 8.36 
SPOT RATE FINDER N 10.60 
P en IDAHO KJRL, 2 
BLACKFOOT, 5,180 pop.; Bingham Co.; _ - sae (3) Location of City and number of ng 
TV alloc.: Chan. 33. 3 AM affiliates, average 1-time rates sed ss Pras cp ena re estens 4 rrys4 
KBLI, 250w, 1400kc D S83 7.00 i067 233 32.00 S333 ” 2 Number of FM Broadcasting Stations : 
SB 1M 5M 15M 30M 1Hr N 43:00 13.33 21.33 4267 64.00 106.67 | A Number of Telecasting Stations Note: A 
D 2.70 4.20 9.00 12.30 — —— _~—- = Cs f Miles home an 
N 2.70 4.20 9.00 12.30 KDSH, 5kw, 950kc, CBS, Free & Peters a I —s sey cities ov 
a ee ane .  D- 6.00 7.50 10.00 20.00 30.00 50.00 U Coeur d’ Alene 2 5 75, 10 word. 
BOISE, 34,293 pop.; 11,395 homes; Ww 42:00 15.00 20.00 40.00 60.00 100.00 ea 
97.4% radio; 11,099 radio homes; Ada | KGEM, 10kw, 1140kc, ABC, Holling- a MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
Co.; TV alloc.: Chans. *4, 7, 9. bery /—"| Wallace- © 1952, Broadcasting Publications, Inc. 
D 7.00 6.00 10.00 20.00 30.00 50.00 ae | Kellogg 
N 12.00 10.00 20.00 40.00 60.00 100.00 pick 
KIDO, 5kw, 630kc, NBC, Blair, Hooper, 
RETAIL SALES BMB ne 
D 7.50 7.50 12.00 24.00 36.00 60.00 Ada 
B® N 15.00 15.00 24.00 48.00 72.00 120.00 a” 
$2 79,143,000 BURLEY, 5,924 pop.; Cassia Co.; TV Bannock 
alloc.: Chan. 15. Bear La 
KBIO, 250w, 1230kc, eo Coane 20.00 Benewal 
D 4.00 4.00 6.00 8.0 J 20. Bingham 
PEOPLE N 6.00 6.00 9.00 12.00 18.00 30.00 jin 
CALDWELL, 10,487 pop.; 3,379 homes; Boise 
2388 686 96.2% radio; 3,251 radio homes; Can- Bonner 
v yon Co.; TV alloc.: Chan. 2. Bonnerv 
KCID, 250w, 1490kc ~— — 
D 3.00 4.00 6.75 9.00 17.00 30. utte 
8S Bip 2780252, OD CTO) Me YIM N00 © 5.00 10.50 17.00 30.00 50.00 Camas . 
WESTERN IDAHO COEUR D’ALENE, 12,198 pop.; 4,025 on 
homes; 97.0% radio; 3,904 radio feed ou 
homes; Kootenai Co.; TV _ alloc.: Clark . 
* Chan. 12. Clan me 
KVNI, 250w, 1240kc, MBS | earwat 
D 6.00 10.00 16.00 24.00 40.00 Custer 
N 9.00 15.90 24.00 36.00 60.00 ADAMS " —~ 
N : 
SELL YOUR SHARE EMMETT, 3,067 pop.; Gem Co.; TV ( ieee sient 
alloc.: Chan. 26. : 
Lop at GOODING, 3,099 pop.; Gooding Co.; 
TV alloc.: Chan. 23. 4 | 
IDAHO FALLS, 19,218 pop.; 5,575 Lie abe ie — 
homes; 96.3% radio; 5,369 radio ee { rans | care r 
homes; Bonneville Co.; TV alloc.: | UWeiser j . J rrewont 
Chans. 3, 8. a } er 
—E — - — i es, a 
2 AM affiliates, average 1-time rates | a BOISE or = { 
1310) t) > D 6.00 6.28 10.65 19.80 29.70 49.50 | : | verree Upp Rexburg 
N 9.00 9.40 16.50 30.00 45.00 75.00 CANYON y euTTE | “MADISON TETON 
See atacnia Rese Caldwell) boise(s) | = 
KID, 5kw-D, 1kw-N, 590kc, CBS, CBS ONampa a oS ea 
l meee) watts - 1140 ke. p Paaic Spot Sales al ‘ Jo BLAINE St  |__“Laliaho Fails f 
a 6.00 7.50 13.50 24.00 36. 60.00 | ADA = a 
his is the most powerful Nag 11-00, 21.00, |36.00 54.00 90.00 | a st, ‘a 
; : ; oe KIFI, 250w, 1400kc, ABC, MBS, Avery- ———— ne | aH 
radio station in Idaho Knodel, Ward | oe aes Blackfoot | 
gS 1S RS BS Be | eee. *: 
7.80 12.00 : : : | es F ZPocatelio }  canie 
° JEROME, 4,523 pop.; Jerome Co.; TV | [—_I ‘0) 4 
| 


| 
| € 
owner Twin Falls(3tr 





TWIN FALLS 


TiPreston 
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AELULILE 
‘win Felt onto wars once | FIRST Farm Market 


AMERICAN BROADCASTING COMPANY 
MUTUAL BROADCASTING SYSTEM In the 


AVERY-KNODEL, INC. | ' W } S$ 
Frank C. Mclntyre, V. P. and Gen. Mar. ntermou nta , 2 T 





LEWISTON, 12,985 pop.; 4,348 homes; 
96.4% radio; 4,191 radio homes; Nez 
Perce Co.; TV alloc.: Chan. 3. 

KRLC, 1kw, 1350kc, MBS, Weed, BMB, 
Crossley 

SB IM 5M 15M 30M 1Hr 


D 6.00 7.20 8.52 13.80 20.70 34.00 
N 8.00 9.60 12.00 19.20 28.80 48.00 


MOSCOW, 10,593 pop.; 2,751 homes; 
98.5% radio; 2,710 radio homes; Latah 
Co.; TV alloc.: Chan. *15. 

KRPL, 250w, 1400kc, Biddick, BMB, 
Conlan 

D 4.00 5.00 9.00 18.00 26.00 36.00 

N 4.00 5.00 9.00 18.00 26.00 36.00 

NAMPA, 16,185 pop.; 5,000 homes; 
96.9% radio; 4,845 radio homes; Can- 
yon Co.; TV alloc.: Chans. 6, 12. 

KFXD, 5kw, 580kc, MBS, Avery- 
Knodel, Hooper 

D 10.00 10.00 12.00 24.00 36.00 60.00 

N 12.00 12.00 16.00 32.00 48.00 80.00 

PAYETTE, 4,032 pop.; Payette Co.; 
TV alloc.: Chan. 14. 

POCATELLO, 26,131 pop.; 7,405 homes; 
98.1% radio; 7,264 radio homes; Ban- 
nock, Power Cos.; TV alloc.: Chans. 
6, 10. 














| KSEI, 5kw, 930kc, NBC, Walker, Con- 


In the 








MARKET INDICATORS FOR IDAHO 


lan, BMB 

SB 5M 15M 30M 1Hr CLASSIFICATIONS FIGURES YR. FIGURES 
D_= 10.00 12.00 24.00 36.00 60.00 > s ~ er =<6 we 
N 12.00 12.00 16.00 32.00 48.00 80.00 Population BLAies ios (Sins e066 Oe 16 588,637 °50 524,873 
KSEI-FM, Chan. 243, 96.5mc, 1.8kw, | Urban Population Sie ain on eiceiee 252,549 50 (1) 176,708 

Walker, Bonus Rural Population ............ 336,088 7°50 (1) 348,165 

«  ” ewe: > eee 169,274 °50 141,727 
D 5.07 7.80 15.60 23.40 39.00 Percentage Radio ........... 97.3% 50 86.4% 
N_ 7.80 12.00 24.00 36.00 60.00 eS eee re 171,199 50 118,824 
a — POP.; Franklin Co.; | Retail Sales $ 638,161,000 ’51 $ 581,976,000 

alioc.: an. ° : . ° 6 ore ‘= 979 9a6 
KPST. 250w, 1340ke oon 54'S oD ic we laco ares 281,372 51 272,362 
D 2.40 6.00 12.00 18.00 30.00 | Telephones .................. 147,800 °52 83,200 
N 4.00 6.00 10.00 20.00 30.00 50.00 New Construction ........... S$ 79,100,000 °’47 $ 34,800,000 
REXBURG, 4,288 pop.; Madison Co.; | Median Family Income....... $ 2,685 ’49 
me fa | Farm Income ................ $ 53,726,249 50 $ 91,730,000 
D 5.30 10.90 16.20 27.00 } —— 205,993 50 158,506 
N 6.80 13.30 1.00 34. | Te . 2cti : § 947.76 5-4 § 7 § 36 
AXX-FM Chan m0, ate, Ipsok | Internal Revenue Collections... $ 91,247,761 7°51 $ 71,828,836 
D 3.25 3.9 5.30 10.90 16.20 .00 . a ies —_— on 
N 4.95 680 1330 21:00 34.00 (1) Old urban definition of Census Bureau. 


RUPERT, 3,098 pop.; Minidoka Co.; TV unlicensed. For other sources see foreword. 
alloc.: Chan. 21. 


SANDPOINT, 4,265 pop.; 


TV alloc.: Chan. 9. 


Bonner Co.; 
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"40 
"40 
"40 
"40 
"40 
"40 
48 
"50 
"45 
40 
"40 


40 
50 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 


a —* KSPT, 250w, 1400kc, KBS, Biddick SB 1M 5M 15M 30M 1Hr WALLACE, 3,140 pop.; Shoshone Co.; 
3 AM affiliates, average 1-time rates D 4.80 9.60 1440 24.00 D 4.00 5.00 7.50 12.00 20.00 37.50 TV alloc.: Chan. 27. 
D 8.36 9.02 12.60 21.20 31.80 33.00 N 7.20 14.40 21.60 36.00 N 6.00 7.00 10.00 17.50 30.00 50.00 KWAL, lkw, 620, MBS 
N 10.60 11.87 17.33 29.33 44.00 73.33 TWIN FALLS, 17,600 pop.; 5,615 homes; KLIX, lkw, 1310kc, ABC, MBS, Avery- | $F N = = 20 
KJRL, 250w, 1250kc, CBS 96.9% radio; 5,441 radio homes; Twin Knodel, Crossley r sB 1M 5M 15M 30M 14r 

geo EE ES egy Falls Co.; TV alloc.: Chans. 11, 13. D 5.07 5.07 7.80 15.60 23.40 39.00 | p 3.00 3.50 10.00 15.00 25.00 
D 10.00 12.00 18.00 24.00 36.00 60.00 eniometiceieninennanieennaguacnnreae N_ 7.80 7.80 12.00 24.00 36.00 60.00 | x 400 450 1500 2500 35:00 
N 12.00 16.00 24.00 32.00 48.00 80.00 3 AM affiliates, average 1-time rates KTFI, 5kw-D, lkw-N, 1270kc, NBC, : . i oO 
aes D 5.16 02 9.10 17.20 26.47 45.50 Weed, Conlan WEISER, 3,961 pop.; Washington Co.; 
Note: All rates one-time. Population, N 7.60 8.60 12.67 24.50 38.00 63.33 D 640 8.00 12.00 24.00 36.00 60.00 TV alloc.: Chan, 20. 
home and radio home figures given for - — N 9.00 11.00 16.00 32.00 48.00 80.00 KWEI, 250w, 1240kc, KBS 
cities over 10,000. Sources: See fore- KEEP, 250w, 1450kc, CBS, CBS Radio KTFI-FM, Chan. 259, 99.3mc, 3kw, D 3.00 3.25 455 8.00 12.00 20.00 
word. Spot Sales Weed, Bonus N 3.00 3.25 455 8.00 12.00 20.00 

< * + * * * 
IDAHO MARKET DATA BY COUNTIES 
1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1949 Retail Sales 1949 1951 Median Fam. 1950 

County Population Population Increase Population Population Homes Radio Homes Radio RadioHomes ($ 000) Farm Income Automobiles Income Employed 
APRON nt ee 70,649 50,401 40.2 48,310 22,339 21,630 21,154 97.8 12,535 , 90,743 $10,433,430 26,444 $3,250 26,629 
ane 3,347 3,407 —1.8 3,347 1,010 974 96.4 685 2,264 2,367,348 957 3,013 1,153 
CCPC ET Te 41,745 34,759 20.1 30,703 11,042 11,434 11,182 97.8 7,844 45,306 5,718,177 14,404 3,763 14,548 
66-0 5 Aesre bree 6,834 7,911 —13.6 2,682 4,152 1,916 1,887 98.5 1,804 6,906 3,254,533 2,274 2,659 2,147 
BOOMOWER 2... ccc ccccs ; 6,173 7,332 —15.8 6,173 1,935 1,881 97.2 1,693 5,313 1,539,524 1,927 2,872 2,101 
ee -. 23,271 21,044 10.6 5,180 18,091 5,797 5,664 97.7 4,206 18,819 19,473,081 7,171 3,048 7,561 
DEE % 6$10:66:6:0 Posen 5,384 5,295 1.7 5,384 1,505 1,472 97.8 1,166 6,254 2,857 ,74: 1,953 3,203 2,185 
eae ee 1,776 2,333 —23.9 1,776 588 561 95.4 510 1,033 537,770 471 2,364 588 
Sr 14,853 15,667 —5.2 4,265 10,588 4,582 4,376 95.5 3,408 12,429 1,850,976 4,958 2,399 4,646 
Bommerville ......sece 30,210 25,697 17.6 19,218 10,992 8,297 8,056 97.1 5,487 51,302 13,496,643 10,575 3,311 10,713 
EE <o2ési0eees 5,908 5,987 —1.3 5,908 1,722 1,669 96.9 1,331 6,005 2,380,287 1,737 2,634 2,081 
Butte 1,887 45.0 2,722 741 727 98.1 161 2,310 2,122,178 1,330 2,767 1,020 
Camas 1,360 —20.7 1,079 322 312 96.8 325 855 1,532,868 400 , 383 
Canyon 40,987 30.8 26,672 26,925 15,416 15,000 97.3 9,578 55,195 26,232,977 18,359 2,768 18,328 
Caribou 2,284 144.1 5,576 1,499 1,472 98.2 544 5,980 6,441,981 1,847 3,236 1,884 
Cassia 14,430 1.4 5,924 8,705 3,946 3,828 97.0 2,894 17,244 11,862,116 4,538 2,698 5,073 
Clark 1,005 —8.7 918 264 255 96.7 230 703 1,588,182 367 sik 347 
Clearwater 8,243 —0.3 8,217 2,318 2,246 96.9 1,728 5,806 951,205 2,677 3,196 2,517 
Custer 3,549 —6.5 3,318 963 931 96.7 746 2,521 2,409,853 965 2,500 1,215 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. (Continued on page 60) 
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“3 Timea Greater Cowerage 


THAN ANY OTHER POCATELLO ADVERTISING MEDIUM 


NIGHT 
Retail Sales $142,000,000 $115,000,000 
Buying Power $160,000,000 $128,000,000 


Listening Audience 133,097 106,024 


NOTE: Statistics based on Sales Management 
1952 Survey of Buying Power and BMB. 


Represented Nationally by 
Walker Representation Co. 





Celebrating our 25th Anniversary with the greatest 
listening audience ever—serving 21 counties of Eastern 
Idaho and Western Wyoming. 


5000 930 KC 
WATTS NBC 


POCATELLO, IDAHO 





1950 1940 

County Population Population 
Elmore 6,687 5,518 
Franklin 9,867 10,229 
Fremont 9,351 10,304 
Gem 8,730 9,544 
Gooding 11,101 9,257 
Idaho 11,423 12,691 
Jefferson 1) ,495 10,762 
Jerome 12,080 9,900 
Kootenai 24,947 22,233 
Latah 20,971 18,804 
Lemhi 6,278 6,521 
Lewis 4,208 4,666 
Lincoln 4,255 4,230 
Madison 9,156 9,186 
Minidoka 9,785 9,870 
Nez Perce . 22,658 18,873 
Oneida 4,387 5,417 
Owyhee 6,307 5,652 
Payette 11,921 9,511 
Power 3,988 3,965 
Shoshone 22,806 21,230 
Teton 3,204 3,601 
Twin Falls 40,979 36,403 
Valley P 4,270 4,035 
Washington 8,576 8,853 
Note: For sources see foreword. 





1950 1950 
Percentage Urban Rural 1950 

Increase Population Population Homes 
21.2 6,687 1,991 
3.5 4,045 5,822 2,459 
9.5 2,695 6,656 2,547 
8.5 3,067 5,663 2,601 
19.9 3,099 8,002 3,129 
10.9 2,544 8,879 3,320 
2.5 10,495 2,644 
22.0 4,523 7,557 3,332 
12.0 12,198 12,749 7,832 
11.5 10,593 10,378 5,877 
» By | 2,648 3,630 1,902 
9.8 4,208 1,248 
0.6 4,256 1,161 
0.3 4,253 4,903 2,299 
0.9 3,098 6,687 2,713 
20.1 17,479 5,179 7,051 
19.0 2,715 1,672 1,207 
11.6 6,307 1,788 
25.3 4,032 7,889 3,567 
0.6 122 3,866 1,124 
7.4 8,053 14,753 6,650 
11.0 3,204 781 
12,6 20,470 20,509 12,366 
5.8 4,270 1,220 
3.1 3,961 4,615 2,580 


ILLINOIS 





SPOT RATE FINDER 


ALTON, 32,550 pop.; 9,880 homes; 97.0% 
radio; 9,584 radio homes; Madison 
Co.; TV alloc.: Chan. 48. 

WOKZ, 1kw-D, 1570ke, McGillvra 

SB IM 5M 15M 30M 1Hr 

D 6.00 7.50 15.00 30.00 45.00 75.00 

WOKZ-FM, Chan. 260, 99.9mc, 9.1lkw, 
McGillvra 

AURORA, 50,576 pop.; 15,212 homes; 
98.7% radio; 15,014 radio homes; Kane 
Co.; TV alloc.: Chan. 16 

WMRO, 250w-D, 1280kc 

D 5.18 5.75 10.35 20.70 34.50 

AVA, 734 pop.; Jackson Co. 

WAVA, 250w-D, 1580ke 

D 5.00 5.00 8.00 

BELLEVILLE, 32,721 
homes; 97.4% _ radio; 
homes; St. Clair Co.; 
Chan. 54. 

WIBV, 250w-D, 1060kc, Holman, Conlan, 
BMB 

D 


32.00 57.50 


10,420 
radio 
alloc.: 


18.00 


pop.; 
10,149 
TV 


5.00 9.00 18.00 86.00 50.00 
BLOOMINGTON, 34,163 pop.; 10,805 
homes; 97.9% radio; 10,578 radio 
homes; McLean Co.; TV alloc.: Chan. 
15. 
WJBC, 250w, 1230kc, ABC, Rambeau 
D 5.00 5.00 9.00 18.00 30.00 50.00 
N 6.50 6.50 14.00 27.00 42.00 70.00 


WJBC-FM, Chan. 268, 101.5me, 15.3kw 
(FM rate 20% of AM rates) 


BLUE ISLAND, 17,622 pop.; 5,034 
homes; 98.3% radio; 4,948 radio 
homes; Cook Co. 

WRBI (FM), Chan. 232, 94.3mc, 1lkw 


(No rates available) 


CAIRO, 12,123 pop.; 4,047 
radio; 3,448 radio homes; 
Co.: TV alloc.: Chan. 24. 

WKRO, 250w, 1490kc, MBS, Pearson 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N 6.00 6.00 12.00 24.00 36.00 60.00 


CANTON, 11,927 pop.: 4,078 homes; 
97.4% radio; 3,972 radio homes; Ful- 
ton Co. 


homes; 85.2% 
Alexander 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


WBYS, 250w-D, 1560kc 
SB IM 5M 15M 30M 1Hr 


D 5.50 5.50 11.00 21.50 33.00 55.00 

N 6.00 6.00 14.00 28.00 42.00 70.00 
WBYS-FM, Chan. 265, 100.9mc, 650kw, 
Bonus days only 

N 2.00 3.50 7.00 14.00 26.00 35.00 
CARBONDALE, 10,921 pop.; 3,092 
homes; 93.7% radio; 2,897 radio 
homes; Jackson Co.; TV _ alloc.: 
Chans. 34, *61. 
WCIL, lkw, 1020kc, Conlan, BMB 

D 5.00 9.00 12.00 24.00 36.00 60.00 
N 6.00 11.00 15.00 30.00 45.00 75.00 
CARMI, 5,574 pop.; White Co. 


WROY, ikw-D, 1460kc, Sears & Ayer, 
Conlan 
D 3.75 5.55 11.25 19.50 29.25 652.50 


WROY-FM, Chan. 247, 97.3mc, 10.7kw, 

Bonus daytime only 

N 2.25 2.75 5.75 9.50 13.25 25.50 

CARTHAGE, 3,214 pop.; Hancock Co. 

WCAZ, 1lkw-D, 990kc, Holman 

D 7.00 20.00 36.00 50.00 80.00 

CENTRALIA, 13,863 pop.; 4,620 homes; 
94.1% radio; 4,347 radio homes; Clin- 
ton, Marion Cos.; TV alloc.: Chans. 


32, 59. 

WCNT, 1210ke 

D 3.25 5.00 10.00 20.00 
(Time between noon and 1:30 
50% increase over above rates) 

WCNT-FM, Chan. 243, 96.5mc, 
Bonus 

CHAMPAIGN, 39,563 pop.; 9,936 homes; 
98.1% radio; 9,747 radio homes; Cham- 
paiga Co.; TV alloc. (Champaign- 
Urbana): Chans. 3, *12, 21, 27, 33. 

WDWS, 250w, 1400kc, CBS, Conlan 

D 4.00 5.50 9.00 18.00 30.00 50.00 

N 5.00 6.50 13.00 26.00 45.00 75.00 

WDWS-FM, Chan. 248, 97.5mc, 10kw, 
Bonus 

CHICAGO, 


lkw-D, 
30.00 50.00 


p.m. 


3kw, 


3,620,962 pop.; 1,088,404 
homes; 98.3% radio; 1,069,901 radio 
homes; Cook Co.; TV alloc.: Chans 
2(WBKB(TV). now Chan. 4), 5(WN- 
BQ(TV)), T7(WENR-TV), 9(WGN- 
TV), “21, 2, 2, S23 36, 4. 











6 AM affiliates, average 1-time rates 
D 65.38 88.00 107.80 176.25 269.67 450.83 
N 120.00 114.00 191.25 310.17 476.67 795.83 





1951 Retail Sales, copyright 1952 “Sales Management.” 


1950 Percentage 
Radio Homes Radio Radio Homes 


1,836 
2,427 
2,471 
2,518 
3,045 
3,220 
2,588 
3,239 
7,589 
5,771 
1,818 
1,218 
1,132 
2,239 
2,645 
6,825 
1,188 
1,699 
3,464 
1,093 
6,544 
761 
12,106 
1,182 
2,503 


9 AM 
rates 
SB 
D = 13.75 


WAAF, 
Pulse 
D_ 10.50 


WAAF-FM, 


Bonus 
WAIT, 
Reps. 


92.2 
98.7 
97.0 
96.8 
97.3 
97.0 
97.9 
97.2 
96.9 
98.2 
95.6 
97.6 


non-affiliates, 
1M 


lkw-D, 


15.00 30.00 55.00 90.00 150.00 
Chan. 230, 93.9mc, 28kw, 


820ke, 
D= 12.00 20.00 45.00 


N_ 12.00 20.00 60.00 87.00 144.00 240.00 
WBBM, 50kw, 780kc, CBS, CBS Radio 


5kw-D, 


IDAHO MARKET DATA BY COUNTIES 


1940 


1,219 
2,165 
2,039 
2,120 
1,967 
2,697 
2,153 
2,053 
5,683 
4,695 
1,349 
1,142 

882 
1,813 
2,174 
4,751 
1,143 
1,006 
2,230 

839 
5,382 

655 
8,672 

907 
1,988 


15M 


average 


Young, 


951 


1 
Retail Sales 


($ 000) 
7,616 
8,944 
8,595 
7,306 

12,316 
10,255 
6,966 
12,381 
22,953 
18,140 
5,754 
4,017 
3,138 
10,298 
8,334 
36,487 
4,214 
4,368 
9,835 
4,288 
22,913 


Further reproduction unlicensed. 


30M 


Burn-Smith, 


Spot Sales, Pulse, BMB, SAMS 


D 87.50 110.00 99.00 198.00 330.00 550.00 
396.00 660.00 1,100.00 
WBBM-FM, Chan. 246, 97.1mc, 13 kw 
(No data available) 

(FM), Chan. 242, 96.3mc, 19.1kw 
(No commercial programs) 

Chan. 4, 
CBS, Weed 
150.00 195.00 260.00 390.00 650.00 
325.00 390.00 520.00 780.00 1,300.00 
(Zion, Ill.), 5kw, 820ke 

60.00 87.00 144.00 240.00 
N 60.00 87.00 144.00 240.00 
WCEL, 50kw, 1000kc, ABC, Radio Reps. 
D 20.00 44.00 67.50 100.00 175.00 
30.00 75.00 115.00 175.00 300.00 
1240ke 
(Consult station for rates) 
WEDC, 256w, 
D 10.00 

14.00 
50kw, 


N__ 175.00 


WBIK 
WBKB 


D 
N 
WCBD, 
D 


N 
WCRW, 


N 

WENR, 
Sales 

D 

N 


WENR-FM, 


Bonus 


WENR-TV, Chan. 
vis.; ABC, ABC Spot Sales 

D 150.00 187.50 300.00 450.00 

300.00 375.00 600.00 900.00 1,500.00 

105.9mce, 

18.00 

30.00 


N 
WFMT 
D 


T 


N 

WGN, 50kw, 
Nielsen 

D 45.00 


109w, 


(FM), 


(TV), 
25.4kw-vis.; 


Chan. 


75.00 


N_ 65.00 100.00 


890kc, 


234, 


Chan. 





1240kc, ST 

24.00 
34.00 
ABC, ABC Spot 


90.00 144.00 216.00 324.00 540.00 
150.00 240.00 360.00 540.00 900.00 
94.7mc, 


7, 14kw-aur.; 


290, 


180.00 270.00 450.00 

360.00 540.00 900.00 

WGNB (FM), Chan. 254, 98.7mc, 36kw, 
Bonus 


54.00 
3. 72.00 120.00 200.00 
720kc, MBS, Hollingbery, 


12.7kw-aur.; 


36.00 
51.00 


33.00 
45.00 


90.00 159.00 


1-time 

1Hr 
14.72 32.67 54.44 90.42 150.00 
N 19.00 18.75 39.78 65.88 108.94 180.38 


950kce, 


Radio 
72.00 120.00 200.00 


60.00 
25.00 


25kw, 
28.3kw- 
750.00 
9kw 


55.00 
75.00 





1950 
1949 1950 Median Fam. 1950 
Farm Income Automobiles Income Employed 
3,663,676 2,278 2,557 
6,558,511 3,271 3,033 
7,239,584 2,699 2,944 
4,850,244 2,879 2,968 
8,067,774 3,491 3,95 
8,754,445 3,295 
8,561,998 2,892 1 
,494, 3,857 056 
3,075,75 9,584 8,277 
429,65 6,836 7,192 
3,667,415 1,851 2,234 
5,481, 1,368 1,456 
3,522, 1,155 1,562 
6,987 ,95¢ 2,738 2,804 
8,083 ,86: 3,194 3,243 
7,119,52 8,947 8,564 
4,717,573 1,645 1,448 
7,820,194 1,976 2,280 
5,360,432 4,123 4,301 
5,034,656 1,258 1,306 
315,644 7,711 8,762 
2,984,469 901 1,004 
27,908,724 14,810 15,074 
1,017,579 1,363 1,492 
5,555,226 2,791 3,127 








WGN-TV, Chan, 9, 14.5kw-aur.; 29kw- 
vis.; DuMont, Telepulse 


SB IM 5M 15M 30M 1Hr 


D 110.00 110.00 150.00 240.00 360.00 600.00 

N_ 250.00 250.00 300.00 480.00 720.00 1,200.00 

WHEFC, 250w, 1450ke 

D 8.00 15.00 25.00 43.75 75.00 

N 10.00 21.00 37.50 62.50 100.00 

WEHS (FM), Chan. 250, 97.9mc, 15.5kw, 
(CP: 24.6kw) 

WIND, 5kw, 560ke, Katz, Pulse 

D_ 18.00 25.00 43.00 72.00 120.00 200.00 

N 25.00 35.00 54.00 90.00 150.00 250.00 

WJJD, 50kw, 1160kc, Avery-Knodel 

D 15.00 15.00 40.00 65.00 110.00 175.00 

N_ 20.00 20.00 44.00 76.00 128.00 208.00 

WFMF (FM), Chan. 262, 100.3mc, 33 kw 

D 10.90 10.00 20.00 30.00 50.00 

N 15.00 15.00 30.00 40.00 75.00 

WLS, 50kw, 890kc, ABC, Blair, Nielsen, 
BMB 

D 54.00 90.00 162.00 216.00 324.00 540.00 

N_ 90.00 150.00 270.00 360.00 540.00 900.00 

(Shares time with WENR) 

WMAQ, 50kw, 670kc, NBC, NBC Spot 
Sales, Pulse 

D_ 75.00 75.00 90.00 180.00 270.00 450.00 

N 150.00 150.00 180.00 360.00 540.00 900.00 

WMAQ-FM, Chan. 266, 101.1mc, 24kw, 
Bonus 

WNBQ (TV), Chan. 5, 11.8kw-aur.; 
21.8kw-vis.; NBC, NBC Spot Sales, 
ARB 


D_ 145.00 145.00 173.00 276.00 414.00 690.00 

N_ 300.00 300.00 375.00 600.00 900.00 1,500.00 

WMOR (FM), Chan. 274, 102.7mc, 40kw 
(Consult station for rates) 

WSBC, 250w, 1240kc, ST, Forjoe, Pulse 

D 10.00 16.50 36.00 60.00 100.00 

N 13.50 19.25 43.50 72.00 120.00 


CHICAGO HEIGHTS, 24,551 pop.; 6,932 
homes; 97.4% radio; 6,752 radio 
homes; Cook Co. 

WCHI (FM), Chan. 240, 95.9mc, 0.25kw. 

D 2.20 3.00 5.00 12.00 20.00 30.00 

N 2.20 3.00 5.00 12.00 20.00 30.00 


CLINTON, 5,945 pop.; DeWitt Co. 
WHOW, 1lkw-D, 1520kc, Holman 
D 4.00 6.50 9.00 18.00 33.00 


DANVILLE, 37,854 pop.; 12,251 homes; 
96.6% radio; 11,834 radio homes; Ver- 
milon Co.; TV alloc.: Chan, 24. 

WDAN, 250w, 1490kc, CBS, Everett- 
McKinney, Conlan 

D 5.00 5.00 10.00 

N 6.00 6.00 15.00 


(Continued on page 62) 


55.00 


20.00 
30.00 


30.00 
45.00 


50.00 
75.00 





With just ONE New England medium 
you can reach 7,236,100 PEOPLE 
2,065,100 Families 

Over $10 Billion Effective Buying Power 
Over $7 Billion Retail Sales 


FAA abbbabihid 


Page 60, August 18, 1952 @ 





Figures courtesy SALES MANAGEMENT 





Marketbook 


WBZ 


BOSTON 
50,000 watts NBC Affiliate 
(synchronized with WBZA, Springfield) 


WESTINGHOUSE RADIO STATIONS Inc 
National Representatives, FREE and PETERS 


BROADCASTING ® 





Telecasting 


XUM 





BRO. 
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Lowest Cost per Thousand 
of any 50,000 watt station 
in Chicago 


For details, call Marty McGeehan, Sales Manager, 
Mohawk 4-2400 in Chicago, or, Peggy Stone, Radio 


Representatives, Murray Hill 8-4342 in New York. 


WCEL - 50,000 watt Voice of Labor - Chicago 


MUSIC—NEWS—SPORTS 
Chicago White Sox e Chicago Cardinal Football e Chicago Stadium Basketball e Hockey e all exclusive 
On The Air 24 Hours Daily 
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WLBK, 500w-D, 1360kc, Ra-Tel JOLIET, 











































SB 1M 5M 15M 30M 14Hr oon Tt 
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radio; 3,619 radio homes; Lee Co.; D 6.00 
S — L L | N G TV alloc.: Chan, 47. son l wanenens (oeeq Zion (1) N 6.00 
aS t 9 905 924 15 Freeport | }800N Do 
EAST ST. LOUIS, 82,295 pop.; 24,139 oT) | Rockford Nauk ‘ 
homes; 95.6% radio; 23,077 radio a ss _ ! a KA NEAI 
a homes; St. Clair Co. ] 1} | 9 “toe I 
er WTMV, 250w, 1490kc, Sears & Ayer | ! . kakee 
D 9.00 14.00 10.80 21.60 32.40 54.00 = { Elgin(a{ Elmwood ~TrPevanston WKAN, 
N 9.00 14.00 18.00 36.00 54.00 90.00 Dekaib(a) | DI] Oekibater A D 3.00 
WTMV-FM, Chan. 273, 102.5mc, 33.2kw, ii —_— a St Charleg JOU Ae pe chicago 
TAKEA ieee Rock Fal pua_(5] UGonegT BEN oe KEWANI 
myperaan, 6,892 pop.; Effingham 5 | Belsianda ad 
oO / ’ 
WCRA, 250w-D, 1090kc Rock Islander Moline l | seibk = 1 WKEI, 1 
D 3.00 3.85 7.66 16.00 25.70 45.00 som a en 
LaSall w AGRAD 
ELGIN, 44,223 pop.; 11,762 homes; — me | ee 
98.7% radio; 11,609 radio homes; ‘cms Ottawa = Co. 
Cook, Kane Cos.; TV alloc.: Chan, 28. t-—_— woe _ | 
WRMN, 500w-D, 1410kc, McGillvra 4 aha Kankakee WTAQ, | 
| D 7.00 8.00 15.00 30.00 45.00 75.00 * aes Lagann D 
ELMWOOD PARK, 18,801 pop.; 5,250 5 ee | ie LASALL 
W | T H U S homes; 99.7% radio; 5,234 radio | | | 97.5% 
homes; Cook Co. =e a Salle ¢ 
WLEY (FM), Chan. 296, 107.1mc, 1kw ie i ar L | | WLPO 
D 1.00 250 450 1250 20.00’ 35.00 Cantona) |—“7HPekin [NT D 5.00 
R| N 1.00 3.00 6.00 15.00 25.00 40.00 = | y | qidiaieniisatee 9: 
Macomb — | “ : 
[ N p EO A EVANSTON, 73,641 pop.; 20,612 homes; oa | | | ‘ae ty 
99.1% radio; 20,426 radio homes; t+ ie eae ere! , cane 
Cook Co. a | J x 
WNMP, likw-D, 1590kc, Hooper ; : — eee ie “clinton Urbana WPRC, | 
5000 WATTS D 10.00 12.50 15.00 22.50 45.00 75.00 Sf a | Lincoin J mu uJ D 4.00 
N 10.00 12.50 15.00 22.50 45.00 75.00 2) Quincy + ot Champaign Danville N 5.00 
WEAW (FM), Chan. 286, 105.1mc, 36kw, > : / | j —— | 
Consumers Aid, (Storebroadcasting) ——7 ) 12) Decatur t LITCHF 
a j 
Pulse /_Jacksonville} m@ —~>) ma c Co. 
D 4.00 6.00 8.00 18.00 24.00 40.00 ( Springfield es i = 
A 3} C M U sj U A L N 6.00 9.00 12.00 24.00 36.00 60.00 A orcas iy ' | Paris tr) peas 
" \ | AON | a J 
FREEPORT, 22,467 pop.; 7,085 homes; | _BTaylorvitle a 
98.0% radio; 6,943 radio homes; Ste- / | | | [Mattoon [ _ MAC OM 
phensoyn Co.; TV alloc.: Chan. 23. EE —_ 96.6% 
WFJS (FM), Chan. 273, 102.5mc, om ] = ae | om , Ere } Donot 
D 1.80 3.00 6.00 12.00 18.00 30. el Im | ene 7 
1290 KC N 2.70 4.50 9.00 18.00 27.00 45.00 : Litchfield | oe 
WFRL, 1kw-D, 1570ke, Sears & Ayer, eat Eficshem | N 65 
Conlan, BMB oe — ° 
Vi 5.90 9.00 19.00 33.00 55.00 ypAtton 8 MARIO 
y ] nm = 9 94.4% 
4 GALESBURG, 31,425 op.; 10,026 MADISON p 
Avvery-Kno of homes; 973% radio; S785 radio eee eee — foe ae oe — 
homes; Knox Co.; TV alloc.: Chan. MARKETBOOK MAP , a ‘ ( Olney WGGH, 
40. ‘ East St. Louis 1 I : ane D 
WGIL, 250w, 1400kc, Rambeau o | entrain “a 
ILLINOIS D 7.15 7.15 11.20 22.40 33.60 56.00 elleville } al za 
on ~ 2 |. | | | 
SPOT RATE FINDER _ N 8.25 8.25 15.00 30.00 45.00 75.00 ILLINOIS: |... “| n yal 
(Continued from page 60) HARRISBURG, 10,999 pop.; 3,665 a ‘Seal 
‘ homes; 94.5% radio; 3,463 radio — | = 
DECATUR, 66,269 pop.; 21,191 homes; | 4 “poilg 5 , Japa ; Tanner 
97.9% radio; 20746 radio homes; _ Saline Co.; TV alloc.: Chan. 3) Location of City and number of | “un on) 
Macon Co.; TV alloc.: Chans. 17, . anes Standard (AM) Broadcasting Stations oe 
23 WEBQ, 250w, 1240kc (1) West Frankfort 
7 ee e hic srs, || D 4.00 5.00 10.00 20.00 35.00 60.00 2) Number of FM Broadcasting Stations a alHerrin | SAU 
WDZ, ,1kw-D, 1050ke, Free & Peters, | 1 499 5.00 10.00 20.00 35.00 60.00 4. Number of Telecasting Stations Ra carbonate Narn G20 
= 7 m » VI} Marion Harrisburg 
m= wm mm ‘ue se ine | SR Om, 2 oe, fee Scale of Miles H [wicuasson 
D 5.00 6.50 10.00 20.00 30.00 50.00 N 2.75 3.50 6.75 13.50 23.50 40.00 s e > 


WSOY, 250w, 1340kc, CBS, Weed, Con- beatles —— 
lan, Hooper, BMB HERRIN, 9,931 pop.; Williamson Co. 
D 5.00 6.50 10.00 20.00 30.00 50.00 WJIPF, 250w, 1340kc, MBS, Pearson WMAP BY WALTER P. BURN, MIDOLESURY, VERMONT 
N 9.00 11.00 15.00 30.00 50.00 75.00 D 6.00 7.50 10.00 20.00 35.00 60.00 © 1952 Broadcasting Publications, Inc 
WSOY-FM, Chan. 271, 102.1mc, 32kw, N 6.00 7.50 10.00 20.00 35.00 60.00 
Weed, Bonus 
DEKALB, 11,708 pop.; 3,218 homes; JACKSONVILLE, 20,387 pop.; 5,133 UyCairo 
96.2% radio; 3,156 radio homes; De- homes; 96.2% radio; 4,938 radio 
Kalb Co.; TV alloc.: Chan. *67. — Morgan Co.; TV alloc.: Chan. 


i 


1) Metropolis 





Note: All rates one-time. Population, | WLDS, 1kw-D, 1180kc, Holman 

home and radio home figures given for | D 4.00 6.00 10.00 20.00 30.00 50.00 
cities over 10,000. Sources: See fore- WLDS-FM, Chan. 263, 100.5mc, 7kw, 
word. Holman, Bonus 







Market Facts 
ROCKFORD 


Station Facts 
LEADS IN LISTENING* 


MORNING, AFTERNOON, EVENING 


atthe TOP } fx ILLINOIS 
A $675 Million (Non TV) Market oy 


THE NATION’S #2 MACHINE TOOL CENTER 


Offers Advertisers 





MORE LISTENERS PER $ THAN EVER BEFORE 


Best Test City in the Mid-West * Conlan Survey January 1952 


enwerne 


Eni 


.An ABC Affiliate Nat'l Reps..H- R Representatives, Inc. 
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JOLIET, 51,601 pop.; 15,244 homes; 
91.9% radio; 14,924 radio homes; Will 
Co.; TV alloc.: Chan. 48. 

WJOL, 250w, 1340kc, Holman, Conlan 

SB IM 5M 15M 30M i1Hr 

D 6.00 6.00 11.00 25.00 40.00 70.00 

N 6.00 6.00 11.00 25.00 40.00 70.00 


KANKAKEE, 25,856 pop.; 7,956 homes; 
98.2% radio; 7,813 radio homes; Kan- 
kakee Co.; TV alloc.: Chan. 14 


WKAN, 1lkw-D, 1320kc, Holman 


D 3.00 6.00 9.00 20.00 38.00 70.00 
KEWANEE, 16,821 pop.; 5,374 homes; 
96.9% radio; 5,207 radio homes; 


Henry Co.; TV alloc.: Chan. 60. 
WKEI, 100w, 1450ke, (CP) 


LAGRANGE, 12,002 pop.; 3,362 homes; 
98.3% radio; 3,305 radio homes; Cook 
Co. 

WTAQ, 500w-D, 1300ke 

D 6.50 10.00 22.00 36.00 60.00 


LASALLE, 12,083 pop.; 3,576 homes; 
97.5% radio; 3,487 radio homes; La- 
Salle Co.; TV alloc.: Chan. 35. 

WLPO, 250w-D, 1220kc 

5 21.60 36.00 60.00 


D 5.00 6.50 10.80 
LINCOLN, 14,362 pop.; 3,496 homes; 
96.7% radio; 3,381 radio homes; 


Logan Co.; TV alloc.: Chan. 53. 


WPRC, 500w, 1370kc, Rambeau, Conlan 
D 4.00 5.00 8.00 15.00 25.00 40.00 
N 5.00 5.50 12.00 20.00 30.00 50.00 


LITCHFIELD, 7,208 pop.; 
Co, 

WSMI, 1kw-D, 1540ke 

D 4.00 5.00 7.50 15.00 25.00 40.00 


MACOMB, 10,592 pop.; 3,255 homes; 
96.6% radio; 3,144 radio homes; Mc- 
Donough Co.; TV alloc.: Chan. 61. 


WKAI, 250w-D, 1510kce, Conlan 


Montgomery 


D 5.00 5.00 10.00 20.00 30.00 50.00 
N 6.50 6.50 13.00 26.00 39.00 65.00 
MARION, 10,459 pop.; 3,568 homes; 


94.4% radio; 3,368 radio homes; Wil- 
liamson Co.; TV alloc.: Chan. 40. 


WGGH, 500w-D, 1150kc, Sears & Ayer 
D 5.00 8.50 15.00 25.00 45.00 












IN 


* Copyright 1952. 


Enter Quad-Citian homes through the Front Door with 


, MATTOON, 


17,547 pop.; 5,704 homes; 
96.2% radio; 5,487 radio homes; Coles 
Co.; TV alloc.: Chan. 46 


| WLBH, 250w-D, 1170kc, Holman, Con- 


lan 


SB IM 5M 15M 30M 1Hr 

D 4.00 650 9.00 18.00 33.00 55.00 

WLBH-FM, Chan. 245, 96.9mc, 23kw, 
Holman 

D 2.00 3.00 4.00 7.50 13.00 22.00 

N 2.00 3.00 4.00 7.50 13.00 22.00 


METROPOLIS, 6,093 pop.; 


WMOK, 500w-D, 920kc 
D 5.00 5.50 9.00 


MOLINE, 37,397 pop.; 
98.3% radio; 11,494 
Rock Island Co.; 
Davenport, Iowa). 

WQUA, 250w, 1230kc, 

D 9.00 12.00 25.00 45.00 75.00 

N 15.00 20.00 40.00 75.00 125.00 


MT. CARMEL, 8,732 pop.; Wabash Co. 


WVMC, 500w-D, 1360kc 
D 5.24 655 11.79 19.65 28.82 39.30 


MT. VERNON, 15,600 pop.; 5,250 homes; 
94.8% radio; 4,977 radio homes; Jef- 
ferson Co.; TV alloc.: Chan. 38. 


Massac Co. 


18.00 30.00 55.00 
11,693 homes; 


radio homes; 
TV alloc.: (see 


CBS, Hollingbery 


WMIX, 1kw-D, 940kc, Pearson, Conlan 
| D 


WOPA-FM, Chan. 272, 102.3 mc, 


| OLNEY, 8,612 pop.; 


6.00 10.00 19.00 30.00 50.00 


WMIX-FM, Chan. 231, 94.1mc, 15.2kw, 
Pearson (Bonus daytime only) 
1.75 3.50 7.00 10.00 17.50 


OAK PARK, 63,529 pop.; 20,031 homes; 
99.6% radio; 19,950 radio homes; 
Cook Co. 


WOPA, 250w, 
D 6.00 10.00 
N 6.00 10.00 


1490ke 
18.00 30.00 50.00 
18.00 30.00 50.00 


85.00 
85.00 
lkw, 
Bonus 


Richland Co.; TV 


16. 


740kc, Holman 
8.00 15.00 27.00 45.00 


alloc.: Chan. 


WVLN, 250w-D, 
D 3.00 5.00 


OTTAWA, 16,957 pop.; 
98.3% radio; 4,972 radio homes; 
Salle Co. 


WCMY, 500w-D, 1430 ke 
D 6.00 8.00 10.00 25.00 42.00 


5,058 homes; 
La- 


70.00 


N 


THESE FACTUAL DATA* WILL HELP YOU BUY 
THE QUAD-CITY MARKET 


IN POPULATION 
IN RETAIL SALES 
IN BUYING POWER 


EFFECTIVE BUYING 
INCOME per CAPITA 


Sales Management Survey of Buying Power. 
























































PARIS, 9,460 pop.; Edgar Co. 
WPRS, 500w-D, 1440ke 


SB 1M 5M 15M 30M 148r 
D 6.75 10.15 20.25 35.10 59.40 
WPRS-FM, Chan. 252, 98.3mc, 1kw 

D 2.00 3.00 7.50 13.00 22.00 
N 2.00 3.00 7.50 13.00 22.00 


PEKIN, 21,858 pop.; 6,874 homes; 97.8% 


radio; 6,723 radio homes; Tazewell 
Co.; TV alloc.: Chan. 49. 
WSIV, lkw-D, 1140kc, BMB 
D 5.00 5.00 10.00 20.00 30.00 50.00 
PEORIA, 111,856 pop.; 33,833 homes; 
} 97.4% radio; 32,953 radio homes; Pe- 
oria Co.; TV alloc.: Chans. 8, 19, 
*37, 43. 





3 AM affiliates, average 1-time rates 
D 9.97 10.97 1458 29.17 47.40 79.00 
N 17.47 19.13 29.17 58.33 94.80 158.00 





WEEK, lkw, 1350kc, 
Reed, Hooper 

10.00 10.00 14.00 28.00 48.00 80.00 
17.00 17.00 28.00 56.00 96.00 160.00 


WIRL, 5kw, 1290kc, ABC, MBS, Avery- 
Knodel, Hooper, BMB 

D 9.90 9.90 13.75 27.50 46.20 177.00 

N 15.40 15.40 27.50 55.00 92.40 154.00 


WMBD, 5kw, 1470kc, CBS, Free & 
Peters, Hooper, BMB 

D 10.00 13.00 16.00 32.00 48.00 80.00 
N 20.00 25.00 32.00 64.00 96.00 160.00 


WMBD-FM, Chan. 223, 92.5mc, 20kw, 
CBS, Bonus 


WPEO, ikw-D, 
D 


NBC, Headley- 
D 


1020ke 
7.50 15.00 23.75 45.00 


WWXL, lkw, 1590kc 
(No rates available) 


75.00 


QUINCY, 41,450 pop.; 
95.7% radio; 12,720 
Adams Co.; TV alloc.: 


13,292 homes; 
radio homes; 
Chans. 10, 21. 





2 AM_ affiliates, 
D 10.75 10.75 
N 12.50 12.50 


average 1-time rates 
16.25 31.25 48.00 80.00 
25.00 50.00 75.00 125.00 





WGEM, lkw, 1440kc, ABC, Walker 
D 8.00 8.00 12.50 22.50 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
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WQDI (FM), Chan, 286, 105.l1mc, 10kw, 
Walker, Bonus 
WTAD, 5kw-D, lkw-N, 930kc, CBS 
Weed 

SB 1M 5M 15M 30M 1Hr 
D 13.50 13.50 20.00 40.00 60.00 100.00 
N 15.00 15.00 30.00 60.00 90.00 150.00 
WTAD-FM, Chan. 258, 99.5mc, 53kw, 


Weed, Bonus 


ROCKFORD, 92,927 pop.; 28,879 homes 





98.3% radio; 28,388 radio homes; 
Winnebago Co.; TV alloc Chans 
13, 39, *45 

WROK, ikw-D, 500w-N, 1440kc, ABC 
H-R Reps., Conlan 

D 10.00 10.00 17.00 35.00 55.00 80.00 

N 12.00 12.00 22.00 50.00 60.00 120.00 

WROK-FM, Chan. 243, 97.5mc, 17kw, 
Bonus 

ROCK .- ISLAND, 48,710 pop 14,857 
homes; 98.3‘ radio; 14,604 radio 
homes; Rock Island Co.; TV alloc 
(see Davenport, Iowa). 

WHBF, 5kw, 1270kc, ABC, Avery- 
Knodel 

D 12.50 15.00 20.00 40.00 60.00 100.00 

N 17.50 20.00 40.00 80.00 120.00 200.00 

WHBF-FM, Chan. 255, 98.9mc, 37kw, 
Avery-Knodel, Bonus 

WHBF-TV, Chan. 4, 11.7kw-aur.; 23.5- 
kw-vis.; ABC, CBS, DuMont, Avery- 
Knodel 

D 45.00 60.00 80.00 120.00 200.00 
N 90.00 120.00 160.00 240.00 400.00 
ST. CHARLES, 6,709 pop.; Kane Co. 
SPRINGFIELD, 81,628 pop.; 26,060 
homes; 97.5% radio; 25,409 radio 
homes; Sangamon Co.; TV alloc 
Chans. 2, 20, *26. 

3 AM affiliates, average 1-time rates 
D 6.33 6.33 10.67 20.67 32.00 53.33 
N 9.00 9.00 15.00 30.67 46.00 76.67 


(Continued on page 64) 


A PREFERRED MARKET 
AMONG THE 162 STANDARD 
METROPOLITAN AREAS 


Tue information presented here 
permits you to compare the Quad- 
City Market with the other (161) 
metropolitan areas—on a recognized 
reliable basis— Sales Management’s 
Survey. Naturally, we are gratified 
that the Quad-Cities have earned such 
(And that these 


cities frequently appear among the 


favorable ratings. 


preferred-cities-of-the-month. ) 


To take advantage of this desirable, 
active market your advertising must 
reach the majority of Quad-Cities’ 
nearly one quarter million people. 
This you can achieve with time on 
WHBF the 
Quad-Cities favorite. 


(radio and _ television) 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery-Knodel, Inc 


Marketbook, Page 63 





























ILLINOIS eae. See. se MARKET INDICATORS FOR ILLINOIS 


SB IM 5M 15M 30M 1Hr 





Masse? snlier- ystems D 8.00 10.00 20.00 35.00 60.00 CLASSIFICATIONS FIGURES YR. FIGURES Yk. ]  «,., 
(Continued Jrom page 63) N 8.00 10.00 20.00 35.00 60.00 Population 8.712.176 50 7.897.241 40) ~s 
ek eahora r= rane ick dina alana a s : ‘ A ( u 
SPRINGFIELD (Continued) er eg eer ge gs pra EEDA TORWAGMON 2... ck ccccsns 6,759,271 °50 (1) 5,809,650 °’49 De 
9% > radio; 4,8 radio | 2S; a- . 6 ~ oO 7. t 
WCVS, 250w, 1450ke, ABC, Sears & Sake Livieten Cea: TY. oltae.: Rural MEINE 6) 60a06 sow ores 1,952,905 30 (1) 2,087,591 ‘ 0 = | 
Ayer, O'Connor Chan, 65 ear re 2,585,691 7°50 2,192,724 °40 DuP 
: i 5 20 > »_ R 4 7 &C o= ‘ ’ r 
SB IM 5M 15M 30M 14Hr | payLORVILLE, 9,188 pop.; Christian | Pereentage Radio ............. 97.5% 750 92.3% 40 Edsi 
D 6.00 6.00 10.00 19.00 30.00 50.00 Co. 2 a rere 2,523,482 750 1,974,604 740 Ec 
Ded a i : auetn ja wien ae fir 
wovase, ch Be "ats. 108 sg skew, D “— oer SRO oO 45.00 Retail Sales $9,728,814,000 °51 $8,778,978,000 48 = : 
CVs-FM, lé <io, <Jmc, <oKW, a 50 9. Of ai. 5. . 9700 -4ce - - - oa 
Sears & Ayer, Bonus N 192 450 9.00 1800 27.00 43.00 see Bbleseysoua ein a ant ig sce) 05 peer 51 Ste 50 For< 
WMAY, 1kw-D, 500w-N, 970kc, NBC, : ‘ Rots a ie IIE so Saikics Sinisa ore laue Ripe s es 3,149,000 7°52 2,171,600 5 ear 
Pearson _ cr as URBANA, 22,834 pop.; 6017 homes: | New Construction ............-. $1,597,300,000 51 $ 501,900,000 *40) © 
D 7.00 7.00 12.00 24.00 36.00 60.00 98.7% radio; 5,939 radio homes; - 24901 09n 2902 » > ore -a7 7 
N 8.00 8.00 14.00 28.00 42.00 70.00 Champaign ‘'Co.; TV alloc.: (see | Farm Income ..... teens tees > 1,361,630,393 49 > 953,811,507 4 Greet 
WTAX, 250w, 1240kc, CBS, Weed, Champaign, II1.). Internal Revenue Collections... $4,313,227,234 7°51 $3,396,892,658 °50 shoe 
Hooper, BMB WKID, 250w-D, 1580kce a api 
D 6.00 6.00 10.00 19.00 30.00 50.00 D 8.00 11.00 22 00 33.00 55.00 (1) Old urban definition of Census Bureau. va 
N_ 10.00 10.00 16.00 32.00 43.00 80.00 WKID-FM, Chan. 277, 103.3mc, 2.4kw, Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction ian) 
W Ena glle 5 Chan. 279, 103.7me, 6.7kw, Bonus unlicensed. For other sources see foreword. He 
Weed, Bonus i ee . a ni : mei 
STERLING, 12,817 pop.; 4,001 homes; | gpg al pop.; Fayette Co.; . . : ae 
22 - 2 O2° ] 1 a pes le <6. : 
ee. Soe Se . WKRS-FM, Chan. 294, 106.7mc, 12kw, | WFRX, lkw, 1300kc, Continental _ 
react WAUKEGAN, 38,946 pop.; 11.309 homes; Bonus SB 1M 5M 15M 30M 1Hr es 
Note: All rates one-time. Population, 98.7% radio; 11,162 radio jhomes; oe aa ; : . D 4.00 8.00 15.00 30.00 50.00 = 
home and radio home figures given for Lake Co.; TV alloc.: Chan. 22. WEST FRANKFORT, 11,384 pop.; 3,823 | N 4.00 8.00 15.00 30.00 50.00) Jo! 
cities over 10,000. Sources: See fore- WKRS, lkw-D, 1220kc, McGillvra homes; 94.4% radio; 3,609 radio ZION, 8,950 pop.; Lake Co. ? 
word. D 7.00 11.00 20.00 45.00 75.00 homes; Franklin Co. WCBD. 5kw, 820kce (See Chicago, Il.) z 
* + /~ a * * K * 
1949 Mfg. Law 
1950 1950 1951 1949 = Taxable Le« 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls Livi} 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr. te 
Vic 
Adams 64,690 65,229 0.8 44,435 20,255 19,925 18,929 95.0 15,778 67,237 $16,734,275 18,706 7,470 $4,527,000 McH 
Alexander ar : 20,316 25,496 20.3 12,123 8,193 6.319 5,447 86.2 4,114 16,660 1,806,325 3,705 1,370 650,000 McL 
Bond ; Sa 14,157 14,540 2.6 4,069 10,088 4,466 4,176 93.5 3,148 12,026 6,163,306 4,070 436 341,000 Mac 
Boone .. aes ce 17,070 15,202 12.3 9,422 7,648 eane 5,062 98.5 3,985 17,729 10,660,120 6,083 1,793 1,444,000 — 
Brown . Nas , 7,132 8,053 11.4 7,132 2,295 2,157 94.0 1,800 7,038 4,913,247 2,019 . . Mac 
Bureau = Raa « ae, een 37,600 0.3 10,681 m4 11,633 11,354 97.6 9,737 oa 30,713,358 12,710 1,471 911,000 Mari 
Calt re para eas 6,898 8,207 15.9 ,89 1,968 1,846 93.8 1,538 4,232 3,406,650 1,668 25 6,000 vars 
ery aece eeiware 18,976 17'987 5.5 5,058 13,918 5,960 5,805 97.4 4,668 20,774 15,162,738 6,699 293 191,000 Masi 
Cass ? cscs seneee 16,425 8.1 6,080 9,017 4,733 4.501 95.1 3,823 14,813 9,512,454 4,400 377 222,000 Mass 
ao ee "38818 38.364 or =s«Ngos:=«=s«ssago «soot «= if'assger) ‘pate gloss «= aaatae §«©oat'saa «= Tam yoru Mer 
Christiz ; coeee GOOLG 38,56 0. 5,366 23,45 2, 532 96. 9, i 22,211, 5 Ee 701,00 wer 
Clark ie Graces 17,362 18,842 79 5,694 11,668 5,715 5,406 94.6 4.176 15,081 8,401,231 5,282 527 301,000 Mon 
Clay i . 17,445 18,947 7.9 5,255 12,190 5,498 5,218 94.9 4,314 13,428 4,577,591 5,123 663 274,000 Mon 
Clinton eritare 22,594 22,912 1.4 3,229 19,365 6,371 6,046 94.9 4,560 15,676 8,789,171 6,054 900 493,000 Mor} 
Ce becca Danae 40,328 38,470 4.8 26,711 13,617 12,780 12,307 96.3 9,707 46,430 13,635,660 12,155 3,212 1,674,000 Mou 
Cook .. pita , .4,508,792 4,063,342 11.0 4,447,304 61,488 1,337,040 1,314,310 98.3 1,060,563 5,583,581 24,474,741 1,095,647 769,603 644,321,000 Ogle 
Crawiord ...5+. see mabe 21,294 0.7 6,407 14,730 6,863 6,520 95.0 4,904 18,427 6,496,031 7,239 1,293 1,142,000 — 
initia. err 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. Pike 


CHECK FOR YOURSELF... 


Which Chicago major station delivers: 


et 


y Most Homes Reached Per Week2* 
Vy Greatest Coverage ?* 
Vy Most Grocery and Drug Advertising 2 


... There’s only one major station in Chicago 
which you can check on any of these three points. 
That’s WGN...your basic buy in the Middle West. 


FOP J OTE ERE CRE 


*1949 BMB 





Chicago 11 
A Clear Channel Station... Illinois 


50,000 Watts 


Serving the Middle West 770 
MBS On Your Dial 


Chicago office for Minneapolis-St. Paul, Detroit, Cincinnati and Milwaukee 
Eastern Sales Office: 220 E. 42nd Street, New York 17, N.Y. for New York City, Philadelphia and Boston 


Geo. P. Hollingbery Co. 
Advertising Solicitors for All Other Cities 
Los Angeles — 411 W. 5th Street e New York — 500 5th Avenue e Atlanta—223 Peach Street 
Chicago — 307 N. Michigan Avenue e San Francisco — 400 Montgomery Street 
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1949 Mfg. 


























1950 1950 1951 1949 Taxable 
: WE 1959 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls 
¥ County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes (S$ 000) Farm Income Automobiles ployment Ist Qtr 
L 7°40 Cumberland ¥ 10.3 10,496 3,3 95.7 2,627 5,089 5.515,4C5 2.776 644 236,000 
) 749 Deixalb 18.6 93.3 9,200 48,338 52 4,180 2,921,000 
’ De\Vitt 7.4 95.8 4,55 } 148 9,000 
“40 Douglas 50 96.9 391 O00 
{ 19 00 9 
Durage 9.4 99 2 636 00 
"40 Edgar . “4.2 93.0 1,086 Oot 
’ Edwards 0.9 94.2 7 or 
4 40 Effingham —1.6 95.3 1.36 557.000 
0 ha Fayette 15.7 94.5 67 19 OO 
8 «7°50 Ford ... 6.0 98.4 17 09/00 
945 Franklin 8.4 1: 93.8 76 434,000 
D 45 ulto 2.0 96 5 1¢ 2 000 
’ Fulton . = 1 96.5 
0 40 Gaiiatin -14.0 92.9 
7 (74 Greene 7.1 93.8 00 
J Grundy 5 93.1 1.768 1,531.00 
8 0 Hamilton 8.9 92.5 15,00 
Hancock 1.9 05 4 ) ar 
Jardin 3.0 92.7 
luction Henderson 6.0 95.5 9 55° ‘ ).O0L 
Henry 6.2 97.5 33,452,241 15,702 4.11 2.239,000 
Iroquois 0.5 97.5 q y 10,835 464 1.000 
Jackson 0.5 93.4 2 1,655 844.06 
Jasper . 8.7 3 94.5 144 4.000 
jefiersor 4.4 10,691 94.1 10.05 351 677,000 
1 Hr J€ rson aa 69 351 77 
y & Jers2?y ‘ 15 11.9 41.018 92.4 ] 744 74.000 
) BH ~ Jo Daviess 21, 7.4 6,092 9§.1 2.502.159 6,239 15 186,000 
Johnson 8, 18.6 2.456 92.1 2,111.95 1.824 
Kane . 159, 15.5 41 98.0 29,496,297 49 030 24.582 18.688,000 
s0, Ili.) Kankakee 73, 20.5 17 93.2 18,425,578 , 2 7.55 } 
Kendall 12, 9.1 : 98.0 12.502.573 $251 536 
Knox 54 1.0) 1 97.0 20,425,953 17,817 3,62 5.00 
La ‘ 179, 47.9 98.7 9,614,123 61 } 19,241 15.009,000 
LaSalle 109, 2.9 97.8 5,834,441 ) 16,71 ) 
49 Mtg Lawrence 29.1 2.5 94.6 1190020 6494 93 09/090 
s Lee Pe 35 5.3 ¢ 98.4 23,393,222 11,023 2,007 1,449,000 
_ Livingston 37 2.6 10,667 97.7 31,521,688 12,012 1,086 89,001 
tes Gor, Logan r < $1.2 7.779 97.2 21,.423.469 f 9 1.007 580.000 
y st McDonough 4.7 8,448 96.4 16,827,321 31,310 1,409 898,000 
597 McHenry 35.5 4 14,659 98.6 20,461,053 12,420 4,502 3,180,000 
850,000 McLean’ 3.6 22,949 22/467 97.9 40,317,199 53,734 2.675 1,882,000 
341000 Macon 16.7 30,727 30,051 97.8 18,400,873 12,420 10,223 8,093,000 
1 444°000 Macoupin 1.5 14,174 : 95.0 18,498,791 4,179 605 239,000 
oe Madison was he ‘ 22.1 54,194 96.6 14,849,404 4,968 34,637 27,396,000 
911,000 Marion : ; . 41,700 47,989 13.1 13,243 93.9 5,722,761 3,601 2,367 1,219.000 
~ 6.000 Marshall .. or 13,025 13,179 1.2 4,040 98.8 11,173,878 9,248 412 228,000 
191,000 Mason Ay Sra epic geey es 15,326 15,358 0.2 4,936 ; 95.3 10,290,174 19,897 32 143,000 
292'000 Massac : ewan 13,594 14,937 9.0 4,325 3, 91.2 2,702,908 23,448 943 363,000 
1.713.000 Menard bascre 9,639 10,663 9.6 3,013 2) 95.3 9,753,589 2,958 150 108,000 
"701.000 Mercer 17,374 17,701 1.8 5,325 5,155 96.8 16,862 5,662 181 103,000 
301.000 Monroe 13,282 12,754 4.1 t 3,981 3,726 93.6 6,031 4,105 212 105,000 
274.000 Montgomery ..... 32,450 34,499 5.9 13,893 18,567 10,524 10,029 95.3 , 14,970,5 9,184 1 839 1 092 000 
493,000 Morgan 35,568 36,378 2.2 20,387 15,181 9,702 95.8 37,588 16,172.51: 9.367 1 553 936 000 
1,674,000 Moultrie 13,171 13,477 2.3 3,470 9,701 4,020 95.1 10,164 10,190.95 3,937 542 265,000 
291. itarae a 33,429 29,869 11.9 11,353 22,066 10,268 97.7 31,647 20,179,191 12,029 1,893 1,256,000 
‘rye = 174,347 153,374 13.7 137,864 36,433 51,519 97.6 203,796 14,154,365 54,693 15.570 12,415,000 
0rlz < % IK | < 37,86 36,43. ol 51s ) 203,796 54,365 24,6093 b 2 : 
re Sony tc 33438 75 10.446 11.238 6.798 93.4 17,022 3,366,761 6,215 841 399,000 
Piatt pp iaewaae 13,970 14,659 4.7 2,612 11,358 4,333 97.3 10,992 15,301,515 4,472 337 33,000 
Pike 22,155 25,340 12.6 3,564 18,591 7,216 94.2 15,895 15,931,232 6,506 794 363,000 





(Continued on page 66) 











LISTENING HOMES 
IN 
DECATUR 
ARE TUNED 
TO 


WSOY 


WSOY .... 4. 41.2% 
STATION “A”. . . . 10,9°/ 
STATION “BY. . . . 9.7% 
STATION “C” (Local) . 8.0°/ 


(April 1952 Conlan) 
Individual copies on request 


WSOY 


CBS Radio Affiliate 


DECATUR, ILLINOIS 
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ILLINOIS MARKET DATA BY COUNTIES 
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1949 Mtg. | 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payroils 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qir. 
Pope 5,779 7,999 27.8 5,779 1,774 1,637 92.3 1,417 1,993 1,729,652 1,236 wt * 
Pulaski 13,639 15,875 —14.1 13,639 4,055 3,666 90.4 2,480 5,161 2,433,581 2,199 506 224,000 
Putnam 4,746 5,289 —10.3 4,746 1,468 1,415 96.4 1,243 3,200 4,534,580 1,564 
Randolph 31,673 33,608 —5.8 8,965 22,708 8,700 8,222 94.5 6,285 25,808 8,453,143 7,940 2,493 1,492,000 
Richland 16,889 17,137 1.4 8,612 8,277 5,367 5,083 94.7 3,951 17,344 3,846,924 5,247 1,159 536,000 
Rock Island . 133,558 113,323 17.9 111,775 21,783 39,362 38,653 98.2 29,483 147,400 10,873,846 44,895 28,992 23,995,000 
St. Clair . 205,995 166,899 23.4 155,788 50,207 59,350 57,035 96.1 40,234 182,108 12,820,492 56,375 23,158 17,130,000 
Saline : 33,420 38,066 12.2 15,499 17,921 10,663 10,034 94.1 8,319 28,594 3,628,350 7,872 335 189,090 
Sangamon . 131,484 117,912 11.5 97,371 34,113 40,826 39,724 97.3 28,802 161,035 27,807,710 39,447 12,398 8,735,000 
Schuyler : ; 9,613 11,430 15.9 2,682 6,931 3,167 3,059 96.6 2,585 6,659 7,536,332 2,805 . . 4 
Scott are 7,245 8,175 11.4 7,245 2,311 2,179 94.3 1,775 5,893 6,619,032 2,046 156 45,000 
Shelby -+. 24,434 26,290 ye | 4,462 19,972 7,795 7,452 95.6 6,279 17,731 15,795,327 7,150 646 388,000 
ae ; 8,721 8,881 1.8 8,721 2,651 2,577 97.2 2,199 6,686 9,331,001 2,898 209 157,000 
Stephenson 41,595 40,646 2.3 22,467 19,128 12,818 12,510 97.6 10,610 49,577 20,167,218 13,836 4,248 3,193,000 
Tazewell 76,165 58,362 30.5 49,278 26,887 22,627 22,129 97.8 14,660 56,659 18,505,479 25,723 26,006 19,587,000 
Union 20,500 21,528 4.8 4,380 16,120 5,517 5,147 93.3 3,595 13,522 4,491,861 4,246 697 283,000 
Vermillion 87,079 86,791 0.3 50,346 36,733 26,627 25,642 96.3 21,304 90,125 25,339,294 26,417 8,294 5,665,000 
Wabash 14,651 13,724 6.8 8,732 5,919 4,549 4,331 95.2 3,219 14,457 2,567,077 4,630 1,017 693,000 
Warren 21,981 21,286 3.3 10,193 11,788 6,656 6,443 96.8 5,458 24,645 21,661,854 6,859 576 317,000 
Washington 14,460 15,801 8.5 14,460 4,569 4,263 93.3 3,139 10,324 8,749,800 4,497 290 136,000 
Wayne 20,933 22,092 —5.2 5,576 15,357 6,388 5,960 93.3 4,344 16,162 6,369,526 5,610 847 548,000 
White 20,935 20,027 4.5 5,574 15,361 6,533 6,141 94.0 4,314 16,745 6,170,501 6,212 342 158,000 | 
, 0 eee 49,336 43,338 13.8 27,037 22,299 14,895 14,523 97.5 11,040 49,414 25,243,303 17,593 6,286 5,201,000 J 
Will . 134,336 114,210 17.6 90,457 43,879 37,366 36,693 98.2 26,692 132,048 20,646,703 40,902 13,067 10,585,000 
Williamson . 48,621 51,424 5.5 26,985 21,636 15,757 14,875 94.4 11,609 36,002 2,003,668 12,301 2,036 1,220,000 | 
Winnebago .. . 152,385 121,178 25.8 125,447 26,938 45,848 45,298 98.8 32,303 193,686 14,675,549 55,281 33,546 27,751,000 
Woodford 21,335 19,124 11.6 21,335 6,325 6,186 97.8 4,598 20,033 16,112,915 6,993 364 221,000 | 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
Michigan City (0 7) XD Elkhart : : 
INDIANA Ci]. ~ South Bend mo ‘ 
La Porte PEs Awe i 
SPOT RATE FINDER ae : J Le 
ANDERSON, 46,820 pop.; 15,179 homes; | 3 AM affiliates, average 1-time rates ed 7 STARW Warsaw (2®) | 
97.9% radio; 14,860 radio homes; Mad- SB 1M 5M 15M 30M 1Hr “ a 
ison Co.; TV alloc.: Chan. 61. D 9.00 10.50 20.00 38.00 60.00 100.00 _ | eefieeas 
WCBC, lkw-D, 1470kce N 12.00 13.17 26.33 49.50 79.00 231.67 WABASH] 
D 8.00 8.00 18.00 36.00 53.00 80.00 eae - PUNTING+ 
WHBU, 250w, 1240kc, ABC, CBS, Boll- WEOA, 250w, 1400kc, CBS, Katz, N zs 
ing, Conlan Hooper Logansport (7) Wes A 
co im sot um mom iar |B SR EO 16s sae 5 eee si 
9, i 20. A 0 10.00 BENTON ARE : 
6.00 6.00 10.00 18.00 25.00 40.00 : | i | DD Marion 
N 800 800 1300 25-00 40.00 60.00 — + vel Ikw-N, 1280kc, NBC, whine T)Kokomo BL Ace 
ANGOLA, 5,081 pop.; Steuben Co.; TV D 12.00 12.00 24.00 48.00 72.00 120.00 pneinenn ha sa L— : | Portland (1) f 
alloc.: Chan. 15. N_ 15.00 15.00 30.00 60.00 90.00 150.00 “| sipPECANOE! easton cawant ; 
BEDFORD, 12,562 pop.; 4,036 homes; WMLL (FM), Chan. 233, 94.5mc, 50kw, eee MADISON F 
94.1% radio; 3,798 radio homes; Law- Bonus | Lebanon CD Muncie i 
rence Co.; TV alloc.: Chan. 39. WIKY, 250w-D, 820kc, Pearson, Hooper, ‘ J ww Anderson (3) lpanpovr ‘ 
WBIW, 250w, 1340kc, Grant, Conlan Conlan OCrawtordsville | son : | 
D 5.00 5.00 8.00 15.00 25.00 40.00 | D_ 6.00 8.00 16.00 32.00 48.00 80.00 3\—onrcomeny__BOONE_ DNew Castle 
N 6.00 6.00 12.00 20.00 30.00 50.00 WIKY-FM, Chan. 281, 104.lmc, 20kw, ) ae rae J sexy Richmond(t) ; 
msommaTeN, 2508 pe; 600 | on Se Oe Sh as ( wENOR ipa peens ones 
homes; 94.9% radio; 6,588 radio WJPS. 5kw-D an gag Foy ae -, - sti MARION booed ; 
homes; Monroe Co.; TV __alloc.: Hollingbery ’ “ = 4 ' en _ a Connersville@L) | § 
ee ee ee ee | 2 11.50 20.00 34.00 60.00 100.00 C cncan, | ShetbywilleD | ausy, FAYETTE 
WFIU (FM). Chan. 279, 103.7mc, 33kw N 14.50 29.00 48.50 87.00 145.00 (2) Terre Haute f. aM pom 
(CP) FORT WAYNE, 133,607 pop.; 41,054 " 7 DECATUR 
WTTS, 5kw-D, 500w-N, 1370kc, Meeker, homes; 98.6% radio; 40,479 radio WEN fh) 
Conlan as homes; Allen Co.; TV alloc.: Chans. | seown — @)Columbus 
D 6.00 6.00 10.00 20.00 30.00 50.00 21, *27, 33. ae Bloomingtia = aantwoio-| 
N 9.00 9.00 13.00 26.00 39.00 65.00 — _ _ 7 = 
WTTV (TV), Chan. 10, 3.1kw-aur.; 4 AM affiliates, average 1-time rates GREENE * Seymourty) |" ? 
6.2kw-vis., ABC, CBS, Dumont, NBC, D 12.35 13.10 18.63 34.75 52.30 90.63 = y | “Ou1o 
Meeker | N 16.13 16.88 31.25 62.50 116.25 131.25 Bedford 1 ACKSON | Switz 
20.00 26.00 52.00 78.00 130.00 aceasta Ae SE aviess fuanrin) “AMRENCE | EFFERSON | LAN 
N 30.00 40.00 80.00 120.00 200.00 oo. —_—, — CBS, Bolling se mn 
- e , | i J .00 24.00 36.00 60.00 | @ Washi mm 
BOONVILLE, 5,092 pop, Warrick Co. | Ny 10.00 10.00 20.00 40.00 60.00 100.00 Vincennes De | mance | sue, Salem, 
De 0” 700 14.00 24.00 40.00 | WGL, 1kw, 1250ke, ABC, Headley- | th ee 
. . 7 ‘ ‘ Reed, Hooper, Conlan (1) Jasper 
COLUMBUS, 18,370 pop.; 5,752 homes; D 9.40 9.40 12.50 25.00 37.50 62.50 Th) Prine om vO} 
97.5% radio; 5,608 radio homes; Bar- | N_ 12.50 12.50 25.00 50.00 75.00 125.00 eels Bors | CRAWFORO New Albany(t 
tholomew Co.; TV alloc.: Chan. 42. WKJG, 5kw, 1380kc, MBS, Raymer t 
WCSI, 250w-D, 1010kc, Rambeau, Con- D_ 12.00 12.00 20.00 30.00 60.00 90.00 s Ca \ PERR ROADCAS TELECASTING 
lan N_ 15.00 15.00 30.00 60.00 90.00 140.00 > Boonville (1) _) spencs 
D 8.00 8.00 12.00 24.00 36.00 60.00 | WKJG-FM, Chan. 291, 106.1mc, 30kw, Evansville 7) Tell City MARKETBOOK MAP 
WCSI-FM, Chan, 229, 93.7mc, 71kw Bonus ie 
D 8.00 8.00 12.00 24.00 36.00 60.00 WOWO, 10kw, 1190kc, NBC, Free & 
N 8.00 8.00 12.00 24.00 36.00 60.00 Peters, Doody, Conlan Sab y Mil INDIANA 
SONNY ae ; - D 21.00 24.00 30.00 60.00 90.00 150.00 als o, iles 
CONNERSVILLE, 15,550 pov.; 4,700 ¢ ay ee 
homes; 96.9% radio; 4,554 radio N__ 27.00 30.00 50.00 100.00 150.00 250.00 i 35 3a 75 10g Peter 
homes; Fayette Co.; TV alloc.: Chan. | WOWO-FM, Chan. 241, 96.1mc, 16.5kw, ® Number of FM Broadcasting Stations 
38. Bonus MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT A, Momber of Telecacting Stations 
WCNB, 250w-D, 1580ke, Gill, Keefe & GARY, 133,911 pop.; 37,292 homes: © 1952, Broadcasting Publications, Inc. 
Perna 97.0% radio; 36,173 radio homes; Lake * * * 
D_ 3.000 6.00 10.00 20.00 30.00 50.00 Co.: ‘TV alloc.: Chans. 50, 66. 
WCNB-FM, Chan. 262, 100.3me, 10kw, ‘ eecennenesth MARKET INDICATORS FOR INDIANA 
onus daytime only. 2 AM non-affiliates, avera 1-ti x Ta] r T x T . 

N 1.00 2.00 4.00 8.00 12.00 20.00 ~ rates : eee CLASSIFICATIONS FIGURES YR. FIGURES YR. 
ELKHART, 35,646 pop.; 11,344 homes; 7.40 13.85 27.70 43.50 72.50 —— Te ak aanaaneare 3,934,224 50 3,427,796 ’40 
98.3% radio; 11,151 radio homes; Elk- 3 ea pr —— : rban Population ............ 2,357.1 d=4 ’ 
hart Co.; TV alloc.: Chan. 52. WGRY, 500w-D, 1370kc | Rural P rl ti oe 38 (1) 1,887,712 40 
WTRC, 250w, 1340kc, NBC, Pearson D 7.80 11.70 23.40 39.00 65.00 | SPEEA SIOM, one esos ce oe 977,028 °50 (1) 1,540,084 °40 
D 6.00 6.00 15.00 21.00 35.00 65.00 WWCA, likw, 1270kc, Hooper eS OS ree 1,169,314 50 961,498 "40 
N 6.00 6.00 15.00 21.00 35.00 65.00 4 7.00 16.00 32.00 48.00 80.00 | Percentage Radio ............. 96.5% 50 88.2% 40 
WTRC-FM, Chan. 264, 100.7mc, 33kw, 7.00 16.00 32.00 48.00 80.00 | Radio Hom 1.104.571 5 , 

E é = MEE kigtivasm nea aiaemne ‘ 907 50 826,604 °40 
Bonus HAMMOND, 87,594 pop.; 25,187 homes; | Retail Sal ’ . 
7 ; 98.7% radio: 24,860 radio homes. | ‘*©ta! ales $3,982,288,000 °51 $3,520,507,000 °48 
EVANSVILLE, 128,636 pop.;: 39,411 eng G10; 860 ume” bil ra on = 
homes: 95.6% radio: 37,677 radio ake Co.; TV alloc.: Chan. 56. SIE. 3. ineie-o,eiaceiecealewlecaie. 1,513,025 ’51 1,434,885 750 
sen Saatieans Ce. FC lee. WJOB, 250w, 1230kc, McGillvra, Con- | Telephones ................... 1,196,500 °52 732,200 °45 
~ * T © i= , 
_Chans 7, 50, *56, 62. D 8.00 10.00 18.00 36.00 54.00 90.00 | New Construction ...... de eeees $ 726,100,000 °51 $ 224,700,000 ’40 
Ee ee ae N 10.00 12.00 24.00 48.00 72.00 120.00 | Internal Revenue Collections... $1,195,460,954 °51 $ 973,283,542 7°50 


e Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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WJIZ (FM), Chan. 222, 92.3mc, 10kw, 
McGillvra, Bonus 


(Continued on page 68) 


Marketbook 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 
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1480 AM 99.9 FM 


eee Spearhead of Industrial ee Steady-Increased AUDIENCE 
Development over all of Indiana! surpassinc community GROWTH! 


STUDY OF LISTENING HABITS 
CONLAN RADIO REPORT OF SHARE OF AUDIENCE 


(WTHI sroancast FoR FIRST 
TIME IN JANUARY. 1948) 
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ooo WTI rs your best medium in this 


RICH, GROWING and ISOLATED marker. 
OUR MOTTO: Aggressiveness with Imagination” 
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INDIANA 


D 13.00 15.00 25.00 50.00 


Katz 


D ; 18.00 30.00 60.00 


Bolling 


N 8.00 12.00 20.00 32.00 


alloc.: Chan. 19. 
WITZ, 1lkw-D, 990kce 


pecanoe Co.; TV alloc.: 


cities over 10,000. Sources 
word. 
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JASPER, 5,215 pop.;: Dubois 





WFBM, 5kw, 1260kc, CBS, Katz, Hooper N 





WFAM (FM), Chan. 236, 95.1mc, 1.2kw, 


Rambeau 
SPOT RATE FINDER SB 1M 5M 15M 30M 1Hr 
(Continued from page 66) D_ 2.50 6.00 8.80 11.80 21.80 
N 2.50 6.00 8.80 11.80 21.80 
INDIANAPOLIS, 427,173 pop.; | 131,826 | | aAPORTE, 17,882 pop.; 5,770 homes; 
homes; 97.4 radio; ’ 128,398 radio 93.8% radio: 5,701 radio homes: La- 
homes; Marion Co.; TV alloc.: Chans. Porte Co 
6 (WFBM-TV), 8, 13, *20, 26, 67. od Shih = ‘ 
WLOI, 250w-D, 1540kce, McGillvra _ 
4 AM affiliates, average 1-time rates D 11.04 22.08 33.12 55.20 
SB 1M 5M 15M 30M 1Hr LEBANON, 7,631 pop.; Boone Co.; TV 


D 15.40 16.55 27.13 53.70 81.50 140.00 alloc.: Chan. 18. 
N 25.50 26.75 51.33 99.75 154.25 267.25 WINL (FM), Chan. 288, 107.1mce, 





2.50 6.00 12.50 20.00 35.00 


75.00 155.00 


DuMont, - 


D 60.00 60.00 85.00 136.00 204.00 
N 120.00 120.00 150.00 240.00 360.00 600.00 D 7.00 16.00 3. 
WIBC, 50kw-D, 10kw-N, 1070Kc, 3 
90.00 150.00 
N 25.00 25.00 60.00 120.00 180.00 £00.00 TV alloc 
WIRE, 5kw, 1430kc, NBC, Free = : 


WISH, 5kw-D, lkw-N, 1310ke, 


48.00 
Co: TY N 7.50 7.50 12.00 24.00 36.00 60.00 


WIOU, lkw, 1350kc, CBS, Weed 
D 9.00 14.00 28.00 42.00 
N 12.00 18.00 36.00 54.00 


LAFAYETTE, 35,568 pop.; 10,981 homes; beau 
97.4% radio; 10,695 radio homes; Tip- D 
Chans. *47, WIMS-FM, Chan. 228, 93.5mc, Ikw, 


g- 
«x 


N 25.00 30.00 50.00 100.00 150.00 270.00 LOGANSPORT, 21,031 pop.; 6,864 


WFBM-TV, Chan. 6, 18.1kw-aur.; 
28.2kw-vis.; ABC, CBS, 


homes; 97.8% radio; 6,713 radio 

homes; Cass Co.; TV alloc.: Chan 
51. 

340.00 WSAL, 250w, 1250kc, MBS 

2.00 48.00 80.00 

2.00 48.00 80.00 


MADISON, 7,506 pop.; Jefferson Co.; 
: Chan. 25. 


MBS N 7.00 16.00 


Peters 


D 20.00 20.00 52.00 82.00 143.00 WORX (FM), Chan. 244, 96.7mc, 32kw 
N 30.00 30.00 91.00 155.00 279.00 D 3.00 6.50 15.00 25.00 40.00 


ABC, N 3.00 6.50 15.00 25.00 40.00 
MARION, 30,081 pop.; 9,667 homes; 


D 13.20 13.20 26.40 52.80 79.00 132.00 O14e ‘cadio. O2IG camo. . homes: 
N 22.00 22.00 44.00 88.00 132.00 220.00 Grant Co.: TV alloc.: Chan. 29. 

WXLW, lkw, 1590kc, IMS, Hooper VRAT 980w aa fat 
D 8.00 12.00 20.00 32.00 48.00 80.00 WBAT, 250w, 1400kc, CBS, Meeker, 


80.00 Conlan 
sie D 7.50 7.50 12.00 24.00 36.00 60.00 


WMRI (FM), Chan. 295, 106.9mc, 34kw, 
Inland Radio 


D 3.00 4.00 8.00 16.50 30.00 50.00 D 6.00 12.00 24.00 36.00 60.00 
KOKOMO, 38,672 pop.; 11,796 homes; | N  §-00 12.00 24.00 36.00 60.00 
97.3% radio; 11,478 radio homes; MICHIGAN CITY, 28,395 pop.; 7,807 
Howard Co.; TV alloc.: Chan. 31. homes; 98.6% radio; 7,698 radio 


homes; LaPorte Co.; TV alloc.: Chan. 
70.00 62. 
90.00 | WIMS, 1kw-D, 500w-N, 1420kc, Ram- 


8.00 17.50 28.00 42.00 70.00 


59. Rambeau, Bonus daytime only. 
WASK, 250w, 1450kc, MBS, Rambeau, | N 1.50 5.00 10.00 20.00 
D600 7.50 16.00 27.00 41.00 68.00 | MUNCIE, 58,479 pop.; 18,001 homes; 
N 7.50 9.00 18.00 28.00 48.00 80.00 i tng a TV alloc: Chans. 49, 
Note: All rates one-time. Population, 55, *71. 


home and radio home figures giver for | WLBC, 250w, 1340kc, CBS, Holman 
See fore- D 6.00 6.00 10.00 20.00 30.00 50.00 


N 10.00 10.00 16.00 32.00 48.00 80.00 


WGBF 


EVANSVILLE, INDIANA 
@ Established 1923 ® NBC Affiliate 


HOOPER RADIO AUDIENCE INDEX 


February-March 1952 
8 AM-12 Noon—Mon.-Fri. 
12 Noon-6 PM—Mon.-Fri. 
6 PM-10:30 PM—Sun.-Sat. 


EVANSVIL 
WGBF 


Marketbook 





WMUN (FM), Chan. 281, 104.1mc, WSBT, i5kw, 960kc, CBS, Raymer, 
8.64kw Hooper 
SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M itr 
D 6.00 9.00 15.00 D_= 13.00 13.00 25.00 45.00 70.00 115.00 
N 8.00 12.00 20.00 N 18.00 18.00 20.00 60.00 90.00 150.0 
NEW ALBANY, 29,346 pop.; 9,190 TELL CITY, 5,735 pop.; Perry Co.; TV 
homes; 95.6% radio; 8,786 radio alloc.: Chan 31. 
homes; Floyd Co. WTCJ, 250w, 1230ke 
WLRP, lkw-D, 1570ke , D 3.00 7.50 12.50 25.00 50.00 
D 3.50 5.00 8.00 16.00 24.00 40.00 N 3.00 7.50 12.50 25.00 50.00 
NEW CASTLE, 18,271 pop; 5,796 | TERRE HAUTE, 64,214 pop.; 21,337 
homes; 97.9% radio; 5,674 radio homes: 95.3% radio: 20,334 radio 
homes; Henry Co. homes; Vigo Co.; TV alloc.: Chans, 
WCTW (FM), Chan. 273, 102.5mc, 4kw, 10, *57, 63. 


Scheerer an 

D 3.00 5.00 8.97 17.96 26.93 44.89  , Pe 
N 5.00 8.00 13.60 27.20 40.80 68.00 2 AM Fee mt A ee ae 

7 ee P ca 8.0 7.0! >. 32. J 0 
PORTLAND, 7,064 pop.; Jay Co. N 11.00 11.00 22.00 44.00 66.00 110.00 
WPGW, 500w-D, 1440ke pont 
D 3.75 5.00 9.00 17.50 27.50 45.00 | WBOW, 250w, 1230kc, NBC, Weed, Con- 
PRINCETON, 7,673 pop.; Gibson Co. lan Z se . 
WRAY, 1kw-D, 1250kc, KBS D 8.00 7.00 16.00 32.00 48.00 80.00 
D 1.10 3.00 7.50 14.00 22.00 40.00 N_ 10.00 10.00 20.00 40.00 60.00 100.00 


RICHMOND, 29,539 pop.; 12,215 homes; WBOW-FM, Chan. 266, 101.1mc, 20kw, 


97.9% radio; 11,958 radio homes; Bonus 

Wayne Co.; TV alloc.; Chan. 32. WTHI, 1lkw, 1480kc, CBS, Bolling, Con- 
WKBV, 250w, 1490kc, ABC, Meeker, lan : ; 

SAMS D 8.00 8.00 16.00 32.00 48.00 80.00 


D 7.25 7.25 13.25 27.75 37.00 61.00 N 12.00 12.00 24.00 48.00 72.00 120.00 
N 8.25 8.25 15.50 32.25 44.00 73.50 WTHI-FM, Chan. 268, 99.9mc, 7.4kw, 
SALEM, 3,271 pop.; Washington Co. Bolling, Bonus 


WSLM, 250w-D, 1220ke VINCENNES, 18,831 pop.; 6,025 homes; 
D 1.00 2.00 10.00 18.00 30.00 95.3% radio; 5,742 radio homes; Knox 
ere ; ee A Co.; TV alioc.: Chan, 44. 

SEYMOUR, 9,629 pop.; Jackson Co. WAOV, 250w, 1450kc, MBS, Free & 
WJCD, 500w-D, 1390kce Peters 

D 5.00 10.00 25.00 40.00 60.00 D 3.60 3.60 7.20 14.40 21.60 36.00 


SHELBYVILLE. 11,734 pop.; 3.910 N 4.50 4.50 12.00 24.00 36.00 60.00 
homes; 96.1% radio; 3,758 radio WARSAW, 6,625 pop.; Kosciusko Co 
oe Shelby Co.; TV alloc.: Chan. WKAM, 250w-D, 1220kc, Holman 
90. D 5.00 8.00 16.00 24.00 40.00 

SOUTH BEND, 115,911 pop.; 34,486 WRSW, 500w, 1480kc 
homes; 97.9% radio; 33,762 radio (CP) 


homes; St. Joseph Co.; TV _ alloc.: WRSW-FM, Chan. 297, 107.3mc, 34kw 
Chans, 34, *40, 46. D 6.00 6.00 12.00 24.00 36.00 60.00 
— c N 8.00 8.00 16.00 32.00 48.00 80.00 
2 AM affiliates, average 1-time rates WASHINGTON, 10,987 pop.; 3,483 
D 10.00 10.00 20.00 35.00 55.00 87.50 naan m. o an Ge a. — 
N 14.00 14.00 20.00 50.00 75.00 125.00 ee ee alloc.: Chan. 
f WFML (FM), Chan. 293, 106.5mc, 14kw 
WHOT, 250w, 1490kc, ABC, Bolling D 3.00 5.00 8.00 17.00 25.00 42.00 
D 7.00 7.00 15.00 25.00 40.00 60.00 | N 4.00 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 | WEST LAFAYETTE, 11,873 pop.; 2,561 
WJVA, 250w-D, 1580kc, Burn-Smith homes; 97.4% radio; 2,494 radio 
D 4.00 6.00 10.00 23.00 34.00 57.50 homes; Tippecanoe Co. 





WBOW 


TERRE HAUTE, INDIANA 


@ Established 1927 @ NBC Affiliate 


CONLAN Survey—% of 
Listening Homes 


April 6-12, 1952 
8 AM-12 Noon—Mon.-Sat. 42.4% 


12 Noon-6 PM—Mon.-Sat. 48.9% 
6 PM-11:00 PM—Sun.-Sat. 46.0% 


TERRE HAUTE 
WBOW 


1230 KC 250 WATTS 





BROADCASTING @ Telecasting 


ee 








County 


Adains 
Allen 
Bar‘ hol 
Benton 
Blackfo 
Boone 
Brown 
Carroll 
Cas 
Clark 
Cla ; 
Clinton 
Crawfo: 
Daviess 
Dearbo: 
Decatul 
DeKalb 
Delawa 
Dubois 
Elkhart 
Fayette 
Floyd 
Fountai 
Frankli 
Fulton 
Gibson 
Grant 
Greene 
Hamilt 
Hancoc 
Harrisc 
Hendri 
Henry 
Howart 
Huntin 
Jackso 
Jasper 
Jay 
Jeffers 
Jennin; 
Johnso 
Knox 
Kosciu: 
Lagran 
Lake 
LaPort 
Lawre! 
Madiso 
Marion 
Marsha 
Martin 
Miami 
Monroe 
Montgc 
Morgar 
Newto. 
Noble 
Ohio 
Orange 
Owen 
Parke 
Perry 
Pike 
Porter 
Posey 
Pulask 
Putaar 
Rando! 
Ripley 
Rush 
St. Jo: 
Scott 
Shelby 
Spence 
Starke 
Steube 
Sulliv: 
Switze 
Tippec 
Tipton 
Union 
Vande 
Vermi 
Vigo 
Wabas 
Warre 
Warric 
Washi! 
Wayne 
Wells 


White 
Whitle 


Note: 


BRC 



























































aymer, INDIANA MARKET DATA BY COUNTIES 
























1 Hr 1950 1950 1951 ee 
1949 Taxable 
115.90 1950 1940 Percentage Urban Rural 1950 1950 Percentage 1949 Retai! Sales 1949 1951 Mfg. Em- Payrolls 
150.90 County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr 

0.5 Iv} IRE De 5 2.51 see ie te 21,254 5.4 7,271 6,291 6,083 96.7 4,779 19,507 $ 8,566,753 2,100 $1 
j Allen 7 155,084 18.5 140,314 54,892 53,959 98.3 39,150 222,777 14,774,985 31,801 27,384,000 
50.90 Bartholomew ......... 36,103 28,276 27.7 18,986 10,803 10,392 96.2 6,790 32,643 8,005,061 5,609 4,321,000 
50.00 | Benton .......... ss 11,462 11,117 3.1 3,344 3,264 97.6 11,182 13,422,817 3 94 53,000 
21.237 | Blackford .......... . 14,026 13,783 1.8 7,455 4,343 4,217 97.1 13,999 3,540,277 4,425 1,472 956,000 
radio {| Boone ............. ... 23,993 22,081 8.7 7,63 7,625 7,412 97.2 ; 25,386 13,320,663 7,906 1,019 719,000 
Chars. Brown . Sdcicsieenaa: 6,189 0.3 6,209 1,732 1,568 90.4 952 2,092 749,016 1,726 12 3,000 
| RIED i. bn i0 athe a aro -. 16,010 15,410 3.9 2,530 13,480 5,107 4,913 96.2 3,837 12,135 12,451,355 5.481 543 296,000 
oe P Cass -. ee... sees eee. 38,793 35,908 5.1 21,031 17,762 11,429 11,120 97.3 9,223 42,153 11,048,697 12,122 5,690 4,082,000 
80.09 § Clark eer de bese .. 48,330 31,020 55.8 26,648 21,682 13,674 12,689 92.8 6, 26,955 4,499,833 11,174 3,875 2,686,000 
10.0 | Brae tae 23,918 25,365 5.7 8,434 15,484 7,761 7,326 94.4 5,728 17,040 5,076,979 7,013 1,399 911,000 
Cone | Clinton .....-.sseeee ee 29,734 28,411 4.7 15,028 14,706 9,414 9,141 97.1 7,340 29,442 14,034,888 9,458 1,702 1,214,000 
‘ Crawford ............. 9,289 10,171 8.7 9, 2,748 2,498 90.9 1,656 4,116 1,434,727 2,230 263 168,000 
80.00 f Daviess ............... 26,762 26,163 23 10,987 15,775 7,821 7,352 94.0 5,364 21,235 7,914,565 6,919 960 568,000 
100.00 § Dearborn ............. 25,141 23,053 9.1 9,536 15,555 7,326 6,982 95.3 5,231 21,144 3,556,050 7,590 5,301 3,700,000 
20kw, § pecatur ............... 18,218 17,722 2.8 6,619 11,599 5,510 5,163 93.7 3,912 16,054 9,891,137 3,934 439 212,000 
— MID 5.  dsasecurance . 26,023 24,756 5.1 10,170 15,853 7,970 7,731 97.0 6,193 22,437 7,569,870 9,503 2,669 1,817,000 
, Delaware .........0..+ 90,252 74,963 20.4 58,479 31,773 27,308 26,653 97.6 19,877 83,685 10,037,340 28,551 15,330 12,705 
OP.O0 BUGIS ........cceccccces 23,785 22,579 5.3 9,271 14,514 6,391 5,963 93.3 4,067 19,465 6,336,837 6,293 2,994 1,784 
120.00 gikhart ............... 84,512 72,634 16.4 52,042 32,470 25,659 24,941 97.2 18,372 96,092 13.632.255 29.125 13,501 10,524,000 
7.4KW, § Fayette ............... 23,391 19,411 20.5 15,550 7,841 6,820 6,538 96.6 4,839 22,782 4,867,152 6,828 5,968 4,878,000 
* ae ree 43,995 35,061 25.4 31,690 12,265 13,245 12,609 95.2 8,406 37,784 2,009,796 3,405 1,808,000 
go oe NIE Sariseicth aii 17,836 18,299 —25 3,862 13,974 5,658 5,437 96.1 4,450 15,442 8,105,115 1,102 754,000 
Co) 16,034 14,412 11.5 2,538 13,496 4,240 3,977 93.8 2,766 8,636 6,034,283 301 144,000 
SO, MINOR, os oe seicrsoieic sie ws 16,565 15,557 6.3 4,673 11,892 5,292 5,128 96.9 3,999 16,906 8,628,060 627 444,000 
Ee ORE eee 30,720 30,709 11,212 19,508 9,405 8,916 94.8 6,812 26,875 8,337,935 1,235 860,000 
= Pe en ener 62,156 55,813 11.4 40,464 21,692 18,607 18,160 97.6 14,058 57,526 10,990,919 7,950 5,303,000 
; ONS ne eee 27,886 31,330 11.0 8,910 18,976 9,076 8,513 93.8 6,922 19,813 5,895,855 625 301,000 
Co Hamilton ............. 28,491 24,614 15.8 6,567 21,924 8,833 8,559 96.9 6,494 23,928 11,605,175 2,297 1,757,000 
20.08 Hancock .............. 20,332 17,302 17.5 6,159 14,173 6,376 6,153 96.5 4,514 16,331 7,773,327 411 242,000 
INR oa ati we cote 17,858 17,106 4.4 17,858 5,047 4,643 92.0 2,961 9,171 5,384,331 315 191,000 
Oe ee 24,594 20,151 22.0 5,387 19,207 7,374 7,123 96.6 4,949 14,459 12,238,008 6,519 108 67,000 
ae 45,505 40,208 13.2 18,271 27,234 13,423 13,114 97.7 10,140 38,268 10,270,594 14,724 5,625 4,286,000 
~ = St ee 54,498 47,752 14.1 38,672 15,826 16,451 16,023 97.4 12,300 54,357 9,866,354 17,088 10,450 7,724,000 
pain Muntington ......00.0« 31,400 29,931 4.9 15,079 16,321 9,794 9,539 97.4 7,702 29,514 9,520,580 10,802 3,172 1,982,000 
Pasir Jackson 28,237 26,612 6.1 9,629 18,608 8,370 7,918 94.6 5,703 24,818 6,078,300 7,622 2,768 1,450,000 
CREA EEEMAREE. ces.ciccseesacnices 17,031 14,397 18.3 4,072 12,959 4,704 4,539 96.5 3,214 15,023 13,842,942 5,253 137 72,000 
EIN Sh ANI oo so 23,157 22,601 2.5 9,909 13,248 7,309 7,068 96.7 5,713 19,381 7,047,464 7,966 2,945 2,016,000 
14kw ff Jefferson .............. 21,613 19,912 8.5 7,506 14,107 5,768 5,387 93.4 3,930 16,707 4,303,830 4,973 941 442,000 
ba ro SOS Nee ee 15,250 13,680 11.5 3,488 11,762 3,862 3,568 92.4 2,252 8,739 3,151,149 3,565 547  —- 235,000 
Ste PMMINRLINED 5.50580 ae siessisie.oie 26,183 22,493 16.4 13,049 13,134 7,868 7,522 95.6 5,415 21,477 8,752,564 8,496 1,717 1,095,000 
aa iene meee 43,415 43,973 1.3 23,403 20,012 13,305 12,626 94.9 9,955 43,918 11,998,501 12,303 2,140 1,390,000 
Kosciusko ............. 33,002 29,561 11.6 6,625 26,377 10,368 10,026 96.7 7,381 31,666 15,309,533 11,641 2,003 1,279,000 
CAPM 8 css ccs cas sae 15,347 14,352 6.9 15,347 4,284 4,138 96.6 2,846 10,199 8,117,332 4,284 135 80,000 
SS See 368,152 293,195 25.9 341,696 26,456 102,088 99,842 97.8 69,917 420,849 9,567,946 94,577 99,717 90,333,000 
NR ah ad oS Nios 76,808 63,660 20.7 46,277 30,531 22,276 21,830 98.0 15,219 77,677 11,627,168 22,458 12,410 8,091,000 
Lawrence ............. 34,346 35,045 2.0 15,807 18,539 10,239 9,635 94.1 7,655 27,309 3,310,058 9,458 10,389 8,602,000 
NSS eer nrere 103,911 88,575 173 63,329 40,582 31,734 31,068 97.9 22,920 100,525 11,973,140 32,651 22,936 17,788,000 
I Sener 551,777 450,926 19.7 502,375 49,402 167,737 163,544 97.5 120,282 714,386 8,739,669 170,732 80,761 64,976,000 
OS ae 29,468 25,935 13.9 9,368 20,100 8,933 8,629 96.6 6,094 29,811 11,528,111 9,891 1,590 1,099,000 
0 Sane . 10,678 10,300 3.7 10,678 2,972 2,749 92.5 1,648 5,290 1,453,456 2,532 567 241,000 
aero OE 28,201 27,926 1.0 13,303 14,893 8,935 8,685 97.2 7,215 25,334 9,337,808 9,058 2,204 1,328,000 
Monroe .............. 50,080 36,534 37.1 28,163 21,917 12,888 12,140 94.2 7,868 36,833 2,195,522 12,890 3,674 2,049,000 
Montgomery .......... 29,122 27,231 6.9 12,651 16,271 9,153 8,842 95.6 7,160 29,126 14,168,192 9,771 2,567 1,812,000 
I ee er 23,726 19,801 19.8 5,991 17,735 7,132 6,718 94.2 4,296 18,552 6,456,766 7,658 544 315,000 
SNR, 3 os ho-asa.aieebaebs 11,006 10,775 2:3 11,006 3,374 3,259 96.6 2,479 11,087 9,333,663 3,694 292 169,000 
MMMM oS inc caenice cuban 25,075 22,776 10.1 6,119 18,956 7,645 7,408 96.9 5,634 25,851 9,227,044 8,619 2,084 1,255,000 
Ee ret ae .. 4223 3,782 11.7 4,223 1,282 1,203 93.8 854 2,250 1,413,973 1,300 92 56,000 
RANE cc. oc ceccncsea 16,879 17,311 2.5 2.575 14,304 4,964 4,651 93.7 3,339 10,749 3,546,454 4,156 1,130 487,000 
een .. 11,763 12,090 2.7 11,763 3,613 3,328 92.1 2,296 6,849 2,790,378 3,322 220 109,000 
UNI ots cake ies - 15,674 17,353 — 0:7 15,674 4,907 4,632 94.4 3,814 10,896 7,738,889 4,711 236 132,000 
SRR eee So 17,367 17,700 2.3 5,735 11,632 4,865 4,456 91.6 3,033 11,186 1,950,684 4,062 3,297 1,916,000 
Pike Rea ae» scces, SOB88 17,045 12.0 3,035 11,960 4,617 4,265 92.4 3,242 10,449 3,184,892 3,877 69 25,000 
MRA occ cnibadimes 40,076 27,836 44.0 16,034 23,992 11,188 10,931 97.7 6,867 33,530 8,399,690 12,253 1,801 1,220,000 
Se noe earn ee 19,818 19,183 3.3 6,150 3,668 5,329 5,409 92.8 4,000 14,119 7,488,031 5,697 571 375,000 
ee 12,493 12,056 3.6 12,493 3,654 3,464 94.8 2,493 11,153 8,974,438 4,111 280 117,000 
Putaam ......... see. 22950 20,839 10.1 6,838 16,052 6,344 6,084 95.9 4,867 19,875 9,601,713 6,209 432 267,000 
Randolph ........... . 27,141 26,766 1.4 9,039 13,102 8,707 8,420 96.7 6,855 28,341 11,311,993 11,834 3,132 1,811,000 
BOY kc issccesies ; 13,763 13,893 0.7 3,194 5,478 5,122 93.5 16,692 5,414,370 5,692 1,282 835,000 
| ae ees ; 19,799 18,927 4.6 6,761 5,863 5, 96.4 4, 17,388 3 1,000 620,000 
m. Joseph ..... beste 205,053 161,823 26.7 167,638 57, 97.7 40,180 262,640 49,086 45,582,000 
BRS ee ho pinta Wo 11,519 8,978 28.3 5,659 3,160 94.1 1,888 8,815 1,404 656,000 
erro eee 28,096 25,953 8.0 11,734 16,292 8,516 95.8 6,547 26,363 8,993 2,730 1,598,000 
Spencer .......... .... 16,174 16,211 0.2 16,174 4,224 92.3 2 9,416 3,994 188 103,000 
OS ere 15,282 12,258 24.7 3,034 12,248 4,233 94.3 2,615 14,219 4,837 227 100,000 
MMOS, £210 505 Raion ,037 13,740 24.4 5,081 12,006 5,028 96.3 3,455 19,110 S 6,125 322 224,000 
BeMIVEN  .ocscswseses.s 20087 27,014 12.4 5,423 18,244 7,378 94.2 5,940 17,429 7 5,409 162 75,000 
Switzerland ...... i 7,599 8,167 7.0 7,599 2,191 93.6 1,676 3,344 7 2,099 208 70,000 
Tippecanoe ... oa en 74,473 51,020 45.0 47,441 27.032 19,954 19,455 97.5 12,781 72,370 13,660,161 21,166 6,016 5,018,000 
re ee 15,556 15,135 2.8 5,633 9,933 4,701 4,559 97.2 3,872 10,659 9,080,890 5,122 672 392,000 
ME cs ate woccecse O22 6,017 6.6 6,412 1,938 1,870 96.5 1,522 5,439 4,481,779 2,085 86 58,000 
Vanderburgh ....... 160,422 130,733 22.7 137,573 22,849 47,644 45,643 95.8 31,356 176,085 4,666,473 43,157 28,324 21,927,000 
Vermillion ........ .. 19,723 21,787 95 6,462 13,261 6,297 6,014 95.5 5,297 15,589 5,455,638 5,319 329 165,000 
RS ee aunt e 3 5 . 105,160 99,709 5.5 78,023 27,132 33,512 31,937 95.3 25,651 116,237 6,€55,007 27,960 10,074 7,066,000 
SS ee eee 29,047 26,601 9.2 14,598 14,449 8,787 8,532 97.1 6,708 27,225 11,494,168 9,772 4,239 2,920,000 
BION, 5 acide osc 'a's-s 8,535 9,055 5.7 8,535 2,618 2,511 95.9 2,075 4,049 8,160,665 2,778 20 4,000 
Warrick ............ . 21,527 19,435 10.8 5,092 16,435 6,390 5,962 93.3 3,833 14,674 3,843,017 5,774 339 135,000 
Washington ........... 16,520 17,003 2.9 3,271 13,249 4,907 4,539 92.5 3,210 13,997 7,358,701 5,542 692 357,000 
NN os chars nig wice xeaisytrs 68,566 59,229 15.8 42,098 26,458 20,120 19,677 97.8 14,864 75,643 12,001,841 21,425 9,391 7,407,000 
eh ns ni fiom sittings 19,534 19,099 2.4 6,076 13,488 6,123 5,939 97.0 4,776 17,043 9,261,104 7,096 570 381,000 
NR econ ect 18,042 17,037 5.9 3.467 14,575 5,675 5,465 96.3 4,055 14,716 13,642,959 6,182 1,087 582,000 
NS a ccocattsSiatacand 18,828 17,001 10.7 4,745 14,083 5,785 5,606 96.9 4,280 17,260 8,086,889 6,895 1,180 738,000 

Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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MARKET INDICATORS FOR IOWA 





IOWA CLASSIFICATIONS FIGURES YR. FIGURES YR. 

Papetatiom ..... 6... c eevee. 2,621,073 °50 2,538,268 °4) 

Urban Population Rralerartensumieevors 1,250,938 ’50 (1) 1,084,231 ’4) 

Rural FPooulation «....... 0.0.5 1,391,640 °50 (1) 1,454,037 ’49 

SPOT RATE FINDER SB 1M 5M 15M 30M 1H8r | Total Homes ................. 780,969 ’50 701,824 °49 
ALGONA, 5,415 pop.; Kossuth Co.; TV | D 6.00 8.00 15.00 26.00 40.00 65.00 | Percentage Radio ............ 97.1% °50 90.2% 4) 
alloc.: Chan. 37. N 8.00 12.00 20.00 40.00 65.00 130.00 | Radio Homes ...............-.. 734,046 7°50 617,006 ’49 
AMES, 22,898 pop.; 5,858 homes; 99.2% | WOC, 5kw, 1420kc, NBC, Free & | Retail Sales $2,848,300,000 51 $2,553,851,000 743 
radio; 5,811 radio homes; Story Co.; Peters = Aut bil 1,100,191 51 s 1.07: oF 
TV alloc.: Chans. 5(WOI-TV. now D 12.00 15.00 40.00 72.00 120.00 I 5c. Ss aes sm rasan ac 9 »4 5) ,072,290 ou 
Chan. 4). 25. N 18.00 22.50 60.00 108.00 180.00 | Telephones ................... 843,500 752 606,500 745 
KASI, 1kw-D, 1430ke WOC-FM, Chan. 279, 103.7mc, 47kw, | New Construction ............ $ 316,800,000 °47 $ 138,500,000 40 
SB iM 5M 15M 30M 1Hr aancae ——y isi ee Ree ere ee $1,635,350,322 °49 $1,152,402,548 °44 

D 5.00 6.00 9.00 15.00 22.50 37.50 « : an. 9, -OKW-aur.; JSKW- 7 ; ~ id on = 99° © om 4 
D8 £0 2 Be Re Be ac whe Dees a tee Internal Revenue Collections... $ 437,643,616 °51 $ 345,223,492 75) 


ris.: ~ Cc I D 40.00 40.00 42.50 70.00 105.00 175.00 = , ? : " , ; 
D : Be Go 56.05" obo 100.00 15000 sco N_ 60.00 60.00 75.00 120.00 180.00 300.00 Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 


N 80.00 80.00 100.00 160.00 240.00 400.00 | pecORAH, 6,060 pop.: Winneshiek Co.: unlicensed. For other sources see foreword. 


ATLANTIC, 6,480 pop.; Cass Co.; TV TV alloc.: Chan. 44. (1) Old urban definition of Census Bureau. 
alloc.: Chan. 45. 

KJAN, 250w-D, 1220kc, KBS Biddick * * * * * 

D 5.00 10.00 18.33 30.00 50.00 


BOONE, 12,164 pop.; 3,967 homes; 97.6% 
radio; 3,812 radio homes; Boone Co.; 
TV alloc.: Chan. 19. . 
KWBG, 1kw-D, 500w-N, 1590kce BROADCASTING JP TELECASTING 
D 6.00 7.00 12.00 24.00 36.00 60.00 — ' Wiles 


Sf 
N 6.00 7.00 12.00 24.00 36.00 60.00 MARKETBOOK MAP “lee wae g 73 109 wit 


BURLINGTON, 30,613 pop.; 9,757 iO of A @ Number of FM Broadcasting Stations MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT DY. 
homes; 96.5% radio; 9,415 radio W 4 Number of Telecasting Stations © 1951, Broadcasting Publications, Inc. 
homes; Des Moines Co.; TV alloc.: ibe ental 
Chans. 32, 38. fu 
KBUR, 250w, 1490kc, ABC, Taylor, Con- 
lan 
D 8.00 8.00 11.00 26.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 50.00 90.00 


CARROLL, 6,231 pop.; Carroll Co.; TV 
alloc: Chan. 39. 

KCIM, ikw, 1380kc 

D 3.45 9.20 18.40 27.60 46.00 

N 4.60 11.50 23.00 34.50 57.50 


CEDAR RAPIDS, 72,296 pop.; 22,672 
homes; 97.9% radio; 22,196 radio 
homes; Linn Co.; TV alloc.: Chans. 2, 
9, 20, *26. 
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wooosury a a AUROUN |Webster City} sano RUNDY | giack Hawn! BUCHANAN Bud 








2 AM affiliates, average l1-time rates 
D 16.00 17.00 19.75 39.75 59.00 98.00 
N 23.00 25.00 32.50 65.00 107.50 187.50 








+-- _ . — | 





, e 7 : MONON RAWFORD | [ REENE Boone |} wm | | 
KCRG, 5kw, 1600kc. MBS. Burn-Smith —_ ° a (AvAmes | (Marshalltown | - 
D 11.50 22.50 34.00 56.00 ae tee oe ae | 
N 15.00 25.00 50.00 75.00 125.00 I ie nt la en een cia eal {__ - 
KCRK (FM), Chan. 245, 96.9mc, 40kw, ee a | | JOHNSON EOAR Re 
Bonus ALLAS POL a 
KWCR. 250w, 1450kc, Pearson 
D 4.00 5.00 8.00 14.00 24.00 40.00 
N 6.00 7.00 12.00 20.00 30.00 50.00 
WMT. 5kw, 600kc, CBS, Katz, Hooper, 
BMB 
D 16.00 24.00 28.00 56.00 84.00 140.00 
N_ 23.00 35.00 40.00 80.00 140.00 250.00 


CENTERVILLE, 7,625 pop.; Appanoose 
Co.: TV alloc.: Chan. 31. 
KCOG, 100w, 1400kc 





€.8Y | AUDUBON THRIE A POW a iT | 
8 8 R | | lowa City] | 


a 








oO 











D 3.75 8.00 17.00 23.00 40.00 
N 5.00 10.00 20.00 30.00 50.00 


Shenandoah[3} 

CHARLES CITY, 10,309 pop.; 3,166 FREMONT 
homes; 98.1% radio; 3,106 radio 
homes; Floyd Co.; TV alloc.: Chan. 
18. 

KCHA, 250w-D, 1580ke. McGillvra 

D 4.30 5.70 11.45 22.85 34.30 57.45 


CHEROKEE, 7,705 pop.; Cherokee Co.; 
TV alloc.: Chan. 14. 


CLINTON, 30,379 pop.; 9,306 homes: 























97.9% radio; — radio homes; * * *# * * * ct x ox 
Clinton Co.; TV alloc.: Chan. 64. = . an . 
KROS. 250w. 1340kc, MBS, Pearson, = 250w, 1240kc, MBS, Pearson, KWDM, likw, 1150ke + gga Webster Co.; TV alloc.: 
Conlan onlan han. 21. 
D 5.50 7.50 15.00 25.00 40.00 60.00 SB 1M 5M 15M 30M 1Hr ee SS ee ag dn 250w, 1400kc, MBS, Pearson, 
N 7.00 9.00 20.00 35.00 60.00 90.00 D 4.50 5.00 10.00 18.00 28.00 D 7.00 8.00 14.00 24.00 36.00 60.00 onian 
KROS-FM, Chan. 241, 96.1mc, 14kw. | 2 320 ot tO tao) oe oo deny | N__8.00 9.00 20.00 36.00 60.00 100.00 SB 1M 5M 15M 30M 1Hr 
Pearson, Bonus WHO, 50kw, 1040kc, NBC, Free & D 5.00 6.00 10.00 20.00 28.00 48.00 
ieee ieteale ae oo DES MOINES, 177,965 pop.; 56,159 Peters, BMB r ; ? ; 7 
COUNCIL BLUFFS, 45,439 pop.; 12,643 homes; 97.9% radio; 54,980 radio | D 34.00 50.00 72.00 120.00 180.00 300.00 | By pn6x0 52) :00,,,16.00, 32.00, 48.00, 80.00 
homes; 96.6% radio; 13.179 radio S Dale Co. PU aties.: ‘00 10000 134, 00 336) ‘09 | KEMY (FM), Chan. 274, 102.7me, 7.2kw, 
, os? homes; Polk Co.; TV alloc.: Chans. N_ 75.00 100.00 134.00 224.00 336.00 560.00 | 
homes; Pottawattamie Co 8, *11, 13, 17, 23 WHO-FM, Chan. 262, 100.3me, 400kw | ,, 2 ©arson. Bonus 
KSWI, 500w-D, 1560kc, Everett-Mc- , : : : ; : : 3 2 2 | FORT MADISON, 14,954 pop.; 4,459 
Kinney DUBUQUE, 49,671 pop.; 13,426 homes; | homes; 97.1% radio; 4,330 radio 
D 6.00 7.00 12.00 24.00 36.00 60.00 4 AM affiliates, average 1-time rates 97.4% radio; 13,077 radio homes; | homes; Lee Co.; TV alloc.: Chan. 
KFMX (FM). Chan. 241, 96.1mc, 12kw D 15.50 22.75 32.75 56.25 85.00 140.00 Dubuque Co.; TV alloc.: Chans. 56, | 50. 
D 3.25 3.50 4.00 8.00 12.00 20.00 N 28.75 40.00 53.50 91.00 149.00 265.00 62. | KXGI, 500w-D, 1360kc 
N 3.25 3.50 4.00 8.00 12.00 20.00 2 14.00 24.00 36.00 50.00 
CRESTON, 8,317 pop.; Union Co.; TV 2 AM _ non-affiliates, average 1-time | 2 4M affiliates, average 1-time rates } 20.00 32.00 42.00 64.00 
ailing: Chan. 43. cates . | D 6.25 625 10.50 1850 29.00 50.00 | GRINNELL, 6,828 pop.; Poweskiek Co.; 
KSIB. 1kw-D. 1520kc, Pearson. Conlan D 7.00 9.00 14.00 24.00 36.00 60.00 N 7.00 7.00 13.50 2450 38.00 65.00 TV alloc.: Chan. 46. 
D 5.00 6.00 8.00 14.00 24.00 30.00 | N 8.00 9.50 20.00 30.00 48.00 80.00 | —- CITY, 27,212 pop.; 6,733 homes; 
“ | KDTH, likw, 1370kc, NBC, Pearson 8.0% radio; 6,598 radio homes; 
DAVENPORT, 74,549 pop.; 22,295 ; . } R F é John Ce.; : Chans. *12 
homes; 97.9% radio; 21,827 radio KCBC, 1kw, 1390kc, Forjoe | oe 8.00 15.00 25.00 40.00 70.00 24. a a 
homes; Scott Co.; TV alloc. (Daven- D 10.00 24.00 36.00 60.00 ; y ; ' " ; y 
port-Rock Island, Tl.-Moline, Il.) : N 10.00 S08 S000 00 | Fd gee oe ee ae ee Bee ane Won 5 5 
ee ae ee meek ie KCBC-FM, Chan. 231, 94.1mc, 5kw KDTH-FM, Chan. 263, 100.5mc, 50kw, | D 38.75 8.75 10.50 21.00 35.00 56.00 
6(WOC-TV Davenport, now han. (See Transit Radio listing) Pearson | KEOKUK, 16,144 pop.; 5,109 homes; 
5). #30. 36, 42 , ; KIOA, 1kw-D, 5kw-N, 940kc, MBS, AM N 4.00 10.00 20.00 36.00 50.00 95.3% radio; 4,869 radio homes; 
pi atic , : Radio Sales, BMB = 250w, 1490kc, ABC, MBS, | Kom uk 7% e.; tee. 44. 
2 AN i : -ti D 6.00 9.00 15.00 25.00 40.00 60.00 eeker » 1kw-D, 500w-N. 1310ke. 
. a Sane time tates | N 8.00 12.00 25.00 40.00 60.00 100.00 | D 450 450 6.00 12.00 18.00 30.00 | D 6.00 8.00’ 12.00 24.00 36.00 60.00 
N 1300 1725 2000 50.00 8650 155.00 KRNT, 5kw, 1350ke, CBS, Katz, Hooper N 6.00 6.00 12.00 24.00 36.00 60.00 N 8.00 10.00 20.00 40.00 60.00 100.00 
: ; : : . D 12.00 18.00 24.00 40.00 60.00 100.00 | WDBQ-FM, Chan. 277, 103.3mc, 15kw, | KOKX-FM, Chan. 274, 102.7mc, 3.7kw 
KSTT. 1lkw. 1170ke. MBS, Sears & | N_ 16.00 24.00 30.00 50.00 100.00 200.00 Meeker, Bonus (Bonus guaranteed only on payment 
Aver KRNT-FM, Chan. 283, 104.5mc, 8kw, | ESTHERVIL ‘ of FM fees) 
HERVILLE, 6,719 pop.; Emmet 
Katz, Bonus Co. TV alloc.: Chan. 24 D 3.00 4.00 6.00 12.00 18.00 30.00 
KSO, 5kw, 1460kce, ABC % ae —_ : N 4.00 5.00 10.00 20.00 30.00 50.00 


Note: All rates one-time. Population, D 10.00 14.00 20.00 40.00 60.00 100.00 FAIRFIELD, 7,299 pop.; Jefferson Co.; | KNOXVILLE, 7,625 pop.; Marion Co.; 








home and radio home figures given for | N_ 16.00 24.00 25.00 50.00 100.00 200.00 TV alloc.: Chan. 54. TV alloc.: Chan. 33. 

cities over 10,000. Sources: See fore- | KSO-FM, Chan. 247, 97.3mc, 254kw | FORT DODGE, 25,115 pop.; 7,631 ° as 

word. (Rates not listed) ' homes; 97.3% radio; 7,425 radio (Continued on page 72) 
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*4)) 
"4) 
"49 IMMMEAL CHAKA Aan wmlome 
*4\) v 
*4)) $2.125 écllum. + va 4 manulaclunred 
4) DAMON 5 YA VV} IMA» LUA 
43 Tr & , 
5) PrudUds , $ 2.7 GAton : 
45 qo , 
a 97% radi Aalunalad 
"44 ae ae 
50 
ction 
aT a WAT a * 
a omy a cee i, (Linn County) 
LNW 4 pe V =f. . / 
: ) AN | 
ANG bu : b WwW MT 
; : Li od 4Established 1072 
WS 
- / Basic CBS Network 
Lovo ‘ ASIC elWor 
Rates effective June 1, 1951. (Card No. 
Card received May 15, 1951. 
— » ween by American Broadcasting Sta- 
tions, 
Business Office and Studios—5th floor Paramount 
Theatre Bidg., Cedar Rapids, Iowa, telephone 6127. 
Transmitter—1-i/2 miles east and 1-1/2 miles north 
of Marion, lows. 
Wave—Power—Tims 
Operating power—S. 000 watte. 
J 500 meters 
Licensed Operates on Central 
Time. 
. Time not observed. 
Bule: Week days 5:00 am. to 1:00 
/ a.m.; Sunday; oa am to 1:00 am 
: ized agencies on station time 3 Do 
CBS Rado cash Bills due and payable Toth ot fol- 
; L 
Cwf we ( 4 omfibination rates see CBS Radio Network (Basic 
t - 
Sap RAM ; include must music copyright fees. BMI, ASCAP 
-f 8 dy announcements eannot be combined for 
on the purpose of earning larger discounts. 
Sf Announcements run adjecent to higher time classifica- 
i tions will be charged at the rate of higher. 
ff claesification. 
F Advertising of alcoholic beverages other than beer 
Pf and wine not accepted; beer and wine programs only 
Fi acceptable after 8:00 p.m. 
/ Length of commercial copy: 
7 ——Programs——-__. — News— 
vA Day Evening Day & Eve 
5 minutes.._..... 1:30 min. 1:15 min 1:15 min. 
10 minutes 2:15 min. 2:00 min. 2:00 min 
15 minutes. 8:00 min. 2:30 min. 2:30 min. 
25 minutes... 4.00 min. 2: 
80 minutes... 4:15 min. 3: 
P heat 45 minutes... oo 4: 
owe he en 
; u ) tb 
alloc.: stun 
AL 
-arson, 
1Hr 
) 48.00 
) 80.00 
7.2kw, 
4,459 / 
radio ff y 
Chan. ff 
) §0.00 Fi 
) 64.00 ‘ ° A 
*k Co.; au cneme2 ; / 
Rane 7, 
homes; , 
homes; we 
ws. “12, 


) 56.00 i. 


homes; > 


homes; rg, Cw 

) 60.00 / $7 Cag ef 

Pay Thy. wary 
ayment $2 wee 1 Are ie , 
; ae pea 
































































































FM bp 
J \ A“ Pr. ™ 
A ~ A “A > 7¢ A” \ 
\A W\, | —— » 
V AL we 
/ Si ps “w 
i nw 4 
YA Ay 
oA \ VU 
wl , ud 
J? 
CLASS “B” 
(12:00 noon to 1:00 p.m. and 10:00 p.m. to 
10:15 p.m.) 
1 1/2 1/4 
hr. hr. hr. (*) 
1 ti. 175.00 105.00 70.00 20.00 , 
26 ti. 166.25 99.75 66.50 19.00 AGA 
52 ti 18.00 — AY of 
104 ti 17.00 ,. vs 
156 ti 16.00 ; i a 
260 ti 15.00 P } LD 
312 ti % 14,50 1 araao 
600 ti — ™ — 13°50 yr} 
/ CLASS “C’ “Fal | 
(7:00 a.m. tof 12:00 noon, 1:00 p.m. to6:00 RU! 
D an . to 10:30 p.m ) 
1 ti. 140.00 84. 2 23.00 24.00 16.00 v“ 
26 ti. 133.00 79.80 “63-2 —96.60 22.80 15.20 wot 
52 ti. 126.00 75.60 50.40 37.8C 25.20 21.60 14.40 : 
104 ti. 119.00 71.40 47.60 35.70 23.80 20.40 13.60 ) 
158 ti. 112.00 67.20 44.80 33.60 22.40 19.20 12.80 K gal 
260 ti. 105.00 63.00 42.00 31.50 21.00 18.00 12.00 j v 
lt na se. asec 17.40 11.60 jumy 
500 ti me ee om -- 16.20 10.80 ) — 
CLASS “‘D” anil imac 
(Before 7:00 a.m. and after 10:30 p.m.) C 7 
1 ti. 112.50 67.50 45.00 33.75 22.50 18.00 12.00 
26 ti. 106.90 64.15 32.05 21.40 17.10 11.40 fa .\ 
52 ti. 101.25 60.75 30.40 20.25 16.20 10.80 01 


104 ti. 95.60 57.50 
156 ti. 90.00 54.00 


28.70 19.15 15.30 10.20 
27.00 18.00 14.40 9.60 








260 ti. 84.40 50.65 25.30 16.90 13.50 9.00 (Hoo 
312 ti. as pasa pas — 18.05 8.70 ‘ 
TAs. cece. : cece ation te oe 
(*)Station break. 
SPECIAL FEATU RES 
i 5 _minutes, 


Strip Rates—Six periods per week (approximately 13 i 
minutes) before 6:30 a.m. and after 10:45 p.m. daily Da) 29 
except Sunday: aa 

Per wk. 1 wk. 13 wks. 26 wks. 39 wks. 52 wks ? 

6 times 140.00 133.00 126.00 119.00 112.00 


3 times 84.00 79.80 75.60 71.40 67.20 a 
The Sunrise Hour—Farm program, Monday through AS 
Saturday, 5:00 a.m. to 7:00 a.m. Avatlable strips 
include a general program of news and live entertain- J 
ment from 5:00 a.m. to 6:00 a.m.; news strip, 6:15 aw Is 
a.m. to 6:30 a.m.; transcribed musical feature. 6:30 
a.m. to 6:45 a.m.; ‘‘Farm Forum,”’ 6:45 a.m. to 7:00 
a.m. Rates on request. 

Sports—Sponsorship of Tait Cummin’s eports broad- 
casts available on two, three, five or six per week 
basis. Rates on request. 

“‘Midnight Serenade’’—12:00 midnight to 1:00 a.m., 
seven. days per week, sold on a daily rotating spot 
announcement participation basis, 1/2 Class “‘D” 
spot announcement rate, with frequency discounts as 


earned 
POLITICAL . 
One time rates apply; payable in advance. Copy of 
political speeches or interviews must be submitted 
24 hours in advance and left as permanent record 
TALENT AND REMOTE CONTROL 
Rates and details on request. 
TRANSCRIPTIONS 
Vertical and lateral. 
Transcriptions accepted at regular rates 
Phonograph records accepted at all hours 
Library Service—Lang-Worth, Thesaurus. 
Instantaneous reference recordings: Original audi 
tions and program changes furnished without charge 
Additional transcriptions, 1/4 hour 5.00 plus ship- 


ping charge. 
SERVICE FACILITIES 
Additional charge made when special announcers are 
assigned to programs outside of their regular ehift 
Closing Time 
All program content and advertising copy must be 
received at least 48 hours in advance. 
Personnel 
General Manager—W. B. Quarton. 
Commercial Manager—Lewis Van Nostrand. 
ndising Mgr.—Leo F. Cole. 
epresentatives 


The Katz Agency, Inc. 


Sitti ae 





























SPOT 
(Continued from page 70) 
19,821 


radio; 
Ca:: 


MARSHALLTOWN, 
ymes; 97.6° 
ymes; Marshall 


FJE 


i 

k 

Chan. 49 
KFJB. 


o oo 


3, 250w, 
SB IM 
D 4.0 4.80 
N 6.00 6.00 
MASON CITY, 27,980 pop.; 
97.5 radio; 
Cerro Gordo 


FINDER 


MBS 
15M 
18.00 
20.00 


radio 


alloc.: 


pop.; 
6,135 
TV 


30M 
30.00 
35.00 
8,323 homes; 
homes; 
Chans 





6,287 


radio 
alloc.: 


1Hr 
50.00 
60.00 


2 AM affiliates, average 1-time rates 


D 7.90 8.65 
N 9.75 10.75 


KGLO, 5kw, 


Hceoper 


D 11.80 11.80 
N 14.00 14.00 


KGLO-FM, 


Weed. Bonus 
KRIB, 250w, 
D 4.00 5.50 


§50 7 


N 
KSMN, 1lkw-D, 
D 5.00 6.00 


Note: All rates one-time. 


26.00 
33.00 


37.00 
56.00 
101.1mc, 


15.00 
10.00 20.00 


24.00 


CBS, 


39.75 
55.50 


. CB Weed, 
55.50 
84.00 140.00 
16kw, 


36.00 


64.25 
94.00 


92.50 


MBS, Pearson 
24.00 
29.00 


36.00 
48.00 


60.00 


Population, 


home and radio home figures given for 


cities over 10,000. 


word. 


County 


Adair 
Agams. ..... 
Allamakee 
Appanoose 
Audubon . 
Benton Mex 
Black Hawk 


RRA 


Bremer 
Buchanan 
Buena Vista 


PE en catwenees 


Calhoun 


CatrOll icc... 


Cass 

Cedar =e 
Cerro Gordo 
Cherokee 


Chickasaw ...... 


Clarke ...:. 


PIR Sc taro 


Clayton 
Clinton 
Crawford 
Dallas 
Davis 
Decatur 
Delaware 
Des Moines 


Dickinson ..... 


Dubuque 
Emmet 
Fayette 
Floyd 
Franklin 
Fremont .. 
Greene . 
Grundy 
Guthrie 
Hamilton . 
Hancock 
Hardin 
Harrison 
Henry 
Howard 
Humboldt 
Ida a 
Iowa 
Jackson 
Jasper 
Jefferson 
Johnson 
Jones 
Keokuk 
Kossuth 
Lee 

Linn 
Louisa 
Lucas 
Lyon 
Madison . 
Mahaska 
Marion 
Marshall 
Mills 
Mitchell . 
Monona 
Monroe P 
Montgomery 
Muscatine 
O'Brien 
Osleola 
Page i 
Palo Alto 
Plymouth 
Poca 


Polk 





Pottawattamie 


Poweshick 


Note: For sources see 
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35, 

14,064 
13.945 
16,303 
11.814 
15 635 
32.148 
18 970 
10.181 
23.921 
15.891 
23,252 
15,496 


226.010 


69,682 
19,344 


See fore- 
1950 1940 
Population Population 
12,292 13,196 
8,753 10,156 
16,351 17,184 
19,683 24,245 
11,579 11,790 

j 22,656 22,879 
. 100,448 79,946 
28,139 29,782 
18,884 17,932 
21,927 20,991 
21,113 19,838 
17,394 17.986 
16,925 17,584 
23,065 22,770 
18,532 18,647 
16,910 16,884 
46,053 43,845 
19,052 19,258 
15,228 15,227 
9,369 10,384 
18,103 17,762 
22,522 24,334 
49,664 44,722 
19,741 20,538 
23,661 24,649 
9,959 11,136 
12,601 14,012 
17,734 18,487 
45,056 36,804 
12,756 12,185 
71,337 63,768 
13,406 

29,151 

20,169 

16,379 

14,645 

16,599 

13,518 

17,210 

19,922 

15,402 


22,530 
22,767 

17,994 
13,531 

13,459 
11,047 
17,016 
19,181 

31,496 
15.762 
33.191 
19,950 
18.405 
26,630 
41,074 
89,142 
11.384 
14,571 

15.374 
14,525 
26,485 
27,019 
35,406 
15,064 
14,121 

18,238 
14.553 
15,697 


radio; 
Co.; 
250w-D, 860kc, 


KWPC-FM, Chan. 
daytime only) 
11.52 
11,723 
radio; 
Jasper Co.; 


OELWEIN, 7,858 pop.; 


TV 


radio; 
Mahaska Co.; 
250w-D, 


RED OAK, 
TV alloc.: 
500w-D, 
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5M 
9.00 


6.49 


23 


950ke 


9.05 
10.90 


3,695 
TV alloc.: 
740ke, 
15.60 
12.50 25.00 
OTTUMWA, 33,631 pop.; 
10,307 
Wapello Co.; TV alloc.: Chan. 1 
KBIZ, 250w, 1240kc, MBS 
0 15.65 23.45 
25.00 37.50 62.50 
6,526 pop.; 
Chan. 32. 
1600ke 


7.80 


SHENANDOAH, 6,938 pop.; 
TV alloc.: Chan. 20. 
* * 


IOWA MARKET DATA BY COUNTIES 


1950 
Urban 


3,158 
7,625 
2,808 
7,363 
84,386 
12,164 
5,124 
4,865 
6,954 


6,231 
6,480 
2,633 
32,957 
7,705 
3,323 
3,422 
7,446 


33,023 
4,554 
6.174 
2,688 


3,987 
30,613 


49,671 
6,719 
7,858 

10,309 
4,432 


4,326 


7,611 


8,007 
3,546 
5,843 
3,638 
3,219 


4,307 
11,723 
7,299 
27,212 
6,798 


5,415 
31,098 
78,212 


5,320 
2.640 
3,570 
11,124 
12,052 
19,821 
4,664 
3,436 
3,498 
4,838 
6,526 
19,041 
4,001 
2.559 
12,024 
3,760 
5,844 


199.934 


47,141 
6,828 


5,932 
TV 
15M 
259, 
pop.; 


3,525 
alloc.: 


977 


ei. 


MUSCATINE, 19,041 pop.; 6,205 homes; 

homes; 
Chan. 58. 
Con- 


radio 
alloc.: 
Pearson, 


3,658 


radio 
Chan. 


Fayeite Co.; TV 


22.65 34.00 
5 40.80 68.00 
OSKALOOSA, 11,124 pop.; 3,825 homes; 
homes; 
Chan. 52. 
McGillvra 
23.45 
37.50 


radio 


30M 


18.00 30.00 
99.7mc, 


19.20 








1Hr 


50.00 
0.8kw 
32.00 


homes; 
homes; 
29. 


56.€5 


39.00 
62.50 


10,626 homes; 


radio 


homes; 


39.05 


Montgomery 


1950 
Rural 


Population Population 


12,058 

8,771 
15,293 
16,062 
15,975 
13.760 
17,062 
14,159 
17,394 
16,925 
16,834 
12,052 
14,277 
13,096 
11,347 
11,905 

5,947 
10,657 
22,522 
16,641 
15,187 
17,437 

7,271 
12,601 
13,747 
11,443 
12,756 
21,666 

7,383 
20,436 
11,196 
11,836 
12,323 
11,218 
13,722 
15,197 
12,049 
15,077 
14,211 
16,014 
12,865 

9,467 

9,898 
10,697 
15,835 
14,315 
20.582 

8,397 
18,544 
12,603 
16,797 
20,826 
12,004 
26,062 
11.101 

6,749 
12,057 

9.561 
13,548 
13.878 
15.790 

9.400 
10,509 
12.805 

6,976 

9,159 
13,107 
14,969 

7,622 
11,897 
12,131 
17,408 
15,496 
26.076 
22,541 
12,516 


Page Co.; 


1950 
Homes 


3,873 
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7,141 
4.371 
6,549 
4,483 
70.060 
20,630 
5,531 
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KFNF, 


2 AM affiliates, average 1-time rates 

SB 1M 15M 30M 1Hr 
8.00 11.50 17.50 32.00 51.50 85.00 
10.50 14.00 24.50 43.50 76.50 127.50 

lkw-D, 500w-N, 920kc, MBS, 

Pearso.i 

6.00 8.00 15.00 32.00 48.00 80.00 
6.00 6.00 15.00 32.00 48.00 80.00 


KMA, 5kw, 950kc, ABC, Avery-Knodel, 


BMB, Conlan, Pulse 
10.00 15.00 19.20 32.00 55.00 990.00 
iy 15.00 20.00 33.00 55.00 105.00 175.00 
SIOUX CITY, 83,991 pop.; 25,510 
homes; 97.0% radio; 24,745 radio 
homes; Wecodbury Co.; TV. alloc.: 
Chans. 4, 9, *30, 36. 





AM ajifiliates, average 1-time rates 
39.00 €5.00 
50 142.50 





12.09 1050 13.00 25.00 
18.00 16.50 23.50 57.00 
lkw, 620ke 


KCOM, 


lan 


1950 Percentage 
Radio Homes Radio Radio Homes 


3,745 
2,687 
4,376 
6,011 
3,411 
6,711 
28,649 
8,210 
5,364 
5,562 


6,359 
4.407 
68.519 
19.929 
5,398 


9.00 
15.00 25.00 50.00 
SPENCER, 7,446 pop.; 
alloc.: Chan. 42. 

. * 


6.00 8.00 
I 8.00 10.00 
KSCJ, 5kw, 1360Kc, 
12.00 12.00 
18.00 18.00 
KSCJ-FM, Chan. 
Hollingbery 
1.80 1.80 
3.60 3.60 


96.7 
97.1 
95.6 
94.6 
97.1 
97.3 
98.1 
97.6 
96.9 
96.6 
98.4 
96.9 
97.9 
98.1 
97.0 
96.9 
97.5 
97.9 
96.5 
95.3 
98.4 
96.1 
97.6 


WOOOOO OOOO WOOL 
DAIBWIN DN AIA 
DOW Dee ATO UIDS 


© 
Fe 
a 


14.00 
32.00 
235, 





20.00 40.00 


4.80 
9.60 


* 


1940 


3,222 
2,491 
3,665 
5,544 
2,790 


6,906 
5,046 
3,995 
3,464 
4,262 





7.20 


Clay 






12.00 24.00 36.00 60.00 
60.00 100.00 
ABC, Hollingbery 
28.00 42.00 
64.00 96.00 160.00 
94.9mc, 


Retail Sales 


($ 000) 


9,634 
6,709 
16,835 
14,839 
13,499 
21,225 


119,171 


25,193 
21,771 


8,893 
28,460 
17,965 
59,392 
18,700 
25,167 

5,460 

8,997 
13,689 
49,150 
14,451 
84,828 
15,639 
26,734 
20,897 
15,553 
10,346 
16,149 
12,771 
12,759 
20,370 
13,217 
30,214 
17,497 
16,542 
13,148 
13,131 


12,091 
26,305 
19,308 
44,901 
11,673 
15,715 
14.433 

8,484 
18,291 
38.950 
23.342 
10.572 
36.283 
15,592 
26.205 
14,288 


280,476 


67,397 
19,056 


Further repreduction unlicensed. 


BROADCASTING 


70.00 
12kw, 


12.00 
14.40 24.00 
KTRI, 5kw, 1470kc, MBS, Taylor, Con- 


12.00 24.00 36.00 60.00 
75.00 125.00 


Co; TV 


SB 
D 5.00 
N 6.00 


Co: TV 
anes, 250w-D, 


1240kce, Pearson 

5M 30M Ilkr | 

10.00 20.00 30.00 50.00 

15.00 32.00 48.00 80.0 
STCRM LAKE, 6,954 pop.; Buen Visia 

Chan. 34. 
990ke 
9.18 18.36 30.60 51.00 


N 
KAYL-FM, 


Bonus 


WATERLOO, 
93.1% 
Black 


Chans. 7 


homes; 
homes 





Ss; 





KICD, 250w, 


6.00 
7.00 


alloc.: 





13.50 27.00 45.00 75.00 


Chan. 


65,198 
radio; 
Hawk Co.; 


*22 


268, 


101.5mc, 


pop.; 
19,148 


8.9kw, 


19,519 
radio 


TV alloc.: 





2 AM affiliates, average 1-time rates 
D 75.00 125.00 


10.25 
N_ 17.50 


18.50 


23.00 46.00 
41.00 


77.00 120.50 205.00 § 





D 60 
KWWL, 


D 8.00 
N_ 10.00 


KBOK, 1kw-D, 
a: 


S5kw-D, 
Headley-Reed 
10.00 
12.00 
KXEL, 50kw, 


1090ke, 
23.50 
lkw-N, 


McGillvra | 
37.50 57.50 100.00 § 
1330kc, MBs, | 


20.00 40.00 72.00 120.00 


30.00 50.00 85.00 159.00 


1540kce, 


Knodel, Conlan 


D = 12.50 


KXEL-FM, 


12.50 


Chan. 289, 


Avery-Knodel 
D 


N 


WEBSTER CITY, 
Co.; TV alloc.: 
KJFJ, 250w-D, 1570ke 
5.00 10.00 20.00 30.00 50.00 
* cl ” 


D 3.00 


1949 


9,296,645 
10,783,779 

5,767,221 
15,013,380 
24,940,016 
19,074,345 
18,023,634 
13,400,518 
15,627,842 
21,395,576 
16,560,008 
16,908,405 
18,183,565 
16,230,570 
24,963,164 
17,025,183 
26,340,757 
11,533,151 

6,798,753 
19,345,651 
17,865,147 
30,89 





10,492,279 





14,674,032 
21,549,910 
12,575,950 
17,104,471 
18,515,033 
13,881,875 
20,155,977 
18,202,292 
19,253,090 
16.435 .275 
12,027 
9,828, 
14,490,24¢ 
18.264,184 
17,874,392 
14,689,084 
21.256,892 
8,291,820 
21,291.203 
22,855,109 
15,407.261 
30,624,769 
9.049.838 
22,554.845 
11,278,660 







6.573.857 


20,051,237 
11,888.876 
17,016.313 
13.373.524 
20,005.645 
12,148.049 
15.157.599 
16,054.844 

5.403.230 
12,205.138 
14.455.372 
22.802 547 
13,194.252 
19,054.694 
17,418,045 
32,804.13 
18,854,676 
16,828,885 
37.456.435 
17,085,772 


—_ 


1951 


4,279 
3,227 
5,147 
5,661 





203.0 





1 
3 
6 
1 
2 
5 
3 
2 
2 
3 
0 
6 
2 
1 
2 
2 
7 
b} 
7 
3 


29 


ou 


ABC, Avery- 
26.00 52.00 


78.00 130.00 
N_ 25.00 25.00 52.00 104.00 156.00 260.00 


4.00 
4.00 


27. 


949 
. Em- 
Farm Income Automobiles ployment 


$ 9,295,225 


39 
37 


279 


109 
85 
57 

876 


3,027 


240 
134 
404 

81 
132 
119 


18,413 
1.430 


379 


105.7me, 18kw, 


6.00 10.00 
6.00 10.00 


7,611 pop.; Hamilton 
Chan. 27 


1949 Mfg. 


Taxable 
Payrolls 
Ist Qtr, 


$ 21,000 
21,000 
109,000 
266,000 
78,000 
82,000 


13,402,000 


156,000 
301,000 
272,000 
485,000 
38,000 
34,000 
235,000 
179,000 
71,000 
2,498,000 
110,000 
75,000 
54,000 
181,000 
149,000 
3,938,000 
58,000 
368,000 
15,000 
33,000 
74,000 
3,492,000 
68,000 
7,168,000 
460,000 
235,000 
2,231,000 
163,000 
10,000 
51,000 
52,000 
18,000 
497,000 
33,000 
.000 
.000 
000 
000 
000 
.000 
000 
3,000 
2,289,000 
809,000 
255.000 
216.000 
80,000 
166,000 
4,508,000 
9,931,000 
35.000 
91,000 
28,000 
14,000 
394,000 
215,000 
2,364,000 
85.000 
53,000 
27.000 
24.000 
453.009 
1,704,000 
119,000 
85,000 
218,000 
47,000 
69,000 
79,000 


—_— 
CNwh-=) 


CO Val tO-1N-] 
wn 


Nye oo 


14,106.000 


869.000 
189,000 


(Continued on page 74) 
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lhr 


50.00 
80.10 


Visia | 


51.00 | 


e KRNT... FIRST 


radio 
lioc.: 


in morning audience! 


ee 


KRNT is first in all 22 rated periods be- 


Better tween 6:00 a.m. and 12 noon. 
Buy KRNT... FIRST 


in afternoon audience! 


=| The Big-Time Buy in Des Moines! 


ites ff 
125.00 J 
205.00 


100.00 | 
MBS, | 


120.00 
159.00 
very- 


130.00 
260.00 
18kw, 






— 


10.00 
10.00 
nilton 


50.00 


9 Mfg. 
axable 
ayrolls 


In 24 rated periods between 12 noon and 
ist Qtr, 
102,000 


6:00 p.m., KRNT scores 21 firsts (1 tie), 2 
seconds and 1 third! 

156,000 

301,000 


272,000 

85,000 

38,000 

34,000 eee 
235,000 


179,000 
71,000 


nae in evening audience! 
a puma a 


131000 KRNT scores 42 firsts (2 ties), 17 seconds 


149, ° 
138,00 and 4 thirds in 63 half-hour periods be- 
58,0( 


368,000 


15,000 tween 6:00 p.m. and 10:30 p.m. 


33,000 
74,000 


492,000 

68,000 

168,000 

450,000 eee 
235.000 | 


231,000 
163,000 


a morning — afternoon — evening! 


51,000 

52,000 

18.000 

497,000 

33,000 Very highly 

177,000 weekday -rated pe- Hooperated 
22.000 

173.000 


Sales results 
m4 neditated, 
73.008 riods, KRNT has 85 oy 
179,000 ° ° Station in 
332000 firsts (3 ties)! Des Moines! 


In a total of 109 BUY THAT 








173,000 
289,000 
809,000 
956.000 | 
216.000 
80,000 
166,000 
508,000 
931,000 
35.000 
91,000 
28,000 
14,000 
394,000 
215,000 
364,000 
85.000 
53,000 
27.000 
24.000 
453.009 
.704,000 
119,000 


Big-Time Promotion AND 
85,000 


yr TRIBUNE 
Big-Time Market ip STATION 
218.000 


47.000 Represented by THE KATZ AGENCY... SOURCE: C. E. Hooper Des Moines Audience Index, April, 1952 


79,000 

+, 106.000 
869.000 
189,000 


) 





Biggest Hoopers Day and Night 
Big CBS and KRNT Stars 


THE 
REGISTER 


sting) BROADCASTING ©® Telecasting August 18, 1952 ®@ Marketbook, Page 73 








IOWA MARKET DATA BY COUNTIES 


(Continued from page 72) 








1949 Mfg. 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr. 
Ringgold 9,528 11,137 14.4 9,528 3,066 2,931 95.6 2,617 6,653 8,593,264 3,320 24 8,000 
Sac . 17,518 17,639 0.7 3,170 14,348 5,260 5,144 97.8 4,320 18,027 21,168,551 6,545 195 115,000 | 
Scott . 100,698 84,748 18.8 81,837 18,861 29,583 28,932 97.8 22,303 126,876 17,874,640 36,783 11,526 8,382,000 | 
Shelby 15,942 16,720 4.7 3,915 12,027 4,479 4,349 97.1 3,783 16,382 20,641,135 5,912 95 52,000 
Sioux 26,381 27,209 —3.0 2,625 23,756 7,275 7,035 96.7 5,659 26,699 35,906,956 9,364 269 138,000 
Story 44,294 33,434 32.5 26,661 17,633 12,178 11,983 98.4 2,438 42,646 19,181,032 13,988 405 201,000 
Tama 21,688 22,428 —3.3 2,930 18,758 6,636 6,463 97.4 5,570 22,969 23,040,190 7,753 387 269,000 
Taylor 12,420 14,258 —12.9 12,420 4,054 3,888 95.9 3,440 8,464 11,198,817 4,150 151 82,000 
Union 15,651 16,280 —3.9 8,317 7,334 5,003 4,823 96.4 4,142 16,179 7,673,369 5,341 336 141,000 
Van Buren 11,077 12,053 —8.7 11,007 3,609 3,457 95.8 2,997 7,255 6,549,940 3,536 109 44,000 
Wapello 47,397 44,280 7.0 33,631 13,776 14,562 14,067 96.6 11,249 46,673 7,988,542 14,188 6,529 5,118,000 
Warren 17,758 17,695 0.4 5,145 12,613 5,345 5,121 95.8 4,195 11,956 11,337,485 6,031 118 75,000 
Washington 19,557 20,055 —2.5 5,902 13,655 6,038 5,821 96.4 4,909 24,078 19,686,042 6,981 509 241,900 
Wayne 11,737 13,308 11.8 11,737 3,963 3,808 96.1 3,341 8,685 8,105,907 3,754 106 48,000 
Webster 44,241 41,521 6.6 25,115 19,126 13,072 12,745 97.5 10,444 56,131 18,458,650 15,422 3,564 2,559 000 
Winnebago 13,450 13,972 —3.7 2,766 10,684 3,805 3,714 97.6 3,047 15,576 12,332,421 4,986 98 53,000 
Winneshick 21,639 22,263 —2.8 6,060 15,579 5,888 5,682 96.5 4,959 18,097 16,041,502 6,789 199 104,000 
Woodbury 103,917 103,627 0.3 83,991 19,926 31,273 30,272 96.8 25,208 - an 28,062,315 33,311 9,475 6,624,000 
Worth 11,068 11,449 —3.3 11,068 3,201 3,115 97.3 2,629 684 12,021,844 3,879 46 29,000 
Wright 19,652 20,038 1.9 7,326 12,326 6,059 5,944 98.1 4,967 20. 777 18,287,079 7,099 382 238,000 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
KANSAS MARKET INDICATORS FOR KANSAS 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
SPOT RATE FINDER SS ere 1,905,299 0 1,801,028 °40 
NE. 5.775 . Urban Population ............ 993,220 0 (1) 753,941 ’40 
ABILENE, 5,775 .. Dickinson Co.; KARE, lkw, 1470k ; pas 7 °° 
TV alloc.: Chan. 31. lige egos . Rural Population ............. 912,079 750 (1) 1,047,087 "40 
17 5™ 15) 30M 1Hr 5 5 5 c ? 
ARKANSAS CITY, 12,903 pop.: 4,370 = 5 ° Total Homes we cece ceeereenes 587,647 "30 11,105 40 
homes; 96.1% radio; 4,200 radio | D 7.50 7.50 12.00 24.00 36.00 60.00 | Percentage Radio ............. 95.3% ’50 83.0% 40 
homes; Cowley Co.; TV alloc.: | N 7.50 7.50 12.00 24.00 36.00 60.00 | Radio Homes ................. 550,761 50 411,984 °40 
Sao ire-D. tetene CHANUTE, 10,109 pop.; 3,480 homes; | Retail Sales $1,906,835,000 °51 $1,683,517,000 748 
waist. ee ie eg ll lle) | ree 893,932 751 853,462 50 
= a Se ee piers ceding IND 6 oie ccc csscccvccses 477,100 52 417,200 °45 
D 3.50 3.50 840 13.45 20.15 34.00 | COFFEYVILLE, 17,113 pop. 5,768 | New Construction ............. $ 263,800,000 47 $ 92,800,000 40 
homes; 95.0% radio; 5,479 radio | ° PA se . : a oor ’ 
ATCHISON, 12,792 pop.; 4,022 homes; homes: Montgomery Co.; TV alloc.; | Median Family Income ........ $ 2,377 ’49 
96.2° radio; 3,869 radio homes; Chan. 7 ee ee rer ee $ 764,728,153 °49 $ 603,583,888 44 
Atchison Co.; TV alloc.: Chan. 60. | ¢Ggr, 10kw-D, Skw-N, 690ke, ABC, Employed 707,621 50 580,026 °40 
— Weed, onlan, BMB 4 on 207 5 95 
Note: All rates one-time. Population, 2,2 .8.00 18.00 30.00 50.00 90.00 Internal Revenue Collections. $ 385,029,990 °51 $ 307,923,529 750 
I Os Z a a . , BT Sage ar gaa 
home and radio home figures aren for N 12.00 12.00 22.00 40.00 72.00 120.00 ‘1) Old urban definition of Census Bureau. : 
cities over 10,000. Sources: See fore- COLBY, 3,859 pop.; Thomas Co.; TV Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
word. alloc.: Chan. 22. unlicensed. For other sources see foreword. 








Is a 


FIF 


f-a-s-t 
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because 


,_ you VAKE DARE tell... 


~.. KWBW 


continues to lead the market 
and around Hutchinson, Kansas and 
Hutchinson 
market 

income .. . 
1952. wheat 
but facts and all the facts are in 


this MARKETBOOK. 


in 


growing 
. first in Kansas farm 
rich from the record 
harvest. 


gossip, 


KWBW has 48.8% 


of the listeners 
in the rich 


HUTCHINSON 


population: 


Bess Wyse, Owner 


(Zone) 


MILLION DOLLARS 


KANSAS MARKET 


Hutchinson trading area: 
141.004. 


Hal King, Manager 


Represented by WEED AND COMPANY 
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KXXX, 5kw-D, 
SB 1M 


790kc, H-R Reps, BMB 
5M 15M 30M 1Hr 


D 12.00 24.00 48.00 72.00 120.00 
N 15.00 30.00 60.00 90.00 150.00 


CONCORDIA, 7,175 pop.; Cloud Co.; 
TV alloc.: Chan. 47. 


DODGE CITY, 11,262 pop.; 3,591 homes; 
95.6% radio; 3,433 radio homes; 
Ford Co.; TV alloc.: Chans. 6, 23. 

KGNO, 5kw-D, 1lkw-N, 1370kc, Hagg 

D 6.00 7.50 15.00 30.00 45.00 75.00 


N 6.00 7.50 15.00 30.00 45.00 75.00 


EL DORADO, 11,037 pop.; 3,546 homes; 
96.0% radio; 3,404 radio homes; 
Butler Co.; TV alloc.: Chan. 55. 


EMPORIA, 15,669 pop.; 5,014 homes; 
96.6% radio; 4,844 radio homes; 
Lyon Co.; TV _ alloc.: Chan. 39. 

KTSW, 250w, 1400kc, MBS, Gill-Keefe 


& Perna 
D 6.00 10.00 20.00 30.00 50.00 


5.00 
N 5.00 6.00 10.00 20.00 30.00 50.00 


FORT SCOTT, 10,335 pop.; 3,629 homes; 
925% radio; 3,357 radio homes; 
Bourbon Co.; TV alloc.: Chan. 27. 


GARDEN CITY, 10,905 pop.; 3,292 
homes; 93.6% radio; 3,081 radio 
homes; Finney Co.; TV _alloc.: 
Chans. 9, 11. 
KGAR, l1kw-D, 1050kce 
(CP 1lkw-D, 500w-N, 920kc) 

D 7.50 11.00 16.00 25.00 42.50 170.00 
KIUL, 250w, 1240kc, MBS 

D 430 650 9.50 17.00 26.50 45.00 

N 4.30 650 9.50 17.00 26.50 45.00 


GOODLAND, 4,690 pop.; Sherman Co.; 
TV alloc.: Chan. 31. 


KWGB, Il1kw-D, 730kce 

D 14.00 28.00 42.00 70.00 
GREAT BEND, 12,665 pop.; 3,942 
homes; 96.2% radio; 3,792 radio 
a Barton Co.; TV alloc.: Chan. 
KVGB, 5kw, 1590kec, MBS, Pearson, 
Conlan 

D 5.00 5.00 9.00 20.00 30.00 45.00 
N 8.00 8.00 15.00 30.00 45.00 75.00 


HAYS, 8,625 pop.; Ellis Co.; 
Chans. 7, 20. 

KAYS, 250w, 1400kc, KBS 

D 4.50 10.00 15.00 25.00 40.00 

N 4.50 10.00 15.00 25.00 40.00 


HUTCHINSON, 33,575 pop.; 10,890 
homes; 96.0% radio; 10,454 radio 
ay Reno Co.; TV alloc.: Chans. 

KWBW., 250w, 1450kc, NBC, Conlan 

D 5.50 6.50 11.00 20.00 33.00 55.00 

N 8.00 10.00 17.00 28.00 44.00 83.00 


TV alloc.: 


BROADCASTING 


* 


D 


os 


KWBW-FM, 
Bonus 

KWHK, 
ney 


SB 


Chan. 226, 93.l1mc, lkw, 


lkw, 1260ke, Everett-McKin- 


IM i5M 15M 30M 


D 5.00 8.50 12.50 20.00 30.00 
N 6.00 9.00 15.00 24.00 36.00 


INDEPENDENCE, 11,335 pop.; 3,682 
homes; 93.9% radio; 3,457 radio 
homes; Montgomery Co.; TV alloc.: 
Chan. 20. 

KIND, 250w-D, 1010kc, Conlan 

D 2.35 3.50 7.00 10.45 17.50 
N 3.45 5.20 10.40 15.60 26.00 


IOLA, 7,094 pop.; Allen Co.; TV alloc.: 
Chan. 44. 


JUNCTION CITY, 
homes; 96.9% 
homes; Geary Co.; 
29. 

KJCK, 1kw-D, 1420kc, Holman 

D 5.00 6.00 10.00 20.00 30.00 


KANSAS CITY, 129,553  pop.; 
homes; 96.5% radio; 37,551 
homes; Wyandotte Co. 


LAWRENCE, 23,351 pop.; 6,204 homes; 


95.1% radio; 5,900 radio homes; 
Douglas Co.; TV alloc.: Chans. *11, 
Fz. 


1Hr 


50.00 
60.00 


13,462 pop.; 
radio; 4,277 
TV alloc.: 


4,414 
radio 
Chan. 


50.00 


38,913 
radio 


—. 500w-D, 1320ke 


6.00 10.00 20.00 30.00 50.00 

LARNED, 4,447 pop.; Pawnee Co.; TV 
alloc.: Chan. 15. 

LEAVENWORTH, 20,579 pop.; 6,696 
homes; 95.5% radio; 6,395 radio 
homes; Leavenworth Co., TV alloc.: 
Chan. 

KCLO, 500w-D, 1410kce 

3.44 5.00 8.75 15.00 29.96 46.00 


LIBERAL, 7,134 pop.; 
alloc.; Chan. 14. 

KSCB, 1kw-D, 1270kc, Best 

D 4.25 6.00 1050 18.75 33.00 60.00 

MANHATTAN, 19,056 pop.; 5,159 
homes; 97.0% radio; 5,004 _ radio 
homes; Riley Co.; TV alloc.: Chans. 
*8, 23. 

KMAN, 500w-D, 1350kce, Conlan 

D 3.50 5.00 8.00 15.00 27.00 50.00 

MCPHERSON, 8,689 pop.; McPherson 
Co.; TV alloc.: Chan. 26. 

KNEX, 250w-D, 1540kc 

D 3.25 435 9.10 15.60 27.30 45.50 

NEWTON, 11,590 pop.; 3,663 homes; 
96.9% radio; 3,549 radio homes; 
Harvey Co., TV alloc.: Chan. 14. 


(Continued on page 75) 
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Payrolls of 4 Number of Telecasting Stations M 
Ist Qtr, ' MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
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B4 «740 ttsb 
4 = Independence |! 
IA | 
“ ca 1) Arkansas City Coffeyville 
88’ 44 
26 «(7°40 : 
29 750 ” 2 . P = 2 . 
duction 
OLATHE, 5,593 pop.; Johnson Co.; TV KSAL, 5kw, 1150kc, MBS, Pearson, 
alloc.: Chan. 52. Conlan 
" KPRS, 1kw-D, 1590ke, Continental SB 1M 5M 15M 30M 14Hr 
e, iw, « D 7.20 7.20 15.00 24.00 40.00 72.00 
SS 1M SM 15M 63M «61HF Ny (9:00 9100 18.00 30.00 45.00 75.00 
McKin- | p 12.00 24.00 48.00 72.00 120.00 | sopexa 78,791 pop.; 25,607 homes: 
“so Hr a Se Be a a | Senos Ons TV alloc: Chane 18 
0 50.00 96.1% radio; 3,147 radio homes; | 42, *48. _ 
0 60.00 Franklin Co.; TV alloc.: Chan. 21. ‘ eae 
3,682 KOFO, 250w-D, 1220ke he a svexete see ae 
— 2? 5.75 23.00 34.50 46.00 55.25 | N 1500 20.00 28:50 5710 92.00 153.33 TELEPHONE 3-1336 TOPEKA, KANSAS 
PARSONS, 14,750 pop.; 4,689 homes; aaa a = ! 
— 95.3% radio; 4469 radio homes; | KJAY. Skw-D, Ikw-N, 140ke, Forjoe, Your Greatest Buy in the 
0 26.00 Labette Co.; TV alloc.: Chan. 46. D 8.00 8.00 12.00 25.00 50.00 80.00 Kansas Capital 
: LKC, 250w-D, 1540k N_ 10.00 10.00 17.00 35.00 70.00 120.00 
ere . 3.00 4.00 8.00 16.00 24.00 40.00 | KTOP, 250w, 1490kc, MBS, Ra-Tel 
scan shea deo, auth cues | an 1 ae ee 
4,414 : ae : ie teen Y ; j Y j 00 | 
oP ee ee homes, | WIBW, 5kw, 580ke, CBS, Capper, Whan | 
: Chan. 96.2% radio; 6,297 radio homes; | pf 9950 27:00 52.50 75.00 135.00 225.00 | 
Crawford Co.; TV alloc.: Chans. 7, N 27.00 40.50 54.00 108.00 162.00 270.00 | 
= 38. WREN, 5kw, 1250kc, ABC, Weed, | 
0 50.00 . Hooper 
38,913 | KOAM. 10kw-D, 5kw-N, 860kc, NBC, | ng 69 9.60 15.60 34.66 62.40 104.00 
radio Pearsons, BMB, Conlan N 12.00 12.00 19.50 43.30 78.00 130.00 
D 11.40 11.40 22.80 38.00 68.40 114.00 WELLINGTON 7.747 op.. Sumner 
homes: N 15.20 15.20 28.50 47.50 85.50 142.50 Co.: TV alloc.: lg 
homes; KSEK, 250w, 1340ke, Cooke WICHITA, 168,279 pop.; 54,323 homes; 
es D 4.00 4.00 10.00 16.00 24.00 40.00 pe a SE ae ratio homes: 
N 4.00 4.00 10.00 16.00 24.00 40.00 10, 16, *22. a ry 
0 50.00 a 7 
5o:; TV PRATT, 7,523 pop.; Pratt Co.; TV | 4 am affiliates, average 1-time rates 
alloc.: Chan. 36. D 10.38 12.75 20.04 35.75 53.63 2938 
17.75 20.00 34.06 57.50 : ; | . . 
-= SALINA, 26,176 pop.; 8,362 homes; —_ . werk * 1951 Radio Audience Survey 
, radio 97.4% radio; 8,145 radio homes; . ; 
alloc.: Saline Co.; TV alloc.: Chan. 34. ~~ 2am 1240kc, MBS, Radio Reps, University of Wichita 
—aicaipeiiaas D 7.50 10.00 12.00 24.00 36.00 60.00 
6 46.00 Note: All rates one-time. Population, N_ 10.00 12.50 20.00 40.00 60.00 100.00 
Co.: TV home and radio home figures given for Xone. Se-S. lkw-N, 1480kc, NBC, ansas ayh a wk Tred Ours 
— over 10,000. Sources: See fore- D  9.00° 11.00 15.00 24.00 36.00 60.00 for 
. ‘ N 15.00 17.50 25.00 40.00 60.00 100.00 
i 
“ pe KFBI, 10kw-D, lkw-N, 1070kc, ABC, Ss POT RA D | O PROM OT 10 N 
Bes Avery-Knodel, BMB, pF er 
7 ile =  * D 10.00 15.00 25.00 50.00 75.00 125.00 
Chans. For the Best in radio in N 16.00 20.00 35.00 60.00 100.00 180.00 1440 ke. KJ AY 5000 Ww. 
: LEAVENWORTH KFH, 5kw, 1330kc, _CBS, Petry 0 FFERS THE BEST BUY 
0 50.00 t D 15.00 15.00 28.15 45.00 saaae jot p 31336 Wi A il biliti 
contact N 30.00 30.00 56.25 90.00 0 5.00 
: r for 
memes HIL F. BEST KFH-FM, Chan. 262, 100.3mc, 1llkw, hone : sag : re | valid es 
° Petry, Bonus . H. Patterson, Owner 
0 45.50 Representing KWBB, likw, 1410kc Wilber Upchurch, General Manager 
homes; ‘ . . D 7.50 (7.50 12.00 24.00 36.00 60.00 Norwood J. Patterson, Station Director 
homes; RADIO STATION N_ 10.00 -10.00 16.00 32.00 48.00 80.00 Gale Totten, Ass’t. Mgr. and Chief Engineer 
14. | ‘ WINFIELD, 10,264 pop.; 3,371 homes; > . 
. KCLO 95.9% radio; 3,233 ‘radio homes: ASK FORJOE 
) Cowley Co.; TV alloc.: Chan. 43. 
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County 


Allen 
Anderson 
Atchison 
3arber 
Barton 
Bourbon 
Brown 
Butler 
Chase 
Chautauqua 
Cherokee 
Cheyenne 
Clark 
Clay 
Cloud 
Coffey 
Comanchee 
Cowley 
Crawford 
Decatur 
Dickinson 
Doniphan 
Douglas 
Edwards 
Elk 

Ellis . 
Ellsworth 
Finney 
Ford 
Franklin 
Geary 
Gove 
Graham 
Grant 
Gray 
Greeley 
Greenwood 
Hamilton 
Harper 
Harvey 
Haskell 
Hodgeman 
Jackson 
Jefferson 








1950 1940 Percentage 
Population Population Increase 
18,187 19,874 8.5 
10,267 11,658 11.9 
21,495 22,222 3.3 
8,521 9,073 6.1 
29,909 25,010 19.6 
19,153 20,944 8.6 
14,651 17,395 15.8 
31,001 32,013 3.2 
4,831 6,345 23.9 
7,376 9,233 20.1 
25,144 29.817 15.7 
5,668 6,221 8.9 
3,946 4,031 3.3 
11,697 13,231 11.9 
16,104 17,247 6.6 
10,408 12,278 15.2 
3,838 4,412 11.9 
36,905 33,139 3.2 
40,231 44,191 9.C 
6,185 7,434 16.8 
21.190 22,929 7.6 
10,499 12,936 -18.8 
34,086 25,143 35.4 
5,935 6,377 6.9 
6,679 8,130 13.3 
19,043 17,508 8.8 
8,465 9,855 14.1 
15,092 10,092 495 
19,570 17,254 14.0 
19,923 20,889 4.6 
21,671 15,222 42.4 
4,447 4,793 ta 
5,020 6.071 17.3 
4,638 1,946 133.3 
4,894 4,773 2.5 
2,010 1,633 22.7 
13.574 16,495 17.7 
3,695 2,645 39.7 
10,263 12,068 15.0 
21,693 21,712 0.1 
2,606 2,038 24.8 
3,310 3.535 6.4 
11,098 13,382 Dif | 
11,084 12,718 —12.8 


KANSAS MARKET DATA BY COUNTIES 





1950 1950 
Urban Rural 
Population Population 
7,094 11,093 
2,693 7,574 
12,792 8,704 

8,521 

10,663 

8,818 

11,357 

15,481 

4,831 

7,376 

12,166 12,978 
5,658 

3,945 

4,528 7,169 
7,175 8,929 
10,408 

3,838 

23,167 13,738 
19,341 20,890 
6,185 

9,550 11,640 
1,020 9,479 
23,351 10,735 


11,274 


10,905 
11,262 
10,081 
13,462 


5,936 
6,679 
7,769 
8,465 
4,187 
8,408 
9,847 
8,209 
4,447 
5,020 
4,638 
4.894 
2,010 
9,616 
3,696 
7,471 
10,108 
2,606 
3,310 
8,393 
11,084 


1950 


Homes 


6,004 
3,314 
6,313 
2,709 
8,871 
6,424 
4,899 
9,794 
1,568 
2,455 
8,188 
1,704 
1,231 
3,917 
5,128 


Je) 
wma, 


OO? OO? a a1 6 


CWwUWhy bHOWOt 


te 


uns 


~I 
i) 


3,349 
6,594 
749 
919 
3,603 
3,539 


1950 Percentage 
Radio Homes Radio Radio Homes 





5,534 93.0 
3,042 91.8 
6,016 95.3 
2,584 95.4 
8,534 96.2 
5,949 92.6 
4,669 95.3 
9,304 95.0 
1,469 93.7 
2,268 92.4 
7,541 92.1 
1,607 94.3 
1,162 94.4 
3,768 96.2 
4,877 95.1 
3,189 93.2 
1,182 95. 
11,094 95... 
12,878 94.4 
1,897 94.3 
6,648 96.4 
3,083 93.6 
8,913 95.2 
1,802 94.9 
2,082 93.3 
4,603 94.7 
2,556 96.0 
4,067 93.5 
5,787 95.9 
6,024 94.5 
5,846 96.7 
1,083 92.2 
1,345 91.7 
1,220 94.4 
1,325 94.8 
537 94.4 
4,088 93.3 
1,002 93.2 
3,202 95.6 
6,343 96.2 
711 94.9 
858 94.5 
3,351 93.0 
3,281 92.7 





1951 
1940 Retail Sales 
($ 000) 
4,430 16,864 
2,430 8,037 
5,109 18,034 
2,039 9,783 
5,763 39,311 
4,764 16,640 
4,142 15,477 
7,391 29,275 
1,356 3,564 
1,754 6,060 
6,325 15,728 
1,151 7,341 
880 4,464 
3,365 12,546 
3,974 18,241 
2,596 8,247 
1,023 4,044 
9,164 36,917 
10,881 807 
1,453 5 
5,698 
2,611 
6,609 
1,446 
1,694 
3,071 
2,174 
2,120 7.5 
3,806 35,2. 
4,811 9, 
3,104 6, 
748 4, 
1,003 4,773 
348 5,550 
847 4,905 
310 2,976 
3,486 14,514 
529 5,375 
2,866 17 
5,063 23,194 
424 2,872 
656 2,467 
2,783 9.096 
2,541 7,801 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 


1949 


Farm Income Automobiles 


$ 5,598,149 
7,204,510 
6,945,761 
9,674,513 
8,963,462 
6,205,495 
13,784,768 

16,615,636 
6,187,933 
3,678,871 
4,396,772 
4,606,091 


- 





1950 


6,635 
3,493 
6,325 
3,062 
11,897 
6,013 
5,419 
11,786 
1,718 
2,461 
7,729 
2,214 
1,509 
4,846 
5,628 


Median Fam. 1950 
Income Employ d 


$2,267 6,555 
2,254 3,845 
2,646 8,081 
2,718 3,050 
3,577 11,152 
2,056 7,856 
2,223 5,350 
2,912 11,491 
2,106 1,743 
1,679 2,677 
2,198 7,656 
2,315 2,024 
2,838 1,421 
2,299 4,452 
2,319 7,229 
2,127 3,908 
2,550 1,481 
2,582 13,166 
2,321 13,943 
2,534 2,456 
2,613 7,413 
2,068 4,064 
2,608 11,599 
2,883 2,127 
1,583 2,487 
3.099 6,609 
2,805 3,068 
3.100 5,635 
3,264 7,145 
2,234 7,850 
2,798 5,045 
2,682 1,513 
2,308 1,851 
3,605 1,678 
3,202 1,782 

730 
2,639 4,765 
2,981 1,340 
2,496 3,265 
3,000 8,492 
4,212 910 
2,900 1,178 
2,005 4,620 
1,983 4,249 





The Second Largest Wheat Crop In History 
Puts $638,000,000 In WIBW Listeners’ Pockets 





Do you want to ride the crest of 


the buying wave that this staggering 
EXTRA INCOME has started in Kan- 
sas? Then tell these wealthy farm fami- 
lies about your product over WIBW. 
Youll get FAST RESULTS that will 


amaze you because WIBW is the sta- 
tion that these families listen to most** 
. .. the greatest single selling force in 


Kansas. 


‘Sorvdeg and Selling 
_-» “THE MAGIC CIRCLE 
_ Rep. Copper Pobllcatons, bn. - BEM LUBY, Gea! Mgr. > WIBW > KCN 


*Kansas Radio 


Audience, 


1951 





Rep. Capper Publications, Inc. « Ben Ludy, Gen. Mgr. « WIBW . KCKN 
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Miam 
Mitch 
Mont; 
Morr 
Mort 
Nema 
Neos} 
Ness 
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Osbo! 
Ottav 
Pawn 
Philli 
Potta 
Pratt 
Rawl 
Reno 
Repu 
Rice 
Riley 
Rook 
Rush 
Russe 
Salin 
Scott 
Sedg' 
Sewa 
Shaw 
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Sherr 
Smitt 
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Sumr 
Thor 
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Wich 
Wilsc 
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1950 1940 
County Population Population 
rere ee ee ere 9,698 11,970 
er ere 62,783 33,327 
ere 3,492 2,525 
ES PPT Terre eee 10,324 12,001 
Pe sacvecasawateudd 4,743 5,112 
Labette 29,285 30,352 
I aa oaks a ao byes 2,808 2,821 
Leavenworth .......... 42,361 41,112 
PL bs sind sikahaenmec 6,643 8,338 
UES Sake oes: S Ara ianech oe 10,053 11,969 
ON RCE OT Ce ey ee 4,206 3,683 
OS ere eee 25,575 20,424 
Sy 23,670 24,152 

15,307 18,951 

17,926 20,985 

5,710 5,522 
I ice 19,698 19,489 
ee erro 10,320 11.339 
Montgomery .......... 46,487 49,729 
Morris 8,485 10,363 
Peer errr ere 2,610 2,186 
EEN 08.3. gis arrows 16,761 
NEI (a :aia, 6:5 ca esrs.si0g 22,210 
7 = eer 6,854 
DUPER occsbseawnke cans 9,831 
0 EPS Cre 15,113 
ere 9,835 
RE ae ae ees ere 9,224 
OT Seer rare 10,300 
Phillips. ...... 10,435 
Pottawatomie ......... 14,015 
a, See en eee 12,343 
IE rence acacsi arcane 5,728 6,618 
IN ic oraig sats asa iaxesobbiaiee 54,058 52,165 
INE ics. dlies. aero ears 11,473 13,12 
| SAAR rep rere 15,635 17, 
RI renee ee 33,405 20, 
PE ace bannwnee ws 9,043 8, 
errr , 7,231 8, 
Ne sud-b Sahack aces ack niimcs 13,406 13, 
ED. adcnesdaw hans 33,409 29, 
SS xia oka Wao masa whee 4,921 3 
ON OT Te 222,290 143, 
PTE CR ne 9,972 6,5: 
EE ais otek baceee 105,418 91,2 
SEINE 5:5 uicie oe sche n ales 4,607 5,< 
CR os becieiabine 7,373 6,421 
GARR re oe 8,846 10,5382 
ere 8,815 10,487 
RIES ERE eae ee 2,263 1,443 
errr 4,516 3,193 
RS rer 23,646 26,163 
BIE o-s'o'0 owns 4.4e0in 40 7,572 6,425 
eer eee 5,868 5,822 
NS Perera 7,212 9,219 
ESS Nae errs 2,508 2,216 
WaASMINBION 2... scccsse 12,$77 15,921 
errs 2,640 2,185 
ER rer rrr 14,815 17,723 
WOOGGOR. .0.050.0000 6,711 8,014 
MEVOMMOURE 6.0.02 ce ccccce 165,318 145,071 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 





1950 1950 











Percentage Urban Rural 
Increase Population Population 
19.0 9,698 
88.4 44,353 18,430 
33.3 3,492 
14.0 3,200 7,124 
7.2 4,743 
—3.5 14,750 14,535 
05 2,808 
3.0 20,579 21,782 
20.3 6,643 
16.9 10,053 
14.0 4,206 
0.6 15,669 10,907 
2.0 8,639 14,931 
14.0 16,307 
14.6 3,866 14,050 
3.4 5,710 

» 8,319 1 
9.0 4,035 6,235 
6.5 34,276 12,211 
—18.1 2,722 5,763 
19.4 2,6 
14.4 14,: 
8.4 10,109 10,2 
7.9 6,32 
10.4 3,060 5, 
15.3 12, 
13.0 8, 
21.2 7,2 
7.2 4,447 6 
11.1 2,539 6,63 
11.9 12,< 
1.6 7,523 4,6: 
13.4 5,7: 
3.6 33,575 20, 
12.5 2,853 8,5: 
9.2 4,545 11, 
62.0 19,055 14,: 
6.4 9,0 
12.7 7,231 
0.4 6,433 6.923 
13.1 26,175 7,233 
30.4 3.204 1,717 
55.1 194,047 23,243 
52.5 7,134 2,838 
15.5 89,104 15,314 
13.3 4,807 
14.8 4,690 2,683 
16.4 8,346 
15.9 8,815 
55.8 2,263 
41.4 2.781 1,725 
9.6 7,747 15,£99 
17.9 3,859 3,713 
0.8 5,858 
21.8 7.212 
13.2 2,508 
18.5 12,977 
208 2,640 
—16.4 6,980 7,835 
16.3 6,711 
14.0 143,444 21,874 
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3,173 


18,746 


961 
3,160 
1,493 
9,361 

804 


10,992 


2,134 
3,354 
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1951 
1950 Percentage 1940 Retail Sales 
Radio Homes Radio Radio Homes ($ 000) 
2,967 93.5 2,554 5,875 
18,146 96.8 8,279 27,117 
923 96.0 493 3,629 
3,011 95.3 2,655 9,369 
1,435 96.1 1,123 5,469 
94.1 7,002 26,457 
96.4 591 3,787 
95.2 7,546 25,786 
95.3 1,788 5,370 
91.0 2,208 6,431 
93.8 712 
95.2 6,186 
95.9 5,536 
95.2 4,011 
95.4 4,779 
94.2 1,060 
93.6 4,144 
95.0 2,599 
93.5 11,555 
94.8 2,334 
92.0 406 
95.0 3,456 
93.6 4,954 1t 
94.2 1,321 ,567 
92.0 1,848 10,414 
93.9 3,392 8,559 
95.3 2,220 8,934 
96.1 2,294 6,070 
95.7 2,073 12,500 
93.9 2,133 8,539 
94.6 2,954 11,404 
96.5 2,897 15,833 
95.0 1,340 6,410 
95.9 12,483 62,192 
93.9 2,974 8,539 
96.6 4,291 15,167 
96.1 5,171 28,914 
94.1 1,743 10,071 
94.7 1,664 8,354 
95.3 3,037 14,918 
97.1 7,315 55,553 
95.8 790 y 
96.5 36,943 : 
94.8 1,425 19,504 
96.7 23,202 
93.2 854 
92.8 1,359 
93.2 2,201 
95.4 2,351 
92.2 244 
94.1 604 
95.6 6,313 
96.1 1,425 
93.9 1,110 
93.6 1,858 
93.3 416 
94.1 3,406 
93.5 409 
93.8 3,952 
y 93.1 1,616 
47,484 96.5 35,577 








Further reproduction unlicensed. 





1950 1949 
1949 Total Motor Median Fam. 1950 
Farm Income Vehicles Income Employed 
7,729,049 3,540 3,4 
b,1y¥1,003 23,192 2 
4,380,550 


















3 D,< 
33 6, 
33 2 
3 7,2 
3 3 
1 16,32 
5 3,007 
52 3 
450 5 
: 995 5, 
.654,372 2 
4,790,921 3 
10,021,842 4,4 
5,663,307 3,215 
6,6€5 953 2,663 
8,058,492 3,567 
4,598,194 3,663 
8, 259 x 4.615 
6,45 3° ‘ 4,570 
5 8 2,130 
13,50 18,754 20,475 
8,498,478 367 4,180 
6,915 5,971 5,668 
6,5 9,701 9,700 
4,8 3,218 3.515 
7 2,7€5 2.548 
5 5.205 4,962 
7 12,091 12,835 
6,576,556 1,890 3 
12,768,455 74,948 83,575 
3,590,680 3,769 3,855 
8,941,711 34,014 43,901 
5,442,856 1,623 1,773 
6,745,730 2,909 2,685 
6,295,537 3,431 3, 
5,800,682 3,414 3, 
8,119,428 819 ’ 
}, 36. 1,700 3,688 1,6: 
8,723 2,600 8,865 
2,930 3,175 3,00 
2,246 2,625 2,12 
2,559 1,932 2, 
988 2,500 ¢ 
4,729 2,158 5,417 
995 2,688 907 
4,966 2,005 5,035 
2,141 1,995 2,387 
48,239 3,290 64,944 
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KENTUCKY 





SPOT RATE FINDER 


ASHLAND, 31,131 pop.; 8,986 homes; 
94.9% radio; 8,528 radio homes; Boyd 
Co.; TV alloc.: Chan. 59. 

WCMI, 250w, 1340kc, CBS, Pearson, 
BMB 

SB 1M 5M 15M 30M 1Hr 

D 5.00 5.00 10.00 22.00 32.00 60.00 

N 6.50 6.50 12.00 30.00 55.00 100.00 

WCMI-FM, Chan. 229, 93.7mc, 4.3kw, 
Bonus 


BOWLING GREEN, 18,347 pop.; 5,390 
homes; 85.9% radio; 4,630 radio 
homes; Warren Co.; TV _alloc.: 


Chans. 13, 17. 





2 AM affiliates, average 1-time rates 
D 650 7.00 12.50 22.50 37.50 67.50 


N 6.50 7.00 12.50 22.50 37.50 67.50 

WKCT, 1kw-D, 500w-N, 930ke, ABC, 
McGillvra 

D 6.50 6.50 10.00 20.00 35.00 60.00 

N 6.50 6.50 10.00 20.00 35.00 60.00 

WLBJ, 5kw-D, 1kw-N, MBS, Burn- 
Smith 

D 7.50 15.00 25.00 40.00 75.00 


N 7.50 15.00 25.00 40.00 75.00 
WLBJ-FM, Chan. 266, 101.1mc, 8.3kw, 
Bonus 


CAMPBELLSVILLE, 3,477 pop.; Taylor 
Co.; TV alloc.: Chan. 40. 

WLCK, 250w, 1450kc 

(No rates available) 

WTCO, 1kw-D, 1150ke 

D 2.00 3.00 5.00 10.00 


CENTRAL CITY, 4,110 pop.; 
berg Co. 

COLUMBIA, 2,167 pop.; 
WAIN, 1kw-D, 1270kce 

D 2.00 3.00 5.00 10.00 18.00 30.00 
CORBIN, 7,744 pop.; Knox, Whitley 
Cos.; TV alloc.: Chan. 16. 

WCTT, lkw, 680kc, MBS, BMB 

D 3.50 5.00 10.00 20.00 25.09 60.00 
N 3.50 5.00 10.00 20.00 35.00 60.00 
Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


BROADCASTING ® 


18.00 20.00 
Muhlen- 


Adair Co. 


COVINGTON, 64,452 pop.; 20,015 homes; 
97.7% radio; 19,555 radio homes; Ken- 


ton Co. 
WZIP, 250w-D, 1050kc, KBS 
SB IM 5M 15M 
D 6.00 8.00 


30M 


1Hr 
12.00 24.00 36.00 60.00 


CUMBERLAND, 4,249 pop.; Harlan Co. 


WCPM, 250w, 
D 3.00 3.00 


1490kce, 
5.00 


MBS 


11.00 20.00 35.00 


DANVILLE, 8,686 pop.; Boyle Co.; TV 


alloc.: Chan. 35 


WHIR, 250w, 1230ke, Holman, BMB 
15.00 27.00 45.00 
15.00 27.00 45.00 


D 4.50 
N 4.50 


4.50 
4.50 


7.50 
7.50 


ELIZABETHTOWN, 5,807 pop.; Hardin 


Co.; TV alloc.: Chan. 23. 
WIEL, 250w, 1400kc 
D 3.00 5.00 7.50 
N 3.00 5.00 7.50 


10.00 
10.00 


18.00 30.00 
18.00 30.00 


FRANKFORT, 11,916 pop.; 3,649 homes; 


92.0% radio; 
Franklin Co.; 


3,357 radio 
TV alloc.: 


homes; 
Chan. 43. 


WFKY, 250w, 1490kc, MBS, Burn-Smith 


D 3.50 5.00 10.00 20.00 35.00 
N 3.50 5.00 10.00 20.00 35.00 
FULTON, 3,224 pop.; Fulton Co. 
WFUL, 1kw-D, 1270ke 
D 1.50 2.50 3.25 6.00 
GLASGOW, 7,025 pop.; 
TV alloc.: Chan. 28. 
WKAY, 250w, 1490kc 
D 2.39 3.78 7.32 
N 2.39 3.78 17.32 
HARLAN, 4,726 pop.; 
alloc.: Chan. 36 
WHLN, 250w, 
Smith, BMB 
D 3.50 
N 3.50 
HAZARD, 
alloc.: Chan. 19. 
WKIC, °50w. 1340kc, MBS, Clark, 
D 4.00 6.00 12.00 22.50 35.00 
N 4.00 6.00 12.00 22.50 35.00 


12.00 
Barren 


14.64 20.00 
14.64 20.00 
1230ke, 


5.00 
5.00 


MBS, 


18.00 
18.00 


30.00 
30.00 


Harlan Co.; 


6,985 pop.; Perry Co.; 
a 


60.00 
60.00 


20.00 
Coa.¢ 


36.00 
56.00 
TV 


Burn- 


40.00 
40.00 
TV 


BMB 
60.00 
60.00 


HENDERSON, 16,837 pop.; 5,226 homes; 


89.6% 
derson Co. 
WSON, 500w-D, 860kc, 
D 6.00 


Telecasting 


radio; 4,682 radio homes; Hen- 


MBS, Meeker 
15.00 25.00 40.00 75.00 





WSON-FM, Chan. 258, 99.5mc, 20kw 
SB IM 5M 15M 30M 1Hr 
D 6.00 15.00 25.00 40.00 75.00 
HOPKINSVILLE, 12,526 pop.; 4,096 
homes; 83.4% radio; 3,416 radio 
homes; Christian Co.; TV _ alloc.: 
Chan. 20. 


WHOP, 250w, 1230kc, CBS, Meeker 


D 6.00 6.00 7.50 14.00 25.00 42.00 
N 6.00 6.00 7.50 14.00 25.00 42.00 
WHOP-FM, Chan. 254, 98.7mc, 8.8kw, 
Bonus 


LEXINGTON, 55,534 pop.; 15,698 homes; 
90.6% radio; 14,222 radio homes; Fay- 
ette Co.; TV alloc.: Chans. 27, 33. 


2 AM affiliates, average 1-time rates 


D 7.50 8.00 17.00 29.00 46.00 75.00 

N 11.00 11.50 22.50 40.00 65.00 110.00 

2 AM non-affiliates, average 1-time 
rates 

D 8.00 8.50 21.25 37.50 57.50 97.50 

N 8.00 8.50 21.25 37.50 57.50 97.50 


WKLX, lkw, 1300kc, Walker 


D 10.00 10.00 30.00 50.00 75.00 125.00 
N 10.00 10.00 30.00 50.00 75.00 125.00 
WLAP, 5kw-D, lkw-N, 630kc, ABC, 
Pearson, BMB, Hooper 

D 10.00 10.00 20.00 30.00 50.00 80.00 
N_ 14.00 14.00 25.00 40.00 70.00 120.00 
WLAP-FM, Chan. 233, 94.5mc, 4.6kw, 
Bonus 

WLEX, 250w, 1340ke 

D 6.00 7.00 12.50 25.00 40.00 70.00 

N 6.00 7.00 12.50 25.00 40.00 70.00 
WVLK, likw, 590kc, MBS, Burn-Smith 


D 5.00 6.00 14.00 28.00 42.00 
N 8.00 9.00 20.00 40.00 60.00 100.00 


LOUISVILLE, 369,129 pop.; 108,793 
homes; 94.8% radio; 103,136 radio 
homes; Jefferson Co.; TV _ alloc.: 
Chans. 3 (WAVE-TV, now Chan. 5), 
4 Sd tiie now Chan. 9), *15, 
21, 41, ‘ 


70.00 


3 AM affiliates, average 1-time rates 
D 22.00 24.83 37.50 63.33 95.00 158.23 
N 42.67 47.09 50.00 126.67 190.00 316.67 


4 AM _  non-affiliates, 
rates 

D 9.57 

N_ 13.50 


average 1-time 


10.45 17.67 32.25 50.62 84.38 
13.50 22.50 45.00 67.50 112.50 


August 18, 1952 ®@ 


WAVE, 5kw, 970kc, NBC, Free & Peters 


SB IM 5M 15M 30M I1Hr 

D 16.50 22.00 30.00 50.00 75.00 125.00 

N 33.00 41.25 60.00 100.00 150.00 250.00 

WRXW (FM), Chan. 236, 95.1mc, 
16.2kw, Free & Peters 

D 7.50 10.00 12.00 16.00 26.00 38.00 

N_ 10.00 15.00 18.00 22.00 35.00 50.00 


WAVE-TV, Chan. 5, 12.05kw-aur.; 24.1- 
kw-vis., ABC, NBC, DuMont 

D 20.00 47.00 50.00 80.00 120.00 200.00 
N 40.00 87.00 100.00 160.00 240.00 400.00 
WGRC, 5kw-D, 1lkw-N, 790kc, Walker 
D 13.50 15.00 25.00 50.00 75.00 125.00 
N 13.50 15.00 25.00 50.00 75.00 125.00 
WHAS, 50kw, 840kc, CBS, Chrutal 


D_ 37.50 37.50 62.50 100.00 150.00 250.00 

N 75.00 75.00 200.00 300.00 500.00 

WHAS-TV, Chan. 9, 25kw-aur.; 50kw- 
vis.; CBS, Harrington, Righter & 
Parsons 

D 75.00 75.00 93.75 150.00 225.00 375.00 


N 100.00 100.00 125.00 200.00 300.00 500.00 
WINN, 250w, 1240kc, Taylor 

D 8.00 13.00 26.00 39.00 
N 12.00 20.00 40.00 60.00 
WKLO, 5kw-D, lkw-N, 1080kc, ABC, 


Blair 
D= 12.00 20.00 40.00 60.00 100.00 
N_ 20.00 40.00 80.00 120.00 200.00 
WKYW, 900kc, Burn-Smith 
23.00 34.50 


D 8.00 8.00 
WLOU, ikw-D, 1350kc, Forjoe, 
15.00 30.00 54.00 


Clayton 
10.80 
11,132 pop.; 


D 7.20 
MADISONVILLE, 

radio; 3,186 
Hopkins Co.; TV 


65.00 
100.00 


15.00 
25.00 
lkw-D, 


57.50 
Dora- 


90.00 


3,588 
radio 
alloc.: 


homes; 88.8% 
homes; 
Chan. 26. 
WFMW, 250w-D, 720kc, Continental 
D 2.50 3.00 8.00 12.00 22.00 40.00 
WFMW-FM, Chan. 230, 93.9mc, 285w 
Bonus daytime only 
N 2.50 3.00 8.00 12.00 22.00 
MAYFIELD, 8,990 pop.; Graves 
TV alloc.: Chan. 49. 


40.00 
Co.; 


2 AM 
rates 
D 4.00 


non-affiliates, average 1-time 


4.50 9.00 20.00 35.00 
WKTM, ikw-D, 1050kc, Sears & 
D 4.00 5.00 10.00 20.00 35.00 
WNGO, l1kw-D, 1320ke 

D 4.00 8.00 20.00 35.00 


(Continued on page 78) 


60.00 


Ayer 
60.00 


60.00 


Marketbook, Page 77 














































































NEWPORT, 31,044 pop.; 9,567 homes; WKYB, likw-D, 500w-N, 570kc, NBC, 


97.1% radio; 9,375 radio homes; Pearson 
























KENTUCKY 


SPOT RATE FINDER Campbell Co. SB 1M 5M 15M 30M 1Hr 

(Continued from page 77) WNOP, 1kw-D, 740ke D 6.50 6.50 13.00 26.00 39.00 65.00 
MAYSVILLE, 8,632 pop.; Mason Co.; SB 1M 5M 15M 30M 1Hr WKYC (FM), Chan. 227, 93.3mc, 32kw 

TV alloc.: Chan. 24. D 6.75 9.00 18.00 36.00 54.00 90.00 D 4.00 4.00 6.00 12.00 24.00 42.00 

WFTM, 250w, 1240kc, MBS, KBS, BMB OWENSBORO, 33.651 .9 h . WPAD, 250w, 1450kc, CBS, Conlan 

$B I M 15M’ 30M 1Hr N 9, 33,651 pop.; 9,863 homes; | p 650 6.50 10.00 20.00 35.00 60.00 

SB 1M 5 . Prost x 92.7% radio; 9,143 radio homes; N 6.50 6.50 10.00 20.00 35.00 60.00 

D 3.90 4.65 7.95 15.90 23.80 39.70 Daviess Co.; TV alloc.: Chan, 14. | WPAD-FM, Chan. 245, 96.9mc, 18kw 

N 3.90 465 7.95 15.90 23.80 39.70 | WOMI, 250w, 1490kc, MBS, Burn-Smith | “Meeker ’ : Ss ° 

MIDDLESBORO, 14,482 pop.; 3,755 D 3.50 4.00 8.00 20.00 35.00 60.00 D 6.00 9.00 15.00 25.00 

homes; 84.5% radio; 3,173 radio N 3.50 4.00 8.00 20.00 35.00 60.00 | N 6.00 9.00 15.00 25.00 
homes; Bell Co.; TV alloc.: Chans. WOMI-FM, Chan. 223, 92.5mc, 60kw, 5 P F i 


57. 63. ae PAINTSVILLE, 4,309 pop.; Johnson 


WMIK, 500w-D, 560kc, Holman, Conlan WVJS, lkw, 1420kc, Rambeau 


oO. 
M ‘ * 4 6. Y 1 30.00 50.00 | WSIP, 250w, 1490kc, MBS 
D 6.00 6.00 16.00 24.00 36.00 60.00 D = rym aa Poy ao so | D 5°00 6.50 10.80 15.00 27.00 45.00 


; , ' . | N 
MURRAY, 6,035 pop.; Calloway Co.; 
TV alloe.: Chan. 33 WVJS-FM, Chan. 241, 96.1mc, 45kw, | N 6.00 7.50 12.00 18.75 33.00 54.00 








WNBS, 250w, 1340kc Rambeau, Bonus PIKEVILLE, 5,154 pop.; Pike Co.; TV 
D 4.00 10.00 18.00 30.00 50.00 PADUCAH, 32,828 pop.; 10,297 homes; alloc.: Chan. 14. 
N 4.00 12.00 28.00 36.00 60.00 87.0% radio; 8,958 radio homes; Mc- WLSI, 1lkw-D, 900kc 

- Cracken Co.; TV alloc.: Chans. 6, 43. D 7.00 8.50 16.50 30.00 45.00 75.00 
Note: All rates one-time. Population, #—&§ ——— —— — — WPKE, 250w, 1240kc, MBS, KBS, Con- 
home and radio home figures given for 2 AM affiliates, average 1-time rates tinental 
cities over 10,000. Sources: See fore- D 6.50 6.50 11.50 23.00 37.00 62.50 D 4.00 5.00 10.00 18.00 30.00 50.00 
word. -——— — —— N 4.00 5.00 10.00 18.00 30.00 50.00 


3) Location of City and number of BROADCAST! TELECASTING 
Standard (AM) Broadcasting Stations 

2) Number of FM Broadcasting Stations MARKETBOOK MAP 

a4 Number of Telecasting Stations of 
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(2)Mayfield 


Murray 


PADUCA 


The Atomic 


H, KY. 


Center 












Home of 





McCracken| County 


Christian County 
Retail Sales: 
$27,000,000 











AEC Celnter 
$40,000,000 \impact 






























| PRESTONSBURG, 3,585 pop.; Floyd Co 









WPRT, lkw-D, 960kc 

(CP) 

(No rates available) 

PRINCETON, 5,388 pop.; Caldwell Co 
TV alloc.: Chan. 45. 

WPKY, 250w-D, 1580kc 

(No rates available) 

RICHMOND, 10,268 pop.; 2,917 homes 
86.2% radio; 2,514 radio homes; Mad 
ison Co.; TV alloc.: Chan. 60. 

SOMERSET, 7,097 pop.; Pulaski Co 
TV alloc.: Chan. 22. 

a 250w, 1240kc, MBS, Colton, Con 
an 

SB 1M 5M 15M 30M 1Hr 


D 5.00 6.50 10.50 15.00 27.00 45.09 

N 6.00 7.50 12.00 18.75 33.00 54.0 
| VANCLEVE (Breathitt Co.) 

WMTC, 1ikw-D, 730kc, Continental 

D 3.75 6.70 13.35 23.35 40.00 


——— 2,760 pop.; Woodford 
oO. 


WINCHESTER, 9,226 pop.; Clark Co 
TV alloc.: Chan. 37. 












[2)Pikeville 











Yenderson County 
Retail Sales 
$20,000,000 


plus P plus 
Ft. Cambell, Ky. as Come Brockinrid 
Se 12 counties in Ky.; 6 inj 1l.; 3 in Tenn. Pp rec wBeS ge 
$30,000,000 impact and 1 in Mo. Retail Sdles 293,000,000 $18,000,000 impact 
sieinn poles TODD a aoaggen ~ 
STEWARTS—LYON-_LOGAN $408,000,000 Retail Sales Evansville 150,000,000 
MONTGOMERY ; and and 
Counties in YOUR BEST SALESMAN ee eee eae 
KENTUCKY in this 4-State Market ee WHITE GALLATIN’ 
and TENNESSEE 7 counties in Kentuck 
. y 
Retail ‘Sales - PAD-AM FM Illinois 
$61,128,000 CBS in Paducph Indiana 
equals Retail Sales 
$118,128,000 Retail Sales ; $154,000,000 
and equals 
YOUR BEST SALESMAN $342,000,000 Retail Sales 
in this and 
South Central Kentucky YOUR BEST SALESMAN 
market is— in this Tri-State 
W H O P area is— 
“CBS in Hopkinsville” equals coverage from thin this WSON-AM-FM 
FM is a bonus to you. fast-growing market of $868,000,000 “MBS in Henderson” 
See your nearest Robert Meeker man 
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“Take a memo about RADIO and 
TELEVISION in KENTUCKY!” 








RADIO —The Louisville trading area is still by far the most important 
market in Kentucky. By far. With 5,000 watts, WAVE covers this 

area thoroughly — without competing with dozens of other Kentucky and 
Indiana radio stations which are naturally popular in their own cities. 
Result: WAVE gives you top-notch coverage — at lowest cost. 


TELEVISION — WAVE-TV was and is FIRST in Kentucky _ offers 
Louisville’s clearest picture, plus a clearer picture in 63.1% of 

fringe area TV homes. Every day of the week, 10.9°7 more homes 
tune to WAVE-TV than to Louisville’s second station. 

Write for the detailed proof! 


WAVE -WAVE-TV 


LOUISVILLE 


Free & Peters, Inc., Exclusive National Representatives 


asting 










1950 1940 
County Population Population 
Adair 17,603 18,556 
Allen 13,737 15,496 
Anderson 8,984 8,936 
Ballard 8,545 9,480 
Barren 23,451 27,559 
Bath 10,410 11,451 
3ell 47,602 43,812 
Boone 13,015 10,820 
Bourbon 17,752 93% 
Boyd 49,919 9 
Boyle 20,532 17,075 
Bracken wale 8,424 9,339 
Breathitt 19,994 23,945 
Breckinridge 15,523 17,744 
Bullitt pears 11,349 9,511 
Butler 11,309 14,371 
Caldwell 13,199 14,499 
Calloway ; ? 20,147 19,041 
Campbell ; 76,196 71,918 
Carlisle eal ‘ 6,206 7,650 
Carroll sh , 8,517 8,657 
Carter 22,559 25,545 
Casey ak 17,446 19,952 
Christian . 42,359 36,129 
Clark Pe ree 13,898 17,988 
Clay ® . 23,116 23,901 
Clinton ; 10,605 10,279 
Crittenden - 10,818 12,115 
Cumberland ......... 9,309 11,923 
Daviess ee 57,241 52,335 
Edmonson . ; : 9,376 11,344 
Elliott ‘ : ‘ , 7,085 8,713 
Estill pcanbratevacatece 14,677 17,978 
Fayette ae ; 100,746 78,899 
ee 11,962 13,327 
Floyd eeacaven aaa 53,500 52,986 
WRNMNEER 65.04. 000.600,0% 25,933 23,308 
Fulton .. sera , 13,668 15,413 
OS ee te 3,969 4,307 
COONUOGE sissccvsccccsecs Bee 11,910 
Grant be Biackienaina ek ait 9,809 9,876 
eee ae 31,364 31,763 
Grayson 17,063 17,562 
er ere re | 12,321 
CRPORTD  .vccccese icon ae 24,917 
are a 6,009 6,807 
IN: wk: 0) «alc caravans ares 50,312 29,108 
EL (5:4, s:0oen ages oe 75,275 
DEEN. nhsninaecaannes 13,736 15,124 
MAT 6: 5:4 nksseenrald auiaaiann 15,321 17,239 
PROMGCTSOR. 60.cscccccies 30,715 27,020 
PE cicenennans ‘cae ee 12,220 
PE svccossdneans 7,778 9,142 
I a Warteclacamuna a 38,815 37,789 
PE: vccenseeseaees 13,101 16,339 
DN. 3 iccnnneesecden 484,615 385,392 
Ce SEO 12,458 12,174 
PE Cs rxvmssannouas 23,846 25,771 
IE cad, 0, wip acai gjataooun toca 104,254 93,139 
Re rar 20,320 20,007 
OS Seer ee 30,409 31,029 
Sere 9,956 9,622 
Ry i uaiaieainisacaienleouie 25,797 25,640 
EMWPORCO cecccccvccvece 14,418 17,275 
SEC eer 8,739 10,860 
EN cca a ackakwue ears 15,537 14,981 
IEEE. Scie tiekiccakcmines 39,522 40,592 
DES sd scucahabiceuaien 13,520 15,686 
SS aa 18,668 19,859 
are 7,184 9,127 
EE Wiccwmacincu car ere 22,335 23,345 
BERS aiuoa vein ca(alare stare’ 6.853 9,067 
pe re 49,137 48,534 
ere 16,600 16,451 
McLean 11,446 
Madison 28,541 
Magoffin 17,490 
Marion . 16,913 
MEL © S:acninalna a cameese 13,387 16,602 
I Coit Bia, Sct utah mio seis 11,677 10,970 
SN arpa6 wine niiin seca 18,486 19,066 
NEES does detwne-6obenis 9,422 8,827 
DEO, iiscwananssven 4,798 5,691 
ED 0.68 Ganececuses 14,643 14,629 
DEED Gktckeacasenae 9,851 10,853 
CO eee ooce Saree 14,070 
Montgomery .......... 13,025 12,280 
ME fu. 6A Cdn. dore.a,5 ase 13,624 16,827 
ee 32,501 37,554 
NE. aie, ic5Siei mice ecarare’s 19,521 18,004 
SIE cece cteranacae oma 7,532 8,617 
Eee 20.840 24,421 
AR Ae 10,018 10,716 
6.5.66 oh, bocce 9,775 10,942 
Owsley 7,324 8,957 
bg : 9,610 10,392 
RNIN 2 1c.8iocare-Scann 46,566 47,828 
DD 16 2.cbsAhaneaice Kawhs 81,154 71,122 
aera ; 6,812 7,671 
DEE <anedncenscosamn 38.452 39,863 
HOWOTEIOR 00.c veces Vy 2,881 3,419 
Rockeastle ....... coon Sa 17,165 
0 ae ea ~- 12,708 12,734 
DEE snnwkccncsecciacs. Se 13,615 
SESE eee 15,141 14,314 
NS Sh cuca acicschiacece woe Sema 17,759 
I ee 11,678 11,752 
eee oa 6,157 6,757 
GS are a eere 14,403 13,556 
lee . 12.890 14,234 
Ds yahy: ibid Siaaimiba(Gaese 9,683 12,784 
_ ments 5,148 5,601 
EL Ac cneedawen mes .. 14,893 17,411 
WER ov cccwiades --- 43,758 36.631 
Washington ........... 12,777 12,965 
near 16.475 17,204 
SS eae rer 15,555 19,198 
MEE occ bebcdw ences 31.940 33,186 
EE a Cy care: aiwinlccamialeinie aa 7.615 9,997 
WOOGEOTE cacccecsinces 11,212 11,847 








Note: For sources see foreword. 
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1950 
Urban 


33,651 


2,259 


5,311 


3.525 
11,916 
3,224 


8,990 


3,674 
5,807 
20,407 
4,847 


16,837 


13,885 


419,183 


3,406 
4,309 
89,480 
4,530 
3,426 


6,921 


4,529 
32,828 


13,640 
4,640 


6,985 
5,154 


7,097 


3,102 
5,516 
4,403 
4,343 


3,477 


3,257 
18,347 


2.934 
3,905 
9,488 


2,760 


1950 
Rural 


Population Population 


17,603 
13,787 
8,934 
8,545 
21,436 
10,410 
29,230 
13,015 
10,840 
10,628 
11,846 
8,424 
19,964 
15,528 
11,349 
11,309 
7,811 
14,112 
12,009 
6,206 
5,291 
22,559 
17,446 
29,833 
9,672 
23,116 
10,6C5 
10,813 
9,309 


KENTUCKY MARKET DATA BY COUNTIES 


1950 
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15,611 
2,347 
1,513 
3,610 

27,330 
3,393 

11,459 
7,399 
3,906 
1,174 
3,083 
2,924 
9.496 
4,569 
3,190 
6,229 
1,726 

10,357 

16,144 
4,245 
4,289 
8,945 
3,372 
2,220 

11,163 
3,049 


139,244 


3,479 
5,659 
31,260 
4,035 
6,952 
2,814 
6,139 
3,498 
2,097 
3,014 
8,676 
3,402 


3.151 
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Radio Homes Radio Radio Homes 
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1951 


Retail Sales 
($ 000) 


5,210 
6,090 
6,038 
3,548 
19,203 
2,687 
29,714 
5,197 
13,206 
42,254 
19,448 
4,104 
3,413 
5,302 
3,681 
2,039 
7,676 
12,363 
53,534 
2,543 
8,046 
6,855 
3,705 
38,080 
16,226 
4,240 
2,615 
4,907 
2,878 
51,121 
1,861 
686 
4,653 


116,070 


5,149 
21,683 
21,282 


1,120 
6,396 
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1950 


Farm Income Automobiles 


2,719 
2,929 
2,945 
1,53 
7,066 
1,475 
5,368 
4,444 
4,617 
11,852 
5,671 
2,219 
907 
2,741 
3,242 
1,294 
2,950 
5,244 
23,048 
1,374 
2,503 
2,730 
2,283 
8,804 
4,998 
1,783 
1,358 
2,401 
1,044 
14,875 
1,321 
492 
2,116 
24,764 
3,205 
4,690 
7,310 
2,705 
1,258 
2,600 
2,963 
7.650 
2,993 
2,336 
3,339 
1,314 
11,373 
8,616 
4,279 
3,181 
8,458 
2,794 
1,581 
9,151 
1,176 


120,554 


3,024 
2,732 
26,883 
1,107 
2,398 
2,671 
3,480 


4,351 


4,243 
590 
2,890 
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LOUISIANA 


SPOT RATE FINDER 


ABBEVILLE, 9,338 pop.; Vermilion 
Par.; TV alloc.: Chan. 4: 
KROF, 1lkw-D, 960kce 

SB IM 5M 15M 30M 1Hr 
D 6.15 5.55 10.45 22.00 35.25 65.50 
ALEXANDRIA, 34,913 si pop.; 10,432 
homes; 82.6% radio; 8,616 radio 
homes; Rapides Par.; TV _ alloc.: 
Chans. 5, 62. 





2 AM affiliates. average 1-time rates 
D 5.38 650 11.25 18.00 27.00 45.00 
N 11.25 13.50 22.50 36.00 54.00 90.00 





Weed 

6.25 7.50 12.50 
N 12.50 15.00 25.00 
KALB-FM, Chan. 
30onus 
KSYL, 
Kinney, 
D 450 5.50 
N 10.00 12.00 


KALB, 5kw-D, l1kw-N, 580kc, ABC, 
D 


20.00 
40.00 
245, 


30.00 50.00 
60.00 100.00 
96.9mc, llkw, 


lkw, 970kce, 
BMB 


NBC, Everett-Mc- 


10.00 16.00 24.00 
20.00 32.00 48.00 
BASTROP, 12,769 pop.; 3,634 
80.4% radio; 2,922 radio 
Morehouse Par.; TV alloc.: 
KTRY, 250w-D, 730kc 

D 4.00 6.00 10.00 16.00 
BATON ROUGE, 125,629 pop.; 
homes; 89.8% radio; 31,493 
homes; E. Baton Rouge Par.; 
alloc.: Chans. 10, 28, *34, 40. 


40.00 
80.00 


homes; 
homes; 
Chan. 53. 


24.00 40.00 


35,070 
radio 
TV 


3 AM affiliates, average 1-time rates 


D 7.00 7.00 12.00 14.00 36.00 60.00 

N 10.67 10.67 20.67 41.33 62.00 103.33 

WAFB, 5kw-D, 1kw-N, 1460kc, MBS, 
Young, Conlan 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N 9.00 9.00 18.00 36.00 54.00 90.00 

WAFB-FM, Chan, 282, 104.3mc, 3kw, 
Young, mus 

WIBR, 1lkw, 1300kc, Walker 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N 9.00 9.00 18.00 36.00 54.00 90.00 


WJBO, 5kw, 1150kc, NBC, Hollingbery, 
BMB 


D 10.00 10.00 14.00 28.00 42.00 170.00 
N 15.00 15.00 28.00 56.00 84.00 140.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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BIENVILLE JACKSON ra ( ae 
\ \ / Sm 3) Location of City and number of 
RED Riv — — ee S Standard (AM) Broadcasting Stations 
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aBiNE 7 m © 1952, Broadcasting Publications, Inc 
i ———— S 
/ \ 4 
_ Alexandria SEY) ia LN 
Sey 
Pe 
~ 
| f\c ‘<-—— oe 
rh yo ; ( ) ( ana \ , Bogalusa.? 
LL De Ridder | \ lad y) ) galusa 
BEA 5 | A | bs tt — TANSr ie 
ia 3 ee 
— ) (1 Opelousas { oa f 
ae | ——__—____, Lan en we OR * Baton Rouge 1) Hammond 
Man SE EFERSON } —— - 
et nn eee ek 
Jennings [7) iy », | ¢( = a ¥ 
Lake Charles (3) ™ —~ — Crowley io y [aitatavette * yi : J J 0 
inion Vz \ Pitin. AF santesy Sy 
noe ] Abbeville? (2)New Iberia of 4 » § 411} New Orleans ~ 
A | eville(t) | : / \essumeric AL Jonties | ~S DS ‘] 
F 4 \ ~ J 5 ’ 4 
_ ) t . )sat a 
wa : . —s ~ —— MIN =v Wi, 
Houma{i) 
oS (~ —? 2 
R \ 
WBRL (FM), Chan. 251, 98.1mc, 7.6kw, \) 9 
Hollingbery, Bonus es) 1g 
WLCS, ikw, 910ke, ABC, Rambeau 9 J 
SB IM 5M 15M 30M i1Hr ” g 
D 5.00 5.00 10.00 20.00 30.00 50.00 — =e 
N 8.00 8.00 16.00 32.00 48.00 80.00 
WLCS-FM, Chan. 266, 10l.lmc, 0.9kw, 
Bonus 


(Continued on page 82) 


MARKET INDICATORS FOR THE GREATER 
BATON ROUGE AREA 


CLASSIFICATIONS 
Food Store Sales 


General Merchandise Sales 


Apparel Store Sales 
Home Furnishings Sales 
Auto Store Sales 
Filling Station Sales 


Bldg. Material/Hdwe. Sales 


Eat/Drink Sales 
Drug Siore Sales 
Total Retail Sales 
Population 


FIGURES 


$ 31,928,000 
24,773,000 
11,114,000 
10,009,000 
28,853,000 

9,971,000 
13,398,000 
11,100,000 

6,697,000 

160,831,000 
165,700 


Note: Data estimated by SRDS 
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More Sales... 


that’s what you like about 


the South’s Baton Rouge. 


To get more sales, get on WJBO 


and reach the largest over all 


audience of any station in the 


booming Baton Rouge market. 


5,000 watt affiliate in Baton Rouge, La. 


BO 


WBRL (FM) 


AFFLIATED WITH THE STATE-TIMES AND MORNING ADVOCATE 
FURTHER DATA FROM OUR NATIONAL REPRESENTATIVES 


GEORGE P. HOLLINGBERY CO. 
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HEARD ABOUT MY 
latest RUN? 





@ Write, Wire, 
or Phone Your 


JOHN BLAIR Man! 
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Frankly . . . if stockings were 
able to speak, they'd certain- 
ly be talking about the big 
“run’’ WDSU produced re- 
cently in New Orleans. 


Here’s how it happened! A 
large department store* de- 
cided to test the effectiveness 
of its advertising in connec- 
tion with a sale of women’s 
nylon hose. For the test — 
they allotted an appropria- 
tion for radio spots’on 
WDSU; and, an equal ap- 
propriation for advertising in 
a competing medium. 


An impartial survey (conduct- 
ed by Advertising Research 
Bureau, Inc.) showed that 
33.1% of the customers heard 
the sale news on WDSU! The 
competing medium only at- 
tracted 20.6% of the shop- 
pers. 


WDSU’s radio customers ac- 
counted for 35.4% of the 
total sales, while the other 
medium’s customers account- 
ed for only 17.8% of the 
sales. 


Dollar for dollar, WDSU can 
whip the socks (and stockings 
too!) off its competition when 
it comes to producing sales 
results in the “Billion Dollar 
New Orleans Market’! 


*(Name and details on request) 


YT gp Tt" = 


ip Oe Nh 


Marketbook 





CLASSIFICATIONS 


MARKET INDICATORS FOR LOUISIANA 
FIGURES YR. 


FIGURES Yi. 


PUNE Seis old snaisticwake aw a6 2,683,516 7°50 2,363,880 °40 
Urpean PFOpaiation ..... 22.06... 1,471,696 °50 (1) 980,439 °40 
ret FOUMICION «..i.c. 5... ses 1,211,820 °’50 (1) 1,383,441 40 
pO ere re ere 724,512 °50 592,528 °40 
Percentage Hagio .........66.. 0% 81.49 50 53.3% °40 
See ree 608,633 °50 307,883 ’40 
Retail Sales $1,988,420,000 °51 $1,666,671,000 748 
NIE 5-00: 40 14 Busser, 018"re 735,997 7°51 706,733 °50 
Co ESP ran ero a 556,200 °52 277,100 °45 
New Construction ............. $ 240,000,000 °’47 $ 128,200,000 °40 
WN WMI 5s i a.<,dvaig sass 5 ews $ 245,863,102 °49 $ 177,562,262 °44 
Internal Revenue Collections... $ 408,815,162 ’51 $ 350,570,822 °50 
(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” 


Further reproduction 


unlicensed. For other sources see foreword. 
* * * 
LOUISIANA MONROE, 38,572 pop.; 11,636 homes: 
84.1% radio; 9,786 radio homes; Ou- 


FINDER 
page 81) 
5,094 homes; 


homes; 
Chan. 


SPOT RATE 
(Continued from 


BOGALUSA, 
2.207 


92.2% 


17,798 pop.; 
radio; 4,697 radio 
Washington Par.; TV _ alloc.: 
39. 
WIKC, 250w, 
SB 1M 
D 6.00 
N 6.00 


CROWLEY, 12,784 pop.; 
79.0% radio; 2,895 radio homes; 
Acadia Par.; TV alloc.: Chan. 21. 
KSIG, 250w, 1450kc, McGillvra, BMB 
D 4.65 4.20 6.00 12.50 20.00 32.00 
N 6.95 6.20 9.00 18.75 30.00 48.00 


DE RIDDER, 5,799 pop.; 

Par.; TV alloc.: Chan. 
KDLA, 1lkw, 1010ke 
D 6.80 6.20 10.00 


EUNICE, 8,184 pop.; 
TV alloc.: Chan. 64. 


FRANKLIN, 6,144 pop.; St. Mary Par.; 
TV alloc.: Chan. 46. 


NBC 
15M 


24.00 
24.00 


1490kc, 
5M 

12.00 

12.00 


30M 1Hr 


36.00 60.00 
36.00 60.00 


3,665 homes; 


Beauregard 
14. 
17.00 40.00 


St. 


22.00 


Landry Par.; 


Tangipahoa 
§1. 


HAMMOND, 
Par.; TV 
WIHL, 250w-D, 

D 4.00 4.50 


8,010 pop.; 
alloc.: Chan. 
730ke 
9.00 15.00 27.00 45.00 
HOUMA, 11,505 pop.; 3,153 homes; 
84.5% radio; 2,664 radio homes; 
Terrebonne Par.; TV alloc.: Chan. 30. 
KCIL, 250w, 1490kc, NBC 2 
D 6.25 7.00 9.75 18.25 35.00 63.25 
N 6.25 7.00 9.75 18.25 35.00 63.25 
JACKSON, 6,772 pop.; East Feliciana 
Par.; TV alloc.: Chan. 18. 


JENNINGS, 9,663 pop.; Jefferson Davis 
Par.; TV alioc.: Chan. 48. 

KJEF, 500w-D, 1290kce 

D 465 4.20 7.95 16.50 26.59 39.20 

N 6.95 6.20 11.90 25.00 40.00 56.00 

LAFAYETTE, 33,541 pop.; 9,143 homes; 
82.1% radio; 7,506 radio homes; La- 
fayette Par.; TV alloc.: Chans. 38, 67. 

KLFY, 1kw-D, 500w-N, 1420kc 

D 5.75 5.20 10.00 18.00 32.00 45.00 

N 8.00 7.30 12.50 26.00 42.00 61.60 

KVOL, lkw, 1330kc, NBC, Meeker, Con- 
lan 


D 6.00 7.25 12.00 20.00 32.00 

N 8.00 9.00 16.00 30.00 40.00 
KVOL-FM, Chan. 241, 96.lmc, 15kw 
Bonus 

LAKE CHARLES, 41,272 pop.; 11,866 
homes; 86.0% radio; 10,205 radio 
homes; Calcasieu Par.; TV_ alloc.: 
Chans. 7, *19, 25. 

3 AM affiliates, average 1-time rates 
D 5.08 6.75 10.25 16.00 25.50 42.50 
N 8.67 11.67 17.50 27.67 44.83 74.17 
KAOK, 250w, 1400 kc, MBS 

D 325 3.25 6.00 13.00 19.50 32.50 
N 5.00 5.00 9.75 19.50 32.50 50.00 
KLOU, ikw, 1580kc, CBS, Pearson, 
SAMS 

D 6.00 8.00 12.00 18.00 30.00 50.00 
N 9.00 12.00 24.00 36.00 60.00 100.00 
KPLC, 5kw-D, 1kw-N, 1470ke, NBC, 
Weed, Conlan 

D 6.00 9.00 12.75 17.00 27.50 45.00 
N 12.00 18.00 22.50 34.00 55.00 90.00 
MINDEN, 9,787 pop.; Webster Par.; TV 
alloc.: Chan. 30. 

KAPK, 100w, 1240kc 

D 2.00 3.00 6.00 9.00 15.00 30.00 
N 3.00 4.00 8.00 12.00 20.00 40.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


achita Par.; TV alloc.: Chans. 8, 43 


3 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M 1Hr 
D 5.75 5.75 10.90 24.03 36.67 59.00 
N 8.75 8.75 15.33 36.67 56.67 91.67 
KLIC, 250w, 1230kc, MBS 
D 4.75 4.75 8.20 23.10 34.00 57.00 
N 6.25 6.25 11.00 30.00 45.00 75.00 
KMLB, 5kw-D, 1lkw-N, 1440kc, ABC, 

Taylor 

D 6.00 6.00 12.00 24.00 36.00 60.00 
N_ 10.00 10.00 20.00 40.00 60.00 100.00 
KMLB-FM, Chan. 281, 104.1mc, 17kw, 


Taylor, Bonus 
KNOE, 5kw, 1390kc, NBC, H-R Repre- 
sentatives 
D 6.50 6.50 12.50 25.00 40.00 60.00 
N 10.00 10.00 15.00 40.00 65.00 100.00 


MORGAN CITY, 9,759 pop.; St. Mary 
Par.; TV alloc.: Chan. 36. 


NATCHITOCHES, 9,914 pop.; 
toches Par.; TV alloc.: Chan. 
KWCJ, 250w, 1450kc 

D 3.00 450 7.50 12.00 

N 4.50 6.00 10.00 16.00 


NEW IBERIA, 16,467 pop.; 4,663 
homes; 81.6% radio; 3,805 radio 
a: Iberia Par.; TV alloc.: Chan. 


Natchi- 
7. 


18.00 30.00 
24.00 40.00 


5. 
KANE, 250w, 1240kc, ABC 


D 5.60 5.05 9.50 20.00 32.00 60.00 

N 8.40 7.50 14.50 30.00 48.00 80.00 

KVIM, 1ikw-D, 1570kc 

D 3.40 3.05 6.00 12.50 18.00 

NEW ORLEANS, 570,445 pop.; 165,607 
homes; 88.39% radio; 146,231 radio 
homes; Orleans Par.; TV _ alloc:: 
os *2, 4, 6(WDSU-TV), 20, 26, 
32, 61. 





4 AM affiliates, average 1-time rates 
D 26.00 21.50 29.50 52.50 87.75 143.75 
N 45.00 33.00 63.25 112.25 163.00 262.50 


7 AM non-affiliates, average 1-time 


rates 
D 6.38 7.71 11.26 21.49 35.66 
N 6.00 890 16.45 29.35 49.65 
WBOK, lkw-D, 800kc 
D 7.50 13.00 13.00 27.00 40.00 65.00 
WDSU, 5kw, 1280kc, ABC, Blair, Pulse, 
BMB 
D_ 17.00 17.00 20.00 40.00 60.00 100.00 
N 25.00 25.00 40.00 80.00 120.00 200.00 
WDSU-FM, Chan. 287, 105.3mc, 17.5w, 
Blair, Bonus 
WDSU-TV, Chan. 6, 15.5kw-aur.; 3lkw- 
~ ABC, CBS, NBC, DuMont Blair- 


58.00 
79.25 


D 40.00 50.00 80.00 120.00 200.00 
N 80.00 100.00 160.00 240.00 400.00 
WJBW, 250w, 1230kc, Rambeau 

D 4.00 7.00 12.00 22.00 40.00 60.00 
N 6.00 10.00 20.00 35.00 60.00 90.00 
WJIMR, 250w-D, 990kc, Indie Sales 

D 7.00 7.00 10.00 20.00 30.00 55.00 
WRCM (FM), Chan. 246, 97.1mc, 61kw 


(Consult station for FM rates) 
WMRY, 500w-D, 600kc, Pearson, Pulse 
D 7.00 7.00 12.00 24.00 36.00 60.00 
WNOE, 50kw-D, 5kw-N, 1060kc, MBS, 

H-R Representatives 


D 20.00 30.00 50.00 85.00 150.00 
N 20.00 40.00 80.00 120.00 200.00 
WSMB, 5kw, 1350kc, ABC, Petry 

D 14.00 18.00 36.00 60.00 100.00 
N 22.00 36.00 72.00 120.00 200.00 
WSMB-FM, Chan. 274, 102.7mc, 56kw, 

Bonus 

WTIX, 250w, 1450kc 

D 7.00 12.00 22.00 40.00 60.00 
N 10.00 20.00 35.00 60.00 96.00 
WTPS, 1kw-D, 500w-N, 940kc, Branham 
D 7.00 10.80 21.60 36.00 60.00 
N 9.60 16.80 33.60 51.00 85.00 
WTPS-FM, Chan. 239, 95.7mc, 55kw, 


Bonus 
WWL, 50kw, 870kc, CBS, Katz, Pulse 


| D 35.00 35.00 50.00 84.00 146.00 225.00 
| N- 65.00 65.00 101.00 169.00 292.00 450.00 


BROADCASTING °® 


Telecasting 




























































OPE! 
82. 
Lal 

KSL( 


RUS‘ 
82.: 
col 


KRU 


Parish 


Acad 
Allen 
Ascer 
Assu! 
Aroys 
Beau 
Bieny 
Bossi 
Cadd 
Calca 
Caldv 
Came 
Catah 
Claib 
Concc 
De S 
E. Bz 
E. Ca 
E. Fe 
Evan; 
Frank 
Grant 
Iberiz 
Iberv 
Jacks 
Jeffer 
Jeffer 
Lafay 
Lafou 
La S: 
Linco 
Livin; 
Madis 
Morel 
Natch 
Orlea 
Ouac!] 
Plaqu 
Point 
Rapid 
Red F 
Richl. 
Sabin 
St. Bi 


W. Fe 
Winn 


() Lb 
Note: 





AUBI 
97.8 
dro: 

AUGI 
97.7 
neb 


2AM 
‘ 

D 3 
nN 6 (Uf 
WFAT 
gatt 

> 4 


nm 69 
WRD« 

nan 
D 4 
N 8 


Note: 
home 
cities 
word. 








- 
a 


. 
¢ os ne 
=e 
= 


uction 


1omes; 
3; Ou- 
3, 43 


rates 
1 Hr 
59.00 
91.67 


57.00 
) 75.00 
ABC, 


) 60.00 
) 100.00 
l7kw, 


Repre- 


) 60.00 
) 100.00 


Mary 


Natchi- 

i: p 

0 30.00 

0 40.00 
4,663 
radio 

: Chan. 


0 60.00 
0 80.00 


0 


165,607 

radio 
alloc.: 
20, 26, 


rates 

5 143.75 

10 262.50 
1-time 


6 58.00 
> 79.25 


10 65.00 
, Pulse, 


0 100.00 
0 200.00 
, 17.5w, 


; 3lkw- 
t Blair- 


0 200.00 
10 400.00 


0 60.00 
90 90.00 
les 

D0 55.00 
c, 61kw 
;) 

, Pulse 
00 60.00 
c, MBS, 


00 150.00 
00 200.00 
‘Yy 

00 100.00 
00 200.00 
c, 56kw, 


00 60.00 
00 96.00 
3ranham 
00 60.00 
00 85.00 
>, 55kw, 
Pulse 

00 225.00 
00 450.00 


isting 





alloc.: Chan. 


OPELOUSAS, ie pop.; 
2.0% radio; 2,680 radio 
Landry Par.; TV alloc.: 

KSLO, 250w, 1230kc, 


Ayer 
SB IM 5M 
L 4.63 4.20 7.95 
N 6.95 6.20 11.90 


KRUS, 250w, 1490kc, 
D 3.00 4.50 7.50 
N 3.00 4.50 7.50 


Parish 


Ascension 
Assumption ....... 
Aroyelles ........ 
Beauregard ...... 
Bienville 
a eee 
Sree ee 
COMCRMOU 6... cuss 
Caldwell ...... 
Cameron ..... hace 
Catahoula ....... 
Cisiberme .......; 
Concordia ........ 
a 
E. Baton mel 

E. Carroll % 

E. Feliciana ....... 
Evangeline 
Prankim ..... 
Grant pees 
eee 


Jackson 


rere 
Jefferson Davis ...... 
RiQTRVOUS cccccccccess 


Lafourche pote ate 
Saree ; 
SS eae 
Livingston ee 
BEOGIOOM. once ccccsss 
Morehouse ........ 
Natchitoches 
Orleans 

Ouachita 
Plaquemines pais 
Pointe Coupee ..... 
Rapides ........ ; 
Red River ....... 
Richland 

OO ee bain 
St. Bernard ..... 

St. Charles 

Bt. ERCIONA 2.25.40 
i WI na da.n 6 4.0.5 sin 


St. John the Baptist.. 
i EE ccancenens 


Se ae 
I ca cre id Sie 
St. Tammany 
Tangipanoa 

a ee 
Terrebonne ...... 
Union eae 
Vermillion 


Vernon ..... sta cei oe 


Washington 


aoe 


W. Baton Rouge.. 
a”) ae 


7. PERGIGMA . ...<545.5 ; 
I a o:dci'G ln ecw aes ockarg 
(1) Louisiana automobile registrations are not compiled on a parish basis. 


Note: For sources see foreword. 1951 Retail Sales, 





15M 
16.5) 
25.00 
RUSTON, 10,372 pop.; 
82.3% radio; 2,253 radio homes; 
coln Par.; TV alloc.: 


Pe 


OAKDALE, a am Allen Par.; 


2,738 


30M 
26.50 
40.00 80.00 
homes; 


TV 


3,270 homes; 
homes; 
Chan. 
MBS, Sears & 


St. 


58. 


1 Hr 
53.0 


Lin- 
Chan. 20. 
MBS, Conlan 
18.00 30.00 50.00 
18.00 30.00 50.00 
1950 1940 
Population Population 
47,050 46,260 
18,835 17,540 
22,387 21,215 
17,278 18,541 
38,031 39,256 
17,766 14,847 
19,105 23,933 
40,139 33,162 
176,547 150,203 
89,635 56,506 
10,293 12,046 
6,244 7,203 
11,834 14,618 
25,063 29,855 
14,398 14,562 
. 24,398 31,803 
. 158,236 88,415 
16,302 19,023 
19,133 18,039 
31,629 30,497 
29,376 32,382 
14,263 15,933 
40,059 37,183 
26,750 27,721 
15,434 17,807 
103,873 50,427 
26,298 24,191 
57,743 43,941 
42,209 38,615 
12,717 10,959 
25,782 24,790 
20,054 17,790 
17,451 18,443 
32,038 27,571 
38,144 40,997 
570,445 494,537 
74,713 59,168 
14,239 12,318 
21,841 24,004 
90,648 73,370 
12,113 15,881 
26,672 28,829 
20,880 23,586 
11,087 7,280 
13,363 12,321 
9,013 9,542 
15,334 16,596 
14,861 14,766 
78,476 71,481 
26,353 26,394 
35,848 31,458 
26,988 23,624 
53,218 45,519 
13,209 15,940 
43,328 35,880 
19,141 20,943 
36,929 37,750 
18,974 19,142 
38,371 34,443 
35,704 33,676 
11,738 11,263 
17,248 19,252 
10,169 11,720 
16,119 16,923 


MAINE 


SHREVEPORT, 


lkw-D, 
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NOD 


Roe pe 
NSSNA PSO 
WOO OR 


_ 
on 


se 
PWOP AS 


orev 


, 980Ke, 
4 AM affiliates, 


Walker, BMB, Hooper 


1950 
Urban 


22,166 
5,598 
4,150 


8,301 
5,799 


16,779 
133,429 
64,691 


10,372 
7,758 
12,769 
9,914 


570,445 
48,874 


2,818 
41,336 


3,138 


2,643 
3,366 


19,843 


14,904 
16,314 


13,900 
4,670 
17,798 
13,170 
3,097 


5,629 


127,206 
8% radio; 
s; Caddo Par.; 

> 


15M 


average 


pop.; 
32,698 
7 alloc.: 


38 52.5 
68.75 105.00 175.00 


1950 
Rural 


Population Population 





29:7 730 
11,967 
19,105 
23,360 
43,118 
24,944 
10,293 
6,244 
11,834 
17,274 
10,551 
19,958 
22,469 
12,179 
12,361 
24,996 
25,721 
14,263 
18,900 
21,003 
12,337 
11,658 
13,786 
24,202 
31,659 
12,717 
15,410 
20,054 
9,693 
19,269 
28,230 


25,839 
14,239 
19,023 
49,312 
12,113 
23,534 
20,880 
8,444 
9,997 
9,013 
15,334 
4,465 
58,633 
21,739 
17,326 
18,411 
38,314 
13,209 
27,014 
19,141 
23,029 
14,304 
20,573 
22,534 
8,641 
17,248 
10,169 
10,490 


30M 


37,241 
radio 
Chans. 


1Hr 


87.50 


Young, Hooper 
1-time rates 


8.00 15.00 25.00 40.00 65.00 
500w-! 1550ke, MBS, 
12.50 20.00 30.00 50.00 
25.00 40.00 60.00 100.00 


1950 
Homes 
12,422 
5,058 
5,863 
4,286 
10,222 
4,941 
4,963 
10,263 
50,323 
24,958 


21,406 
3,566 
5,521 

24,067 
3,158 

6,691 
5,479 
2,933 


9,488 
3,126 
4,204 
1,833 
4,554 





AUBURN, 23,134 pop.; 
97.8% radio; 6,737 radio homes; 
droscoggin Co.; TV alloc.: 

AUGUSTA, 20,913 pop.; 
97.7% radio; 5,440 radio homes; 
nebec Co.; TV alloc.: 


SPOT RATE FINDER 


6,889 homes; 


An- 


Chan. 23. 


5,568 homes; 


Chans. 





Ken- 
10, 29. 


2 AM affiliates, average 1- time rates 


SB IM 5M 
D 3.50 5.00 7.00 


15M 


12.50 
N 5.50 7.00 12.00 24.00 


30M 
13.75 
36.00 60.00 





1 Hr 
31.25 


WFAU, 250w, 1340ke, MBS, _ Forjoe, Bor- 


gatti 
4 3.00 6.00 8.00 


3.00 6.00 12.00 24.00 


16.00 24.00 40.00 
36.00 60.00 


WRDO. 250w, 1440kc, NBC, Weed, Ban- 


nan 


D 4.00 4.00 6.00 12.00 


N 8.00 8.00 12.00 





Note: All rates one-time. 


18.00 30.00 
24.00 36.00 60.00 | 


Population, | 


home and radio home figures given for 


cities over 10,000. Sources: 


word. 


BROADCASTING ® 


XUM 


See fore- 


Telecasting 


31,558 pop.; 
io; 8,346 radio homes; Pen- 
TV alloc.: 


8,482 


Chans. 





2 AM ‘affiliates, 





WGUY-FM, 
Avery-Knodel 
WLBZ, 5kw, 620kc, NBC, Weed 
D 9. 9. 14.00 28.00 42.00 
18.00 18.00 28.00 


(Continued on page 84) 


Pulse, ye 


homes; 


2, 5, 


average 1-time rates 


1Hr 
60.00 


72.00 120.00 


5M 15M 30M 
12.00 24.00 36.00 
24.00 48.00 

910ke, Everett-McKinney, 


15.00 30.00 45.00 75.00 
15.00 30.00 45.00 75.00 
1230ke, CBS, Avery- 


10.00 20.00 30.00 50.00 
20.00 40.00 60.00 100.00 


Chan. 226, 93.1mc, 


56.00 84.00 140.00 


10kw, 


70.00 


KRMD-FM, 


266, 


1950 Percentage 
Radio Homes Radio Radio Homes 
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Automobiles 
Telephones 
New Construction 
Median Family Income 
Farm Income 
Employed 
Internal Revenue Collections. .. 


cc, ABC, 


15M 


20.00 
40.00 


5Skw-N, 
ar, Conlan 


37.50 


243, 96.5mc, 


LOUISIANA MARKET DATA BY COUNTIES 


1940 


4,203 
1,878 
2,012 
1,373 
3,395 
1,504 
2,090 
3,286 


25,835 


9,043 
1,296 

789 

915 
2,645 
1,137 
2,313 


15,889 


1,500 

877 
1,781 
2,704 
1,491 
4,411 
2,476 
2,186 
9,316 
2,620 
4,428 
3,342 


CLASSIFICATIONS 
Population 
Urban Population 
Rural Population 
Total Homes 
Percentage Radio 
Radio Homes 


101.1mc, 


60.00 
75.00 120.00 


Weed 
30M 


30.00 
60.00 100.00 


NBC, 


1951 


Retail Sales 


($ 000) 


28,598 
9,098 
11,273 
5,488 
15,640 
10,710 
8,081 
19,563 


205,901 
87,349 


5,028 
1,924 
4,796 
13,271 
5,861 
13,116 


164,088 


7,515 
4,902 
11,210 
12,419 
4,517 
28,123 
13,168 
9,370 
49,460 
20,991 


39,727 


30,157 
7,586 
14,453 
8,917 
9,509 
19,205 
13,816 


590,310 


84,563 
4,504 
8,559 

70,173 
4,676 








Nr 





Total 1951 passenger car registration for the state: 566,209. 


copyright 1952 “Sales Management.” Further reproduction unlicensed. 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” 
unlicensed. For other sources see foreword. 


1Hr 
59.00 


llkw, 


100.00 
200.00 


l4kw, 


we 


KWKH, 50kw, 


Hooper, BMB, 


SB IM 
D 17.00 22.00 
N 32.00 40.00 


THIBODAUX, 


Par.; TV alloc 


WINNFIELD, 


TV alloc _ han 


1949 1951 
Farm Income Automobiles 


$11, 403,991 






9.989 
,864 
y 089 


5, 310.014 
3,242,808 
479,481 
1,291,458 
10,110,429 
6,341,020 
4, 499,048 


3,729, 801 
1,101,951 
4,360,172 


hm nagor3 





~ 


2,698,390 
1,626,373 
10,958,193 
4,566,9% 
4,655, 110 
2 ,082 > 919 
7,462,328 
4, 040, ‘625 








3,682,185 
2,221,121 
1.973.116 
4,344,725 
1,935,254 
714,719 


125,517,051 °49 
312,326 50 
127,265,804 


August 18, 1952 @ 


(1) 


"51 


‘fe 


i 































































CBS, Brant 


Conlan 


15M 30M 


60.00 90.00 150.00 
60.00 120.00 180.00 3 
KWKH-FM, Chan 

Branham, Bonus 


233, 94.5me, 13.5 


pop.; Lafourche 
Chan. 24 


pop.; Winn 


1949 Mfg. 

1949 Taxable 
Mfg. Em- Payrolls 
ployment Ist Qtr. 


72 
1,42 
40° 
9s 
37 
1,111 635,000 
755 


789 312,000 

171 

152 80,000 

495 200,000 

126 61,000 
1,060 


354 210,000 


407 123,000 


226 
552 139,000 
80 
1,720 
716 302,000 
2,236 
7 


+ 


973 398.000 
874,000 
992.000 


1,863 
72 
496 196,000 
763 297,000 
859 365,000 
2,666 
825 246,000 
35.794 20,902,000 
4,040 
607 f 
333 109,000 
3,289 
69 
174 
1,831 
1,183 
79 


178 87,000 
997 687,000 
1,046 432,000 
475 160,000 
1,947 807,000 


2,261 842,000 
148 42.000 
2,908 676, 000 


407 2: 22 2. ,000 
274 103, 000 
3,772 2,260,000 





"180 
84 


620 203,000 


691 


MARKET INDICATORS FOR MAINE 
FIGURES YR. 
913,774 7°50 
472,000 7°50 
441,774 50 
254,652 750 
96.0% 50 
275,655 °50 
806,636,000 
280,141 7°51 
236,700 752 
68,300,000 °47 
2,213 7°49 


FIGURES 
847,226 
(1) 343,057 
(1) 504,169 
218,968 
86.5% 
184,348 
749,712,000 
276,421 
164,100 
38,100,000 





96,396,840 
276,786 
106,910,352 


Further reproduction 


Marketbook, Page 83 





7 $ 339,000 
28 778,000 
3 142,000 
92 436,000 
0 178,000 
: 288,000 
965 483,000 


7,062 4,637,000 
5,839 5,264,000 


; 506,000 
17,478 16,7 796, 000 


926,000 
1,290,000 
173 4,176,000 
313 106,000 
569,000 


735 305,000 
1,965,000 


2,623,000 


1,591,000 
15,000 





































WCOU-FM, Chan. 230, 93.9mc, 13.2kw 


MAINE SB IM 5M 15M 30M 


+ SPOT RATE FINDER D 2.83 4.50 9.00 13.50 





4 
a 
¢ 





(Continued from page 83) N 4.70 7.50 15.00 22.50 i 
WLAM, 5kw, 1470kc, ABC, Everett- 
BAR HARBOR, 2,572 pop.;: Hancock McKinney, Hooper 4 
Co.; TV alloc.: Chan. 22 D 7.00 7.00 14.00 28.00 42.00 70.00 


N 12.00 12.00 24.00 48.00 72.00 120.00 
BATH, 10,644 pop.; 3,188 homes; 95.9 





radio; 3,057 radio homes; Sagadahoc MILLINOCKET, 5,755 pop.; Penobscot Presque Isle (1) j 

Co.; TV alloc.: Chan. 65 Co.; TV alloc.: Chan. 14 : 
BELFAST, 5.960 pop.: Waldo Co.; TV ORONO, 3,634 pop.; Penobscot Co.; TV 

alloc.: Chan. 41 alloc.: Chan. *12 i 
BIDDEFORD, 20,836 pop.; 5,823 homes; PORTLAND, 77,634 pop.; 23,108 homes; ' 

98.37 radio; 5,724 radio homes; York 98.0% radio; 22,646 radio homes; f 

an TV alloc.: Chan 59 : Cumberland Co.; TV alloc.: Chans. 6, 

; : “MB 13, *47, 53 


WIDE, 250w, 1400kc, MBS, Devney ; 
SB 1M 5M 15M 30M 1Hr_~ 3 AM affiliates, average 1-time rates 


D 5.00 6.00 10.00 15.00 28.00 50.00 D 10.00 10.40 16.00 32.00 48.00 80.00 
N 7.50 9.00 15.00 25.00 40.00 70.60 N 20.00 20.67 32.00 64.00 96.00 160.00 


Houlton (1) 
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SSE EEE EEE EEE KEELE E KECK EEE EEE KE LEE EEE EEE EEO EEE KEES 























CALAIS, 4,589 pop.; Washington Co.; | WCSH, 5kw, 970kc, NBC, Weed, Conlan, ' 
TV alloc.: Chans.: 7, 20 BMB > = 
D 12.00 12.00 18.00 36.00 54.00 90.00 
DOVER-FOXCROFT, 2,566 pop.: Pisca- | N 24.00 24.00 36.00 72.00 108.00 180.00 
taquis Co.; TV alloc.: Chan. 18 WGAN, 5kw, 560kc, CBS, Avery- 
Knodel 
FORT KENT, 3,001 pop.; Aroostook | D 12.00 12.00 18.00 36.00 54.00 90.00 
Co.: TV alloc.: Chan. 17. N 24.00 24.00 36.00 72.00 108.00 180.00 
WPOR, 250w, 1490kc, ABC, MBS, Ev- 
HOULTON, 6,029 pop.: Aroostook Co.; erett-McKinney, Borgatti 
my ailoo Chan. 24. D 6.00 7.20 12.00 24.00 36.00 60.00 >>> 
WABM, 250w, 1340ke N 12.00 14.00 24.00 48.00 72.00 120.00 Bangor [3D 
D 3.00 4.00 6.09 12.00 18.00 25.00 ea ee ee ss . —_ 
N 400 600 8.00 18.00 30.00 40.00 PRESQUE ISLE, 9,954 pop.; Aroostook 
Sold in combination with WAGM, Co.; Ty -alloc.: Chans. 6, 19. — 
Presque Isle, Me W AGM, 250w, 1450ke, Conlan " (1) Waterville 
D 3.00 4.00 6.00 12.00 18.00 25.00 
LEWISTON, 40,974 pop.; 11,372 homes; | N 4.00 6.00 8.00 18.00 30.00 40.00 ) es -— 
98.4% radio; 11,240 radio homes; An- TAN 0 9% ~ oe = ugusta (2) 9: 
droscoggin Co.; TV alloc.: Chans. 8, a pop.; Knox Co.; TV , ' Al 
7 WN 
: ae RUMFORD, 7,888 pop.; Oxford Co.; TV Lewiston- 3) . F. 
2 AM affiliates, average 1-time rates alloc.: Chan. 55 oe < 
D 5.00 6.50 11.00 22.00 33.00 55.00 
N 7.50 9.00 18.00 36.00 54.00 90.09 VAN BUREN, 3,732 pop.: Aroostook oa D 
WCOU, 250w, 1240kc, MBS, Borgatti Rs tee Coes ee re WA! 
IC , 200w, 1240Kc, I Ss, ce é x 1 
Forjoe, Hooper WATERVILLE, 12,284 pop.; __—5,057 Scale of Mihs MARKETBOOK MAP D 
D 3.00 6.00 8.00 16.00 24.00 49.00 homes; 91.2% radio; 4,612 radio of 
N 3.00 6.00 12.00 24.00 36.00 60.00 homes; Kennebec Co.; TV _ alloc.: Biddeford -| 
sceiaeiailptecan Chan. 35 oo" oy 50 7. 10 MAINE _ 
Note: All rates one-time. Population, | WTVL, 250w, 1490ke, ABC, Everett-Mc- Mil) tecetinn st eapend nenbaet : 
home and radio home figures given for Kinney, Kettell-Carter, Conlan a epi ncn ea Tiree 
cities over 10,000. Sources: See fore- | D 6.00 6.00 8.00 16.00 24.00 40.00 MAP BY WALTER P. BUEN, MIDDLEBURY, VERMONT Agraria rernaeriie arias WN. 
word. N 7.50 7.50 12.00 24.00 36.00 60.00 © 1952 Brosdcasting Publications, inc. 2 eee (Rat 
BAL 
, * x * * * ho 
ho 
2 
MAINE MARKET DATA BY COUNTIES 2 
) 
1950 1950 1951 1949 “ 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 re 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed ) 
Androscoggin ......... 83,594 76,679 9.0 67,123 16,471 23,691 23,122 97.6 17,657 81,514 $ 5,096,234 (1) $2,903 33,425 D 
ee EEO PO rrr 96,039 94,436 j Be 32,712 63,327 22,524 21,375 94.9 14,031 90,569 53,835,164 2,315 26,891 N 
Cumberland Sanne 169,201 146,000 15.9 120,841 48,360 48,437 47,371 97.8 34,977 168,792 7,176,435 2,912 70,676 
Franklin ..... ‘esa 20,682 5 4.0 3,113 17,569 5,824 5,364 92.1 4,266 16,568 2,524,639 2,420 7,466 4 A 
Hancock ae ee 32,105 1.9 6,508 25,597 9,940 9,334 93.9 7,501 25,173 2,004,245 2,139 10,698 ra 
Kennebec .... Shanes 83,881 8.6 52,169 31,712 22,950 22,216 96.8 16,464 79,385 6,917,974 2,799 30,687 D 
Knox sirairevaeater a 28,121 3.4 12,504 15,617 8,837 8,369 94.7 6,704 26,571 4,315,023 2,196 11,670 N 1 
Lincoln Scakdectraleaia a 18,004 10.5 18,004 5,467 5,090 93.1 3,859 17,780 2,697,928 1,987 3,124 
Oxford . sesieoesse 44,221 37 14,396 29,825 12,027 11,317 94.1 9,047 33,147 4,665,788 2,609 15,212 — 
Penobscot a . 108,198 11.4 61,427 46,771 28,336 27,373 96.6 21,146 101,955 10,296,965 2,689 34,556 Not 
Piscataquis ........ -. 18,617 0.8 2,566 16,051 5,420 5,176 95.5 4,156 13,883 2,374,423 2,427 6,046 hom 
Sagadahoc ae ee 9.3 10,644 10,267 6,159 5,851 95.0 4,558 15,744 1,067,787 2,469 6,446 citie 
Somerset om 4.0 15,525 24,260 11,359 10,496 92.4 8,279 26,902 5,859,214 2,356 13,705 wor 
Waldo ‘ cevccce DEE 2.5 5,960 15,727 6,311 5,964 94.5 4,547 14,377 8,008,591 1,829 7,121 
WPOMEENBION: ....0cc00ss 35,187 6.8 7,712 27,475 10,395 9,719 93.5 7,816 22,912 2,415,742 1,843 10,134 
York inca acaeos . 93,541 13.3 58,800 34,741 26,766 26,124 97.6 19,340 71,364 5,493,298 2,822 33,753 
(1) Maine automobile registrations are not compiled on a county basis. Total registration for the state for 1951 was 280,141. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 


BUY 5000 WATT 


If you want sales in Maine | 
TSO We A Me 

Ist IN PAYROLLS ... 1951 RETAIL SALES .. . $70,597,000 

ABC NETWORK “MAINE’S VOICE OF PROGRESS” 






Ist IN SHARE AFTERNOONS 
8:00 a.m. to 12 Noon 


OF AUDIENCE 43.1% 


Represented Nationolly @, E, HOOPER, INC. Survey ,, crrere's’, ,. 


by Everett-McKinney, Inc. LEWISTON-AUBURN, ME., FEB., MAR.. APR, 1951 Kettell-Carter 


MORNINGS 


12 Noon to 6:00 p.m. 
* 43.0% 


EVENINGS 


6:00 p.m. to 8:00 p.m. 
40.9% 
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SESEEERELE EERE REEL EE EERE EEE EEE EEE EEL ELE KEELE KEKE RK SREEE EEE E KEKE KEKE EE EE EEE EEE E EEE EE EE EE EE EE EEE EEE EE EEE EEE E KEELE ELEC E EE EE EE EE EEE ELEC EEE EEE E EEE EEE EEE KEELE EERE CEE E LEEK EE EEE KEKE EEE EEE 
v oe “a 
v n 
v “A 
¥ 2 
Mi Z 
Lg | J ND A 
v a 
|: Covers Mar yland s2 aqrKer : 
. Y rn 
. ¥ a 
4 ¥ ~ 
, Y S 
v n 
¥ = 
v > 
g Second to None A 
¥ S 
v “a 
y CUMBERLAND, MD A 
y ' ° a 
y S 
y , WTBO‘s MARKET COVERAGE $ 
i ¥y , a 
y 25 ) ears oft Service Population 165,046 Drug Store Sales *$ 2,559,000 a 
, ¥ ae ‘ 
3 Pen * 46,078 Hshold-Furn.-Radio  6,408,000| &% 
¥ aqio Families... , a 
y | 43,200 Automotive Group 22,160,000] 4 
y Represented by Total Retail Sales $116,265,000 p28 a 
¥ ective Buyin A 
¥ THE BRAN HAM co Food Group 32,558,000 ying a 
¥ . General Income 166,523,000 a 
¥ ; 2 
y Merchandise .. 11,938,000 Farm Income .... 17,327,000 A 
v d a 
M AFFILIATE * Incomplete. Total figure withheld to avoid disclosure > 
v a 
v “a 
SS SSSSSSSSSSSSSSSSSSSSSSS SS SSeS eee EEE 
MARYLAND WSID, 1kw-D, 1010ke WTBO, 250w, 1450kec, NBC _ 
Sma em amis |, SS FS S&S 
SPOT RATE FINDER D 8.00 10.00 20.00 _ 40.00 R 70.00 100.00 N 9.00 9.00 18.00 36 00 54.00 90.00 
naa = ™ . . ‘ , (See Group Rates—UBC Network) I A ct a SITE A 
ANNAPOLIS, 10,047 pop.; 2,859 homes; WAAM (TV), Chan. 13, 14.0kw-aur.; WWIN, 1400kc, 250w, Indie Sales 3 AM affili SE ; 
93.9% radio; 2,685 radio homes; Anne 26.lkw-vis.; Harrington, Righter & D 7.60 8.80 20.80 33.80 52.00 85.80 3 AM. paiitates, average 1-time rate 
Arundel Co.; TV alloc.: Chan. 14. Parsons 9) Sa a0 Se O20e 80 | Gee Gm te an oe Ge 
a a SB 1M 5M 15M 30M 1Hr | WWIN-FM, Chan. 234, 94.7mc, 20kw, | N 890 890 1733 3467 5400 90.00 
a ee a) 62.50 75.00 180.00 210.00 350.00 (Rates same as AM, except from 6 - 
aie 5 ~ N 125.00 150.00 280.00 420.00 700.00 pm to 8:30 pm. Rates for that period | FREDERICK, 18,142 pop.; 5,308 homes; 
= — _. ism Fagen a Br WBAL, 50kw, 1090kc, NBC, Petry below) . ; 94.9% radio; 5,037 radio homes; Fred- 
D 5.50 6.00 14.25 24.83 39.00 65.00  D 35.00 35.00 50.00 100.00 150.00 250.00 2.34 2.60 6.48 10.80 18.00 30.00 erick Co.; TV alloc.: Chan. 62 
eee eee ad _ N 52.50 52.50 75.00 150.00 225.00 375.00 | BETHESDA, 45,807 pop.; 98.3% radio; | WFMD, lkw, 930kc, CBS 
WANN, Ikw-D, 1190Ke | 4 ne aie WBAL-TV, Chan, 11, 13.1kw-aur.; 27.2- Montgomery Co. D 6.00 6.00 12.00 24.00 36.00 60.00 
TASL pm, ord 24.50 42.00 70.00 kw-vis.; NBC, Petry WUST, 250w-D, 1120kc N 10.00 10.00 20.00 40.00 60.00 100.00 
> dees Fy ry mae 5 5 D 75.00 75.00 100.00 160.00 240.00 400.00 | D 6.00 9.00 18.00 36.00 54.00 90.00 WFMD-FM, Chan. 260, 99.9mc, 2kw 
DAV. Tee 4aee00 20.00 30.00 50.00 N 150.00 150.00 200.00 320.00 480.00 800.00 | WUST-FM, ‘Chan. 292, 106.3me, 0.5kw (Rates on request) 
D 5.00 00 15 00 30.00 45.00 75.00 WBMD, likw-D, 750ke, McGillvra (Above rate includes 25% for simul- HAGERSTOWN, 36,260 ~=s pop: 11,162 
oa ~% 9.09 30.00 29.00 1S. D 6.00 7.50 19.75 33.25 46.75 75.00 taneous FM) homes; 96.4% radio; 10,760 radio 
N 9.00 12.00 18.00 36.00 54.00 90.00 | wcaO, 5kw, 600kc, CBS, Raymer homes: Washington Co.; TV alloc.: 
WNAV-FM, Chan. 256, 99.lmc, 16.6kw BMB. Pulse . ; : *’ | BRADBURY HEIGHTS, Prince Georges Che B , eee 
-ceimnelbitammaand D 25.00 28.00 40.00 80.00 120.00 200.00 | wHtiz (FM). Chan. 244. 96.7mc. 420w paca ds Sn 
BALTIMORE, 949,708 pop.; 268,019 N_ 45.00 55.00 75.00 150.00 225.00 375.00 (See Transit Radio “Listing) ao 2 AM_ affiliates, average 1-time rate 
homes; 96.9% radio: 259,710 radio WCAO-FM, Chan. 274, 102.7mc, 20kw, é ‘ 5 SB IM 5M 15M 30M 1Hr 
homes: No County: TV alloc.: Chans. Raymer, Bonus CAMBRIDGE, 10,351 pop.; 3,157 homes; D 5.04 6.30 12.60 25.20 37.80 63.00 
2 (WMAR-TV), 11 (WBAL-TV), 13 WCBM, 10kw-D, 5kw-N, 680kc, MBS, 88.3% radio; 2,788 radio homes; Dor- N 7.20 9.00 18.00 36.00 54.00 90.00 
(WAAM(TYV) ), 18, *24, 30. Taylor chester Co.; TV alloc.: Chan, 22. - —_—_—_—_—— — 
Siamese : bneae D 17.00 20.00 30.00 60.00 90.00 150.00 | WCEM, 100w, 1240kc, MBS WARK, 250w, 1490kc, CBS 
— 4 AM affiliates, average 1-time rate N 30.00 36.00 55.00 110.00 165.00 275.00 | D 3.40 4.50 9.00" 18.00 27.00 46.00 D 8.00 10.00 20.00’ 40.00 70.00 100.00 
ployed SB 1M 5M 15M 30M 1Hr WFBR, 5kw, 1300ke, ABC, Blair, Pulse N 3.80 5.00 10.00 20.00 30.00 50.00 N 8.00 10.00 20.00 _ 40.00 _ 70.00 100.00 
33,425 D 26.25 27.75 40.00 80.00 120.00 200.00 | D 28.00 28.00 40.00 80.00 120.00 200.00 | CUMBERLAND, -37,679 pop.; 11,332 | (S¢¢ Group Rates—UBC Network) 
26,891 N 42.37 48.38 70.00 140.00 210.00 350.00 | N 42.00 42.00 75.00 150.00 225.00 375.00 | homes; 96.4% radio; 10,924 radio | WIFI, 250w, 1240kc, MBS) 
900 Se ae i 250w 2° . ¢ ro homes; Allegany Co.; TV _ alloc.: 4 ye Dee SO UE Dd. 
7,466 4 AM non-affiliates, average 1-time Ww on ine 250w, 1230kc, Headley-Reed Chan. 17. = Neen 2:00 18.00, 36.00 54.00 90.00 
10,698 rate : : a _ D L 9.00 11.00 23.00 40.00 57.50 98.00 WCUM, 250w. 1490ke, CBS WJ EJ “FM, 3 Chan. 284, 104.7mc, 3kw, 
30,687 D 7.85 9.32 20.89 36.86 56.56 89.70 | 4490 16:00 46.00 80:00 11500 19500 | D 6.00 6.00 12.00 24.00 36.00 60.00 Werner, SOME «on i 
11,670 N 10.80 12.40 33.40 56.90 83.50 140.40 ee : : poodlezcssi : N 9.00 9.00 18.00 36.00 54.00 90.00 | HAVRE DE GRACE, 7,809 pop.; Har- 
3,124 st ant Scclengeisbeted WITH-FM, Chan. 282, 104.3mc, 20kw WCUM- ‘ O78 9 ¢ . nae ford Co 
> CUM-FM, Chan, 275, 102.9mc, 1kw Pre a . 
15,212 ar Forjoe, Bonus Meeker. Bonus ; fea lkw-D, os Schepp-Reiner 
34,556 atin ; F 7) an. ; " - cw- | WDYK, 250w, 1230ke . 5.00 6.00 10.00 18.00 27.00 45.00 
6036 fete: Al sane sont Dah. W er ee tee 2, 8kw-aur.; 16kw on 250w, 1230kc, ABC, MBS, Radio ROCKVILLE, 6,934 pop.; Montgomery 
6,446 ities ov : § » | 2 62.50 77.50 160.00 240.00 400.00 | D 6.00 6.00 10.80 21.50 36.00 60.00 apne 
ane cities over 10,000. Sources: See fore 5 ; ] » 
ee} word. N 150.00 180.00 320.00 480.00 800.00 | N 8.80 8.80 16.00 32.00 54.00 90.00 (Continued on page 86) 
10,134 
33,753 


In 
Baltimore's 


Metropolitan Area, Ist in sales in Md. 
IT’S 
WSID.z..: gets the bid Baltimore’s Favorite Independent 


WSID has more listeners during the entire afternoon 
period than the COMBINED LISTENING AUDIENCE OF ANY 
TWO INDEPENDENT STATIONS. 












In Baltimore WSID has more listeners during the entire 
afternoon period than ANY TWO STATIONS GIVING HORSE 
RACE RESULTS. ; 





ting 





BROADCASTING ® Telecasting 





CBS 
In 
Hagerstown, 


Capital of Western Maryland 
2nd in sales in Md. 


IT’S WARK-CBS that leads 


the entire area 


‘Mark WARK’ on your list 


Auxiliary Studio, Waynesboro, Pa. 





Leads any 
TWO other stations in 
listening audience according to 
all surveys available. 





For more listeners and more value 
Call UBC, 912 N. Charles St., Baltimore, Saratoga 8250 
8th & Eye Sts., N. W., Washington, D. C., Emerson 2798 
128 S. Prospect St., Hagerstown 4500 
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MARYLAND MARKET INDICATORS FOR MARYLAND 


SPOT RATE FINDER 


; CLASSIFICATIONS FIGURES YR. FIGURES YR. | 
came Pane Babe SE) NN cca sds dS 2,343,001 °50 1,821,244 740 | 
WINX, 1kw-D, 1600kc Urban Population ..........+. 1,615,902 ’50 (1) 1,080,351 ’40 | 
SB 1M 5M 15M 30M 1Hr | Rural Population ............. 727,099 ’50 (1) 740,893 ’40 
> 8.00 10.00 20.00 40.00 70.00 100. Tot: gi ae as ,422 5 5,683”. — ) 
N 8:00 10:00 20-00 40.00 70.00 100,00 eet enna ODS ges = aces Ro Marketbook Map 
it Magee meen or Radio Homes ................. 613,960 50 396,338 °40 of 
sstynce : a eo oe ree | Cte sled $2,185,187,000 °51 $1,912,186,000 °48 . 
92 radio; 4,303 radio homes; Wi- ; ’ a S ao we prema Ps Ma é , Delawz 
feetee Cea OY tie Chen. Th” | MUON nonce cc 736,827 51 684,748 7°50 a Seven 
WBOC, lkw, 960kc, MBS, Burn-Smith, | Telephones ..................-. 715,000 7°52 405,100 745 & D.C. 
BMB a : so 2 New Construction ...........: $ 567,900,000 °51 $ 147,100,000 °40 Page 42 
D G00 7.50 14.00 28.00 42.00 70.00 | Farm Income ................. $ 22:222'125 °49 $ 64,084,000 °40 ‘ 
WESN (FM). Chan. 248. 97.5mc, 3kw, | Internal Revenue Collections. . .*$1,406,634,606 °51 *$1,130,796,682 50 


Burn-Smith (Bonus with WBOC, 


used separate 50% of AM rate) * Including District of Columbia. 











SILVER SPRING, Montgomery Co. (1) Old urban definition of Census Bureau. 
WGAY, lkw-D, 1050ke, MeGillvra, 
Pulse Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” Further reproduction 
D 7.00 10.00 15.00 27.00 45.00 80.00 unlicensed. For other sources see foreword. 
MARYLAND MARKET DATA BY COUNTIES 
1949 Mfg. 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- _ Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr. 
BMOGaAny 2.2.2. 89,556 3.0 47,986 41,570 . 95.0 18,896 79,976 $ 1,145,015 20,040 14,213 $9,832,000 
Anne Arundel . . 117,392 whet 37,432 79,960 9% 95.0 12,156 62,029 5,351,727 31,197 1,292 793,000 
Baltimore .... oes eeeee 73.4 189,306 80,957 70,493 97.1 34,425 1,351,303 10,421,745 82,659 46,982 39,198,000 
Calvert 12,100 15.4 12,100 2,533 85.7 1,256 7,439 3,007,060 3,187 203 129,000 
Cearonmne .... ; 18,234 3.9 18,234 5,096 92.2 3,450 19,731 5,634 1,474 631,000 
Carroll ... aa 44,907 15.0 6,140 38,767 10,787 95.5 7,950 36,393 11,433,436 13,675 3,598 1,890,000 
SEE ocicacs ; «22 33,006 F 26.3 5,245 28,111 8,054 94.3 4,897 22,580 6,040,279 9,203 1,340 838,000 
Charles nieve ‘ ; 23,415 17,612 32.9 23,415 4,752 86.0 1,799 14,522 4,177,594 6,416 183 76,000 
Dorchester es 27,815 28,006 —0.7 10,351 17,464 7,151 89.1 4,769 21,613 5,700,631 7,168 2,203 1,054,000 
Frederick . 4 . 62,287 57,312 8.7 21,894 40,393 15,531 94.1 11,525 59,551 16,087,464 17,622 3,700 1,874,000 
Garrett ot 21,259 21,981 —3.3 21,259 5,423 4,875 89.9 3,146 13,512 3,396,379 4,461 475 263,000 
Harford .. . os §=G1,788 35,060 47.7 13,331 38,451 13,531 12,773 94.4 6,567 37,578 8,912,208 15,853 1,376 794,000 
Howard ... ae . 23,119 17,175 34.6 3,411 19,708 5,782 5,447 94.2 3,071 11,187 4,530,683 6,765 697 365,000 
Kent canines ; 13,677 13,465 1.6 3,143 10,534 4,007 3,622 90.4 2,444 12,743 5,428,340 4,014 746 288,000 
Montgomery . Be 164,401 83,912 95.9 124,471 39,930 45,216 44,131 97.6 19,909 122,864 10,678,909 65,722 1,475 1,051,000 
Prince Georges 194,182 89,490 117.0 140,368 53,814 50,670 48,694 96.1 17,644 86,709 7,159,565 65,640 1,639 1,108,000 
Queen Annes .. 14,579 14,476 0.7 14,579 4,220 3,794 89.9 2,527 10,179 6,567,449 3,953 81 32,000 
St. Marys .... 29,111 14,626 99.0 29,111 6,308 5,217 82.7 1,280 13,762 3,886,688 6,031 128 42,000 
Somerset . 20,745 20,965 1.0 3,688 17,057 5,927 5,222 88.1 3,357 16,602 6,129,688 4,052 1,107 430,000 
Talbot ..... 19,428 18,784 3.4 4,836 14,592 5,902 5,365 90.9 3,853 25,473 5,622,632 5,787 644 249,000 
Washington 78,886 68,838 14.6 36,260 42,626 22,340 21,290 95.3 14,843 72,653 8,727,086 21,833 11,221 7,298,000 
Wicomico ....s.00..... Bee 34,530 14.8 15,141 24,500 11,922 11,004 92.3 7,335 49,194 12,746,203 11,063 1,159 533,000 
Worcester ......... . 23,148 21,245 9.0 3,191 19,957 6,975 6,340 90.9 4,001 37,594 14,301,095 6,006 1,853 738,000 





Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 


Two Cooks Sell Better Than One! 


“HOME COOKING” WITH MR. AND MRS. IS TELEVISED MONDAY THRU FRIDAY 11:00 TO 
11:45 A.M. FROM THE MODERN WAAM KITCHEN . . . AND THE RESULTS ARE AMAZING! 











Every morning, Monday thru Friday, at eleven, 
Mr. and Mrs. get to work in a kitchen set up 
just for television. The WAAM cameras see 
everything that goes on in the oven, the pots and 
pans, the chopping board, the mixing bowls, etc. 
At home, thousands and thousands of Maryland 
housewives sit and watch while Mr. and Mrs. 
demonstrate how to prepare the most delicious 
meals in the most economical manner. The spon- 
sored products are sold beautifully and solidly. 
THE COST IS LOW—$48 per participation 
less frequencies—one of the sweetest buys in 


television. Look into it! 


TELEVISION... CHANNEL 13... BALTIMORE 
Represented nationally by Harrington, Righter & Parsons, Inc. 
. DuMONT—AEBC Affiliate 
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With just ONE New England medium 
you can reach 7,236,100 PEOPLE 
2,065,100 Families 

Over $10 Billion Effective Buying Power 
Over $7 Billion Retail Sales 


BOSTON 
50,000 watts NBC Affiliate 
(synchronized with WBZA, Springfield) 


WBZ 


Figures courtesy SALES MANAGEMENT 








MASSACHUSETTS 





SPOT RATE FINDER 





















_ Albans 





WESTINGHOUSE RADIO STATIONS Inc 
National Representatives, FREE and PETERS 


BROADCASTING ZY TELECASTING 
on MAP 


NEW 








ATTLEBORO, 23,809 pop.; 7,085 homes; | ba oe ed en. = 103.3mc., CBS 3 / St 

97.7% radio; 6,922 radio homes; Bris- | Radio Spot Sales, Bonus. z( 

tol Co. | WHDH, 50kw, 850kc, Blair, Hooper, ENGLAND 
WARA, Ikw, 1320ke, Bannan | Pulse . 

SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M 1Hr Berlin(1 7) Location of City and number of 
D 35.00 35.00 40.00 80.00 120.00 204.00 Standard (AM) Broadcasting 
: nae 2. poe sas ye N 40.00 40.00 60.00 120.00 180.00 306.00 Lacs musll Stations 
| WHDH-FM, Chan. 233, 94.5mc, 20kw, Montpelier-(1 N on senidaisiiie 

BARNSTABLE, Barnstable Co.; TV ; wei ae \Barre at 

alloc.: Chan. 52 sapemnaay Stations 

ee RA WLAW, 50kw, 680kc, ABC, Taylor, | oe 

BOSTON, 801,444 pop.; 219,425 homes; | Pulse pen aa Stations 

98.8% radio; 216,792 radio homes; (See Lawrence, Mass. listing) N. u 

Suffolk Co.; TV alloc.: Chans. *2, 4 | = “aia 

(WBZ-TV), 5, 7°WNAC-TV), 44, 50, | WMEX, 5kw, 1510kc iseenn 

56. | D 9.00 10.00 25.00 50.00 75.00 125.00 + 

| N 10.00 12.00 50.00 100.00 150.00 250.00 

4 “36.53, 43.33" 69.50 120.33 189.67 229.72 | WNAC, 5kw, 1260kc, MBS, H-R Reps. mes 
N 72.67 75.33 127.33 240.67 379.67 508.33 | D 22.00 30.00 44.00 88.00 132.00 146.67 OR Mr 

- ra — | N 44.00 44.00 88.00 176.00 264.00 440.00 wan, concordlt 
6 Am non-afiiliates, average I-time | wNaAC-FM, Chan. 253, 98.$mc, 19.5kw, - 
D 15.50 20.33 27.08 51.13 78.08 147.33 | Bonus L—~/  Portsmouth{ 
N 25.33 34.00 58.01 77.13 91.38 198.25 | wNAC-TV, Chan. 7, 13.3kw-aur.; 26.6 Keone | Manchester(a) 

WBMS, 1kw-D, 1090ke | a ee ee a mise Haveriil 

1 ; . i a} 

D___7.50 11.00 17.50 35.00 60.00 100.00 | 1 160.00 160.00 200.00 380.00 570.00 950.00 — =— PalLawrenct 

WBZ, 50kw, 1030kc, NBC, Free & Pe- | N 250.00 250.00 315.00 500.00 750.00 1250.00 (2)North Adams Lowell fal 55x Sy) 

ters, Pulse, BMB. (Operates with | : : breenfield 317 Gardner Mion, every 

WBZA, Springfield, Mass.) | WORL, 5kw-D, 950kc, Bolling, Pulse enfield (ay 1) Fitchburg ces. Elem 
D " 45.00 56.00 112.00 168.00 280.00 | D 6.00 12.00 24.00 48.00 72.00 120.00 en pag waltham" BSF — TDLynn 
N 90.00 112.00 224.00 336.00 560.00 | WVOM, 5kw, 1600kc, McGillvra pat mc. . Newton (7) ¢ Qe XD cambridge 
WBZ-FM, Chan. 225, 92.9mc, 20kw, | D 22.00 34.00 58.50 97.50 175.00 Nogthamptont! (3) Froceetym #\8¥4 Boston 

Katz, Bonus | N 22.00 34.00 58.50 97.50 175.00 acrxsnine Holyoke zl — —— 


WBZ-TV, Chan. 4, 12.9kw-aur.; 26.5kw- 
vis.; NBC, NBC Spot Sales 


D 160.00 200.00 320.00 480.00 800.00 mouth Co.; TV alloc.: Chan. 62. CONN. ) (7) (1) Taunton 
N 300.00 375.00 450.00 675.00 1125.00 WBET, 1kw-D, 990kc, Bannan, Colton orrington —” 1 bs Attleboro’ 
WCOP, 5kw, 1150ke, Pulse D 7.50 15.00 30.00 45.00 75.00 2) [s\@Hartford _/ i 

D 20.00 22.00 28.00 36.00 44.00 60.00 ee 


N 22.00 24.00 30.00 38.00 46.00 62.00 


| BROCKTON, 62,860 pop.; 19,136 homes; 


97.6% radio; 18,677 radio homes; Ply- 


WBET-FM, Chan. 249, 97.9mc, 0.8kw, 
Bannan, Colton 










laine = ' S. 
Bristol{y) [2)New Britain_~ 
~AT 


Chicop 


West\Springfield 15 























WCOP-FM, Chan. 264, 100.7mc, 20kw, (Bonus-Daytime) Waterbury(a) Lypcy’ (i)Middletown Norwich 

Bonus ° | (Night rates on request) ‘ = ede yr . esis Cun, 
WEEI, 5kw, 590kc, CBS, CBS Radio | CAMBRIDGE, 120,740 pop.; 32,927 age Fr Ming a 
Spot Sales, Pulse homes; 99.9% radio; 32,894 radio New Haven 5 ANTUCKET 
D 42.00 50.00 52.50 105.00 157.00 262.50 homes: Middlesex Co. ad Scale of Mil ‘cilia 
N 84.00 95.00 105.00 210.00 315.00 525.00 | WTAO, 250w-D, 740kc, Indie Sales on Sans Seed 
———— : ’ D 9.00 21.00 32.00 42.00 65.00 100.00 % betta ——~ tp —— "9 
wate: All sates cei Population, | WXHR (FM), Chan. 245, 96.9mc, 20kw FS, 

ome and radio home figures given for D 5.00 50.00 85.00 Gre, v 

cities over 10,000. Sources: See fore- i > - _ ny, Ora oie aedamghanmon in. 
word. (Continued on page 88) % i ila 


Fabulous Facts about 





Boston’s CHANNEL q TV Station 
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Telecasting 


WBZ-TY 


WESTINGHOUSE RADIO STATIONS Inc 
National Representatives, NBC Spot Sales 


BOSTON 


Reaches an area including 


@ 3,875,700 people 

@ 1,095,900 families 

@ $3.8 billion in retail sales 

@ $5.7 billion in effective buying income 


2 
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Dominant Station 


MUSIC ...NEWS... 
MAJOR LEAGUE BASEBALL 





BUY ACE in 


SPRINGFIELD! 





e POWER! 


e RESULTS! 
e LOW CosT! 


Regional Sradcatting Company 


SPRINGFIELD * CHICOPEE * HOLYOKE 


MASSACHUSETTS 





NEW YORK 


Indie Sales, Inc. 








ee 7 


BOSTON 
Kettell-Carter 


Ace Voice of 





Page 88, August 18, 1952 





(Western Massachusetts 


Marketbook 


MASSACHUSETTS 
SPOT RATE FINDER 
(Continued from page 87) 


CHICOPEE, 49,211 pop.; 12,609 homes; 
99.4% radio; 12,533 radio homes; 
Hampden Co. 

WACE, 1kw-D, 730kKc, Indie Sales, Ket- 
tell-Carter, Nowlin, BMB 


SB IM 5M 15M 30M 1Hr 
D 7.00 7.00 14.00 28.00 42.00 70.00 


FALL RIVER, 111,963 pop.; 32,635 
homes; 98.5% radio; 32,145 radio 
homes; Bristol Co.; TV alloc.: Chans. 
40, 46. 


2 AM affiliates, average 1-time rates 
D 6.50 7.00 16.00 32.00 48.00 80.00 
N 8.50 9.00 24.00 48.00 72.00 120.00 


WALE, 250w, 1400kc, MBS, Kettell- 
Carter, Walker 

D 5.00 6.00 16.00 32.00 48.00 80.00 
N 5.00 6.00 16.00 32.00 48.00 80.00 
WSAR, 5kw, 1480kc, ABC, Bannan 

D 8.00 8.00 16.00 32.00 48.00 80.00 
N 12.00 12.00 32.00 64.00 96.00 160.00 


FITCHBURG, 42,691 pop.; 12,364 homes; 
98.8% radio; 12,216 radio homes; Wor- 
cester Co. 

WEIM, lkw, 1280kc, MBS, Walker, Ket- 
tell-Carter 

D 7.00 

N 12.00 

WFGM, 1kw-D, 1580kc, Deveny, Ban- 
nan, Conlan 

D 6.00 6.00 10.00 20.00 30.00 50.00 

N 6.00 6.00 10.00 20.00 30.00 50.00 


FRAMINGHAM, Middlesex Co. 
WKOX, 1kw-D, 1190ke 


D 6.00 12.00 24.00 36.00 60.00 
N 9.00 18.00 36.00 54.00 90.00 


GARDNER, 19,581 pop.; 5,567 homes; 
98.4% radio; 5,478 radio homes; Wor- 
cester Co. 

WHOB, 250w, 1490ke, Bolling 

D 6.00 12.00 24.00 36.00 60.00 

N 8.00 16.00 32.00 48.00 80.00 


GREENFIELD, 15,075 pop.; 4,761 
homes; 97.6% radio; 4,647 radio 
homes; Franklin Co.; TV_ alloc.: 
Chan, 42. 

WHAT, 250w, 1240kc, MBS, Walker, 
Bannan 

D 5.00 5.00 8.00 16.00 24.00 40.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 
WHAI-FM, Chan. 252, 98.3mc, lkw, 
Walker, Bannan, Bonus 


HAVERHILL, 47,280 pop.; 14,448 
homes; 98.1% radio; 14,173 radio 
homes; Essex Co. 

WHAYV, 250w, 1490kc, Kettell-Carter 

D 8.00 8.00 16.00 32.00 48.00 80.00 

N 8.00 8.00 16.00 32.00 48.00 80.00 


HOLYOKE, 54,661 pop.; 16,320 homes; 
99.2% radio; 16,189 radio homes; 
Hampden Co.; TV alloc.: (see Spring- 
field, Mass.) 

WHYN, likw, 560kc, MBS, Walker 

D 10.00 12.00 16.00 32.00 48.00 80.00 

N 12.00 15.00 30.00 60.00 90.00 150.00 

WHYN-FM, Chan. 226, 93.1mc, 20kw 
(No data available) 

WREB, 500w-D, 930ke 

D 8.00 10.00 20.00 27.00 50.00 


LAWRENCE, 80,536 pop.; 23,783 homes; 
98.4% radio; 23,402 radio homes; Es- 
sex Co.; TV alloc.: Chan. 38 

WCCM, l1kw-D, 800kc, Bannan, Indie 
Sales 

D 6.00 7.50 12.00 30.00 45.00 75.00 

WLAW, 50kw, 680kc, ABC, Taylor, 
Pulse 

D 30.00 30.00 50.00 100.00 150.00 250.00 

N 55.00 55.00 90.00 180.00 270.00 450.00 

WLAW-FM, Chan. 229, 93.7mc, 20kw, 
Taylor, Bonus 


LOWELL, 97,249 pop.; 27,060 homes; 
99.9% radio; 27,033 radio homes; Mid- 
dlesex Co.; TV alloc.: Chan. 32. 

WCAP, lkw-D, 980kce 

D 9.00 9.00 18.00 36.00 54.00 90.00 

WLLH, 250w, 1400kc, MBS, Haskell, 
Bloomberg 

D_ 10.00 10.00 12.00 24.09 36.00 60.00 

N 20.00 20.00 24.00 48.00 72.00 120.00 

WLLH-FM, Chan. 258, 99.5mc, 12.2kw, 
Bonus 


LYNN, 99,738 pop.; 29,327 homes; 98.0% 
radio; 28,740 radio homes; Essex Co. 
WLYN, 1kw-D, 1360kc, Bannan, Indie 
Sales 
10.00 20.00 40.00 60.00 100.00 
WLYN-FM, Chan. 288, 105.5mc, 0.6kw, 
Bonus during AM operating hours, 
consultation for night rates. 


MEDFORD, 66,113 pop.; 17,519 homes; 
99.9% radio; 17,501 radio homes; Mid- 
dlesex Co. 

WHIL, 500w-D, 1430ke 

D 6.00 12.00 24.00 36.00 60.00 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


NEW BEDFORD, 109,189 pop.; 33,26 
homes; 98.2% radio; 32,666 rad 
homes; Bristol Co.; TV alloc.: Char 
28, (E. Anthony & Sons grant) 34 

WBSM, 100w, 1230kc, Bolling, Conlar 

SB IM 5M 15M 30M 1Hr 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N_ 10.00 10.00 20.00 40.00 60.00 100.00 

WBSM-FM, Chan. 247, 97.3mc, 20kw, 
Bolling, Bonus 

WNBH, 250w, 1340kc, MBS, Conlan 

D 7.50 7.50 1440 28.80 43.20 72.00 

D 12.00 12.00 24.00 48.00 72.00 120.90 

WFMR (FM), Chan. 251, 98.1mc, 20kw, 
Walker, Bonus 


NORTH ADAMS, 21,567 pop.; 6,401 
homes; 98.4% radio; 6,299 radio 
homes; Berkshire Co.; TV alk 


Chan.: 15. 


26a 


2 AM non-affiliates, average 1-time 
rates 
2.75 425 7.15 14.30 21.45 35.75 





WMNB, 250w, 1230kc, McGillvra 

D 3.00 4.00 8.00 16.00 24.00 40.00 
N 4.00 6.00 12.00 24.00 36.00 60.00 
WNAW, 250w-D, 860kc 

D 2.50 450 6.30 12.60 18.90 31.50 


NORTHAMPTON, 29,063 pop.; 6,721 
homes; 97.6% radio; 6,560 radio 
homes; Hampshire Co.; TV _ alloc.: 
Chan. 36. 

WHMP, 250w, 1400kc, Borgatti 

D 6.00 6.00 10.00 20.00 30.00 50.00 

N 8.00 8.00 15.00 25.00 40.00 70.00 


PITTSFIELD, 53,348 pop.; 15,387 homes; 
98.9% radio; 15,218 radio homes; 
Berkshire Co.; TV alloc.: Chan. 64 

2 AM affiliates, average 1-time rates 

D 7.00 7.50 10.80 21.60 32.40 54.00 

N_ 10.00 9.00 18.00 36.00 54.00 90.00 





WBEC, 250w, 1490 kc, ABC, Everett- 
McKinney 

D 8.00 9.60 19.20 28.80 48.00 

N 8.00 16.00 32.00 48.00 80.00 

WBEC-FM, Chan. 232, 943mc, lkw, 
Bonus 

WBRK, 250w, 1340kc, MBS, Walker 

D 7.00 7.00 12.00 24.00 36.00 60.00 

N_ 10.00 10.00 20.00 40.00 60.00 100.00 


QUINCY, 83,835 pop.; 23,897 homes; 
99.8% radio; 23,849 radio homes; Nor- 
folk Co. 

WJDA, 1kw-D, 1300ke 

D 6.00 6.00 12.00 24.00 36.00 60.00 


SALEM, 41,880 pop.; 11,773 homes; 
97.6% radio; 11,490 radio homes; Es- 
sex Co. 

WESX, 250w, 1230kc 

D 6.00 12.00 18.00 24.00 36.00 60.00 

N 6.00 12.00 18.00 24.00 36.00 60.00 


SPRINGFIELD, 162,399 pop.; 46,720 
homes; 99.5% radio: 46,486 radio 
homes; Hampden Co.; TV alloc. 
(Springfield-Holyoke): 55 (Hampden- 
Hampshire Corp. has grant), 61 
WWLP, Springfield, Ill. Bestg. Corp. 
grant.). 

2 AM affiliates, average 1-time rates 
D 8.75 10.00 15.00 30.00 45.00 77.50 
N 17.50 20.00 30.00 60.00 90.00 155.00 


WBZA, lkw, 1030ke 
(Operates in conjunction with WBZ, 
Boston) 

WBZA-FM, Chan. 246, 97.1mc, 10kw 

WJKO, 5kw-D, 1600kc, Gill-Keefe & 
Perna 





D 8.50 20.00 40.00 60.00 100.00 
WJKO-FM, Chan. 270, 101.9mc, 10kw, 
Bonus 

WMAS, 250w, 1450kce, CBS, Petry, 
Hooper 

D 10.00 10.00 15.00 .30.00 45.00 75.00 

N 20.00 20.00 30.00 60.00 90.00 150.00 

WMAS-FM, Chan. 234, 94.7mc, 3.2kw, 
Petry, Bonus 

WSPR, lkw, 1270kc, ABC, Bannan, Hol- 
lingbery, Hooper 

D 7.50 10.00 15.00 30.00 45.00 80.00 

N 15.00 20.00 30.00 60.00 90.00 160.00 
WSPR-FM, Chan. 250, 97.9mc, 13kw, 
Bonus 


TAUNTON, 40,109 pop.; 10,660 homes; 
99.1% radio; 10,564 radio homes; 
Bristol Co. 

WPEP, 1kw-D, 157%kc 

D 5.90 11.00 22.00 33.00 55.00 


WALTHAM, 47,187 pop.: 11,976 homes; 
99.9% radio; 11,964 radio homes; Mid- 
dlesex Co. 

WCRB, 1lkw-D, 1330kce, Bannan 

D 5.00 5.00 10.00 20.00 30.00 50.00 


WARE, 6,217 pop.; Hampshire Co. 

WARE, l1kw-D, 1250kce, Radio Reps., 
Borgatti, Noonan 

D 6.00 10.00 20.00 30.00 50.00 


WEST SPRINGFIELD, Hampden Co. 


WTXL, 250w, 1490kc, Walker 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 


(Continued on page 90) 
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time buyers who lead the pack 


Yall 


“out-of-home” listeners too! 


The Reynards among radio time-buyers get 
results for one reason. They know an “‘out-of- 
home” listener is physically closer to the point 
of purchase. And... he or she... rarely leaves 
the house without a wallet. 


Here’s a point that rates. Combined “in-home” 
and “‘out-of-home” ratings make WHDH... 
Boston’s best buy! 


Tally-ho . . . and happy hunting! 


Out of 500 quarter hours surveyed by Pulse of Boston on 
q i ‘ 


“out-of-home” listening for July, 1952, here are the 


414 54 468 





results: 


WHDH 


Network Stations: 


os 
rs 7 













A 10 
B 4A 
C 9 
D ll 32 


Get all the facts. WHDH is just as dominant during the 
winter months. For complete ratings, contact your John 
Blair man. 


BOSTON Owned and operated by the Herald-Traveler Corp. 
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Represented nationally by John Blair &.Co. 





















stable Co 
WOCB, 250w, 1240ke 
Bannan 
SB 1M 5M 
D 5.00 5.00 10.00 
N 7.00 7.00 14.00 


word. 


County 


Barnstable 
Berkshire 
Bristol 
Dukes ... 
Essex 
Franklin ; 
Hampden ..... 
Hampshire 
Middlesex 
Nantucket 
Norfolk 
Plymouth 
Suffolk 
Worcester 


Note: For sources see 
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MASSACHUSETTS 
SPOT RATE FINDER 


(Continue d from page SS) 


» MBS, 


355 pop.; Barn- 


Walker, 


15M 30M t1Hr 
20.00 30.09 50.00 
28.00 42.00 70.00 


1950 


Population Population 


46,805 
132,966 
381,569 

5,633 


064,569 
3,484 


392,308 


. 189,468 


.. 896,615 
. 546,401 


foreword. 


1952 


WOCB-FM, Chan. 232, 94.3mc, 1kw 

WORCESTER, 203,486 pop.; 55,386 
homes; 98.0 radio; 54,278 radio 
homes; Worcester Co.; TV _ alloc.: 
Chans. 14, 20 

Note: All rates one-time. Population, 


home and radio home figures given for 


cities over 10,000. Sources: See fore- 


1940 


37,295 
122,273 
364,637 

5,669 
496,313 

49,453 
332,107 

72,461 
971,390 

3,401 
325,180 
168,824 
863,248 
504,470 





3 AM affiliates, average 1-time rates 


SB IM 5M 


D 15.00 15.00 22.67 
N 24.00 24.00 38.67 


15M 
44.00 66 





30M 1Hr 


.00 110.00 
78.67 118.00 196.67 


WAAB, 5kw, 1440 kc, ABC, Everett- 


McKinney. 
D 10.09 10.00 20.00 
N 14.00 14.00 36.00 


40.00 60 
72.00 108.00 180.00 


.00 100.00 


WGTR (FM), Chan. 256, 99.1mc, 20kw 
(See Transit Radio Listing) 
WNEB, 250w, 1230kc, Bolling, Hooper 


D 6.00 7.50 12.00 
N_ 10.00 12.00 24.00 


WORC, likw, 1310kce, 
Reed. Kettell-Carter 


16.00 
32.00 


N 
WTAG, 5kw, 580ke, 


Pulse 
D 20.00 20.00 30.00 


24.00 36 
48.00 72 


32.00 48 
64.00 96 
CBS, 


60.00 90 


.00 60.00 
.00 120.00 
MBS, Headley- 


.00 80.00 
.00 160.00 


Raymer, 


.00 150.00 


N 34.00 34.00 50.00 100.00 150.00 250.00 
96.1me, 10kw, 


WTAG-FM, Chan. 274, 


Raymer, Bonus 


MARKET INDICATORS FOR MASSACHUSETTS 
CLASSIFICATIONS 


Population 


Urban Population 
Rural Population 
Total Homes 


Percentage Radio 


Radio Homes 


Retail Sales 


Automobiles 


Telephones 


New Construction 
Farm Income 


Internal Revenue Collections... 


(1) Old urban definition of Census Bureau. 


7 
$ 135,349,945 749 
$1,481,004,778 751 


FIGURES YR. FIGURES YR. 
4,690,514 °50 1,316,721 °40 
3,959,239 °50 (1) 3,859,476 40 

731,275 50 (1) 457,245 40 


1,307,381 750 1,120,694 40 
98.9% 50 96.2% ’40 
1,294,376 7°50 1,044,830 40 
$5,060,405,000 °51 $4,258,279,000 748 
1,346,520 51 1,280,329 750 
1,649,000 752 1,101,100 745 


51,700,000 °51 241,000,000 740 
114,838,916 44 
1 


$1,127,641,137 50 


Si he “he 


Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” Further reproduction 
For other sources see foreword. 


unlicensed. 


MASSACHUSETTS MARKET DATA BY COUNTIES 


1950 
Percentage Urban 


1950 
Rural 


1950 


Increase Population Population Homes 


25.5 10,693 
8.7 102,608 
4.6 323,857 
0.6 
5.3 468,202 
6.7 24,302 

10.8 319,473 

20.9 54,992 
9.6 926,478 
2.4 2,901 

20.6 310,740 

12.2 109,743 
3.9 896,615 
8.3 408,635 


36,112 
30,358 
57,712 
5,633 
54,182 
28,445 
48,498 
32,602 
138,091 
583 
81,568 
79,725 


137,766 


(1) Massachusetts automobile registrations are not compiled on a county basis. 


14,532 
38,034 
110,791 
1,846 
152,289 
15,831 
104,142 
21,966 
287,043 
1,140 
107,040 
55,938 
245,330 
151,459 


1950 Percentage 
Radio Homes Radio Radio Homes 


13,980 
37,273 
109,018 
1,765 
150,005 
15,419 
103,413 
21,549 
286,489 
1,130 
106,719 
54,931 
242,386 
149,036 


96.2 
98.0 
98.4 
95.6 
98.5 
97.4 
99.3 
98.1 
99.8 
99.1 
99.7 
98.2 
98.8 
98.4 


1940 


9,684 
30,007 
89,300 

1,508 

124,278 
12,347 
82,569 
16,458 

230,313 

948 
78,417 
44,639 
205,152 
119,210 


1951 


Retail Sales 


($ 000) 
75,347 
153,365 
333,926 
8,381 
557,436 
61,006 
402,803 
74,183 
878,122 
7,258 
358,460 
208,646 
1,328,932 
612,540 


Total 1951 passenger registrations for the state: 


1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 


1949 Mfg. 
1949 Taxable 
1949 1951 Mfg. Em- = Payrolls 
Farm Income Automobiles ployment 1st Qtr. 
$ 2,382,897 (1) 524 $ 312,000 
6,867,502 26,948 20,406,000 
13,312,931 84,119 50,877,000 
248,990 29 20,000 
10,710,854 97,770 68,694,000 
9,095,404 7.215 4,848,000 
10,517,814 68,402 50,182,000 
13,693,644 8,118 4,999,000 
21,855,766 111,521 79,215,000 
21,452 155 107,000 
9,838,118 34,802 26,085,000 
12,272,155 21,138 12,486,000 
638,596 107,569 76,344,000 
22,112,214 111,277 81,087,000 
1,346,520. 


Why is Greenfield the Best Test 
Station in New England? 


@ Here is a market equally divided into urban and rural 


listeners ...a market that rated eight superiors in Sales 


Management. Our audience is rated higher than twice the 


next five stations combined. 


@ If you would like to know how your product will sell in 


New England you can do it quickly and at low cost. We 


know how! 


WHAT has been 


selling Greenfield for 15 years. 


Marketbook 


Represented nationally by BANNAN in BOSTON and the WALKER COMPANY. 


WHAI 


GREENFIELD, MASS. 
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512,000 
106,000 
177 ,000 
20,000 
194,000 
548,000 
82,000 
99,000 
115,000 
07,000 
185,000 
186,000 
344,000 
187,000 
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ONE OF 
TOP INDEPENDENTS 





E NATIONS. 


Year after year, the nation’s top advertisers use WNEB for 


effective selling in the rich Worcester area. 


For example, WNEB 


has 1952 contracts with the following accounts: 


Foods 


Amazo 

Autocrat Coffee 

Birds Eye Products 
Borden’s Instant Coffee 
Chase & Sanborn Instant Coffee 
Contadina Tomato Paste 
Eclipse Coffee Syrup 

First National Stores 
Franco-American Spaghetti 
Hood's Ice Cream 

Hood’s Milk 

International Salt 

Jelke Good Luck Margarine 
Jello 

Lipton Frostee 

Lipton Iced Tea 

Mes. Filbert’s Margarine 
Nucoa 

Pan American Coffee Bureau 
Post’s Cornfetti 

Presto Cake Flour 

Squire’s Arlington Ham 
Sterling Salt 

Tenderleaf Tea 

Victor Coffee 

Whiting Milk 








Drugs 
Anacin 
Anahist 
Bayer Aspirin 
Bromo-Seltzer 


Chlorodent Tooth Paste 


Doan’s Pills 
Ex-Lax 
Feenamint 


4-Way Cold Tablets 


Histoplus 
Musterole 
Pepsodent 
Pepto-Bismol 
Pomatex 
Pertussin 
Shadow Wave 


Vicks Cough Drops 
Vicks Cough Syrup 


Vicks Vatronol 


Automotive 


Chevrolet 
DeSoto 
Ford 


You’re In Good Company on WNEB 


NEG 


Your Best Buy In New England’s Third Largest Market 


Represented by: THE BOLLING COMPANY, INC. 
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General 


Camels 

Carling’s Beer & Ale 
Charmin Tisue 
Chesterfield 

Diamond Match 
Holiday Magazine 
Hughes Aircraft 
International Harvester 
Ladies Home Journal 
Metro Goldwyn Mayer 
Monsanto Chemical 
Narragansett Beer & Ale 
New England Coke 
New York Sunday News 
Sylvania Electric 
Touraine Paints 

United Aircraft 

Viking Snuff 


Gasoline 


Amoco 
Atlantic 
Esso 


WORCESTER 
MASSACHUSETTS 
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There's been a hole in your coverage | 
since radio began 


















that is, unless you bought 3 stations to cover 
the gap between Detroit, Chicago and Fort Wayne. 


Now, the new regional 5000-watt voice of WTVB, 
Coldwater and its sister WSTR, Sturgis, covers the 
area’s 800,000 persons and 256,000 non-duplicated 
consumer homes. 


This coverage is yours in one package, one time 
clearance from WTVB, one billing. 


Only WTVB’s long established farm programs 





reach the rich Tri-State farming community. Only 
WTVB’s signal is strong enough to bore through 
to them. WTVB now has the second most power- 
ful radiated signal over Michigan. And WSTR 
offers solid fill-in coverage. 

























Add signal strength to swift, sure coverage of the 
people you want to sell ...and you have sales at a 
cost far less than you’ve been able to buy anytime 
—anywhere—in the past. 


alamazoo Batti 
a e Creek Detroit 


1S) Jacksonge) 
Camoun | oa 


weColdwate 
se seaet whaee 


noe 
. Sturgis @ 





Fort Wayne 


You can’t cover Michigan without the package —WIVB and WSTR 


the regional 
WTVB WSTR 
Sturgis, Michigan 


Coldwater, Michigan 


NOW 5000 WATTS 






















COVERING 16 COUNTIES IN MICHIGAN, INDIANA & OHIO 
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MICHIGAN 





SPOT RATE FINDER 


ADRIAN, 
98.4% radio; 
awee Co. 

WABJ, 250w-D, 
lan, BMB 

SB 

D 4.00 


ALMA, 8,341 pop.; 
alloc.: Chan. 41. 

WFYC, 1lkw-D, 1280kc 

D 6.00 12.00 


homes; 
Len- 


18,393 pop.: 5,568 
5,479 radio homes; 


1500kc, Holman, Con- 


1M 
6.00 


5M 
12.00 


15M 
24.00 


30M 
36.00 


1Hr 
60.00 


Gratiot Co.; TV 


24.00 36.00 60.00 
ALPENA, 13,135 pop.; 3,820 homes; 
96.3°; radio; 3,679 radio homes; Al- 
pena Co.; TV alloc.: Chans. 9, 30. 


WATZ, 250w, 1450kc, MBS, KBS, Hol- 


man 

(Sold in combination with WTCM, 
Traverse City, WATT, Cadillac & 
WMBN, Petoskey, Mich.) 
D 10.50 20.00 42.50 62.50 105.00 
N 12.50 25.00 60.00 100.00 150.00 


ANN ARBOR, 
homes; 98.9% 
homes; Washtenaw 
Chans. 20, *26. 

WHRV, Ilkw, 
O’Connor 

D 6.40 8.00 14.40 28.80 

N 8.00 10.00 18.00 36.00 

WPAG, lkw-D, 1050ke, 
Conlan 

D 8.00 8.00 16.00 32.00 48.00 80.00 

WPAG-FM, Chan. 254, 98.7mc, 2.2kw, 
McGillvra, Bonus daytime only 

N 4.00 4.00 16.00 24.00 


48,251 
radio; 
Co; 


11,552 
radio 
alloc.: 


pop.; 

11,425 
TV 

1600kce, 


ABC, Walker, 


38.40 48.00 
48.00 60.00 


McGillvra, 


40.00 


BAD AXE, 2,973 pop.; Huron Co.; TV 
alloc.: Chan. 46. 


WLEW, 250w-D, 1540kce, Gill-Keefe & 
Perna 

D 3.50 5.00 10.00 20.00 30.00 50.00 
BATTLE CREEK, 48,666 pop.; 15,133 
homes; 98.3% radio; 14,876 radio 
homes; Calhoun Co.; TV _ alloc.: 


Chans. 58, 64. 


2 AM affiliates, average 1-time rates 





D 6.75 7.25 16.25 29.00 43.50 72.50 
N 8.50 9.00 21.50 38.00 57.00 95.00 





WBCK, lkw, 930kc, MBS, Burn-Smith, 
Conlan 


D 7.00 8.00 17.50 28.00 42.00 70.00 

N 9.00 10.00 25.00 40.00 60.00 100.00 

WELL, 250w, 1400kc, ABC, Bolling 

D 6.50 6.50 15.00 30.00 45.00 75.00 

N 8.00 8.00 18.00 36.00 54.00 90.00 

WELL-FM, Chan. 271, 102.lmc, 45kw, 
Bonus 


BAY CITY, 52,523 pop.; 15,268 homes; 
98.3% radio; 15,008 radio homes; Bay 
Co.; TV alloc.: Chans. 5, 63, *73. 

WBCM, li1kw-D, 500w-N, 1440kc, ABC, 
Hollingbery, Hooper 

D 8.50 8.50 16.00 30.00 44.00 75.00 

N 12.00 12.00 24.00 44.00 44.00 100.00 


WBCM-FM, Chan. 241, 96.1mc, 4lkw, 
Hollingbery, Bonus 

WGRO, 500w-D, 1260kc, Sears & Ayer 

D 5.00 12.00 24.00 36.00 60.00 


BENTON HARBOR, 18,769 pop.; 5,815 
homes; 97.4% radio: 5,664 radio 
homes; Berrien Co.; TV alloc.: Chan. 
42. 

WHFB, 1kw-D, 1060kc, Holman, O’Con- 
nor 


D 8.00 9.00 14.00 28.00 42.00 70.00 

WHFB-FM, Chan. 260, 99.9mc, 9.2kw, 
Holman, (Bonus daytime only) 

N 3.00 4.00 8.00 12.00 20.00 


BIG RAPIDS, 6,736 pop.; Mecosta Co.; 
TV alloc.: Chan. 39. 


10,425 pop.; 3,137 homes; 
radio; 3,040 radio homes; Wex- 
TV alloc.: Chans. 13, 45. 


1240kc, MBS, KBS, Hol- 


CADILLAC, 
96.9% 
ford Co.; 

WATT, 250w, 
man 
(Sold in combination with WTCM, 
Traverse City, WATZ, Alpana & 
WMBN, Petoskey, Mich.) 


D 10.50 20.00 42.50 62.50 105.00 
N 12.50 25.00 60.00 100.00 150.00 
CALUMET, 1,256 pop.; Houghton Co.; 


TV alloc.: Chan. 13. 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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CHEBOYGAN, 5,687 pop.;: Cheboygan 
Co.; TV alloc.: Chans. 4, 36. 


COLDWATER, 8,594 pop.:; 
TV alloc.: Chan. 24. 
WTVB, 5kw-D, 500w-N, 
McGillvra 
SB 1M 
D 5.00 7.50 13.50 
N 5.00 7.50 13.50 
WTVB-FM, Chan. 252, 
McGillvra 
D 2.00 
N 2.00 


Branch Cx 


1590ke, KBS, 


5M 15M 
18.75 
18.75 

98.3mc, 


30M 1Hr 


36.00 60.00 
36.00 60.00 
0.3lkw, 


2.00 
2.00 


4.00 
4.00 


6.00 10.00 
6.00 10.00 


DEARBORN, 94,994 pop.; 26,687 homes; 
99.1% radio; 26,447 radio homes; 
Wayne Co. 

WKMH, 5kw-D, 
ley-Reed 

D 22.50 


lkw-N, 1310kc, Head- 


45.00 90.00 135.00 225.00 


N_ 22.50 45.00 90.00 135.00 225.00 

WKMH-FM, Chan. 262, 100.3me, 
25.5kw, Bonus 

DETROIT, 1,849,568 pop.; 513,153 
homes; 98.7% radio; 506,482 radio 


homes; Wayne Co.; TV alloc.: Chans. 
2 (WJBK-TV), 4 (WW4J-TV), 7 
(WXYZ-TV), 50, *56, 62. 


4 AM affiliates, average 1-time rates 
D 53.03 57.40 84.00 168.00 252.00 420.00 
N 87.95 95.45 139.50 279.50 413.50 697.50 





2 AM nonaffiliates, average 1-time rates 


D_ 25.00 25.00 50.00 100.00 150.00 250.00 
N 21.50 21.50 45.00 90.00 135.00 225.00 


CKLW (Windsor, Ont.), 50kw, 800kc, 
MBS, Young 


D 30.00 30.00 60.00 120.00 180.00 300.00 
N_ 60.00 60.00 120.00 240.00 360.00 600.00 


CKLW-FM, Chan. 230, 93.9mc, 0.25kw, 
Bonus 


WEXL, 250w, 
WJBK, 250w, 


1340ke 
1490kce, 


(See Royal Oak). 
Katz, Pulse 


D 25.00 25.00 50.00 100.00 150.00 250.00 
N 25.00 25.00 50.00 100.00 150.00 250.00 





WITH 


PORT HURON 


31% 


OF THE NIGHTTIME 
AUDIENCE AND 


30% 


OF THE TOTAL 
AUDIENCE SURVEYED* 


Nov. 4, 1951. 


* Conlan: 


. A 1000 WATT 
ABC STATION 


COVERING MICHIGAN'S 
THUMB 


Telecasting 


Le 





boygan 


th Co.: 
KBS, 


[I lHr 


0 60.00 
0 60.00 
0.3lkw, 


0 10.00 
0 10.00 


homes; 
homes; 


Head- 


0 225.00 
0 225.00 
.00.3mce, 


513,153 

radio 
Chans, 
vw), 9 


rates 
0 420.00 
0 697.50 


1e rates 
0 250.00 
0 225.00 


800kce, 
0 300.00 
0 600.00 
0.25kw, 
1 Oak). 
e 

0 250.00 
0 250.00 


—_—_—_—____ 


ON 


VATT 


SAN'S 


sting 





——7E 


| 


rn pn ae cee 
























WJBK-FM, Chan. 226, 93.1mc, 30kw, | EAST LANSING, 3,749 | GLADSTONE, 4,831 pop.; Delta 
Bonus homes; 99.6% radio; radio TV alloc.: Chan, 40. 
JIBK-TV, Chan. 2, 8.3kw- is . . r — ‘ 
ba y bd CBS, DuMont. v — homes; Ingham Co.; TV alloc.: Chan. | GRAND HAVEN, 9,536 pop.: 
Pulse 60. Co. 
SB 1M 5M 15M 30M 1Hr | EAST TAWAS, 2,040 pop.; Iosco Co.; |" ep nN: 250w, 1490ke 
D 150.00 150.00 210.00 336.00 504.00 840.00 | TV alloc.: Chan. 25, 


N 250.00 250.00 350.00 560.00 840.00 1,400.00 


WJLB, 250w, 1400kc, Forjoe, Pulse 
D 25.00 25.00 50.00 100.00 150.00 250.00 





ESCANABA, 15,170 pop.; 
97.1% radio; 4,344 radio homes; Delta 


4,474 homes; 


GRAND RAPIDS, 176,515 pop.:; 
homes; 98.3% radio; 53,254 





c2.s 


Ottawa 


54,175 


radio 


homes; Kent Co.; TV alloc.: Chans 


N 18.00 18.00 40.00 80.00 120.00 200.00 Co.: TV alloc.: Chan. 3 8 (WOOD-TV, now Chan. 7), *17, 23. 
WJLB-FM, Chan. 250, 97.9mc, 30kw | wppc ikw, 680kc, MBS, Walk / Aer aniiuias conse 
(Same as above) Z A e 2 . alker 3 AM affiliates, average 1-time rates 
WJR, 50kw, 760kc, CBS, Petry, Pulse | SB 1M SM tbl je a BS 
D 82.50 100.00 110.00 220.00 330.00 550.00 4 {00 to. 0. 9.83 10.42 17.33 36.00 52.00 86.67 
N 150.00 180.00 200.00 400.00 600.00 1,000.00  N 9.00 27.50 45.00 60.00 90.00 | N 17.67 18.33 31.33 61.00 90.67 151.67 
JJR-FM, Chan. 242, 96.3mc, 24kw, “LIN 3 14° , ‘ = = ; ; 
bag ig Bonus — rs ee pape 48,162 mse 2 AM non-affiliates, average 1-time 
WLDM (FM), Chan. 238, 95.5mc, 20kw a eee oe —a ae re 
D 10.00 17.50 45.00 70.00 120.00 Genesee Co.; TV 12, D 6.00 9.00 17.50 35.00 52.50 87.50 
N 12.50 22.50 50.00 80.00 140.00 16, *22, 28, (Trans-American Tel. | WFRS : ae aah es 
WWJ, 5kw, 950kc, NBC, Hollingbery, Corp.). RS (FM), Chan. 223, 92.5mc, 10.5kw 
Pulse eee —_ D 3.00 6.00 9.00 18.00 27.00 45.00 
D 57.60 57.60 96.00 192.00 288.00 480.00 | 3 AM affiliates, average 1-time rates N 5.25 9.00 12.00 24.00 38.00 60.00 
N 76.80 76.80 128.00 256.00 384.00 640.00 D 12.17 12.17 19.60 37.53 58.80 93.00 WFUR, 1kw-D, 1570kc, Best 
“ten tea bee 10.5kw, | N 18.07 18.07 33.33 61.67 92.00 151.67 | D 6.00 8.00 15.00 30.00 45.00 75.00 
WWJ-TV, ‘Chan. 4, 10.25kw-aur.; 2 AM non-affiliates, average 1-time —.. Ikw-D, 1410ke, McGillvra, 
20.5kw-vis.; NBC, Hollinbery, Pulse rates sti ' 7 
D 168.00 168.00 210.00 336.00 504.00 840.00 | D 7.38 12.50 22.00 33.00 55.00 | D 10.00 20.00 40.00 60.00 100.00 
N_ 252.00 252.00 350.00 560.00 840.00 1,400.00  —— ——-- N 12.00 24.00 48.00 72.00 120.00 
WXYZ, 5kw, 1270kc, ABC, ABC Spot WAJL (FM), Chan, 296, 107.1mc, 0.4kw WJEF, 250w, 1230kc, CBS, Avery- 
Sales (No rates available) Knodel, Hooper 
D 42.00 42.00 70.00 140.00 210.00 350.00 és , D 9.00 10.75 16.00 32.00 48.00 80.00 
. WBBC, lkw, 1330kc, MBS, Weed 9. 4 00 32. : 
N 65.00 65.00 110.00 220.00 330.00 550.00 | ge oe : N 16.00 18.00 30.00 55.00 80.00 135.00 
WXYZ-FM, Chan. 266, 101.1mc, 30kw D 11.00 11.00 17.00 34.00 51.00 85.00 " a — = 
acai : : . . ’ | N 14.70 14.70 27.00 54.00 82.00 135.00 —_ Chan, 229, 93.7me, 115kw 
( ) 
WXYZ-TV, Chan, # 13.9kw-aur.; WCLC, lkw, 1470kc, McGillvra WLAV. 250w, 1340k AB Pears 
27.9kw-vis.; ABC, ABC Spot Sales D 9.00 15.00 24.00 36.00 60.00 — ve ialianiaaain 
N 235.00 255,00 312.50 300.00 730-00 1,280.00 al 12.50 24.00 48.00 72.00 120.00 | D 8.00 8.00 16.00 36.00 48.00 80.00 
as 7 F ; ‘ : 4 WFDF, lkw, 910kc, ABC, Katz, BMB, N 12.00 12.00 24.00 48.00 72.00 120.00 
Hooper WLAV-FM, Chan. 245, 96.9mc, 3kw, 
D 15.00 15.00 25.00 45.00 75.00 110.00 Ds gg Ricca —— 
° ° ° « 9° 7 » w, “ cc, 2 é ’ 
For the Best in radio in | N 22.00 ae 45.00 75.00 110.00 180.00 ae . ‘ —_ 
| WMRP, 250w-D, 1510kc D 12.50 12.50 20.00 40.00 60.00 100.00 


GRAND RAPIDS 


D 5.75 
contact WTAC, lkw-D, 
Raymer 
HIL F. BEST |) ‘1030 1050 


g N 17.50 17.50 
representatives 


Radio Station WFUR 


D 4.80 4.80 








The greatest General Motors plant 
city in the world . . . that’s bustling, 
booming Flint. Saturating this whole 
area with their sales messages is 
Flint’s first station WFDF.... 


Record earnings—$1613. above the 
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10.00 20.00 30.00 50.00 


500w-N, 600kc, NBC, 
16.80 33.60 50.40 84.00 
28.00 56.00 84.00 140.00 


GAYLORD, 2,271 pop.; Otsego Co. 
WATC, 1kw-D, 900kc, Holman 
9.60 24.00 36.00 60.00 





national average, mean record retail 
sales—$238 million dollars last year. 
With $500,000,000 in defense con- 
tracts awarded to Flint, earning and 
spending ability in this rich area 
still grows! 

Sell FLINT—the BIG market through WFDF— 

its FIRST station! OUR 31st YEAR IN FLINT! 


BASIC AMERICAN BROADCASTING COMPANY 
910 KILOCYCLES 


Associated with WOOD Grand Rapids—WFBM and 
WEBM-TV Indianapolis—WEOA Evansville. 


REPRESENTED BY THE KATZ AGENCY 


N 25.00 25.00 40.00 

WOOD-TV, 
28.5kw-vis.; 
Mont, Katz, Pulse 


Chan. 4 


80.00 120.00 200.00 
14.5kw-aur.; 
ABC, CBS, NBC, Du- 


D 25.00 50.00 62.50 100.00 150.00 250.00 


N 50.00 100.00 125.00 200.00 300.00 500.00 
HANCOCK, 5,223 pop.; Houghton Co.; 


TV alloc.: Chan. 10. 















FLINT 
MICH. 


Lee COMO SoU eS ZN SI 


= BIG market 


August 18, 1952 


HOLLAND, 


15,858 pop.;: 


4,803 


homes; 


99.1 radio; 4,760 radio homes; Ot- 
tawa Co 
WHTC, 250w, 1450kc, Best, Conlan 
SB 1M 5M 15M 30M t1Hr 
D 4.00 4.00 8.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 24.00 40.00 60.00 
HOUGHTON, 3,829 pop.; Houghton Co.,; 
TV alloc.: Chan, 19. 
WHDF, 250w 1400kc, MBS, Walker, 
Conlan 
D 3.50 3.50 8.00 15.00 22.00 36.00 
N 5.00 5.00 12.00 24.00 36.00 60.00 
IRON MOUNTAIN, 9,679 pop.; Dickin- 
son Co.; TV alloc.: Chans, 9, 27. 
WMIQ, 250w, 1450kc, ABC 
D 6.00 6.00 10.00 16.00 24.00 40.00 
N 8.00 8.00 14.00 24.00 36.00 60.00 


IRON RIVER, 4,048 pop.; 
Chan. 12 
250w, 


alloc 
WIBK, 
Conlan 
D 
N 


5.00 10.00 
7.00 16.50 


1230kc, 


18.00 
30.00 


MBS, 


26.00 
45.00 


Iron Co.; TV 


Walker, 


45.00 
75.00 


IRONWOOD, 11,466 pop.; 3,565 homes; 


97.4% 


radio; 


3,472 


radio 


homes; 


Gogebic Co.; TV alloc.: Chan, 31. 


WJMS, 


D 4.00 
N 7.00 


ISHPEMING, 


Co. 


WJPD, 250w 
3.50 8.00 
5.00 12.00 


‘ontinued on page 


lkw, 
O’Connor 

6.00 12.00 
9.00 18.00 


630kc, 


24.00 
36.00 


8,962 pop.; 
1240ke 


15.00 
24.00 


MBS, 


Walker, 


36.00 
54.00 


60.00 
90.00 


Marquette 


22.00 
36.00 


94) 


36.00 
60.00 


the BEST in radio in 
HOLLAND, MICHIGAN 


HIL 


sprees, Zh 
a ee 


WHTC 
F. BE 


Representative 


5 
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SPOT RATE FINDER 
(Continued from page 93) 
JACKSON, 51,088 pop.; 16,036 homes; 


98.3% radio; 15,763 radio homes; 
Jackson Co.; TV alloc.: Chan. 48. 


1 Ironwood 


2 AM affiliates, average 1-time rates 
SB IM 5M 15M 30M 1Hr 

D 10.00 10.00 15.00 28.75 48.75 87.50 

N 10.00 10.00 15.00 28.75 48.75 87.50 


WIBM, 250w, 1450kc, ABC, Holman, 





Forjoe 
D 7.50 7.50 12.00 22.50 37.50 75.00 
N 7.50 7.50 12.00 2 


I 50 37.50 75.00 

WIBM-FM, Chan, 222, 92.3mc, 16kw, 
(No rates available.) 

WKHM, ikw, 970kc, MBS, Headley- 
Reed, Pulse, Conlan 

D 10.00 10.00 18.00 35.00 60.00 100.00 

N 10.00 10.00 18.00 35.00 60.00 100.00 
KALAMAZOO, 57,704 ~—s pop; 16,950 
homes; 98.3% radio; 16,662 radio 
homes; Kalamazoo Co.; TV alloc.: 
Chans,.8 (WKZO-TV), 36. 

WGFG, likw, 1360kc, ABC, H-R Reps. 

D 6.00 6.00 17.50 28.00 42.00 70.00 

N_ 10.00 10.00 25.00 40.00 60.00 100.00 

WKZO, 5kw, 590kc, CBS, Avery- 
Knodel, Pulse 

D 10.50 12.75 18.00 36.00 54.00 90.00 

N_ 17.00 20.00 30.00 60.00 90.00 150.00 

WKZO-TV, Chan. 3, 8kw-aur.; 16kw- 
vis.; ABC, CBS, NBC, DuMont, 
Avery-Knodel, Videodex 

D 35.00 70.00 100.00 150.00 225.00 375.00 

N_ 50.00 100.00 140.00 200.00 300.00 500.00 

LANSING, 92,129 pop.; 28,403 homes; 
98.7% radio; 28,034 radio homes; 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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Ingham Co.; TV alloc.: Chans. 6 


























| jsnawassee|  [canuano | wacom 
(WJIM-TV), 54. 1 Holand ___ —l nang a | @mpontiac 
_—_ — | Mt. Clemens (1 
2 AM affiliates, average 1-time rates A | ¢ onal 
SB 1M 5M 15M 30M 1Hr ile 
D 8.50 8.50 16.00 30.00 45.50 75.00 — Tak Park (9) 
| N 9.50 9.50 19.00 36.00 54.50 90.00 Kalamazoo [2)A\ x" Ann Arbor(2 Deaborn 
WILS, 5kw-D, 1kw-N, 1320kc, MBS, f | xavamazoo | CALHOUN nenson | Wyandotte Off 
Rambeau, Hooper TiBentor Harbor eS aa: 
D 10.00 10.00 20.00 36.00 55.00 90.00 i Coldwater 
N_ 10.00 10.00 20.00 36.00 55.00 90.00 rs sola 
WJIM, 250w, 1240kc, ABC, H-R Reps., vucgie [7])| BRANCH _— 
Hooper RL ae 
D 7.00 7.00 12.00 24.00 36.00 60.00 


N 


Represented nationally by THE BOLLING CO. + 250W * 1400 WE LL WELL-FM 








9.00 9.00 18.00 36.00 54.00 90.00 


A I LY | ff fh a 8 


Battle Creek’s top-rated station 


and the best buy because... 


-~ ] 
* 27 years of making Saini —e tiles 


2 a sotnil trading area of 198,299 


* Mfiliated with ~liieaiieais slg. Company 


Ot ht tt a te ee 


—s2 








t 


Telecastin 


a 


oo ern ee ne ene 
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WD 
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ws IM-TV, Chan. 6, 2.5kw-aur.; 5kw- 
s.; ABC, CBS, NBC, DuMont, H-R 
Reps. 
SB IM 5M 15M 30M 1Hr 
D 50.00 50.00 87.50 140.00 210.00 350.00 
N 75.00 75.00 120.00 190.00 285.00 475.00 
LAPEER, 6,143 pop.; Lapeer Co. 
LUDINGTON, 9,506 pop.; 
TV alloc.: Chan. 18. 


Mason Co.; 


WKLA, 250w, 1450kc, ABC, Burn-Smith 
D 2.00 2.00 4.00 8.00 12.00 20.00 
N 4.00 4.00 8.00 16.00 24.00 40.00 


MANISTEE, 8,642 pop.; 
TV alloc.: Chan. 15. 


Manistee Co.; 


WMTE, 250w, 
D 3.40 3.40 
N 4.00 4.00 


1340kce, Best 
7.50 15.00 
9.00 18.00 


24.00 40.00 
30.00 50.00 


MANISTIQUE, 5,086 pop.; 
Co.; TV alloc.: Chan. 14. 


Schoolcraft 


MARINE CITY, 
Co. 


4,270 pop.; St. Clair 
WSDC, lkw, 1590kce, Best 
D 4.00 6.00 15.00 30.00 
N 4.00 6.00 15.00 30.00 


50.00 75.00 
50.00 75.00 


MARQUETTE, 17,202 pop.; 4,574 homes; 
97.8% radio; 4,473 radio homes; Mar- 
quette Co.; TV alloc.: Chans. 5, 17. 


WDMJ, 1320kce, 
BMB 
D_ 6.00 


N_ 8.00 


lkw, MBS, Conlan, 
6.00 10.00 16.00 24.00 40.00 
8.00 14.00 24.00 36.00 60.00 


MIDLAND, 14,285 pop.; 4,056 homes; 
98.6% radio; 3,999 radio homes; Mid- 
land Co.; TV alloc.: Chan. 19. 


WMDN, 250w, 1490ke 

D 3.00 4.00 8.00 16.00 25.00 42.00 
N 3.00 4.00 8.00 16.00 25.00 42.00 
Note: All rates one-time. Population, 
home and radio home figures given for 


cities over 10,000. Sources: See fore- 
word. 


MARKET INDICATORS FOR MICHIGAN 


CLASSIFICATIONS FIGURES YR. 
6,371,766 7°50 
4,503,084 750 
1,868,682 ’50 
1,791,639 750 


Population 


Urban Population 


Rural Population 


Total Homes 


Percentage Radio ............. 98.1% 0 
NN NIN ois os nici dase 1,753,964 7°50 
Retail Sales $7,527,122,000 51 
DU 825.5 oN eed oNees 2,555,257 751 
INN 5 lookback a wae ee 2,155,600 °52 
New Construction ....)... 6.5... $1,297,000,000 751 


era ee $ 473,611,992 ’49 
$4,131,989,530 7°51 


(1) Old urban definition of Census Bureau. 


Internal Revenue Collections... 


Note: 1951 Retail Sales, copyright 1952 * 


unlicensed. For other sources see foreword. 


MOUNT CLEMENS, 17,027 pop.; 4,813 


homes; 98.2% radio; 4,726 radio 2 AM affiliates 
homes; Macomb Co. F SB iM 
WMLM (FM), Chan. 292, 106.3 me, ¥ 
0.34kw > 6.00 
SB IM 5M 15M 30M i1Hr 
D 4.17 9.80 14.80 23.20 40.00 Ww KBZ. ikw, 850ke, 
N 6.25 14.70 22.30 34.80 60.00 (CP 5kw) 
D 6.00 
MOUNT PLEASANT, 11,393 pop.; 2,954 N 
homes; 97.0% radio; 2,865 radio 
rae Isabella Co.; TV alloc.: Forjoe, Bonus 
WCEN, l1kw-D, 500w-N, 1150kc 


D_i+5.40 14.00 28.10 42.15 70.00 | N 
N 4.85 12.65 25.30 37.90 63.25 WMUS, 1kw-D, 


D 4.00 4.00 
MUSKEGON, 48,429 pop.; 14,813 homes; 
98.3% radio; 14,561 


radio homes; 
Muskegon Co.; TV alloc.: Chans. 29, 
35. 


Sales Management.” 


OAK PARK, 5,267 pop.; 


FIGURES YR. 


5,256,106 

(1) 3,454,867 
(1) 1,801,239 
1,396,014 
93.4% 
1,271,499 
$5,941,538,000 
2,432,684 
1,252,600 

$ 430,100,000 
$ 366,270,712 
$2,747,570,685 


"40 
*40 
"40 
"40 
"40 
"40 


"48 
50 
"45 
"40 
"44 
50 


Further reproduction 


30M 


ABC, Meeker 


WKNK, 5kw, 1600kc, MBS, Best 
D 6.00 12.00 24.00 36.00 60.00 
10.00 20.00 40.00 60.00 100.00 


1090kc, Holman 


average 1-time rates 
5M 15M 1Hr 
6.00 12.00 24.00 36.00 60.00 
Y 10.00 10.00 20.00 40.00 60.00 100.00 


6.00 12.00 24.00 36.00 60.00 
10.00 10.00 20.00 40.00 60.00 100.00 


WKBZ-FM, Chan. 225, 98.9mc, 4.7kw, 


8.00 16.00 24.00 40.00 


Oakland Co 


(Continued on page 96) 





ONLY 


this combination 


WHLS wore muron 
WLEW waa 
covers all 
MICHIGAN'S 
THUMB 


Axe 






* 
BAD AXE 


om 






-..-a combination 


that puts the 





CAMA: A 





















NBC AFFILIATE 
for 
NORTHEASTERN 
MICHIGAN 








@ WITH BILLBOARD MAGAZINE’S 
FIRST PLACE AWARD FOR AUDIENCE 
AND SALES PROMOTION———— 


@ WITH BROADCAST ADVERTISING 
BUREAU’S FIRST PLACE AWARD FOR 
RADIO RESULTS———— 


NATIONAL REPRESENTATIVE—HEADLEY-REED 


IN BROADCASTING, TOO... 


QUALITY ts srme a Factor: 


IT’S PROOF THAT 
WITH BETTER RADIO! 


WSAM 


RADIO BUILDING 
SAGINAW, MICHIGAN 





WSAM SERVES NORTHEASTERN MICHIGAN 


AM 
+ 
FM 





@ WITH THE NATIONAL SAFETY 
COUNCIL PUBLIC INTEREST AWARD— 


@ WITH THE MOST TOP RATINGS 
IN THE LATEST PULSE SURVEY———— 


SAGINAW’S 


FIRST 
STATION! 


* 


power where the 
population is. 
ff pe 






1400 ON YOUR 


abs 


bs 


cH 
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August 18, 1952 ® 
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LOOKING AT 





AT OUR RETAIL SALES 


COVERAGE — 
$3,833,635,000 & o 2 


LOOK... YO 


AT OUR FOOD SALES 
COVERAGE a 


AS a \ 
$867,300,000 fs 8 
LOOK... YOST 


AT OUR GEN. MDSE. 
SALES COVERAGE 


$504,620,000 Ay 


Ty 
i 
LOOK... Me 


SONY 


AT OUR DRUG SALES 
COVERAGE 


$152,283,000 


In our 3 primary counties 


W ayne 
O akland 
M acomb 


C ounties 
(WOMC ... our FM affiliate) 


We sell coverage in terms of potential 
sales. Not just “square miles” 


WEXL 


to) ON rey. 4 
DETROIT, MICHIGAN 





MICHIGAN'S OLDEST INDEPENDENT 
SERVING 856,640 RADIO HOMES 
FOR 26 YEARS 


Jacob B. Sparks, Pres. & Gen. Mgr. 
Garnet G. Sparks, V.P. & Ch. Eng. 
Gordon A. Sparks, Sec’y.-Treas. & Mer. 
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MICHIGAN 
SPOT RATE FINDER 
(Continued from page 95) 


OWOSSO, 15,948 pop.; 4,896 homes; 
98.3% radio; 4,813 radio homes; Shia- 
wassee Co. 


WOAP, 250w-D, 1080kce 

SB IM 5M 15M 30M 1Hr 
D 4.50 4.50 9.00 18.00 27.00 45.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 


WOAP-FM, Chan. 276, 103.1mc, lkw, 
McGillvra 


N 2.00 4.00 8.00 12.00 20.00 


PETOSKEY, 6,468 pop.; Emmet Co.; 
TV alloc.: Chan, 31. 


WMBN, 250w, 1340kc, MBS, KBS, Hol- 
man 


(Sold in combination with WTCM, 
Traverse City, WATZ, Alpena & 
WATT, Cadillac, Mich.) 


D 10.50 20.00 42.50 62.50 105.00 
N 12.50 25.00 60.00 100.00 150.00 


PONTIAC, 73,681 pop.; 20,072 homes; 
98.3% radio; 19,731 radio homes; 
Oakland Co.; TV alloc.: Chan. 44. 

WCAR, lkw-D, 1130kc, Pearson 


D 15.60 45.00 65.00 95.00 130.00 


WCAR-FM, Chan. 258, 99.5mce, 25kw, 
Bonus 


PORT HURON, 35,725 pop.; 10,814 
homes; 98.3% radio; 10,630 radio 
homes; St. Clair Co.; TV _ alloc.: 
Chan, 34. 


2 AM affiliates, average 1-time rates 
D 5.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 7.00 14.00 28.00 42.00 70.00 


WHLS, 250w, 1450kc, MBS, Pulse 
D 4.00 6.00 12.00 24.00 36.00 60.00 


N 4.00 6.00 12.00 24.00 36.00 60.00 


WTTH, likw, 1380kc, ABC, Weed 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 


ROGERS CITY, 3,873 pop.; Presque 
Isle Co.; TV alloc.: Chan, 24. 

WHAK, 1kw-D, 960kc 

D 3.50 3.50 7.00 14.00 23.50 35.25 


ROYAL OAK, 46,898 pop.; 13,223 
homes; 99.6% radio; 13,170 radio 
homes; Oakland Co. 

WEXL, 250w, 1340kce, Gill-Keefe & 
Perna. 


D 15.00 30.00 45.00 75.00 125.00 
N 15.00 30.00 45.00 75.00 125.00 
WOMC (FM), Chan. 282, 104.3mc, 
18kw, Bonus 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


BROADCASTING ® 


SAGINAW, 92,918 pop.; 26,739 homes 
97.9% radio; 26,177 radio homes 
Saginaw Co.; TV alloc.: Chans. 51 
57. 





to 


AM affiliates, average 1-time rates 

SB 1M 5M 15M 30M 1H: 
D 9.13 9.13 17.57 32.50 52.40 78.6( 
N 12.73 12.73 24.63 45.60 77.10 128.5( 


WKNX, l1kw-D, 1210kc, Gill-Keefe & 
Perna 


D 7.50 7.50 15.00 28.00 45.00 75.00 


| WSAM, 250w, 1400kc, NBC, Headley- 


| D 9.00 


Reed 
D 9.25 9.25 17.15 33.00 52.80 177.20 
N 13.20 13.20 23.75 46.20 79.20 132.00 


WSGW, likw, 790kc, MBS, Pearson 
9.00 18.00 32.00 52.00 80.00 
N 12.25 12.25 25.00 45.00 75.00 125.00 


SAULT STE. MARIE, 17,912 pop.; 4,967 
homes; 97.4% radio; 4,838 radio 
homes; Chippewa Co.; TV _ alloc.: 
Chans. 8, 10, 28, *34. 


WSOO, 250w-D, 100wW-N, 1230kc, ABC, 

Conlan 
D_ 6.00 
N_ 8.00 


6.00 10.00 16.00 24.00 40.00 
8.00 14.00 24.00 36.00 60.00 


| STURGIS, 7,786 pop.; St. Joseph Co 


WSTR, 500w, 1460kc, McGillvra 
D 250 4.75 7.50 12.00 18.00 30.00 


N 2.50 4.75 7.50 12.00 18.00 30.00 


TRAVERSE CITY, 16,974 pop.; 4,196 

homes; 96.4% radio; 4,045 radio 
homes; Grand Traverse Co.; TV 
alloc.: Chans. 7, 20, *26. 


| WTCM, 250w, 1400kc, MBS, KBS, Hol- 


man 


(Sold in combination with WATZ, Al- 
pena, WATT, Cadillac, & WMBN, 
Petoskey, Mich.) 


D 10.50 20.00 42.50 62.50 105.00 
N 12.50 25.00 60.00 100.00 150.00 


WEST BRANCH, 2,098 pop.; Ogemaw 
Co.; TV alloc.: Chan. 21. 


WYANDOTTE, 36,846 pop.; 10,266 
homes; 99.1% radio; 10,174 radio 


homes; Wayne Co. 


WJIW (FM), Chan. 276, 103.1mc, lkw 





(No rates available) 


For the Best in radio in 
NORTHERN MICHIGAN 
contact 


HIL F. BEST 
Representatives of 
Radio Station WHAK 
ROGERS CITY 





Telecasting 


OO 


County 


Alex 

Alge: 

Allega 
Alpen 
Antrin 
Arenat 
Baragé 
Barry 
Bay 

Benzie 
Berrie 
Branc 
Calhot 
Cass 

Charle 
Chebo: 
Chippé 
Clare 
Clinto 
Crawf 
Delta 
Dickin 
Eaton 
Emme 
Genes 
Gladw 
Gogeb 
Grand 
Gratio 
Hillsd: 
Hough 
Huron 
Ingha! 
Ionia 
Iosco 
Iron . 
Isabel 
Jacks« 
Kalan 
Kalka 
Kent 


Note: 





BR< 
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MICHIGAN MARKET DATA BY COUNTIES 

























mes 1949 Mfg. 
51 1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Incomes Automobiles ployment Ist Oftr. 
BEGORE aicossecscssccas 5,856 5,463 7.2 5,856 1,732 1,637 94.5 1,130 4,376 $ 1,314,076 1,877 95 73,000 
AIBET . nse ccccccccccsces 10,007 10,167 1.6 4,339 5,668 2,759 2 + 93.3 1,905 8,977 845,904 2,430 1,032 778,000 
tes Serre re er 47,493 41,839 13.5 11,558 35,935 13,977 3,572 97 10,018 46,708 14,642,577 15,642 2,396 1,901,000 
AIDENA .cccccccccccces 22,189 20,766 6.9 13,135 9,054 6,123 5.811 94.9 4,225 23,969 2,060,377 6,936 1,914 1,392,000 
1H: 0S Ee 10,721 10,964 2.2 10,721 3,190 3,002 94.1 2,145 8,995 2,626,869 3,116 252 150,000 
78.61 PER Eee re rr ee 9,644 9,223 4.5 9,644 2,739 2,569 93.8 1,726 9,989 2,452,916 3,117 61 33,000 
: Baraga 8,037 9,356 —14.1 8,037 2,263 2,15 95.2 1,895 6,989 759,959 2,217 834 613,000 
128.51 oad ene ce ac 26,183 22,613 15.8 6,096 20,087 7,900 7,679 97.2 5,715 22,760 6,528,091 8,550 2,103 1,448,000 
RT cccacccssssessces . 88,461 74,981 18.0 55,690 32,771 24,741 24,22 97.9 17,420 95,702 9,258,428 27,064 10,843 7,943,000 
= Benzie ..... ee ee 8,306 7,800 6.5 8,306 2,367 2 95.9 1,795 8,203 3 2,847 258 116,000 
DD PETION occ caceccves 115,702 89,117 29.8 58,182 57,520 34,548 33,719 97.6 22,559 138,951 17,127,548 41,107 17,087 13,595,000 
fe & j Branch 30,202 25,845 16.9 8,594 21,608 8,833 8,586 97.2 6,774 31,249 8,711,410 10,315 1,926 1,248,00( 
MR isc ee ican ewes 120,813 94,206 28.2 82,181 38,632 34,550 33,963 98.3 24,493 147,146 9,820,558 39,550 18,735 15,352,000 
| CE cose cccscsccescces 28,185 21,190 28.6 6,542 21,643 8,632 8,339 96.6 5,478 23,085 6,187,587 9,432 1,325 900 ,000 
75.00 ff Charlevoix ............ 13,475 13,031 3.4 5,723 7,752 3,999 3,795 94.9 2,706 2,229 1,740,024 4,100 518 325,000 
D CODOFERE o6sccccccees 13,731 13,644 0.6 5,687 8,044 3,872 3,609 93.2 2,545 15,105 1,177,889 3,559 479 236,000 
dley- | COWIE. oc cicccccssscs 29,206 27,807 5.0 17,912 11,294 7,996 7,660 95.8 5,597 33,566 1,919,169 7,458 2,135 1,441,000 
. SER) ibid Sik ane be ena 10,253 9,163 11.9 10,253 2,950 2,814 95.4 1,889 9,737 2,010,711 3,582 279 188,000 
| SS a ee 31,195 26,671 17.0 6,673 24,522 8,701 8,501 97.7 6,428 21,567 10,110,371 9,970 712 515,000 
77.20 : EONS oc ikccctsscicn 4,151 3,765 10.3 4,151 1,238 1,186 95.8 740 4,329 85,937 1,272 94 36,000 
132.00 | NN) cas a. Ainesaoime owe aei0s 32,913 34,037 —3.3 20,001 12,912 9,377 8,983 95.8 7,286 33,010 2,910,477 9,207 1,985 1,336,000 
2 a 24,844 28,731 —13.5 17,975 6,869 7,578 7,343 96.9 6,676 28,367 1,073,856 7,806 3,104 2,201,000 
tcc enebs canmewwe 40,023 34,124 17.3 15,112 24,911 11,891 11,582 97.4 8,801 35,165 9,556,426 13,849 1,479 947,000 
n EO ee er 16,534 15,791 4.7 6,468 10,066 4,798 4,529 94.4 3,189 25,444 1,429,221 5,100 872 565,000 
80.00 RIED os ia6:6 (0:0 w-0:656:0cers 270,963 227,944 18.9 201,857 69,106 77,640 76,320 98.3 56,536 315,840 8,150,061 96,132 57,011 49,912,000 
‘ MN: o.n/0ta0:0e) dae kane 9,451 9,385 0.7 9,451 2,637 2,532 96.0 1,915 7,116 2,226,988 2,881 20 7,000 
125.00 Gogebic 27,053 31,797 —14.9 18,319 8,734 8,077 7,802 96.6 7,106 29,567 644,353 7,384 1,892 1,167,000 
Grand Traverse ....... 28,598 23,390 22.3 16,974 11,624 7,472 7,158 95.8 4,903 38,018 5,009,420 8,621 1,121 730,000 
NID cotatprayecesaavare'e Srareris 33,429 32,205 3.8 11,688 21,741 9,621 9,304 96.7 7,405 35,385 11,993,330 11,210 1,780 1,222,000 
I te 6 hn chi shviaa 31,916 29,092 9.7 7,297 24,619 9,599 9,301 96.9 4,224 30,687 9,988,302 11,220 1,917 1,350,000 
4,967 WMIMUGE  is oes cescicne 39,771 47,631 —16.5 12,263 27,508 11,813 11,506 97.4 11,116 37,979 2,575,938 9,642 2,172 1,351,000 
radio PEE sialgiads')-sib'ewue see 33,149 32,584 1.7 2,973 30,176 9,055 8,774 96.9 6,837 36,133 16,153,556 11,610 1,356 1,296,000 
alloc.: | PREP rreeeree 172,941 130,616 32.4 135,356 37,585 49,447 48,755 98.6 34,502 233,571 9,006,455 59,791 23,440 21,455,000 
EE.) xikrh ath orb e160 ete . 38,158 35,710 6.9 13,655 24,503 10,950 10,622 97.0 8,553 34,369 9,166,781 12,525 2,468 1,614,000 
Iosco 10,906 8,560 27.4 10,906 3,330 3,203 96.2 1,862 11,856 1,146,559 3,608 597 436,000 
ABC, ES rr - 17,692 20,243 —12.6 4,043 13,644 5,283 5,061 95.8 4,382 20,220 877,791 5,587 441 248,000 
abs dead cena 28,964 25,982 11.5 11,393 17,571 7,605 7,308 96.1 5,628 25,796 7,218,547 8,749 1,049 814,000 
CO ee coe 107,925 93,108 15.9 61,325 46,600 30,692 30,140 98.2 23,193 128,150 9,317,526 35,816 12,756 11,053,000 
40.00 MOIAMAZOO «2.2.5 coos Aeeeee 100,085 . 26.6 83,332 43,375 36,677 36,127 98.5 25,472 148,894 8,243,531 42,141 19,562 15,202,000 
60.00 ED a s0.000.0 200 fs 4,597 5,159 —10.9 4,597 1,352 1,257 93.0 891 3,028 790,825 1,460 20 25,000 
: BE. Bb Sabha weed on anekew 288,292 246,338 17.0 226,817 61,475 85,525 84,071 98.3 63,953 356,757 13,466,916 97,495 45,444 38,062,000 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. (Continued on page 98) 
Co 
30.00 | 
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4,196 
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" ‘ ° Ad . Young, Jr. Inc. L2.¢ 
AK Guardian Bldg. Detroit, | dam J. Young, Jr. Inc J. E. Campeau MUTUAL 


National Rep. President 
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1952 


Note: All rates one-time. Population, 
home and radio home figures given for 


MICHIGAN MARKET DATA BY COUNTIES 


D 7.08 7.13 
See fore- N 13.00 13.50 
Marketbook 





average 1-time rates 


11.48 21.92 38.00 67.50 
21.40 41.50 73.00 126.67 


ELY, 5,474 pop.; St. Louis Co.; TV al- | 


loc.: Chan. 


16. 


BROADCASTING °® 


(Continued from page ?7) 








1949 iAfg, 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1950 Mfg. Em- Payroll; 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr 
Keweenaw 2,918 4,004 —27.1 2,918 916 871 95.1 871 1,212 50,369 729 160 114 000 
Lake 5,257 4,798 9.6 5,257 1,730 1,566 90.5 871 3,670 637,057 1,601 
Lapeer 35,794 32,116 11.5 6,143 29,651 8,928 8,723 97.7 4,023 31,614 10,804,847 11,068 900 653.000 
Leelanau ........ 8,647 8,436 2.5 8,647 2,374 2,232 94.0 493,988 5,277 2,863,528 2,958 100 36 000 
Lenawee 64,629 53,110 21.7 25,186 39,443 18,743 18,349 97.9 20,880 75,166 17,272,407 23,355 9,018 7,23¢ oon | 
Livingston 26,725 20,863 28.1 4,353 22,372 7,782 7,626 98.0 8,881 27,230 6,197,731 9,645 1,214 874.006 
ROD Hosa c asec 8,147 7,423 9.8 2,802 5,345 1,646 1,532 93.1 7,707 6,311 405,908 1,696 667 346,000 
Mackinac 9,287 9,438 1.6 2,946 6,341 2,590 2,414 93.2 10,179 8,912 611,024 2,067 148 65 ,000F 
Macomb .. 184,961 107,638 71.8 128,732 56,229 49,445 48,852 98.8 1,939 154,183 10,850,369 62,450 14,995 12 949} 
Manistee 18,524 18,450 0.4 8,642 9,882 5,668 4,897 86.4 6,738 17,602 1,867,130 5,813 2,040 1,148,006 | 
Marquette ....... 47,654 47,144 je 32,636 15,018 13,319 12,879 96.7 8,321 45,926 1,095,383 12,849 2,854 1,700,006 | 
miason 1.4. 20,474 19,378 5.7 9,506 10,968 6,219 5,989 96.3 18,953 24,781 3,822,682 6,704 1,458 973,000 | 
Mecosta 18,968 16,902 12.2 6,736 12,232 5,368 5,094 94.9 31,292 17,167 3,826,241 5,621 722 427 ,00¢ 
Menominee 25,299 24,883 1.7 11,151 14,148 7,068 6,856 97.0 828 20,037 4,478,009 7,496 2,842 1,849.00 
eee 35,662 27,094 31.6 14,285 21,377 9,689 9,398 97.0 2,044 30,227 3,678,297 12,018 8,138 8,176,000} 
Missaukee 7,458 8,034 7.2 7,458 2,027 1,895 93.5 14,882 5,524 2,558,561 2,239 15 5,00 
Pee 75,666 58,620 29.1 22,162 53,504 20,922 20,462 97.8 958 71,796 12,566,492 26,245 8,156 7,540,006 
Montcalm 31,013 28,581 8.5 6,668 24,345 9,486 9,154 96.5 478 35,598 8,577,912 11,150 3,546 2,591,000) 
Montmorency 4,125 3,840 7.4 4,125 1,182 1,090 92.2 2,777 4,416 626,403 1,311 53 19,00 i 
Muskegon .... 121,545 94,501 28.6 85,245 36,300 35,023 34,393 98.2 808 147,858 3,603,043 37,241 22,837 19,864,000} 
TEOWRIEO oo ccccccces 21,567 19,286 11.8 3,056 18,511 6,292 5,996 95.3 1,559 17,237 4,675,162 7,276 1,494 956,000 | 
eee 396,001 254,068 55.9 286,928 109,073 109,138 108,047 99.0 3,182 421,792 9,295,213 147,380 40,183 35,856,00( 
RE, nies cwetaese 16,105 14,812 8.7 16,105 4,696 4,480 95.4 63,095 13,416 5,326,269 5,018 517 357,000 | 
Ogemaw 9,345 8,720 7.2 9,345 2,659 2,486 93.5 4,236 10,528 1,778,130 2,928 108 58,000 
Ontonagon 10,282 11,359 9.5 10,282 2,996 2,873 95.9 23,998 9,108 1,276,651 2,694 826 — 539,000 | 
Osceola 13,797 13,309 3.7 13,797 3,907 3,735 95.6 667 12,291 3,041,630 4,460 372 210,000 
Oscoda ...... 3,134 2,543 23.2 3,134 923 857 92.9 6,923 2,338 521,468 948 20 7,000 | 
MN. Scwinndeaadteucs 6,435 5,827 10.4 6,435 1,738 1,623 93.4 13,549 6,998 877,588 2,175 245 187,000 
Ottawa ...... 73,751 59,660 23.6 31,216 42,535 21,183 20,908 98.7 1,394 79,293 11,207,817 25,803 8,675 6,534,000 
Presgue Isle ......<.. 11,996 12,250 —2.1 3,873 8,123 3,106 2,904 93.5 5,956 9,947 2,610,004 3,497 698 628,000 
MOSCOMMON ...26... 5,916 3,668 61.3 5,916 1,920 1,814 94.5 5,484 8,710 152,484 2,386 75 36,000 
0 153,515 130,468 17.7 105,939 47,576 42,992 42,046 97.8 3,679 163,059 15,495,650 49,237 21,505 17,069,000 
MD scabies canaes 91,599 76,222 20.2 49,266 42,333 26,525 26,021 98.1 4,589 105,044 9,782,225 31,012 9,827 7,999,000 
Be. SONG oc ccceces 35,071 31,749 10.5 14,571 20,500 11,031 10,733 97.3 10,608 42,080 6,711,835 13,323 5,172 3,770,000 
DE acienédieceeeeene 30,837 30,114 2.4 30,837 9,006 8,736 97.0 4,435 29,795 17,536,335 10,952 370 231,000 
Behooleratt ......06ss. 9,148 9,524 3.9 5,086 4,062 2,559 2,426 94.8 25,692 9,489 442,277 2,615 713 379,000 
Shiawassee 45,967 41,207 11.6 19,142 26,825 13,523 13,225 97.8 1,772 48,501 9,408,996 16,040 5,841 4,557,000 
WE. sncccicscseas 38,258 35,694 72 5,994 32,264 10,591 10,220 96.5 1,069 35,305 15,522,515 13,187 946 778,000 
eT Cre ere 39,184 35,111 11.6 5,629 33,555 12,434 12,073 97.1 5,112 40,798 10,151,875 14,259 2,043 1,301,000 
Washtenaw 134,606 80,810 66.6 86,698 47,908 34,585 34,135 98.7 13,200 159,234 11,741,340 41,741 19,088 15,403,000 
WAYNE cccccicccscccccaSeeeee 2,015,623 20.8 2,358,903 76,332 671,076 662,352 98.7 1,517 3,257,650 6,019,974 797,797 535,679 491,228,000 
Wexford 18,628 17,976 3.6 10,425 8,203 5,465 5,257 96.2 6,409 20,828 1,278,227 5,677 1,876 138,000 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
MINNESOTA MARKET INDICATORS FOR MINNESOTA 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
eae 2,982,483 50 2,792,300 40 
SPOT RATE FINDER Urban Population ............ 1,624,914 ’50 (1) 1,390,098 ’40 
- ; ' ural Pepwlation ...........55 1,357,569 °50 (1) 1,402,202 ’40 
RABAN  dIMS BSB Sonn. | PRUNERM IPOD pore GE? homes: | Total Homes «20s. secs 815,757 "50 728,859 
nental Crow Wing Co.; TV alloc.: Chan. 12. | Percentage Radio ............. 97.7% 50 91.2% 40 
6 oe er ae oe Radio Homes ................. 835,275 50 647,499 °40 
N 1.50 3.50 6.00 10.00 15.00 30.00 SB 1M 5M 15M 30M 1Hr | Retail Sales $3,094,894,000 °51 $2,896,613,000 48 
ALBERT LEA, 13,545 pop.; 4,155 2 = eo an = re Pay PUI a 5.6 805ie 008.3, a diem wares 1,217,450 751 1,168,887 50 
homes; 98.1% radio; 4,076 radio ap | ae ere ree 947,000 7°52 641,000 °45 
homes; Freeborn Co.; TV_ alloc.: BRECKENRIDGE, 3,623 pop.; Wilkin % - we wi - ‘ 
Chan. 57. Co. New Construction ............ $ 530,100,000 °51 $ 176,100,000 40 
ee eee Mae, ane KBMW, 250w, 1450ke, Lawson Farm Income .........: Denne $ 960,586,759 °49 $ 636,860,599 7°44 
neapolis) | t. oo “un bap =< 399 | Internal Revenue Collections... $ 785,404,721 51 $ 629,726,416 °50 
D 6.00 7.00 12.00 24.00 36.00 60.00 : ° ———_ 
N 7.00 8.00 16.00 32.00 48.00 80.00 CLOQUET, 7,685 pop.; Carlton Co.; TV (1) Old urban definition of Census Bureau. 
ALEXANDRIA, 6,319 pop.; Douglas alloc.: Chan. 44. Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
Co.: TV alloc.: Chan. 36. WKLK, 250w, 1230 ke, Continental unlicensed. For other sources see foreword. 
KXRA, 250w, 1490ke, Lawson D 275 2275 20.63 30.94 51.56 Ss 
D * "9.00 18.00 38.25 60.00 N 3.00 3.00 22.05 34.38 57.06 
AUSTIN, 23,100 pop.; 6,621 homes; alloc.: Chan. 21. SB 1M 15M 30M 14Hr son, Conlan, BMB 
1% radio: 6.535 ; radio homes; KROX, lkw, 1260kc, Cooke, Lawson 7 : 5 SB 1M 5M 15M 30M” 1H 
Mower Co.; TV alloc.: Chans. 6, 51. D 6.25 12.50 25.00 37.50 62.50 | D 9.00 9.00 15.00 30.00 45.00 75.00 D 4.50 9.00 18.00 27.00 45.00 
KAUS, lkw, 1480kc, MBS, Pearson N 8.00 16.00 32.00 48.00 80.00 N_ 18.00 18.00 30.00 60.00 90.00 150.00 N 6.00 15.00 30.00 45.00 75.00 
y tae oe 4 soe ete DETROIT LAKES, 5,787 pop.; Becker | WEBC, 5kw, 1320kc, NBC, Hollingbery, | FAIRMONT, 8,193 pop.; Martin Co.; TV 
Co.; TV alloc.: Chan. 18. Bulmer & Johnson alloc.: Chan. 40. 
m95.1%, radio: 2,918 radio homes; Belt: | D “sis "325° 9.00" 18.00 36.00 60.00 | D 7.00 ee a ee 
i a Sk ae Be LU nied Melee dn” need & oe see 
ulin 798-3", Tadio; 30.788 radio" homes: St. | WREX, 10kw-D, 5kw-N, 1080kc, MBS, | raRTBAULT, 16,028 pop.: 3,724 homes: 
D 2.50 3.00 6.00 12.00 18.00 30.00 Louis Co.; TV alloc. (Duluth-Su- Weed 97.3% radio; 3,623 radio homes; Rice 
N 450 6.00 12.00 24,00 36.00 60.00 perior, Wis.): 3, 6, *8, 32, 38. D 5.25 5.25 9.45 15.75 31.50 52.50 Co.; TV alloc.: Chan. 
Sea : z N 9.00 9.00 16.20 27.00 54.00 90.00 | KDHL, 1kw, 920kc, Lawson, BMB 
3 AM affiliates, 7 


D 
N 


4.00 6.00 12.00 24.00 36.00 60.00 
6.00 8.00 16.00 32.00 48.00 80.00 


(Continued on page 100) 
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653,000 
36 000 
7,230,000 
874.00 
346,000 
65,000} 
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956,000} 
35,856,000 | 
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7,000 | 
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3,770,000 
231,000 
379,000 
4,557,000 
778,000 
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15,403,000 
11,228,000 
138,000 
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BROADCASTING 


DETROIT HAS 


1A-million _h-million _ 
home radios... carradios... 














%-million 
“Radio only’”’ 
home: -" 





\ 


oe 5% less than 





the average cost- 
per-thousand for 
radio time in Detroit... 
a 4-billion dollar market! 


THE WORLD'S FIRST RADIO STATION 
Owned and Operated by THE DETROIT NEWS 


2 
gan iF 
; (am. Fm) AM—950 KILOCYCLES—5000 WATTS 
Notional Representatives: THE GEORGE P. HOLLINGBERY COMPANY FA—CHANNEL 246—97.1 MEGACTCLES 


Bosic NBC Affiliote 


Associate Television Station WWJ-TV 
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announcement 


UNFOLDED 
COPIES 


of 


the 


1952 


Telecasting 


MAP 


(inserted in 1952 Marketbook) 


ARE AVAILABLE AT 
THESE PRICES 


Single Map—$1.00 
5 copies—$4.50 

10 
25 
50 


copies—$8.50 

copies—$20.00 
copies—$37.50 
copies—$70.00 


BROADCASTING @ TELECASTING 


Readers’ Service 
National Press Bldg. 
Washington 4, D. C. 
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(i) Thief River Falls 





NORMAN 


HUBBARD 


Clay 
cM . BECKER 
()Moorehe 
- (7) Detroit Lakes 


OTTER TAIL 


= (1) Fergus Falls 
(1 )Breckenridge 


GRANT 


Alexandria[y) 


(1) Wadena 





(1) Willmar 


CHIPPEWA 
[1] Montevideo 


Marshall (1) 
LINCOLN 





NOBLES 





Worthington(y) 








MINNESOTA 
SPOT RATE FINDER 
(Continued from page 98) 


FERGUS FALLS, 12,917 pop.; 3,222 

homes; 97.4% radio; 3,138 radio 
homes; Otter Tail Co.; TV _ alloc.: 
Chan. 16. 


KGDE, 1kw-D, 500w-N, 
Walker 
SB 
D 4.00 
N_ 6.00 


1250kc, MBS, 


IM 5M 15M 


6.00 12.00 18.00 60.00 
8.00 16.00 24.00 80.00 


GRAND RAPIDS, 6,019 pop.; Itasca Co.; 
TV alloc.: Chan. 20. 

KBZY, 250w, 1490kc, MBS 

D 4.00 4.00 7.00 14.00 21.00 35.00 

N 6.00 6.00 10.00 20.00 30.00 50.00 


HASTINGS, 6.560 pop.; Dakota, Wash- 
ington Cos.; TV alloc.: Chan, 29. 


HIBBING, 16,276 pop.; 4,870 
98.3% radio; 4,787 radio homes; 
Louis Co.; TV alloc.: Chan. 10. 


WMFG, 250w, 1240kc, NBC 
D 2.80 2.80 4.15 8.30 15.20 27.60 
N 480 4.80 7.20 14.40 26.40 48.00 


INTERNATIONAL FALLS, 6,269 pop.; 

Koochiching Co.; TV alloc.: Chan. 11. 
Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


30M 


36.00 
48.00 


1Hr 


homes; 
St. 


Marketbook 


BELTRAM) 


(1) Bemidji 


MARTIN | 


Fairmont (1) 


KTOE, 5kw-D, 


KOOCHICHING 


Virginiat) 





Hibbing (7) (iEveleth 


(1 Grand Rapids! 


CARLTON 





MORRISON 


1) Little Falls 


MEEKER 


Minneapolis 
St. Paul 


i. 
GOODHUE 
(1) Faribault 


Qa) 


BLUE EARTH 


FREEBORN | MOWER 
| 


| (Austin 





Albert Lea (1) 


LITTLE FALLS, 6,717 pop.; 
Co.; TV alloc.: Chan. 14. 


KLTF, 500w-D, 960kc, Power-Johns 

SB IM 5M 15M 30M 1Hr 
D 2.50 2.50 4.00 9.00 15.00 24.00 
N 3.00 3.90 5.00 10.50 17.50 27.00 


Morrison 


MANKATO, 18,809 pop.; 5,334 homes; 
97.5% radio; 5,201 radio homes; Blue 
Earth Co.; TV alloc.: Chan. 15, 


2 AM affiliates, 
D 4.00 6.00 
N 6.00 8.00 


average 1-time rates 
12.00 24.00 36.00 60.00 
16.00 32.00 48.00 80.00 





1kw-N, 1420kc, ABC 
12.00 24.00 36.00 60.00 
16.00 32.00 48.00 80.00 


1230kc, NBC, Meeker, 


D 4.00 
N 6.00 8.00 


KYSM, 250w, 
Conlan, BMB 
D 4.00 6.00 12.00 24.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 


KYSM-FM, Chan. 278, 47kw, 
Meeker, Bonus 


6.00 


36.00 60.00 


103.5mce, 


MARSHALL, 5,923 pop.; Lyon Co.; TV 
alloc.: Chan, 22, 


| KMHL, 250w, 1400kc, MBS, ABC, Pear- 


son 
D_ 4.00 
N_ 6.00 


6.00 12.00 24.00 36.00 60.00 
8.00 16.00 32.00 48.00 80.00 


BROADCASTING ®@ 


BROADCASTING TELECASTING 


wee mek MAP 
MINNESOTA 


(3) Location of City and number of 
Standard (AM) Broadcasting Stations 


® Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


Scale of Miles 
50, 7 10 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1952, Broadcasting Publications, inc. 


Winona @{1 


MINNEAPOLIS, 521,718 pop.; 159,108 
homes; 98.7% radio; 157,040 radio 
homes; Hennepin Co.; TV _ alloc. 
(Minneapolis-St. Paul): *2, 4 (WCTN- 
TV Minneapolis), 5 (KSTP-TV Min- 
neapolis), 9, 11, 17, 23. 


4 AM affiliates, average 1-time rates 
SB IM 5M 15M 30M 1Hr 

D 29.12 40.62 58.92 88.62 135.00 225.00 

N 43.33 66.25 60.00 165.00 251.25 418.75 


|} 4 AM 

| rates 
D_ 6.25 
N_ 10.00 


non-affiliates, average 1-time 


8.35 
12.00 


18.41 34.58 57.25 100.95 
35.10 63.50 100.00 180.00 





1440kc, Rambeau 
8.00 14.00 28.00 48.00 80.00 


| KEYD, 5kw-D, 
| D 6.00 


| KSTP, 50kw, 1500kc, NBC, Petry 
D 30.00 50.00 60.00 100.00 150.00 250.00 
N_ 80.00 100.00 200.00 300.00 500.00 


KSTP-FM, 
Bonus 


Chan. 271, 102.l1mc, 2kw, 


KSTP-TV, Chan. 5, 17.3kw-aur.; 24.7kw- 
vis.; NBC, Petry 

| D 90.00 121.15 157.50 180.00 270.00 450.00 

| N 180.00 242.30 315.00 360.00 540.00 900.00 


(Continued on page 102) 
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Note: For sources see foreword. 1951 Retail Sales, 


ok % * M 


MINNESOTA 


WLOL, 
Sales 


5kw, 1330ke, 


Avery-Knodel, BMB 
27.00 45.00 75.00 125.00 
43.20 72.00 120.00 200.00 


Free & Peters, Pulse 


D 15.00 22.50 30.00 
N_ 30.00 45.00 


REGIONAL COVERAGE AT LOWER RATES 
MAKES KEYD YOUR BEST TWIN CITY BUY 


KEYD gets regular response from every Minnesota county, 32 
Wisconsin counties, 15 North and South Dakota counties—even 
some northern Iowa counties—proving that KEYD is the greatest 
radio value in the Twin Cities. 


keyd 


—YOUR KEY TO FAMILY LISTENING 
IN THIS GREAT MARKET 


You'll get greater advertising results with KEYD, because KEYD 
gives more listeners and better coverage per dollar invested. 
KEYD’s family interest programming produces loyal audience re- 


sponse from all age groups in both farm and city homes. Take 
advantage of this natural key to family listening. Reach a profit- 
able market for your product in these rich metropolitan and rural 
counties by using KEYD. 


LEE WHITING, General Manager 
RAY TENPENNY, Commercial Manager 


KEY D 


FAMILY BROADCASTING CORP. 
NINTH AND HENNEPIN MINNEAPOLIS 2, MINN. 


Represented by Rambeau 
New Yark — Chicago — Los Angeles — San Francisco 
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MINNESOTA MARKET 


1950 1950 
1950 1940 Percentage Urban Rural 

County Population Population Increase Population Population 
Aitken 19.8 14,327 
Anoka . 58.5 19,367 16,212 
Becker 6.5 5,787 19,049 
Beltrami 1.4 10,001 14,961 
rrr ere 16,106 1.2 6,383 9,528 
Big Stone 10,447 8.0 2,577 7,030 
Blue Earth 36,202 5.9 18,809 19,518 
Brown 1.4 15,200 10,695 
Carlton 15 7,685 16,899 
Carver 3.1 18,155 
Cass $.7 19,468 
Chippewa 16,739 1.1 5,991 10,748 
Chisago 12,669 3.5 12,669 
Clay 30,363 19.8 14,870 15,493 
Clearwater .. 10,204 15% 8.5 10,204 
Cook ; ,0% 4.3 2,900 
Cottonwood £ x 14 2.4 3,165 12,598 
Crow Wing 30,875 »22 2.1 15,414 15,461 
ROE Sone rr eee 49,019 39,660 23.6 31,301 17,718 
Serre 12,624 12,931 2.4 12,624 
Douglas 21,304 20,369 4.6 6,319 14,985 
Faribault 23,879 23,941 —0.3 3,843 20,036 
Fillmore 24,465 25,830 5.3 24,465 
Freeborn 34,517 31,780 8.6 13,545 20,972 
Goodhue 32,118 31,564 1.8 10,645 21,473 
Grant ; 9,542 9,828 2.9 9,542 
Hennepin 676,579 568,899 18.9 612,113 64,466 
Houston 14,435 14,735 2.0 14,435 
Hubbard 11,085 11,085 3,027 8,058 
Isanti 12,123 12,950 6.4 2,978 9,145 
Itasca 33,321 32,996 1.0 6,019 27,302 





1950 


Homes 


4,255 
9,421 
6,723 
6,892 
4,007 


9,147 
13,060 
3,511 
6,103 
6,732 
7,147 
9,762 
9,455 
2,660 
201,344 
4,058 
3,222 
3,206 
9,463 


MBS, AM Radio 


SB 1M 5M 15M 30M 1Hr 
Or SASS FINSEs D 14.50 18.00 30.50 50.50 84.00 140.00 
(Continued from page 100) N 20.00 25.00 60.00 100.00 165.00 275.00 
: WMIN, 250w, 1400kc, Forjoe 
WCCO, 50kw, 830kc, CBS, CBS Radio | D_ 7.00 9.00 20.00 40.00 60.00 120.00 
Spot Sales, Pulse, BMB N 10.00 12.00 27.00 55.00 80.00 160.00 
SB IM 5M 15M 30M 1Hr WMIN-FM, Chan. 258, 99.5mc, 100kw, 
. Bonus 
D 57.00 72.00 72.00 144.00 216.00 360.00 
: ae : WPBC, 500w-D, 980kc, Sears & Ayer, 
N 95.00 240.00 360.00 600.00 rales 
erat D 5.75 8.05 12.65 25.30 46.00 78.20 
: \kw-D, 25kw-N, 1130ke, 
i I seg Oke, | WTCN, skw-D, 1kw-N, 1280kc, ABC, 


60.00 90.00 150.00 
60.00 120.00 180.00 300.00 


5,000 WATTS 
In ALL Directions 


copyright 1952 “Sales Management.” 


| D 


DATA BY COUNTIES 





1951 
1950 Percentage 1940 Retail Sales 
Radio Homes Radio Radio Homes (S$ 000) 
4,072 95.7 3,739 9,128 
9,195 97.6 4,795 14,401 
6,501 96.7 5,149 17,228 
6,499 94.3 5,041 21,650 
3,851 96.1 3,084 13,539 
2,596 98.3 2,303 11,436 
10,586 97.7 8,547 51,191 
7,128 97.5 5,778 28,255 
6,435 97.0 5,212 18,440 
4,845 97.0 3,750 14,684 
5,084 94.9 3,855 11,313 
4,739 97.9 3,908 20,104 
3,688 96.9 3,027 8,838 
7,799 97.9 5,514 35,567 
2,652 95.1 2,133 7,369 
879 94.4 606 2,562 
4,478 98.1 3,557 16,380 
8,845 96.7 6,778 33,356 
12,851 98.4 8,534 36,312 
3,427 97.6 2,873 9,192 
5,902 96.7 4,487 22,204 
6,604 98.1 5,459 24,420 
6,933 97.0 5,673 ) 
9,557 97.9 7,267 
9,238 97.7 7,358 
2,601 97.8 2,156 
198,727 98.7 152,246 
3,932 96.9 3,174 10,998 
3,025 93.9 2,127 7,918 
3,094 96.5 2,481 8,665 
9,113 96.3 6,943 28,646 


* oe * 


WTCN-FM, Chan. 246, 97.1lmc, 12kw, 
Free & Peters (No rates available) 


WTCN-TV, Chan, 4, 9.2kw-aur.; 17.9kw- 


vis. ABC, CBS, DuMont, Free & 
Peters 
SB 1M 5M 15M 30M 1Hr 


D_ 65.00 65.00 88.00 130.00 195.00 325.00 
N 160.00 160.00 208.00 320.00 480.00 850.00 


MONTEVIDEO, 5,459 pop.; Chippewa 
Co.: TV alloc.; Chan. 19. 

KDMA, 100w, 1450kc, ABC, Pearson, 
Conlan 

D 4.50 6.00 12.00 24.00 36.00 60.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 


MOORHEAD, 14,870 pop.; 3,862 homes; 
a radio; 3,792 radio homes; Clay 
oO. 


KVOX, 250w, 1340kc, MBS, Walker, 
Conlan 

D 5.25 6.50 20.00 35.00 50.00 70.00 
N 6.50 8.00 25.00 40.00 55.00 85.00 


NEW ULM, 9,348 pop.; Brown Co.; TV 
alloc.: Chan. 43. 

KNUJ, 1kw-D, 860kce 

D 5.25 10.50 21.00 31.50 52.50 


NORTHFIELD, 7,487 pop.; Rice Co.; TV 
alloc.: Chan, 26. 


OWATONNA, 10,191 pop.; 3.034 homes; 
97.3% radio; 2,952 radio homes; 
Steele Co.; TV alloc.: Chan, 45. 

KOBK, 500w-D, 1390kce 

2.00 3.00 4.00 

N 2.00 3.00 4.00 9.00 15.00 24.00 


RED WING, 10.645 pop.; 3,364 homes; 
97.7% radio; 3,286 radio homes; Good- 
hue Co., TV alloc.: Chan. 63. 

KAAA, 1lkw-D, 1250ke 

D 5.00 6.00 10.00 20.00 30.00 50.00 


ROCHESTER, 29,885 pop.; 8,312 homes; 
98.7% radio; 8,204 radio homes; Olm- 
sted Co., TV alloc.: Chans. 10, 55. 


9.00 15.00 24.00 


2 AM affiliates, average 1-time rates 
D 4.50 6.00 12.00 24.00 36.00 60.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 


KLER, 500w-D, 
Pearson 

D 4.00 6.00 12.00 
N 6.00 8.00 16.00 
KROC, 250w, 1340kc, 
D 5.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 


ST. CLOUD, 28,410 pop.; 6,968 homes; 
97.9% radio; 6,822 radio homes; Ben- 
ton, Sherburne, Stearns Cos.; TV al- 
loc.: Chans. 7, 33. 


lkw-N, 970kce, ABC, 


24.00 36.00 60.00 
32.00 48.00 80.00 


NBC, Ra-Tel 


2 AM affiliates, average 1-time rates 


D 5.00 6.00 10.45 26.38 37.90 57.00 
N 6.00 7.00 14.00 32.00 48.00 77.50 


KFAM, 250w, 1450kc, NBC, Pearson 
D 10.90 27.75 40.80 68.00 


N 13.60 34.00 51.00 85.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
a over 10,000. Sources: See fore- 
word. 


Further reproduction unlicensed. 











1949 Mfg 
1949 Taxable 
1949 1950 Mfg. Em-  Payrolk 
Farm Income Automobiles ployment Ist Qtr 
$ 4,542,206 5,718 235 = $ 96,00 
4,717,125 11,100 1,969 1,572.00 
8,978,218 10,544 253 153.00 
3,085,689 8,705 609 326 ,000 
5,662,378 6,302 600 425 000 
6,119,904 4,690 169 141,0% 
19,965,752 18,582 1,580 966 ,006 
16,252,640 12,758 1,205 666 ,006 
263,340 9,379 3,478 2,386,000 
11,390,791 8,712 316 200 ,006 
3,374,801 6,922 295 127,006 
13,446,561 8,431 314 144,000 
6,626,396 6,024 213 114,006 
15,923,845 13,858 489 321,000 
3,159,894 4,137 167 68,000 
61,236 1,105 244 142,000 
17,678,171 8,739 141 82,000) 
2,923,346 13,941 747 445,000) 
11,594,330 19,735 7,378 6,000,000 
11,103,065 5,619 78 42,000} 
10,001,858 10,522 295 152,000 
21,600,170 12,117 298 174,000 
17,476,519 11,307 205 104,000 
22,465,590 15,524 2,646 1,693,000 
15,485,800 14,407 2.209 1,432,000 
8,339,669 4,875 38 , 
14,5 67 265,904 63,538 47 
9,402,547 6,388 161 
2,305,186 4,578 324 
5,190,817 5,032 202 
2,547,520 12,832 936 
e =» * 
KFAM-FM, Chan. 284, 104.7mc, 50kw; 
Bonus 
WJON, 250w, 1240kc, ABC, Rambeau, 
Bulmer & Johnson 
SB IM 5M 15M 30M 1Hr 
D 5.00 6.00 10.00 25.00 35.00 50.00 
N 6.00 7.00 15.00 30.00 45.00 70.00 
ST. PAUL, 311,349 pop.; 92,844 homes; 


| D 
BROADCASTING 


98.7% radio; 91,637 radio homes; Ram- 
sey Co.; TV alloc.: (see Minneapolis), 


SOUTH ST. PAUL, 15,909 pop.; 
homes; 98.8% radio; 4,396 
homes; Dakota Co. 

WCOW, 5kw-D, 1590ke 


D 5.00 6.00 12.00 24.00 36.00 60.00 
STILLWATER, 7,674 pop.; 
Co.; TV alloc.: Chan. 39. 
WSHB, 250w-D, 1220kc, KBS, Cooke 
D 2.00 3.00 4.80 10.80 18.00 28.80 
N 2.75 3.60 6.00 12.60 21.00 32.40 


4,449 
radio 


Washington 


THIEF RIVER FALLS, 6,926 pop; Pen- 
nington Co.; TV alloc.: Chan. 15. 
KTRF, 250w, 1230kc, Bulmer & John- 

son, Conlan 


D 2.00 3.00 8.00 18.00 25.00 40.00 

N 2.70 4.00 9.00 20.00 30.00 50.00 

VIRGINIA, 12,486 pop.; 3,965 homes; 
98.7% radio; 3,913 radio homes; St. 
Louis Co.; TV alloc.: Chan, 26. 

WHLB, 250w, 1400kc, NBC, Holling- 
bery, Bulmer & Johnson 

D_~ 2.40 3.60 7.20 13.20 24.00 

N 4.80 7.20 14.40 26.40 48.00 


WADENA, 3,958 pop.;. Wadena Co.; TV 
alloc.: Chan, 27. 


KWAD, likw, 920kc, MBS, Bulmer & 
Johnson, Conlan 

D 5.00 5.75 9.50 21.00 31.00 52.00 

N 6.25 6.75 13.50 28.00 42.00 70.00 


WILLMAR, 9,410 pop; Kandiyohi Co.; 
TV alloc.: Chan, 31. 


KWLM, 250w, 1340kc, 
Conlan 


4.50 
6.00 


ABC, Pearson, 


D 
N 


6.00 
8.00 


12.00 24.00 
16.00 32.00 


WINONA, 25,031 pop.; 7,204 homes; 
96.7% radio; 6,966 radio homes; Win- 
ona Co.; TV alloc.: Chan. 61. 


36.00 
48.00 


60.00 
80.00 


KWNO, 250w, 1230kc, ABC, Pearson, 
Conlan, BMB 

D 4.20 6.00 10.20 20.40 30.60 51.00 

N 6.00 8.00 17.00 34.00 51.00 85.00 

KWNO-FM, Chan. 248, 97.5mc, 18.5kw, 
Pearson, Bonus 

WORTHINGTON, 7,923 pop.; Nobles 
Co.; TV alloc.: Chan, 32. 


KWOA, ikw-D, 730ke, Bulmer & John- 
son 


10.80 21.60 32.40 54.00 


® Telecasting 






County 


Jackson 
Kanabec 
Kandiyohi 
Kittson 
Koochichi 
Lac Qui 
Lake .... 
Lake of t! 
Le Sueur 
Lincoln 
Lyon .. 
McLeod 
Mahnome 
Marshall 
Martin 
Meeker . 
Mille Lac 
Morrison 
Mower 
Murray 
Nicollet 
Nobles 
Norman 
Olmstead 
Otter Tai 
Penningt 
Pine 
Pipeston 
Polk .. 
Pope 
Ramsey 
Red Lake 
Redwood 
Renville 
Rice ...-- 
Rock 
Roseau 
St. Louis 
Scott ... 
Sherburr 
Sibley .. 
Stearns 
Steele 
Stevens 
Swift 
Todd .. 
Traverse 
Wabasha 
Wadena 
Waseca 
Washing 
Watonw: 
Wilkin 
Winona 
Wright 
Yellow 





Note: F 














949 tg 

Taxable 

Payrolk 

Ist Qyp Jackson ........ 
Kanabec =e 

$ 96,09§ Kandiyohi ..... 

1,572,00g§ Kittson  ........ 

153.09§ Koochiching .. 

326.099) Lac Qui Parle 

425 0ogg Lake -..-..-.....-- 


Count y 


141.098 Lake of the Woods. 


966 0098 Le BUCUP .cess - 
666,0o9g Lincoln ........ 
2,386,00p LYON ..--------- 
200 0094 McLeod ......... 
127.0098 Mahnomen 
144.099§ Marshall ..... 
114,009 Martin Ree Fal etcrs 
3210098 Meeker ap 
r Mille Lacs 
Morrison 






152,009 Norman ....... ee 
174,009) Olmstead ......... 

104,009) Otter Tail ........ 
1,693,000 Pennington sre 
3 . EE crete! otaconioash 
Pipestone 


er 
Ben Lake ........- 
Redwood ....... 
ED. apndivee ais 
I ERESRS SRR eet 
BE a natoincaa esters ’ 
errs 
eee 
 50kw: eee 
ERE 


mbeau, aN 


Stevens Aiea ene ie 
[ ry Swift ................ 
SE iiss nsasannns 


0 50.00} Traverse 
0 70.00} Wabasha 


Serer ee 
pe eer 
pete 
:; Ram.} Washington .......... 
Watonwan ........... 


apolis). | wilkin 
Winona 


4,449) wright ..............-. 


radio | Yellow Medicine 


ee est. Resse Ru 
Aer ener 


eee 


IN so csestesa-arsi6ce aye 


1950 


16,306 

9,192 
28,644 

9,649 
16,910 
14,545 

7,781 

4,955 
19,088 
10,150 
22,253 
22,198 

7,059 
16,125 
25,655 
18,966 
15,165 
25,832 
42,277 
14,801 
20,929 
22,435 
12,909 
48,228 
51,320 
12,965 
18,223 
14,003 
35,900 
12,862 


. 355,332 


6,806 
22,127 
23,954 
36,235 


1940 


Population Population 


16,805 
9,651 
26,524 
10,717 
16,930 
15,509 
6,956 
5,975 





10,797 
21,569 
21,380 

8,054 
18,364 





18,282 





10/993 
15.103 


206,917 


15,585 
10,456 
16,625 
67,200 
19,749 
11,039 
15,469 
27,438 

8,283 
17,653 
12,772 
15,186 
26,430 
13,902 
10,475 
37,795 
27,550 
16,917 
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1949 Mfg 




































1950 1951 1949 Taxable 
Rural 1950 1950 Percentage 1940 Retail Sales 1949 1950 Mfg. Em-  Payrolls 
Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr 
12,993 4,598 97.9 3, 14,978 213 146,000 
9,192 2,609 2, 95.8 1, 6,712 28 83,000 
18,234 7,615 4 97.9 $; 29,360 200 108,000 
9,649 2,647 2,00 96.4 2, 7,978 44 20,000 
10,641 4,977 4,604 92.5 3, 14,916 2,798 2,478,006 
14,545 3,987 3,931 98.6 3,333 12,773 73 24,000 
3,381 2,524 2,315 91.7 1,868 € 7 256,940 127 68,000 
4,955 1,425 1,365 95.5 1,119 17,209 1,908,506 59 27,000 
16,375 5,587 5,447 97.5 4,419 8,704 10,860,429 768 653,000 
10,150 2,874 2,161 75.2 2,298 29,694 10,422,007 36 16,000 
13,310 6,270 5,900 94.1 4,712 24,068 17,539,093 671 350,000 
14,707 6,343 6,013 94.8 4,676 24,068 14,761,138 734 516,000 
7,059 1,720 1,631 94.8 1,325 4,374 3,048,811 35 16,000 
16,125 4,249 4,126 97.1 3,629 11,346 12,118,104 91 60,000 
17,462 7,328 7,196 98.2 5,616 26,609 23,283,120 874 668,000 
14,358 5,309 5,160 4,175 17,008 13,898,602 431 244,000 
15,165 4,312 4,131 { 3,263 13,769 5,510,038 235 14,000 
19,115 6,612 6,334 95.8 5,163 18,799 9,069,217 603 341,000 
19,177 11,710 11,511 98.3 8,346 43,839 17,920,753 5,10 4,952,000 
14,801 3,86 3,798 98.3 3,081 11,583 1 56 30,000 

8,387 + 4,811 98.2 3,681 12,020 1 226 123,000 
14,512 6 6,132 98.6 4,760 27,244 2 106 235,000 
12,909 3,485 97.1 3,012 10,141 J 63 34,000 
18,343 12,875 98.0 9,193 57,132 14,731,970 
38,403 3 13,122 96.6 10,604 38,780 26,105,091 483,000 

6,039 3,615 3,467 95.9 2,766 16,281 3,496,295 Sf 148,000 
18,223 5,28% 5,061 95.8 4,349 13,092 77,962 7,409 114,000 

8,734 3,85 3,773 98.3 3,018 17,247 ‘ t 89,000 
23,499 9,77: 9,490 97.1 7,880 32,585 5,905 325 ,000 
10,196 3,603 3,517 97.6 2,924 8,441 9,316,083 5, 64,000 
19,534 104,395 103,038 98.7 81,216 446,985 3,064,828 128,601 . 

6,806 1,687 1,628 96.5 1,385 5,401 082,468 2,661 63 35,000 
18,314 6,178 6,061 98.1 4,836 23,001 21 ,091 12,0 255 142,000 
23,954 6,530 6,419 98.3 5,300 21,611 25 3,519 12,7 128 66,000 
12,720 8,654 8,412 97.2 6,657 29,732 12, 33 12,4 1,108 718,000 

7,628 3,150 3,084 97.9 2,475 11,939 13 92% 227 97,000 
14,505 3,805 3,638 95.6 2,812 10,861 we 100 47,000 
51,729 61,894 60,532 97.8 51,295 211,932 6, 553 
13,301 4,365 4,234 97.0 2,995 13,025 8, 5 553 395,000 

8,005 2,619 2,514 96.0 1,899 5,986 4,074,421 3,874 86 36,000 
15,816 4,315 4,216 97.7 3,425 11,915 15,636,879 8,407 201 103,000 
44,760 16,384 15,909 97.1 12,424 69,929 22,009,361 25,586 . 
10,964 5,962 5,819 97.6 4,518 23,742 12,309,823 9,849 1,03 770,000 

7,295 2,933 2,845 97.0 2,274 11,181 9,059,716 5,642 88 39,000 
12,439 4,379 4,278 97.7 3,293 18,933 12,353,376 7,472 160 70,000 
22,638 6,935 6,685 96.4 5,594 18,109 12,468,376 10,129 369 231,000 

8,053 2,233 2,204 98.7 1,846 8,458 8,070,729 4,211 53 26,000 
13,421 4,835 4,695 97.1 3,919 15,599 9,976,951 7,024 425 296,000 

8,848 3,433 3,282 95.6 2,504 14,589 3,972,845 5,319 191 90,000 
10,030 4,420 4,301 97.3 3,416 14,936 10,770,767 7,183 556 281,000 
20,244 9,414 9,226 98.0 6,125 25,656 8,411,864 13,003 3,024 2,460,000 
10,020 4,021 3,961 98.5 3,158 14,017 12,161,409 6,994 179,000 

6,944 2,744 2,684 97.8 2,180 9,462 9,200,436 5,140 28,000 
14,810 11,255 10,906 96.9 8,631 39,881 10,886,166 15,785 ye 2,236,000 
27,716 7,702 7,440 96.6 5,889 26,082 16,703,788 12,910 52 291,000 
14,300 4,569 4,505 98.6 3.754 15,914 16,592,769 8,630 75 44,000 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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SPOT RATE FINDER 


ABERDEEN, 5,290 pop.; Monroe Co. JACKSON, 98,271 pop.; 26,942 homes; 

WMPA, 250w, 1240kce 86.2% radio; 23,224 radio homes; 
SB iM 5M 15M 30M 1Hr gery Co.; TV alloc.: Chans. 12, *19, 

D 250 5.00 20.00 25.00 35.00 60.00 ae 

N 2.50 5.00 20.00 25.00 35.00 60.00 4 AM affiliates, average 1-time rates 

BILOXI, 37,425 pop.; 7,998 homes; SB IM 5M 15M 30M 1Hr 


84.1% radio; 6,726 radio homes; Har- = oa 4 er 
2 wr. ig ‘ i D 8.67 8.35 11.88 20.19 30.81 53.13 
rison Co.; TV alloc.: Chans. 13, *44, | 7 1317 11:88 20.00 3731 57.00 95.00 
WLOX, 280, 1400Ke, MBS. Rambeau | WyDx, Skw-D, Ikw-N, 1900ke, NBC, 
N 6.00 6.00 12.00 24.00 36.00 60.00 Hollingbery om ' 

WVML ikw. 570ke “™ | D 10.00 10.00 15.00 24.00 36.00 60.00 
D 3.40 450 9.00 18.00 27.00 45.00 | N._ 15.00 15.00 25.00 48.00 72.00 120.00 
N 340 450 900 1800 27.00 45.00 WJDX-FM, Chan. 275, 102.9mc, 50kw 

: : : : , = : D 150 3.00 5.00 10.00 15.00 






BOONEVILLE, 3,295 pop.; Prentiss Co. N 150 3.00 5.00 10.00 15.00 
WBIP, 250w, 1400kc WJQS, 250w, 1400kc, CBS 
D 350 3.50 9.00 16.00 30.00 55.00 D 3.40 7.50 12.75 21.25 42.50 
N 2.75 2.75 7.50 11.00 20.00 35.00 Nw. _ 5.00 10.00 21.25 36.00 60.00 
BROOKHAVEN, 7,801 pop.; Lincoln | WJXN, 250w, 1450kc, Forjoe | _ 
Co.; TV alloc.: Chan. 37 - a sy oo — poe 
, > ORNL ; aaa “ I 9. 5. 25. A 
ie e100 00" 5.00. 18.00" 35.00 | WRBC, Skw-D, Ikw-N, 620kc, MBS, 
N 75 3.00 12.00 12.00 20.00 Branham. Conlan, BMB 


D 8.00 8.00 10.00 20.00 30.00 50.00 
CANTON, 7,048 pop.; Madison Co.; TV N 12.50 12.50 20.00 40.00 60.00 100.00 


alloc.: Chan. 16. WSLI, 5kw, 930ke, ABC, Weed 

CENTREVILLE, 2,025 pop.; Amite, Wil- D 10.00 12.00 15.00 24.00 36.00 60.00 
kinson Cos N 12.00 15.00 25.00 40.00 60.00 100.00 

WGLC, 250w-D, 1580ke KOSCIUSKO, 6,753 pop.; Attala Co.; TV 

D 3.00 4.00 1250 20.00 35.00 50.00 alloc.: Chan. 52. 

CLARKSDALE, 16,539 si pop; 4,953 WKOZ, 250w, 1340ke 5 ci 
homes: _76.4¢ radio: 3.784 radio D 5.50 6.50 10.00 18.00 36.00 60.00 
homes; Coahoma Co.: TV alloc.: N 5.50 6.50 10.00 18.00 36.00 60.00 
Chans. 6, 32. LAUREL, 25,038 pop.; 7,208 homes; 

WROX, 250w, 1450kc, MBS 79.9% radio; 5,759 radio homes; Jones 

D 5.00 5.00 10.00 24.00 36.00 60.00 Co.; TV alloc.: Chan. 33. 

N 5.00 5.00 10.00 24.00 36.00 60.00 

‘LEVELAN e 4An - RP ial 2 AM affiliates, average 1-time rates 

CLEVELAND, 6,747 pop.; Bolivar Co. D 4.00 4.00 8.00 16.00 24.00 40.00 

WCLD. 250w, 1490kc, McGillvra 4 > 00 300 12.00 24.00 36.00 60.00 

D 150 2.75 7.50 10.00 16.00 35.00 | N 6.00 6.00 12 22.00 36 DU. 

N 50 2.75 7.5 .00 3.00 35.00 piaita = : r : 

om 13 7.50 10.00 16.00 35.00 | WAML, 250w, 1340kc, NBC, Hollingbery 

COLUMBIA, 6,124 pop.; Marion Co.; D 4.00 4.00 8.00 16.00 24.00 40.00 
TV alloc.: Chan. 35 N 6.00 6.00 12.00 24.00 36.00 60.00 

WCJU, 250w, 1450kc, MBS, KBS WLAU, 250w, 1490ke, ABC, MBS, Mc- 

DD 3.00 6.00 12.00 18.00 30.00 Gillvra, SAMS 

N_ 5.00 10.00 20.00 30.00 50.00 | Dp 4.00 4.00 8.00 16.00 24.00 40.00 


COLUMBUS, 17,172 pop.; 4,760 homes; N 6.00 6.00 12.00 24.00 36.00 60.00 
77.6° radio; 3,694 radio homes; LOUISVILLE, 5,282 pop.; Winston Co.; 


Lowndes Co.; TV alloc.: Chan. 28. TV alloc.: Chan. 46. 
bs iN gh sa me MACON, 2,241 pop.; Noxubee Co. 
(No rates availz 4 JM >, 250w Oke 
WCBI, 250w, 1340kc, MBS ee a, 21.25 42.50 


12.75 

D 5.00 5.00 10.00 24.00 36.00 60.00 T re 2125 3600 6000 

N 5.00 5.00 10.00 24.00 36.00 60.00 _ ae Gee ag Rowen 

CORINTH, 9,785 pop.; Alcorn Co.; TV | 861°; radio: 2,795 radio homes: Pike 
weak s0un 230k MBS. B Smitt Co.: TV alloc.: Chan. 31. 
SMA, 250w, 1230kc, MBS, Burn-Smith Ww: 250w-D. 1010kc, KBS 

S 4 660 G05 108 ee O00 | cae eee eae see 0020 


N 5.00 6.00 11.00 25.00 40.00 70.00 WSKB, 5kw-D, 500w-N, 1250ke 
GREENVILLE, 29,936 pop.; 8,678 homes; D 4.50 8.00 15.00 20.00 30.00 50.00 
75.8% radio; 6,578 radio homes: Wash- N_ 6.00 10.00 20.00 30.00 50.00 80.00 


ington Co.; TV alloc.: Chans. 21, 27. MERIDIAN, 41,893 pop.; 12,589 homes; 
WGVM, lkw-D, 1260kc, Devney 78.5% radio; 9,882 radio homes; Lau- 


D 6.00 6.00' 12.00 20.00 36.00 60.00 niles’ a oe. ween at 
WJPR. 1kw. 1330ke, MBS, Sears & Ayer — oe Pen nee 
D 5.50 6.50 10.00 18.00 36.00 60.00 . : 

N 5.50 6.50 10.00 18.00 36.00 60.00 3 AM affiliates, average 1-time rates 


GREENWOOD, 18,061 pop.; 5,428 homes; D 3.22 3.38 7.50 15.17 24.08 44.17 
80.5% radio; 4,370 radio homes; Le- N 4.00 4.67 10.00 22.08 36.00 60.00 
flore Co.; TV alloc.: Chan. 24. a ; 

WABG, lkw-D, 500w-N, 960kc WCOC, 5kw-D, 1kw-N, 910kce, CBS 

D 5.50 6.50 10.00 18.00 36.00 60.00 D 3.40 3.40 7.50 12.75 21.25 42.50 

N 5.50 6.50 10.00 18.00 36.00 60.00 N 5.00 5.00 10.00 21.25 36.00 60.00 


WGRM, 250w, 1240kc, NBC, KBS WMOX, 250w, 1240kc, MBS 

D 9.00 2250 40.00 75.00 | D 2.75 3.25 7.50 20.00 30.00 50.00 
N 9.00 22.50 40.00 75.00 | N 3.00 4.00 10.00 24.00 36.00 60.00 
GRENADA, 7,388 pop.; Grenada Co.; | WMOX-FM, Chan. 253, 98.5mc, 5kw, 
TV alloc.: Chan. 15. Bonus — x 

WNAG, 250w, 1400kc, MBS, Radio Sales | WTOK, 250w, 1450kc, ABC, Headley- 
D 5.00 5.00 10.00 24.00 36.00 60.00 Reed 


N 5.00 5.00 10.00 24.00 36.00 60.00 | D oa 3.50 nd pag ed soapod 
GULFPORT, 22,659 pop.; 6,353 homes; - 500 5 1: : . : 
85.5% radio: 5,432 radio homes: Har- NATCHEZ, 22,740 pop.; 12,589 homes; 
rison Co.; TV alloc.: Chan. 56. 74.8% radio; 9,417 — — 
. ‘ oC 
GULFPORT (BILOXD Adams Co..; TV alloc.: c an. 29. 


WGCM, 250w, 1240ke, ABC, Sears & ) 





rea 2 AM affiliates, average 1-time rates 

em or " om D 3.50 8.00 18.25 30.50 55.00 
D 3.50 3.50 7.00 14.00 21.00 35.00 + r 26 = 
N 6.00 6.00 12.00 24.00 36.00 60.00 | N 5.00 a a a 
WGCM-FM, Chan. 268, 101.5mc, 3kw, WMIS, 250w, 1240kc, NBC, KBS 

Bonus D 9.00 22.50 40.00 75.00 
HATTIESBURG, 29,474 pop.; 8,383 N 9.00 22.50 40.00 75.00 

homes; 79.0% radio: 6,623 radio WNAT 250w, 1450kc, ABC 

homes; Forrest Co.; TV alloc.: Chans. D 3.50 7.00 14.00 21.00 35.00 

o, Tz. N 5.00 12.00 24.00 36.00 60.00 


WFOR, 250w, 1400kc, NBC, Hollingbery, PASCAGOULA 10,805 
BMB, Conlan ee , ' 
D 4.50 4.50 9.00 18.00 27.00 45.00 


pop.; 2,974 
homes; 86.3% radio; 2,567 radio 
homes; Jackson Co.; TV alloc.: 


N 7.50 7.50 15.00 30.00 45.00 75.00 Chan. 22 
WFOR-FM, Chan. 250, 97.9mc, 2kw, Hol-- | WPMP.250w-D, 1580ke 
lingbery D 5.25 9.00 24.00 36.00 60.00 


D 3.00 3.00 6.00 12.00 18.00 30.00 


N 5.00 5.00 10.00 20.00 30.00 50.00 | PHILADELPHIA, 4,472 pop.; Neshoba 


, i ait ; | Co. 

Ww HSY,_250w, 1230ke, BMB | WHOC, 250w. 1490ke 

= 3 8.75 15.00 24.00 40.00 | “460° 4.00 8.00 12.00 24.00 40.00 
N 750 12.00 20.00 36.00 60.00 : : 00 12.00 24. : 


ee aes N 6.00 6.00 12.00 18.00 36.00 60.00 
Note: Ali rates one-time. Population, PICAYUNE, 6,707 pop.; Pearl River Co.; 


home and radio home figures given for TV alloc.: Chan. 14. 
cities over 10,000. Sources: See fore- WRJW, 5kw-D, 1320ke 
word. : D 450 9.50 21.00 32.00 55.00 


Page 104, August 18, 1952 @ Marketbook 







TUNICA 


Daron | a 


< 





- . 1 
2) Vicksburg 5) 
\ 


DE SOTO 








YALOBUSHA 


Grenada wy 


UNION 


TOC 


| | 


(i)clarksdale | 
' 
| 


——— 
| 
} 


CrICKAS 





} 


\West Point (1) 


Starkville(1) 


Corinth) 
= 


' 
TIPPAH | 






| TISHO- 
ALCORN | MINGO 


PRENTISS 
|. 
| Booneville 


(1) Tupelo 


County 


Adams 
7 Alcorn 
sr . Lee TAWAMBA amite 
Attala 
Benton 
Bolivar 















Calhoun 


AW 


MONROE 


Columbus 


arroll 


| & 
[ _ciay | Aberdeen cCickasaw 


e—— 


Cleveland(1) | Pe 
<p) 
F 


(2) Greenwood | MON" 


noctaw 


Claib« yrne 
2) Clark« 
Clay 


Coahoma 
Copiah 





Jackson \ 


| 





2)Natchez 


McComb [2] 


Centreville(t] Amite | 


BROADCASTING TELECASTING 


MARKETBOOK MAP 
MISSISSIPPI 


(3) Location of City and number of 

Standard (AM) Broadcasting Stations 
2 Number of FM Broadcasting Stations 
A Number of Telecasting Stations 


Scab of Miles 
50, 7. 


c 


STARKVILLE, 7,107 pop.; Oktibbeha 


Co.; TV alloc.: Chan. 34. 
WSSO, 250w, 1230kc 


J 


= | 
(1) Brookhaven (sess ~ } 
LINCOLN AWRENCG —_ _ i 


HAR n | 
r , | 
(1) Picayune | 





Gulfport OY 


(1) Philadel phia 
| 


| 


NEWTON 


ERDALE 


Meridian (3)0 


Biloxi 


} 


2| Pascagoula 7) 


Vo WwW 


10 MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
1952 Broadcasting Publications, Inc. 


Sears & 
SB 


SB IM 5M 15M 30M 1Hr D 4.00 
D 3.00 5.00 10.00 24.00 36.00 60.00 N 6.00 


N 3.00 5.00 10.00 24.00 36.00 60.00 | WvIM. 250w. 


STATE COLLEGE, Oktibbeha Co.; TV | D 


alloc.: Chan. *2. 


TUPELO, 11,527 pop.; 3,548 homes; 
83.1% radio; 2,948 radio homes; Lee 


Co.; TV alloc.: Chan. 38. 
WELO, 250w, 1490kc, MBS 


D 5.00 5.00 10.00 24.00 36.00 60.00 


N 


WQBC, lkw-D, 


500w-N, 1420kc, MBS, 


Ayer, Conlan 
IM 5M 
4.00 12.00 18.00 32.00 60.00 
6.00 15.00 25.00 50.00 90.00 


15M 30M 1Hr 


1490ke 


7.00 14.00 21.00 35.00 
12.00 24.00 36.00 60.00 


WEST POINT, 6,432 pop.; Clay Co.; TV 
alloc.: Chans. 8, 56. 


WROB, 250w, 1450kc, MBS 
5.00 10.00 24.00 36.00 60.00 
5.00 10.00 24.00 36.00 60.00 


D 5.00 


N 5.00 5.00 10.00 24.00 36.00 60.00 | N_ 5.00 


UNIVERSITY, Lafayette Co.; TV alloc.: 


Chan. *20. 


VICKSBURG, 27,948 pop.; 8,684 homes; 
78.5% radio; 6,817 radio homes; War- 


ren Co.; TV alloc.: Chan. 41. 


TV alloc 


D 5.00 
N_ 5.00 


WAZF, 250w, 


YAZOO CITY, 9,746 pop.; Yazoo Co.; 


.: Chan. 49. 


1230ke 


5.00 10.00 24.00 36.00 60.00 
5.00 10.00 24.00 36.00 60.00 


MARKET INDICATORS FOR MISSISSIPPI 


CLASSIFICATIONS 
Ae errr 
Urban Population ............ 
Rural Population .............. 
po ee 
Pereentage BaGie ......4..2..+. 
ee 
Retail Sales 
PUI 5:65. x5 Gis ianddwindwie 
Ce ne ee eee 
New Construction ........... 
RMR MOI a a5 dee aw ctdemrensiona 
Internal Revenue Collections. .. 


FIGURES 
2,178,914 
607,162 
1,571,752 
554,783 
79.8% 
451,916 
$1,172,821,000 
510,286 
242,000 

$ 146,000,000 
$ 339,712,853 
$ 113,837,543 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 
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YR. 
30 
50 
30 
50 
50 
50 
51 
"51 
"52 
"47 
749 
"51 


FIGURES YR. 
2,183,796 40 
(1) 432,882 740 


(1) 1,750,914 740 


$ 


he 


we 


Se 


534,956 40 
39.9% 40 
205,613 40 
992,700,000 748 
484,374 750 
117,900 45 
93,000,000 °40 
284,487,801 44 
88,306,655 750 
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Quitm: 
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Shark 
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Stone 
Sun fic 
Tallat 
Tate 
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Tunic 
Unior 
Waltt 
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Wash 
Way! 
Webs 
Wilk 
Wins 
Yalo' 
Yazo 
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BICOIN 3. nccccccccsccece 
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ree ee ee 
ere eee 
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ESVINETON § ...c0cc0 
MD sAc0ncceansenes 
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ER re 
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EE, 66cccseenae ; 
SEOUL 6-0.0:6:4:6'6 00 0454.0 
SANT Ter ear 
PE vadhieasaeenae 
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PUEME 2c ccccce 
ND 5.555 6 amkuweies 
SPSL re rae eee 
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PCC TTT e ; 
| er 
Ree re 
ER ee ere 
a 
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Lauderdale ......... 
Lawrence . ike 
EE errr 
INS ree ere 
NS AS eddie awed eee 
Cre ee 
DE boscendivancas 
SIN a6 én ares Baie 
Marion 
PRRs 
NIN 5s vera io vache crore ove 
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DED. a.nassussucucee 
IN 8. disccs haan ana deslave Ghd 
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Oktibbeha 
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ee Rae 
Ere ee eee 
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PE Sere aren pane 
DE: Seca. wigaes Kas 
SINR Sui Sok aidea tee eke 
RAS ree on er er 
DEE cb.a>kcuieece 
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Smith 
Stone 


ee 
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eres ei re 
Tishomingo 
Tunica 


BR acc cae Sab eloed 
Walthall 
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Washington 
Wayne 
NN oo alo satay OL 
Wilkinson 
eee 


Yalobusha 
Yazoo 





Note: For sources see foreword. 


1950 1940 
Population Population 
32,256 27,238 
27,158 26,969 
19,261 21,892 
26,652 30,227 
8,793 10,429 
63,004 67,574 
18,369 20,893 
15,499 20,651 
18,951 21,427 
11,009 13,548 
11,944 12,810 
19,362 20,596 
17,757 19,030 
49,361 48,333 
30,493 33,974 
16,036 17,030 
24,599 26,663 
45,055 34,901 
10,929 12,504 
10,012 8,704 
8,215 9,512 
18,830 19,052 
11,891 11,328 
84,073 50,799 
142,164 107,273 
33,301 39,710 
23,115 26,257 
4,966 6,433 
17,216 19,922 
31,401 20,601 
18,912 19,484 
11,306 13,969 
15,500 15,869 
57,235 49,227 
15,893 21,867 
22,798 21,257 
13,225 12,096 
64,171 58,247 
12,639 13,983 
21,610 24,570 
38,237 38,838 
51,813 53,406 
27,809 27,506 
37,852 35,245 
33,860 37,504 
23,967 24,085 
25,106 25,522 
36,543 37,648 
14,470 15,703 
25,730 27,882 
22,681 24,249 
20,022 25,669 
24,569 22,151 
31,271 34,421 
20,641 19,125 
9,108 9,292 
35,137 35,002 
19,994 22,904 
19,810 20,921 
25,885 27,191 
28,881 27,934 
21,681 23,144 
12,903 15,433 
21,819 22,024 
16,740 19,403 
6,264 6,155 
56,031 61,007 
30,486 34,166 
18,011 19,309 
17,522 19,680 
15,544 16,974 
21,664 22,610 
20,262 21,867 
15,563 17,534 
39,616 39,595 
70,504 67,576 
17,010 16,928 
11,607 14,160 
14,116 15,955 
22,231 22,751 
15,191 18,387 
35,712 40,091 


BROADCASTING ® 






1951 Retail Sales, copyright 1952 “Sales Management.” 


Population Population 


1950 
Percentage Urban 
Increase 
18.4 22,740 
0.7 9,785 
12.0 
11.8 6,753 
15.7 
6.8 6,747 
12.1 
—24.9 
11.6 
18.7 
6.8 2,920 
6.0 
6.7 6,432 
2.1 16,539 
10.2 7,073 
5.8 
7.7 
29.1 29,474 
12.6 
15.0 
13.6 
1.2 7,388 
5.0 4,621 
65.5 69,570 
32.5 100,261 
16.1 3,198 
12.0 4,071 
22.8 
—13.6 
52.4 17,645 
—2.9 
19.1 
2.3 
16.3 28,617 
27.3 
7.2 3,956 
9.3 
10.2 41,893 
9.3 
12.0 
1.5 11,527 
3.0 18,061 
1.4 7,801 
7.4 17,172 
9.7 7,048 
0.5 6,124 
6 3,276 
2.9 10,280 
7.9 3,441 
7.7 4,472 
6.5 2,912 
22.0 
10.9 7,107 
9.2 
7.9 6,707 
2.0 
0.4 10,401 
12.7 
5.3 3,295 
4.8 
3.4 
6.3 2,874 
16.4 
0.9 
13.7 
1.8 
8.2 4,369 
10.8 2,629 
6.7 
11.0 
8.4 
4.2 
7.3 3,680 
11.2 
0.1 27,948 
43 34,672 
0.5 3,442 
—18.0 
11.5 
2.3 5,282 
17.4 3,213 
10.9 9,746 


Telecasting 


1950 
Rural 


9,516 
17,373 
19,261 
19,809 

8,793 
56,257 
18,369 
15,499 
18,951 
11,009 

9,024 
19,362 
11,325 
32,822 
23,420 
16,036 
24,599 
15,581 
10,929 
10,012 

8,215 
11,442 

7,270 
14,503 
41,903 
30,103 
19,044 

4,966 
17,216 
13,756 
18,912 
11,306 
15,500 
28,618 
15,893 
18,842 
13,225 
22,278 
12,639 
21,610 
26,710 

33,752 
20,098 
20,680 
26,812 
17,843 
21,830 
26,263 
11,029 
21,258 
19,769 
20,022 
17,462 
31,271 
13,934 
9,108 
24,736 
19,994 
16,515 
25,885 
28,881 
18,807 
12,903 
21,819 
16,740 

6,264 
51,662 
27,857 
18,011 
17,522 
15,544 
21,664 
16,582 
15,563 
11,668 
35,832 
13,568 
11,607 
14,116 
16,949 
11,978 
25,966 


1950 
Homes 
8,944 
7,457 
4,619 
6,525 
2,070 
16,016 
4,701 
3,552 
4,813 
2,728 
3,034 
4,808 
4,537 
13,161 
7,829 
3,839 
5,931 
12,357 
2,863 
2,487 
1,949 
4,907 
3,141 
21,076 
37,454 
8,070 
5,586 
1,266 
4,371 
8,428 
4,375 
2,971 
3,597 
14,844 
3,614 
5,398 
3,415 
18,153 
3,113 
5,268 
10,371 
13, 


Nauta r wn 


© 


an uw 


eo ul 


ep oO 


— 


> & =I 


390 
065 
591 
516 
3,595 
11,952 
19,243 
4,028 
3,042 
3,426 
5,369 
3,885 
8,898 


ou 





1950 Percentage 
Radio Homes Radio Radio Homes 


6,708 
6,346 
3,681 
5,090 
1,639 
12,460 
3,958 
2,820 
3,942 
2,212 
2,236 
3,914 
3,480 
9,976 
6,169 
3,156 
4,496 
9,960 
2,388 
2,019 
1,551 
3,852 
2,569 
17,725 
31,461 
6,085 
4,190 
942 
3,510 
7,273 
3,456 
2,243 
2,802 
12,098 
2,812 
4,351 
2,797 
14,286 
2,456 
4,188 
8,608 
10,405 
5,797 
126 
6,039 
4,835 
4,265 
7,633 
3,030 
5,100 
4,641 
3,598 
4,514 
6,293 
4,482 
1,793 
7,761 
440 
368 
150 
,800 
419 
2,615 
4,338 
3,267 
1,377 
10,376 
5,929 
3,558 
3,670 
3,411 
4,244 
4,562 
2,851 
9,406 
14,567 
3,182 
2,528 
2,755 
4,215 
2,995 
6,558 


jos} 


op, - 


_> 


75.0 
85.1 
79.7 
78.0 
79.2 
77.8 
84.2 
79.4 
81.9 
81.1 

73 
81 
76 
75.8 
78.8 
82.2 
75.8 
80.6 
83.4 
81.2 
79.6 


78.5 


~I + -! 


83.9 
75.9 
82 
79.5 
78. 
75.7 
79.0 
83.1 
80.4 
78.5 
| | 


73.7 


rar W =I 
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1951 


Retail Sales 


($ 000 
$27,501 
18,430 
6,713 
14,446 
1,324 
30,658 
5,840 
3,168 
7,071 
3,116 
5,166 
6,140 
8,586 
30,691 
13,214 
5,986 
6,773 
43,974 


4,292 


62,037 
134,460 
14,634 


10,697 


4,845 


46,453 
5,008 
6,457 


27,405 


18,219 
22,997 
14,046 
11,995 
7,452 
15,015 
6,712 
10,680 
10,115 
7,985 
9,679 
15,340 
12,101 
3,364 
23,560 
7,467 
8,017 
9,820 
6,804 


627 
8,412 
4,851 

33,796 
47,488 
5,749 
5,771 
6,752 
9,698 
7,172 


17,799 


Further reproduction unlicensed. 
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1949 


Farm Income Automobiles 


$968,971 
3,043,562 
2,968,924 
2,470,662 
1, 
2 






570,672 
22,565,468 
3,568,121 


2,508,754 
9 


,.886,753 
937,758 
1,634,072 
1,312,195 
2,077,065 
18,408,914 
3,527,874 
1,835,792 
7,818,282 
946,742 
789,506 
950,005 
599,803 


2,252,660 


“<,204, 


1,904,118 
1,427,232 
2,759,969 
5,563,668 
15,490,130 
2,106,115 
4,049,423 
4,861,616 


639,041 
520,569 
450,583 
£930,831 
418,001 
054,699 
089,513 
.887 350 
,883,443 
721,463 
2,375,162 
4,290,510 


+ 
), 
1 
? 
> 


4 


3,817,325 
10,251,346 
3,161,854 


3,107,457 
3,949,834 
2,801,375 
3,601,611 
744,080 
25,687,404 
10,857,154 
4,637,661 
3,315,751 
2,332,108 
10,501,787 
3,873,786 
3,012,256 
1,853,522 
17,488,151 
1,303,995 
1,861,964 
1,069,081 
2,100,446 
2,441,133 
7,482,433 


1950 


3,926 


5,179 
1,419 
11,629 
3,521 
2,469 
3,565 


2,111 





10,216 
6,668 
3,461 
5,207 
12,948 


2,784 


908 
14,148 
2,508 


4.675 


3,200 
16,278 
2,454 
4,005 
9,844 
11,405 
7,647 
8,119 
5,753 
5,830 
.620 
649 
3,138 
708 


9,597 
5,013 
3,337 
3,655 
3,310 
3,789 
5,150 
3,110 
10,008 
14,646 
3,780 
2,790 
2,780 
4,234 
3,383 
7,829 





1949 


Median Fam 


Inc 


~ 


~ 


_ 


— 


ome 


( 
) 





,019 


492 


424 
767 
232 
580 
118 
,024 
969 
890 
549 
319 
870 
581 


690 
650 
042 
099 
809 
053 
861 
835 
150 
078 
964 
944 
913 
952 
805 


1950 
Employed 
12,497 
6,158 
8,501 
2,748 
19,349 
5,771 
4,805 
6,095 
3,302 
4,050 
6,333 
5,529 
16,640 
10,410 
8,643 
15,153 
3,030 
1,200 
6,334 
3,491 
22,591 
56,788 
10,753 
6,900 
1,449 
5,519 
9,061 
5,672 
3,915 
5,126 
19,009 
4,914 
7,165 
4,074 
24,219 
4,138 
6,651 
13,973 
17,709 
9,440 
13,500 
11,196 
8,268 
7,456 
11,165 
4,754 
8,584 
7,183 


) 
12,091 
39 


43 
li 


ur 


7 
7 
Te 
1 


0 


= 


353 
814 
000 


w=) GW 


409 
826 
3,637 
319 
560 
978 
604 
547 
6,938 
5,459 
14,521 
23,137 
5,298 
3,862 
4,942 
7,889 
5,111 
12,060 


1 


ow 


J 
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SPOT RATE 
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GIRARDEAU, 2 



















> Girardeau Co.; 
18. 





















tS tw 
ou 
wm © 


CARTHAGE, 





3,620 radio homes; 
















CARUTHERSVILLE, 8,614 pop.; 








, [kw-D, 1370ke 









CHILLICOTHE, 8,694 pop.; 
~ Ty 4 








, 250w-D, 1010kc, Conwell 








CLINTON, (075 pop.; 
49 





KDKD, 1kw-D, 
































COLUMBIA, : 7,973 homes; 






















































































CONCORDIA, 





; Lafayette Co. 














FARMINGTON, 





.; St. Francois 















































18.75 37.50 60.00 




















Pop.; Jefferson Co.; 
4. 






































FLAT RIVER, 














MBS, Pearson, 
























































10,052 pop.; 
io; 1,976 radio homes; C 
































<c, Standard Audit 


Measurement Service 


























6,804 homes; 





HANNIBAL, 2 







































































18.00 35.00 50.00 90.00 150.00 

















rates one-time. 
home and radio home figures given for 
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(2} St. Joseph 
































































INDEPENDENCE, 36,963 pop.; 11,944 
homes; 96.9% radio; 11,574 radio 
homes; Jackson Co. 

KIMO, 1kw-D, 1510ke 

SB IM 5M 15M 30M i1Hr 

D 12.00 20.00 35.00 55.00 90.00 

N 15.00 25.00 50.00 75.00 125.00 

JEFFERSON CITY, 25,099 pop.; 6,705 
homes; 96.9% radio; 6,497 radio 
homes; Cole Co.; TV alloc.: Chans. 
13, 33. 


KWOS, 250w, 
Ayer, Conlan 


1240 kc, MBS, Sears & 


D 4.00 5.50 10.00 20.00 30.00 50.00 
N 5.00 7.00 15.00 25.00 45.00 75.00 
KWOS-FM, Chan. 253, 98.5mc, 9.2kw, 
Sears & Ayer, Bonus 

JOPLIN, 38,711 pop.; 13,315 homes; 
93.2% radio; 12,410 radio homes; 
Jasper, Newton Cos.; TV _ alloc.: 


Chans. 12, 30. 


KFSB, 5kw-D, 1kw-N, 1310ke, Conlan 


D 10.00 10.00 14.00 30.00 50.00 90.00 
N 15.00 15.00 25.00 40.00 65.00 110.00 
2 AM affiliates, average 1-time rates 
D 7.25 8.00 13.50 20.00 35.00 55.00 
N 8.50 10.00 16.50 27.50 45.00 75.00 
KSWM, 250w, 1230 ke, CBS, Rambeau, 
Conlan 
D 8.50 8.50 15.00 20.00 35.00 50.00 
N 10.00 10.00 18.00 30.00 45.00 75.00 
WMBH, 250w, 1450kc, MBS, Sears & 
Ayer, Conlan 
D 6.00 7.50 12.00 20.00 35.00 60.00 
N 7.00 10.00 15.00 25.00 45.00 75.00 
WMBH-FM, Chan. 241, 96.lmc, 70kw, 


Sears & Ayer, Bonus 





Marketbook 





| } 
} 

] mencen | SCHUYLER] SCOTLAND | 
EE > 

| f -_ 


2 j | -— = - 
| GENTRY | | . 2 
HOLT —, 1 r —— Grunoy | * P 
| _ | o | KNOX LEWIS 

















| ies, 






A {1} Kirksville 















(HChillicothe | MACON | SHELBY hk 
: — = Hannibal {1 


= 
LAY RA ae ~ as — 
ay AUDRAIN 
2 4) f "7 | 2 P coma 2 
~} SL HOWARD [tMexico 
J ]q Independence |Marshai(1) ) at Sete 
an: ALINE 
a | z Columbia 11) 
. . t ] \ \ cmEAWA 
| petris | R 
™ | oe: / Futon , 
m t i D ii eee 
— : | Jefferson pe 
| HENRY — | 
| } | 
} 1) Clinton eres 
| | BENTON L 
BAT | 
if \ e2 - he MILLER | MARIE 
| | \ 7) 
= an f ene ears! ee ay 
NON RY | | Rolla (1) 
° > —— — | | 
(WNevadaj P YY PuLAsKi | PHELPS 








) 








| CRAWFORD 





BROADCASTI 


ne MAP 







TELECASTING 


MISSOURI 












(3) Location of City and number of 

Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 
& Number of Telecasting Stations 


Scale of Miles 
50, Zz 10 





MAP BY WALTER P. BURN, MIDCLEBURY, VERMONT 


© 1952, Broadcasting Publications. Inc. 








o Warrenton 


FRANKUN 


ae oo 


Bae 7 
Ste. Genevieve (1 


WASHINGTON 





ree 


St. Louis 8 


Flat River {1 


Chan. 




















































235, 94.9mc, 


(See Transit Radio for rates) 


KANSAS CITY, 456,622 pop.; 148,471 KCMO-FM, 
homes; 96.9% radio; 143,868 radio Transit Radio 
homes; Clay, Jackson rey TV alloc.: 

Chans. — ihe , 9, *19, 25, 65. 





4 AM affiliates, average 1-time ate 
30M 


D 27.00 50.25 53.47 176.05 135.33 
N 48.45 85.00 92.87 129.40 230.67 


SB 1M 5M 15M 


KCKN, 250w, 1340ke 


D 13.00 18.00 21.00 32.00 48.00 
N 13.00 18.00 21.00 32.00 48.00 


KCMO, 50kw-D, 10kw-N, 
Katz, Conlan, Hooper 


810kc, 


D 39.00 60.00 64.80 108.00 180.00 
N 52.00 80.00 86.40 144.00 240.00 


1Hr 


240.33 
414.00 


80.00 
80.00 


ABC, 


300.00 
400.00 


KFRM (Concordia), 


5kw-D, 550kce, 


& Peters, Conlan 


SB IM 5M 15M 30M 
D 6.90 13.50 21.00 
(For combination rates see _ listing 
under KMBC, Kansas City, Mo.) 
KMBC, 5kw, 980kKc, CBS, Free & Peters 
Hooper, Conlan 
D 23.00 45.00 70.00 
N 50.00 75.00 120.00 
All rates include KFRM when avail- 
able. 
(Continued on page 108) 


MARKET INDICATORS FOR MISSOURI 
FIGURES YR. 


CLASSIFICATIONS 
Population 
Urban Population 
Rural Population 


Total Homes 


Percentage Radio ............ 


III 6 55:5: asec ene reste 


Retail Sales 


UII rouse 8-0 day acond.aiceice% 


Telephones 


New Construction 


PUI NINE 5 oo 5d sacera gio en's 


Internal Revenue Collections 


3,954,653 
2,432,715 
1,521,938 
1,198,883 
94.4% 
1,124,347 
$3,993,395,000 
1,320,113 
1,198,300 


$ 634,200,000 
$ 719,927,797 


$1,383,976,313 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” 
unlicensed. For other sources see foreword. 


50 
50 
30 
50 
50 
50 
"D1 
"51 
"52 
"51 
"49 
51 


BROADCASTING 


FIGURES YR. 


3,784,664 
(1) 1,960,696 
(1) 1,823,968 


1,068,642 
79.9% 
832,590 
$3,538,622,000 
1,261,420 
794,700 

$ 200,800,000 
$ 506,490,936 


$1,102,085,135 


Further reproduction 





Telecasting 


29.5% MORE 


SPOT ADVERTISERS BOUGHT 
TIME ON KSD DURING THE 
FIRST 6 MONTHS OF 1952 
THAN DURING THE SAME 
6-MONTH PERIOD IN 1950. 


(Moreover. 7.8% more spot advertisers bought 
time on KSD during the first 6 months of 1952 
than during the same 6-month period in 1951.) 


KSD Announcement and Program Periods 


Are Valuable Advertising Properties! 


For rates and availabilities. call or write 


KSD 


THE ST. LOUIS POST-DISPATCH RADIO STATION 


5000 WATTS ON 550 KC DAY AND NIGHT 
National Advertising Representative: FREE & PETERS, INC. 
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MISSOURI 
SPOT RATE FINDER 
(Continued from page 106) 


KANSAS CITY (Continued) 


MEXICO, 


drain Co.; 


MOBERLY, 





11,623 pop.; 3,755 
94.7% radio; 


KXEO, 250w, 
| SB 1M 


13,115 pop.; 4,549 homes; 


3,556 radio homes; Au- BMB 


TV alloc.: Chan. 45. SB 1M 
1340kc, MBS D 12.00 12.00 


5M 15M 30M 1Hr N 8.00 8.00 
D 6.00 6.00 9.00 15.00 25.00 45.00 
N 6.00 6.00 9.00 15.00 25.00 45.00 


97.0% 


TV alloc.: 












radio; 


homes; KRES, 5kw, 1550ke, Forjoe, Conlan, 
I 


5M 
24.00 
16.00 


250,691 


72.00 120.00 
48.09 80.00 SB 1M 
D 4.00 4.00 


ST. LOUIS, 856,796 pop.; 258,444 homes; N 4.00 4.00 
radio homes; 
Chans. 4, 5(KSD-TV), *9, 





SEDALIA, 20,354 


Chans. 6, 2 


pop.; 6,909 hones 
93.5°, radio; 6,460 radio homes; Fett; 
30M 1Hr Co.; TV alloc.: " 


KDRO, 250w, 1490kce, 
5M 
7.00 
10.00 
KDRO-FM, Chan. 





J 
o 


MBS, Forjo¢ 

15M 30M 18 
12.50 2250 409 
17.50 30.00 554 


259, 99.7mc, liky 





WDAF, 610ke, NBC, Christal 95.1% radio; 4,326 radio homes; Ran- | 4]. 39. 36. 49 Bonus 
5M 15M 30M 1Hr dolph Co.; TV alloc.: Chan. 35. ; j i ; en ae és — : 
D 58.40 73.00 133.00 266.00 KNCM, 250w, 1230ke, Conwell | 4 AM affiliates, average 1-time rates ek raticn as Tae ootcg New 
N 60.00 132.00 117.60 147.00 266.00 532.00 | D 5.60 5.60 8.40 16.80 30.25 5450 | “1... soap evan open IRA OK OAR TR Madrid, Scott Cos.; TV alloc.: Chan 
N 5.60 5.660 840 1680 30.25 5450 | D 33.62 49.12 57.67 99.50 154.25 248.75 37. 
WDAF-TV, Chan. 4, 11kw-aur.; 22kw- | ~ sl «one cael N 63.25 82.67 91.00 177.50 283.75 463.75 | KsIm, 250w, 1400ke 
vis.; Harrington, Righter & Parsons MONETT, 4,771 pop.; Lawrence, Barry pry % 26 : 
eSaees Sepia — agp ta eee | D 6.00 6.00 12.00 24.00 36.00 509 
D 90.00 144.00 216.00 360.00 Cos.; TV alloc.: Chan. 14. | 4 A non-affiliates, average 1-time | yw 6909 6.00 12.00 24.00 36.00 600 
N 120.00 120.00 150.00 240.00 360.00 600.00 KRMO, 250w, 990kc, KBS, Continental | rates . Ss : : a ; 
; earns D 4.00 5.00 7.00 10.00 20.00 40.00 | D 9.00 13.40 21.38 41.50 65.75 119.00 | SPRINGFIELD, 66,731 pop.; 22,03 
~~ Skw-N, 710kc, MBS, | N 4.00 5.00 7.00 10.00 20.00 40.00 homes; 94.8% radio; 20,887 radi 
‘ a : 1omes; Greene Co.; alloc.: Changs 
Qn ¢ Ra ¢ ‘ ae a - MOX, 50kw, 1120kc, CBS, CBS Radio 5 Ks ‘ . = 
D 37.20 53.20 93.00 155.00 NEVADA, 8,009 pop.; Vernon Co.; TV K + “roe aglie és paren 3, 10, *26, 32. 
N 74.60 106.60 186.00 310.00 alloc.: Chan. 18. ee 
KNEM. 250w. 1240kce. KBS. Conwell D 54.00 78.00 69.00 138.00 207.00 345.00 4 AM affiliates, average 1-time rates 
i ae a : sis maid a , ay I ’ 2 345.00 575 D 9.62 9.62 19.50 31.88 54.50 91.95 
oe rt, = POp.; Dunklin Co.; D 4.00 5.40 9.75 17.25 29.20 48.75 N agen = 230.00 345.00 575.00 N 11:81 11.81 29 '88 36.19 63.25 106.25 
Chan, 21. N 4.00 5.40 9.75 17.25 29.20 48.75 KSD, 5kw, 550ke, NBC, Free & Peters — —__—___— —__—__— 
KBOA, lkw-D, 830ke ihe ineliae ahide aseq | D 3250 46.50 100.00 170.00 250.00 ay Re 4 weet oto 
5 95 15 -- f JFF, 15,06 pop.; 5 lw ‘ < ‘ ) ; Y 5. 2 5. 0.0 
D 15.00 25.00 45.00 75.00 homes; 93.3% ‘radio; 4,277. radio | N 65.00 93.00 200.00 340.00 500.00 | N 16:00 16.00 25.00 40.00 70.00 120. 
KBOA-FM, Chan. 255, 98.9mc, 6.9kw homes; Butler Co.; TV alloc.: Chan. | KSD-TV, Chan. 5, 10kw-aur.; 20kw-vis.; | KICK, 250w, 1340kc, MBS, McGillvra 
Bonus . oe... NBC, Free & Peters D 5.00 5.00 8.00 15.00 25.00 45. 
KWOC, 250w, 1340kc, Pearson D 60.00 80.00 120.00 180.00 300.00 | 1 595 595 13.00 23.00 39.00 65.0 
KIRKSVILLE, 11,110 pop.; 3.597 homes; | D 4.50 12.00 20.00 30.00 50.00 | N 100.00 133.00 200.00 300.00 500.00 mag Tae Seg aa a 
94.8% radio; 3,410 radio homes; Adair | N 4.50 12.00 20.00 30.00 50.00 ; ' | KTTS, 250w, 1400kc, CBS, Sears & Ayer 
€e:: alloc.: Chans. 3, 18 ‘i KSTL, 1kw-D, 690kc, Forjoe, Hooper BMB 
KIRX, 250w, 1450k wha ee ee 233, 94.5me, 16kw, | D 12.00 15.60 18.00 60.00 D 5.00 5.00 10.00 17.50 30.00 50.0 
Wee, , JUKC -arson, nus 5 5 26.5 5 75 
D 7.50 15.00 25.00 50.00 pana ie NG, See, 100i, MEN, Rats, Pee, | 8 8 ae eS Se 
N 7.50 15.00 25.00 50.00 ROLLA, 9,354 pop.; Phelps Co.; TV Hooper | KTTS-FM, Chan. 234, 94.7me, Al 3kW 
; ee Ones, wi Mi alloc.: Chan. 31. D 24.00 36.00 55.00 80.00 120.00 200.00 | Sears & Aver, Bonus except for ath- 
LEBANON, 6,808 pop.; Laclede Co.: TV KTTR, 250w, 1490ke N 37.00 50.00 84.00 140.00 225.00 380.00 | KWTO 5kw-D 1kw-N, ABC, Pearson 
alloc.: Chan. 23. D 4.00 5.00 8.00 20.00 30.00 50.00 | KXLW, 1kw-D, 1320kc, Bolling, Hooper | Conlan, BMB i i i 
KLWT, 1230ke, MBS N 5.00 6.00 11.00 26.00 50.00 70.00 | D 10.00 15.00 20.00 40.00 60.00 | (CP 5kw-N) 
D 9.40 18.75 31.25 43.75 | spe, GENEVIEVE, 3,992 pop.; Ste. | KXOK,, 5kw, 630kc, ABC, Blair | . = oe Se ae Se ee 
N 9.40 18.75 31.25 43.75 Genevieve Co. D 24.00 36.00 56.00 80.00 120.00 200.00 | N 20.00 20.00 38.50 55.00 99.00 165.0 
a ieve Ss 4.00 36. : 00 120. | : 
MARSHALL, 8,850 pop.; Saline Co.; Tv | KSGM, 500w, 980kc N 45.00 70.00 98.00 140.00 225.00 400.00 | WARRENTON, 1,584 pop.; Warren Co 
alloc. : 3.75 6.25 : 5.30 27.00 45.00 eek aa 720ko 
— a “ a ae re a eles 3) | KXOK-FM, Chan. 229, 93.7me, 70kw, | KWRE, 500w-D, 730kc , 
KMMO, ikw-D, 1300ke a oe ee ee Transit Radio D 2.00 5.00 8.00 15.00 24.00 45.0 
D ; 0 2 on -7 0) ‘ -_ we.e ; eon = (See Transit Radio listing) . 
18.00 24.00 36.00 60.00 st. JOSEPH, 78,588 pop-: 23,286 semwee Shiner ieee. the ‘die: PLAINS, 4,918 pop.; Howell Co 
MARYVILLE, 6,834 pop.; Nodaway Co.; Buchanan Co.; “TV alloc.: Chans. 2 bee ws a Pape. vem — — | TV alloc.: Chan. 20. 
ev Chan. 26. 30, *36 wee | KWPM, 250w, 1450kc, KBS 
30, *36. D 8.60 10.00 20.00 60.00 100.00 
— — . e ay. DU. ° | = € ¢ ) 
Note: All rates one-ti P — KFEQ. 5kw, 680kc, MBS, Headley- D 3.00 6.00 15.00 24.00 42.0 
: 7 4 ates e-time. opulation, Reed WIL, 5kw, 1430kc, Pearson, Pulse | N 3.00 6.00 15.00 24.00 42.00 


home and radio home figures given for 
Sources: See fore- D 10.00 10.00 
N 15.00 15.00 


cities 
word. 


over 10,000. 








18.00 36.00 54.00 90.00 D 14.00 21.00 
28.00 56.00 84.00 140.00 N 21.00 30.00 


27.50 
40.00 


80.00 100.00 180.00 


83.00 138.00 
Bonus 


KWPM-FM, Chan. 


247, 97.3mc, 1.6kw 


KOR KKK KKK KK KKK KKK KKK KKK KK 


+ + + +  H HH H HF H HF HH HH HF 


EVERY DIAL 
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You too Can 


in the St. Louis Market 


2 MILLION STRONG 


Hitch Your Ad $’s to These 


sv BETTYANN 
To The Ladies 


sy SPIDER BURKS 
Negro 


St. Louis’ Leading Independent 


KX LW 


1320 ON 


sv OD. S’s 


yy ROY QUEEN 
Hillbilly 


sv JANET DAILEY 
For the Children 


xe 


Ww 
Ww 


Western Songs 


“THE G” 
Negro 


Represented by The Bolling Company 
KKK KK KK KKK KKK KK KK KKK KKK KKK KKK KKK Kd 
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BROADCASTING 


DWIGHT GORDON 


1320 ON 
EVERY DIAL 


+ % %& % % + + > EE HH HH OH HE HH HE OH OF 


Telecasting 






_—_—_—— 


BROA 






) 150.0( 
) 165.06 


en C 
) 45.0 
211 Co 
) 42.00 


) 42.00 
1.6kw 


oe 
+ % %& % % + + + + SE tt HE OE OH OH OE OH Ot 


k x 


sting 


HOW DO YOY DECIDE WHO IS THE BEST FISHERMAN? 





BROADCASTING ©® Telecasting 


By the quality and extent of his 
fishing equipment? 


By the estimated number of fish 
where he casts his line? 


Or by his record for consistently 
catching the fish—big ones and 
little ones? 


SUCCESSFUL RADIO BUY? 


By the number of sets in the 
area? 


By the popularity of the pro- 


grams? 


Or—by the number of dollars 
that go into the sponsor’s cash 
register per radio dollar? 


LOCAL MERCHANTS IN THE ST.LOUIS AREA HAVE LEARNED THAT 


Gives the greatest local coverage per dollar spent. 
In test after test—produced listener response from every county 
within its primary and secondary coverage area. 

AND 


KSTL Produces more cash sales per advertising dollar than any 
other local station. 


THAT’S WHY 


In spite of a rate raise the renewal rate on year to year contracts in 1951-1952 at 
KSTL was 87%. 


The largest retail buyer of radio advertising in the St. Louis area uses KSTL exclusively. 


KSTL earned an award and honorary mention in the 1951 BAB Radio Gets Results Contest. 


KSTL PRODUCES RESULTS FOR THE LOCAL ADVERTISER 
KSTL PRODUCES FOR THE NATIONAL ADVERTISER 


Wm. E. Ware, Pres. 
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County 


Adair rere 
Andrew 
Atchison 
Audrain 
Barry 
Barton 
Bates 
Benton 
Bollinger 
Boone 
Buchanan 
Butler 
Caldwell 
Calloway 
Camden 


Cape Girardeau . 


Carroll 
Carter 
2 ae 
Cedar .. 
Chariton 
Christian 
Clark 

Clay 
Clinton 
Cole 
Cooper 
Crawford 
Dade 
Dallas 
Daviess 
DeKalb 
Dent 
Douglas 
Dunklin 
Franklin 
Gasconade 
Gentry 
Greene .. 
Grundy 
Harrison 
Henry 
Hickory 
BRORS: ic 66 
Howard 
Howell 
Tron 
Jackson 
Jasper ..... 
Jefferson 
Johnson .. 
SO re 
Laclide .. 
Lafayette 
Lawrence 
Lewis 
Lincoln 
Linn ; 
Livingston 
McDonald .. 
Macon 
Madison 
Maries 
Marion 
Mercer 
Miller 
Mississippi 
Moniteau 
Monroe 
Montgomery 
Morgan ; 
New Madrid 
Newton 
Nodaway .. 
Oregon 
Osage 
Ozark 
Pemiscot 
a 
Pettis ..... 
Phelps 

Pike 

Platte 

Polk ... 
Pulaski 
Putnam 
Ralls oF 
Randolph 
RRA 
Reynolds ... 
Ripley ...... 
St. Charles 
St. Clair 

St. Francois 
St. Louis . 


1950 


19,689 





17,534 

9,080 
11,019 
48,432 
96,826 
37,707 


16,608 
11,615 

9,324 
10,392 
11,180 

8,047 
10,936 






45,329 
36,046 
12,342 
11,036 
104,823 
13,220 
14,107 
20,043 
5,387 
9,833 
11,857 
22,725 


9,458 


. 541,035 


Ste. Genevieve 


Saline 
Schuyler 
Scotland 
Scott 
Shannon 
Shelby . 
Stoddard 
Stone ; 
Sullivan ... 
Taney 
Texas 
Vernon 
Warren .. 
Washington 
Wayne 
Webster 
Worth 
Wright 


79.106 
38,007 
20.716 
7,617 
19,010 
25,272 
23,420 
10.733 
13.478 
18,865 
16,532 
14,144 
18,332 
10,380 
7,423 
29.765 
7,235 
13,734 
22.551 
10,840 
11,314 
11,555 
10,207 
39.444 
28,240 
24.033 
11,978 
11,301 
8.856 
45,624 
14,890 
31,577 
21.504 
16,844 
14.973 
16,062 
10,392 
9,166 
8.686 
22.918 
15,932 
6.918 
11,414 
29'834 
10,482 
35.276 
406.349 
11,237 
26.694 
5.760 
7,332 
32.842 
8,377 
9,730 
33,463 
9,748 
11,299 
9,863 
18,992 
22,685 
7,666 
14,689 
10,514 
15,072 
5,120 
15,834 





1940 


Population Population 


20,246 





94,067 
34,276 
11,629 
23,094 
8,971 
37,775 
17,814 
6,226 
19,534 
11,697 
18,084 
13,538 
10,166 
30,417 
13,261 
34,912 
18,075 
12.693 
11,248 
11,528 
13.398 
9,751 
11,763 
15,600 
44,957 
33,868 
12,414 
13,359 
90.541 
15,716 
16,525 
22.313 
6,506 
12,476 
13,026 
22,270 
10,440 
477 828 
78,705 
32,023 
21,617 
8,878 
18,718 
27,856 
24,637 
11.490 
14,395 
21,416 
18,000 
15,749 
21,396 
9,655 
8,638 
31,576 
8,766 





10,766 
46,857 
15,358 
33,356 
17,437 
18,327 
13.862 
17.400 
10,775 
11,327 
10,040 
24.458 
18.584 
9,370 
12.606 
25,562 
13.146 
35.950 
274,230 
10.905 
29.416 
6,627 
8.557 
30,377 
11,831 
11,224 
33,009 
11,298 
13,701 
10,323 
19,813 
25.536 
7,734 
17,492 
12,794 
17,226 
6,345 
17,967 
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16.0 
17.8 
12.5 
19.3 
11.9 


1950 
Urban 


11,110 


14,247 
4,031 
3,233 
3,333 


31,974 
81,270 
15,064 


504,113 
55,482 
14,055 

6,857 


6,808 


8,502 
4,893 


8,982 
8,694 


4,152 
3,696 


20,386 
2,766 


8,534 
2,627 


3,106 





1950 
Rural 


Population Population 


8,579 
11,727 
11,127 
9,582 
17,724 
9,445 
14,201 
9,080 
11,019 
16,458 
15,556 
22,643 
9,929 
13,264 
7,861 
13,112 
11,209 
4,777 
16,795 
8,045 
14,944 
12,412 
9,003 
16,239 
8,280 
10,365 
9,922 
11,234 
9,324 
10,392 
11,180 
7,923 








9,379 

7,235 
10,968 
14,017 

8,213 
11,314 
11,555 
10,207 
34,045 
21,114 
17,199 
11,978 
11,301 

8,856 
33,708 
10,299 
11,223 
12,150 


1950 
Homes 


9.195 
2,341 
3,451 
8,998 
2,852 
3,694 
2,957 
5,567 
6,758 
2,378 
3,902 
2,894 
4,522 
1,667 
4,771 


1950 Percentage 
Radio Homes Radio Radio Homes 


5,840 
3,581 
3,307 
7,147 


93.7 
95.5 
96.0 
94.1 
92.5 
92.2 
92.1 
90.4 
85.5 
89.3 
94.9 
86.1 
94.0 
91.4 
90.3 
93.9 
94.1 
86.4 
92.9 
90.0 
93.9 
91.7 
92.5 
95.5 
93.7 


94.3 
90.4 
86.6 
92.9 
86.6 
89.2 
91.7 
91.7 
84.6 
86.1 
92.1 
94.7 
89.9 


MISSOURI MARKET DATA BY COUNTIES 


1940 





4,731 
3,020 
2,910 
5,322 
4,150 
2,697 
3,839 
1,841 
1,536 
8,121 
22,659 
4,537 
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1951 


Retail Sales 


($ 000) 


20,637 
5,870 
11,367 
23,331 
17,535 
9,352 
13,034 
6,961 
3,465 
46,248 
95,824 
26,742 
9,549 
13,621 
3,854 
40,856 
12,630 
2,085 


1,396,500 


7,771 
24,305 
4,946 
6,303 
27,994 
2,601 
8,056 
18,191 
2,890 
7,244 
5,687 
9,216 
19,092 
6,540 
6,500 
4,464 
10,602 
4,234 
12,757 


1949 





$ 4,843,517 
8,630,077 
10,397,450 
9,227,291 
6,260,853 
5,443,778 
9,410,196 
4,029,160 
2,669,033 
6,612,213 
7,665,098 
4,643,570 
5,966,404 
7,046,641 
1,746,875 
6,717,932 
10,277,929 
433,006 
10,016,617 
3,714,491 
9,556,733 


- 
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7,214,859 
10,008,983 
4,929,012 
9,207 ,204 
7,256,216 
2,381,457 
7,190,763 
6,145,106 
3,458,113 
1,031,118 
11,115,968 
7,510,532 
3,821,229 
10,716,812 
5,053,411 
4,296,123 
13,625,147 
7,709,178 
5,934,385 


4,279,219 
1.883.641 
19,682,791 
5.724.148 
9,699,142 
2'257.568 
8.698.949 
8,417,514 
247.869 
942,933 
720,988 
"445,267 
953.964 
8,535,679 
969.456 
1,649.973 
8.189.241 
4.140.535 
2.078,347 
8,311,935 
3.113.168 
14,633,857 
3,039,779 
5.548.133 
9'316.640 
1.255.073 
6,321,350 
14,657,528 
3,054,940 
6,069,637 
1,782,714 
4,490,579 
6,998,103 
2,967,714 
1,840,529 
1,218,967 
5,176,541 
3,791,761 
3,988,809 


Y 3 
1 
4 
5 
4 


(1) Missouri automobile registrations are not compiled on a county basis. Total 1951 passenger registrations for the state: 1,320,113. 


* Figures for this county not available except in combination with other counties. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 


Page 110, August 18, 1952 


Marketbook 


Further reproduction unlicensed. 


1951 


(1) 


BROADCASTING 


1949 
Mfg. Em- 
Farm Income Automobiles ployment 


_ 
to- 

wc 
= 


te 
iS) 
--) 
S 


_ 
) 
Co 

o 


2,263 


Telecasting 


1949 Mfy 











Toxabi, 
Poyrol, 





































142,06 
6260 

. 

1,765 ,0( 


19,00 
164,0( 


91,0 


5,004, 0¢ 
+200 
1,143,060 
395, 0 
87,00 
3.00 
7,00 
4,00) 
120,00 





272,00 
1,979.0 
821,00 


3,053, 00 
115,00 


477, 0 








469,000 
. 


198,00 
289,00 
258,00) 
15,00 
61,00 


139,0( 
548,00 


-_ 


236,001 
236,00 
150,00 
80,00! 
126,00 
75.00 
245,00 
367,00 
108,0( 


44,00 





321,00 

403,00 

21,00 
. 


147,00 


301,00 
710,00 
36,00 


21,00 
396,001 


— 


23,00 
614,00 
822,00 
972,00 


co 


891,00 


58, 00 
596,00 


* 


26, 001 





1,396, 00 





ROAI 


\@ Chi Thoroughly COVERS and SELLS 
sane 


th market 















35,0 
3750 
142,0( 
6260 
* 





7650 
















79,00 
* 
164,0¢ 
91,0 
n reé helbyvlle 
: Shetey 
~~. —_}— 
004 ,0F Bcon 












Fr 





















































LAHAMiTON ! \ ; flew London 4 ; ; 4 Tayloy m4 | Pinal icph 
7 = . bes . ‘ 
anh oc og! inagpolen! “ae ] RALLS K ¥ . —s-4 == pen ) uy 
: piitoné_ a ia — oe ‘ yy Clg ‘ mESE: 
3,0( 3 ~ WA , yas yvil ® 
7,00 a fm \ - <a A Oa ley rR rate f 
4,00) a y te _auor “ : YY uneven 5 
120,00 E aye & so J-+4 Po 
x . € 5 ' J L- - - - 
272,00 ‘ | ’ 
979.0 
821,00 
3,053.00 


115,00 



















—.$—.__ 4 

ARREN | STCHARLES/ ¢ 
47,0 ' ' o—— : 

% < “ ll “st Oulse@ P 

* { Y) 

34.0 2 mS Q! ait 2z , “2 PX. 


241,00 


38,61" aS. , cum@be | , ~ ’ { ‘ | WASHINGTO 
3,532,000 bf ' 
3,085 00 
224.00 ' -—- Li 
“e psceola J baadea .™ 









274,00 

534,00 

469,000 
. 






198,00 oe ahaa ey, 
289, 00 dem 


258,00 ny x | R hawneetowng 
15,00 
61,00 

























139,0 
548,00 


| aed 


236,00 
236,00 
150,00 
80,00 
126,00 
75.00 
245,00 
367,01 
108,0( 


DAYTIME 0.5 MV/M CONTOUR FOR 
KXOK 630KC 5SKW 


MARKET STATISTICS KXNOK top programs and dominant coverage of thi 
ati 3 9 arket assure » advertiser f1 audi- 
OR i ee ee 3,713,314 nation’s 9th market assure the advertiser full audi 





44.00 











426 06 
625.00 
726.0 
321,00 
403,00 
21,00 
. 






Total Population Ae ; : rv 
Mee 1,179,226 ence penetration ol the Important St. Louis market. 
Wau Ws “=. wk. sco ccc co cs 1,121,059 PLUS a big KXOK “Plus’—merchandising and 
Talet Mate Seles .. .... sic cscsdweees $3,353,562,000 promotional aids that help sell your program and 
Ce Pea 775,011,000 product, and insure result-getting impact for your 
UN MND sia sais oa ss gdm asene diosa ae we 103,277,000 messages on KXOK., 


Weems Fern POOMIIIOR «ww nc cece 644,823 . - 
mia iii; 183,813 CHECK TODAY with your closest John Blair man 


Ciel tenis Geatts Mewes 170,350 or with KXOK for more details. Write, wire, 
: phone for availabilities that can sell for you. 
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710,00 
36,00 
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1,396, 00 






23, 00( 
8,614.00 
822,00 
972,00 







(Source: 1951-52 Consumer Markets 








KXOK delivers intense coverage of the rich Missis- 
sippi Valley Empire—a richly diversified industrial 







891,00 














58,00 . 

596,00 and agricultural area in Missouri and Southern Illi- 

96.00 nois where these millions live, earn and spend. 

on Families throughout the area go for KXOK pro- 

bre gramming, because KXOK programs are based on 

ty, - . . ’ 

. excellent ABC network features plus leading local ST. LOUIS’ ABC STATION 
1,396,000 - 
personalities. 12th and Delmar «+ CHestnut 6000 
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MARKET INDICATORS FOR MONTANA 
MONTANA CLASSIFICATIONS FIGURES YR. FIGURES 








OTE OE 591, 5 559,45 
P lat 91,024 ’50 9,456 
SPOT RATE FINDER Urban Population pibierereiaiavsiscoacs 258,034 50 (1) 211,535 7°49 
, : -~ Rural Population ......6...... 332,990 ’50 (1) 347,921 495 
ANACONDA, 11,254 pop.; 3,441 homes; CUT BANK, 3,721 pop.; Glacier Co. = o= - ‘ 

98.0% radio; 3,372 radio homes; Deer alloc.: Chan. 20. Total Homes ................. 175,619 30 159,963 7°49 
Lodge Co.; TV alloc.: Chan. 2. MD otis = 2 f3 97.2% 50 2% =” 
KANA, 250w, 1230kc, Grant Donahue DEER LODGE, 3,779. pop.; Powell Co.; Peneanenge Radio a _ a paved 4 

SB 1M 5M 15M 30M 1Hr TV alloc.: Chan. N Radio PER nee ee ree 176,059 30 134,503 40 
D 450 6.00 6.00 12.00 18.00 30.00 | pILLON, 3,268 pop.; Beaverhead Co.; | Retail Sales .. -eeeeeesess $ 632,385,000 °51 $ 600,187,000 48 
we eee eee eee es ee CN i. ons neemrecnuwsiecn 277,031 51 264,892 59 
en eee ee ee GLASGOW, 3,821 pop.; Valley Co.; NINN 505 ca dtw miata Jareseaibce 155,800 52 84,600 45 
31.0" é > Swe é Ss; pi= a ; . . -e7 — - 
lowstone Co.; TV alloc.: Chans. 2, alloc.: Chan. 16 New Construction ............. $ 76,700,000 °47 $ 51,400,000 49 
8, *11 CLENDIVE, sane pop. Dawson Co.; | Median Family Income ........ $ 2,718 ’49 
alioc.: * ° ; 
3 AM affiliates, average 1-time rates | pyon o5qw. 1400kc BY NN Se 55.5. a's: 000ie,ti0r0 «a $ 279,058,735 °49 $ 222,710,169 44| 
D 8.44 7.45 10.50 20.33 33.17 59.17 - ee ae 3 9 on oat 
N 984 9.84 14.33 28.33 46.67 83.33 SB 1M 5M 15M 30M 1Hr | Employed Sabot 5 218,460 ’50 184,664 49) 
D 6.00 9.90 17.60 26.40 5 34 5 98 
KBMY, 250w, 1240kc, MBS, Avery- |x oan Sas tas meee Internal Revenue Collections .. $ 91,562,494 ’51 $ 74,864,365 50 
Knodel 
D 4.23 423 6.50 13.00 19.50 32.50 GREAT FALLS, 39,214 pop.; 12,202 (1) Old urban definition of Census Bureau. 
ee ee eee ee ama yell d — — — Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproducti 
iG 5kw. 7 . Catz omes; ascade ne Os alloc.: ’ 7 ‘ ction 
“ae 190ke, NBC, Katz, BMB, Chans. 3, 5, *23. unlicensed. For other sources see foreword. 
D 13.00 10.00 15.00 30.00 45.00 75.00 : 
N_ 13.00 13.00 20.00 40.00 60.00 100.00 | 2 AM affiliates, average 1-time rates * * * 
KOOK, 5kw, 970ke, CBS, Hollingbery D 9.23 9.73 14.00 28.00 42.00 67.50 
D 8.10 8.10 10.00 18.00 35.00 70.00 | N 11.50 13.00 20.00 40. 0.00 100.00 ° ° . . 
N 10.00 10.00 13.00 25.00 50.00 100.00 = sl ay cae Gan eon Flathead Co.; ee ha ee pong 
BOZEMAN, 11,325 pop.; 3,412 homes; | KFBB, 5kw, 1310kc, CBS, Weed KGEZ CP-1kw, 600kc, Conlan — Co.; TV alloc.: Chans. *11, 13 
96.4% radio; 3,289 radio homes; Gal- D 10.00 10.00 15.00 30.00 45.00 70.00 SB IM 5M 15M 30M i1Hr : ie . 
latin Co.; TV alloc.: Chans. *9, 22. N_ 10.00 13.00 20.00 40.00 60.00 100.00 D 3.00 3.00 5.00 9.00 15.00 KGVO, 5kw, 1290ke, CBS, Gill, Keefe 
eee, 250w, 1230ke KMON, 5kw, 560kc, ABC, MBS, Avery- | N 3.00 3.00 6.00 12.00 20.00 & Perna, Conlan 
3.50 5.00 8.00 14.00 28.00 Knodel SB IM 5M 15M 30M 1Hr 
N 3.50 5.00 8.00 14.00 28.00 | mp 945 8.45 13.00 26.00 39.00 65.00 | LAUREL, 3,663 pop.; Yellowstone Co.; | D 7.88 10.50 10.50 21.00 31.50 52.5 
KXLQ, 200, 1aseke. hay Meter N 13.00 13.00 20.00 40.00 60.00 100.00 TV alloc.: Chan. 14. N 10.50 14.00 14.00 28.00 42.00 70.0 
(See Z-Bar Network for rates) c cof . 95 5 
KALE. 200 MINKE NBC site) | LEWISTOWN, 8573 pop.; Fergus Co: | KXIL; 250y. 14S0ke, NBC, Walker 
BUTTE, 33,251 pop.; 11,097 homes; TV alloc.: Chan. 13. (See 4-Bar-Net) 
97.4% radio; 10,750 radio homes; Sil- HAMILTON, 2,678 pop.; Ravalli Co.; KXLO, 250w, ae MBS POLSON, —. ca Lake Co.; TV 
ver | al Co.; TV alloc.: Chans. 4, 6, TV alloc.: Chan. 17. D 325 450 7.50 12.00 18.00 30.00 alloc.: Chan. 8. 
‘, 2. . ; ¢ ¢ . op 


= bee = - ee ‘ N 3.25 4.50 7.50 12.00 18.00 30.00 | RED LODGE, nll pop.; Carbon Co, 
3 AM affiliates, average 1-time rates HARDIN, 2,306 pop.; Big Horn Co.; TV TV alloc.: Chan. 18. 











We a - ae On "= "We alloc.: Chan. 4. LIBBY, 2,401 : Li 1 
D 10.73 10.73 17.02 27.37 47.72 88.42 » 2,401 pop.; Lincoln Co. 2 : , 
N 12.02 12.02 19.00 31:33 53.67 98.33 | HAVRE, 8.086 pop.; Hill Co.; TV alloc.: KLCB, 250w, 1230ke ee ee ee OOS 
B ; : Q loc. : - 14. 

KBOW, 250w, 1490kc, CBS, Cooke Chane. rly ii a a = — — oa wo a ap KIYI, 250w, 1230kc, MBS, Cooke 
D 8.00 8.00 10.00 20.00 30.00 50.00 ee ee c, MBS, Cooke, ~ ; : : : : D 2.75 3.25 490 8.75 17.50 35.00 
N 8.00 8.00 10.00 20.00 30.00 50.00 : , P LIVINGSTON, 7,683 pop.; Park Co.; TV | N- 2.75 3.25 490 8.75 17.50 35.00 
" . ae SROPOR! I >: 8.00 12.00 20.00 30.00 55.00 ; 
KOPR, lkw, 550kc, ABC, MBS, Avery-; z alloc.: Chan. 16. 

Seiichi N 8.00 12.00 20.00 30.00 55.00 SIDNEY, 3,987 POP.; Richland Co.; TV 
D 718° 7.18 11.05 2210 33.15 55.25 KPRK, 250w, 1340kce, Avery-Knodel alloc.: Chan. . 
N 11.05 11.05 17.00 34.00 51.00 85.00 | HELENA, 17.081 pop? oa homes | 2 4.50 7.50 12.00 18.00 30.00 | KGcx, 5kw, aie MBS, Lawson, 
KXLF, 5kw, 1370ke, NBC, Walker Lewis and ‘Clark Co.; TV alloc.: — a a oe, 
D 17.00 17.00 30.00 40.00 80.00 160.00 Chans. 10, 12. MILES CITY, 9,243 pop.; Custer Co.; D 6.00 6.00 12.00 20.00 35.00 60.00 
N 17.00 17.00 30.00 40.00 80.00 160.00 KCAP, 250w, 1340kc, MBS TV alloc.: Chans. oa *6. N 7.50 7.50 15.00 30.00 45.00 75.0 
Note: All rates one-time. Population, | D 5.20 520 8.00 16.00 24.00 40.00 | KRJF, 250w, 1340kc, MBS, pen WHITEFISH, 3,268 pop.; Flathead Co,; 
home and radio home figures given for | N 8.00 8.00 14.00 28.00 42.00 70.00 del, BMB, Hooper TV alloc.: ‘Chan. 16. 
cities over 10,000. Sources: See fore- | KXLJ, 250w, 1240kc, NBC, Walker D 7.50 12.00 18.00 30.00 | WOLF POINT, 2,557 pop.; Roosevelt 
word. (See Z-Bar-Net) N 7.50 12.00 18.00 30.00 Co.; TV alloc.: Chan. 20 
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Beaver! 
Big Ho 
Blaine 
Broacw 
Carb« 
Carte: 
Cascace 
Choute: 
Custer 
Daniels 
Dawson 
Deer Li 
Fallon 
Fergus 
Flathea: 
Gallatin 


Garfielc 


Glacier 
Golden 
Granite 
Hill 
Jefferso 
Judith 
Lake 
Lewis | 
Liberty 
Lincoln 
McCone 
Madisor 
Meaghe 
Mineral 
Missoul 
Mussels 
Park 
Petrolet 
Phillips 
Ponder: 
Powder 
Powell 
Prairie 
Ravalli 
Richlan 
Rooseve 
Rosebuc 
Sanders 
Sherida 
Silver ] 
Stillwat 
Sweet ¢ 
Teton 
Toole 
Treasur 
Valley 
Wheatle 
Wibaux 
Yellows 
Yellows 
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1950 1950 

1950 1940 Percentage Urban Rural 1950 
County Population Population Increase Population Population Homes 
BEGVCTHORE: 4 oi.00.c000 6,671 6,943 —3.9 3,268 3,403 2,162 
BREE, ain 65:5 :5/05kes 9,824 10,419 —5.7 9,824 2,503 
SESS Peerurere ye ere 8,516 9,566 —11.0 8,516 2,304 
OWNER 6 .65556006,6 2,922 3,451 —15.3 2,922 868 
NSA ere 10,241 11,865 —13.7 2,730 7,511 3,122 
ST sn cde ete be nes ome 2,798 3,280 —14.7 2,798 810 
OE o:5.5 ca aemaneews 53,027 41,999 26.3 39,214 13,813 15,730 
MONON os ccc akan ers 6,974 7,316 —4.7 6,974 2,113 
ERE cree ere 12,661 10,422 21.5 9,243 3,418 3,754 
REE secre a veirer 3,946 4,563 —13.5 3,946 1,132 
IR | 5 iain Saeco caressa 9,092 8,618 5.5 5,254 3,838 2,693 
Bee LOGR oiokcccccsce 16,553 13,627 21.5 11,254 5,299 4,197 
SE Cx Sieve nodose Satie 3,660 3,719 —1.6 3,660 1,004 
| TR Sete rare eee cr tee 14,015 14,040 —0.2 6,573 7,442 4,210 
FERC OR ree 31,495 24,271 29.8 13,005 18,490 9,649 
EO ne 21,902 18,269 19.9 11,325 10,577 6,443 
OS” Perrrrrree 2,172 2,641 —17.8 2,172 665 
OSE ee 9,645 9,034 6.8 3,721 5,924 2,584 
Golden Valley ....... 1,337 1,607 -16.8 1,337 419 
reer cre ri 2,773 3,401 18.5 2,773 924 
Ns 5 gls Kc 'o piaie-b ene nies 14,285 13,304 7.4 8,086 6,199 4,152 
PCr rer 4,014 4,664 —13.9 4,014 1,102 
Jasith Basin .......+.. 3,200 3,655 —12.4 3,200 942 
RI iets Shp ia Riprreigcb tases 13,835 13,490 2.6 13,835 3,991 
tewis & Clark........ 24,540 22,131 10.9 17,581 6,959 7,611 
0 EER 2,180 2,209 —1.3 2,180 647 
PNR 85 carhyscaveratecha rain i 8,693 7,882 10.3 8,693 2,669 
ee 3,258 3,798 —14.2 3,258 947 
EE» ine Gaia S seem ware 5,998 7,294 —17.8 5,998 1,844 
TT errr 2,079 2,237 —T.1 2,079 659 
Mineral 2,081 2,135 —2.5 2,081 703 
Missoula 35,493 29,038 22.2 22,485 13,008 10,400 
Musselshell ........... 5,408 5,717 —5.4 2,856 2,552 1,751 
EE ert et 11,999 11,566 3.7 7,683 4,316 3,766 
SS rere 1,026 1,083 —5.3 1,026 306 
NE ata Sie ie wiper ba 6,334 7,892 —19.7 6,334 1,924 
Ee ae 6,392 6,716 —4.8 6,392 1,759 
Powder River ......... 2,693 3,159 —14.8 2,693 796 
MEE sat hine 0810 sun cele 6,301 6,152 2.4 3,779 2,522 1,775 
BEE 6a <tbseienasan’ 2,377 2,410 —1.4 2,377 706 
RIE: poniaro:9:8 0-5 slesn iaspias 13,101 12,978 0.9 2,678 10,423 4,074 
NI hh pveca:avacekiavere's 10,366 10,209 15 3,987 6,379 2,946 
EE .ocewacawskac 9,580 9,806 —2.3 2,557 7,023 2,599 
EE rer 6,570 6,477 1.4 6,570 1,773 
ES ae 6,983 6,926 0.8 6,983 2,216 
4 ck sie ohare cou 6,674 7,814 —14.6 6,674 1,938 
Miver Bow 2... ..cesc. 48,422 53,207 —9.0 38,379 10,043 15,670 
are 5,416 5,694 —4.9 5,416 5,416 1,611 
Bnet GLAS ooo. cccces 3,621 3,719 —2.9 3,621 1,052 
EE calla ow earneens 7,232 6,922 4.5 7,232 2,068 
BE itibiscisdbip wns ean ee 6,867 6,769 1.4 3,058 3,809 2,031 
SII Falisciaseigicienioe nisia 1,402 1,499 —6.5 1,402 393 
BEE. witive dks du wsaws 11,353 15,181 —25.2 3,821 7,532 3,253 
a eer eee 3,187 3,286 —3.0 3,187 964 
BE dae inwdlekaeaed 1,907 2,161 —11.8 1,907 §22 
Yellowstone .......... . 55,875 41,182 35.7 35,497 20,378 16,761 

Yellowstone Natl. Park 58 43 58 









Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 


MONTANA MARKET DATA BY COUNTIES 


1951 


1950 Percentage 1940 


Radio Homes Radio Radio Homes ($ 000) 
2,047 94.7 1,710 9,563 
2,413 96.4 1,940 8,123 
2,226 96.6 1,868 7,238 

830 95.6 712 2,780 
3,022 96.8 2,643 7,212 
782 96.6 703 1,532 
15,352 97.6 11,051 67,600 
2,075 98.2 1,809 7,404 
3,623 96.5 2,584 18,363 
1,114 98.4 1,040 4,519 
2,636 97.9 1,996 11,433 
4,105 97.8 3,643 12,036 
970 96.6 813 4,354 
4,101 97.4 3,415 15,705 
9,417 97.6 6,043 34,375 
6,243 96.9 4,335 25,321 
641 96.4 578 1,396 
2,463 95.3 1,780 10,667 
419 100.0 394 524 
894 96.7 883 2,853 
4,057 97.7 3,137 15,771 
1,071 97.2 977 2,612 
917 97.3 891 2,754 
3,883 97.3 2,948 9,969 
7,383 97.0 5,743 26,471 
626 96.8 546 2,264 
2,586 96.9 1,828 5,967 
915 96.6 836 1,964 
1,789 97.0 1,603 3,579 
639 96.9 537 1,479 
680 96.7 547 1,452 
10,119 97.3 7,313 39,541 
1,704 97.3 1,425 5,007 
3,638 96.6 2,923 14,558 
298 97.3 256 583 
1,864 96.9 1,822 6,184 
1,710 97.2 1,492 8,096 
764 96.0 637 1,133 
1,724 97.1 1,487 4,967 
678 96.1 521 2,008 
3,952 97.0 2,971 9,816 
2,861 97.1 2,226 12,248 
2,531 97.4 1,990 12,746 
1,702 96.0 1,293 5,104 
2,127 96.0 1,555 3,971 
1,895 97.8 1,700 7,132 
15,263 97.4 14,543 55,414 
1,571 97.5 1,340 4,431 
1,018 96.8 883 3,952 
2,020 97.7 1,699 7,959 
1,980 97.5 1663 8,208 
372 94.7 300 1,256 
3,178 97.7 3,528 11,553 
943 97.8 780 3,585 
522 100.0 486 1,434 
16,359 97.6 10,134 74,219 


Retail Sales 


1949 


Farm Income Automobiles 


$ 8,217,228 
9,759,636 
7,717,404 
3,485,540 
6,408,814 
4,210,252 

11,068,353 
13,974,886 
5,205,704 
2,945,590 
4,555,816 
982,758 
3,014,586 
13,815,766 
3,785,081 
9,574,411 
3,334,243 
3,520,132 
1,908,981 
1,518,929 
5,372,728 
1,901,432 
6,647,748 
5,734,051 
4,226,166 
4,169,519 
571,490 
4,463,391 
5,987,582 
2,524,487 
157,265 
2,396,157 
2,622,781 
4,694,076 
1,778,760 
4,945,204 
8,475,907 
5,479,410 
3,278,144 
2,259,295 
6,021,157 
7,957,507 
5,648,676 
6,252,924 
1,886,989 
4,860,659 
810,005 
4,942,548 
3,570,866 
10,152,600 
5,952,672 
2,025,899 
6,932,908 
2,940,998 
1,916,664 
10,507,430 


Further reproduction unlicensed. 


1951 


2,196 
2,443 
2,029 
937 
2,786 
689 
17,017 
2,533 
3,986 
1,365 
3,076 
4,652 
1,142 
4,555 
10,433 
7,491 
609 
2,620 
440 
826 
4,515 
1,006 
1,306 
3,508 
8,244 
860 
2,635 
1,128 
1,631 
669 
561 
11,396 
1,745 
4,312 
335 
1,935 
2,451 
810 
2,027 
702 
3,742 
3,146 
2,816 
1,612 
2,009 
2,363 
14,373 
1,729 
1,130 
2,542 
2,480 
393 
3,523 
1,216 
634 
19,645 


949 
Median Fam. 


Income 
$2,852 
2,459 
2,633 


2,400 
3,355 
3,470 
2,917 
3,256 
3,133 
3,263 


3,313 


3,167 
3,514 
2,395 
3,300 
2,126 
3,830 
3,813 
3,118 
3,139 
2,643 


3,273 
3,284 
3,385 
3,273 


2,844 
3,581 
3,217 
3,365 
3,000 
2,233 
2,750 
2,742 
2,524 
2,525 
2,633 
3,430 
2,519 
2,736 
3,135 
3,917 


3,280 
3,045 


3,581 


















































1950 

Employed 
2,802 
3,122 
2,897 
1,172 
3,482 
1,064 
19,742 
2,751 
5,008 
1,401 
2,412 
6,863 
1,253 
5,578 
10,313 
7,993 
878 


1,303 
2,381 
836 
728 
12,601 
1,941 
4,673 
467 
2,272 
2,279 
1,160 
2,214 
831 
4,760 
3,580 
3,230 
2,214 
2,565 
2,310 
18,632 
2,006 
1,495 
2,780 
2,884 
517 
4,170 
1,263 
482 
21,402 
29 





NEBRASKA 





SPOT RATE FINDER 


ALLIANCE, 7,891 pop.; Box Butte Co.; 
TV alloc.: Chans. 12, 21. | 
KCOW, 250w, 1400kc 


SB IM 5M 15M 30M 1Hr | 


D 5.00 10.00 20.00 30.00 50.00 | 
N 4.00 8.00 15.00 25.00 45.00 | 


BEATRICE, 11,813 pop.; 3,901 homes; | 
96.0% radio; 3,745 radio homes; Gage | 
Co.; TV alloc.: Chan. 40. 

KWBE, 250w, 1450kc, MBS, Conlan 
4.50 5.00 12.00 20. 00 30.00 50.00 | 

NY 5.50 6.50 18.00 30.00 40.00 60.00 

BROKEN Bow, 3,396 Fae . Custer 
Co.; TV alloc.: Chan. 

KCNI, lkw-D, 1280ke 
u 7.00 7.00 12.00 21.00 36.00 50.00 
i 700 7.00 12.00 21.00 36.00 60.00 
COLUMBUS, 8,884 pop.; Platte Co.; TV 

: Chan. 49. 

XJSK, 1kw-D, 900kc 

D 7.00 7.00 13.00 19.50 37.50 65.00 


_—_—_. 


Note: All rates one-time. Population, 
tome and radio home figures given for 
= over 10,000. Sources: See fore- 





BROADCASTING ® Telecasting 


FAIRBURY, 6,395 pop.; Jefferson Co.; 
TV alloc.: Chan, 35. 


FALLS CITY, 6,203 pop.; 
Co.; TV alloc.: Chan. 38 


FREMONT, 14,762 pop.; 4,729 homes; 
96.8% radio; 4,578 radio homes; 
Dodge Co.; TV alloc.: Chan. 52. 


KFGT, 100w, 1340kc, MBS, Conlan 


SB IM 5M 15M 


D 5.00 5.00 10.00 
N_ 6.00 


GRAND ISLAND, 22,682 pop.; 
homes; 96.5% radio; 6,828 
a Hall Co.; TV alloc.: 


KMMJ, ikw, 750kc, ABC, H-R Repre- 
sentatives 

D= 12.00 12.00 24.00 48.00 72.00 120.00 
N 12.00 12.00 24.00 48.00 72.00 120.00 


(Sold in combination with KXXxX 
Colby, Kansas) 


Richardson 


30M 
18.33 30.00 50.00 


7,067 
radio 
Chans. 


(Continued on ‘page 115) 


6.00 13.00 19.50 37.50 65.00 


1Hr | 





é 





‘Rural Population 


MARKET INDICATORS FOR NEBRASKA 


CLASSIFICATIONS 


Population 


Urban Population 


Total Homes 
Percentage Radio ............. 


Radio Homes 


Retail Sales 


Automobiles 


Telephones 


New Construction 


Farm Income 


Internal Revenue Collections. .. 


FIGURES YR 


1,325,510 
621,905 
703,605 
394,662 
95.8% 
370,994 
$1,521,869,000 
608,484 
418,000 

$ 156,200,000 
$ 779,559,589 
333,762,674 


he 


(1) Old urban definition of Census Bureau. 


FIGURES YR. 


50 1,315,834 ’40 
50 (1) 514,148 ’40 
0 (1) 801,686 °40 
50 360,744 40 
50 84.7%  °40 
50 298,790 °40 
51 $1,313,883,000 48 
"D1 569,497 5 

"52 284,200 °45 
"47 $ 72,600,000 °40 
"49 $ 543,215,984 °44 
"51 $ 261,366,873 50 


Note: 1951 Retail Sales, copyright 1952 ‘‘Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 
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BROADCASTING TELECASTING 


MARKETBOOK MAP 
NEBRASKA 


3) Location of City and number of 
Standard (AM) Broadcasting Stations 
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© 1952, Broadcasting Publications, Inc. 
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‘“They’re Testing Me in Lincoln’’ 


And here is the reason why... 


LINCOLN IS A REPRESENTATIVE MARKET 
COVERED BY KFOR AT LOW COST TO YOU 


Located in rich, agricultural Mid- 
America, Lincoln is Nebraska’s Capital 
City Market. Lincoln offers a variety of 
industries spearheaded by such large 
manufacturing plants as Goodyear Tire 
and Rubber Co., Elgin National Watch 
Co. and Western Electric Co. Strong 
local independent drug, grocery and ap- 
pliance outlets make Lincoln an_ ideal 
test market. 





Station 
Manager 


Page 114, August 18, 1952 @ Marketbook 








<< KFOR 


LINCOLN, NEBRASKA 


EDW. PETRY & CO., Inc 


Facts on the KFOR Market 


Radio Homes (1951) ..... 89,180 
Total Retail Sales ....... $281,715,000 
Food Store Sales ........ 51,386,000 
Gen‘I Mdse Store Sales ... 40,566,000 
Drug Store Sales ........ 9,368,000 


Above Based on 1951 Sales Management Survey 
of Buying Power, 1951-52 SRDS Consumer 
Markets, BMB Daytime Audience Area 










KFOR 
Morning 47.5 
Afternoon 32.3 
Evening 26.5 
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Beatrice 


KFOR IS LINCOLN'S TOP STATION 


Station 
ae BY’ 
5.6 
12.1 
7.9 


Above figures from Hooper Survey 


KC February-March, 1952 





National 


Representatives 







TEST IT ON KFOR-LINCOLN! 


BROADCASTING 
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NEBRASKA 
SPOT RATE FINDER 
Continued from page 113) 


HASTINGS, 20,211 pop.; 6,298 homes; 
97.2% radio; 6,122 radio homes; 
Adams Co.; TV alloc.: Chans. 5, 27. 

KHAS, 250w, 1230kc, MBS, KBS, Gill- 


Keefe & Perna 


| 


| D 5.00 5.00 10.80 18.00 30.00 50.00 


SB IM 5M 15M 30M I1Hr | 


D 5.00 10.00 20.00 30.00 50.00 
N 8.00 16.00 32.00 48.00 80.00 


KEARNEY, 12,115 pop.; 3,673 homes; 
94.2% radio; 3,460 radio homes; Buf- 
falo Co.; TV alloc.: Chans. 13, 19. 
KGFW, 250w, 1340kc, MBS 

D 4.00 6.00 12.00 30.00 50.00 80.00 
N 4.00 6.00 12.00 30.00 50.00 80.00 


LEXINGTON, 5,068 pop.; Dawson Co.; 
TV alloc.: Chan. 23. 

KRVN, 25kw, 1010kc 

D 11.25 11.25 16.87 33.75 56.25 90.00 

N 18.82 18.82 28.23 56.46 91.10 150.00 


LINCOLN, 98,884 pop.; 30,749 homes; 
97.8% radio; 30,073 radio homes; Lan- 
caster Co.; TV alloc.: Chans. 10, 12, 
*18, 24. 


2 AM affiliates, average 1-time rates 
D 7.50 6.25 11.00 16.25 31.25 57.50 
N 12.50 11.25 20.00 30.75 61.25 112.50 


KFOR, 250w, 1240kc, ABC, Petry, 
Hooper 

D 750 750 12.00 17.50 32.50 65.00 
N 12.50 12.50 20.00 31.25 62.50 125.00 
KFOR-FM, Chan. 275, 102.9mc, 22kw, 
Bonus 

KLMS, 1kw, 1480kc, Indie Sales 

D_~ 5.00 10.00 15.00 30.00 50.00 
N 9.00 15.00 25.00 50.00 90.00 


KOLN, 250w, 1400kc, MBS, Pearson 

D 5.00 10.00 15.00 30.00 50.00 

N 10.00 20.00 30.00 60.00 100.00 

McCOOK, 7,678 pop.; Red Willow Co.; 
TV alloc.: Chans. 8, 17. 

KBRL, 250w, 1450kc, MBS, Conlan 

D 3.30 5.00 10.00 20.00 30.00 50.00 

N 5.00 8.00 15.00 25.00 45.00 80.00 

NEBRASKA CITY, 6,872 pop.; Otoe Co.; 
TV alloc.: Chan. 50. 

NORFOLK, 11,335 pop.; 3,512 homes; 
96.3% radio; 3,382 radio homes; Mad- 
ison Co.; TV alloc.: Chan. 33. 

WJAG, 1lkw, 780kc, Walker, Conlan 

D 7.00 8.00 16.00 32.00 48.00 80.00 

N 12.00 24.00 48.00 





Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


BROADCASTING 


Douglas Co.; TV alloc.: Chans. 3 D 14.50 14.50 22.75 31.25 62.50 125.00 D 16.00 32.00 48.00 80.00 

(KMTV(TV)), 6(WOW-TV). 7, *16. N 14.50 14.50 22.75 31.25 62.50 125.00 N 16.00 32.00 48.00 80.00 

22, 28. KOWH, 500w-D, 660kc, Billing, Hooper KOLT, 5kw-D, lkw-N, 1320ke, CBS 
nee ind ne D 12.75 12.75 25.00 36.00 60.00 100.00 Gill, Keefe & Perna 

| 4 AM affiliates, average 1-time rates WOW, 5kw, 590kc, NBC, Blair D 9.00 9.00 15.00 25.00 45.00 80.00 

| D 16.75 16.75 30.69 52.19 63.13 150.00 | D 25.00 25.00 45.00 75.00 125.00 200.00 | N 9.00: 9.00 15.00 25.00 45.00 80.00 


| N 15.00 15.00 30.00 45.00 90.00 150.00 N 35.00 90.00 120.00 180.00 265.00 450.00 Chan 


| 
| 
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NORTH PLATTE, 15,433 pop.; 4,875 KFAB, 50kw, 1110kc, CBS, Free & SCOTTSBLUFF, 
homes; 96.4% radio; 4,700 radio Peters 
homes; Lincoln Co.; TV _ alloc.: 


12,858 pop.; 4,025 
homes; 94.5 radio; 3,804 radio 
homes; Scotts Bluff Co.; TV alloc.: 
















































Chans. 2, 4. SB 1M 5M 15M 30M i1Hr Chans, 10, 16. 
KNBR, 1kw-D, 970ke 

cP, aaa D 20.00 20.00 40.00 80.00 120.00 200.00 

N 40.00 40.00 80.00 160.00 240.00 400.00 ~ , 
SB 1M 5M 15M 30M 14Hr | KMTV (TV), Chan. 3, 8.35kw-aur.; 16.7 | ~ ive Srrrencene Seemann Seaman aaeee 

D 4.50 6.80 13.60 24.75 45.00 kw-vis.; ABC, CBS, DuMont, Katz, Ss — SS UE NM i 
KODY, 250w, 1240kc, NBC, Blair, Con- Pulse D 9.00 9.00 15.50 28.50 46.50 80.00 

lan, BMB D 17.50 40.00 50.00 80.00 120.00 200.00 N 900 9.00 15.50 28.50 46.50 80.00 


N 40.00 90.00 113.00 180.00 270.00 450.00 
N 8.00 8.00 15.50 25.00 45.00 80.00 5 
KOIL, 5kw, 1290kc, ABC, Petry, Hoop- 


OMAHA, 251,117 pop.; 73,037 homes; er. BMB KNEB, lkw-D, 500w-N, 960kc, MBS, 
97.3% radio; 71,065 radio homes; Holman 


N 29.88 29.88 55.69 96.56 166.88 268.75 | N 50.00 50.00 90.00 150.00 275.00 400.00 | SIDNEY, 4,912 pop.; Cheyenne Co, 


ae WOW-TV, Chan. 6, 9.0kw-aur.; 17.2kw- | DSID: SOW NotMe oo — 
KBON, 250w, 1490kc, MBS, Pearson, is. N air-TV rs = -s ey a ee 
Hooper vis. NBC, DuMont, Blair-TV, Pulse WN 3.00 3.00 6.00 12.00 18.00 30.00 


D 7.50 7.50 15.00 22.50 45.00 75.00 | D 18.20 52.00 74.90 104.00 156.00 260.00 yoRK, 6,178 pop.; York Co.: TV alloc.: 


15 
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OF 126 RATED QUARTER HOURS- S22", 




























yizst- EE eee 


a Ao % 
“The most listened-to station in the area!’ That Achievement ais ee t0y 


Citation goes to KFAB as the Conlan Report for 1952 is released. 
This is not merely an Omaha survey . . . or a few hand-picked 
counties in the area, but is a thorough measurement of 111 solid 
counties in the KFAB primary and is based on 139,000 calls! .. . 
The final tabulation puts KFAB away out in front. Out of a total 
of 126 rated quarter hours, KFAB is top station in 119. Station B 
ranks first in only seven quarter-hour periods. Get the facts .. . 
find out whot the audience-building achievements of KFAB will 
do for you in The Midwest Empire Market. Contact Harry Burke, 
General Manager . . . or a Free & Peters Colonel. 


EST-EMPIRE 
THE TED BEST BY KFAB 


———— 
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NEBRASKA MARKET DATA BY COUNTIES 



































































1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1950 Median Fam. 1950 Kno: 
Counfy Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed - : 
Adams ....... 28,855 24,576 17.4 20,211 8,644 8,176 7,849 96.0 5,453 38,365 $ 6,510,409 10,341 $2,780 10,152 Loga 
Antelope ....... 11,624 13,289 —12.5 11,624 3.514 3,331 94.8 2,770 11,704 10,714,389 4,245 2,028 4,356 B Lour 
DELS Re gael ete 803 1,045 23.2 803 223 206 92.5 194 268 1,749,627 244 305 Mc! 
Banner ....... 1,325 1,403 5.6 1,325 365 355 97.6 302 42 4,704,349 534 506 § Ma 
PHENO onic cscs: 1,203 1,538 —21.8 1,203 325 308 94.9 307 781 1,815,521 407 432 Mert 
BOGE cc cad cesasacncinc, OOERE 12,127 —~11.6 10,721 3,066 2,910 94.9 2,369 9,686 8,292,579 3,681 2,068 3,853 § Mort 
Box Butte ....... 12,279 10,736 14.4 7,891 4,388 3,587 3,451 96.2 2.469 17,623 9,945,438 4,269 3,369 4,693 § Nan 
Fee 4.911 6,060 -19.0 4,911 1,447 1,353 93.5 1,149 4,856 3,559,245 1,802 2,090 1,727 Nern 
Brown ......... 5,164 5,962 ~13.4 5,164 1,544 1,456 94.3 1,175 8,227 3,548,542 1,805 2,519 1,839 : Nucl 
Buffalo ........ 25,134 23,655 6.3 12,115 13,019 7,566 7,127 94.2 5,230 32,214 12,069,071 9,102 2,478 9,559 Oto: 
BEE ccs ai 11,536 12,546 8.1 11,536 3,541 3,428 96.8 2,950 12,142 13,943,127 4,170 2,497 4,335 F paw 
BINED coc caccacacss coe 13,106 12.8 11,432 3,555 3,327 93.6 2,621 8,697 9,152,629 4,312 2,097 4,214 § peric 
ORS Sic cnncs 16,361 16,992 —3.7 4,874 11,487 5,122 4,881 95.3 4,097 12,551 11,697,070 6,052 2,591 6,202 §  phel; 
ea oe ee a ee Me oe Me 
Chase ..... foes . 5,176 5,310 25 176 3 aT: j d ,052, i 061 — pratt 
Cherry ........ : 8,397 9,637 ~12.9 2,700 5,697 2,358 2,233 94.7 1,808 11,069 14,333,260 2,707 2,500 3,128 § Polk 
Cheyenne ....... . 12,081 9,505 27.1 4,912 7,169 3,494 3,358 96.1 2,102 15,844 13,492,425 5,387 3,179 4,909 | Red 
a a . 8,700 10,445 —16.7 8,700 2,881 2,731 94.8 2,427 6,264 6,668,492 3,535 3,106 3,106 F Rich: 
BOUES. wecccaveae 10,010 10,627 —5.8 2,883 7,127 3,165 2,994 94.6 2,422 14,236 8,985,452 3,858 2,517 3,845 | Rock 
Cuming 0:5... 12,994 13,562 —42 2,658 10,336 3,630 3,499 96.4 2,895 15,115 26,901,467 4,821 2,668 5,225 I Salin 
CMMIEE occa dae. 19,170 22,591 15.1 3,396 15,774 5,809 5,478 94.3 4,656 18,605 17,158,542 6,756 2,264 7,641 | Sarp 
WOMBER) é..-feiccencin 10,401 9,836 5.7 5,557 4,844 2,929 2,765 94.4 2,097 9,006 5,620,032 3,644 2,813 3,654 | Saun 
DAWOR ...065.. 9,708 10,128 —4.1 4,687 5,021 2,942 2,839 96.5 2,350 12,623 6,343,467 3,369 2,949 3,765 | Scott 
TAMBOR cckccecccxseces anne 17,890 8.4 10,955 8,438 5,798 5.537 95.5 3.914 32.173 20,753,894 1.323 2,146 6,833 aoare 
LS ee 3,330 3,58 7.0 3 j 7 ‘ ,223, , 305 
on. neal .. 9,129 10,413 123 9,129 2,658 2,560 96.3 2,287 7,933 10,072,126 3,232 2,254 3:340 _ 
EIOOBO oacois.ss.c. wees. 26,265 23,799 10.4 14,762 11,503 8,231 7,943 96.5 5,948 35,802 14,300,675 10,316 2,723 10,104 | Siou: 
Douglas ........ 281,020 247.562 13.5 262,271 18,749 81.075 78,886 91.3 62,150 371,205 14,892,561 81,891 3,420 117,246 Stan’ 
PUNE Scccecciccs . 4,354 5,122 —15.0 4, ’ ° R : 672, ‘ 587 67 Thay 
Fillmore ........ 9,610 11,417 —15.8 9,610 3,118 2,947 94.5 2,534 7,008 7,963,183 3,963 1,906 3,608 | thon 
Franklin ...... 7,096 7,740 —8.3 7,096 2,258 2,102 93.1 1,548 7,038 4,640,954 2,625 2,163 2,694 | Thur 
ee ee ae ie Se See ee Le | alk 
Furnas ..... secccccces 9,080 ,098 —7. 385 ’ 87 94. 213 ’ 699, +28 ’ ) Wast 
ee cae caicens ..... 28,052 29,588 —5.2 11,813 16,239 8,427 8,073 95.8 6,748 28,327 14,260,240 10,058 2,607 10,438 Way) 
Garden ....... o-,, ees 4,680 —12.1 4,114 1,240 1,180 95.2 976 3,449 6,253,474 1,514 2,319 1.556 | web: 
GAPHOIA ...06060506: > 98 3,444 —15.4 2,912 889 830 93.4 663 3,199 2,235,151 1,040 2,155 1,106 | whe 
—eeeesreereen | 037 = ger 8 11037 3038 ot 0CB Ss we0Is ays | York 
eee ‘ 1,057 1,327 —20. 7 ' . 780, 2 
Greeley .......... 5,575 6,845 ~18.6 5,575 1,522 1,425 93.6 1,195 4,941 4,621,411 1,931 2,244 2,104 | Note 
MER eas areca: axe Seen 27,523 16.9 22,682 9,504 9,720 9,312 95.8 6,637 42,827 12,194,882 12,922 2,959 12,180 
Hamilton ....... oe 8.778 9,982 12.1 8,778 2,786 2,624 94.2 2,209 7,178 9,808,065 3,579 2,574 3,176 
Hatlan .......... 7,189 7,130 0.8 7,189 2,237 2,118 94.7 1,460 6,221 5,080,335 2,541 2,675 2,803 
ROE a snosscis ee 2.404 2.958 -18.7 2,404 693 641 92.5 546 584 3,871,047 906 3,173 877 
TRGHCOGKE oi cciceaes ss 5,867 6,404 —8.4 5,867 1,783 1,683 94.4 1,291 5,305 4,418,062 2,335 2,750 2,148 
ee . . 14,859 16,552 10.2 3,027 11,832 4,243 4,027 94.9 3,288 15,345 11,868,573 4,990 2,022 5,19 | —— 
Hooker ........ . 1,061 1,253 ~15.3 1,061 328 308 93.9 244 1,980 774,724 434 415 
a: eres wos 0288 8,422 14.2 7,226 2,268 2,132 94.0 1,715 5,655 6,135,979 2,866 2,104 2,964 
Jefferson ........... . 13,623 15,532 -12.3 6,395 7,228 4,332 4,124 95.2 3,674 14,912 7,522,604 5,154 2,384 5,366 | BoU 
Johnson ....... acacy ee 8,662 -16.3 7,251 2,284 2,181 95.5 1,986 7,013 5,560,665 2,880 2,264 2,894 TV 
Kearney ........ 6,409 6,854 —6.5 6,409 1,999 1,925 96.3 1,594 7,515 6,355,389 2,571 2,328 2.397 | car 
Beh 5.0.02. cee 7,449 8,333 10.6 3,456 3,993 2,192 2,063 94.1 1,746 11,834 8,936,938 2,762 3,122 2,870 all 
Keyapaha ...... 2,160 3,235 —33.2 2,160 615 584 94.9 602 1,066 3,218,036 705 1,962 797 ane 
PERANONE choc ccinsenncas 4,283 3,913 9.5 4,283 1,271 1,237 97.3 880 6,047 5,403,918 1,850 2,938 1,723 caR 
tie cea ELK 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. _ 
KEL 
D 
» = rar N 
) IN THE RICH OMAHA*MARKET AREA—WOW.TV - 
‘ all 
J D 
FAL! 
all 
) %* PROGRAMMING GOL 
r All the big NBC and Dumont network shows y, Be 
( — plus top-flight local programming. Z TV 
) HEN 
|  * TV “KNOW-HOW” 3 KBON Tv 
) WOW-TV experimented extensively in tele- 96. 
) vision five years before going on the air. ° 
4 AN 
* SALES RESULTS ~ R 
N 
\ Sales messages over WOW-TV reach a large Ss KEN 
( loyal audience who BUY. D 
‘ KEN 
* PROMOTION & MERCHANDISING Gr 
WOW-TV provides valuable ‘‘extras’’ in the Note 
. . om 
form of strong promotion and merchandis- cities 
ing support. word 
) For availabilities and rates wire or phone 
any JOHN BLAIR-TV office, or 
[ne ACE SPORTCASTER ED MORGAN i 
\ Insurance Building, Omaha COVERS LOCAL SPORTS Pop 
Urb: 
) A MEREDITH STATION ~~ 
7 es 
EE yr ns nen ene Professional Baseball High School Sports ee 
q Radi 
) 
( SPECIAL SPORTING EVENTS _ 
{ Tele 
? New 
erm KBON ||: 
President and General Mgr. - 
mM] 
Represented Nationally by 1490 Inte 
JOHN E. PEARSON Co. OMAHA x 
Note 
unlic 
Page 116, August 18, 1952 ® Marketbook BROADCASTING @ Telecasting BR 


































1950 1950 



































1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1949 Medion Fam. 1950 
County Population Population Increase Popuiation Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
1950 Et eer ree 14,820 16,478 —10.1 14,820 4,325 4,066 94.0 3,244 13,605,218 4,938 2,352 5,580 
mployed Bancaster ..........0. 119,742 100,585 19.0 102,226 17,516 36,113 35,138 97.3 26,329 13,863,358 40.540 3,307 49.066 
BIN sii cssiiis ceca 27,380 25,425 7.7 15,433 11,947 8,276 7,887 95.3 5,621 12,917,932 10,423 3,025 
10,152 NR ora Les aacncicla 1,357 1,742 — 221 1,357 380 355 93.3 313 1,727,217 494 
4,356 | SE eam 1,348 1,777 — 581 1,348 380 355 93.5 349 1,838,867 473 
305 McPherson ............ 825 1,175 —29.8 825 235 215 91.7 205 1,438,016 8,444 
506 MII. os ccsiociawenccd 24,338 24,269 0.3 11,335 13,003 6,979 6,707 96.1 5,477 10,766,228 300 55 
432 MIE 6 S.oc.Ssiaic:dsaie o6-6re 8,812 9,354 —5.8 8,812 2,760 2,625 95.1 2,142 9,080,168 3,430 ‘492 
3,853 EP ae eee 8,263 9,436 —124 8,263 2,343 2,235 95.4 1,840 8,119,867 2,971 645 
4,693 PMN a bats cicisw sia coxier 6,512 7,653 —14.9 6,512 1,920 1,820 94.8 1,504 5,644,646 7 
1,727 Nermara 10,973 12,781 —14.1 3,422 7,551 3,439 3,305 96.1 3,108 7,220,954 3, 
1,839 MEE, ic.cdonweainwes 9,609 10,446 —8.0 3,227 6,382 3,018 2,810 93.1 2,207 ; 
OSE MOE. cases cc ccessc ces 17,056 18,994 —10.2 6,872 10,184 5,297 5,075 95.8 1,840 ¥ 
4,335 MIE Sn acsccccamats 6,744 8,514 —20.8 6,744 2,150 2,049 95.3 1,863 2.5 
S2IG5R POPHING 6.655 6200s cscs: 4,809 5,197 —75 4,809 1,389 1,332 95.9 1,062 1,7: 
ee 1 See are 9,048 8,452 7.1 4,381 4,667 2,882 2,749 95.4 2,076 3,8 
BARE ENEIOR 655.0.0/066 000 noes 9,405 10,211 —7.9 9,405 2,762 2,635 95.4 2,159 3.5 
ROOT TERE cw icesccccacencvs 19,910 20,191 —1A4 8,884 11,026 5,566 5,282 94.9 3,961 7,434 
SR TINE aces sicsiew bs cacasin 8,044 8,748 —8.0 8,044 2,527 2,421 95.8 2,030 3.14: 
4,909 | Red Willow ........... 12,977 11,951 8.6 7,678 5,299 4,030 3,816 94.7 2,647 4,756 3s 
3,106 § Richardson ............ 16,886 19,178 —12.0 6,023 10,683 5,219 4,989 95.6 4,351 6,19: 2,45 
eee 3,026 3,977 -23.9 3,026 915 863 94.3 781 1,053 ‘ 
RAEO UE GRAIG osc sok0cisccecaes 14,046 15,010 —6.4 3,692 10,354 4,661 4,372 93.8 3,541 914, 5,46: 2,32 
CE TROY 66s 0's ais ecn:vininics 15,693 10,835 44.8 4,737 10,956 4,057 3,943 97.2 2,257 10,626,405 7,133 120: 
3,654 — Saunders .............. 16,923 17,892 —5.4 3,128 13,795 5,332 5,092 95.5 4,193 13,710,039 7,05: ‘57 
3,765 | Scotts Bluff ........... 33,939 33,917 0.1 16,700 17,239 9,747 9,240 94.8 6,895 25,427,173 12,372 2.943 
6,833 | Seward ... 13,155 14,167 —71 3,154 10,001 4,091 3,866 94.5 3,172 10,511,904 5,126 2,356 
LO06 BE Gheridan ......0..0002 9,539 9,869 aa 9,539 2,787 2,650 95.1 2,122 10,857,445 3,175 2,548 
3,340 | Sherman .............. 6,421 7,764 —17.3 6,421 1,876 1,726 92.0 1,363 4,440,427 2,208 2,216 2 
PO NU MRRME 6 35.0c3si-00 000-0000 3,124 4,001 -21.9 3,124 914 858 93.9 767 5,970,635 1.051 2.625 1,201 
117,246 | Stanton ............... 6,387 6,887 32 6.387 1,879 1,789 95.2 1,468 10,684,586 2'465 2'340 2°448 
1,679 | Thayer ................ 10,563 12,262 —13.9 10,563 3,313 3,144 94.9 2,679 7,480,169 4,130 2,231 4,013 
3,608 DOIN ici san socauans 1,206 1,553 —22.3 1,206 379 361 95.2 317 1,167,106 376 500 
2,694 | Thurston .............. 8.590 10,243 —16.1 8,590 2,289 2,126 92.9 1,734 8,913,553 2,681 2,678 2,962 
RO EIN os oo a:cs.0:0:<i0.00id's 7,252 8,163 —112 7,252 2:294 2/166 94.4 1,738 6,823,307 2'688 2'229 2°762 
3.545 | Washington ........... 11,511 11,578 —06 3,815 7,696 3.442 3,311 96.2 2.713 10,972,297 4,383 2.507 4.292 
10,438 § wayne ..............-- 10,129 9,880 2.5 3,595 6,534 2,805 2,729 97.3 2,316 15,611,616 3,807 2.807 3.902 
1,556 | webster ............... 7,395 8,071 -8.4 7.395 2/385 2,298 93.4 1.691 4,461,761 2.795 1,658 2.755 
1,106 § wheeler ............... 1,526 2,170 ~29.7 1,526 427 401 93.8 392 2.057.933 548 606 
a | aia Geena 14,346 14/874 —8s 6,178 8,168 4,440 4,245 95.6 3.544 10,713,322 5.550 2,443 5,460 
ea Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
3.176 
,803 
877 NEVADA 
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5,189 
2 ais SPOT RATE FINDER 
we 4 | 
5,366 BOULDER CITY, 3,903 pop.; Clark Co.; | KLAS, 250w, 1230kc, CBS, Weed, Con- 
2,894 TV alloc.: Chan. 4. lan } 
333, | CARLIN, 1,203 pop.; Elko Co.; TV SB 1M 5M 15M 30M 1Hr 
797 alloc.: Chan. 14. D 6.00 6.00 8.40 16.50 25.50 42.00 HUMBOLDT uw 
1,723 CARSON CITY, 3,082 pop.; Ormsby Co.; N 10.00 10.00 14.00 28.00 42.00 70.00 | 
TV alloc.: Chan. 37. KORK, 250w, 1340kc, NBC, rey! | 
: , .| D~ 6.00 6.00 9.00 16.00 24.00 40.0! 
ELKO, 5,393 pop.; Elko Co.; TV alloc.: | 7 9:00 9.00 14.00 28.00 42.00 70.00 
KELK, 250w, 1240kc oo 920kc, MBS, KBS, Avery- a | = 
SB 1M 5M 15M 30M 1Hr p 3.00 4.00 7.00 13.00 22.50 | athe 
D 4.00 5.00 9.00 13.50 21.00 32.50 | N 3.00 4.00 7.00 13.00 22.50 wasnoe | ae 
N 4.00 5.00 9.00 13.50 21.00 32.50 | LOVELOCK, 1,604 pop.; Pershing Co.; a y 
ELY, 3,558 pop.; White Pine Co.; TV | TV alloc.: Chan. 18. ag / 
alloc.: Chans. 3, 6. McGILL, 2,297 pop.; White Pine Co.; / 
Dees 330° 715 10.65 17.70 29.50 on. Sa / 
2.6 ao: ; i ; / 
> - | RENO, 32,497 pop.; 10,949 homes; 97.2% / 
N 2.65 5.30 7.15 10.65 17.70 29.50 | radio; 10,642 radio homes; Washoe 
FALLON, 2,400 pop.; Churchill Co.; TV | (Co.; TV alloc.: Chans. 4, 8, *21, 27. 
alloc.: Chan. 29. | 7 
GOLDFIELD, Esmeralda Co.; TV alloc.: | 4 AM affiliates, average 1-time rates } 
Chan. 5 | D 420 420 6.90 11.80 17.70 37.50 
HAWTHORNE, 1,861 pop,; Mineral Co.; | N 6.90 6.90 12.05 23.60 35.40 59.00 
TV alloc.: Chan. 31. in nh aa, 
HENDERSON, 3,643 pop.; Clark Co.; | “370. 20w. 1340ke, Don Lee, MBS, Ely 
TV alloc.: Chan. 2. D 4.00 4.00 6.00 8.00 12.00 20.00 
LAS VEGAS, 24,624 pop.; 8,264 homes; | N- 6.00 6.00 9.00 16.00 24.00 40.00 | ; 
96.8% radio; 8,000 radio homes; Clark | KOH, 5kw-D, lkw-W, 630kc, NBC, Ray- , j ‘ 
Co.; TV alloc.: Chans. 8, *10, 13. | mer Lig * . 
- —— D 4.00 4.00 8.00 16.00 24.00 40.00 \ ” 
4 AM affiliates, average 1-time rates N 8.00 8.00 16.00 32.00 48.00 80.00 | 
D 4.75 5.50 8.60 15.38 24.00 27.33 | KOLO, lkw, 920kc, CBS, Hollingbery juaehos vt 
N 7.00 8.00 12.50 23.25 35.63 66.67| D 4.80 4.80 7.60 15.20 22.80 38.00 
—— ——_—_—— N 7.60 7.60 15.20 30.40 45.60 76.00 i, 
KENO, 1kw, 1460kc, ABC, Grant KWRN, 250w, 1490kc, ABC, Grant PX 
D 4.00 6.00 10.00 16.00 24.00 40.00 | D 4.00 4.00 6.00 8.00 12.00 20.00 | i. \ 
N_ 6.00 9.00 15.00 24.00 36.00 60.00 | N 6.00 6.00 9.00 12.00 24.00 40.00 \ 
KENO-FM, Chan. 260, 103.9mc, 250kw, TONOPAH 1,375 pop.; Nye Co.: TV J \ | 
Grant, Bonus alloc.: Chan’ 9. Peal a E 
Note: All rates one-time. Population, | WINNEMUCCA, 2,847 pop.; Lyon Co.; 
home and radio home figures given for TV alloc.: Chan. 7. 
cities over 10,000. Sources: See fore- | YERINGTON, 1,157 pop.; Lyon Co.; TV 
word. | alloc.: Chan. 33. 
‘ ‘ ‘. BROADCASTING ZTELECASTING | 
MARKET INDICATORS FOR NEVADA a MAP 
TO Ty al ~~ 7 ¥ y o 
CLASSIFICATIONS FIGURES YR. FIGURES YR. NEVADA 
22h 75 0s asks iia i 160,083 °50 110,247 ’40 em 
Urban Population ............ 91,625 °50 (1) 43:291 740 ” Summed galiiommanten tates 
Rural Population ............. 68,458 50 (1) 66,956 ’40 Pec ABO Ri 
pa - ’ | @ Number of FM Broadcasting Stations 
motel Homes .............+5+. 50,296 °50 33,291 740 | & tuted tie tee | 
Percentage Radio ............ 93.4% °50 81.4% ’40 Sal of Mul : 
ere 51,347 750 26,200 ’40 atid f — Las Vegas aki 
Retail Sales $ 212,686,000 °51 $ 199,592,000 ’48 5 = 
OS SS ee rer 86,062 751 77,142 50 | 
Telephones ? 54,600 92 28,300 °45 MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 
New Construction ............. $ 41,200,000 °47 $ 24,100,000 ’40 © 1952, Broadcasting Publications, Inc. 
, 
Median Family Income ........ $ 2,982 °49 
Farm Income ................ $ 18,951,307 °49 $ 12,133,000 ’40 
Employed ........ eee 63,635 ’50 43,496 °40 | 
Internal Revenue Collections... $ 47,478,246 ’51 $ 35,446,339 50 





(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction | 
unlicensed. For other sources see foreword. | 
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1950 1950 1951 194 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951. Median Fam. 195¢ 
County er = Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income ~—em ed 
Churchill 5,161 9,917 15.9 6,161 1,938 1,808 93.3 1,183 8,430 813,099 2,148 $2,789 2,598 
Clark 18 289 16. 414 194.2 36,045 12,244 14,959 14,226 95.1 13,788 57,817 313,372 21,524 3,697 18,325 
Douglas 2,029 2,055 13 2,029 590 569 96.5 437 2,325 149,691 1,120 095 
Elko . 11,654 10,912 6.8 5,393 6,261 3,478 3,148 90.5 2,433 14,815 439,781 3,663 3,720 4,972 
Esmeralda 614 1,554 60.5 614 269 223 83.0 400 233 16,493 201 79 
Eureka 8956 1,361 34.2 896 334 253 75.8 248 855 22,033 274 392 
Humboldt 4,838 4.743 2.0 2,847 1,991 1,465 1,250 85.3 958 6,418 50,112 1,565 3,227 2,082 
Lander 1,850 1,745 6.0 1,850 583 499 85.6 390 1,761 5,330 526 77 
Lincoln 3,837 4,130 y 3,837 1,122 996 88.8 961 2,672 42,879 1,194 3,725 1,535 
Lyon .. aoe . 3,679 4,076 9.7 3,679 1,132 1,038 91.7 903 3,199 870,919 1,423 2,325 1,516 
Mineral 5,560 2,342 137.4 5,560 1,727 1,558 90.2 475 3,442 13,664 2,508 3,336 1,994 
Nye ... 3,101 3,606 14.0 3,101 1,115 901 80.8 897 3,338 123,506 1,144 2,786 1,183 
Ormsby 4,172 3,209 30.0 3,082 1,090 1,244 1,194 96.0 821 4,816 12,145 1,608 3,500 1,585 
Pershing 3,103 2,713 14.4 3,103 1,014 876 86.4 593 3,480 1,086,441 1,092 2,962 1,346 
Storey 671 1,216 44.8 671 253 212 83.7 317 532 9,010 250 272 
Washoe 50,205 32,476 54.6 40,700 9,505 16,274 15,883 97.6 8,703 87,255 414,912 20,997 3,913 20,683 
White Pine 9,424 12,377 23.9 3,558 5,866 2,744 2,494 90.9 2,693 11,298 65,811 3,407 3,513 3,601 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
SPOT RATE FINDER 
BERLIN, 16,615 pop.; 4,623 homes; KEENE, 15,638 pop.; 4,724 homes; 97.6% Bro. TELECA 
98.7° radio; 4,563 radio homes; Coos radio: 4,611 radio homes; Cheshire — a 
Co.; TV alloc.: Chan. 26 Co.; TV alloc.: Chan. 45. MARKETBOOK MAP 
WMOU, 250w, 1230kc, Radio Reps., Ket- WKNE, ikw, 1290kc, CBS, Kettell- of 
tel-Carter Carter, Meeker, Pulse, BMB 
SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M 1Hr NEW 
D 4.00 4.00 8.00 16.00 24.00 40.00 D 6.70 8.00 13.40 26.80 40.20 67.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 | N 10.00 12.00 20.00 40.00 60.00 100.00 | 
CLAREMONT, 12,811 pop.; 3,904 homes; | LACONIA, 14,745 pop.; 4,312 homes; ENGLAND 
98.3% radio; 3,838 radio homes; Sulli- | 98.1% radio; 4,130 radio homes; Bel- 
van Co.; TV alloc.: Chan. 37 Knap Co.; TV alloc.: Chan. 43. Burlington 
WTSV, 250w, 1230kc, MBS, Borgatti, WLNH, 250w, 1340kc, MBS, KBS, a) (3) Location of City and number of 
Bolling | _ Grant, Kettell-Carter | Carian Standard (AM) Broadcasting 
D 5.00 5.00 8.00 16.00 24.00 40.00 | D 5.00 5.00 8.00 16.00 24.00 40.00 eikien 
N 6.00 6.00 12.00 24.00 36.00 60.00 | N_ 6.00 6.00 12.00 24.00 36.00 60.00 ter-(1] 
WTSV-FM, Chan. 291, 106.1mc, 1.5kw, | LITTLETON, 3,819 pop.; Grafton Co.; Montpelier-(1) @ Number of FM Broadcasting 
—— MANCHES? ks a 99 732 24,703 arene 
. 97 - 7 e@45 am HESTER, = 82,7: pop.; ’ 
CONCORD, 27,988 POp.; 7,645 homes; homes; 98.1°7 radio; 24,134 radio 4, Number of Telecasting 
98.6% radio; 7,538 radio homes; Mer- homes: Hilisborough Co. TV alloc.: r. Stati 
rimack Co.; TV alloc.: Chan. 27 Chans. 9. 48. —— ks : al NOY sis 
WKXL, 250w, 1450kc, CBS, Young, Ket- scapes ea Wo UU o 
tell-Carter 3 AM affiliates o ares t Hanover — 
D 5.00 5.00 10.00 20.00 30.00 50.09 | 2 4M affiliates, average 1-time rates LU Lebanon 
N 750 7.50 15.00 30.00 45.00 75.00] 2 5-47 6.47 1067 20.67 32.00 53.33 
me pesial ut ty ‘ pei | N- 10.00 10.00 18.67 37.33 56.00 66.67 
DURHAM, 4,172 pop.; Strafford Co.; TV : ‘ 
alloc.: Chan. *11. | WFEA, 5kw, 1370kc, CBS, Young, Ket- 
HANOVER, 4,999 pop.; Grafton Co.; TV | tell-Carter, Hooper 
alloc.: Chan. *21. D 7.20 7.20 12.00 24.00 36.00 60.00 
HANOVER-LEBANON | N 12.00 12.00 24.00 48.00 72.00 120.00 | 
WTSL, 250w, 1400kc, MBS, Bolling, Bor- WKBR, 250w, 1240kc, MBS, Bolling | 
gatti D 5.00 5.00 8.00 16.00 24.00 40.00 | 
D 5.00 5.00 8.00 16.00 24.00 40.00 | N_ 6.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 WKBR-FM, Chan. 261, 100.lmc, lkw, 
—__—_—_ Bolling, Bonus 
Note: All rates one-time. Population, WMUR, 5kw-D, likw-N, 610kce, ABC, ~~ 
home and radio home figures given for Weed, Hooper, BMB | (2}North Adams D 
cities over 10,000. Sources: See fore- D 7.20 7.20 12.00 24.00 36.00 60.00 reenfield(1\1 
word. N 12. 00 12.00 20.00 49.00 60.00 100.00 | FRANKLIN _- 
s | oz ™ [UDLynn 
ws an Pittsfield ne (1D Cambridge 
MARKET INDICATORS FOR NEW HAMPSHIRE __ tata ‘ 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | ea rene F 
Population SRieskaiah ania Soke 533,242 °50 491,524 740 | West Springfield 1) 314) 
Urban Population ............ 306,806 0 (1) 283,225 ’40 Woonsacket 111 
ural Population ............. 226,436 50 (1) 208,299 ’40 onan 0 sof wvonaw Pawtucket 
SS a ee eee 155,173 50 132,936 40 2) BaHarterd a 
Percentage Radio ............. 97.3% 50 90.0% 40 | Bristol[z) [2]New Britain = 
Radio Homes ................. 172,324 °50 116,809 °40 i a le : 
Retail Sales $ 531,698,000 °51 $ 469,841,000 748 | a Lae HNorwich 
eee 180,162 751 172,339 °50 aia -“ . a 
Selephomes ..............205. 154,300 7°52 103,100 45 | nc ) New Haven * —_ 
New Construction ............. $ 37,700,000 °47 $ 31,500,000 ’40 _ Scale of Miles sill 
Median Family Income ........ $ 2,405 °49 e, . 2: 50 75 10 
a $ 46,499,909 °49 $ 39,154,354 °44 4, Ong, 
“ , © = 7 
Em ploy ed : . Ss 202,681 50 175,849 740 Greg, ony 7 MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 
Internal Revenue Collections... $ 87,121,116 °51 $ 68,755,337 ’50 “eh 1952 Broadcasting Publications, inc 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” 


Further reproduction 


unlicensed. For other sources see foreword. 


REACH 

NEW HAMPSHIRE’S 
LARGEST 
AUDIENCE (\A\ 
WITH... 


( 


/ 


“We 
State 
Statiou 


* Regularly reaches a DAYTIME audi- 
ence of 58,390 radio families—in 8 of 
the 10 N. H. Counties. 


* Regularly reaches a NIGHTTIME 
audience of 46,200 radio families—in 6 
of the 10 N. H. Counties. 46° more 
families DAYTIME, and 17% more fami- 
lies NIGHTTIME than any other New 
Hampshire station (1949 BMB Est.). 


86% of the New Hampshire house- 
O holds are within the WMUR 
coverage area and do 87.6% of all the 
buying done in the state. 


610 KC 
BASIC ABC 


The Radio Voice of New Hampshire, Inc. * 








MARKET DATA 
within the WMUR Daytime BMB Area: 


RNR, el ck oa gic are caiaerne 462,100 
I ce oh clic, aan acid order asia 134,670 
ps rr 130,250 
BOE PROC AIO 5k cos saan cceeee $488,713,000 
=O ee eee 148,750,000 
a 32,457,000 
NI isda sc. saint dando dverSrsievemih 32,115,000 
Ss 26,104,000 
Ree rr ere te 63,985,000 
OPENS BUAHON oc. e csi cecs cece 26,486,000 
Bldg. Mat.-Hardware .......... 34,729,000 
eee ee 30,223,000 
Eg Aa eee eee ee 14,676,000 
(1952-53 Consumer Markets) 
MANCHESTER 


NEW HAMPSHIRE 


Represented nationally by WEED & CO. 


— 





NASHUA, 
% Ya 
borough 


Ww, 2 
SB 
4.00 
5.00 


we 


County 


Belknap . 
Carroll 
Cheshire 
Coos 
Grafton 
Hillsboro 
Merrimac 
Rockingh: 
Strafford 
Sullivan 


Note: Fo! 





ALPINE, 
WFMN (1 
(No ra’ 


ANDOVE 
alloc.: 


ASBURY 
homes; 
homes; 
Chan. 5 

WJLK, :; 
search 


SB 

D 275 

N 2.75 
WJLK-FI 
(Duplic 


ATLANT 
homes; 
homes; 
Chans. 


Note: Al 
home an 
cities ov 
word. 


4 
q 
yi 


_— 


BROA 

















































NASHUA, 34,669 pop.; 10,137 homes; 
92.1% radio; 9,944 radio homes; Hills- 





WOTW-FM, Chan. 292, 106.3mc, lkw, WHEB, ikw, 750kc, MBS, Yankee, 97.9% radio; 4,098 radio homes; Straf- 








Bannan, Walker Walker, Kettell-Carter ford Co.; TV alloc.: Chan, 51 
fi borough Co.; TV alloc.: Chan. 54. , , 
' = PORTSMOUTH, 18,830 pop.; 5,685 SB 1M 5M 15M 30M 1Hr WWNH, likw-D, 930kc, Bolling, Bor- 
. ry " _ € « J < c J 
325 WOrwW, 1kw-D, 900kc, Bannan, Walker aie enn tees oie tee D 750 7.50 12.00 24.00 36.00 60.00 patti. Noonan 
95 SB IM 5M 15M 30M 1Hr 4 : ‘ y f } 
a D 4.00 6.00 12.00 24.00 36.00 60.00 homes; Rockingham Co.; TV alloc.: | N 12.00 12.00 20.00 40.00 60.00 100.00 SB 1M 5M 15M 30M 18r 
~~ N 5.00 8.00 16.00 32.00 48.00 80.00 Chan. 19. ROCHESTER, 13,776 pop.; 4,177 homes; D 6.00 10.00 20.00 30.00 55.00 
877 * * * x * * x * * . x 
35 
516 
994 
183 
°85 NEW HAMPSHIRE MARKET DATA BY COUNTIES 
346 
272 | 
683 § 1950 1950 1951 1949 
601 § 1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1947 Median Fam. 1950 
, County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
a ere 26,632 24,328 9.5 14,745 11,887 7,954 7,731 97,2 5,858 30,879 $1,784,654 5,987 $2,524 8,514 
OS ee eye 15,868 15,589 1.8 15,868 4,950 4,727 95.5 3,657 15,999 1,143,995 4,100 2,072 5,363 
CE ick scdsnenese 38,811 34,953 11.0 15,638 23,173 11,549 11,145 96.5 8,321 33,197 3,352,876 8,737 2,817 14,958 
ER re err ee Se 35,932 39,274 —8.5 16,615 19,317 10,024 9,723 97.0 8,343 32,232 3,107,631 6,064 2,771 12,502 
a ee 47,923 44,645 7.3 13,432 34,491 13,533 13,005 96.1 10,318 48,836 5,005,575 10,663 2,700 16,450 
Se ere Tee 156,987 144,888 8.4 122,249 34,738 46,273 45,255 97.8 35,174 168,696 10,864,661 27,438 3,130 65,683 
ere ee 63,022 60,710 3.8 38,504 24,518 17,728 17,285 97.5 14,028 56,385 6,431,202 3,253 2,887 23,168 
BoOckinNGRaM ......cce% 70,059 58,142 20.5 29,001 41,058 20,899 20,356 97.4 14,468 66,980 8,636,153 16,223 2,793 25,484 
0 ee eee 51,567 43,553 18.4 40,749 10,818 14,421 14,118 97.9 10,584 49,297 3,841,227 9,868 2,931 20,089 
SN ~ n/n 0iecacelbia.wbeiniers 26,441 25,442 3.9 15,873 10,568 7,872 7,636 97.0 6,058 29,197 2,308,951 5,689 2,776 8,470 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
NEW JERSEY | CAMDEN, 124,555 pop.; 34,457 homes; | ELIZABETH, 112,817 pop.; 31,758 homes; 
94.5% radio; 32,562 radio homes; 96.8% radio; 30,742 radio homes; 
Camden Co.; TV alloc.: Chan. *80. Union Co 
SAO es as WPOE (FM), Chan. 244, 96.7mc, lkw 
2 AM affiliates, average 1-time rates D SB IM 5M 15M 30M 1Hr 
_ J 6.00 10.00 20.00 30.00 50. 
SPOT RATE FINDER SB 1M 5M 15M 30M 1Hr. NX ; , ae 


6.00 10.00 20.00 30.00 50.00 
D 10,00 10.00 15.00 29.00 41.75 75.05 FREEHOLD, 7,550 pop.; Monmouth Co.; 


ALPINE, 644 pop.; Bergen Co. —- TV alloc.: Chan. *74 


WFMN (FM), Chan. 226, 93.1mc, 6kw 


: HAMMONTON, 8,41 .; Atlanti ‘s 
go gle 2 AM affiliates, average 1-time rates WCAM, 250w, 1310ke va oe ee 
D 6.00 10.00 18.00 33.50 50.00 MONTCLAIR, 43,927 pop.; 12,649 homes; 


M 53 y I 
ANDOVER, 560 pop.; Sussex Co.; TV 2s Mm SM UM MM 1B Ny 


9.00 15.00 24.00 45.00 75.00 98.4% radio; 12,447 radio homes; 
alloc.: Chan. *69. D 3.38 4.50 11.25 22.50 40.00 67.50 WKDN, ikw-D, 800ke Essex Co.; TV alloc.: Chan. *77. 
N 6.33 8.50 17.38 40.00 67.50 112.50 P , Conti ] 2 
ASBURY PARK, 17,094 pop.; 4,963 D 10.00 14.00 20.00 40.00 60.00 100.00 (Continued on page 120) 
homes; 92.9% radio; 4,611 radio ee * 
homes; Monmouth Co.; Tv alloc.: | WFPG, 250w, 1450kc, CBS, SAMS, = 2 . . - - ee a“ 
pag gg ng Rn MARKET INDICATORS FOR NEW JERSEY 
WJLK, 250w, 1310kc, Advertest Re- | D 3.75 5.00 12.50 25.00 45.00 75.00 CLASSIFICATIONS FIGURES YR. FIGURES YR 
sonata N 7.00 9.50 18.75 45.00 75.00 125.00 | 1, : aan tn lig 
ne Gadicka ae ; Pn Sie oe a dee ke 1,835,329 50 4,160,165 °40 
WFPG-FM, Chan. 253, 98.5me, 15.6kw, ¢ > ° ‘ane oF oa nea > 
SB 1M 5M 15M 30M 1Hr ele ty es Urban Population fae eietate aie a 4,186,207 °50 (1) 3,394,773 ’40 
D 2.75 7.50 13.00 20.00 40.00 60.00 | WMID, 250w, 1340kc, ABC, MBS, Forjoe — — sscoieindahabCamndcnabe toy 00 (1) 765,392 °40 
N 2.75 7.50 13.00 20.00 40.00 60.00 | D 3.00 4.00 10.00 20.00 35.00 60.00 Pe ~ same Radi paced aaa ae or 00 1,100,260 40 
WJLK-FM, Chan. 232, 94.3mc, 1kw N 5.65 7.50 15.00 35.00 60.00 100.00 ercentage NKadlo ............ 96.5% *50 95.5% °40 
Gaiieninn AMG eonatene’ Radio aR ARR ee penne 1,324,024 50 1,020,466 ’40 
BRIDGETON, 18,378 pop.; 5,421 homes; | Retail Sales $5,294,728,000 °51 $4,470,833,000 °48 
ATLANTIC CITY, 61,657 pop.; 19,143 94.6% radio; 5,128 radio homes; I hoo one SN Ea 1,685,304 7°51 1,579,181 7°50 
homes; 94.5% radio; 18,090 radio Cumberland Co.; TV alloc.: Chan. | Telephones ................... 1,760,300 752 974,900 °45 
homes; Atlantic Co.; TV alloc.: 64. New Construction ............. $1,039,800,000 °51 $ 273,600,000 ’40 
Chans. 46, 52. WSNJ, 250w, 1240kc, Clark go ae $ 214,991,994 °49 $ 165,639,672 ’44 
—_———. D 10.00 9.00 21.00 28.00 42.00 70.00 Internal Revenue Collections... $1,459,381,897 751 $1,133,975,046 ’A0 
Note: All rates one-time. Population, N 8.00 7.00 15.75 21.00 31.50 52.50 


home and radio home figures given for | WSNJ-FM, Chan. 255, 98.9mc, 9.25kw, (1) Old urban definition of Census Bureau. 
cities over 10,000. Sources: See fore- Clark 


word. ‘ (Duplicates AM) unlicensed. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” 
For other sources see foreword. 
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Serving the 107th Market of the Nation 


WEPG Atlantic City, N. J. 


CBS Radio Network for New Jersey 


with MORE play-by-play sports e MORE network programs e MORE news 
from itt 408 FOOT TOWER 
(Tallest structure in New Jersey, south of Newark) 


"7" Applicant for Channel 46 


Studios on 


WSTV WPIT 
Steubenville Pittsburgh 


Steel Pier 


WBMS WFPG 
Boston Atlantic City 
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August 18, 1952 ®@ Marketbook, Page 119 

























sell North Jerseyans where they LIVE on 


Essex County, the nation’s wealth- These 3,864,000 people buy where 
iest, and surrounding counties 
spend over $4,000,000,000 in re- radio station—the station of mer- 


tail stores. 





SPOT RATE FINDER 
(Continued from page 119) 
MORRISTOWN, 17,124 pop.; 4,945 
homes;  96.8°% radio; 4,787 radio 

homes; Morris Co. 
WMTR, lkw-D, 1250kc, Conlan 
SB IM 5M 15M 30M 1Hr 
D 6.00 7.00 12.00 24.00 36.00 60.00 
NEWARK, 438,776 pop.; 122,432 homes; 
95.35 radio; 116,678 radio homes; 
Essex Co.; TV _ alloc.: Chan. 13 
(WATV (TV)). 


4 AM non-affiliates, average 1-time 
rates 

D 16.75 23.75 34.38 49.71 72.88 186.00 

N 17.75 25.00 36.75 52.88 103.75 197.25 


WAAT, 5kw-D, lkw-N, 970kc 

D 17.50 25.00 66.00 132.00 264.00 

N 17.50 25.00 66.00 132.00 264.00 

WAAT-FM, Chan. 234, 94.7mc, 13.5kw, 
Bonus 

WATV (TV), Chan. 13, 25kw-aur.; 
50kw-vis. 

D 115.00 150.00 225.00 300.00 450.00 750.00 

N_ 150.00 200.00 300.00 400.00 600.00 1,000.00 

WNJR, 5kw, 1430ke 

D 16.20 22.50 33.75 56.25 112.50 225.00 

N_ 18.00 25.00 37.50 62.50 125.00 250.00 

WNJR-FM, Chan. 274, 102.7mec, 3kw, 
Bonus 

WHBI, 25kw-D, lkw-N, 1280kce 


D 21.60 36.00 60.00 

N 28.00 48.00 80.00 

WVNJ, 5kw, 620kc, Hollingbery 

D 18.00 35.00 55.00 110.00 195.00 

N 18.00 35.00 55.00 110.00 195.00 

NEW BRUNSWICK, 38,811 pop.; 10,413 
homes; 96.1% radio; 10,007 radio 


homes; Middlesex Co.; TV _ alloc.: 
Chans. *19, 47 
WCTC, 250w, 1450kc, Advertest Re- 
search 
D 6.50 9.50 14.00 
N 6.50 9.50 14.00 
Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


2.50 37.50 65.00 
2.50 37.50 65.00 
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hy shout your message across the Hudso 








LOCAL B 
MAKES GO 


“MIGHTY MIKE” ELECTED BY 40% 
OF CENTRAL NEW JERSEY‘S FAMILIES 


New Brunswick, N. J. 





they earn—in North Jersey. You . 
can reach them on their own local RADIO STATION OF NEWARK NEWS 


5.000 WATTS FULL TIME 





chandising pluses. 91 Halsey St. Newark 2,.N. J. => COrtlandt 7-807) 


WCTC-FM, Chan. 252, 98.3mec, lkw, 
Bonus 
WDHN (FM), Chan. 228, 93.5mc, lkw 


SB 1M 5M 15M 30M 1Hr 
D 3.00 4.00 850 13.50 22.50 35.00 BROADCASTING Z TELECASTING 


N 3.00 4.00 8.50 13.50 22.50 35.00 
PATERSON, 139,336 na: Me homes; eeuee am MAP 
° 










SUSSEX 


96.1% radio; 40,561 radio homes; 
Passaic Co.; TV alloc.: Chan. 37. 
WPAT, 5kw, 930kce, Pulse 


D 25.00 60.00 120.00 180.00 300.00 NEW JERSEY 

N 25.00 60.00 120.00 180.00 300.00 

PLAINFIELD, 42,366 pop.; 12,133 homes; 
96.8% radio; 11,745 radio homes; 
Union Co. 

WXNJ (FM). Chan. 280, 103.9mc, lkw 
D 3.90 6.50 10.00 16.00 24.00 40.00 
N 2.60 5.20 7.50 12.00 19.50 32.50 

PLEASANTVILLE, 11,938 pop.; 3,593 
homes; 94.2% radio; 3,385 radio 






Plainfield 


aaa 


homes: Atlantic Co. MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
WOND "950w 1400ke. Kennedy ©1952 Broadcasting Publications, Inc. 
D 6.00 10.00 25.00 46.00 75.00 A 
N 6.00 10.00 25.00 46.00 75.00 Seal, of Miles 
TRENTON, 128,009 pop.; 32,255 homes; 

96.1% radio; 30,997 radio homes; 


Mercer Co.; TV alloc.: Chan. 37. 
WBUD, lkw, 1260kc 
(See Morrisville, Pa.) 
WTNJ, 250w-D, 1300ke 
D 4.50 9.75 16.75 25.00 42.50 
WTOA (FM), Chan. 248, 97.5mc, 14.5kw, 
H-R Reps. 
(See Transit Radio Listing) 
WTTM, lkw, 920kc, NBC, Forjoe 
D 10.00 10.00 12.00 24.00 36.00 60.00 
N_ 16.00 16.00 24.00 48.00 72.00 120.00 
VINELAND, 8,155 pop.; Cumberland 
Co. 
WWBZ, ikw, 1360kc, Gill-Keefe & 
Perna 
D 5.00 8.00 10.00 24.00 40.00 60.00 







N 9.00 12.00 15.00 36.00 65.00 90.00 (3) Location of City and number of 
WILDWOOD, 5,475 pop.; Cape May Co.; Standard (AM) Broadcasting Stations 
TV alloc.: Chan. 48. @ Number of FM Broadcasting Stations 
WOE, tw, ine 4. Number of Telecasting Stations LULWildwood 


D 4.00 6.00 10.00 20.00 35.00 60.00 
N 4.00 6.00 10.00 20.00 35.00 60.00 


ZAREPHATH, Somerset Co. 


Charter 7-1450 
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MArket m4 









aD a as aD > 


County 
Atlantic . 
Bergen 
Burlingto: 
Camden . 
Cape Ma: 
Cumberla 
Essex . 
Glouceste 
Hudson . 
Hunterdo! 
Mercer .. 
Middlesex 
Monmout 
Morris 
Ocean 
Passaic 
Salem .. 
Somerset 
Sussex 
Union 
Warren 





Note: Fo 








ALAMOC 
TV alk 

KALG, 2 
SB 

D 1.50 
N 1.50 
ALBUQI 
homes; 

homes; 

Chans. 

KDEF, 1 
(No rz 


KGGM, 
D_ 7.00 
N 14.00 
KOAT, : 
D 5.00 
N 8.00 
KOB, 50 
D 10.00 
N 20.00 
KOB-TV 
vis.; 
D 18.00 
N 20.00 
KVER, 
Knode 
D 5.00 
N 7.00 
ARTESI 
alloc.: 
KSVP, : 
D 2.45 
N 2.45 
ATRISC 
Berna 
BELEN, 
alloc.: 





home a1 
tities o 
word. 
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NEW JERSEY MARKET DATA BY COUNTIES 





1949 Mfg. 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr. 
EE whcndbeadcwebiad 132,399 124,066 6.7 113,860 18,539 40,185 37,854 94.2 30,852 202,672 $ 8,992,406 31,723 6,338 $3,782,000 
OT eee 539,139 409,646 31.6 522,026 17,113 157,386 154,081 97.9 105,573 473,764 7,431,831 162,689 55,619 44,989,000 
ON 135,910 97,013 40.1 65,670 70,240 32,954 31,965 97.0 22,469 103,435 17,649,091 33,282 11,636 8,575,000 
EN nico 'e-wusinea iene 300,743 255,727 17.6 278,620 22,123 84,808 81,416 96.0 62,333 295,050 4,093,586 79,834 38,142 30,230,000 
SS are 37,131 28,919 28.4 18,352 18,779 11,661 11,125 95.4 7,587 57,665 2,159,469 12,457 1,372 827,000 
CRMIDOTIONG .....cccvcccs 88,597 73,184 21.1 61,257 27,340 25,652 24,369 95.0 17,479 98,674 21,181,484 30,010 13,515 8,780,000 
At rg iki awe ah se 905,949 837,340 8.2 899,232 6,717 256,669 246,916 96.2 205,169 1,140,794 2,452,296 257,810 138,049 107,446,000 
EG icccasccuws 91,727 72,219 27.0 54,993 36,734 26,249 25,330 96.5 17,355 66,767 14,492,171 27,887 6,483 5,727,000 
a 647,437 652,040 —0.7 647,431 6 187,860 182,036 96.9 163,908 595,816 5,967,893 135,387 136,814 109,644,000 
ee 42,736 36,766 16.2 7,535 35,201 12,605 12,202 96.8 9,292 45,014 15,934,611 14,552 3,639 2,768,000 
EEA crash a c clasa/atacaibioa 229,781 197,318 16.5 195,182 34,599 59,339 57,262 96.5 44,807 285,722 8,519,427 62,085 41,686 32,048,000 
OO 264,872 217,077 22.0 230,739 34,133 73,108 70,549 96.5 49,778 273,126 10,624,787 66,469 56,980 45,605,000 
DOME: oocccvecsscs 225,327 161,238 39.7 140,103 85,224 64,012 61,067 95.4 39,125 277,786 25,712,762 73,756 12,047 7,476,000 
ED Gsiwuls Sendaeeeune 164,371 125,732 30.7 93,732 70,639 44,303 43,284 97.7 29,417 161,373 7,294,686 46,176 12,926 9,320,000 
ESSE aeerorere ey 56,622 37,706 50.2 19,396 37,226 17,727 17,124 96.6 9,618 87,538 12,702,976 20,393 831 463,000 
SR cknccaig aa baieislork sire 337,093 309,353 9.0 322,283 14,810 100,843 97,112 96.3 78,469 445,312 3,017,348 100,988 78,965 59,970,000 
SE Gis saves mbaawsaas 49,508 42,274 ri fe 24,111 25,397 14,346 13,600 94.8 9,963 45,814 13,015,197 15,313 11,222 10,115,000 
I 99,052 74,390 33.2 61,103 37,949 26,347 25,688 97.5 17,016 90,125 7,344,275 29,580 14,927 12,121,000 
SEE a3 krone wssbaeaiciaw 34,423 29,632 16.2 9,645 24,778 10,070 9,667 96.0 7,205 37,472 11,549,125 12,374 1,491 896,000 
0 Ar ree ere 398,138 328,344 21.3 393,322 4,816 112,258 109,003 97.1 80,386 459,030 4,069,603 134,328 65,659 57,299,000 
PE Sis ses whe ae-cenatais 54,374 50,181 8.4 27,615 23,935 16,040 15,479 96.5 12,665 51,774 10,354,848 18,237 9,589 7,450,000 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
NEW MEXICO (1) Truth or Consequences 









Raton|1) 










SPOT RATE FINDER 


ALAMOGORDO, 6,783 pop.; Otero Co.; 
TV alloc.: Chan. 17. 
KALG, 250w, 1230ke 

SB IM 5M 15M 30M 1Hr 


D 150 242 465 8.35 16.68 33.35 
N 150 242 4.65 8.35 16.68 33.35 
ALBUQUERQUE, 96,815 pop.; 28,583 
homes; 95.7% radio; 27,354 radio 
homes; Bernalillo Co.; TV _ alloc.: 
Chans. 4 (KOB-TV), *5, 7, 13. 

KDEF, 1kw-D, 1280ke (CP) 

(No rates available) 


(1) Farmington 





i 


Los Alamos (1 





2 Santa Fe 
(1) Las Vegas 


4 AM affiliates, average 1-time rates 
D 6.75 10.25 15.50 25.00 39.00 65.00 
N 12.25 17.88 26.25 43.25 64.75 106.25 


\ KGGM, 5kw, 610kc, CBS, Weed 
D 7.00 10.00 15.00 24.00 36.00 69.00 
N 14.00 20.00 30.00 48.00 72.00 120.00 
KOAT, 250w, 1240kc, ABC 
D_ 5.00 8.50 12.50 20.00 30.00 50.00 
N 8.00 12.00 20.00 32.00 48.00 80.00 
KOB, 50kw-D, 25kw-N, 770kc, NBC 
D 10.00 15.00 22.50 36.00 60.00 100.00 
N 20.00 30.00 40.00 64.00 96.00 160.00 
KOB-TV, Chan. 4, 5kw-aur.; 2.51kw- 
vis.; ABC, CBS, NBC, DuMont 
D 18.00 18.00 30.00 60.00 90.00 150.00 
N 20.00 20.00 40.00 78.00 117.00 195.00 
KVER, 250w, 1340kc, MBS, Avery- 
Knodel, BMB, Hooper, Conlan 
5.00 7.50 12.59 20.00 30.00 50.00 

N 7.00 9.50 15.00 29.00 43.00 65.00 
ARTESIA, 8,244 pop.; Eddy Co.; TV 
oo" Chan. 21. (silver city \ — 

VP, 250w, 1450kc, MBS — \ ape | 
J 245 3.25 6.75 12.50 20.00 35.00 ae _ r Receusipeugnel 
N 245 3.25 6.75 12.50 20.00 35.00 
ATRISCO-FIVE POINTS, 7,367 pop.; 
Bernalillo Co.; TV alloc.: Chan. 18. 
BELEN, 4,495 pop.; Valencia Co.; TV 
alloc.: Chan. 24. 


(Continued on page 122) 


(2) Roswell 


1 Artesia 














J 
\1) Alamogordo 
Hobbs \! 





Carlsbad \2 








|Las Cruces[1) 
| MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT BROADCAS TELECASTING 
© 1952, Broadcasting Publications, Inc. 


La of Milks (3) Location of City and number of eer an MAP 


Standard (AM) Broadcasting Stations 
2 5 75 { @ Number of FM Broadcasting Stations 
0 A Number of Telecasting Stations N EW M EXICO 


August 18, 1952 @ Marketbook, Page 121 









Note: All rates one-time. Population, 
home and radio home figures given for 


tities over 10,000. Sources: See fore- 
word. 


ring FBROADCASTING ° Telecasting 
































































NEW MEXICO 
SPOT RATE FINDER 
(Continued from page 121) 


CARLSBAD, 17,975 pop.; 5,170 homes; 


93.8% radio; 5,356 radio homes; Eddy 

Co.; TV alloc.: Chans. 6, 23. 
KAVE, 250w, 1240kc, CBS, Taylor 

SB IM 5M 15M 30M i1Hr 

D 6.75 6.75 12.00 18.00 27.00 45.00 
N 9.00 9.00 15.00 24.00 36.00 60.00 
KPBM, 1lkw-D, 740ke 
D 6.00 7.50 24.00 36.00 60.00 


CLAYTON, 3,515 pop.; Union Co.; TV 
alloc.: Chan. 27. 


KLMX, 250w, 1450ke 
D 2.45 4.25 8.30 14.50 24.15 
N 2.45 425 8.30 14.50 24.15 


CLOVIS, 17,318 pop.; 5,149 homes; 94.1% 


radio; 4,845 radio homes; Curry Co.; 
TV alloc.: Chans. 12, 35. 
KCLV, 100w, 1240ke 
(CP) 
KICA, lkw, 980kc, MBS, Avery-Knodel 
D 4.50 6.00 10.00 16.00 24.00 40.00 
N 6.00 9.00 15.00 24.00 36.00. 60.00 
DEMING, 5,672 pop.; Luna Co.; TV 
alloc.: Chan. 14. 
FARMINGTON, 3,637 pop.; San Juan 
Co.; TV alloc.: Chan. 17. 
KVBC, 250w, 1240kc, KBS, Clark 
D 2.80 2.80 4.50 10.00 15.00 25.00 
N 2.80 2.80 4.50 10.00 15.00 25.00 
GALLUP, 9,133 Pop.; oe Co.; TV 
alloc. Chans. 3, 
KGAK, 250w, 1330Ke" KBS, McGillvra 
D 3.00 4.50 7.50 12.00 18.00 30.00 
N 3.00 450 7.50 12.00 18.00 30.00 


HOBBS, 13,875 pop.; 4,179 homes; 91.8% 





radio; 3,836 radio homes; Lea Co.; TV 
alloc.: Chan. 46 
Note: All rates one-time. Population, 


home and radio home figures given for 


cities over 10,000. Sources: See fore- 
word. 
1950 1940 

County Population Population 
ED nbccbsedemen 145,673 69,391 
SD k.cdkboswcnennsias 3,533 4,881 
Cmaves ...... 40,605 23,980 
EEE hice knaianeredeces 16,761 18,718 
EE teacnkcdnaikheadnal 23,351 18,159 
PONE vk cesaviwedces 3,464 3,72 
I INE 60000pkeeeeiem 39,557 30,411 

. eae ae 40,640 24,311 
RE Ae Be 21,649 20,050 
CRUMEANIME oc ccccccscce 6,772 8,646 
ED Gisd.ndecuedeanas 3,013 4,374 
De: cchecdatsauaoes 5,095 4,821 
BANE sce dcinwaweeevinioarele 30,717 21,154 
DL Ne dicanetsianec% 7,409 8,557 
EOS AIAMOS ooccccccces 10,476 
re eid eae ae ee 8,753 6,457 
ENO. ickssasdu-wene 27,451 23,641 
Sey 8,720 10,981 
ee ae Fe: 14,909 10,522 
MNT NS cae Winin £ipsalecahiniainrele 13,971 12,111 
Te PONG a iicadcinscccs 24,997 25,352 
OO eee 16,409 14,549 
NE «ok candd-annans 12,438 13,898 
BE EMO 5 oicacceaiewacd 18,292 17,115 
San Miguel ........... 26,512 27,910 
Dn GE wéucrenecsaus 38,153 30,826 
Ree 7,186 6,962 
Ee errre re 9,670 11,422 
ES Re Se He 17,146 18,528 
ras oe 8,012 11,026 
MER i cccces tease ena 7,372 9,095 
TED. iicamcccuwanas 22,481 20,245 


Note: For sources see foreword. 





1951 Retail Sales, 





KWEW, 250w, 1490kc, MBS, KBS, Tay- 


lor 
SB 1M 5M 15M 30M 1Hr 
D 5.00 5.00 12.00 16.00 24.00 40.00 
N 8.00 8.00 15.00 24.00 36.00 60.00 


LAS CRUCES, 12,325 pop.; 3,348 homes; 
87.7% radio; 2,936 radio homes; Dona 
Ana Co.; TV alloc.: Chan. 22. 

KOBE, 250w, 1450kc, MBS 

D 5.00 5.00 10.00 18.00 25.00 45.00 

N 7.50 7.50 15.00 25.00 40.00 60.00 

LAS VEGAS, 7,494 pop.; San Miguel 
Co.; TV alloc.: Chan. 14. 

KFUN, 250w, 1230kc, MBS, Best 

D 4.50 4.50 7.50 12.00 18.00 30.00 

N 4.50 4.50 7.50 12.00 18.00 30.00 

LORDSBURG, 3,525 pop.; Hidalgo Co.; 
TV alloc.: Chan. 23. 

LOS ALAMOS, 9,934 Pop.; Los Alamos 
Co; TV alloc.: Chan, 

KRSN, 250w, 1490kc, Ee 

D 3.00 4.50 7.50 12.00 18.00 30.00 

N 4.50 6.75 11.25 18.00 27.00 45.00 

LOVINGTON, 3,134 pop.; Lea Co.; TV 
alloc.: Chan. 27. 

PORTALES, 8,112 pop.; Roosevelt Co.; 
TV alloc.: Chan. 22. 





MARKET INDICATORS FOR NEW 


CLASSIFICATIONS 


Population 
Urban Population 
Rural Population 
Total Homes 
Percentage Radio 
Radio Homes 
Retail Sales re 
Automobiles 
Telephones 

New Construction 
Median Family Income 
Farm Income 
Employed 


Internal Revenue Collections. 


. $ 80,516,053 °51 $ 


MEXICO 


FIGURES YR. FIGURES YR, 


681,187 0 531,818 40 
341,889 0 (1) 176,401 °40 
339,298 0 (1) 355,417 40 
177,128 ’50 129,475 40 
90.9% 750 53.2% °40 
168,680 0 66,609 40 
586,668,000 1 $ 475,663,000 °48 
258,838 51 237,741 50 
131,100 752 53,300 °45 
127,500,000 °47 $ 41,500,000 °40 
2,301 ’49 
154,748,469 °49 $ 81,974,896 “44 


206,544 °50 140,169 40 


57,906,231 50 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 


SANTA FE, 27,998 pop.; 
89.5% radio; 
Fe Co.; 


TV alloc. 
2 AM affil 
SB 


D 3.00 
N 4.50 


iates, 
1M pe 


5.75 8.75 
7.88 13.13 


15M 
21.00 


KTRC, 250w, 1400kc, 
D 3.00 4.50 7.50 
N 4.50 6.75 11.25 
KVSF, lkw, 
D 6.00 
N 9.00 
SILVER CITY, 7,022 pop.; 

TV alloc.: Chans. 


10.00 


ABC, Young 
18.00 30.00 
18.00 27.00 45.00 


1260kc, CBS, Weed 
16.00 24.00 40.00 
15.00 24.00 36.00 60.00 


Grant Co.; 


12.00 


*10, 12. 


* 


7,103 homes; 
6,357 radio homes; Santa 
Chans. 2, 


“2, 22. 


average 1-time rates 
1Hr 


14.00 21.00 35.00 
31.50 52.50 


30M 


NEW MEXICO MARKET DATA BY COUNTIES 


KENM, 250w, 1450kce, Taylor 
D 5.00 5.00 9.60 15.00 21.50 36.00 
N 5.00 5.00 9.60 15.00 21.50 36.00 
RATON, 8,241 pop.; Colfax Co.; TV 
alloc.: Chans. 46, *52. 
KRTN, 250w, 1490kc, MBS, Best, BMB 
D 3.00 3.00 6.00 9.60 14.40 24.00 
N 3.00 3.00 6.00 9.60 14.40 24.00 
ROSWELL, 25,738 pop.; 7,618 homes; 
91.3% radio; 6,955 radio homes; 
Chaves Co.; TV alloc.: Chans. *3, 8, 
10. 
KGFL, 250w, 1400kc, Taylor 
D 6.75 6.75 12.00 18.00 27.00 45.00 
N 9.00 9.00 15.00 24.00 36.00 60.00 
KSWS, 250w, 1230ke, ABC, McGillvra 
D 4.50 5.25 8.25 15.00 30.00 52.50 
N 4.50 5.25 8.25 15.00 30.00 52.50 
1950 1950 
Percentage Urban Rural 1950 
Increase Population Population Homes 
109.9 111,571 34,102 40,346 
-27.6 3,533 949 
69.3 25,738 14,867 10,954 
10.5 8,241 8,520 4,446 
28.6 17,318 6,033 6,877 
—7.0 3,464 1,002 
30.1 12,325 27,232 9,656 
67.2 26,219 14,421 11,095 
8.0 7,022 14,627 5,767 
21.7 6,772 1,628 
31.1 3,013 748 
$.7 3,525 1,570 1,372 
45.2 17,009 13,708 8,995 
—13.4 7,409 2,006 
9,934 542 2,801 
35.6 5,672 3,081 2,337 
16.1 11,696 15,755 5,697 
—20.6 8,720 2,052 
41.7 6,783 8,126 3,849 
15.4 8,419 5,552 4,012 
—1.4 4,997 5,635 
12.8 8,112 8,297 4,667 
-10.5 12,438 2,625 
6.9 3,637 14,655 4,193 
5.0 13,763 12,749 6,098 
23.8 27,998 10,155 9,536 
3.2 4,563 2,623 2,455 
15.3 4,334 5,336 2,361 
7.5 17,146 3,876 
—27.3 8,012 1,978 
—18.9 3,515 3,857 2,057 
11.0 4,495 17,986 5,058 


copyright 1952 “Sales Management.” 


1950 Percentage 1940 


Radio Homes Radio Radio Homes 


37,966 94.1 12,688 
865 91.1 550 
10,089 92.1 3,955 
4,121 92.7 3,014 
6,458 93.9 3,502 
929 92.7 490 
8,420 87.2 3,695 
10,263 92.5 3,867 
5,317 92.2 2,993 
1,436 88.2 551 
677 90.5 450 
1,243 90.6 737 
8,401 93.4 4,254 
1,850 92.2 1,094 
2,647 94.5 
2,108 90.2 970 
5,053 88.7 2,283 
1,970 96.0 333 
3,449 89.6 1,315 
3,703 92.3 2,069 
4,891 86.8 1,039 
4,289 91.9 2,087 
2,305 87.8 743 
3,753 89.5 1,385 
5,226 85.7 2,029 
8,516 89.3 4,074 
2,155 87.8 877 
2,045 86.6 881 
3,380 87.2 921 
1,849 93.5 970 
1,894 92.1 1,366 
4,461 88.2 1,427 


1951 


Retail Sales 


($ 000) 


159,848 
1,233 
45,154 
15,450 
30,642 
3,712 
30,702 
41,935 
18,830 
4,676 
1,852 
5,636 
37,523 
5,070 
2,645 
8,444 
19,728 
1,970 
11,269 
16,071 
7,769 
14,257 
2,675 
9,403 
14,494 
35,747 
6,083 
4,745 
6,456 
4,185 
7,375 
11,079 


Further reproduction unlicensed. 


* * 
KSIL, 250w, 1340kc, CBS, Taylor 
SB IM 5M 15M 30M 1Hr 
D 5.00 5.00 10.00 16.00 24.00 40.00 
N 5.00 5.00 10.00 16.00 24.00 40.00 


SOCORRO, — Pop. Socorro Co.; TV | 
alloc.: Chan. ‘ 

TRUTH OR amammoncns (former. 
ly HOT SPRINGS), 4,563 pop.; Sierra 


o.; TV alloc.: Chan. 10 
KCHS, 250w, 1400kc, Continental 
D 125 240 480 9.60 16.80 28.80 
N 1.25 240 4.80 9.60 16.80 28.80 
TUCUMCARI, — pop.; Quay Co.; TV 

alloc.: Chan. - 

KTNM, 250w, ll MBS 
D 450 6.00 12.00 *10.00 35.00 60.00 
N 4.50 6.00 12.00 *10.00 35.00 60.00 


* (15-min. rate non-commissionable—no 
frequency discount) 


* * * 


4 

1949 1951 Median Fam. 1950 
Farm Income Automobiles Income Employed 
$ 2,919,392 43,647 $3,260 46,764 
1,994,171 476 1,578 1,194 
15,035,664 11,052 2,901 11,945 
5,425,636 4,421 2,647 5,138 
10,896,936 7,606 3,016 8,318 
3,134,932 989 2,574 1,185 
19,545,610 7,782 2,246 11,380 
11,728,234 13,278 3,540 13,935 
2,277,309 5,726 3,170 6,761 
2,926,159 1,147 1,602 1,834 
2,730,087 582 1,656 884 
2,941,361 1,308 2,563 1,671 
7,342,565 12,047 3,739 11,579 
3,304,543 1,475 2,357 2,297 
3,431 4,962 4,665 
4,036,500 2,279 2,543 2,713 
1,817,257 3,805 1,604 7,923 
2,120,300 715 867 1,873 
2,089,009 3,500 2,674 4,307 
7,948,698 4,201 2,418 4,565 
1,870,192 3,147 1,478 5,729 
12,488,618 4,596 2,488 5,936 
755,170 3,002 880 3,140 
2,953,730 3,873 1,535 5,225 
4,255,793 1,527 1,449 5,377 
1,742,512 11,059 2,666 11,525 
1,677,453 2,151 1,679 2,239 
2,117,051 1,643 1,655 2,531 
740,093 1,818 1,256 3,864 
3,280,878 1,442 2,023 2,078 
8,351,893 2,143 2,264 2,449 
4,083,907 3,633 1,714 5,520 





NEW YORK 





SPOT RATE FINDER 


ALBANY, 134,995 pop.; 
96.8% radio; 40,463 radio homes; Al- 
bany Co.; TV alloc. (Albany-Sche- 
nectady-Troy): Chans. 6 (WRGB 
(TV) Schenectady, now Chan. 4), 
(N. Y. State Regents grant), 23, 41. 


41,801 homes; 





2 AM affiliates, average 1-time rates 
SB IM 5M 15M 30M 1Hr 


D_= 13.00 18.00 25.80 51.60 81.00 135.00 
N 20.50 28.00 40.50 77.50 106.50 177.50 





3 AM non-affiliates, average 1-time 
rates 

D 8.50 10.75 13.67 26.67 41.33 63.33 
N_ 16.00 20.50 24.67 49.00 74.33 125.33 
WABY, 250w, 1400kc 

D 8.00 15.00 25.00 45.00 
N 8.00 15.00 25.00 45.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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WOKO, 5dkw, 1460ke, McGillvra 
SB IM 5M 15M 30M 


D 9.00 9.00 13.00 25.00 39.00 
N_ 16.00 16.00 26.00 52.00 78.00 


WROW, 5kw-D, lkw-N, 590kce, 
Bolling, Hooper 

D 10.00 16.00 21.60 43.20 72.00 
N 17.00 26.00 36.00 65.00 78.00 


WROW-FM, Chan. 230, 93.9mc, 
Bolling, Bonus 


WPTR, 50kw, 1540kc, Weed 
D 8.00 12.50 20.00 40.00 60.00 
N_ 16.00 25.00 40.00 80.00 120.00 
WXKW, 10kw, 850kc, ABC, Katz 
D_ 16.00 20.00 30.00 60.00 90.00 150.00 
N 24.00 30.00 45.00 90.00 135.00 225.00 
AMSTERDAM, 32,240 pop.; 9,855 homes; 
97.6% radio; 9,618 radio homes; Mont- 
gomery Co.; TV alloc.: Chan. 52. 
WCSS, 250w, 1490kc, McGillvra 
D 3.60 5.00 10.00 20.00 30.00 50.00 
N 5.00 8.00 15.00 30.00 45.00 75.00 


1Hr 


45.00 
131.00 


MBS, 


120.00 
130.00 


lkw, 


100.00 
200.00 


Marketbook 





AUBURN, 36,722 pop.; 
96.3% radio; 10,014 
Cayuga Co.; TV alloc.: 


WMBO, 250w, 


SB 1M 5M 15M 


D 7.00 12.00 24.00 36.00 60.00 
N 10.00 15.00 30.00 45.00 75.00 


96.1mc, 


WMBO-FM, Chan. 241, 
Bonus 


BATAVIA, 17,799 pop.; 
97.7% radio; 5,093 
Genesee Co.; TV alloc.: 


WBTA, 250w, 1490kc, 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 
BINGHAMTON, 80,674 pop.; 23,331 
homes; 96.1% radio; 22,421 radio 
homes; Broome Co.; TV _ alloc.: 
Chans. 12 (WNBF-TV), 40, *46. 


radio 
Chan. 33. 
MBS 


10,399 homes; 
radio homes; 
Chan. 37. 


1340ke, MBS, Clark 


30M 


5,213 homes; 
homes; 





4 AM affiliates, average 1-time rates 
8.95 15.95 31.00 46.50 77.50 
N 13.00 14.25 32.25 51. 00 76.50 127.50 


D 8.45 





BINGHAMTON (ENDICOTT) 


WENE, 5kw, 1430kc, ABC, Radio Reps. 
7.50 16.00 32.00 48.00 80.00 
12.00 24.00 48.00 72.00 120.00 
WINR, lkw, 680kc, NBC, Hollingbery 

10.00 14.00 28.00 42.00 70.00 
N_ 10.00 15.00 24.00 48.00 72.00 120.00 


BROADCASTING ° 


D 7.50 
N_ 12.00 


D_ 8.00 


1Hr 


18kw, 


WKOP, 1kw-D, 500w-N, 
Burn-Smith 

SB 1M 5M 15M 30M 1Hr 
D 7.50 7.50 14.00 28.00 42.00 70.00 
N 12.00 12.00 24.00 48.00 72.00 120.00 
WNBF, 5kw, 1290kc, CBS, Bolling 


D 10.80 10.80 19.80 36.00 54.00 90.00 
N_ 18.00 18.00 33.00 60.00 90.00 150.00 


1360ke, MBS, 


WNBF-FM, Chan. 263, 100.5mc, 12kw, 
Bolling, Bonus 

WNBF-TV, Chan. 12, 11.7kw-aur. 
23.4kw-vis., ABC, NBC, CBS, Du- 


Mont, Bolling 
60.00 75.00 120.00 180.00 300.00 
N 80.00 100.00 160.00 240.00 400.00 


BRISTOL CENTER, Ontario Co. 


WVBT (FM), Chan. 236, 95.1mc, 5.3kw 
(For rates see Rural Radio Network 
listing) 


BUFFALO, 580,132 pop.; 164,604 homes; 


98.4% radio; 161,970 radio homes; 
Erie Co.; TV alloc.: [Buffalo] Chans. 
17, *23 (N. Y. State Regents grant), 


[Buffalo-Niagara Falls] Chans. 2, 4 


(WBEN-TV Buffalo) 7, 50. 

4 AM “affiliates, average 1- time rates 
D 20.68 26.94 35.19 56.88 86.38 142.25 
N 36.62 53.50 74.83 132.50 198.75 331.25 


Telecasting 





N 17.50 
WGR, 51 


-p 18.00 


f 


q 


i 


j 


' 
i 


N 42.50 
WKBW, 
Knode 
D 15.50 
N 37.00 
WWOL, 
(Rates 
WWOL-!] 
CHERRY 
Co 

wvcy ( 
(For rat 
listing 


CORAM, 
WFSS | 
(CP) 
CORTLA 
96.0% 
Steube 
WCBA, 
D 7.50 
N 7 ~ 
wcLl, 
D 6. o 
N 7.50 
WCLI-F 
Meeke 
CORTLA 
96.7% 
land ¢ 
WKRT, 
Keefe 
D 6.00 
N 6.00 
WKRT-1 
Gill-K 
DE RU} 
WVCN | 
(For ra 
listing 
DUNKII 
96.8 
tauqu: 
WFCB, 
D 
N 
ELMIRA 
96.1% 
Chem: 
24. 


2AM a 
D~ 8.00 
N 9.06 
WELM, 

Pulse 
D~ 8.00 
N_ 9.0( 
WENY, 

ett-M« 
D 


N 
ENDICC 
97.5% 
Broon 
FREEP‘ 
97.7% 
sau Ci 
WGBB, 
D 


N 


FULTO 
96.8% 





Note: . 
home a 
cities ¢ 
word. 


BRO. 





YR, 
40 
40 

"40 
40 
40 

“40 

*48 

30 

45 

"40 

44 

*40 

30 


ae ae SS eee” Cee COS 


—_ 


luction 


1 Hr 
. 40.00 


| 40.003 
D.s TUE 


yrmer- 
Sierra 


| 


28.80 
28.80 
0.; TV 


60.00 
60.00 


le—no 


1950 
nployed 
46,764 





MBS, 


1Hr 


70.00 
120.00 


90.00 
150.00 


12kw, 


Vv -aur., 
Du- 


300.00 
400.00 


5.3kw 
‘twork 


iomes; 
1omes; 
Shans. 
srant), 


’ 


rates 
142.25 
331.25 





ting 


| N 37.09 58.00 


WBI.N, 5kw, 930kc, NBC, Petry, Pulse 


SB IM 5M 15M 30M 1Hr 

p 22.00 35.00 70.00 105.00 175.00 

N .00 65.00 136.00 204.00 340.00 

WBEN-FM, Chan. 293, 106.5mc, 6kw, 
Peiry, Bonus 

WBEN-TV, Chan. 4, 10.2kw-aur.; 

16.2kw-vis.; ABC, CBS, NBC, Du- 


Mont, Harrington, Righter & Parsons 
D 57.75 57.75 87.50 140.00 210.00 350.00 
N 115.50 115.50 175.00 280.00 420.00 700.00 
WBNY, 250w, 1400kc, Young 
D 7.50 15.00 35.00 45.00 65.00 105.00 
N 7.50 15.00 40.00 80.00 110.00 190.00 
WBNY-FM, 48kw, 
Bonus 
WEBR, 5kw, 970kc, MBS, Katz, Pulse 
D 13.25 18.25 33.00 44.00 66.00 110.00 
N 17.50 35.00 82.50 110.00 165.00 275.00 
WGR, 5kw, 550kc, CBS, Free & Peters 
D 18.00 28.00 32.00 56.00 84.00 140.00 
N 42.50 56.00 70.00 140.00 210.00 350.00 
WKBW, 50kw, 1520kc, ABC, Avery- 
Knodel, Pulse 
D 15.50 22.50 28.75 57.50 86.50 144.00 
72.00 144.00 216.00 360.00 
WWOL, 1lkw-D, 1120kc, Forjoe 
(Rates on request) 


Chan. 225, 92.9mc, 


WWOL-FM, Chan. 280, 104.l1mc, 7.7kw 
CHERRY VALLEY, 760 pop.; Otsego 
Co 


} wvcVv (FM), Chan. 270, 101.9mc, 5.4kw 


(For rates see Rural Radio Network 
listing) 

CORAM, Suffolk Co. 

WFSS (FM), Chan. 

(CP) 

CORTLAND, 18,152 pop.; 5,423 homes; 
96.0% radio; 4,797 radio homes; 
Steuben Co. 

WCBA, likw, 1350kc, McGillvra 

D 7.50 7.50 12.00 24.00 36.00 

N 7.50 7.50 12.00 24.00 36.00 

WCLI, 250w, 1450kc, ABC 

D 6.00 6.00 10.00 20.00 30.00 50.00 

N 7.50 7.50 14.00 21.00 42.00 70.00 

WCLI-FM, Chan. 291, 106.l1mc, 4.2kw, 
Meeker, Bonus 


CORTLAND, 18,152 pop.; 5.423 homes; 


278, 97.5me, 15kw 


60.00 
60.00 


96.7% radio; 5,244 radio homes; Cort- 
land Co.; TV alloc.: Chan. 56. 
WKRT, 1kw-D, 500w-N, 920ke, Gill- 
Keefe & Perna 

D 6.00 7.50 12.00 24.00 36.00 60.00 
N 6.00 7.50 12.00 24.00 36.00 60.00 
WKRT-FM, Chan. 260, 99.9mc, 15kw, 


Gill-Keefe & Perna, Bonus 


DE RUYTER, 561 pop.; Madison Co. 
WVCN (FM), Chan. 286, 105.1mc, 5.3kw 


(For rates see Rural Radio Network 
listing) 
DUNKIRK, 18,007 pop.; 5,476 homes; 


96.8% radio; 5,301 radio homes; Chau- 
tauqua Co.; TV alloc.: Chan. 46. 
WFCB, 500w, 1410kc 


D 6.00 13.20 26.40 39.60 66.00 
N 6.00 13.20 26.40 39.60 66.00 
ELMIRA, 49,716 pop.; 14,724 homes; 
96.1% radio; 14,150 radio homes; 


Chemung Co.; TV alloc.: Chans. 18, 
24. 


2 AM affiliates, average 1-time rates 
D-~ 8.00 8.50 15.00 30.00 45.00 75.00 
N 9.00 9.50 19.00 38.00 57.00 95.00 
WELM, 250w, 1400kc, CBS, Walker, 
Pulse 

D 8.00 8.00 14.00 28.00 42.00 70.00 
N 9.00 9.00 18.00 36.00 54.00 90.00 
WENY, 250w, 1230kc, NBC, MBS, Ever- 
ett-McKinney 


D 9.00 16.00 32.00 48.00 80.00 
N 10.00 20.00 40.00 60.00 100.00 
ENDICOTT, 20,050 pop.; 5,910 homes; 


97.5% radio; 
Broome Co. 
FREEPORT, 24,680 pop.; 
97.7% radio; 6,972 radio homes; 


sau Co. 

WGBB, 100w, 1240kc 
D 8.00 10.00 20.00 37.50 70.00 
N 8.00 10.00 20.00 37.50 70.00 
FULTON, 13,922 pop.; 4,242 homes; 
96.8% radio; 4,106 radio homes; Os- 
wego Co. 

WOSC, 1kw-D, 1300kc, Devney 

D 5.00 6.00 12.00 24.00 36.00 60.00 
GENEVA, 17,144 pop.; 4,872 homes; 
96.8% radio; 4,716 radio homes; On- 


tario Co. 
1240kc, ABC, Cooke, 


WGVA, 250w, 

SAMS, BMB 

D 7.00 8.00 16.00 32.00 48.00 80.00 
N 7.00 8.00 16.00 32.00 48.00 80.00 
GLENS FALLS, 19,610 pop.; 5,977 
homes; 96.3% radio; 5,756 radio 
somes; Warren Co.; TV alloc.: Chan. 


WWSC, 250w, 1450kc, ABC, Rambeau 
D 5.10 6.00 8.00 16.00 24.00 40.00 
N 680 8.00 10.00 20.00 30.00 50.00 
GLOVERSVILLE, 23,634 pop.; 7,839 
homes; 96.1% radio; 7,533 radio 
somes; Fulton Co.; TV alloc.: Chan. 


5,762 radio homes; 


7,136 homes; 
Nas- 





Note: All rates one-time. Population, 
home and radio home figures given for 


tities over 10,000. Sources: See fore- 
word. 
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WENT, 250w, 
& Perna 


SB 1M 





1340ke, CBS, Gill-Keefe 

5M 15M 30M 

D 5.00 10.00 20.00 30.00 50.00 

N 8.00 15.00 30.00 45.00 75.00 

HEMPSTEAD, 29,135 pop.; 8,421 homes; 
97.6% radio; 8,219 radio homes; Nas- 
sau Co. 

WHLI, 250w-D, 1100kc, Conlan, Pulse, 


1 Hr 


BMB 

D 12.00 20.00 32.00 48.00 80.00 
WHLI-FM, Chan. 252, 98.3mc, lkw, 
Bonus 

HORNELL, 15,649 pop.; 4,680 homes; 
96.2% radio; 4,502 radio homes; 
Steuben Co.; TV alloc.: Chan. 50. 


2 AM non-affiliates, average 1-time 


rates 
D 7.50 9.75 15.00 24.00 36.00 60.00 
WLEA, lkw-D, 1480kc 

D 7.50 7.50 12.00 24.00 36.00 60.00 
WWHG, l1kw-D, 1320kc, McGillvra 

D_ 7.50 12.00 18.00 24.00 36.00 60.00 
WWHG-FM, Chan. 287, 105.3mc, 8.3kw, 

Bonus 


(Continued on page 125) 
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Urban Population 
Rural Population 


Total Homes 


Percentage Radio 


Radio Homes 


Retail Sales 


Automobiles 
Telephones 


New Construction 


Farm Income 
Internal Revenue Collections... 


MARKET INDICATORS FOR NEW YORK 


CLASSIFICATIONS 
Population 


FIGURES YR. 
14,830,192 °50 


See giais ikl ace Wi 12,682,446 750 
OA ae Srey ee 2,147,746 °50 
re ete a sw A Oa 4,329,327 °50 

ae ee eee 96.8% 50 
Shc Bis ae e ee 4,043,692 50 

$17,253,744,000 751 

Rk eile arene seid ea 3,931,559 751 
eee ee eee 5,868,400 °52 
Dasa mae $2,261,300,000 °51 
SA ee $ 632,599,207 °49 
$9,163,210,042 °51 


(1) Old urban definitiog,of Census Bureau. 


Note: 1954. Retaig’ 
ote: 19 Pree oh 


unlicense 


WENT 


CBS. Affiliate 
GLOVERSVILLE-JOHNSTOWN, N. Y. 


WENT serves a prosperous dairy-farming and resort region, 


250 W 
1340 KC 


es, copyright 1952 “Sales Management.” 
er sources see foreword. 


WENT has the 
grams . 


studded with manufacturing centers that include Gloversville, 
Johnstown and Amsterdam. The shaded area includes the lower 


Mohawk and upper Hudson Valleys below 1000-foot contour, 
permitting clear groundwave reception of outstanding CBS pro- 
grams, augmented by carefully planned schedules of local news 


and talent. 


SACANDAGA BROADCASTING CO. 


Gloversville, N. Y. 





Telecasting 


August 18, 1952 @ 





SARATOGA 


Ballston eo 


vast population. 


GILL-KEEFE-PERNA, 
National Representatives 



























































FIGURES YR. 
13,479,142 ’40 

(1) 11,165,893 ’40 
(1) 2,313,249 ’40 
3,662,113 °40 
95.5% °40 
3,385,620 °40 
$14,579,879,000 ’48 
3,735,113 7°50 
3,359,300 °45 

$ 891,500,000 40 
$ 503,793,663 °44 
$7,215,466,535 °50 


Further reproduction 


ll the neighbors listen in when 
WENT is on the air, and you 
can't argue with these facts: 


WENT is the only CBS Affiliate be- 
tween Utica and Troy serving this 


top 20 rated pro- 


. a combination of top 
CBS shows and local favorites. 


George Bissell — President 


J. Charles — Resident General Manager 


INC. 


Marketbook, Page 123 
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(3) Location of City and number of 
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Peekskill, New York, the home of radio station WLNA. From 
this point, 187,465 radio families who live in Westchester and 
Rockland counties, last year spent over 8,000,000 on retail sales. 





Peekskill is where they live 
and where they listen to WLNA. 


We sell in our market... You can too! NOW 1000 WATTS 


1420 Ke 








HY SSSA LAARRS HRSA 
\ CHALK UP MORE SALES NOW/ 
\ 


—-HIGHEST HOOPER — GREATEST COVERAGE 
IN THE RICH MID-HUDSON VALLEY / 


\ Poughk 1€-New York’ 1000 WATTS 
\ estan’ WEOK st 
VAN AANANAANNAAANANANA ANA AAAAARAARRS 


NEW YORK LITTLE FALLS, 9,541 pop.; Herkimer WGNY, lkw-D, 1220kc, BMB 
2 AM affiliates, average 1-time rates Co. SB 1M 5M 15M 30M 1 Hr 
a SB 1M 5M 30M 1Hr | WLFH, 100w, 1230kc, MBS D 6.00 8.00 14.00 28.00 42.00 70.00 
SPOT RATE FINDE ) ~ ~ 60.0 
. 5.85 7.75 11.50 34.50 59.50 SB 1M 5M 15M 30M 1 Hr _ eet n aera 
7.25 8.90 14.65 2 3.5 J D 3.00 4.00 8.00 16.00 24.00 40.00 | NEW ROCHEI 59,725 pop.; 16,517 
N 4.00 5.00 12.00 24.00 36.00 60.00 homes; 97.6 radio; 16,121 radio 
HUDSON, 11,629 pop.; 3,484 homes; | WJOC, 250w, 1340ke, MBS, McGillvra’ | 1 ocKPORT, 25,133 pop.; 7,491 homes; homes; Westchester Co 
94.7% radio: 3,299 radio homes: Co- D 5.20 6.50 11.00 22.00 33.00 55.00 97.6% radio: 7.: radio homes: Ni- WGN 500w-D, 1460ke 
nba in. N 6.50 7.89 14.30 28.60 42.90 70.00 agara Co. D 8.50 11.00 20.00 36.00 54.00 90.00 
WHUC, 250w, 1230kc, McGillvra, | WITN, 250w, 1240ke, ABC, Rambeau, | WUSJ, 250w, 1340kc WGNR-FM, Chan. 228, 93.5mc, ikw, 
ey 2 eer ms Conlan, Hooper D 3.50 6.50 11.00 20.00 30.00 50.00 Bonus 
Hooper ag : a. N 3.50 6.50 11.00 20.00 30.00 50.00 
SB IM 5M 15M 30M 1Hr D 6.50 8.00 12.00 24.00 36.00 nein at ee eee ame Pes NEW YORK, 7,891,957 pop.; 2,359,911 
() ’ 5 « 1 5 oJ -F Vi, an. avi, J9.9omc, K > " sees 
D 5.50 5.50 8.65 17.25 28.75 ‘ N 8.00 10.00 — 30.00 45.00 7 Bonus , 5 homes; 96.9 radio 2,286,754 radio 
N 5.50 5.50 11.50 20.15 31.00 i WJTN-FM, Chan. 227, 93.3mc, 9.5kw, homes; Bronx, Kings, New York 
Rambeau, Bonus MALONE, 9,501 pop.; Franklin Co.; Queens, Richmond Cos.; TV alloc 
HUNTINGTON, 9,324 pop.; Suffolk Co. TV alloc.: Chans. 20, *66. pile 2 (WCBS-" WNBT 
WGSM, ikw-D. 740ke KENMORE, 20,066 pop.; 6,112 homes; ms. < call 4 NBT 


WICY, 250w, 1490kc, MBS 
D 12.00 12.00 16.00 32.00 48.00 80.00 


N 


(Continued from page 123) N 


C . . . - ie ), 5 (WABD | ae | WJZ- 
99.8% radio; 6,100 radio homes; Erie D 3.00° 5.00 10.00 12.00 18.00 30.00 : 9 (WOR-TV). 11 (WPIX (TV)) 
Co. N 6.00 8.00 15.00 16.00 24.00 40.00 31 ; , , 
ITHACA, 29,257 pop.; 7,143 homes; WXRA, lkw-D, 1080kc, Rambeau 2 ; ese ‘ 
97.0% radio; 6,929 radio homes; (Buffalo) “a NA, 4 eg my 4 AM affiliates, average 1-time rates 
Tompkins Co.; TV alloc.: Chans, *14, | D 9.00 20.00 40.00 60.00 100.00 Lawrence Co.; alloe.: Chan. 14. D 102.67 119.33 163.50 29 456.75 640.00 
20. N 9.00 20.00 40.00 60.00 100.00 


WMSA, 250w, 1340kc, ABC, Weed N 200.00 2: 3 240.00 495.00 742.50 1,2 
cae = 4 1X i 277, 103.3me cw : 
WHCU, 1kw, 870kc, CBS, Conlan WARC (228). Cham. 55, We.ame, 625W, 1 sen 46m 880 1600 2100 000 | a, Ao nee ein seein Sakhalin 
D 6.00 9.00 15.00 30.00 45.00 75.00 Rambeau, Bonus N 2.50 5.00 10.00 20.00 30.00 50.00 : affiliates, averag n 


r ~ - - rates 
N 6.00 9.00 25.00 50.00 75.00 125.00 | KINGSTON, 28,817 pop.; 8,813 homes; | WMSA-FM, Chan. 287, 105.3mc, 13kw | fp 20.99 29.39 52.28 104.64 164.68 279.07 
WHCU-FM, Chan. 247, 97.3mc, 40kw 95.3% radio: 8399 radio homes: (No rates available) N 26.06 34.93 67.88 12510 211.83 377.03 
(Rates on request) Ulster Co.; TV alloc.: Chan. 66. MIDDLETOWN, 22,586 pop.:; 6.170 aration 
7 : 9g | WKNY, 250w, 1490kc, MBS, Meeker, homes; 96.8% radio; 5,973 radio TA (TV), Chan. 5, 8.2kw-aur.; 
JAMESTOWN, 43,354 DOP. 14,296 Conl: homes; Orange Co.; TV alloc.: Chan. 16.4kw-vis., DuMont 
homes; 96.1% radio; 13,738 radio onian 60. seq: seed 2 
homes; Chautauqua Co.; TV alloc.: D 4.00 5.00 8.00 16.00 24.00 40.00 D 137.50 325.00 412.50 660.00 990.00 1650.00 
Chan 58 : N 6.00 7.00 12.00 24.00 36.00 60.00 | WALL, 250w, 1340kc, Conlan N_ 212.50 500.00 550.00 880.00 1320.00 2200.00 
Acai D 6.00 6.00 10.00 20.00 30.00 50.00 | wapr (FM). Chan. 258, 99.5mc. 20kw 
ae LIBERTY, 4,658 pop.; Sullivan Co. N 6.00 6.00 10.00 20.00 30.00 50.00 peat ee. anew eee: er 
Note: All rates one-time. Population, WVOS, 250w, 1240ke D 25.00 100.00 150.00 


home and radio home figures given for as 1 ‘ NEWBURGH, 31,956 pop.; 9,971 homes; N 25.00 135.00 200.00 
cities over 10,000. Sources: See fore- 5.00 6.75 8.25 15.50 30.00 96.1% radio; 9,582 radio homes; 


word. IN 6.00 7.25 9.25 17.50 34.00 Orange Co. (Continued on page 126) 


NEW YORK 


Powerfully Selling AUmoucas Greatest Market 
at the Lowest (ost. Jopsa nm Yew York for 
Spanish, German, Czechoslovakian, Greek, Swiss, Hungarian, 
Lithuanian, Ukranian, French, Syrian, Russian, Polish 


NEW YORK’S No.1 STATION FOR AMERICA’S No.1 NEGRO MARKET 


5,000 WATTS NEwtown 9-3300 
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JEWISH-AMERICAN PROGRAMS DAILY—CONDUCTED IN ENGLISH TO REACH 700,000 FA 


-WLIB 


1000 WATTS 


KC 


vee 


eee eee 
. 


MILIES—2,600,000 


° ’ 
Bed adic de babe: tee ee 
etree 0 x ® 


PEOPLE 


FOR AS LITTLE AS 7 CENTS PER THOUSAND LISTENERS* 


FEATURING AN OUTSTANDING ROSTER OF ANGLO-JEWISH TALENT 


Abe Lyman e Eleanor Levenson e Estelle Sternberger e Arnold Jaffe @ Louis P. Goldberg e Eli Gamliel 


NEW: “AMERICAN-ISRAELI FESTIVAL” SUNDAYS 3-5 PM WITH TOP 


INTERNATIONAL STARS 


* Pulse Survey 


WLIB 


207 East 30th Street 
New York 16, New York 
ORegon 9-2720 





NEW YORK 
SPOT RATE FINDER 


(Continued from page 125) 


New York (Continued) 
WBNX, 5kw, 1380kce, King, 
SB IM 5M 15M 30M 1 Hr 
D 18.00 32.00 45.00 80.00 141.75 
N 24.00 45.00 80.00 141.75 257.25 
WCBS, 50kw, 880kc, CBS Radio, CBS 
Radio Spot Sales 
D 100.00 150.00 135.00 270.00 405.00 
N_ 200.00 
WCBS-FM, 
Bonus 
WCBS-TV, Chan. 2, 8.6kw-aur.; 17.3kw- 
vis.; CBS Television, CBS Television 
Spot Sales 
D 250.00 250.00 450.00 600.00 900.00 1500.00 
N 800.00 800.00 1600.00 2400.00 4000.00 


WEVD, 5kw, 1330ke 


Pulse 


675.00 
540.00 810.00 1,350.00 


Chan, 266, 101.lmc, 5.8kw, 


D 15.00 35.00 75.00 125.00 215.00 
N 25.00 65.00 115.00 200.00 300.00 
WEVD-FM, Chan. 298, 107.5mc, 20kw 
(CP) 

WGHF (FM), Chan. 270, 101.9mc, 20kw 
D 3.50 . 7.50 14.00 25.00 33.75 60.00 
N 5.00 10.00 18.75 33.75 45.00 80.00 
WHOM, ikw, 1480ke 

D 10.00 17.50 45.00 75.00 137.50 250.00 
N 15.00 25.00 63.00 105.00 192.50 350.00 
WHOM-FM, Chan. 222, 92.3mc, 1l1kw 
D 7.50 12.00 18.00 30.00 50.00 
N 7.50 12.00 18.00 30.00 50.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 





WINS, 50kw, 1010ke 
SB IM 5M 

D 25.00 25.00 

N 25.00 25.00 


15M 30M 1Hr 
100.00 150.00 250.00 

100.00 150.00 250.00 
WJZ, 50kw, 770Kc, 


ABC, ABC Spot 
Sales, Pulse, BMB 


D_ 108.00 108.00 144.00 288.00 432.00 720.00 
N_ 200.00 200.00 240.00 480.00 720.00 1,200.00 


WJZ-FM, Chan. 238, 95.5mc, 1.5kw, 
Bonus 
WJZ-TV, Chan. 7, 8.15kw-aur.; 16.3kw- 


vis.; ABC 
170.00 170.00 279.00 372.00 558.00 930.00 
N 


550.00 650.00 930.00 1240.00 1860.00 3100.00 
WLIB, 1lkw-D, 1190ke, (L-WOWO) 
D 15.00 37.50 75.00 125.00 225.00 
WMCA, 5kw, 570kc, AM Radio Sales 


D 24.00 40.00 60.00 120.00 180.00 300.00 
N 24.00 40.00 60.00 120.00 180.00 300.00 
WMGM, 50kw, 1050kc, Radio Reps. 

D_ 36.00 60.00 120.00 240.00 360.00 600.00 
N 48.00 80.00 160.00 320.00 480.00 800.00 
WMGM-FM, Chan. 262, 100.3mc, 18kw 
D 5.00 30.00 45.00 75.00 
N 5.00 40.00 60.00 100.00 
WNBC, 50kw, 660kc, NBC, Spot Sales 


D_ 100.00 100.00 120.00 240.00 360.00 600.00 
N_ 200.00 200.00 240.00 480.00 720.00 1,200.00 


WNBC-FM, Chan, 246, 97.1mc, 1.6kw 

(No data available) 

WNBT (TV), Chan. 4, 
5.40kw-vis.; NBC 


D 
_250.00 250.00 300.00 480.00 720.00 1200.00 


4.27kw-aur.; 


N 
775.00 775.00 938.00 1500.00 2250.00 3750.00 


WNEW, 10kw, 1130kc, Blair, Pulse, 
(CP 50kw) 

D 60.00 200.00 300.00 500.00 

N 60.00 200.00 300.00 500.00 


WNYC, lkw, 830kc, Pulse 
(Does not sell time) 


HEARD BY MORE PEOPLE' IN THE NEGRO 
COMMUNITY THAN ANY OTHER STATION’..... 


WNYC-FM, Chan. 230, 93.9mc, 20kw 
WOR, 50kw, 710kc, MBS, H-R Reps. 


SB IM 5M 15M 30M 1Hr 
D 120.00 240.00 360.00 600.00 
N 240.00 480.00 720.00 1,200.00 
WOR-FM, Chan. 254, 98.7mc, 3.4kw, 


H-R Reps. (Consult station for rates) 
WOR-TV, Chan. 9, 1lkw-aur.; 22.5kw- 
vis.; H-R Reps. 
D_ 80.00 120.00 240.00 360.00 600.00 
N_ 200.00 300.00 600.00 900.00 1,500.00 
WOV, 5kw, 1280kc, Pearson 
D 25.00 25.00 45.00 90.00 150.00 
N 25.00 25.00 45.00 90.00 150.00 250.00 
WPIX (TV), Chan. 11, 10.3kw-aur.; 
21.7kw-vis.; Free & Peters 
D 110.00 125.00 180.00 240.00 360.00 600.00 
N_ 200.00 300.00 450.00 600.00 900.00 1,500.00 
WQXR, 10kw, 1560kc, Raymer 
D 12.50 25.00 60.00 80.00 120.00 200.00 
N_ 20.00 40.00 120.00 160.00 240.00 400.00 
WQXR-FM, Chan. 242, 96.3mc, 20kw, 
Raymer, Bonus 
WWRL, 5kw, 1600ke 
(Woodside) 
D 1440 22.80 36.00 48.00 84.00 138.00 
N 14.40 22.80 36.00 48.00 84.00 138.00 


NIAGARA FALLS, 90,872 pop.; 25,750 
homes; 97.6% radio; 25,132 radio 
homes; Niagara Co.; TV alloc.: (see 
Buffalo-Niagara Falls). 


250.00 


2 AM non-affiliates, average 1-time 


rates 
D 9.25 9.50 13.75 37.00 65.00 112.50 


WHLD, 5kw, 1270kc, Headley-Reed 


D 10.00 12.00 15.00 50.00 90.00 150.00 

N 10.00 12.00 15.00 50.00 90.00 150.00 

WHLD-FM, Chan, 253, 98.5mc, 46kw, 
Headley-Reed 

D 3.00 4.00 8.00 15.00 25.00 40.00 

N 4.00 5.00 10.00 25.00 40.00 60.00 


WJJL, 1kw-D, 1440ke, Grant, Conlan 
D 8.50 7.00 12.50 24.00 40.00 75.00 


‘ ve 1190 


OGDENSBURG, 16,166 pop.; 4,020 
homes; 96.0% radio; 3,859 radio 
homes; St. Lawrence Co.; TV alloc:: 
Chan, 24. 

WSLB, 250w, 1400kc, MBS 

SB 1M 5M 15M 30M 1Hr 

D 8.00 30.00 45.00 60.00 

N 8.00 30.00 45.00 60.00 


WSLB-FM, Chan. 


291, 106.1mc, 3kw 


OLEAN, 22,884 pop.; 6,736 homes; 96.1% 
radio; 6,473 radio homes; Cattaraugus 


Co.; TV alloc.: C 
WHDL, 250w, 
McKinney 
D 6.00 12.50 10. 
N 7.00 15.00 12. 


WHDL-FM, Chan. 


1450ke, 


han. 54. 
ABC, Everett- 
00 20.00 30.00 


00 24.00 36.00 
239, 95.7mc, 


50.00 
60.00 
43kw, 


Everett-McKinney. (See Rural Radio 


Network) 


ONEONTA, 
96.4% 


13,564 
radio; 


pop.; 4,226 homes; 


4,074 radio homes; Ot- 


sego Co.; TV alloc.: Chan. 62. 
WDOS, 250w, 1400kc, MBS, Radio Reps, 


D 6.00 6.00 12. 
N 8.00 8.00 18. 


OYSTER BAY, 5,2 


00 24.00 36.00 60.00 
00 32.00 48.00 80.00 


15 pop.; Nassau Co, 


WKBS, 250w-D, 1520ke 


D 5.00 8.00 15.00 32.00 48.00 80.00 

OSWEGO, 22,647 pop.; 6,177 homes; 
95.9% radio; 5,924 radio homes; Os- 
wego Co.; TV alloc.: Chan, 31. 

PATCHOGUE, 7,361 pop.; Suffolk Co, 

WALK, 500w-D, 1370kc 

(CP) 

WPAC, 250w-D, 1580ke 

D 2.20 440 6.75 11.00 21.30 40.50 


PEEKSKILL, 17,731 pop.; 4,948 homes; 
98.0% radio; 4,552 radio homes; West- 


chester Co. 


WLNA, 500w-D, 1420ke 


D 5.00 7.00 
(Continued 


12.00 


24.00 36.00 
on page 128) 


60.00 





LIB 


KC 


se hoe 
ert err ene 
qeyeee 


THE ONLY STATION WITH STUDIOS IN HARLEM—Most Complete Coverage in New York 


57 HOURS OF FEATURE PROGRAMS! 


AN OUTSTANDING ROSTER OF NEGRO TALENT 


Joe Bostic 


NEW: WALTER WHITE SHOW STARRING EXECUTIVE SECRETARY OF NAACP NOW 


Larry Fuller e@ Phil Gordon 


SYNDICATED IN NATION’S MAJOR CITIES. 


* Pulse—May, 1952 


+N. Y. Negro Population 1,012,883 (U.S. Census 1950) 
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4,020 
radio 


alloc.: 
[ Hr 
) 60.00 
) 60.00 
3kw 
>; 96.15 
raugus 
verett- 
) 50.00 
) 60.00 
43kw, 
Radio 
homes; 
2s; Ot- 
ef MILLIONS 
) 60.00 
) 80.00 
iu Co, . 
) 80.00 . * “y d 
noms of impressions at a few cents a thousan 
lk Co, 
For only 9 cents a thousand WHOM 
Rise. reaches Italian homes in the greater 
West- 
New York area... the lowest 
. 60.00 " ‘ 
) cost of any station broadcasting 


—_— to the Italian radio audience. 

.. according to ADVERTEST RESEARCH 
which reached this conclusion after making 
an elaborate survey of listening habits 
in Italian homes... . 


W H O NM 1480 on your dial @ 5000 watts 


AM @® FM ./* H Prog ves Hatic MM 
136 W. 52 ST. N. Y. 19 © Cl rcle 6-3900 
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NEW YORK ROCHESTER, 332,488 pop.; 99,513 ROME, 41,682 pop.; 10,566 homes; 96.1% 
homes; 97.6% radio; 97,125 radio radio; 10,154 radio homes; Oneida 
homes; Monroe Co.; TV_ alloc.: Co.; TV alloc.: (see Utica). 
SPOT RATE FINDER Chans. 5 (WHAM-TV, now Chan. 6), 
10, 15, *21, (N. Y. State Regents | WKAL, 250w, 1450kc, MBS, Cooke, 
(Continued from page 126) grant), 27. Hooper 
i ec SB IM 5M 15M 30M 1Hr 
PLATTSBURG, 17,738  pop.; 4,554 D 6.00 8.00 12.00 24.00 36.00 60.00 
homes; 95.4% radio; 4,345 radio 4 AM affiliates, average 1-time rates N 8.00 10.00 18.00 36.00 54.00 90.00 
homes; Clinton Co.; TV alloc.: Chan. SB 1M 5M 15M 30M 1Hr 
28. D 22.00 24.25 31.25 58.75 93.75 152.50 2 
N 38.75 42.50 55.75 107.75 163.50 270.00 | SARANAC LAKE, 6,913 pop.; Essex, 


ita acta ; : Franklin Cos.; TV alloc.: Chan. 18. 


2 AM affiliates, average 1-time rates ma WNBZ, 250w, 1450kc, ABC, Rambeau 
SB 1M 5M 15M 30M 1Hr | 2 AM non-affiliates, average I-time | p 4.99 5.00 10.00 20.00 30.00 50.00 
D 3.00 5.00 11.00 18.00 27.00 45.00 D 9.50 10.50 17.00 34.00 51.00 85.00 N 6.00 8.00 15.00 30.00 45.00 75.00 


N 6.00 8.00 15.00 24.00 37.50 62.50 


SCHENECTADY, 91,785 pop.; 28,397 


WARC, lkw, 950kc, ABC, Raymer homes; 97.6% radio; 27,715 radio 

WEAV, lkw, 960kc, ABC, Gill-Keefe & D 17.00 20.00 27.00 49.00 81.00 130.00 homes; Schenectady Co.; TV alloc. 
Perna N_ 30.00 35.00 45.00 85.00 130.00 215.00 (also see Albany): Chan. 35. 

D 5.00 10.00 20.00 30.00 50.00 WHAM, _Sekw, 1180kc, NBC, Holling- WBCA (FM), Chan. 266, 101.1mc, 3.5kw 
N .00 . 30. 5. 75. ly 
Fee re ae ee D 37.60 37.00 44.00 88.00 122.00 220.00 | P 2.50 5.00 10.00 15.00 25.00 
WIRY, 250w, 1340kc, MBS, Grant N 65.00 65.00 88.00 176.00 264.00 400.00 | N 5.00 10.00 20.00 30.00 50.00 
D 3.00 5.00 12.00 16.00 24.00 40.00 | WHFM (FM), Chan. 255, 98.9mc, 20kw, | WGY, 50kw, 810kc, NBC, Spot Sales 
N 6.00 8.00 15.00 18.00 30.00 50.00 Hollingbery D 35.00 44.00 88.00 132.00 220.00 


D 3.00 3.00 6.00 12.00 18.00 30.00 N 
N 6.00 6.00 12.00 24.00 36.00 60.00 


POUGHKEEPSIE, 41,023 pop.; 12,575 | WHAM-TV, Chan. 6, 11.7kw-aur.; | WRGB (TV), Chan. 4, 9.12kw-aur.; 


70.00 88.00 176.00 264.00 440.00 


homes; 95.3% radio; 11,984 radio 23.4kw-vis.; Hollingbery 18.25kw-vis., NBC, Spot Sales 
homes; Dutchess Co.; TV alloc.: | D 60.00 60.00 112.50 180.00 270.00 450.00 | D 60.00 60.00 78.13 125.00 187.50 312.50 
Chans. 21, *83. N 120.00 120.00 150.00 240.00 360.00 600.00 | ny 125.00 125.00 156.25 250.00 375.00 625.00 
JHE , . " al = = J 
WEOK, 1kw-D, 1390ke, Barry, Everett- “Tt Everett-Mc- | WSNY, 250w, 1240kc 


McKinney, Hooper D 17.00 20.00 30.00 50.00 90.00 140.00 D 6.00 8.00 15.00 30.00 45.00 75.00 


D 8.00 10.00 16.00 32.00 48.00 80.00 | N 30.00 35.00 50.00 90.00 140.00 225.00 | N 9.00 12.00 20.00 30.00 45.00 75.00 


WKIP, 250w, 1450ke, ABC, Conlan WANT, Mow-D, Gike, Forjoe SYRACUSE, 220,583 pop.; 63,447 homes; 


D 4.00 6.00 10.00 20.00 30.00 50.00 0; om ; ; 
D 6.00 7.00 15.00 24.00 36.00 60.00 eo Tee See De: 


N 7.00 00 ' ‘ 7 WRNY-FM, Chan. 250, 97.9mc, 7.9kw, Onondaga Co.; TV alloc.: Chans. 3 
N 7.00 8.00 18.00 28.00 42.00 70.00 Tuten Mesnes aay. we Cue ©. & 
WHVA (FM), Chan. 284, 104.7me, 2.3kw | WSAY, 1kw, 1370kc, Walker, Hooper (WSYR-TV, now Chan. 5), *43. 


(For rates see Rural Radio Network) 





7 ayo ape a 48.00 ante 120.00 
—_—— 5. 0 * A i ‘ - 
” - Se Seay ee ae 4 AM affiliates, average 1-time rates 


Note: All rates one-time. Population, WVET, 5kw, 1280kc, MBS, Bolling, D 9.62 12.75 22.75 43.00 67.00 115.00 


home and radio home figures given for Hooper * 
cities over 10,000. Sources: See fore- D 17.00 20.00 24.00 48.00 72.00 120.00 5 2S Se aS Se ee ae 
word. N_ 30.00 35.00 40.00 80.00 120.00 200.00 = 


IN SYRACUSE . ae (444 (4 (77 4 


Sy 


Syracuse is a two-TV-station city. According to Niagara Mohawk 
Power Company monthly surveys, 71% of the homes in the 
Syracuse area have TV sets. According to the calamity howlers, 
radio in Syracuse should be a dead duck. But two separate surveys 
of television homes show that radio is alive and vigorously kicking. 
(Details, including methods of sampling, free on request). Here 
are the results: 





SWBACUSE 


NBC Affiliate. WSYR-AM-FM-TV...the Only Complete Broadcast 
Institution in Central New York. Headley-Reed, National Representative. 









WAGE, 5kw-D, ikw-N, 620kc, ABC, 
Taylor 

SB IM 5M 15M 30M 18 

D_~ 7.50 10.00 20.00 35.00 60.00 120.0 

N_ 13.00 18.00 35.00 70.00 120.00 240.09 


WFBL, 5kw, 1390kc, CBS, Free & 
Peters 


D 10.00 15.00 25.00 45.00 70.00 110.00 
N 20.00 30.00 50.00 80.00 120.00 200.00 


WHEN (TV), Chan. 8, 13.5kw-aur,; 
27kw-vis.; ABC, CBS, DuMont 


D 55.00 55.00 75.00 120.00 180.00 300.00 
N 110.00 110.00 137.00 220.00 330.00 550.00 


WNDR, 5kw, 1260kc, MBS, Rambeau, 
Hooper 

D 11.00 11.00 20.00 40.00 60.00 100.00) 

N_ 16.00 16.00 40.00 80.00 120.00 200.00 


WNDR-FM, Chan. 273, 102.5mc, 8.5kw, 
Bonus 


WSYR, 5kw, 570kc, NBC, Headley- 
Reed, Kettell-Carter 

D 10.00 15.00 26.00 53.00 78.00 130.00 

N 20.00 40.00 52.00 104.00 154.00 260.00 


WSYR-FM, Chan, 233, 94.5mc, 10kw, 
Bonus 


WSYR-TV, Chan. 5, 12.5kw-aur.,; 
23.6kw-vis.; NBC, Headley-Reed 

D 46.00 54.00 67.00 108.00 162.00 270.00 

N 77.00 90.00 112.00 180.00 270.00 450.00 

WOLF, 250w, 1490kc, Walker 


D 6.00 6.00 12.00 24.00 45.00 75.00 
N_ 12.00 12.00 30.00 60.00 90.00 150.00 


TROY, 72,311 pop.; 20,612 homes; 96.8% 
radio; 19,952 radio homes; Rensselaer 
Co.; TV alloc.: (see Albany). 


WFLY (FM), Chan. 222, 92.3mc, 5.4kw, 
RRN, Gill-Keefe & Perna 
D 188 281 3.75 17.50 11.25 18.75 
N 2.50 3.75 5.00 10.00 15.00 25.00 
WTRY, 5kw, 980kc, CBS, Headley- 
Reed, Hooper 
D 16.00 20.00 30.00 60.00 90.00 150.00 
N 25.00 35.00 45.00 90.00 135.00 225.00 
WTRI (FM), Chan. 274, 102.7mc, 3.5kw, 
Headley-Reed, Bonus 
(Continued on page 130) 








Vdd STAAL AER CLL 


eoeDoes NOT Replace it as a Source 
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WTRY is a Market 


= . oe. ee not a County 


-aur.; 


- WTRY is the Albany-Troy-Schenectady market’: 


27th in retail sales in the nation™ 
21st in per capita income” 


ial 31st in population” 





The Albany- Ti roy-Schenectady market is 
27th among the 43 top markets wherein 


over half the nation’s sales are made. 


WTRY rates, one half less than Station B rates, 
buy the largest audience, morning, afternoon, 
and evening, in the nation’s 27th. market.**** 


* Plus 8 other counties ii caena aaa 
*** 1950 Population Census 


**** Fall-Winter Hooper, Oct. ‘50-Jan. ‘51 


This is WTRY...The CBS Radio Network 


980 kc 5000 watts represented by Headley-Reed 
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, : ‘i County 
With just ONE New England medium BOSTON 
Montgon 
you can reach 7,236,100 PEOPLE Nassau 
2,065,100 Families 50.000 watts NBC Affiliat oo 
” ’ watts late Miogara 
Over $10 Billion Effective Buying Power . d , , Oneida 
Over $7 Billion Retail Sales (synchronized with WBZA, Springfield) Onondas 
Ontario 
Orange 
WESTINGHOUSE RADIO STATIONS Inc 
s Oswego 
. * Otsego 
Figures coutesy saves manacenenr National Representatives, FREE and PETERS Putnam 
Queens 
Rensselz 
Richmo! 
Rocklan 
NEW YORK WGAT, 1kw-D, 500w-N, 1310kc, Meeker | WRUN-FM, Chan, 289, 105.7mc, 4.3kw, | WWNY, lkw, 790kc, CBS, Weed, BMp} St. aw 
SB 1M 5M 15M 30M 1Hr Avery-Knodel SB 1M 5M 15M 30M 1Hr} Saratog 
SPOT RATE FINDER D 7.50 7.50 18.00 25.00 35.00 65.00 SB 1M 5M 15M 30M 1Hr | D_= 4.00 8.00 14.00 28.00 48.00 80.0) schenex 
eine N 11.00 11.00 25.00 35.00 70.00 125.00 | N 10.00 16.00 24.00 40.00 | N_ 6.00 12.00 24.00 48.00 72.00 120.05 vas 
(Continued from page 128) , da a WWNY-FM, Chan. 263, 100.5me, 14.4kw, — 
Pao WIBX, 5kw, 950kc, CBS, Colton, Ban- WALTON, 3,947 pop.; Delaware Co. Rural Radio, Weed 5 Schuyle 
UTICA, 101,531 pop.; 29,747 homes; nan, Biddick, Clark, Stovin, Hooper | wor, i:w-D. 1270ke D 2.50 5.00 8.00 15.00 
96.1% radio; 28,587 radio homes; | D 14.50 17.00 25.00 40.00 60.00 100.00 | 4 489 550’ 8.50 11.00 17.00 30.00 | N 3.75 7.50 12.00 20.00) Seneca 
Oneida Co.: TV alloc. (Utica-Rome): N 20.50 22.50 35.00 60.00 90.00 150.00 . . : . 4 WETHERSFIELD. W ing C Steuber 
Chans. 13 (WKTV (TV) Utica), 19, 4 Ja WATERTOWN, 34.35: = 10,3 » Wyomim oO. 
#95. WIBX-FM, Chan. 245, 96.9mc, 9kw, homes: 95.3% noe Po Bd6 a WFNF (FM), Chan. 299, 107.7mc, 5.4kwf Suffolk 
‘ne a eee ee Bonus homes; Jefferson Co.; TV alloc.: | (See Rural Radio Network listing for} gyyiva 
2 AM affiliates, average 1-time rates WKTV (TV), Chan. 13, 12.5kw-aur.; Chan. 48. — Tioga 
2 _ . 25kw-vis.; ABC, CBS, NBC, DuMont, ae ; WHITE PLAINS, 43,466 pop.; 11,997 : 
D 04 Price booed —- pw Ben Cooke ee ee ee am 2 AM affiliates, average 1-time rates homes; 98.4% ” radio; 11803 radio} Tompki 
-—_,. . . . a = . y 
N 2025 21:25 33:00 60-00 90:00 150.00 | D 60.00 60.00 75.00 120.00 180.00 300.00 | D 5.00 7.00 13.00 26.00 42.00 70.00 | _ homes; Westchester Co. : Ulster 
N 75.00 75.00 100.00 160.00 240.00 400.00 | N 8.00 11.00 22.00 44.00 66.00 110.00 be fo 250w, 1230kc, Headley-Reed, 

” ean onian Warren 
nen WRUN, 5kw-D, 1kw-N, ABC, Avery- z 3 D 9.50 15.00 23.00 54.50 72.50 105.00 : 
Note: All rates one-time. Population, | Knodel, Pulse WATN, 250w, 1250kc, MBS N 9.50 15.00 23.00 54.50 72.50 105.09} Washin 
home and radio home figures given for | D 15.00 15.00 25.00 40.00 60.00 100.00 | D 6.00 6.00 12.00 24.00 36.00 60.00 | WFAS-FM, Chan. 280, 103.9mc, 1kw,} Wayne 
ee ources: see TOre- | N 20.00 20.00 35.00 60.00 90.00 150.00 | N 10.00 10.00 20.00 40.00 60.00 100.00 Headley-Reed, Bonus Westch 

x + * a ae * * * re Wyomi 
Yates 
NEW YORK MARKET DATA BY COUNTIES — 
1949 Mfg, = 
1950 1950 1951 1949 Taxable | Note: 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em-  Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr, 











TO OC 239,386 221,315 8.2 198,117 41,269 72,393 70,076 96.8 58,594 342,784 $ 5,854,119 67,331 20,760 $14,868,000 
pS Nee eee 43,784 39,681 10.3 6,402 37,382 12,514 12,063 96.4 9,312 36,660 8,566,162 13,027 2,994 2,148,000 
PEON sescvcccccsence 1,451,277 1,394,711 4.1 1,451,277 424,956 415,607 97.8 357,134 1,072,826 135,104 1,004,417! 780,006,000 
OCC 184,698 165,749 11.4 144,011 40,687 52,932 51,344 97.0 40,240 208,488 8,887,595 52,050 37,622 28,032,000 
Cattaraugus 77,901 72,652 7.2 33,966 43,935 22,228 21,494 96.7 17,354 84,084 13,638,509 22,384 8,111 6,081,000 
COVUBR cccccccs -- 70,136 65,508 7.1 36,722 33,414 20,087 19,484 97.0 15,934 72,295 14,913,367 19,743 9,638 7,424,000 
Chautauqua 135,189 123,580 9.4 81,492 53,697 41,461 40,259 97.1 32,632 162,360 17,680,031 40,372 20,533 15,348,000 
i err 86,827 73,718 17.8 62,164 24,663 25,708 24,783 96.4 18,454 112,332 5,274,956 24,781 12,015 9,316,000 
RNID sincccéwcccecs 39,138 36,454 7.4 8,816 30,322 11,447 11,138 97.3 8,883 38,929 16,377,339 12,139 3,024 1,900,000 
eer 53,622 54,006 —0.7 21,860 31,762 13,052 12,399 95.0 9,778 48,673 9,412,480 12,668 2,774 1,960,000 
OMA 6c seceveaseas 43,182 41,464 4.1 11,629 31,553 13,038 12,595 96.6 10,229 41,288 10,508,696 13,497 3,696 2,160,000 
COEUR cihccsecccssens 37,158 33,668 10.4 21,396 15,762 10,719 10,387 96.9 8,615 45,289 10,136,450 11,128 5,112 3,122,000 
Lo rence 44,420 40,989 8.4 8,762 35,658 12,814 12,301 96.0 9,364 49,576 22,745,796 13,491 3,469 2,581,000 
jo eee 186,781 120,542 13.5 63,899 72,882 34,700 33,347 96.1 25,690 155,628 14,623,817 38,580 14,675 10,886,000 
BEE Bwenedavsccasccnss 899,238 798,377 12.6 790,602 108,636 252,402 247,354 98.0 197,969 1,066,670 19,386,884 245,530 132,185 108,155,000 
re 35,086 34,178 2.7 8,372 26,714 9,792 9,342 95.4 7,238 29,257 3,417,510 9,196 2,094 1,255,000 
PEER pd cdise'oms ome 44,830 44,286 1.2 19,999 24,831 12,066 11,318 93.8 8,954 49,565 8,775,765 11,925 1,849 912,000 
MEN, cL chvivescisdcasensic 51,021 48,597 5.0 34,723 16,298 16,326 15,657 95.9 13,327 55,971 2,434,405 15,200 8,730 4,711,000 
MOOD. eo ciwecnnccsace 47,584 44,481 7.0 22,520 25,064 13,493 12,967 96.1 10,745 52,406 11,217,910 14,769 6,168 4,778,000 
TE er rr 28,745 27,926 2.9 8,114 20,631 8,580 8,160 95.1 7,229 34,274 5,726,472 9,570 1,706 1,057,000 
eee 4,105 4,188 —2.0 4,105 1,304 1,214 93.1 949 4,206 62,341 1,381 157 199,000 
BEBEOIOOT oo cicccsscces 61,407 59,527 3.2 38,479 22,928 18,208 17,480 96.0 14,788 60,358 11,199,285 17,652 11,295 7,872,000 
EMO oo Ne nisc'se aan 85,521 84,003 1.8 38,770 46,751 25,142 23,759 94.5 20,380 100,121 17,080,195 23,948 6,728 5,048,000 
EE ao,6/n.b/m-i sn wie nacerals 2,738,175 2,698,285 1.5 2,738,175 795,764 777,461 97.7 668,284 2,326,715 660,160 1,004,417* 780,006,000: 
| Sr re 22,521 22,815 —1.3 3,671 18,850 6,058 5,646 93.2 4,774 18,931 9,905,365 6,457 1,738 1,333,000 
BRUERNMOOR  oceccceccs 40,257 38,510 4.5 11,541 28,716 10,597 10,067 95.0 8,353 35,812 12,884,098 17,065 2,770 2,937,000 
i rere 46,214 39,598 16.7 19,290 26,924 13,035 12,318 94.5 9,845 49,256 14,794,756 13,857 1,208 861,000 
PEO Sacucssnsecncuis 487,632 438,230 11.3 419,164 68,468 143,641 139,763 97.3 113,483 543,801 16,614,090 142,383 100,956 88,586,000 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 





Further reproduction unlicensed. 


Reaches an area including 
@ 3,875,700 people 
ee @ 1,095,900 families 
@ $3.8 billion in retail sales 
@ $5.7 billion in effective buying income 


WESTINGHOUSE RADIO STATIONS Inc 
National Representatives, NBC Spot Sales 





Fabulous Facts about 


Boston’s CHANNEL g TV Station 







Ababa hhhhhhiiided 
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PLATTSBURG, N. Y. 


RETAIL SALES 
- Almost Tripled Since 1940 


The entire area is growing fast, but 
too, WEAV listening families are buy- 
ing more than they ever did before 
... @ 284% increase in retail sales 
over the same decade. . . here are 
the latest market figures on the WEAV 
3-county market: 










Population ........ 140,400 

Radio Families ..... 41,820 
Total Annual Retail 

a eee Sea a $121,276,000 










Food Store Sales.... 32,518,000 
General Merchandise 
oe re 11,022,000 
Apparel Store Sales. . 7,381,000 
---—— Drug Store Sales ... 3,125,000 


(1951-52 Consumer Markets) 


%* a fast growing, fertile market for 
your product's sales 
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‘Bronx, Kings, New York, Queens, and Richmond County Figures Combined. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 


WEAV... 





1950 1950 
1950 1940 Percentage Urban Rural 1950 
County Population Population Increase Population Population Homes 
Montgomery .......... 59,594 59,142 0.8 37,936 21,658 18,063 
POE. cidervaceuadanene 672,765 406,748 65.4 624,102 48,663 188,658 
Mew MOSM siccccecesss 1,960,101 1,889,924 3.7 1,960,101 625,833 
SONNY. 65.0 crvieineeumewsas 189,992 160,110 18.7 147,484 42,508 53,740 
MMDUD: .5.05350<00nnseees 222,855 203,636 9.4 159,009 63,846 62,193 
MOIR cs siok awinies.cas 341,719 295,108 15.8 272,405 69,314 97,213 
DTN sisaceseeataeees 60,172 55,307 8.8 25,476 34,696 16,652 
OFANBE ..ncccccccccess 152,255 140,113 8.7 81,142 71,113 43,238 
CD. ccnsecatneeeese 29,832 27,760 7.5 11,029 18,803 8,904 
PD: nsmescenieos nese 77,181 71,275 8.3 36,569 40,612 21,848 
SED. eisicaaammiinusdie 50,763 46,082 10.2 16,291 34,472 15,153 
NR 5cus<desebueewn 20,307 16,555 22.7 20,307 6,092 
ROE: cccccncsnescand 1,550,849 1,297,634 19.5 1,550,849 461,853 
PONRUOIREE 6 cccicescoes 132,607 121,834 8.3 94,396 38,211 38,337 
MichMoOna § .sseccscscce 191,555 174,441 9.8 191,555 51,505 
PE Siavdercnsese 89,276 74,261 20.2 43,551 45,725 21,667 
St. Lawrence ......... 98,897 91,098 8.6 46,089 52,808 25,548 
EIR Scdsccccsannns 74,869 65,606 14.1 40,075 34,794 21,654 
BERENOCTAGY .ccccccces 142,497 122,494 16.3 121,480 21,017 43,469 
MOD: 2s cats :nae ames 22,703 20,812 9.1 3,208 226 6,611 
err ee 14,182 12,979 9.3 3,052 11,130 4,177 
NID: “svn n0sceseena@ow 29,253 25,732 13.7 11,072 18,181 7,404 
SME cc cceteaneec 91,439 84,927 7.7 40,774 50,665 26,232 
NER) oar od. Gmctie entra 276,129 197,355 39.9 121,883 154,246 71,615 
eee ee 40,731 37,901 75 8,881 31,850 12,317 
EE, wacicCeusehetesunce 30,166 27,072 11.4 11,387 18,779 8,951 
er ee 59,122 42,340 39.6 29,257 29,865 15,615 
Pe Cccse oreewaseawen 92,621 87,017 6.4 39,984 52,637 27,905 
POD keine ed acend oad 39,205 36,035 8.8 19,610 19,595 11,732 
SUURUTIOOT sceccccencs 47,144 46,726 0.9 18,316 28,828 13,248 
DY wccreawraasaeces 57,323 52,747 8.7 17,545 39,777 16,728 
Mrestchester ...cccscsse 625,816 573,558 9.1 577,601 48,215 176,312 
NEI - snccdnsdesicen 32,822 31,394 45 10,922 21,900 9,044 
rT baie 17,615 16,381 7.5 5,481 12,134 5,359 





1950 Percentage 
Radio Homes Radio Radio Homes 


17,431 
185,639 
593,290 

52,020 

59,457 

94,297 

15,936 

41,379 

8,379 
20,712 
14,183 
5,873 
455,387 

36,919 

50,011 

20,952 

23,657 

20,680 

42,339 

6,095 
3,893 
6,975 

24,711 

69,610 

11,603 
8,289 
14,944 
26,398 
11,204 
12,360 
15,875 
172,786 
8,556 
5,043 


96.5 
98.4 
94.8 
96.8 
95.6 
97.0 
95.7 
95.7 
94.1 
94.8 
93.6 
96.4 
98.6 
96.3 
97.1 
96.7 
92.6 
95.5 
97.4 
92.2 
93.2 
94.2 
94.2 
97.2 
94.2 
92.6 
95.7 
94.6 
95.5 
93.3 
94.9 
98.0 
94.6 
94.1 





1940 


15,281 
101,464 
499,121 

39,742 

48,388 

74,709 

13,270 

33,337 

7,001 
17,284 
11,450 

3,959 

344,736 
31,911 
40,836 
15,033 
19,413 
16,508 
33,534 

5,003 

3,146 

5,399 
20,031 
43,682 

9,224 

6,545 

11,087 
22,088 
9,044 
10,592 
13,131 
139,523 
7,339 
4,272 


1951 


Retail Sales 


($ 000) 
68,707 
794,860 
,284,792 
216,228 
254,951 
397,935 
64,411 
187,315 
28,876 
69,441 
57,683 
27,171 
1,512,112 
144,406 
160,284 
75,077 
90,317 
70,021 
177,240 
23,241 
13,359 
21,071 
89,064 
300,789 
68,566 
28,091 
60,928 
103,785 
63,716 
36,928 
57,897 
754,926 
30,372 
20,809 


be 


Further reproduction unlicensed. 





1949 


8,218,332 
9,919,365 


1951 


16,329 


264,258 


City of, 1,193,835 


10,479,050 
21,196,884 
15,157,697 
12,994,848 
21,421,227 
8,962,641 
10,017,543 
19,403,481 
1,902,156 
3,104,685 
7,455,681 
1,004,230 
2,231,257 
20,426,004 
5,790,887 
1,976,779 
10,073,004 
3,336,605 
5,386,515 
15,370,494 
33,135,739 
8,355,021 
8,222,602 
7,217,100 
12,121,711 
856,826 
11,337,198 
17,499,323 
5,294,433 
12,517,897 


5,712,912 


1000 warts on 960 


SELLS THE RICH CHAMPLAIN VALLEY 
INCLUDING RICH CLINTON, ESSEX AND FRANKLIN COUNTIES 


57,650 
59,447 
97,550 
18,532 
45,729 
10,012 
21,551 
15,501 
9,302 


34,976 


25,934 
24,633 
20,324 
45,996 
7,118 
4,454 
8,919 
25,949 
107,153 
15,474 
8,838 
16,506 
29,149 
11,782 
12,672 
18,826 
194,901 
9,574 


5,615 


a natural test market for you 


The WEAV market, the Champlain Valley area, is naturally iso- 
lated, a compact, intensively populated area of diversified in- 
dustries and rich agricultural lands. 


1949 


1949 Mfg. 
Taxable 


Mfg. Em- Payrolls 
Farm Income Automobiles ployment Ist Qtr. 


15,135 10,814,000 
34,481 27,981,000 
1,004,417! 780,006,000: 
42,353 37,124,000 
31,469 23,143,000 
50,284 39,153,000 
4,332 3,334,000 
14,422 8,921,000 
1,810 1,072,000 
8,564 6,313,000 
1,570 865,000 
211 118,000 
1,044,417' 780,006,000" 
15,675 10,384,000 
1,004,417! 780,006,000 
8,462 5,923,000 
7,935 5,350,000 
7,435 4,773,000 
42,067 36,820,000 
316 369,000 
1,071 779,000 
2,250 1,531,000 
11,424 9,166,000 
7,363 5,003,000 
511 277,000 
1,707 986,000 
4,842 3,207,000 
7,435 4,016,000 
4,537 3,083,000 
4,739 3,142,000 
3,658 2,349,000 
46,139 37,638,000 
3,036 1,684,000 
1,001 579,000 


. whether you want to test your advertising, a new product, 
or a copy theme; or if you are just bent on more sales for your 
already established products, WEAV can do the job for you 


throughout this 3-county area. 


Tests have proved that WEAV is 


the popular favorite among both farm and urban families 
throughout the Champlain Valley, with local programming de- 
signed to fit their needs and interests, topped by the best on 
Check today for WEAV availabilities that can do the 
job for you. 


ABC. 


WEAV 


Represented nationally by GILL-KEEFE & PERNA, N.Y. CHI, LA. S.F. 


ABC 
PLATTSBURG 
NEW YORK 
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NORTH CAROLINA 





SPOT RATE FINDER 


AHOSKIE, 3,579 pop.; Hertford Co.; 
TV alloc.: Chan. 53. 
WRCS, lkw, 970kc, Dodson 
SB IM 5M 15M 30M 1Hr 


D 5.00 5.00 10.00 24.00 36.00 60.00 
N 5.00 5.00 10.00 24.00 36.00 60.00 


ALBEMARLE, 11,798 pop.; 3,422 homes; 
95.8% radio; 3,278 radio homes; Stan- 
ly Co.; TV alloc.: Chan. 20. 

WABZ, 1lkw-D, 1010kce 

D 3.00 5.00 10.00 20.00 30.00 50.00 


ASHEBORO: 7,701 pop.; Randolph Co. 

WGWR, lkw-D, 1260kc, BMB 

D 5.00 5.00 10.00 20.00 30.00 50.00 

WGWR-FM, Chan. 222, 92.3mc, 10kw, 
Bonus daytime only 

N 5.00 5.00 10.00 20.00 30.00 50.00 


ASHEVILLE, 53,000 pop.; 15,028 homes; 
90.0% radio; 13,525 radio homes; Bun- 
combe Co.; TV alloc.: Chans. 13, *56, 
62. 





3 AM affiliates, average 1-time rates 

D 7.75 7.17 12.33 22.50 36.33 60.67 

N 11.75 10.50 18.00 39.00 61.00 101.67 

WISE, 5kw- D, ikw-N, NBC, Devney 

D 6.00 10.00 18.00 28.00 47.00 

N 8.00 16.00 32.00 48.00 80.00 

WLOS, 5kw-D, likw-N, 1380kc, ABC, 
Taylor, Kennan & Ejickleberg 

D 7.00 7.00 12.00 22.00 36.00 60.00 

N_ 10.00 10.00 18.00 40.00 60.00 100.00 

WLOS-FM, Chan. 282, 104.3mc, 9.2kw, 
Bonus 

WSKY , 250w, 1230kc, Rambeau 

D 5.00 8.00 16.50 22.00 36.00 

N 6.00 11.00 24.00 36.00 60.00 

WWNC, 5kw, 570kc, CBS, MBS, H-R 
Reps., Hooper 

D 8.50 8.50 15.00 27.50 45.00 75.00 

N 13.50 13.50 20.00 45.00 75.00 125.00 


BOONE, 2,973 pop.; Watauga Co. 
WATA, 250w, 1450kc, MBS 


D 3.20 8.00 16.00 24.00 40.00 
N 3.20 8.00 16.00 24.00 40.00 


BREVARD, 3,908 pop.; Transylvania 
Co. 
WPNF, 250w, 1240kc 


D 3.00 5.00 12.00 19.00 32.00 
N 4.00 6.00 15.00 24.00 40.00 


BURLINGTON, 24,560  pop.; 6,835 
homes; 94.8% radio; 6,480 radio 
homes; Alamance Co.; TV _ alloc.: 
Chan. 63. 


WBBB, lkw-D, 920kc, MBS, McGillvra 
D 5.25 7.00 14.00 22.00 35.00 60.00 


WBBB-FM, Chan. 267, 101.1mc, 34kw, 
McGillvra, Bonus daytime only 


N 3.00 3.50 7.00 14.00 21.00 35.00 





Note: All rates one-time. Population, 
home and radio home figures given for 
pmo over 10,000. Sources: See fore- 
word. 
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Standard (AM) Broadcasting Stations 
2 Number of FM Broadcasting Stations 


WFNS, lkw-D, 
Dora-Clayton 


SB 1M 
D 4.50 5.25 


WFNS-FM, Chan. 
Sears & Ayer, Bonus 


CHAPEL HILL, 9,177 pop.; Orange Co.; | 
. *4. 


TV alloc.: 


CHARLOTTE, 
homes; 88.1 
homes; Mecklenburg Co.; 
Chans. 3 (WBTV(TV)), 


4 AM affiliates, average 1-time rates 
D 15.42 17.23 27.59 45.80 46.83 123.88 
N 26.60 30.10 51. 88 85.00 135.00 231.25 


Sears & Ayer, 


18.00 30.00 52.50 
93.9mc, 2kw, 


pop.; 36,902 
32,511 radio 


9, 36, *42. 


30M 1Hr 


TV alloc.: 





WAYS, 5kw-D, 
Avery-Knodel 
D 14.40 1440 21.60 43.20 64.80 108.00 
N 14.40 14.40 36.00 


WAYS-FM, 
Bonus 


WBT, 50kw, 
Spot Sales, Hooper, BMB 

D 35.00 40.00 63.75 85.00 127.50 212.50 

N 70.00 80.00 127.50 170.00 255.00 425.00 

WBT-FM, Chan. 260, 99.9mc, 54.6kw, 
CBS Radio Spot Sales 

D 2.50 4.00 

N 3.00 4.80 


WBTV (TV), 


610kc, ABC, 


72.00 108.00 180.00 
107.7mec, 7.7kw, 


CBS, CBS Radio 


14.50 21.50 36.00 

19.00 28.00 48.00 

Chan. 3, 8.2kw-aur.; 16.3 
kw-vis.; ABC, CBS, NBC, DuMont, 
CBS Radio Spot Sales 

D_ 62.50 67.50 93.75 125.00 187.50 312.50 





N_ 125.00 135.00 187.50 250.00 375.00 625.00 
WGIV, 1kw-D, 1600kc, Forjoe, Pulse 


D 6.00 6.00 


WIST, 5kw-D, 
Free & Peters 
D 5.00 7.00 


12.00 24.00 36.00 60.00 
930kc, MBS, 


10.00 25.00 50.00 100.00 


N_ 10.00 14.00 20.00 50.00 100.00 200.00 


WIST-FM, Chan. 


104.7me, 50kw 


WSOC, 250w, 1240kc, NBC, H-R Reps., 
BMB 


D 7.50 7.50 15.00 30.00 45.00 75.00 
N 12.00 12.00 24.00 48.00 77.00 120.00 


WSOC-FM, Chan. 276, 
H-R Reps., 


CLINGMAN’S PEAK 
WMIT (FM), 


103.5mc, 38kw, 


Chan. 295, 106.9mc, 325kw 


D 10.80 10.80 21.60 43.20 64.80 108.00 
N 10.80 10.80 21.60 43.20 64.80 108.00 


CLINTON, 4,414 pop.; Sampson Co. 


WRRZ, lkw-D, 880kc, ABC, Walker 
D 6.00 12.00 24.00 36.00 60.00 


CONCORD, 


16,486 pop.; 


4,706 homes; 


92.9% radio; 4,372 radio homes; Ca- 


barrus Co. 


+ as lkw-D, 1410kc, KBS 


6.00 


7.50 17.50 30.00 50.00 


DUNN, 6,316 pop.; Harnett Co. 


WCKB, 1kw-D, 780kc 
D 4.00 5.00 


® ‘Booné 


je “North Wilkesboro (1) 


4 Number of Telecasting Stations 
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Winston-Salem (4)2) | 


30.00 50.00 


OD) Leaksville | PERSON 


pee mi 


i.) eel Abas | Joma) 


of) Reidsville 





“ds (2X2) Burlington 





CLASSIFICATIONS 


RE gh ick a lakaresnto asia sus ioc 
Urban Population ........... 
Rural Population ............ 
I IN isis eo edinek a ocialen 
Percentage Radio ........... 
MY MMNOIN 5S ong asad, ihn od ews 
Retail Sales 

eee ere 
MI ois Care sek wee 
New Construction ............ 
ee ee 


Internal Revenue Collections... 


MARKET INDICATORS FOR NORTH 





FIGURES YR. 


4,061,929 50 
1,368,101 50 
2,693,828 
994,361 7°50 
87.1% 50 
856,252 50 
$2,875,558,000 51 
1,129,454 51 
619,300 752 
$ 343,100,000 °47 $ 
$ 556,903,781 °49 $ 
$1,256,655,643 "51 $ 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” 


unlicensed. For other sources see foreword. 


DURHAM, 71,311 pop.; 18,386 homes; 


90.2% radio; 16,584 radio homes; Dur- 
ham Co.; TV alloc.: Chans. 11, *40, 46. 





2 AM affiliates, average 1-time rates 


D 
N 


SB IM 5M 15M 30M 1Hr |} D 


D 6.38 7.00 11.00 23.00 37.50 62.50 


Smith 
SB 1M 
5.20 
5.20 
WGAIT, 1kw-D, 
4.50 5.50 
450 5.50 


N 


N 10.00 10.50 17.00 35.00 56.75 97.50 





WDNC, 5kw-D, l1kw-N, 620kc, CBS, 


Raymer 


D 10.00 10.00 15.00 30.00 45.00 75.00 
N 15.00 15.00 25.00 50.00 75.00 125.00 


ELKIN, 2,842 pop.; Surry Co. 
WIFM, 250w, 


D 


N 


WDNC-FM, Chan. 286, 105.1mc, 36kw, 


Raymer 
(50% of AM rates) 


WSSB, 250w, 1490kc, MBS, Cooke 


D 2.75 4.00 7.00 16.00 30.00 50.00 
N 5.00 6.00 9.00 20.00 38.50 70.00 


FAYETTEVILLE, 
homes; 
homes; 


D 


WTIK, 1kw-D, 500w-N, 1310kce, Pearson, | N 


Hooper 


D 6.09 6.00 10.00 18.00 32.00 60.00 


N 6.00 6.00 10.00 18.00 32.00 60.00 D 


ELIZABETH CITY, 12,685 pop.; 3,713 


N 


homes; 86.6% radio; 3,215 radio | D 


homes; Pasquotank Co., TV alloc.: 


Chan. 31 





2 AM affiliates, average 1-time rates 


D 450 5.35 10.38 22.00 36.68 62.50 


N 


WFNC, 5kw-D, 
Tobacco, Walker 


7.50 10.00 20.00 30.00 50.00 
7.50 10.00 12.00 24.00 36.00 60.00 


WFNC-FM, Chan. 251, 


D 
N 


N 4.50 5.35 10.38 22.00 36.68 62.50 





- | 
CASWELL VANCE] WARREN | 


Roxboro (1) Oxtord(1) va / 





aa Tenant | — franviece} / 


| FRANKLIN / NASH 


3D Durham: / 











BRUNSWICK 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1952, Broadcasting Publications, Inc. 


BROADCASTING 


HALIFAX 


if 


NORTHAMP 


WCNC, 250w, 


2.00 2.00 


D Bonus 
150 1.50 


Chan. 18. 


4.50 6.17 
5.50 7.50 


3.00 4.00 


4.50 5.50 


TON 


711] Roanoke Rapid 


5.00 


Bonus 
(Continued on page 134) 


pane 


Ahoskie (1) 


81.6% 


5M 


8.75 20.00 37.35 65.00 
8.75 20.00 37.35 65.00 


500w-N, 560kc, ABC 
12.00 24.00 36.00 60.00 
12.00 24.00 36.00 60.00 


3.00 


12.50 25.00 37.50 70.00 
12.50 25.00 37.50 70.00 


WFLB, 250w, 1490kc, ABC, Burn-Smith 


7.00 15.00 24.00 36.00 
8.00 16.00 30.00 54.00 


lkw-N, 1390kc, MBS, 


(1) 974,175 40 
50 (1) 2,597,448 “40 


$2,223,378,000 ‘48 


Further reproduction 


1240kc, MBS, KBS, Burn- 


1540kc, MBS 
4.00 10.00 18.00 30.00 


WIFM-FM, Chan. 265, 100.9mc, 0.35kw 
MBS 


34,715 pop.; 9,320 
radio; 7,605 radio 
Cumberland Co.; TV alloc.: 


3 AM affiliates, average 1-time rates 


9.50 20.00 30.50 52.00 
10.83 21.67 34.50 61.33 


WFAI, 250w, 1230kc, CBS 


5.50 7.00 
5.50 7.00 





Telecasting 


148,500,000 40 
488,829,142 “44 
i 


CAROLINA 


FIGURES YR, 
3,571,623 40 


789,659 40 
61.8% 40 
471,863 “40 





1,056,309 50 
283,100 °45 






31,446,603 “50 


15M 30M 1Hr 


7.00 12.00 20.00 









98.1me, 14kw, 
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-) 


eae eS VS eee ee eee ee 
_ 
c—J 


luction the 
i; 
magnolias 
Burn- 
pa are 


65.00 


* marvelous 


60.00 


al but 


0.35kw 
| 20.00 


9,320 
radio 
alloc.: 


rates 
| 52.00 
| 61.33 


| 70.00 
70.00 


‘Smith 
36.00 
) 54.00 


MBS, 


| $0.00 
| 60.00 


14kw, 


) 


COLOSSUS OF THE CAROLINAS 











...the market is magnificent! 


If you've slipped into thinking of the south in terms of 
magnolia and honeysuckle—take another look at the 
Carolinas-south. You'll see magnolias but you'll also see 
industry producing 1/2 of the nation’s textiles, 1/3 of its hosiery 
and 1/7 of its household furniture. And take a long look at 
Charlotte, Capital of the Carolinas, where a 75-mile radius 
embraces more people than the same radius of Richmond, 
Birmingham, Atlanta or New Orleans. Don’t be magnolia myopic 
—get the full Carolinas market story from WBT or 

CBS Radio Spot Sales. 





\\ } CHARLOTTE, NORTH CAROLINA 
JEFFERSON STANDARD BROADCASTING COMPANY 


Represented Nationally by CBS Radio Spot Sales 









































































































































































































































NORTH CAROLINA 
SPOT RATE FINDER 
(Continued from page 132) 


4,971 pop.; Rutherford 


780ke 
5M 15M 30M 1Hr 


D 10.00 22.00 36.00 60.00 
WBBO-FM, “Chan. 227, 93.3mc, 1.5kw, 
Bonus daytime only 

11.00 18.00 30.00 


FOREST CITY, 
Co. 
WBBO, 1kw-D, 
SB os 


N 2.50 5.00 
— SPRINGS, 1,992 pop.; Wake 


WFVG, lkw-D, 1460kc, Continental 
D 6.00 12.00 27.00 45.00 75.00 


GASTONIA, 23,069 pop.; 5,937 homes; 
90.2% radio; 5,355 radio homes; Gas- 
ton Co.; TV alloc.: Chan. . 
WGNC, 250w, 1450kc, ABC, Continental 
D 3.50 3.50 5.50 15.00 25.00 45.00 
N 4.00 4.00 6.50 20.00 30.00 50.00 
WGNC-FM, Chan. 270, 101.9mc, 11.1kw, 
Bonus 
WLTC, 1kw-D, 1370kc, Clark 
D 3.50 5.20 10.40 20.80 31.20 52.00 


GOLDSBORO, 21,454 pop.; 5,784 homes; 
84.2% radio; 4,870 radio homes; 
Wayne Co.; TV alloc.: Chan. 34. 

WFMC, likw-D, 730kc 

D 5.00 8.00 15.00 24.00 


WGBR, 250w, 1400kc, ABC 

(CP ikw, 1150kc) 
D 5.00 5.00 11.00 22.00 33.00 55.00 
N 5.00 5.00 11.00 22.00 33.00 55.00 


WEQR (FM), Chan. 227, 93.3mc, 35kw 
D 11.00 22.00 33.00 55.00 
N 11.00 22.00 33.00 55.00 


GREENSBORO, 74,389 pop.; 19,000 
homes; 91.1% radio; 17,309 radio 
homes; Guilford Co.; TV_ alloc.: 
Chans. 2 (WFMY-TV), *51, 57. 


40.00 60.00 





3 AM affiliates, average 1-time rates 
D 6.83 6.75 14.33 29.00 42.67 71.67 
N 10.33 10.50 20.67 41.67 63.33 105.00 


WBIG, 5kw, 1470kc, CBS, Hollingbery, 


SAMS 
8.50 17.00 35.00 50.00 85.00 


D 8.50 
N 14.00 14.00 27.00 55.00 85.00 140.00 


Note: 





All rates one-time. Population, 


home and radio home figures given for 
Sources: 


cities over 10,000. 
word. 


See fore- 





GROWING 
UP FAST 


IN THE FASTEST GROWING CITY 
IN 
EASTERN NORTH CAROLINA 


15 YEARS 
OF SERVICE 
TO 


WORLD’S FOREMOST TOBACCO CENTER 


WETC 


now 


5,000 watts 960 kc 


Reaching out to 
338,100 PEOPLE 


in 
TOBACCO-LAND, U.S.A. 
from the Industrial Center 
of the Coastal Plain 


WFTC 
KINSTON, N. C. 


ABC CBS NBC 


Nat'l. Rep.—Burn-Smith Co. 
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WCOG, ikw, 1320kc, ABC, Avery- 
Knodel 

SB IM 5M 15M 30M 1Hr 
D 7.00 14.00 28.00 42.00 70.00 
N_ 10.00 20.00 40.00 60.00 100.00 
beg’ (FM), Chan, 247, 97.3mc, 33kw 

1.50 150 3.10 6.25 8.75 13.75 
N 2.00 2.00 4.00 8.00 12.00 20.00 


WFMY-TV, Chan. 2, 0.48kw-aur.; 1.67- 
kw-vis.; ABC, CBS, NBC, DuMont; 
Harrington, Righter & Parsons 

D 40.00 40.00 60.00 96.00 144.00 240.00 

N_ 65.00 65.00 100.00 160.00 240.00 400.00 

WGBG, 250w, 1400kc, MBS, Burn-Smith 

D 5.00 5.00 12.00 24.00 36.00 60.00 

N 7.00 7.00 15.00 30.00 45.00 175.00 


GREENVILLE, 16,724 pop.; 4,202 homes; 
84.2% radio; 3,538 radio homes; Pitt 
Co.; TV alloc.: Chan. 9. 

WGTC. 5kw, 1590kc, MBS, Pearson, 
Conlan 

D 6.00 12.00 24.00 40.00 60.00 

N 6.00 12.00 24.00 40.00 60.00 


HENDERSON, 10,996 pop.; 3,000 homes; 
85.8% radio; 2,574 radio homes; Vance 
Co.; TV alloc.: Chan. 52. 


WBID, 250w, 1450kce (CP) 


WHNC, 1kw-D, 890kc, MBS, Everett- 
McKinney 
D 5.25 6.25 12.50 25.00 37.50 56.25 


WHNC-FM, Chan. 223, 92.5mc, 10kw 
D 5.25 6.25 12.50 25.00 37.50 56.25 


HENDERSONVILLE, 6,103 pop.; Hen- 
derson Co., TV alloc.: Chan. 27. 

WHKP, 250w, 1450kc, MBS, Cooke 

D 3.96 3.96 7.20 14.40 21.60 36.00 

N 3.96 3.96 7.20 14.40 21.60 36.00 

HICKORY, 14,755 pop.; 4,115 homes; 
91.9% radio; 3,782 radio homes; Ca- 
tawba Co.; TV alloc.: Chan. 30 

WHKY, 5kw-D, lkw-N, 1290kc, ABC, 
Walker, Dodson 

D 6.80 13.40 26.80 40.20 67.00 

N 6.80 13.40 26.80 40.20 67.00 

WIRC, lkw-D, 630kc, Pearson 

D 3.50 5.00 10.00 20.00 30.00 50.00 


HIGH POINT, 39,973 pop.; 11,173 
homes; 88.7% radio; 9,910 radio 
homes; Guilford Co.; TV _ alloc.: 
Chan. 15 

WHPE, 1kw-D, 1070ke 

D 3.75 4.50 12.00 24.00 36.00 60.00 
WHPE-FM, Chan. 238, 95.5mc, 37kw, 
Bonus day only 

N 1.88 2.25 6.00 12.00 18.00 30.00 
WMFR, 250w, 1230kc, ABC, Burn- 
Smith, Conlan 

D 4.00 4.00 12.00 24.00 36.00 60.00 

N 4.00 4.00 12.00 24.00 36.00 60.00 
WMFR-FM, Chan. 258, 99.5mc, 38kw, 
Burn-Smith, Bonus 


JACKSONVILLE, ong P ai 
Co.; TV alloc.: Chan. 16. 
WJINC, 250w, 1240kc, Soll Conlan 

D 4.00 4.00 7.50 12.00 20.00 35.00 

N 4.00 4.00 7.50 12.00 20.00 35.00 
KANNAPOLIS, 28,448 pop.; 7,630 
homes; 95.8% radio; 7,310 radio 
homes; Cabarrus, Rowan Cos.; TV 
alloc.: Chan. 59. 

WGTL, 1kw-D, 870kce 


D 294 4.20 840 16.80 29.40 42.00 
N 4.20 6.00 12.00 24.00 42.00 60.00 


KINSTON, 18,336 pop.; 4,998 homes; 
85.5% radio; 4,273 radio homes; Le- 
noir Co.; TV alloc.: Chan. 45. 


Onslow 





2 AM affiliates, average 1-time rates 
4.75 5.25 10.50 19.50 30.50 50.00 





WELS, 1kw-D, 1010kc, MBS, Devney 


D 3.50 450 9.00 15.00 25.00 40.00 

WFTC, 5kw-D, 1kw-N, 960kc, ABC, 
CBS, Burn-Smith, SAMS 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N 6.00 6.00 12.00 24.00 36.00 60.00 

LAURINBURG, 7,134 pop.; Scotland 
Co., TV alloc.: Chan. 41. 


WEWO, ikw-D, 1080kc, BMB 


5.00 5.00 10.00 25.00 40.00 60.00 
N 5.00 5.00 10.00 25.00 40.00 60.00 


WEWO-FM, Chan. 243, 96.5mc, 9.2kw 

LEAKSVILLE, 4,045 pop.; Rockingham 
Co. 

WLOE, 250w, 1490kc, MBS 


D 3.00 4.00 8.00 16.00 24.00 40.00 
N 3.00 4.00 8.00 16.00 24.00 40.00 


WLOE-FM, Chan. 224, 92.7mc, 0.82kw, 
Bonus 


LENOIR, 7,888 pop.; Caldwell Co. 


e) 


WJRI, 250w, 1340kc, MBS 

D 4.00 4.00 9.00 18.00 30.00 50.00 
N 4.00 4.00 9.00 18.00 30.00 50.00 
LEXINGTON, 13,571 pop.; 3,700 homes; 
90.0% radio; 3,330 radio homes; 
Davidson Co. 

WBUY, 250w, 1450kc, Continental 

D 3.75 5.00 7.50 10.00 20.00 30.00 
N 3.75 5.00 7.50 10.00 20.00 30.00 
WBUY-FM, Chan. 232, 94.3mc, 305w, 


Bonus 





Marketbook 


D_ 4.00 


TV alloc.: Chan. 21 


WTSB, 250w, 1340kc, MBS, KBS, Con- 
tinental 


SB 1M 5M 15M 30M 1Hr 
D 5.00 11.00 22.00 33.00 55.00 
N 5.00 11.00 22.00 33.00 55.00 
MARION, 2,740 pop.; McDowell Co. 
WBRM, 1kw-D, 1250ke 
D 3.60 7.80 18.00 28.80 48.00 


en, 2,246 pop.; Rockingham 


LUMBERTON, 9,186 pop.; Robeson Co.; 


= (FM), Chan. 228, 93.5mc, 0.38- 


p* 3.00 4.00 8.00 16.00 24.00 40.00 
N 3.00 4.00 8.00 16.00 24.00 40.00 


MONROE, 10,140 pop.; 2,737 homes; 
83.9% radio; radio homes 2,296; Un- 
ion Co, 

WMAP, 250w-D, 1060kc, Continental 

D 2.50 3.35 5.00 10.00 18.00 30.00 


MOORESVILLE, 7,121 pop.; Iredell Co. 


WHIP, 1kw-D, 1350kc, KBS 
D 4.00 6.00 7.50 15.00 27.50 50.00 


— CITY, 5,144 pop.; Carteret 
oO. 


WMBL, l1kw-D, 740kc, McGillvra 
D 450 450 15.35 28.10 42.45 70.40 


MORGANTON, 8,311 pop.; Burke Co. 
WMNC, 250w, 1490kc, MBS 

D 3.00 4.00 6.00 12.00 18.00 30.00 
N 3.00 4.00 6.00 12.00 18.00 30.00 


MOUNT AIRY, 7,192 pop.; Surry Co.; 
TV alloc.: Chan, 55. 
tater lkw-D, 740kce, 
2.00 6.30' 12.00 
WSYD, Rae 1240ke, 
D 4.00 8.00 
N 330 6.00 12.00 24.00 36.00 60.00 


NEW BERN, 15,812 pop.; 4,528 homes; 
79.4% radio; 3,595 radio homes; Cra- 
ven Co.; TV alloc.: Chan. 13. 

WHIT, 250w, 1450kc, MBS, Pearson, 
Conlan 

D 5.00 5.00 7.50 

N 5.00 5.00 7.50 


NEWTON, 6,039 pop.; 
WNNC, 250w, 1230kc, 


D 250 2.50 5.50 15.00 25.00 45.00 
N 250 2.50 5.50 15.00 25.00 45.00 


NORTH WILKESBORO, 4,379 pop.; 
Wilkes Co. 

WKBEC, er D, 810kce MB 

D 40 14.00 ‘2200 36.00 60.00 


OXFORD, pes pop.; Granville Co. 
WOXF, 250w, 1340kc 

D 75 3.50 8.00 15.00 20.00 32.00 
N .75 6.00 10.00 20.00 32.00 48.00 
RALEIGH, 


65,679 pop.; 16,210 homes; 
93.4% radio; 15,140 radio homes; 
_ Co.; TV alloc.: Chans. 5, *22, 


Clark 
24.00 36.00 60.00 
MBS 
16.00 24.00 40.00 


14.00 25.00 40.00 
14.00 25.00 40.00 


Catawba Co. 
MBS 


3 AM affiliates, average 1-time rates 
D 13.92 16.25 22.17 42.67 65.67 106.67 
N_ 21.83 25.83 35.00 66.00 100.67 165.00 


WNAO, 10kw-D, 850kc, ABC, 


Weed 
D 8.75 8.75 14.00 28.00 42.00 70.00 
N 12.50 12.50 20.00 40.00 60.00 100.00 
WNAO-FM, Chan. 241, 96.1mc, 25kw, 
Weed, Bonus 
WPTF, 50kw, 680kKc, 
Peters, BMB, Hooper 
D 25.00 30.00 37.50 70.00 105.00 175.00 
N 45.00 55.00 70.00 128.00 192.00 320.00 
WPTF-FM, Chan. 234, 94.7mc, 15kw, 
Bonus 
WRAL, 250w, 1240kc, MBS, Pearson 
D 8.00 10.00 15.00 30.00 50.00 75.00 
N 8.00 10.00 15.00 30.00 50.00 75.00 
WRAL-FM, Chan. 268, 101.5mc, 54kw, 
Bonus 


REIDSVILLE, 11,708 pop.; 3,318 homes; 
88.9% radio; 2,950 radio homes; Rock- 
ingham Co. 


5kw-N, 


NBC, Free & 





2 AM non-affiliates, average 1-time 
rates 
D 3.50 5.25 


7.13 17.00 32.50 52.50 





WFRC, lkw, 1600kc 


D 3.50 450 6.00 14.00 30.00 40.00 
N 3.50 450 6.00 14.00 30.00 40.00 


WREV, 250w-D, 1220kc, Continental 

D 6.00 8.25 20.00 35.00 65.00 

WREV-FM, Chan. 271, 102.1lmc, 1.6kw, 
Bonus 

ROANOKE RAPIDS, 8,156 pop.; Halifax 
Co.; TV alloc.: Chan. 30. 

WCBT, 250w, 1230kc, MBS, KBS 


D 4.20 8.75 20.00 37.35 65.00 
N 4.20 8.75 20.00 37.35 65.00 
WKFM (FM), Chan. 254, 98.5mc, 16kw, 


Bonus 
—o, 3,356 pop.; Richmond 
oO. 
WAYN, 1kw-D, 
6.00 


900kc 
7.50 15.00 27.50 50.00 


BROADCASTING ® 





ROCKY MOUNT, 27,697 pop.; 7,566 
homes; 88.5% radio; 6,696 radio 
homes; Edgecombe, Nash Cos.; TV 
alloc.: Chan. 50. 


2 AM affiliates, average 1-time rate 
SB IM sisM 15M 30M 1Hr 
D 5.00 8.00 13.25 22.75 37.00 52.50 


WCEC, lkw-D, 810kc, CBS, KBS, Pear. 


son 

D 6.00 
WFMA (FM), 
CBS 





10.50 23.50 39.00 50.00 
Chan, 264, 100.7mc, 33kw, 


D 3.50 6.95 15.50 36.00 43.00 
WEED, lkw, 1390kc, ABC 

D 5.00 10.00 16.00 22.00 35.00 

N 7.00 15.00 20.00 30.00 50.00 


55.00 
75.00 
WEED-FM, Chan, 221, 92.1mc, 0.27kw 
Bonus 

ROXBORO: 4,321 POPs Person Co. 
WRXO, lkw-D, 1430k 

D 6.50 17.50 $30.00 52.50 93 
SALISBURY, 20,102 pop.; 5,764 cette 


92.3% radio; 5,320 radio homes; 
Rowan Co.; TV alloc.: Chan, 53. . 


ae affiliates, average 1-time rates 








6. 25 6.25 12.50 25.00 37.50 62.50 
N 7.50 7.50 15.00 30.00 45.00 75.00 
WSAT, lkw, 1280kc, ABC, Dodson 

7.50 7.50 15.00 30.00 45.00 75.00 
N 9.00 9.00 18.00 36.00 54.00 90.00 
WSTP, 250w, 1490kc, MBS, Burn- 

Smith, Crossley 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
WSTP-FM, Chan. 293, 106.5mc, 20kw, 


Bonus all AM programs. 
FM rates on request. 
SANFORD, 


Individual 


10,013  pop.; 2,690 home 
92.2% radio; 2,480 radio homes; ia 
Co.; TV alloc.: Chan, 38. 
WEYE, 1kw-D, 1290ke 
wi rate” ailable) 
(FM) h 27 x 
+ Chan. 76, 103.1mce, 
(No rates available) 
WWGP, lkw-D, 1050ke 
D 6.00 12.00 24.00 36.00 60.00 


WWGP-FM, Chan. 288, 105. 5Sme, 0.2 y 
(No data available) as 

— a 08 pop.; 4,274 
7.7 radio; 3,748 radio h 2S; 
Cleveland Co.; TV alloc.: Chan. 39° 

WOHS. 250w-D, 730kc, MBS 

D 5.00 5.00 10.00 20.00 30.00 

WOHS-FM, Chan. 241, 96.1mc, 
Bonus daytime only 

N 250 2.50 5.00 10.00 15.00 25. 00 

SILER CITY, 2,501 po Chat 

—— lkw- :D, 1s70ke a 
( ) 


D 1.75 3.00 5.00 12.00 19.00 32.00 
SMITHFIELD, 5,574 po John 

WMPM, ikw- D, 1270ke emia: 
D 3.20 4.50 10.50 20.00 33.00 50.00 


homes; 


50.00 
2.6kw, 


SOUTHERN PINES, 4,272 
Co.; TV alloc.: Chan. 49 — ae 
WEEB, lkw-D, 990ke, MBS 
D 4.75 4.75 8.50 15.00 26.00 40.00 
STATESVILLE, 16,901 pop.: 4,743 
homes; 88.1% ‘radio; 4,179 radio 
— Iredell Co.; TV alloc.: Chan. 


WSIC, 250w, 1400kc, MBS 
D 3.25 


6.00 11.50 20.00 
N 3.25 


6.00 11.50 20.00 
WSIC-FM, Chan. 289, 105.7mc, 
Bonus 


TARBORO, 8,120 pop.; Edgecombe Co. 
WCPS, lkw-D, 760kc 
D 3.50 


35.00 
35.00 
2.4kw, 


5.00 10.00 18.00 35.00 65.00 
THOMASVILLE, 11,154 pop.: 2,845 
homes; 91.6% radio; 2,606 radio 
homes; Davidson Co. 
WTNC, ikw-D, 790ke 
D 4.75 4.75 10.00 14.00 36.00 48.00 


WTNC-FM, Chan. 252, 98.3mc, 0.45kw 
(Consult station for rates) 

WADESBORO, 3,408 pop.; Anson Co. 

WADE, likw-D, 1210ke 

D 3.00 4.00 8.00 15.00 27.50 50.00 


WADE-FM, Chan. 240, 95.9mc, 0.285kw, 
Bonus daytime only 


N 1.00 1.00 2.50 6.00 10.00 15.00 

WASHINGTON, 9,698 pop.; Beaufort 
Co., TV alloc.: Chan, 7. 

WHED, 250w, 1340kc 

D 3.50 450 750 12.50 20.00 35.00 

N 3.50 450 750 1250 20.00 35.00 

WRRF, 5kw-D, ikw-N, 930kc, ABC, 
Walker 

D 8.00 8.00 15.00 30.00 45.00 75.00 

N 8.00 8.00 15.00 30.00 45.00 75.00 

warrerrman, 5,295 pop.; Haywood 

WHCC, 250w, 1400kc, MBS 

D 1.90 2.40 8.00 15.00 20.00 40.00 

N 1.90 240 8.00 15.00 20.00 40.00 

ee, 4,238 pop.; Columbus 

Oo. 

WENC, 250w, 1240kc, MBS, Clark 

D 3.50 4.50 7.50 12.50 20.00 35.00 

N 3.50 450 7.50 12.50 20.00 35.00 


(Continued on page 136) 
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FOR OVER 25 YEARS 
WBIG Has Been the Buy-Word 


For One of the South's 


“WIN 

































TRE VILLE = 
IDS DANVILLE 


\ eo 






THOMASVILLE HIGH POINT : 
< os Sones BURLINGTON . 


A : 
LEXINGTON DURHAM 


SALISBURY ASHEBORO 


Tell your story over WBIG where there are 
more listeners with more dollars to spend! 


WBIG 
MARKET DATA 


In 1951 and the first quarter of 1952 MORE 16 Counties 

RADIO SETS WERE SHIPPED INTO NORTH 1950 Radio Homes* 

CAROLINA THAN ANY OTHER SOUTHERN 1951 Retail Sales}........ $706,221.000. 
STATE.* 181,338 sets were shipped into North 1951 Gross Farm Income* .$143,662,000. 
Carolina in 1951. WBIG’S 16 county market 1951 Effective Buying 

showed a 33,179 set increase. Greensboro, Income} ........-.-$11,077,630,000. 
N. C., WBIG’S home city, is the SECOND IN * SOURCE: 1951 Broadcasting Market- 


THE NATION WITH RETAIL SALES PER m , book ¢ 
HOUSEHOLD of $6,959.** + SOURCE: 1952 Sales Management 


Sources: 


* RTMA 
A COLUMBIA AFFILIATE 























** SRDS Consumer Markets 1951-1952 





Represented by George P. Hollingbery Co. 


S000 WATTS DAY AND NIGHT 
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WILMINGTON, 45,043 pop.; 12,770 WILSON, 23,010 pop.; 6,185 homes; WAAA, 1lkw-D, 980kc, Dora-Clayton 


NORTH CAROLINA 


























































homes; 84.6% radio; 10,803 radio 83.4% radio; 5,158 radio homes; t 
homes; New Hanover Co.; TV alloc.: Wilson Co.; TV alloc.: Chan. 56. * = = rel waa hin i : - a 
S r ans. 6, » “so. 10. A : 00 aciks' ' 
SPOT RATE FINDER schaie i ae ae WGTM, 5kw, 590kc, CBS Re i ele alia lei Johnston 
, . , 250w, q a é nes ... 
(Continued from page 134 2 AM affiliates, average 1-time rates D heed bd te a be bpd Conlan , “ . = ree 
SB 1M 5M 15M 30M 1Hr | N 10.00 10.00 25.00 50.00 75.00 100.00 | D 6.00 6.00 10.00 20.00 40.00 70.00 | Lenoir 
; asta 54 D 5.25 7.50 13.75 23.00 31.00 51.75 N 8.00 8.00 15.00 30.00 45.00 80.00 eeDowell 
WILLIAMSTON, 4,975 pop.; Martin Co N 6.80 9.05 15.15 25.65 39.50 55.25 | WVOT, lkw-D, 500w-N, 1420kc ‘ 
~ WAIR-FM, Chan. 226, 93.1mc, 34kw, Macon 
WIAM, 1kw-D, 900kc eee — D 8.00 6.00 10.00 16.50 30.00 50.00 Walker. Deans Madison 
WGNI, 250w, 1340kc, MBS, Pearson, | N 7.00 7.00 15.00 25.00 40.00 65.00 Martin 
SB IM 5M 15M 30M 1Hr Conlan, BMB WINSTON-SALEM. 81.811 ona WSJS, 5kw, 600kc, NBC, Headley-Reed Mecklent 
D 450 9.00 13.50 18.00 27.00 40.50 x N-SALEE, St, gr eee D 8.50 850 17.00 35.00 50.00 85.00} mitchell 
D 4.00 4.00 15.00 20.00 30.00 50.00 5 7 5 homes; 88.3% radio; 21,467 radio = 
N 450 9.00 13.50 18.00 27.00 40.50 homes: Forsyth Co; EV. alloc. | N 14.00 14.00 27.00 55.00 85.00 140.00 | yontgom 
a WMFED, ikw, 630kc, ABC. Burn-Smith Chans. 12, 26, *32. WSJS-FM, Chan. 281, 104.1mc, 48kw, | Moore 
Note: All rates one-time. Population, | D 6.00 6.00 14.00 28.00 35.00 63.00 | °° ~~ Headley-Reed, Bonus oer Har 
home and radio home figures given for N 9.10 9.10 16.80 33.60 42.00 70.00 he oe a rage ll WTOB. 1kw, 1380ke, CBS, MBS, Taylor Northhar 
cities over 10,000. Sources: See fore- | wMFD-FM, Chan. 242, 96,3mc, llkw, | N 1067 1067 2067 4167 6333 10667 | D (7.50 7.50 15.00 30.00 45.00 75.00 | Onslow 
word. Bonus ’ - ce N_ 10.00 10.00 20.00 40.00 60.00 100.00 | orange . 
Pamlico 
Pasquota 
Pender . 
Perquim: 
Person 
Pitt 
NORTH CAROLINA MARKET DATA BY COUNTIES ee 
Randolpt 
Richmon 
1950 1950 1951 1950 1949 Robeson 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 Total Moter Median Fam. 1950 Rocking} 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Vehicles Income Employed Rowan . 
Alamance ............. 71,220 57,427 24.0 29,586 41,634 18,410 17,011 92.4 9,675 $60,844 $4,227,903 24,078 $2,918 30,604 emt 
Alexander ............ 14.554 13,454 8.2 14,554 3,513 3,021 86.0 1,596 5,669 1,850,916 4,413 1,521 5.107 | Samp 4 
MONE 6 es'ocuing cases 8,155 8,341 22 8,155 2,116 1,741 82.3 860 2,717 1,616,109 2,136 1,007 2'685 | Scotlan 
ME renal nostcnae es 26,781 28,443 —5:8 3,408 23,373 6,219 5,212 83.8 2,731 14,336 4,105,048 6,151 1,371 8,836 | Stanly 
RMS s6-5/c5-we ee > 22,664 —3.5 21,878 5,191 4,319 83.2 2,218 6,226 3,005,639 4,272 981 6,920 | Stokes 
BUGEY ..<s..3. ene 13,561 —15 13,352 3,067 2,555 83.3 1,285 3,268 1,154,908 2,547 1,200 3,769 | Surry 
Beaufort .............. 37,184 36,431 1.9 12,226 24,908 9,224 7,582 82.2 3,822 27,557 9,398,202 8,964 1,421 13,2985 | swain . 
MOM bac. ncecuccescuns ee 26,201 0.9 26,439 5,801 4,792 82.6 2,273 14,193 9,008,272 6,255 1,390 9,314 | transyly 
Bladen .... .... 29,703 27,156 9.4 29,703 6,550 5,404 82.5 2,342 13,310 6,257,539 6,309 1,507 9,828 1 
Brunswick ............ 19,238 17,125 12.3 19,238 4,397 3,601 81.9 1,406 4,115 2,869,103 3,771 1,459 5,849 | Tyrell -. 
Buncombe ............ 124,403 108,755 14.4 58,437 65,966 32,855 29,504 89.8 19,024 115,222 4,033,127 35,089 2,498 45,143 | Union . 
See ceccs 648/518 38,615 17.9 11,041 34,477 10,591 9,532 90.0 5,242 21,713 970,650 11,445 2,252 16,152 | Vance . 
Cabbarrus ............ 63,783 59,393 7.4 42,107 21,676 16,682 15,631 93.7 10,315 57,677 2,683,491 23,301 2,846 27,803 | wake 
MMM oa cles earexxecan 43,352 35,795 21.1 7,888 35,464 10,440 9,198 88.1 4,775 24,535 1,137,013 10,498 2,181 15,101. | warren 
MU 5.500 seen nees 5,223 5,440 —4.0 5,223 1,322 1,140 86.2 656 981 1,702,117 1,302 1,431 2,639 | washing 
Carteret ...c.00550< .. 23,059 18,284 26.1 8,356 14,703 5,925 4,965 83.8 2,321 12,643 1,554,279 5,591 2,141 7,208 , 
GNI Saito saints 20,870 20,032 4.2 20,870 4,439 3,684 83.0 1,691 3,893 5,932,464 5,477 1,544 6,576 Wataugz 
SS eee rare 61,794 51,653 19.6 20,794 41,000 16,108 14,819 92.0 8,733 46,896 3,014,190 17,067 2,494 252,885 Wayne 
CHATHAM so... 5.0: .-. 28,302 24,726 27 2,501 22.891 6,191 5,361 86.6 2,827 13,714 5,929,986 7,199 1,673 9,342 | Wilkes 
Cherokee weoee §18,204 18,813 —2.8 18,294 4,305 3,633 84.4 1,902 8,368 684,997 3,071 1,152 5,027 Wilson 
OE RE OS Hes 12,540 11,572 8.4 4,468 8,072 2,888 2,342 81.1 1,200 7,195 2,641,281 3,585 1,475 4,090 Yadkin 
ee apes tsat 6,006 6,405 52 6,006 1,480 1,237 83.6 513 817 672,073 888 996 1,643 | yancey 
ee 64,357 58,055 10.9 22,714 41,643 15,512 13,589 87.6 8,022 42,457 9,186,920 17,402 2,049 13,795 
IN. os cs cscenice 50,621 45,663 10.9 4,238 46,383 11,599 9,581 82.6 4,331 28,186 14,868,054 10,300 1,463 17,160 Note: F 
WIEN od csicinscucacs 48,823 31,298 56.0 15,812 33,011 11,511 9,347 81.2 3,598 31,521 6,003,891 12,361 2,078 13,564 — 
Cumberland .......... 96,006 59,320 61.8 38,143 57,863 20,299 16,929 83.4 6,079 68,176 5,695,594 23,254 2,355 24,081 
CURMRUGE ......cc0.... GENOl 6,709 —76 6,201 1,691 1,398 82.7 704 2,118 1,975,976 2,004 1,599 1,989 
| a a ee eae 5,405 6,041 —10.5 5,405 1,549 1,397 90.2 909 3,168 19,585 1,208 1,641 1,503 
MNOD 55. ccccacussas 62,244 53,377 16.6 24,725 37,519 16,062 14,616 91.0 8,729 41,518 3,944,016 21,688 2,467 25,350 
Davie ....... bcuiesteiie 14,909 3.4 15,420 3,930 3,498 89.0 2,003 6,801 2,029,027 5,539 2,022 5,750 
Duplin 41,074 39,739 3.4 41,074 9,761 8,063 82.6 3,684 16,262 12,212,021 10,260 1,141 13,983 
Durham ............... 101,639 80,244 26.7 73,368 28,271 26,081 23,499 90.1 14,882 96,305 2,025,955 28,634 2,960 40,875 
Edgecombe ........... 51,634 49,162 5.0 21,001 30,633 11,824 9,991 84.5 5,498 34,444 15,146,932 12,048 1,980 18,324 
RS 146,135 126,475 15.5 96,130 50,005 39,678 35,631 89.8 22,900 117,936 4,321,243 46,561 2,760 60,759 
Franklin ......... ne 30,382 3.2 2.545 28,796 7,106 5,870 82.6 2,703 11,041 10,048,946 7,472 1,443 10,054 
MUNI x sick sc dnanees 110,836 87,531 26.6 61,223 49,613 27,905 25,617 91.8 14,656 86,204 2,727,477 30,794 2,683 45,759 
WEMBBE Sh die ol eo Goce 9,555 10,060 —5.0 9,555 2,188 1,796 82.1 799 2,507 2,546,589 2,793 927 2,903 
BEM Sos cocigceiaitts 6,886 6,418 72 6,886 1,597 1,313 82.2 537 2,282 332,642 1,245 1,255 1,857 
Granville ............. 92708 29,344 8.3 6,685 25,108 6,796 5,647 83.1 2,680 14,940 8,694,611 8,036 1,840 9,994 
ERENT . 18,024 18,548 —28 18,024 3,751 3,256 86.8 2,015 5,264 11,070,665 4,145 1,455 5,492 
Guilford .............. 191,057 153,916 24.1 126,182 64,875 49,772 45,193 90.8 28,486 212,986 8,381,906 64,898 3,045 83,679 
Halifax ........ wecces SQRee 56,512 3.3 14,059 44,318 12,980 10,825 83.4 4,967 41,576 12,575,169 12,631 1,694 20,135 
NS A .. 47,605 44,239 7.6 9,660 37,945 11,193 9,615 85.9 5,029 27,082 13,528,186 12,510 1,919 15,792 
FAG WOO «5... 00.0000. 37,631 34,804 8.1 10,201 27,430 9,575 8,292 86.6 4,449 23,009 2,464,804 9,271 2,439 12,277 
Henderson ............ 30,921 26,049 18.7 6,103 24,818 8,553 7,578 88.6 4,076 24,985 2,235,279 9,690 1,776 10,824 
EO eee 21,453 19,352 10.9 3,579 17,874 4,767 4,042 84.8 1,854 13,821 5,812,058 5,205 1,426 7,120 
ME crac cla sacraster 15,756 14,937 5.5 15,756 3,226 2,674 82.9 1,246 5,740 3,796,500 2,566 1,079 5,061 
(1 Se eR aaa 6,479 7,860 —17.6 6,479 1,633 1,357 83.1 665 1,527 940,375 1,118 944 2,042 
2 ee eee ee 56,303 50,424 11:7 24,022 32,281 14,579 12,946 88.8 7,621 40,648 5,836,375 18,614 2,241 21,912 








Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 















LARGEST TOBACCO MARKET 


1,275,800 PEOPLE* 
é SELLS ‘EM! $1,155,020,000.00* 


who “went to market” to the tune of 


$806,083,000.00 in ‘51* 
5,000 WATTS FULL TIME * 590 KILOCYCLES * CBS AFFILIATE 


Allen Wanamaker, General Manager *« Wilson, N. C. yx The Walker Representation Co., New York City 
*SM SURVEY OF BUYING POWER, May 10, 1952—29 Counties Covered by WGTM. 
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1950 1950 1951 1950 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 Total Motor Median Fam. 1950 

County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes (S$ 000) Farm Income Vehicles Income Employed 

Jacxson 19,261 19,366 -0. 19,261 4,438 3,644 82.1 ‘ 7,479 701,972 3,739 1,289 5,580 

Johnston 63,798 “ 8,213 57,693 15,690 13,321 84.9 7, 34,445 21,622,911 24,736 1,496 21,942 

: 10,926 ; 11,004 2,368 1,942 82.0 2 2,259 4,136,114 2, 1,391 3,182 

18,743 . 10,013 13,509 5,744 5,141 89.5 « 17,339 3,320,573 ;: 2,24: 8,795 

41,211 a 18,336 27,617 10,868 9,292 85.5 . 37,074 11,942,216 65: 682 15,724 

$ 24,187 : 5,423 22,036 6,585 5,867 89.1 3, 15,670 3,602,276 2 § 9,985 

McDowell 22,996 J 5,641 20,079 6,332 5,509 87.0 89% 14,356 620,804 + 2, 8.944 

Macon x 15,880 t 16,174 3,944 3,234 82.0 455 6,690 983,575 3,213 23% 4,684 

Madison 22,522 ; 20,522 4,818 3,951 82.0 : 5,503 3,210,579 3,65 026 6,344 

Martin : 26,111 j 4,975 22,963 5,994 4,927 82.2 : 16,301 10,471,405 402 402 8,877 

Mecklenburg 151,826 j 140,930 56,122 52,639 46,954 89.2 , 4,474,389 66,823 3, 84,686 

Mitchell , 15,980 , 15,143 3,688 3,220 87.3 a , 732,828 3,077 238 4,568 

Montgomery 16,280 d 17,260 4,311 3,764 87.3 92% 6: 1,599,849 5,607 ,62¢6 6,491 

Moore 30,969 i 4,272 28,857 8,334 7,192 86.3 3, 3,85 4,863,089 10,267 926 11,674 

Nash R 55,608 ij 14,816 45,103 13,673 11,554 84.5 3 J 18,533,840 16,353 .876 20,653 

New Hanover R 47,935 x 45,043 18,229 17,553 15,166 86.4 802 70,15: 1,522,839 18,011 2,25 23,787 

Northhampton 48 28,299 28,432 6,092 5,026 82.5 R: 56 9,429,321 5,887 i 8,769 

17,939 7,663 34,384 8,226 6,910 84.0 ; ,025 4,540,501 8,933 2,29: 8,411 

23,072 9,177 25,258 7,782 7,012 90.1 3. F 3,591,887 8,470 2,4: 12,114 

Pamlico . 9,706 J 9,993 2,468 2,019 81.8 7 2,048,817 2,144 oe 2,911 

Pasquotank ‘ 20,568 e 12,685 11,662 6,374 5,482 86.0 9s 23.6 3,131,797 6,664 965 8,269 

Pender 17,710 J 18,423 4,241 3,444 81.2 448 A 3,613 ;960 3,950 20% 5,918 

Perquimans y 9,773 R 9,602 2,367 1,979 83.6 ‘ 5.8% 2,026,082 2,941 ,25$ 3,020 

Person . 25,029 —2. 4,321 20,040 5,635 4,745 84.2 ,62¢ 3,855 6,271,060 6,930 B45 8,013 

Pitt y 61,244 : 19,666 44,123 14,376 12,105 84.2 J 5, 22,220,171 16,289 6 21,244 

Polk F 11,874 —2. 11,627 3,031 2,658 87.7 ; 5, 719,023 2,804 586 3,924 

Randolph i 44,554 i 7,701 43,103 13,360 12,037 90.1 5. 30,672 4,745,639 17,543 2. 21,132 

Richmond 597 36,810 i 13,597 26,000 9,751 8,444 86.6 618 31,446 2,890,190 10,228 14,853 

Robeson 76,860 : 9,186 78,583 19,122 15,795 82.6 ; 53,969 21,898,279 18,533 j 30,596 

950 Rockingham . 57,898 24,924 39,892 16,630 14,984 90.1 : 40,955 8,002,034 19,875 23 25,598 

ployed Rowan f 69,206 : 30,973 44,437 20,228 18,792 92.9 6g 52,815 3,677,960 24,563 2, 30,376 

30,604 Rutherford B 45,577 ; 15,502 30,854 11,649 10,333 88.7 346 28,000 2,511,150 i 16,655 

i Sampson ; 47,440 A 4,414 45,366 11,382 9,288 81.6 ,238 20,161 13,520,474 2,918 143 16,185 

Scotland 23,232 : 7,134 19,202 5,982 4,898 81.6 ; 16,506 3,348,691 5, ; 8,799 

32,834 ‘ 11,798 25,332 9,882 9,082 91.9 5,418 26,142 2,654,696 3, 2, 14,640 

22,656 j 21,520 5,223 5,009 95.9 ,63¢ 5,399 7,045,553 5,123 ; 7,131 

41,783 : 12,971 32,622 11,425 10,100 88.4 d 34,458 8,138,752 36 2: 16,470 

12,177 B 9,921 2,289 1,893 82.7 ¢ 4,101 196,825 i ; 2,652 

12,241 . 3,908 11,286 3,681 3,217 87.4 C 9,151 467,902 3,723 : 4,805 

5,556 i 5,048 1,196 1,011 84.5 1,613 987,946 9& 148 1,632 

39,097 10,140 31,894 10,202 8,825 86.5 4,997 28,917 7,395,001 2,528 ‘ 14,677 

29,961 ~ 10,996 21,105 7,657 6,470 84.5 3,290 25,723 5,851,376 36 2, 11,559 

136,450 109,544 72,447 64,003 33,305 29,941 89.9 16,529 142,857 16,474,188 3,426 2, 51,631 

Warren 23,539 23,145 23,539 5,015 3,972 79.2 1,440 9,830 5,605,879 J P 7,742 

Washington 13,180 12,323 4,486 8,694 3,039 2,601 85.6 1,200 6,494 1,454,936 3, 83 4,141 

Watauga... Pane 18,342 18,114 2,973 15,369 4,317 3,669 85.0 2,008 7,246 2,031,290 Eo ; 5,482 

Wayne... ; : 58,328 25,186 39,081 15,047 12,670 84.2 6,736 50,930 14,662,569 077 j 20,380 

Wilkes ® 43,003 4,379 40,864 10,772 8,919 82.8 4,086 21,336 5,733,085 : r 14,203 
Wilson J 50,219 23,010 31,496 12,767 10,737 84.1 6,191 39.533 17,412,600 
Yadkin : 20,657 22,133 5,597 4,875 87.1 2,566 6,383 5,508,365 
Yancey . 17,202 16,306 3,800 3,112 81.9 1,475 4,616 1,436,011 


NRUKW NW wWOHNaHe 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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NORTH DAKOTA 


SPOT RATE FINDER 


BISMARCK, 18,640 pop.; 5,308 homes; 
97.8% radio; 5,191 radio homes; 
Burleigh Co.; TV. alloc.: Chans. 5, 
12, 18, °24. 

KFYR, 5kw, 550kc, NBC, Blair, BMB, 


Conlan 
SB IM 5M 15M 30M 1Hr 
D 10.00 10.00 20.00 40.00 60.00 100.00 


N 15.00 15.00 34.00 80.00 120.00 200.00 


BOTTINEAU, 2,268 pop.; Bottineau Co.; 
TV alloc.: Chan. 16. 


CARRINGTON, 2,101 pop.; Foster Co.; 
TV alloc.: Chan. 26. 


DEVILS LAKE, 6,427 pop.; Ramsey Co.; 
TV alloc.: Chans. 8, 14. 

KDLR, 250w, 1240kc, MBS 

D 5.00 5.00 9.50 17.50 30.00 50.00 

N 5.00 5.00 9.50 17.50 30.00 50.00 


DICKINSON, 7,469 pop.; Stark Co.; TV 
alloc.: Chans. 2, 4, *17. 

KDIX, 250w, 1230kc, Lawson 

D 7.50 7.50 11.25 15.00 22.50 37.50 

N_ 10.00 10.00 15.00 20.00 30.00 50.00 

FARGO, 38,256 pop.; 10,680 homes; 
98.5% radio; 10,520 radio homes; Cass 
Co.; TV alloc.: Chans, 6, 13, *34, 40. 

2 AM affiliates, average 1-time rates 

D 7.50 10.35 18.50 38.50 55.50 92.50 

N 15.00 21.00 37.50 75.00 112.50 187.50 

KFGO, 5kw, 790kc, ABC, Bolling 

D 7.50 7.50 15.00 30.00 45.00 75.00 

N_ 15.00 15.00 30.00 60.00 90.00 150.00 

WDAY, 5kw, 970kc, NBC, Free & 
Peters, Hooper. 

DD 8.80 13.20 22.00 44.00 66.00 110.00 

N 18.00 27.00 45.00 90.00 135.00 225.00 


GRAFTON, 4,901 pop.; Walsh Co.; TV 
alloc.: Chan. 17. 

Note: All rates one-time. Population, 

home and radio home figures given for 

cities over 10,000. Sources: See fore- 

word. 





1950 1940 
County Population Population 
NN aie aud crac ta sige aetaed 4,910 4,664 
NNN: xig('aie ons: Sinsaiareiecouice 16,844 17,814 
OO re 10,675 12,629 
RE rear 1,777 2,531 
Bottineau 12,140 13,253 
DE 0is,i56-ee naan cite J 3,860 
DL i-ereceeveutauon id 7,653 
eer rer eee 7 22,736 
BN gh ong edd vine cue-uaee 7 52,849 
CO reer J 13,923 
EE eee 9, 9,696 
ET ice ak Schenk a wae i 7,086 
EE’ sendcenecunsee sks 212 8,376 
| Sa 375 5,741 
ee ern ; 11,699 
OO — es : soe 5,824 
Golden Valley 3,498 
Grand Forks 34,518 
| rear , 8,264 
SN ene SSedc cs, a orgik 5d ae 5,818 
Ree x 7,457 
EE berate <i06-4, bre putnins 5, 6,692 
eee 9,4¢ 10,298 
No ae ay aca oh lasateasaes a 7,561 
Peer rere 556 14,034 
rere 5S 8,984 
ee J 8,426 
eee 16,082 
BEE cicacassunniaace q 9,611 
EN i cinicic an cuecine ae au 20,184 
SN fai ov accac0:d-eleln Ges y 10,482 
RE bcig-ucatw a aleve egiare 9,129 
Sa re 3, 3,859 
Pembina 15,671 
Pierce ...... < 9,208 
DD s6060cea0banmee 15,626 
Ransom : 10,061 
een . .5,533 
NS er 19,865 20,519 
RO Ree rrraas & 11,102 12,583 
OO ESOS OO 7,616 8,693 
ee 5,253 6,616 
BEE isda ccpeeesdauene 3,696 4,419 
RY d5.0:5.6-5.9-4hs Baten 2,315 2,932 
DEE. (esc cdacumeumekces 16,137 15,414 
RRS S Sa 5,145 6,193 
Stutsman 24,158 23,495 
PT 08660s00d0s0060 6,360 7,200 
REY Monee tae mseenien 11,359 12,300 
MED (Gikai www maamceant 18,859 20,747 
IE 3 irdinss Gare! scware ait oes 34,782 31,981 
ean 10,417 11,198 
DME Scsncihemanne 16,442 16,315 
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BROADCASTING TELECASTING 


ee MAP 


NORTH DAKOTA 


1950 1950 


Percentage Urban Rural 
Population Population 


4,910 

6,851 10,033 
10,675 

1,777 

12,140 

4,001 

6,621 

18,640 7,033 
38,256 20,621 
11,840 

9,121 

5,967 

7,212 

5,372 

9,715 

5,337 


26,836 12,607 


7,298 11,997 


7,616 

5,253 

3,696 

2,315 

7,469 8,668 
5,145 

10,697 13,461 
6,360 
11,359 
4,901 13,958 
/ 12,750 
10,417 
7,378 9,064 


1950 
Homes 


1,298 
4,619 
2,705 

450 
3,251 
1,148 
1,902 
6,865 


15,847 


2,951 
2,500 
1,652 
1,736 
1,398 
2,244 


3,828 
1,312 
5,685 
1,645 
3,016 
4,607 
9,255 
2,739 
4,603 


Sook of Miles 


50, 7. 





Mandan(t\\ _ 
1 Bismarck 
ny 


(Location of City and number of 

Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 
& Number of Telecasting Stations 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 


© 1952, Broadcasting Publications, Inc. 


GRAND 











1950 Percentage 
Radio Homes Radio Radio Homes 


1,218 93.8 
4,480 97.0 
2,618 96.8 
414 92.0 
3,153 97.0 
1,100 95.8 
1,828 96.1 
6,687 97.4 
15,609 98.5 
2,854 96. 
2,425 97.0 
1,614 97.7 
1,654 95.3 
1,374 98.3 
2,132 95.0 
1,399 96.1 
910 93.8 
10,100 97.8 
1,626 94.2 
1,435 97.2 
1,647 95.7 
1,525 96.9 
2,409 97.1 
1,470 95.6 
3,149 96.5 
1,904 94.6 
1,816 96.2 
4,792 96.2 
2,080 94.5 
4,770 97.4 
2,501 96.9 
2,138 97.0 
716 96.6 
3,538 97.6 
1,961 96.3 
3,679 97.5 
2,408 97.8 
1,455 98.6 
5,170 98.0 
2,261 92.8 
1,937 97.5 
1,294 95.9 
724 92.0 
564 94.9 
96.0 
97.3 
97.4 
96.4 
98.1 
97.0 
97.6 
96.9 
96.7 





NORTH DAKOTA MARKET DATA BY COUNTIES 





x * 
1951 

Retail Sales 1949 1951 

($ 000) Farm Income Automobiles 
6,125 $ 4,139,359 1,610 
17,614 10,268,877 5,802 
5,451 6,740,529 2,969 
167 1,831,983 496 
9,823 11,729,019 3,897 
6,291 3,301,657 1,463 
4,988 6,971,046 2,405 
37,492 6,142,218 8,223 
86,314 24,044,889 18,803 
9,243 10,359,454 3,521 
9,447 5,840,729 2,937 
5,384 5,954,141 2,226 
4,256 5,909,433 1,901 
5,560 3,215,851 1,669 
7,348 7,010,885 2,644 
6,595 3,694,132 1,803 
4,277 2,781,709 1,259 
53,504 18,264,653 11,012 
4,416 4,800,577 2,019 
5,051 4,708,756 1,848 
9,297 4,193,336 2,256 
4,071 4,537,835 1,727 
8,633 6,050,915 3,120 
4,455 4,042,470 1,857 
9,737 10,104,961 3,826 
7,495 4,301,718 2,444 
4,611 7,385,615 2,212 
13,141 11,768,607 6,090 
6,671 5,017,796 2,700 
19,544 7,657,315 5,599 
8,756 8,577,586 3,332 
8,416 6,658,615 2,706 
928 3,083,991 747 
13,015 15,073,305 4,188 
7,261 6,369,423 2,478 
19,427 7,736,018 4,571 
8,586 5,754,164 3,027 
4,958 7,048,843 1,826 
23,062 16,866,841 6,494 
6,551 4,522,080 2,431 
4,325 6,309,155 2,408 
3,214 4,502,685 1,570 
1,391 1,759,737 687 
461 2,932,886 742 
20,732 6,333,020 4,805 
3,712 6,820,038 1,723 
26,831 10,429,284 7,289 
5,851 7,047,932 2,076 
11,982 11,763,558 4,015 
19,450 17,752,385 5,965 
53,466 14,363,408 11,240 
9,525 7,765,543 3,308 
22,850 8,588,931 5,754 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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Income Employed 
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2 AM affil 


5B 


KILO, 1k 
Avery-K 

p 6.25 

N 8.00 


KNOX, 25 
D 6.00 
N 7.50 


HARVEY, 
alloc.: ¢ 


JAMESTC 
98.1% 
Stutsma 


KSJB, 5k 
Conlan 
D 12.00 
N 16.00 


LISBON, 
alloc.: ¢ 
Note: All 
home an 
cities Ov 
word. 


CLAS 
Populat 
Urban 
Rural | 
Total E 
Percent 
Radio | 
Retail 
Automo 
Telepho 
New Cc 
Interna 





(1) Old 


Note: 19 
unlicens 
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GRAND FORKS, 26,836 pop.; 7,015 | MANDAN, 7,298 pop.; Morton Co. 
homes; 97.8% radio; 6,861 radio | KGCU, 1kw-D, 250w-N, 1270kc, MBS, 


MARKET INDICATORS FOR NORTH DAKOTA 
homes; Grand Forks Co.; TV alloc.: Walker 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Chans. *2, 10. SB 1M 5M 15M 30M 1Hr 


- D 6.80 7.60 15.00 30.00 40.00 75.00 | Population 619,636 50 641,935 40 
; 7. = Se ae ee SS) ieee Peete 164,817 °50 131,923 *40 
Canes, AaerAge hens sates MINOT, 22,032 pop.; 6,093 homes; 98.0% Rural Population 454,819 750 510,012 ’40 


sB 1M 5M 15M 30M 14Hr radio; 5,971 radio homes; Ward Co.; | T 9176 5 52.043 ’ 
tan? eas ” otal Homes 162,176 50 152,043 ’40 
13 6.13 12.25 24.50 36.75 61.25 TV alloc.: Chans. *6, 10, 13. " 


: "ac = of ’ 
7.75 7.75 15.50 31.00 46.50 77.50 - — Percentage Radio 97.0% hae 88.4% - 
= wo heat Petes 2 AM affiliates, average 1-time rates Radio Homes 158,970 7°50 131,000 ’40 

D 435 6.88 13.80 27.88 41.40 69.00 ai ae my a o- —_ , 
ikw-D. 500w-N. 1440ke, CBS, | N 7.00 11.00 20.00 49.00 60.00 100.00 Retail Sales 661,751,000 "31 607,519,000 "48 
eins a ; ; ae Automobiles me 283,809 75 276,027 750 
$ > Z y Ln y 3 € Cc ‘= 9 9 , - 
-95 6.25 12.50 25.00 3750 — ikw, 910kc, CBS, Weed, Hooper | Telephones pn 129,900 °52 81,200 °45 

N 


se 4.50 6.75 13.60 27.75 40.80 68.00 ‘ ; : ‘ "47 $ 26 ’ 
N 8.00 8.00 16.00 32.00 48.00 8.00 12.00 20.00 40.00 60.00 100.00 New Construction p Meme Se 


KNOX, 250w, 1400kc, MBS KLPM, 5kw-D, 1kw-N, 1390kc, MBs, | Median Family Income — © i a ae 
D 6.00 6.00 12.00 24.00 36.00 Walker, Lawson, BMB, Conlan Farm Income $ 400,822,179 19 $ 364,823,240 °44 
eR es D 4.20 7.00 14.00 28.00 42.00 70.00] E 7 993.542 5 0,196 °40 
N 7.50 7.50 15.00 30.00 45.00 N 600 10.00 20:00 40.00 60.00 100.00 | EmPloyed : 4 ae $5,543 hee —— ae - 
Internal Revenue Collections... $ 57,364,370 °51 $ 52,054,181 ’50 








HARVEY, 2,337 pop.; Wells Co.; NEW ROCKFORD, 2,185 pop.; Eddy 


alloc.: Chan, 22. Co.; TV alloc.: Chan. 20 Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” Further reproduction 


RUGBY, 2,907 pop.; Pierce Co.; TV unlicensed. For other sources see foreword. 

JAMESTOWN, 10,697 pop.; 2,981 homes; alloc.: Chan. 38. 

98.1% radio; 2,924 radio homes; VALLEY CITY, 6,851 pop.; Barnes Co.; 

Stutsman Co.; TV alloc.: Chans. 7, 42. TV alloc.: Chans, 4, 32. 

KOVC, 250w, 1490kc, MBS, Conlan 

KSJB, 5kw, 600kc, CBS, Weed, BMB, | p 230 3.75 9.00 18.00 27.00 45.00 

Conlan N 3.75 5.00 12.00 24.00 36.00 60.00 a 
D 12.00 15.00 30.00 60.00 90.00 150.00 a . 


} 7 7 5495 . a . 
N 16.00 20.00 40.00 80.00 120.00 200.00 | WAMEETON, 5.125 pop.; Richland Co.; 


KBMW, 250w, 1450ke 
LISBON, 2,031 pop.; Ransom Co.; TV | D 255 2.55 5.00 10.50 21.00 36.00 
alloc.: Chan. 23. N 3.40 3.40 6.60 14.00 28.00 48.00 


ie ; T ci 
Fremont } -_ — 1) Warren 
| 


Defiancely | 

= = 
\Fostoria 
1 


WILLISTON, 7,378 pop.; Williams Co.; 
Note: All rates one-time. Population, TV alloc.: Chans. 8, 11, *34. 


home and radio home figures given for KWBM, 250w, 1450kc, KBS ; = e L = 
cities over 10,000. Sources: See fore- | p 3.00 6.00 12.00 18.09 30.00 = N WAYNE | hancey) 
word. N 4.80 840 16.80 25.20 42.00 — 


Findlay | | 32 
m1 ‘ fi Youngstown 





k N . : 
Mansfield (1 VL Wooster grantee 


East Liverpool (9 


Marion(i ji Wpover 
: Jove 
| — 


“rs l ? was! Steuber 
OHIO oy (1) Bellefontaine . U Steubenville tt 


Mt. Vernon - ' 
Coshocton{1 


— — Newark . 
1 Worthington ‘ 
, ng a 1) Cambridge 


MARKET INDICATORS FOR OHIO . Springer NMS | of ce 
CLASSIFICATIONS FIGURES YR. FIGURES paheone Pncrsonf neem J “ina 


Bellaire(1 


Population 7,946,627 50 6,907,612 ee oa L—_ = | 
Urban Population 5,578,274 °50 (1) 4,612,986 . oe ee wee fT a 
Rural Population 2,368,353 °50 (1) 2,294,626 Middietown(a)| wancen | Washington L¥) Court House 

Total Homes 2,314,557 50 1,897,796 PM Hamitton von J / 

Percentage Radio 97.4% 50 91.7% peas cd en 
Radio Homes 2,249,975 50 1,697,672 MaMa tO St a eee Groancastng 4 mEcAsTING 
Retail Sales ..... $8,346,170,000 ’51 $7,343,316,000 Or = Eee ‘ MARKETBOOK MAP 
Automobiles 2,940,388 °51 2,795,073 5 , “ ack of 
Telephones 2,766,700 °52 1,691,500 ; & | srown a. to ; 

New Construction $1,532,000,000 °51 $ 475,300,000 Portsmouth —— i cSiipolg OHIO 
Internal Revenue Collections... $3,288,823,863 751 $2,435,580,906 Scale of Miles — a 


y 
Chillicothe (1 


Day aa 
3) Location of City and number of 
Standard (AM) Broadcasting Stations 


. x : - {ir > N f 
Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT peter eae tac anenag riage, 
unlicensed. For other sources see foreword © 1952 Broadcasting Publications, Inc 4, Number of Telecasting Stations 


(1) Old urban definition of Census Bureau. Z 


CLEVELAND’S LOCAL NEWS 


ONLY EVERY SIXTY 
NEWS STATION MINUTES ON 
ON THE AIR THE HALF HOUR 


24 HOURS DAILY “ROUND THE CLOCK 
‘ROUND THE CLOCK DAY AND NIGHT 


PN ATR OUND Pe po 
Doo ho 00 Stolp bo w3 toe 
o 
SSESBE2233 


Dp 
wo 
i 


“The Family Station” 
BEST BY TEST IN THE CLEVELAND MARKET!! 


e NAT'L. REP. FORJOE & CO. s 
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AKRON’S a ii 


































































M affi 
AKRON, 274,605 pop.; 80,998 homes; | ATHENS, 11,660 pop.; 3,316 homes}! ” ss 
2 soli: Ch ents fee 98.0% ‘radio; 3250 radio homes} Ppl 
ST. TION Summit Co.; TV alloc.: Chans. 49, *55, Athens Co.; TV alloc.: Chan. 62. N 35.73 
A 61. WATH, 1kw-D, 1540ke = 
SB 1M 5 I WCKY, 5 
on ; M 15M 30M 1H goed 
wacaee D 5.20 9.10 13: 00 39.00 : 
sn el 5 10 13.00 26.00 39,0 S 3090 
3 AM affiliates, average 1-time rates ICPO, 2 
SB 1M 5M 15M 30M 1Hr | BELLAIRE, 12,573 pop.; 3,881 homes; . Aap 
ean e “ D 5.29 
| | D 1142 11.42 22.00 39.67 59.50 99.17 5.3% radio; 3608 radio homegiy 35.25 
; Belmont Co. 
N 17.75 17.75 35.50 69.67 104.50 173.17 WCPO-F! 
WTRF, ikw-D, 1290kc, MBS, Walker | Bonus 
SAMS, Crossley WCPO-T 
m P . vis.; A 
WADC, 5kw, 1350ke, CBS, Hollingbery | D 7.50 9.00 14.00 22.50 35.00 60.0 . 
D 1250 12.50 25.00 44.00 66.00 110.00 | N %75 10.00 16.00 28.00 47.50 75.0} y 
N 22.50 22.50 45.00 88.00 132.00 220.00 = — 
WTRF-FM, Chan. 263, 100.5mc, 20kw, | Not? / 
: an 
WAKR, 5kw, 1590kce, ABC, Weed MBS, Walker, SAMS - pe 
00 15. 1 i r ; 
itvedionmiiveituiivmebedt Ve” no 15.00 25.00 40.09 | Word: 





N 22.50 22.50 45.00 88.00 132.00 220.00 | w 





5.00 6.50 10.00 15.00 25.00 40.00 













WAKR-FM, Chan, 248, 97.5mc, 14.7kw, 
Weed, Bonus BELLEFONTAINE, 10,232 pop.; 3,325 
homes; 98.3% radio; 6,967 radio 


homes; Logan Co.; TV alloc.: Chan, 
Pulse 63. 


WCUE, ikw, 1150kc, Indie, Forjoe, 
















D 7.50 7.50 16.00 32.00 48.00 80.00 


N 4.88 4.88 10.40 20.80 31.20 52.00 





WOHP, 500w-D, 1390ke 


D 540 5.40 9.60 19.20 36.00 60.00 
WHKK, likw, 640kc, MBS, Meeker 








D 





6.75 





6.75 13.50 27.0@ 40.50 67.50 | CAMBRIDGE, 14,739 pop.; 4,848 homes; 
N 8.25 8.25 16.50 33.00 49.50 82.50 95.3% radio; 4,620 radio homes; 
Guernsey Co.; TV alloc.: Chan. 26, 











ALLIANCE, 22,405 pop.; 7,821 homes; 






WILE, 1kw-D, 1270kc, BMB 
97.4% radio; 7,618 radio homes; 


D 8.00 15.30 23.80 40.00 68.00 
Stark Co. 













WFAH 








(FM), Chan, 269, 101.7mc, 1kw | CANTON, 116,912 pop.; 34,840 homes; 


9 
Akron’s 
FAVORITE D 3.75 5.00 7.50 1250 17.50 25.00 98.1% radio; 34,178 radio homes; 

N 3.75 5.00 7.50 1250 17.50 25.00 Stark Co., TV alloc.: Chan. 29. 


News - —_— 


ASHLAND, 14,287 pop.; 4,751 homes; | 2 AM non-affiliates, average 
Station 



















1-time 
98.3% radio; 4,670 radio homes; rates 





Ashland Co. D 4.25 2.50 11.50 24.00 36.50 57.50 














WATG, 250w, 1340kc, McGillvra, Con- 
lan WAND, 500w-D, 900kc, McGillvra 





20 


Newscasts 


Daily! 











D 625 6.25 9.00 18.00 27.00 45.00 | D 4.00 4.00 10:00 22.00 34.00 50.00 










N 6.25 6.25 9.00 18.00 27.00 45.00 WCMW, 1kw-D, 1060kc, Sears & Ayer 


WATG-FM, Chan. 267, 101.3mc, 10.2kw, D 6.00 13.00 26.00 39.00 65.00 





Bonus 
WHBC, 5kw, 1480kc, ABC, Taylor 





ASHTABULA, 23,696 pop.; 7,010 homes; | p 8.00 8.00 16.00 32.00 48.00 980.00 





© 1949. SUMMIT RADIO CORPORATION 





97.9% radio; 6,863 radio homes; N 16.00 16.00 32.00 64.00 96.00 160.00 
Ashtabula Co.; TV alloc.: Chan. 15. 


















WHBC-FM, Chan. 231, 94.1mc, 15kw, 


WICA, 5kw-D, 1lkw-N, 970kc, Conlan, ABC, Taylor (Sold in combination 
5000 WATTS aie with WHBC) 


D 9.00 9.00 15.00 26.00 42.00 70.00 
A a C CHILLICOTHE, 20,133 pop.; 6,491 
i | N 15.00 15.00 25.00 50.00 75.00 125.00 neites Shite: Go ale 


Represented by Weed & Co : WICA-FM, Chan. 279, 103.7mc, 52kw, homes; Ross Co.; TV alloc.: Chan. 56. 


Bonus 








WBEX, 250w, 1490kc, ABC, Grant, 


Note: All rates one-time. Population, Conlan 
home and radio home figures given for 
cities over 10,000. Sources: See fore- | D 6.00 6.00 12.00 24.00 36.00 60.0 


word. N 6.00 6.00 12.00 24.00 36.00 60.00 
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lores 
lomMes 
52. 


1H 
39.00 


1omes; 
1omes: 


Talker 


60.00 


75.0 


20kw, 


40.00 
40.00 


3,325 
radio 
Chan, 


60.00 


10mMes; 
10mes; 
1. 26, 


} 68.00 


nomes; 
nomes; 


1-time 


) 80.00 
) 160.00 


15kw, 
ination 


6,491 
radio 
han. 56. 


Grant, 


0 60.00 
0 60.00 


sting 














CINC:NNATI, 503,998 pop.; 159,124 WKRC, 5kw-D, lkw-N, 550kc, CBS, 
homes; 97.0% radio; 154,350 radio Katz, Hooper, BMB 

homes; Hamilton Co.; TV _ alloc.: SB IM 5M 15M 30M i1Hr 
Chans. 5 (WLWT(TV), now Chan. 4), D 30.00 30.00 42.50 68.00 102.00 170.00 
9 (WCPO-TV, now Chan. 7), 12 N_ 60.00 60.00 85.00 136.00 204.00 340.00 


(WIXRC-TV, now Chan. 11), *48, 54, | wKRC-FM, Chan. 270, 101.9mc, 12.6kw, 
74. Transit Radio (See Transit Radio 
listing for rates) 


; WKRC-TV, Chan. 11, 12.3kw-aur.; 24.5- 
4 AM affiliates, average 1-time rates kw-vis.; CBS, Katz 


SB IM 5M 15M 30M 1Hr D 45.00 45.00 87.50 140.00 210.00 350.00 
D 20.73 21.57 58.06 109.37 163.00 258.75 N 130.00 130.00 175.00 280.00 420.00 700.00 
N 35.73 37.11 106.12 200.75 301.00 473.75 WLW, 50kw, 700kc, NBC, MBS, Nielsen 
D (on request) 119.75 239.50 360.00 540.00 
N (on request) 239.50 479.00 720.00 1080.00 


GCRY, hw, athe, Pulse WLWA (FM), Chan. 266, 101.1mc, 9kw, 
D 20.00 25.00 30.00 60.00 90.00 150.00 Bonus 


N 30.00 40.00 60.00 120.00 180.00 300.00 WLWT (TV). Chan. 4, 19.5kw-aur.: 
WCPO, 250w, 1230kc, MBS, Branham 23.5kw-vis.; NBC 

D 15.25 17.75 40.00 70.00 100.00 175.00 D 42.50 42.50 110.00 170.00 255.00 425.00 
N 15.25 17.75 40.00 70.00 100.00 175.00 N 125.00 125.00 215.00 340.00 510.00 850.00 
, )-FM, han. 2 , WSAI, 5kw, 1360kc, ABC, Avery- 
Chan. 285, 105.lmc, 10kw, Knodel, BMB, Pulse 


D 16.95 16.95 30.00 60.00 90.00 150.00 
WCPO-TV, Chan. 7, 12kw-aur.; 24kw- | N 30.00 30.00 60.00 120.00 180.00 300.00 


vis.; ABC, DuMont, Branham 












































WSAI-FM, Chan. 274, 102.7mc, 14.7kw, 















D 65.00 127.50 170.00 255.00 425.00 Bonus 

N 150.00 225.00 340.00 510.00 850.00 

——— CLEVELAND, 914,808 pop.; 265,502 

Note: All rates one-time. Population, wee yt radio; 259,926 radio 
; : omes; uyahoga Co.; TV alloc.: 

— <<. so Sue aguas sen Soe Chans. 3 (WNBK(TV), now Chan. 4), 

cities over 10,000. Sources: See fore- 5 (WEWS (TV)), 8 (WXEL (TV) 


word. now Chan, 9), 19, *25, 65. 
















honing Valley. 


WEM4, with its 5,000 watts, regularly 
serves most of the 13 counties shown. The 
experienced know-how that built ABC 
shows to their highest U. S. ratings---NOW 
is selling NBC programs and sponsors to this 
great market. 















BROADCASTING ® Telecasting 


YOUNGSTOWN, OHIO’S 3rd MARKET AND 30th toad : 


MARKET IN THE UNITED STATES! 


Ohio’s largest iron and steel town . . . In fact second 
only to Pittsburgh and Chicago. Many small and large 
steel fabricators are also located in the great Ma- 



















WJIW, 5kw, 850kc, ABC, H-R Reps 
4 AM affiliates, average 1-time rates SB IM 5M 15M 30M 14Hr 
SB 1M 5M 15M 30M 1H | p+ 295) 22:50 54.00 108.00 162.00 270.00 
37.56 


D 30.12 34.12 50.50 108.50 151.50 252.50 N_ 37.50 72.00 144.00 216.00 360.00 
N 58.12 61.88 87.00 174. 00 261. 00 435.00 
~ —— WJIW-FM, Chan 281, 104.l1mc, 19kw 


4 AM non- -affiliates, average 1-time ABC, H-R Reps., Bonus 
rates 
‘en on , — : 
D 1050 12.17 23.62 44.50 66.75 111.25 | WSRS, 250w, 1490ke, Forjoe 
N 20.50 22.00 30.17 45.67 64.50 101.67 D 20.00 40.00 60.00 100.00 
Sr Biches aes 5, ie = N 15.00 30.00 45.00 75.00 
WDOK, 5kw, 1260kc, Walker, Pulse WSRS-FM (See Cleveland Heights) 
D 6.00 11.00 27.50 44.00 66.00 110.00 | wram, 50kw. 1100kc, NBC. NBC S 
‘ ‘ Ni, ’ » 2 » a pot 
N_ 11.00 20.00 50.00 80.00 120.00 200.00 Sales. Pulse. BMB 
WERE, 5kw, 1300ke, Taylor, Hooper D 39.00 39.00 52.00 104.00 156.00 260.00 


N_ 78.00 78.00 104.00 208.00 312.00 520.00 
D 15.00 15.00 30.00 50.00 75.00 125.00 
N 30.00 30.00 60.00 100.00 150.00 250.00 WTAM-FM, Chan. 289, 105.7mc, 20kw 


Bonus 
WERE-FM, Chan. 253, 98.5mec, 20kw, 
Bonus WNBK (‘TV), Chan. 4, 20.26kw-aur.; 
39.22kw-vis., NBC, NBC Spot Sales 


WEWS (TV), Chan. 5, 8.15kw-aur.; - me . ‘ 
> ¢ hg al a wd : ° D 70.00 75.00 120.00 180.00 300.00 
16.3kw-vis.; CBS, Branham N 175.00 225.00 360.00 540.00 900.00 
D 75.00 125.00 190.00 285.00 475.00 
N 200.00 250.00 380.00 570.00 950.00 WXEL (TV), Chan. 9, 13kw-aur.; 26.5- 
kw-vis.; ABC, CBS, DuMont, Katz, 
WGAR, 50kw, 1220kc, CBS, Christal Pulse ARB 


D 45.00 54.00 60.00 150.00 180.00 300.00 D 25.00 50.00 190.00 150.00 225.00 375.00 
N_ 75.00 90.00 100.00 200.00 300.00 500.00 N_ 80.00 160.00 200.00 320.00 480.00 800.00 


WHK, 5kw, 1420kc, MBS, Headley-Reed ? 
CLEVELAND HEIGHTS, 59,141 pop.; 


D 14.00 21.00 36.00 72.00 108.00 180.00 17,698 homes; 99.6% radio; 17,627 
N 42.00 42.00 72.00 144.00 216.00 360.00 radio homes; Cuyahoga Co. 


WHK-FM, Chan. 264, 100.7mc, 11.5kw, WSRS-FM, Chan. 237, 95.3mc, ikw 


Bonus Bonus (FM affiliate of WSRS, Cleve- 
and 

WJMO, 1kw-D, 1540kc, Young, Pulse —— 

D 10.50 10.50 17.00 44.00 66.00 110.00 Continued on page 142) 



























OHIO | PENNSYLVANIA 


ASHTABULA CRAWFORD 













GEAUGA 
VENANGO 7 
MERCER f 






TRUMBULL 





PORTAGE 
YOUNGSTOWN all 


/ 
row | LAWRENCE 


BUTLER 
STARK COLUMBIANA 


* BEAVER 


ae 7 









National Representatives: 
Headley-Reed Company 


AFFILIATE 


ne W I MJ ‘etch a DOUBLE MARKET 


Metropolitan Area—(30th) 13-County Area 








Population (30th).......... 534,300 2,152,900 
Relail Sales (34th)...... _.$571,486,000.00 — $2,253,946,000.00 
Food Sales (26th).......... $157,260,000.00 $ 610,056,000.00 
ee $ 18,663,000.00 $ 60,091,000.00 
Building and Hardware 

Sales (25th)............ $ 42,998,000.00 $ 201,551,000.00 
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OHIO 
SPOT RATE FINDER 


(Continued from page 141) 


COLUMBUS, 375,901 __—sipop.; 109,793 
homes; 98.1% radio; 107,707 radio 
homes; Franklin Co.; TV alloc.: 


Chans. 4 (WLWC(TV), now Chan. 3), 
rn 10 (WBNS-TV), *34, 





3 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M 1Hr 
D 14.77 16.98 25.47 35.37 55.13 91.90 
51.50 71.33 109.67 183.33 


N 27.00 33.67 








Note: All rates one-time. Population, 
home and radio home figures given for 
= over 10,000. Sources: See fore- 
word. 





WBNS, 5kw-D, lkw-N, 1460kc, CBS, 
Blair 

SB 1M 5M 15M 30M I1Hr 
D 25.00 25.00 37.50 50.00 75.00 125.00 


N 40.00 40.00 63.00 85.00 125.00 210.00 


WELD (FM), Chan. 246, 97.1mc, 35kw, 
Bonus 


WBNS-TV, Chan. 10, 12.1kw-aur.; 24.3- 
kw-vis.; CBS, Blair-TV 

D 85.00 85.00 146.25 195.00 292.50 487.50 

N 125.00 125.00 195.00 260.00 390.00 700.00 

WCOL, 250w, 1230kc, ABC, H-R Reps., 
Hooper, BMB 

D 12.60 12.60 18.90 29.40 50.40 84.00 

N 21.00 21.00 31.50 49.00 84.00 140.00 


WCOL-FM, Chan. 222, 92.3mc, 33kw, 
H-R Reps., Bonus 


WHKC, 5kw, 610kc, 
BMB, Pulse 


D_ 6.70 13.35 20.00 26.70 40.00 66.70 


MBS, Raymer, 


N_ 20.00 40.00 60.00 80.00 120.00 200.00 





you can see the 
difference on WBNS-TV 


You can readily SEE the difference in the expert sets and proper- 
ties used on all WBNS-TV programming. This Kasco Dog Food 
set is typical of the adaptable sets designed and executed for 
rapid erection and knockdowns. A crew of trained men strate- 
gically arrange props to the client's best advantage. Each set is 
quickly placed due to the fine filing and cataloguing system used 


for props, making them easily accessible at all times. 


A floor manager works with the property-stage department 


for each locally produced show, serving as liaison for production, 





95% of all props and sets used on WBNS-TV 
are designed, built and erected on the premises 
by skilled men. Existing sets are repaired, and 
maintained, properties stored and filed in a 
modern, well equipped shop, and a shuttle mes- 
senger service operated between the prop stor- 
age areas within the station and outside ware- 
houses. 


wons-tV 


CBS-TV NETWORK @ Affiliated with Columbus Dispatch and 


WBNS-AM @ General Sales Office: 33 North High Street 
REPRESENTED BY BLAIR TV 
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Under the over-all direction of Department Man- 
ager Robert Sweinsberger, and his staff of nine 
men, the myriad of articles required for TV 
Commercials are checked out prior to each show 
and are promptly filed in their proper place 
after each telecast. Such items vary widely from 
a tiny Yq teaspoon measurer for a kitchen show, 
to a huge 81/2’ x 9’ x 5’ awning for a commercial. 

Incoming bulk items are received, inspected 
and stored and a card file inventory maintained. 


COLUMBUS, OHIO 
CHANNEL 10 





Marketbook 








WHKC-FM, Chan. 254, 98.7mc, 30kw, 
Bonus 

WLWF (FM), Chan. 242, 96.3mc, 15kw 
(FM affiliate of WLW Cincinnati, 
Ohio) Bonus 

WLWC (TV), Chan. 8, 12.8kw-aur.; 
15.2kw-vis.; NBC 

SB IM 5M 15M 30M 1Hr 
D_ 30.00 30.00 80.00 125.00 190.00 315.00 


N_ 100.00 100.00 160.00 250.00 375.00 625.00 


WTVN (TV), Chan. 6, 10kw-aur., 19.7- 
kw-vis.; ABC, DuMont, Headley- 
Reed, Pulse 


D_ 65.00 65.00 90.00 140.00 210.00 350.00 
N 100.00 110.00 180.00 270.00 405.00 675.00 


WVKO, likw-D, 1580kc, Forjoe, Pulse 


D 9.00 9.00 15.30 24.00 40.85 68.00 
N 9.00 9.00 15.30 24.00 40.85 68.00 


WVKO-FM, Chan. 234, 52kw, 
Bonus 


COSHOCTON, 11,675 pop.; 3,924 homes; 
97.3% radio; 3,818 radio homes; 
Coshocton Co.; TV alloc.: Chan, 20. 

WTNS, 1kw-D, 1560kce 

D 6.00 6.00 10.00 20.00 30.00 50.00 


DAYTON, 243,872 pop.; 71,504 homes; 
98.0% radio; 70,073 radio homes; 
Montgomery Co.; TV alloc.: Chans. 
2 (WLWD(TV), now Chan. 5), 7 
(WHIO-TV, now Chan. 13), *16, 22. 


99.7mc, 


3 AM affiliates, average 1-time rates 


D 12.00 1433 24.33 55.00 75.00 123.33 
N 16.00 22.67 34.67 76.67 116.67 190.00 


WHIO, 5kw, 1290kc, CBS, Hollingbery, 
Hooper 


D 18.00 18.00 31.00 50.00 73.00 112.00 

N 24.00 24.00 41.00 81.00 117.00 180.00 

WHIO-FM, Chan. 256, 99.1mc, 19kw, 
Hollingbery 

D 3.00 15.00 

N 3.00 15.00 


WHIO-TV, Chan, 13, 12.6kw-aur.; 26.6- 
kw-vis.; ABC, CBS, DuMont, Hol- 
lingbery, Pulse, Hooper 

D 25.00 25.00 45.00 72.00 108.00 180.00 

N 40.00 40.00 75.00 120.00 180.00 300.00 


WING, 5kw, 1410kc, ABC, H-R Reps. 


D 15.00 60.00 80.00 150.00 
N 24.00 75.00 120.00 200.00 


WLWB (FM), Chan, 248, 97.5mc, 16kw, 
Bonus (Affiliate of WLW, Cincinnati, 
Ohio) 


WLWD (TV), Chan. 5, 8kw-aur.; 16kw- 
vis.; NBC 

D 15.00 30.00 80.00 125.00 190.00 315.00 

N_ 30.00 100.00 160.00 250.00 375.00 625.00 


WONE, 5kw, 980kc, MBS, Headley- 
Reed 


D 12.00 12.00 30.00 60.00 80.00 120.00 
N 16.00 16.00 35.00 65.00 100.00 170.00 


WTWO (FM), Chan. 284, 104.7mc, 43kw, 
Headley-Reed, Bonus 


DEFIANCE, 11,265 pop.; 3,379 homes; 
97.8% radio; 3,305 radio homes; 
Defiance Co.; TV alloc.: Chan, 43. 


WONW, 500w, 1280kc 


D 5.50 5.50 10.00 20.00 30.00 55.00 
N 7.50 7.50 14.00 26.00 40.00 67.00 


DOVER, 9,852 pop.; Tuscarawas Co. 


WJER, 250w, 1450ke 


D 6.50 10.00 15.00 20.00 30.00 50.00 
N~ 6.50 10.00 15.00 20.00 30.00 50.00 


EAST LIVERPOOL, 24,217 pop.; 7,402 
homes; 97.4% radio; 7,210 radio 








homes; Columbiana Co. 
2 AM non-affiliates, average 1-time 
rates 
D 5.20 650 13.00 26.00 39.00 65.00 
WLIO, 1kw-D, 1570ke 
D 5.60 7.00 14.00 28.00 42.00 70.00 
WOHI, 250w, 1490kc, Grant 
D 4.80 6.00 12.00 24.00 36.00 60.00 
N 6.00 7.50 15.00 30.00 45.00 175.00 


to cover northwest OHIO 


contact 


HIL F. BEST 


Representatives of 


Radio Station WFRO 
Fremont, Ohio 


BROADCASTING e 


ELYRIA, 30,307 pop.; 9,060 hornes. 
98.7% radio; 8,942 radio hores. 
Lorain Co, 


WEOL, likw, 930kc, BMB 


SB IM 5M 15M 30M 1f 

D 10.00 11.50 16.00 32.00 48.00 80.4 

N_ 12.00 14.00 25.00 50.00 75.00 125.4 

WEOL-FM, Chan. 297, 107.3mc, 4&kw 
Bonus 

FINDLAY, 23,845 pop.; 7,296 homes: 
98.4% radio; 17,179 radio  hornes. 
Hancock Co.; TV alloc.: Chan, 53, 

WFIN, 1lkw-D, 1330kc, BMB 

D 5.20 7.80 15.00 30.00 51.00 90.4 

WFIN-FM, Chan. 288, 105.5mc, 8.2kyw 
(Rates 3/4 of AM rates) 

FOSTORIA, 14,351 pop.; 4,414 homes: 
97.7% radio; 4,312 radio homes: 
Hancock, Seneca Cos. 

WFOB, lkw, 1430kc 
(CP) 

D 6.00 6.00 10.00 18.00 32.00 53.59 

N 7.50 7.50 12.00 24.00 42.00 71.00 

WFOB-FM, Chan. 244, 96.7mc, 1kw 

D 1.00 400 4.00 7.50 13.50 22.50 

N 2.00 4.00 5.00 10.00 17.00 30.0 

FREMONT, 16,537 pop.; 5,206 homes; 
97.9% radio; 5,097 radio homes; 


Sandusky Co. 
WFRO, 500w-D, 900kc, Best, Conlan 


D 6.00 6.00 9.45 17.70 31.90 53.10 

N 7.50 7.50 11.80 23.60 41.30 70.8 

WFRO-FM, Chan. 257, 99.3mc, Ilkw 
(Rates on request) 

GALLIPOLIS, 7,871 pop.; Gallia Co,; 
TV alloc.: Chan. 18. 

WJEH, 250w-D, 990kc, Grant 

D 450 6.00 9.00 21.00 37.00 60.0 


HAMILTON, 57,951 pop.; 17,218 homes; 
97.0% radio; 16,701 radio homes; 
Butler Co.; TV alloc. (Hamilton-Mid- 
dletown); Chan. 65. 


WMOH, 250w, 1450kc, MBS, Conlan 


D 4.75 6.80 11.55 23.10 34.65 57.75 
N 6.09 8.50 17.00 34.00 51.00 85.00 


WMOH-FM, Chan. 278, 103.5mc, 8.7kw 


IRONTON, 16,333 pop.; 4,994 homes; 
93.8% radio; 4,684 radio homes; 


Lawrence Co. 


WIRO, 250w, 1230kc, MBS, McGillvra 


D 3.00 3.00 6.00 12.00 18.00 30.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 


LANCASTER, 24,180 pop.; 7,538 homes; 
97.3% radio; 17,334 radio homes; 
Fairfield Co.; TV alloc.: Chan, 28. 


WHOK, 500w-D, 1320ke 
D 7.00 18.00 26.00 40.00 60.00 


LIMA, 50,246 pop.; 15,383 homes; 98.3% 
radio; 15,121 radio homes; Allen 
Co.; TV alloc.: Chans, 35, 41. 


2 AM affiliates, average 1-time rates 


D 7.50 7.25 14.50 29.00 43.50 72.50 
N 10.00 10.00 20.00 40.00 60.00 100.00 


WIMA, lkw, 1150kc, ABC, Weed, Con- 
lan, Hooper 


D 7.50 7.50 15.00 30.00 45.00 75.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


WIMA-FM, Chan. 271, 102.1mc, 15.5kw, 
Bonus 


WLOK, 250w, 1240kc, NBC, H-R Reps. 


D 7.00 14.00 28.00 42.00 70.00 
N 10.00 20.00 40.00 60.00 100.00 


WLOK-FM, Chan, 277, lkw, 
Bonus 


103.3mc, 


LORAIN, 51,202 pop.; 13,987 homes; 
97.9% radio; 13,693 radio homes; 
Lorain Co.; TV alloc.: Chan, 31. 


MANSFIELD, 43,564 pop.; 13,643 homes; 
98.3% radio; 13,411 radio homes, 
Richland Co.; TV alloc.: Chan. 36. 


WMAN, 250w, 1400kc, ABC, Taylor 


D 5.75 5.75 9.75 19.50 29.25 48.75 
N 7.75 7.75 13.00 26.00 39.00 65.00 


Telecasting 







MARIET' 
96.2% 
Washin 

WMOA, 

SB 


p 4.00 
N 6.00 


MARION 
97.3% 
Marion 

WMRN, 
Hoope! 


Dp 6.00 
N 6.00 


WMRN-! 
(CP) 


MASSIL 
97.0% 
Stark 


MIDDLE 
homes 
homes 
Hamil 

WPFB, 
Hoope 


D_ 7.00 
N 10.00 


MOUNT 
homes 
homes 





IF 


BRO 








hornes; 
homes: 


M if 


10 80.0 
10 125. 


4ckw 


homes: 
homes: 
1. 53, 


0 90.0 
, 8.2kw 


homes: 
homes: 


<W 


0 22.50 
0 30.00 


homes; 
homes; 


onlan 


0 53.10 
0 70.80 


> Ilkw 


ia Co.,; 


D 60.00 


homes; 
homes; 
n-Mid- 


vlan 

> 57.75 

) 85.00 
8.7kw 


homes; 
homes; 


livra 
) 30.00 
) 50.00 


homes; 
homes; 
1. 28. 


) 60.00 


98.3% 
Allen 


rates 


72.50 
100.00 


, Con- 


75.00 
100.00 


5.5kw, 


Reps. 


70.00 
100.00 


lkw, 


lomes; 
lomes; 


omes; 
jomes, 
36. 





lor 


48.75 
65.00 


ting 

















MARIETTA, 16,006 pop.; 5,006 homes; 


96.2% radio; 4,816 radio homes; 
Washington Co. 
WMOA, 250w, 1490kc, MBS 

SB 1M 5M 15M 30M 1Hr 
D 1.00 5.00 9.00 18.00 27.00 45.00 
N 6.00 7.00 12.00 24.00 36.00 60.00 
MARION, 33,817 pop.; 10,327 homes; 
97.3% radio; 10,048 radio homes; 
Marion Co.; TV alloc.: Chan. 17. 
WMRN, 250w, 1490kc, ABC, Stovin, 
Hooper, BMB 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
WMRN-FM, Chan. 295, 106.9mc, 7.6kw 
(CP) 


MASSILLON, 29,594 pop.; 8,709 homes; 
97.0% radio; 8,448 radio homes; 
Stark Co., TV alloc.: Chan. 23. 


MIDDLETOWN, 33,695 pop.; 9,843 
homes; 97.9% radio; 9,636 radio 
homes; Butler Co.; TV alloc.: (see 


Hamilton). 


WPFB, 1ikw-D, 100w-N, 910kc, Conlan, 
Hooper 


D_ 7.00 
N 10.00 


9.00 20.00 43.00 
12.00 25.00 50.00 


66.00 110.00 
75.00 125.00 


MOUNT 
homes; 
homes; 
58. 


VERNON, 12,185 
98.4% radio; 
Knox Co.; 


3,970 
radio 
Chan, 


Pop.; 
3,906 
TV alloc.: 


WMVO (FM), Chan. 229, 93.7mc, 3.2kw 





D 150 250 400 8.00 12.00 20.00 
N 2.00 3.50 5.00 10.00 15.00 25.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 





@ The 24 Central Ohio counties dominated by WBNS Radio 
spend over a billion dollars annually . . . have over 1% 





NEWARK, 34,275 pop.; 11,024 homes; 
97.3% radio; 10,726 radio homes; 
Licking Co.; TV alloc.: Chan. 60, 


WCLT, 500w-D, 1430kc, Meeker 


SB 1M 5M 15M 30M 1Hr 

D 6.55 7.90 12.00 24.00 36.00 60.00 

N~ 9.00 10.80 15.00 30.00 45.00 75.00 

WCLT-FM, Chan. 262, 100.3mc, 8.5kw 
(Bonus daytime only) 

N 6.55 7.90 12.00 24.00 36.00 60.00 

OXFORD, 6,944 pop.; Butler Co.; TV 


alloc.: Chan, *14., 


PIQUA, 17,447 pop.; 5,619 homes; 98.8% 
radio; 5,551 radio homes; Miami 
Co.; TV alloc.: Chan, 44. 


WPTW, 250w-D, 1570ke 


D 4.00 6.00 10.00 25.00 40.00 60.00 


PORTSMOUTH, 36,798 pop.; 11,516 
homes; 96.2% radio; 11,078 radio 
homes; Scioto Co.; TV alloc.: Chan. 
30. 


2 AM affiliates, average 1-time rates 





D 6.00 6.00 12.00 24.00 36.00 60.00 
N 7.50 7.50 15.00 30.00 45.00 75.00 
WNXT, ikw, 1260kc, ABC, Everett- 
McKinney 

D 5.60 5.60 11.20 22.40 33.60 56.00 
N 7.00 7.00 14.00 28.00 42.00 70.00 
WPAY, 250kw, 1400kc, CBS, Taylor, 


Conlan, BMB 


D 6.40 6.40 12.80 25.60 38.40 64.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 
WPAY-FM, Chan. 281, 104.l1mc, 7kw, 


Taylor, Bonus 


billion prospects for your product. 


@ WBNS has more listeners than any other local station. 


@ WBNS has maintained the top-twenty rated programs in 


this area for years. 


® Central Ohio’s only CBS outlet . 


power (ask for results). 


@ Not merely display builders, WBNS Radio has a full- 
time staff to handle national accounts exclusively, works 
with jobbers and wholesalers before and after contracts 


go on the air. 


IF CENTRAL OHIO IS IN YOUR MARKET... THEN 


BROADCASTING 


Telecasting 





advertisers 


. with proved pulling 


CENTRAL OHIO’S ONLY 


SANDUSKY, 29,375 pop.; 
98.2% radio; 


9,071 homes; 
8,908 radio homes; Erie 


Co.; TV alloc.: Chan, 42, 
WLEC, 250w, 1450kc, MBS, Everett- 
McKinney, Griffith 

SB IM 5M 15M 30M 1Hr 
D 5.40 5.40 8.10 12.60 21.60 36.00 
N 9.00 9.00 13.50 21.00 36.00 60.00 
SPRINGFIELD, 78,508 pop.; 23,697 
homes; 97.4% radio; 23,081 radio 
homes; Clark Co.; TV alloc.: Chans. 
46, 52. 
2 AM non-affiliates, average 1-time 
rates 
D 5.00 5.75 10.00 21.50 35.25 58.75 
WIZE, 250w, 1340kc, ABC, H-R Reps., 
Conlan 
D 8.50 30.00 42.00 75.00 
N_ 10.00 37.50 60.00 100.00 
WJEL, 500w-D, 1600kc, McGillvra 
D 5.00 10.00 20.00 36.00 50.00 
WWSO, 250w-D, 1210kce 
D 5.00 6.50 23.00 34.50 57.50 
STEUBENVILLE, 35,872 pop.; 10,339 
homes; 97.0% radio; 10.029 radio 


homes; Jefferson Co.; TV alloc.: (see 
Wheeling, W. Va.). 


WSTV, 
Conlan 


D 6.00 
N 7.00 


250w, 1340kc, MBS, Pearson, 


7.00 
8.00 


11.00 22.00 
16.00 32.00 


33.00 
48.00 


55.00 
80.00 


WSTV-FM, Chan. 
Pearson, Bonus 


278, 103.5mc, 2kw, 


TIFFIN, 18,952 pop.; 5,518 homes; 97.9% 
radio; 5,402 radio homes; Seneca 
Co.; TV alloc.: Chan. 47. 


(Continued on page 144 
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first choice 
for Central Ohio 


TOP PROGRAMMING - - LISTENER LOYALTY - - BIG, RICH MARKET AREA 


IS A MUST ! 


SEM gutter WEO-F—53.000 ask JOHN BLAIR 





To Cover 
ALL | 
NORTHWEST ! 
OHIO 

Pe Jin JEWS | 
d ape A N | 
m All THREE 
UP, INS. The only ou | 
wept roe | 
‘ one. | 

5 40—yes 40 : 
hg st , ser gg! and bole | 
news. 

®& And plenty oc n | 
eur Hts. elke 
McG a Cc ” 4 
it’s | 

| 

| 

| 


WEIN 


Findlay, Ohio 





POWER 


wens — 







5,000 


COLUMBUS, OHIO 





Marketbook, Page 143 


















WOOSTER, 14,005 pop.; 4,209 hom+:s; 
98.3% radio; 4,137 radio homes; 
Wayne Co. 


OHIO 







SPOT RATE FINDER 
WWST, 1kw-D, 960kc 


(Continued from page 143) SB 1M 5M 15M 30M 1H8r 


D 4.65 9.35 18.75 

TOLEDO, 303,616 pop.; 90,421 homes; | N_ 7.00 14.05 28.15 
98.7% ‘radio; 89,246 radio homes: ; - 
Lucas Co.; TV alloc.: Chans. 11, 13 
(WSPD-TV), *30. WWST-FM, Chan. 283, 104.5mc, 13kw 


(Rates 50% of AM rates) 
















31.25 50.00 
46.85 75.00 




















2 AM affiliates, average 1-time rates 







WORTHINGTON, 2,141 pop.; Franklin 
SB IM 5M 15M 30M 1Hr Co. 


D 11.25 11.25 21.00 38.50 57.50 96.00 sin 
N 2250 2250 36.00 72.00 108.00 180.00 | WRFD. 5kw-D, 880kc, Hooper 














_ D 15.00 





22.50 45.00 80.00 132.00 





WSPD, 5kw, 1370kc, NBC, Katz 
D 15.00 15.00 27.00 48.00 72.00 120.00 







YOUNGSTOWN, 168,330 pop.; 45,513 










N 30.00 30.00 48.00 96.00 144.00 240.00 moms; TAG relies; S658) radie 

homes; Mahoning, Trumbull Cos.; 

WSPD-FM, Chan. 268, 101.5mc, 3kw, TV alloc.: Chans. 27 (WKBN Bcestg. 

Bonus Corp. grant), 33, 73 (Vindicator Print- 
WSPD-TV, Chan. 13, 14.4kw-aur.; 27.4- ing Co. WFMJ-TV grant.) 








kw-vis.; CBS, NBC, DuMont, Katz 


D 75.00 120.00 180.00 300.00 
N 150.00 240.00 360.00 600.00 












3 AM affiliates, average 1-time rates 
WTOD, likw, 1560kc, Headley-Reed 


D 7.50 15.00 29.00 43.00 72.00 D 14.00 12.50 18.33 35.33 54.00 90.00 
N 15:00 24:00 48.00 72.00 120.00 N 22.00 17.50 32.67 66.67 100.00 133.33 





















WTRT (FM), Chan. 260, 99.9mc, 8.8kw 
(Consult station for rates) 


WBBW, 250w, 1240kc, ABC, Forjoe, 
Hooper 





WTOL, 250w, 1230kc, ABC, Raymer 


D 7.50 7.50 15.00 29.00 43.00 72.00 
N 15.00 15.00 24.00 48.00 72.00 120.00 | D 9.00 12.00 24.00 36.00 60.00 


N 12.00 24.00 48.00 72.00 120.00 









WTOL-FM, Chan. 284, 104.7mc, 1.3kw, 


Bonus WFMJ, 5kw, 1390kc, NBC, Headley- 
Reed, Hooper 






WARREN, 49,856 pop.; 14,577 homes; 
98.3% radio: 14,329 radio homes: | D 12.00 16.00 32.00 48.00 80.00 
Trumbull Co.; TV alloc.: Chan, 21. N 16.00 32.00 64.00 96.00 160.00 















WHHH, 5kw, 
Conlan 





1440kc, MBS, McGillvra, WFMJ-FM, 


Bonus 





Chan. 286, 105.lmc, 50kw, 







D 7.50 7.50 14.00 28.00 42.00 70.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 





WKBN, 5kw, 570kc, CBS, Raymer 








5 D 14.00 16.50 26.00 52.00 78.00 130.00 
Cee ieee ee es ee N 22.00 24.50 44.00 88.00 132.00 220.00 
radio homes; Fayette Co. 





oe ALONG ABOUT 4:00 
- WKBN-FM, Chan. 255, 98.9mc, 19kw, 
; WCHO, 500w-D, 1250ke, KBS pm 
itiiad RE daw HOME D 4.00 5.50 10.00 20.00 33.00 55.00 


ZANESVILLE, 40,517 pop.; 12,490 
WELLSTON, 5,691 pop.; Jackson Co. homes; 97.0% radio; 12,115 radio 
homes; Muskingum Co.; TV alloc.: 
Chan. 50. 










Out of the gates of over 600 factories the cars are rolling 
WKOV, 250w-D, 1570ke 
and radios are humming—as Toiedo’s 75,000 industrial 





D 250 3.00 6.00 7.50 15.00 25.00 





WHIZ, 250w, 1240kc, NBC, Pearson, 
Hooper, BMB 





k I f > : : i : 

workers head for home from 4:00 to 6:00 every evening ceeliet Oth hii peti, suniieion, 
; ; ; ; home and radio home figures given for a it 
Here’s a terrific audience with dollars to spend and it’s cities over 10,000. Sources: See fore- | D 6.50 8.00 11.00 22.00 33.00 55.00 


word. N 9.50 11.00 16.00 32.00 48.00 80.00 







dal-tianee lam aeleitoieen ie] alcte Mt oh AAs) 2 DMR lal- Macon Zelati- Met iehilela Man ialehi 
suggests they stop and shop--and buy—on the way home. 
Only radio can catch this buying potential as it passes the 0000 0000000000O0OO00OFOOOOOOOOOOO0FOO0OO0OOOOFO8 
store—and radio in Toledo is WSPD, OHIO’S Pioneer Sta- 


tion. Sell Toledo’s industrial workers—catch ‘em along 


TOLEDO’S LISTENERS 
ON WHEELS... 


Out of the gates of over 600 fac 
tories come 75,000 industrial 
workers. 


fe] ofolUh 61010 Mol ake} moric0 my Wi, tirelalo im MICO MAME Caat-TaMtalb arm ti 


rolUE Melate Miat-) ae Malctole(-oMalelaal 





LISTEN MOST 





g TO WSPD 
<= AM-TV alison 
~~ on Radio’s their companion . . . espe- 
cially WSPD radio . . . companion 


Represented Nationally 
by KATZ 


since 1921. 







Storer Broadcasting Company 


SPHSSSSSSSSSSSSSSSSSSSSSSSSSCSSS“SVsse 
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YOUNGSTOWN, OHIO 





132.00 


45,513 
radio 
Cos.; 

Bestg. 

Print- 


YOUNGSTOWN METROPOLITAN AREA 
POPULATION: 528,498—30th in U. S. 
RETAIL SALES: $536,904,000 

FOOD SALES: $142,746,000 





ates 

























90.00 
133.33 GENERAL MERCHANDISE SALES: $61,740,000 
. FURNITURE SALES: $27,038,000 
—_ AUTOMOTIVE SALES: $97,082,000 
DRUG SALES: $12,199,000 
60.00 EFFECTIVE BUYING INCOME: $893,055,000 
a E.B.1. PER CAPITA: $1,649 
adley- E.B.1. PER FAMILY: $5,903 
80.00 nn 4 poe Fong ya gg Buying Power (Copyright 1952, further reproduction not 
160.00 ' 
— YOUNGSTOWN HOOPER REPORT 
r Radio sets-in-use figures are high in Youngstown. 
130.00 Morning 19.5 Afternoon 24.3 Evening 28.1 
— WKBN has the greatest Share of Audience. 
19kw, Morning 40.8 Afternoon 43.2 Evening 41.0 
46 out of the top 60 Hooperated programs in Youngstown are on WKBN. 
a SOURCE: Report of C. E. Hooper, Inc. for Youngstown, Ohio, Dec. 1951 through March 1952. 
alloc.: 
WKBN BMB REPORT 
ner Daytime: 21 counties 224,180 families 759,970 listeners. 
55.00 Nighttime: 16 counties 214,450 families 726,985 listeners. 
} 80.00 


40% increase over 1946. 
84% listen from 3-7 times per week. 


SOURCE: BMB Station Audience Report, Study No. 2, Spring 1949. 1950 Census of Population. 








5000 watts 570kc. CBS 
REPRESENTED BY RAYMER 


SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS 





OHIO MARKET DATA BY COUNTIES 






















































1949 Mfg, 

1950 1950 1951 1949 Taxable 

1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- = Payrolls 

County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr, 
MGAIAB: 6.054: ec sinietors 20,499 21,705 —5.6 20,499 6,080 5,624 92.5 3,966 11,423 $ 5,676,315 4,650 314 124,000 
MNO Bis eat anrsicrsiaiette ses 88,183 73,303 20.3 53,664 34,519 25,959 25,440 98.0 18,370 100,049 9,656,449 24,578 12,358 9,906,000 
CS SEER OTT .. 33,040 29,785 10.9 16,810 16,230 10,234 9,947 97.2 7,508 34,380 6,394,383 10,690 4,748 3,249,000 
PN Seca acecasces 78,695 68,674 14.6 42,076 36,619 23,547 22,982 97.6 17,353 77,359 9,111,267 23,733 7,287 5,310,000 
SN <-bactararneie ta aiate 45,839 46,166 —0.7 16,505 29,334 12,092 11,499 95.1 9,642 33,724 2,789,394 9,475 1,230 970,000 
ON i sbib 0: bind calorie 30,637 28,037 9.3 12,005 18,632 9,199 8,960 97.4 7,048 31,616 11,004,305 9,869 3,654 2,148,000 
EE Soir secin owen 87,740 95,614 —8.2 45,786 41,954 25,803 24,719 95.8 20,983 58,700 4,651,780 17,812 4,443 2,925,000 
AGW ciccdsecsas coos 22,201 21,638 2.7 22,221 6,632 6,241 94.1 4,602 13,134 7,558,299 5,709 427 198,000 
MEE a. cremwaaiccaeen 147,203 120,249 22.4 103,909 43,294 41,105 40,036 97.4 29,254 147,113 10,581,084 36,668 28,156 24,228,000 
UIE sc atessdisdince<as 19,039 17,449 9.1 4,244 14,795 5,392 5,171 95.9 3,821 11,419 3,381,420 5,220 1,110 782,000 
CHAMPGIEN 22.60.0000 26,793 25,258 6.1 9,335 17,458 8,177 7,915 96.8 6,321 24,414 11,000,774 8,225 1,155 825,000 
MN ix ecadarn cies nee 111,661 95,647 16.7 82,284 29,377 32,877 32,055 97.5 24,258 115,964 11,178,250 29,871 18,347 14,730,000 
Co i ae 42,182 34,109 23.7 42,182 12,146 11,648 95.9 7,993 27,363 5,444,782 10,757 736 310,000 
a eee ~. 25,572 22,574 13.3 7,387 18,185 7,747 7,484 96.6 5,781 29,195 11,578,756 7,927 1,127 700,000 
Columbiana. .... 2.2.0.6. 98,920 90,121 9.8 59,247 39,673 28,964 28,153 97.2 21,437 95,087 7,623,125 25,484 12,291 9,066,000 
oo : a re 31,141 30,594 1.8 11,675 19,466 9,578 9,195 96.0 7,208 26,555 5,721,087 8,833 3,978 2,449,000 
CHOMIOEE — bce diccacsaws 38,738 35,571 8.9 24,893 13,845 12,036 11,735 97.5 9,334 41,225 9,192,527 12,370 5,074 4,003,000 
CUPMROGE 2 o5cisc stun 1,389,532 1,217,250 14.2 1,363,764 25,768 405,248 398,359 98.3 318,772 1,733,424 8,339,720 364,985 248,906 213,107,000 
NI ce Sani aitia ak ae eee 41,799 38,831 7.6 8,859 32,940 12,554 12,127 96.6 9,443 42,854 18,684,005 13,561 1,418 733,000 
TIORERCE vccccscsccccss SOMES 24,367 6.4 13,894 12,031 7,683 7,453 97.0 5,944 27,377 8,412,613 8,268 2,411 1,812,000 
DOIAWATC cccceccccccee 30,278 26,780 13.1 11,804 18,474 8,484 8,204 96.7 6,366 25,979 8,875,130 8,737 1,047 713,000 
ES nT 52,565 43,201 21.7 31,890 20,675 15,655 15,326 97.9 10,918 56,007 5,284,762 15,439 8,038 6,257,000 
NIN 5: Sire ered aie ace aca 52,130 48,490 7.5 24,180 27,950 15,521 14,993 96.6 11,470 41,457 10,445,321 14,421 6,465 4,135,000 
DUES cuca scuschacaes 22,554 21,385 5.5 10,560 11,994 6,709 6,347 94.6 4,916 23,410 10,939,152 6,464 828 452,000 
PPAMEUN icccccsccsces BUOGID 388,712 29.5 441,819 61,591 145,388 142,771 98.2 96,785 540,855 11,269,793 127,390 59,215 44,149,000 
MUR <i acaerettve pieceermmarica 25,580 23,626 8.3 3,494 22,086 7,570 7,359 97.1 5,823 27,398 14,217,337 8,738 1,885 1,155,000 
ERC ee 24,910 24,930 —0.1 7,871 17,039 6,319 5,807 91.9 3,995 14,672 3,735,649 4,474 199 98,000 
Geauga .. ee 26,646 19,430 37.1 26,646 7,304 7,019 96.1 4,255 18,134 5,158,258 7,821 1,518 1,065,000 
RE Pos Seihrace sae .... 58,892 35,863 64.2 33,030 25,862 16,042 15,448 96.3 8,281 42,692 10,711,923 15,518 1,672 1,173,000 
IN ic sinesctwceee's 38,452 38,822 —1.0 14,739 23,713 11,343 10,821 95.4 8,808 29,786 3,210,131 8,656 2,877 1,781,000 
MEOUEOR 6.6.0 0ccccesies 723,952 621,987 16.4 669,807 54,145 223,088 217,288 97.4 166,269 844,030 6,554,843 155,203 119,522 91,779,000 
a es 44,280 40,793 8.5 26,132 18,148 14,026 13,731 97.9 10,773 46,436 13,075,124 14,597 4,339 2,780,000 
NN ik 68 Bake nance 28,673 27,061 6.0 12,115 16,558 8,678 8,366 96.4 6,739 23,349 11,303,941 8,426 1,354 757,000 
MEOPENBOR 665s 50s 50 aie 19,054 20,313 —6.2 3,020 16,034 5,618 5,376 95.7 4,368 12,768 2,364,621 5,351 1,024 820,000 
MN ce cia nines sews 22,423 22,756 —15 5,335 17,088 6,669 6,489 97.3 5,525 22,705 12,937,559 7,611 583 313,000 
RN eee 28,188 27,099 4.0 9,988 18,200 8,659 8,235 95.1 6,428 24,666 10,278,456 8,141 1,447 704,000 
NE ab: causa acuinecoece 19,520 21,504 —9.2 5,972 13,548 5,751 5,435 94.5 4,396 14,217 1,697,443 4,859 1,130 718,000 
ee ee 18,760 17,876 4.9 18,760 4,854 4,471 92.1 2,994 10,495 8,382,229 4,086 194 103,000 
PRMD Scvcsasivindscicaace 39,353 34,800 13.1 18,456 20,897 11,660 11,403 97.8 8,820 39,086 9,154,299 12,124 3,274 2,058,000 
MEE <a cocmaneeunie 27,767 27,004 2.8 12,195 15,572 7,846 7,360 93.8 5,463 21,059 1,956,720 5,703 2,079 1,419,000 
IR aig cra sins-oeececine 96,495 98,129 —1.7 47,589 48,906 26,807 25,896 96.6 21,380 88,201 2,280,651 19,645 11,033 9,480,000 
ME acdGdcnseeusns vas 35,287 31,024 13.7 12,185 23,102 10,462 10,159 97.1 7,749 35,421 8,569,257 10,464 4,833 3,908,000 
BEND. kanenccadennacamas 75,979 50,02u 51.9 43,049 32,930 21,869 21,607 98.8 12,959 67,359 4,593,478 24,165 9,006 7,449,000 


EE ti al > 148 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. (Continued on page 148) 







WXEL Expands! 


¢ Four completely equipped 
modern studios * Theatre 
Studio in the heart of Cleve- 
land * 300 Seats * Large 
screen projection * Award 
winning Mobile unit and 
Remote Crew ° Cleveland's 
largest television production 
plant ¢ 14 television cameras 
¢ Sound movie cameras * 
Latest film equipment. 










TELEVISION 


Represented Nationally by the Katz Agency Inc. 


CHANNEL 9 
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pAduertisens Fiud 


WJW 


INDIAN TALK 
MAKE HEAP BIG 
WAMPUM... 





For Better Sales 
Results in the Rich 
“Greater Cleveland 

Market’-buy WJW 


* (Cleveland's Strongest Signal 
*& Best Local Programs 
% Favorite Network Shows 


%& Sales Minded Merchandising 


Call H-R Representatives—or ask Hal Waddell, 


National Sales Manager for details—availabilities. 


STATION 






























1950 1940 
County Population Population 
LO@WEENCE .nccccccccccs 49,115 46,705 
EEE -s. acdcnbaeesiene 70,645 62,279 
ES RS Se 31,329 29,624 
MEY <c.cciccmewecanneas 148,162 112,390 
REE ern 395,557 344,333 
IN 0.040.600 seenealen 22,300 21,811 
ee rrr 257,629 240,251 
DE weccccccndwaeses 49,959 44,898 
DED ‘Crcccnssaceaane 40,417 33,034 
RR asiscec-6:aieeaace phic kien 23,227 24,104 
= ee 28,311 26,256 
Miami ... S i 61,309 52,632 
Monroe ..... 15,362 18,641 
Montgomery 398,441 295,480 
Morgan ...... é 12,836 14,227 
PEMETOW coccasccce co sae 15,646 
DEUARINGUM $3... cccicceces 74,535 69,795 
ED o.c.cne. cb ccensessne 11,750 14,587 
ES See reese 29,469 24,360 
PE genetccnaeeces 15,047 15,527 
Sea a 28,999 31,087 
EE! nicteccecawens 29,352 27,889 
ET  citahobeweacdsdaas 14,607 16,113 
POFCEBO cccccccccescess 63,954 46,660 
ED do.cciecdnéenceecee 27,081 23,329 
are 25,248 25,016 
PE cccccceccecese 91,305 73,853 
RE eee 54,424 52,147 
CS ERO 46,114 41,014 
DE cecetccoscecneuns 82,910 86,565 
er 52,978 48,499 
eee 28,48: 26,071 
|, ere rrerr 283,194 234,887 
PNNEE. ccuvecececevacse 410,032 339,405 
EEUU ac cccccccecces 158,915 132,315 
TFUBORTAWES ccccccecnce 70,320 68,816 
PLY Seine Gide cacaaenod 20,687 20,012 
We WES .cccccccccess 26,971 26,759 
ME abcess cccescunnns 10,759 11,573 
III <u a.-c:a-ck-s de amas 38,505 29,894 
WORMNGION 2... cccceces 44,407 43,537 
MEE sacs cacnereceees 58,716 50,520 
err yer rere 26,202 25,510 
MEE, dcccrnccecncecéaes 59,605 51,796 
RINNE. c.aveccnetaeaen 19,785 19,218 














OHIO MARKET DATA BY COUNTIES (Continued from page 146) 


1949 Mfg, 

1950 1950 1951 1949 Taxcble 

Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- = Payroll; 
Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr, 
8.2 20,431 28,684 13,437 12,604 93.8 8,520 31,679 2,205,153 8,516 3,639 2,562,000 
13.4 36,928 33,717 21,590 20,921 96.9 15,759 64,530 11,298,352 20,547 5,212 4,116,000 
5.8 10,232 21,097 9,787 9,503 97.1 7,614 35,066 9,247,252 9,542 893 622,000 
31.8 102,665 45,497 41,459 40,713 98.2 27,895 144,886 10,719,748 40,988 29,378 23,590,000 
14.9 353,218 42,333 116,662 114,679 98.3 89,929 494,560 8,533,988 114,165 63,892 61,764,000 
2.2 5,222 17,078 5,938 5,641 95.0 4,309 25,535 12,400,996 5,716 619 394,000 
7.2 213,327 44,302 70,379 68,400 97.2 53,413 286,380 6,309,206 63,207 49,991 41,490,000 
11.3 33,817 16,142 15,056 14,634 97.2 11,289 57,221 8,370,428 14,610 4,985 3,953,000 
22.3 13,063 27,354 12,002 11,762 98.0 8,328 40,381 8,607,428 13,068 3,421 2,191,000 
—3.6 7,102 16,125 6,811 6,361 93.4 4,895 15,917 2,785,019 4,542 375 191,000 
7.8 5,703 22,608 7,773 7,555 97.2 5,818 29,979 12,821,870 8,758 2,816 1,797,000 
16.5 31,412 29,897 18,703 18,366 98.2 13,867 60,472 12,250,405 18,612 7,077 5,152,000 
—17.6 15,362 4,520 4,181 92.5 3,224 6,895 2,925,662 3,589 95 32,000 
34.8 335,936 62,505 114,854 112,557 98.0 76,034 459,762 10,770,685 111,260 86,711 74,222,000 
—9.8 12,836 3,852 3,652 94.8 2,928 8,355 2,963,951 3,188 241 126,000 
9.7 17,168 5,022 4,826 96.1 3,695 10,327 6,666,164 5,226 893 691,000 
6.8 40,517 34,018 22,081 21,352 96.7 17,252 70,010 5,906,363 18,585 9,236 6,183,000 
—19.4 11,750 3,457 3,198 92.5 2,722 5,739 2,616,764 3,016 136 61,000 
21.0 5,541 23,928 8,787 8,594 97.8 6,026 26,105 5,191,415 9,283 2,679 2,175,000 
—3.1 15,047 4,489 4,332 96.5 3,642 9,917 7,377,735 4,816 333 216,000 
—6.7 7,193 21,806 8,454 8,082 95.6 6,708 18,901 2,879,877 7,332 2,019 1,230,000 
5.2 8,723 20,629 7,464 7,053 94.5 5,527 23,181 13,104,875 7,223 894 600,000 
—9.3 14,607 3,846 3,504 91.1 2,373 6,530 2,359,687 2,969 54 20,000 
37.1 28,394 35,560 17,482 17,027 97.4 11,221 49,982 7,161,054 18,197 5,583 4,388,000 
16.1 4,242 22,839 7,978 7,723 96.8 5,743 19,689 11,381,346 8,357 490 271,000 
0.9 2,962 22,286 6,916 6,729 97.3 5,621 21,067 13,637,945 7,867 856 473,000 
23.6 58,553 32,752 26,436 25,828 97.7 17,986 98,318 6,551,384 26,581 18,895 15,711,000 
44 20,133 34,291 14,759 14,021 95.0 10,270 43,084 9,406,176 12,637 3,928 2,749,000 
12.4 23,589 22,525 13,790 13,473 97.7 10,506 46,651 10,403,761 14,453 5,598 3,898,000 
—4.2 44,165 38,745 23,638 22,503 95.2 17,305 67,610 3,373,481 17,078 10,506 7,323,000 
9.2 31,016 21,962 15,269 14,872 97.4 11,673 54,040 9,656,600 16,008 8,739 6,438,000 
9.3 11,491 16,997 8,230 8,032 97.6 6,273 25,632 10,125,405 8,932 3,463 2,572,000 
20.6 201,772 81,422 80,906 79,126 97.8 56,730 309,904 11,058,524 75,743 58,627 47,986,000 
20.8 352,196 57,836 119,317 117,289 98.3 85,603 464,543 4,698,268 114,256 85,718 71,407,000 
20.1 98,611 60,304 44,541 43,472 97.6 30,285 135,072 6,705,421 43,901 39,498 33,146,000 
2.2 38,360 31,960 20,869 20,139 96.5 16,304 61,795 6,401,601 19,753 7,946 5,604,000 
3.4 4,256 16,431 6,158 5,979 97.1 4,982 17,002 9,980,611 6,473 773 557,000 
0.8 13,166 13,805 8,391 8,190 97.6 6,750 27,079 10,252,061 8,813 2,186 1,425,000 
—7.0 10,759 2,925 2,688 91.9 1,920 3,935 905,005 2,089 271 152,000 
28.8 10,006 28,499 10,789 10,433 96.7 7,061 29,496 8,922,462 10,532 1,913 1,445,000 
2.0 16,006 28,401 13,230 12,476 94.3 9,151 33,889 4,532,028 11,493 2,760 1,741,000 
16.2 22,968 35,748 16,137 15,572 96.5 11,428 60,172 15,774,308 17,246 6,255 4,679,000 
2.7 10,232 15,970 8,276 8,077 97.6 6,770 27,239 9,544,331 8,970 2,076 1,358,000 
15.1 25,902 33,703 16,831 16,444 97.7 12,926 47,506 16,785,211 18,556 4,926 4,403,000 
3.0 7,657 12,128 5,885 5,685 96.6 4,679 18,980 9,356,905 6,422 1,015 669,000 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 





for BEST RESULTS in... AKRON 
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for Best Results . . . for Saturation 
for Lowest Cost Per Thousand 
for Vigorous Merchandising Support 





ONE OF OHIO’S OUTSTANDING INDEPENDENT STATIONS 
SEE YOUR FORJOE MAN FOR DETAILS 
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49 Wifg, 
Taxcble 
Payroll; 
Ist Qtr, 


eel 


1sting 


In some countries products are endorsed by the 


Crown, and bear the arms of the royal family. 
That gives them prestige which stimulates sales. 

But in democratic America our products are 
endorsed solely by the approval of the American 
people, and are identified by brand names and 
trademarks that have won esteem the hard way. 

Here every product must stand on its own feet, 
and fight for survival in the intense competition 
of the market place. 

Here there is no easy road to popularity or 
leadership—no suggestion from government as to 
what you shall buy or what you shall pay. Under 
our brand system, which is the very keystone in 
the structure of our free economy, people can 


separate the wheat from the chaff and make their 
] 


purchases solely on the basis of merit and appeal 
to their personal tastes and preferences. 





Our system of brand names and advertising is 
important to the American way of life for two 
other basic reasons: 


1. It develops broad markets for our goods, which in 
turn stimulate volume production. As a result, many 
conveniences that would otherwise be luxuries can 


be sold at prices almost everyone can afford. 


2. Brand competition spurs our manufacturers to 
greater efforts to please us. And this results in con- 
stant product improvement and the birth of many 


new products to add to our comfort and happiness. 


6 w o 
Getting this story across, simply, clearly, is an 
important job—a task that calls for the concen- 
trated efforts of all who have a stake in the success 
of manufacturers’ brand names. 


ay, aay are 


INCORPORATED 


A NON-PROFIT EDUCATIONAL FOUNDATION 
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OKLAHOMA 


SPOT RATE FINDER 


ADA, 15,995 pop.; 5,108 homes; 92.3% 
radio; 4,715 radio homes; Ponto- 
toc Co.; TV alloc.: Chan. 50 

KADA, 250w, 1230ke, ABC, Taylor, 
Conlan, BMB 

SB IM 5M 15M 30M 1Hr 


D 450 4.50 7.50 12.00 18.00 30.00 
N 6.00 6.00 10.00 16.00 24.00 40.00 


ALTUS, 9,735 pop.; Jackson Co.; TV 
alloc.: Chan, 36. 

KWHW, 250w, 1450ke, MBS 

D 2.70 3.60 9.00 13.50 21.60 36.00 

N 2.70 3.60 9.00 13.50 21.60 36.00 


ALVA, 6,505 pop.; Woods Co.; TV 
alloc.: Chan, 30. 


ANADARKO, 6,184 pop.; Caddo Co.; 
TV alloc.: Chan, 58. 


ARDMORE, 17,890 pop.; 5,868 homes; 
88.2% radio; 5,176 radio homes; 
Carter Co.; TV alloc.: Chan. 55. 
KVSO, 250w, 1240kc, ABC, Taylor 
D 4.50 4.50 7.50 12.00 18.00 30.00 
N 4.50 4.50 7.50 12.00 18.00 30.00 


BARTLESVILLE, 19,228 pop.; 6,228 
homes; 95.5% radio; 5,948 radio 
homes; Washington Co.; TV alloc.: 
Chan. 62. 

KWON, 250w, 1400kc, MBS 

D 9.00 20.00 36.00 60.00 

N 9.00 20.00 36.00 60.00 


BLACKWELL, ad pop.; Kay Co.; TV 
alloc.: Chan, 


CHICKASHA, a pop.; 5,054 homes; 
89.3% radio; 4,513 radio homes; 
Grady Co.; TV alloc.: Chan, 64. 


KWCO, 250w, 1560ke, MBS 


‘ 4.50 9.00 18.00 27.00 45.00 
N 4.00 4.50 9.00 18.00 27.00 45.00 


CLAREMORE, ag pop.; Rogers Co.; 
TV alloc.: Chan. 15. 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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a MAP 
OKLAHOMA 


(3) Location of City and number of 
Standard (AM) Broadcasting Stations 


2) Number of FM Broadcasting Stations 
& Number of Telecasting Stations 


Scale of Mle 
2 a 7510) 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
> 1952. Broadcasting Publications, Inc. 


* * * 


CLINTON, gg & pop.; Custer Co.; TV 
alloc.: Chan. 


KWOE, lkw-D, thie. Best 
SB IM 5M 15M 30M 1Hr 


D 10.00 17.50 33.60 56.00 
N 10.00 17.50 33.60 56.00 
CUSHING, 8,414 pop.; Payne Co. 


KWHP, 500w-D, 1600ke 
(CP) 


(Continued on page 152) 
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New Merchandising Service 


THE OKLAHOMA NETWORK 
MERCHANDISING PLAN (5S 
AN IMPORTANT ADDED 
SERVICE FOR ADVERTISERS. 


The combined coverage of the Oklahoma 
Network equals the 21st. Market of the 
United States. Check these important 
points: 


35.77% 


You cannot cover the state of Oklahoma without 
using the Oklahoma Network. 


The retail sales in the non-metropolitan areas of 
Okiahoma are almost twice the metropolitan sales. 


NON-METROPOLITAN AREAS 
NON-METROPOLITAN AREAS 
NON-METROPOLITAN AREAS 


The Conlan study for the Network, just released, 
shows that the Oklahoma Network dominates the 
areas they serve. 


| METROPOLITAN. AREA 
METROPOLITAN AREAS 


Ask the 0. L. TAYLOR COMPANY 


for further details. 
OKLAHOMA RETAIL OKLAHOMA FOOD OKLAHOMA DRUG 


SALES (1950) SALES (1950) SALES (1950) 


()KLAHOMA NETWORK 


KBIX, Muskogee; KCRC, Enid; KADA, Ada; KWSH, Tri-Cities; KSWO, Lawton; KTMC, McAlester; KVS9, Ardmore 
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OKLAHOMA 
SPOT RATE FINDER 
(Continued from page 150) 
DUNCAN, 15,325 pop.; 4,896 homes; 


92.4% radio; 4,524 radio homes; 
Stephens Co.; TV alloc.: Chan. 39. 


KRHD, 250w-D, 100w-N, 1350kc, MBS. 


SB IM 5M 15M 30M 1Hr 
D 4.63 4.63 8.46 18.00 30.00 50.00 
N 5.79 5.79 10.58 22.50 37.50 62.50 
DURANT, 10,541 pop.; 3,276 homes; 
90.1% radio; 2,952 radio homes; 


Bryan Co.; TV alloc.: Chan. 27. 
KSEO, 250w-D, 750ke 
D 3.00 4.50 6.00 18.00 27.00 40.00 


KSEO-FM, Chan, 107.3mc, lkw, 
Bonus 


ELK CITY, 7,962 pop.; Beckham Co.; 
TV alloc.: Chans, 12, 15. 

KASA, 250w, 1240kc, MBS 

D 3.50 4.50 9.00 16.00 24.00 40.00 

N 3.50 4.50 9.00 16.00 24.00 40.00 


EL RENO, 10,991 pop.; Canadian Co.; 
TV alloc.: Chan, 56. 


ENID, 36,017 pop.; 11,647 homes; 93.4% 
radio; 10,878 radio homes; Gar- 
field Co.; TV alloc.: Chans. 5, 21, *27. 


296, 





2 AM affiliates, average 1-time rates 





D 5.44 5.70 11.88 19.00 28.50 47.50 

N 17.68 8.55 17.82 28.50 42.75 71.25 

~— lkw, 1390kc, ABC, Taylor, Con- 
an 

D 6.00 6.00 12.50 20.00 30.00 50.00 

N 9.00 9.00 18.75 30.00 45.00 75.00 


KGWA, lkw, 960kc, MBS, Rambeau 

D 4.88 540 11.25 18.00 27.00 45.00 

N 6.37 8.10 16.88 27.00 40.50 67.50 

FREDERICK, 5,467 pop.; Tillman Co.; 
TV alloc.: Chan. 44. 

KTAT, 250w-D, 1570kc, KBS, Best 

D 


2.25 5.00 9.00 18.00 30.00 51.00 
GUTHRIE, 10,113 pop.; 3,265 homes; 
89.9% radio; 2,935 radio homes; 


Logan Co.; TV alloc.: Chan. 48. 
GUYMON, 4,718 pop.; Texas Co.; 
alloc.: Chan. 20. 
KGYN, 1kw-D, 1220kc, BMB, Conlan 
D 3.95 5.70 10.00 18.00 33.00 57.00 
HOBART, 5,380 pop.; Kiowa Co.; 
alloc.: Chan, 23. 
KTJS, 250w-D, 1420kce 
D 460 6.10 11.00 17.50 33.00 56.00 


HOLDENVILLE, Hughes 
Co.; TV alloc:. 


TV 
TV 


6,192 pop.; 
Chan. 14. 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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HUGO, 5,984 pop.; 
alloc.: Chan, 21. 


KIHN, 250w, 1340ke 
SB 1M 


Choctaw Co.; TV 


5M 15M 30M 1Hr 


D 3.00 3.75 6.30 12.60 21.00 35.00 
N 3.00 3.75 6.30 12.60 21.00 35.00 


LAWTON, 34,757 pop.; 10,658 homes; 
88.7% radio; 9,454 radio homes; 
Comanche Co.; TV alloc.: Chans. 7, 
*28, 34. 

KSWO, ikw, 1380kc, ABC, Taylor, 
Conlan 

D 6.00 6.00 10.00 16.00 24.00 40.00 

N 9.00 9.00 15.00 24.00 36.00 60.00 


McALESTER, 17,878 pop.; 5,118 homes; 
89.2% radio; 4,565 radio homes; 
Pittsburg Co.; TV alloc.: Chan. 47. 


KNED, 1ikw-D, 1150ke 


D 5.00 6.00 10.00 20.00 35.00 60.00 
KTMC, 250w, 1400kc, ABC, Taylor 

D 4.50 4.50 7.50 12.00 18.00 30.00 
N 4.50 4.50 7.50 12.00 18.00 30.00 


MIAMI, 11,801 pop.; 3,853 homes; 90.8% 
radio; 3,499 radio homes; Ottawa 
Co.; TV alloc.: Chan. 58. 

KGLC, ikw, 910ke 

D 4.00 6.00 11.25 18.00 27.00 45.00 

N 6.00 9.00 15.00 24.00 36.00 60.00 


MUSKOGEE, 37,289 pop.; 12,063 homes; 
88.8% radio; 10,712 radio homes; 
=a Co.; TV alloc.: Chans. 8, 

5, 66. 





2 AM affiliates, average 1-time rates 
D 4.00 6.25 10.50 17.00 25.50 42.50 
N 4.00 7.00 11.50 18.50 30.00 50.00 





KBIX, 250w, 1490kc, ABC, Taylor, Con- 
lan, BMB 

D 4.00 6.00 10.00 16.00 24.00 40.00 

N 4.00 6.00 10.00 16.00 24.00 40.00 
KBIX-FM, Chan. 253, 98.5mc, 3.3kw, 
Bonus 


KMUS, 1kw-D, 500w-N, 1380kc, MBS, 
Pearson 

6.50 11.00 18.00 27.00 45.00 

N 8.00 13.00 21.00 36.00 60.00 

KMUS-FM, Chan. 268, 101.5mc, 8.7kw, 
Bonus 


NORMAN, 27,006 pop.; 6,388 homes; 
94.8% radio; 6,056 radio homes; 
ee Co.; TV alloc.: Chans, 31, 

KNOR, 250w, 1400kce 

(Rates not available) 


OKLAHOMA CITY, 243,504 pop.; 78,879 
homes; 93.3% radio; 73,594 radio 
homes; Oklahoma Co.; TV _ alloc.: 
Chans. 4 (WKY-TV), 9, *13, 19, 25. 


4 AM affiliates, average 1-time rates 
D 20.05 18.38 21.67 45.25 67.25 125.00 
N 26.00 25.75 36.67 79.75 120.25 198.75 


— 


3 AM non-affiliates, 
rates 
D_ 17.25 





average 1-time 
8.60 13.50 23.67 39.17 61.00 





KBYE, 1lkw-D, 830kc, Radio Reps 
D 7.20 15.00 24.00 40.00 
KLPR, 1kw-D, 1140ke 

D 10.00 12.00 20.00 40.00 
(1 hour rate on request) 

KOCY, 250w, 1340kc, MBS, Walker 

D 7.00 12.50 25.00 35.00 60.00 
N 10.00 20.00 45.00 70.00 120.00 
KOMA, 50kw, 1520kc, CBS, Avery- 
Knodel, Conlan 

D 15.00 20.00 30.00 40.00 80.00 150.00 
N_ 30.00 40.00 50.00 90.00 160.00 275.00 
KOMA-FM, Chan. 234, 94.7mc, 57kw, 
Bonus 


60.00 






Marketbook 


MARKET INDICATORS FOR OKLAHOMA 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
SIDED. aise anise a Giers-sen arate 2,233,351 50 2,336,434 40 
Urban Population ........ ian 1,139,481 50 (1) 879,663 ’40 
Rural Population ........... - 1,093,870 °50 (1) 1,456,771 °40 
MI EINER, 0.555 51a sseie x iwracdaiore 663,262 ’50 610,481 40 
Percentage Radio ........0.00 89.5% ’50 68.8% 40 
SM EEOINO ooo 5 5.4,30554.0.4:6.0:0 : 594,198 ’50 405,754 °40 
eee re $1,823,868,000 ’51 $1,634,205,000 48 
NII i565 <10/0. acess ois ee 865,530 751 831,368 50 
I iicicie ciaseitiiccanine cars 596,700 °52 343,000 °45 
New Construction ............. $ 279,900,000 °47 $ 109,200,000 40 
Internal Revenue Collections... $ 494,417,418 ’51 $ 413,470,362 50 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 


* 


KTOK, 5kw-D, 1kw-N, 1000kc, ABC 
SB 1M 5M 15M 30M 1Hr 

D 12.15 13.50 22.50 36.00 54.00 90.00 

N_ 18.00 20.00 40.00 64.00 96.00 100.00 

KTOW, 250w-D, 800kc, Rambeau 

D 17.25 13.50 27.00 37.50 62.00 

WKY, 5kw, 930kc, NBC, Katz 

D_ 33.00 33.00 80.00 120.00 200.00 

N_ 33.00 33.00 120.00 180.00 300.00 

WKY-TV, Chan. 4, 8.3kw-aur.; 16.9kw- 


vis., Katz 

N 110.00 220.00 330.00 550.00 

OKMULGEE, 18,317 pop.; 5,829 homes; 
87.7% radio; 5,112 radio homes; 
Okmulgee Co.; TV alloc.: Chan. 26. 


KHBG, 250w, 1240kc, MBS, KBS, Pear- 


son 
5.50 8.00 13.00 24.00 45.00 
N 5.50 8.00 13.00 24.00 45.00 


PAULS VALLEY, 6,896 pop.; 
Co., TV alloc.: Chan. 61. 

KVLH, 250w-D, 1470kc, Best 

D 3.50 4.00 9.00 15.00 25.00 40.00 


PONCA CITY, 20,180 pop.; 6,563 homes; 
94.3% radio; 6,189 radio homes; 
Kay Co.; TV alloc.: Chan. 40. 

WBBZ, 250w, 1230kc, MBS 

D 6.00 8.00 12.50 20.00 30.00 50.00 

N 6.00 8.00 12.50 20.00 30.00 50.00 


PRYOR CREEK, 4,486 pop.; Mayes Co.; 
TV alloc.: Chan, 54. 

KOLS, 250w-D, 1570ke 

D 1.50 2.50 5.00 12.00 22.00 40.00 


SAPULPA, 13,031 pop.; 4,123 homes; 
88.3% radio; 3,641 radio homes; 
Creek Co.; TV alloc.: Chan. 42. 


SEMINOLE, 11,863 pop.; 3,589 homes; 
90.6% radio; 3,252 radio homes; 
Seminole Co.; TV alloc.: Chan, 59. 


SHAWNEE, 22,948 pop.; 7,380 homes; 
91.3% radio; 6,738 radio homes; 
a Co.; TV alloc.: Chan. 


Garvin 


KGFF, 250w, 1450kc, MBS, Taylor 
D 4.50 4.50 7.50 12.00 18.00 30.00 
N 4.50 4.50 7.50 12.00 18.00 30.00 


STILLWATER, 20,238 pop.; 4,897 homes; 
94.9% radio; 4,647 radio homes; 
Payne Co.; TV alloc.: Chans, 29, *69. 
KSPI, 250w-D, 780kc, MBS 

D 4.00 6.00 9.00 15.00 25.00 40.00 
N 6.00 9.00 12.00 20.00 30.00 50.00 
KSPI-FM, Chan. 230, 93.9mc, llkw, 
(Bonus daytime only) 

N 4.00 6.00 9.00 15.00 25.00 40.00 


Che Standar d of Excellence in Cover age Naps 


TIME SAVERS 





TIME-PROVEN 


1952 DATA e¢ 32 Coordinated, Accurate Items 


Over 600 Produced, Write for Samples and Prices 


BROADCASTING e 


TIME SELLERS 



























% 





TULSA, 182,740 pop.; 
94.9% radio; 55,668 
Tulsa Co.; TV_alloc.: 
(KOTV(TV)), *11, 17, 23. 


58,660 homes; 
radio homes; 
Chans. 2, 6 





3 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M I1Hr 


D 13.00 15.33 29.17 48.33 73.33 126.67 
N 26.00 30.67 58.33 96.67 146.67 253.33 


3 AM _ non-affiliates, average 1-time 
rates 

D 8.50 10.50 17.33 33.67 58.00 95.00 

N 10.50 14.50 26.50 48.00 77.00 125.00 








KAKC, lkw, 970kc, Walker 
D_ 8.00 12.00 20.00 35.00 60.00 100.00 
N 12.00 20.00 35.00 60.00 100.00 160.00 
KAKC-FM, Chan. 238, 95.5mc, 8.2kw, 
Bonus 
KFMJ, 1kw-D, 1050kc, Dora-Clayton, 
Indie Sales 
14.00 30.00 60.00 
KOME, 5kw-D, 1lkw-N, 1300kc, Pearson 
D 9.00 9.00 18.00 36.00 54.00 90.00 
N 9.00 9.00 18.00 36.00 54.00 90.00 
KOTV (TV), Chan. 6, 8.5kw-aur,; 
16.55kw-vis.; ABC, CBS, NBC, Du- 
Mont, Young 
D 60.00 60.00 175.00 120.00 180.00 300.00 
N 100.00 100.00 125.00 200.00 300.00 500.00 


KRMG, 50kw-D, 25kw-N, 740kc, ABC, 


Blair 

D 14.00 14.00 25.00 45.00 70.00 130.00 

N 28.00 28.00 50.00 90.00 140.00 260.00 

KTUL, 5kw, 1430kc, CBS, Avery- 
Knodel, BMB, Hooper 

D 12.00 12.00 20.00 40.00 60.00 100.00 

N 24.00 24.00 40.00 80.00 120.00 200.00 

KTUL-FM, Chan, 246, 97.1lmc, 2.6kw, 
Bonus 


KVOO, 50kw, 1170kc, NBC, Petry, 
BMB, Hooper 


D 20.00 42.50 60.00 90.00 150.00 
N 40.00 85.00 120.00 180.00 300.00 


VINITA, 5,518 pop.; Craig Co.; TV 
alloc.: Chan. 28. 


WEWOKA, 6,747 pop.; Seminole Co. 
KWSH, lkw, 1260kc, ABC, MBS, BMB 





D 6.00 6.00 12.50 20.00 30.00 50.00 

N 9.00 9.00 18.75 30.00 45.00 175.00 

WOODWARD, 5,915 pop.; Woodward 
Co.; TV alloc.: Chan. 8. 

KSIW, 250w, 1450kc, MBS 

D 3.50 5.25 8.00 16.00 24.00 40.00 

N 3.50 5.25 8.00 16.00 24.00 40.00 


Telecasting 


@ ONE OPERATION 
@ ONE NETWORK—CBS 


@ ONE REPRESENTATIVE \ | 


















































































OKLAHOMA MARKET DATA BY COUNTIES 


1950 1940 Percentage Urban Racal 1950 1950 Percentage 1940 Retail sales 1949 1949 ae 1950 
County Population Population Increase Population Population Homes Radio Homes Radio RadioHomes ($ 000) Farm Income Automobiles Income Employed 
ON Feacasceweseumedls 14,918 15,755 —5.3 14,918 3,874 3,150 81.3 1,412 4,063 $ 2,034,841 1,646 $ 881 3,830 
PEEL id widacweneaeecwe 10,699 14,129 —24.3 2,635 8,064 3,501 3,256 93.0 3,127 8,270 10,508,548 3,614 2,318 3,889 
NMI da. dneaeauaekeuaaln 14,269 18,702 —23.7 2,653 11,616 3,779 3,061 81.0 1,787 5,691 2,758,344 1,742 1,252 3,942 
MONE sedate snde anes 7,411 8,648 —14.3 7,411 2,240 2,018 90.1 1,578 4,152 13,736,870 2,329 2,941 2,704 
TOOMOE oc siesccccnccs 21,627 22,169 —2.4 11,324 10,303 6,758 5,974 88.4 3,924 20,712 8,929,272 6,529 2,481 7,752 
IE: 5. ccthaeu Winn eases 15,049 18,543 —18.8 3,249 11,800 4,609 4,079 88.5 3,125 11,998 9,417,104 4,548 2,124 5,261 
MR. a. claret a Sbinace tice aura 28,999 38,138 —24.0 10,541 18,458 8,369 7,356 87.9 5,643 18,567 5,667,881 6,334 1,417 8,545 
MND, a 4 os kieiecoinacacecnies 34,913 41,567 —16.0 6,184 28,729 10,004 8,844 88.4 6,526 24,012 15,265,220 8,736 1,959 10,085 
COOMIAM . cikccccéaciens 25,644 27,329 —6.2 10,991 14,653 7,559 7,000 92.6 5,427 19,838 11,041,094 7,183 2,570 8,806 
NE cab sciniisiasecnine 36,455 43,292 —15.8 20,468 15,987 11,165 9,803 87.8 7,121 30,029 2,437,746 9,301 2,353 12,024 
CROOE  ciccsissasccscs 18,989 21,030 —9.7 4,750 14,239 4,863 3,890 80.0 1,821 6,539 1,676,687 2,446 1,178 4,648 
eee 20,405 28,358 —28.0 5,984 14,421 5,721 4,697 82.1 3,091 9,761 2,075,238 2,585 1,096 5,719 
RMUNENON. io cca hakeidae 4,589 3,654 25.6 4,589 1,340 1,202 89.7 671 4,597 10,556,834 1,450 3,355 1,750 
RENEE Sibcnkcad denne 41,443 27,728 49.5 27,006 14,437 10,280 9,458 92.0 5,087 23,315 3,111,511 8,831 2,545 12,774 
EEE ee Pe 8,056 12,811 —37.1 8,056 2,248 1,900 84.5 1,430 2,937 2,219,712 1,163 1,185 2,437 
GOMMADCHE sicccccccses 55,165 38,988 41.5 34,757 20,408 15,117 13,348 88.3 6,259 49,028 5,308,139 11,874 2,736 14,317 
MOEN. (wkvnees semnnkan 10,180 12,884 —21.0 2,743 7,437 3,051 2,737 89.7 2,167 7,251 5,361,285 2,822 1,948 3,024 
EE ictidcconsnaetanes 18,263 21,083 —13.4 5,518 12,745 4,682 4,059 86.7 2,932 9,534 5,189,875 3,801 1,510 5,440 
MEE i eokuccaaseae esas 43,143 55,503 —22.3 23,638 19,505 13,063 11,535 88.3 9,417 28,081 2,805,529 10,393 2,242 13,467 
ME xadaecccucek@acts 21,097 23,068 —8.5 11,084 10,013 6,402 5,755 89.9 4,340 20,838 9,132,652 6,239 2,215 7,576 
ne ae 14,734 18,592 —20.8 14,734 4,150 3,469 83.6 2,038 3,150 2,815,318 2,456 1,108 4,182 
EE  cisaaeccekeeuns 8,789 11,981 —26.6 8,789 2,638 2,356 89.3 2,001 5,364 6,140,888 2,180 1,724 3,126 
On EE CTE OTe 7,326 8,466 —13.5 7,326 2,279 2,060 90.4 1,544 5,133 7,249,502 2,082 2,563 2,413 
NINE Apascsesacaunen 52,820 45,588 16.1 36,017 16,803 16,000 14,976 93.6 10,767 60,728 13,378,611 15,159 2,961 18,616 
MMIII. ce.d.s.i0treccea'eannins 29,500 31,150 —5.3 9,917 19,583 8,475 7,272 85.8 4,026 21,070 5,302,904 6,976 2,146 9,009 
EER 34,872 41,116 —15.2 15.842 19,030 10,493 9,244 88.1 6,869 25,956 10,741,491 8,605 1,846 11,037 
MME are nenatia-s/ec wrecees 10,461 13,128 —20.3 10,461 3,432 3,260 95.0 3,117 6,954 12,947,580 3,754 2,427 3,949 
ER er 11749 14,550 —19.3 4,271 7.478 3,544 3,097 87.4 2,466 8,464 7,276,084 3,193 1,887 3,574 
Ee Oe 8,079 10,019 —19.4 3,089 4,990 2,407 2,152 89.4 1,716 6,115 7,387,410 2,167 2,440 2,578 
rer Cree 5,977 6,454 —7.4 5,977 1,804 1,629 90.3 1,141 5,069 8,702,191 2,453 2,667 2,230 
PE. \ihewemcnaameees 13,313 17,324 —23.2 13,313 3,499 2,992 85.5 1,964 4,787 2,276,795 1,906 1,358 3,719 
ey ee 20,664 29,189 —29.2 6,192 14,472 5,902 5,152 87.3 4,146 12,142 3,363,819 3,658 1,479 6,804 
SON Sac waccwaniner cocks 20,082 22,708 —11.6 9,735 10,347 6,318 5,642 89.3 4,233 17,827 11,441,595 5,780 2,224 6,560 
MEE. badiccxvaannas 11,122 15,107 —26.4 11,122 3,339 2,932 87.8 2,234 6,837 5,489,503 2,756 1,739 3,415 
IID sieicnccsncaane 10,608 15,960 —33.5 10,608 2,926 2,528 86.4 1,863 3,197 2,844,927 1,369 1,223 2,821 
BE Ge sidecdicatcnaavenens 48,892 47,084 3.8 33,022 15,870 15,479 14,426 93.2 10,620 44,307 10,735,394 16,914 3,047 18,241 
PE ere 12,860 15,617 —17.7 3,345 9,515 3,981 3,615 90.8 3,065 13,409 11,497,579 4,214 2,280 4,464 
WENN acAwiacmacsaacac 18,926 22,817 —17.1 5,380 13,546 5,881 5,281 89.8 4,179 16,692 10,842,887 5,825 2,165 6,111 
CT EO 9,690 12,380 —21.7 9,690 2,590 2,176 84.0 1,362 3,072 1,118,339 1,110 1,359 2,493 
BR RNED A cinndcdcendcouis 35,276 45,866 —23.1 6,467 28,809 9,820 8,308 84.6 5,425 14,304 2,802,860 5,451 1,346 9,047 
RUUD - wideSace eau Waar 22,102 29,529 —25.2 2,724 19,378 6,707 5,882 87.7 4,470 14,261 3,758,869 5,438 1,718 7,132 
DR ailikéehobatneiues 22,170 25,245 —12.2 10,113 12,057 6,742 6,027 89.4 4,746 15,822 4,666,835 5,748 1,911 7,343 
ME Sa wiew thane auneesd.0d 7,721 11,433 —32.5 7,721 2,166 1,884 87.0 1,471 3,110 2,619,561 1,379 1,390 2,359 
PND, - cicicinmenlawan det 14,681 19,205 — 23.6 3,546 11,135 4,170 3,620 86.8 2,724 7,490 4,843,383 2,866 1,710 4,415 
PRONNEUN: ci ccnssnescins 31,588 41,318 —23.5 4,671 26,917 8,398 6,777 80.7 3,704 12,495 2,731,187 3,250 1,140 8,366 
eee ere 17,829 24,097 —26.0 5,178 12,651 4,688 3,975 84.8 2,496 6,969 3,427,345 2,443 1,101 4,714 
ME. wedcoqacwcsccus 10,279 11,946 —14.0 10,279 3,078 2,749 89.3 2,057 6,690 7,090,543 3,247 2,250 3,780 
PORE Seidiccsccceesiwas 8,177 12,384 —34.0 2,791 5,386 2,463 2,148 87.2 1,646 4,143 2,894,924 1,850 1,864 2,514 
IE rac aanaarene oeene 19,743 21,668 —8.9 4,486 15,257 5,620 4,805 85.5 2,754 9,279 3,021,570 3,621 1,511 5,831 
POEROS Sc inaleaciasnen 10,775 13,841 —22.2 4,389 6,386 3,413 2,993 87.7 2,043 6,941 2,347,081 2,855 1,845 3,259 
MEMES occ cacceccsk 65,573 65,914 —05 37,289 28,284 19,194 16,622 86.6 10,428 46,968 5,348,709 12,777 2,133 21,535 
EY 10 ccctcte aarcave nace 12,156 14,826 —18.0 5,137 7,019 3,911 3,579 91.5 3,070 9,875 5,950,695 3,640 2,386 4,532 
PIE “Sie .cx's Raareistirncme 12,734 15,774 —19.3 3,965 8,769 3,924 3,418 87.1 2,588 6,755 3,030,764 3,554 2,099 4,183 
INS oe vadisise asians 16,948 26,279 —35.5 3,454 13,494 4,661 3,962 85.0 3,237 7,788 2,454,385 2,932 1,362 4,887 
CORIONOD, 6.6.56 ccicsceess 325,352 244,159 33.3 281,177 44,175 101,916 94,884 93.1 57,392 380,116 5,695,643 90,837 3,221 131,730 
QRMAMBCE o0cciccisiecisccic 44,561 50,101 —11.1 26,304 18,257 13,185 11,471 87.0 8,091 29,493 3,096,208 10,184 2,091 13,251 
MI nc we bssenwinauesers 33,071 41,502 —20.3 10,254 22,817 9,946 9,081 91.3 7,600 17,930 13,297,098 8,694 2,584 10,967 
re ee 32,218 35,849 —10.1 15,752 16,466 10,018 8,886 88.7 6,664 23,820 3,262,675 9,213 2,326 10,069 
POEM (ok ciadcctccacas 13,616 17,395 —21.7 2,861 10,755 4,067 3,603 88.6 2,897 7,403 3,831,569 3,788 1,708 4,162 
EE ccccawenweceaoaieas 46,430 36,057 28.8 32,007 14,423 13,007 11,914 91.6 7,465 33,478 4,615,689 11,508 2,562 15,578 
PEOMINEE i ceacnciicnncs 41,031 48,985 —16.2 17,878 23,153 11,477 10,019 87.3 6,966 28,387 3,710,137 7,509 1,792 16,849 
PIE cccncisacesesie 38,875 39,792 —22.4 15,995 14,880 9,306 8,385 90.1 6,605 27,871 3,104,489 7,420 2,256 10,197 
Pattawatomie ........ 43,517 54,377 —20.0 22,948 20,569 13,188 11,869 90.0 9,776 35,797 3,953,512 11,289 2,196 14,159 
PUSMMAtANA «2. .cccc0s 12,001 19,466 —38.3 2,506 9,495 3,403 2,665 78.3 1,918 4,928 1,566,692 1,217 1,110 3,481 
MOGer BAUS «2... ccs 7,395 10,736 —31.1 7,395 2,174 1,889 86.9 1,564 3,014 5,936,672 1,772 1,970 2,442 
REN: waunceniaescss-wn 19,532 21,078 —7.3 5,494 14,038 5,728 4,966 86.7 3,118 10,158 4,357,568 4,361 1,823 6,243 
I cs ovate cicinnecss 40,672 61,201 —33.5 21,317 19,355 11,494 10,264 89.3 9,746 29,038 2,267,448 9,784 2,439 12,804 
Sequoyah ....... pains 19,773 23,138 —14.5 2,885 16,888 5,005 4,089 81.7 1,915 4,986 1,466,877 2,567 1,198 4,903 
IIo eX adiank baa nck 34,071 31,090 9.6 18,724 15,347 10,344 9,175 88.7 5,143 30,501 4,143,912 9,871 2,663 11,770 
ME cccxasteseaeodouc 14,235 9,896 43.8 4,718 9,517 4,180 3,816 91.3 1,919 16,111 19,175,572 5,330 3,767 5,225 
TRIMMER: 5 dc vcacedseaacns 17,598 20,754 —15.2 5,467 12,131 5,252 4,706 89.6 3,770 14,944 14,513,199 4,761 2,133 5,359 
ME. iv cxsaeemacuuutg 251,686 193,363 30.2 207,173 44,513 77,991 73,234 93.9 44,945 296,120 6,034,367 73,247 3,306 99,542 
ee Peer 16,741 21,642 —22.6 4,395 12,346 4,600 3,749 81.5 2,285 6,741 3,439,918 2,363 1,360 4,569 
WRASHINBION 6.056.652.0000 32,880 30,559 7.6 21,741 11,139 10,314 9,613 93.2 6,766 31,360 2,339,133 9,451 3,486 12,938 
SUE. Wane ascsee neue 17,657 22,279 —20.7 2,920 14,737 5,288 4,786 90.5 4,067 10,562 14,866,943 4,707 2,152 6,268 
WOUND ada ces ea-csceesci 14,526 14,915 —2.6 6,505 8,021 4,526 4,191 92.6 3,244 15,002 9,429,419 4,911 2,767 5,377 
WooGward osce...6csc 14,383 16,270 —11.6 5,915 8,468 4,136 3,727 90.1 2,803 13,732 7,388,194 4,335 2,485 5,029 
























Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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950 
loyed 
3,830 
3,889 
3,942 
2,704 
7,752 
5,261 
8,545 
10,085 
8,806 
[2,024 
4,648 
5,719 
1,750 
12,774 
2,437 
14,317 
3,024 
5,440 
13,467 
7,576 
4,182 
3,126 
2,413 
18,616 
9,009 
11,037 
3,949 
3,574 
2,578 
2,230 
3,719 
6,804 
6,560 
3,415 
2,821 
18,241 
4,464 
6,111 
2,493 
9,047 
7,132 
7,343 
2,359 
4,415 
8,366 
4,714 
3,780 
2,514 
5,831 
3,259 
21,535 
4,532 
4,183 
4,887 
131,730 
13,251 
10,967 
10,069 
4,162 
15,578 
16,849 
10,197 
14,159 
3,481 
2,442 
6,243 
12,804 
4,903 
11,770 
5,225 
5,359 
99,542 
4,569 
12,938 
6,268 
5,377 
5,029 
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Population figures from preliminary release of 1950 Census. 
Retail Sales and Effective Buying Income from Sales Manage- 


ment Survey of Buying Power. 


Other figures from Research 


Department of Tulsa Chamber of Commerce. 


Farm Departments. 


BB 51% — 100% 
(MM) 26% -— 50% 


10% — 25% 


11383888 111] 








Y 
B 2 Pee | 
Tulsa N. E. Okla. 
and 4 an 30 Cos. Plus 
N. E. Okle, Got = 14 Cos. of 
30 Counties ovnties Counties Kans., Mo., Ark.® 
PERCENT OF 
77 COUNTY 
OKLA. LAND 
AREA 34.8% 54.3% 63.8% 
POPULATION 
% OF OKLA. 46.6 75.8 84.0 70.6% 
RETAIL SALES 
% OF OKLA. 43.5 732 84.4 72.0% 
EFFECTIVE BUY- 
ING INCOME 
% OF OKLA. 43.8 74.4 82.9 67.2% 
BANK DEPOSITS 
% OF OKLA. 48.0 75.8 85.5 


*Percent is of total Oklahoma figure for 77 counties. 


Only KYOO Blankets This Rich Market 


Yes, KVOO, alone, blankets Oklahoma's richest No. 1 market! In addition, adjoining rich counties in Kansas, Missouri and Arkansas, constitut- 
ing a part of the Tulsa Trade Territory, are within KVOO’s 51-100% BMB daytime area. In the 30 county area, are concentrated 58% of Okla- 
homa’s Industrial Wage earners receiving 61% of the state industrial payroll. Tulsa is the Oil Capital of the World, having more oil produc- 
ing, refining, and marketing companies maintaining home offices there than in any other city. This insures a consistent high level of income. 
Tulsa is the center of a rich agricultural region of diversified interests. 


KVOO BMB MAPS 





NIGHT TIME 


STATION INFORMATION: 1170 clear channel full-time 50,000 Watts day and night. 


Standard and World transcription library, U. P. news. 


Operating time: 6 days a 


week, 5:25 a.m. to 2:30 a.m. Sundays: 7:30 a.m. to 2.30 a.m. Owned and operated 
by Southwestern Sales Corp. Philtower, Tulsa 3, Okla. Wm. B. Way, General Man- 
ager; Gustav Brandborg, Assistant General and Commercial Manager. NBC Affiliate. 


5C,000 WATTS 


a 


BROADCASTING ©® Telecasting 


OKLAHOMA’S 


GREATEST 


KVOO INTENSITY OF COVERAGE 


1949 KVOO BMB DAYTIME 


Radio Total Kvoo 
with: Counties Families Weekly 6or7 


Counties No. of 


51-100% 49 381,660 317,650 83.2 230,090 60.3 
26- 50% 28 139,470 50,990 36.6 20,360 14.6 
10- 25% 69 284,560 42,740 15.0 13,660 48 
Total 146 805,690 411,380 


1949 KVOO BMB NIGHTTIME 


51-100% 40 316,780 258,640 78.0 148,830 47.0 
26- 50% 60 238,940 86,970 36.4 25,820 10.8 
10- 25% 210 723,480 110,310 15.2 28,570 3.9 
Total .. .310 1,279,200 455,920 
Families in counties in which 10% or more of the 
1949 radio families listen to KVOO. 


*Families among 1949 radio families listening to 
KVOO 6 or 7 days (or nights) a week. 


HOOPER RATING IN TULSA (January, 1952) 
KVOO Station Station Station Station Station 


Morning 
Afternoon 
(Sun. Aft.) 
Night 


mee | 


The KYOO Market is the No. 1 Market in Oklahoma 


KVOO maintains one of the Southwest’s oldest and most complete 


22.7 
40.1 
27.8 
39.5 































































Families* % Audience** % 


264,110 


203,220 


B c D* E F 
25.1 24.5 14.4 5.0 7.0 
24.1 10.7 14.2 10.0 3.7 
22.0 8.2 236 10.9 3.3 
31.2 17.3 4 6.3 8.5 


™ TULSA, OKLA. 
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OREGON 





SPOT RATE FINDER 


ALBANY, 10,115 pop.; 3,396 homes; | 
97.3% radio; 3,304 radio homes; 
Linn Co.; TV alloc.: Chan, 55. 

KWIL, 250w, 1240kc, MBS, Keating 

SB 1M 5M 15M 30M 1Hr 

D 4.12 4.12 6.00 10.00 15.00 25.00 

N 5.50 5.50 8.50 14.00 21.00 35.00 

KWIL-FM, Chan. 269, 101.7mc, 710w, 
Bonus 

ASHLAND, 7,739 pop.; Jackson Co.; TV | 
alloc.: Chan, 14. | 

KWIN, 250w, 1400kc, Keating, Western 
Radio Sales, Continental | 





D 4.20 5.40 16.25 2445 40.65 
N 4.20 5.40 16.25 24.45 40.65 


ASTORIA, 12,331 pop.; 4,277 homes; 
97.1% radio; 4,153 radio homes; 
Clatsop Co.; TV alloc.: Chan. 30. | 

KAST, lkw, 1370kc, MBS, KBS, Mc- | 


Hugh | 
D 5.00 7.50 12.00 18.00 30.00 | 
N 6.00 8.00 16.00 24.00 40.00 


KVAS, 250w, 1230kc 

D 4.12 4.12 6.00 10.00 15.00 25.00 

N 5.50 5.50 8.50 14.00 21.00 35.00 

BAKER, 9,471 pop.; Baker Co.; TV 
alloc.: Chan. 37. 

KBKR, 250w, 1490kc, KBS 

75 3.75 5.50 10.75 18.00 30.00 
5 3.75 5.50 10.75 18.00 30.00 


BEND, 11,409 pop.; 3,713 homes; 97.3% 
radio; 3,613 radio homes; De- 
schutes Co.; TV alloc.: Chan. 15. 

—" lkw, 1270kc, MBS, Grant, Con- 
an 

D 5.00 5.00 7.00 14.00 21.00 35.00 

N 6.00 6.00 8.50 16.00 24.00 40.00 

BURNS, 3,093 pop.; Harney Co.; TV 
alloc.: Chan. 16. 

COOS BAY, 6,223 pop.; Coos Co. 

KOOS, 250w, 1230kc, MBS, Keating, 
O’Connell 

D 3.50 5.25 7.00 14.00 21.00 35.00 | 

N 4.00 6.00 8.00 16.00 24.00 40.00 

COQUILLE, 3,523 pop.; Coos Co. 

KWRO, 250w, 1450ke, Grant | 

D 3.00 4.50 6.00 12.00 18.00 30.00 

N 3.50 5.25 7.00 14.00 21.00 35.00 | 





Note: All rates one-time. Population, | 
home and radio home figures given for | 
cities over 10,000. Sources: See fore- 

word. ' 


Total Families 

Retail Sales 

Food Sales 

General Merchandise 
House Furnishings 

Auto Sales 

Drug Sales 

Effective Buying Income 
Farm Income 


Represented 
Oregon 
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aan , XK Redmond [1] ~- ai if ‘dl 
a ee * —~ | (1) Prineville ae | 
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) North Bend sve 
1Coos Bay 


VN Coquille 


Frants Pass afi 
\ 2/Medford 
F | Ashland(7) (2) Klamath Falis 


, 
? 


Bonus: KUGN-FM 


EUGENE — 


Oregon's Second (and growing) Market 
Lumber Capital of the World! 


Item (Complete Station Area) Amount 


Rank in Country's top 200 counties 
$ 103,800 Population 191 
330,208,000 Retail Sales 175 
78,555,000 Effective Buying Income per family 178 
31,748,000 Effective Buying Income per capita 164 
18,874,000 Food Sales 178 
76,264,000 Furniture, Household and Radio Sales 160 
5,256,000 General Merchandise 144 
368,358,000 Automotive Products 177 
62,371,000 


Meeker 
Frank 


Robert 
McHugh Co. 
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CORVALLIS, 16,207 pop.; 4,318 homes; GRANTS PASS, 8,116 pop.; Josephine | MEDFORD, 17,305 pop.; 5,873 homes; KBKO, lkw-D, 1290kc, Forjoe 
98.1% radio; — —_ we Y Coa: TV alloc.: Chan. 30. a radio; 5,720 radio homes; SB 1M 5M 15M 30M 14Hr 
Benton Co.; TV alloc.: “ ans. *7, R KUIN, 250w, 1340kc, MBS, Grant, BMB Jackson Co.; TV alloc.: Chans, 4, 5. D 6.00 7.50 15.00 24.00 39.60 66.00 
KRUL, 250w, 1340kc, Keating SB IM 5M 15M 30M ti1Hr 


SB 1M 5M 15M 30M 1Hr/]D 4.32 4.32 6.48 10.80 16.20 27.00 . 5 KEX, 50kw, 1190kc, ABC, Free & 
D 4.50 450 6.50 14,00 21,00 35,00 | N 640 640 9.60 16.00 24.00 40.00 ss 6 HM Us ME Er! Peters, BMS 


oa © ae ; 
N 360 3.60 520 11.20 16.80 28.00 | KGPO (FM), Chan, 245, 96.9me, 3.1kw, y oe ie un Be SR Se ip am BH BH an 
onus é x 


2 AM affiliates, average 1-time rates 


75.00 125.00 
N 44.00 54.00 65.00 86.00 145.00 245.00 


THE DALLES, 7,676 pop.; Wasco Co.; KMED, 5kw-D, lkw-N, 1440kc, NBC, | KEX-FM, Chan. 222, 92.3mc, 56kw, 


BY ener 
TV alloc.: Chan, 32. HOOD RIVER, 3,701 pop.; Hood River a oe Free & Peters, Bonus 


KODL, 250W-D, 100W-N, 120K, Keat 20 D 9.00 9.00 12.00 24.00 36.00 60.00 | KGON, 250w, 1230kc, Meeker 
we w- 2 eat- 2 I 2. 2. é 32.00 48.00 80.00 ' 
ing KIHR, 250w, 1340ke KYJC, 250w, 1230ke, ABC, Grant ee ee Se Se SS 


v - N 10.00 10.00 20.00 40. 00 100.00 
D 3.50 4.50 8.65 13.80 23.00 40.25 | D 3.45 3.45 7.85 12.70 1895 31.50 | D 5.00 5.00 7.20 14.40 21.60 36.00 a a a oon 
N 3.50 450 8.65 13.80 23.00 4025 |] N 3.95 3.95 8.75 14.00 21.00 35.00 | N 6.00 6.00 12.00 24.00 36.00 60.00 





KGW, 5kw, 620ke, NBC, Petry, 
NEWPORT, 3,241 pop.; Lincoln Co. Hooper 
UGENE, 35,879 pop.; 11,204 homes; 5 . KNPT, lkw, 1310ke D 20.00 27.50 32.50 40.00 66.00 110.00 
B08 1% "radio; 10,991 radio homes; “ar ae a ee mae D 3.50 5.25 7.00 14.00 21.00 35.00 | N 40.00 55.00 65.00 80.00 132.00 220.00 
Lane Co.; TV alloc.: Chans. *9, 13, homes; Klamath Co.; TV alloc.: | N 4.00 6.00 8.00 16.00 24.00 40.00 
20, 26. Chan. 2. KGW-FM, Chan, 262, 100.3mc, 57kw, 
SS NORTH BEND, 6,099 pop.; Coos Co.; try 
3 AM affiliates, average 1-time rates 2 AM affiliates, average 1-time rates alloc.: Chan. 16. IN, 5kw, 970kc, CBS, Avery- 
B70 700 1217 198s 2263 4898 | D $50 G00 1125 1750 2750 40.00 | HFT 0m, 140K CBS os o9 35.00 | D 20.00 30.00 32.50 40.00 7 
, a a , : : ‘ « 5.2 5.25 7 21, 35. 20. 30. 32. 7 
” ee Ss eS 6S nS ae oe om N 6.00 6.00 8.00 16.00 24.00 40.00 | N 40.00 60.00 65.00 75.00 15¢ 
KASH, lkw, 1600kc, Cooke 


D 7.50 7.50 15.00 22.00 38.00 60.00 | “FJ. Skw-D, Ikw-N, 1150kc, MBS, | ONTARIO, 4,465 pop.; Malheur Co. KOIN-FM, Chan, 266, 101.1mc, 48.6kw, 


N 8.50 8.50 19.20 28.80 43.20 72.00 D 6.00 6.00 12.50 20.00 30.00 45.00 KSRV, lkw, 1380ke, Conlan - Bonus ; 
KERG, 1kw, 1280ke, CBS N 6.00 6.00 12.50 20.00 30.00 45.00 | D 5.00 7.00 14.00 21.00 35.00 | KPAM, 1kw-D, 1410ke 
; , ; N 5.00 7.00 14.00 21.00 35.00 | p 9.00 15.00 22.50 33.75 56.25 

D 7.00 7.00 11.50 20.00 30.00 45.00 | KFLW, 250w, 1450kc, ABC, Everett-Mc- 
N 9.00 9.00 15.00 27.00 40.00 60.00 Kinney, Hooper _ OREGON CITY, 7,682 pop.; Clackamas | xpry (FM), Chan. 245, 97.1mc, 3.3kw 
KORE, 250w, 1450kc, MBS, Everett-Mc- 4 sc Hr} 2 a4 = = Co. D 9.00 15.00 22.50 33.75 56.25 

Kinney, Conlan - a , ; PENDLETON, 11,774 pop.; 3,513 homes; | N 9.00 15.00 22.50 33.75 56.25 
D 6.00 6.00 10.00 17.00 25.00 42.00 


96.6% radio; 3,394 radio homes; 
N 8.50 8.50 14.50 24.00 36.00 50.00 | 14 GRANDE, 8,635 pop.; Union Co.; Umatilla Co.; TV alloc.: Chan. 28. KPDQ, 1kw-D, 800ke 
KUGN, 1kw, 590kc, ABC, NBC, Meeker TV alloc.: Chan. 13. KWRC, 250w, 1240kce D 8.00 14.00 24.00 40.00 70.00 


KLBM, 250w, 1450kc D 3.60 4.80 9.95 15.15 27.50 45.00 
15.15 5 


15 27 
D 8.00 8.00 12.00 21.00 34.00 48.00 3.75 3.75 50 10.75 18.00 30.0 4 Li ss 
N 10.00 1000 20.00 35.00 56.00 80.00] 2 342 345 225 + e4 18) Bboy | N 3:60 4.80 9.95 15.15 27. KPOJ, 5kw, 1330kc, MBS, Don Lee, 
~ . ‘i : 4 : ™ = Blair, Hooper, BMB 
KUGN-FM, Chan, 256, 99.1mc, 356w, PORTLAND, 373,628 pop.; 126,624 250 18.00 23.00 30.00 54.00 90.00 
Bonus homes; 96.0% radio: 194,002 radio | D 1220 1000 oD i ssn t0 10800 
LEBANON, 5,873 pop.; Linn Co.; TV homes; Multnomah Co.; TV alloc.: | N 25.00 36.00 46.00 60.00 108.0 ‘ 
; .. Chan, 43. Chans. 6, 8, *10, 12, 27 (Empire Coil | ,, re 
FOREST GROVE, 4,343 pop.; Washing- | QAI 1kw b30Ke, Forjoe Co KPTV grant) * (empire \0M | KPOJ-FM, Chan. 254, 98.7mc, 50kw, 
—_ D  —- 6.00825 17.50 35.00 60.00 Rr ae . Was ttm tettee, Weed 
KFGR, 250w-D, 1570kc, BMB N 6.00 8.25 17.50 35.00 60.00 | 4 AM affiliates, average 1-time rates — . Araggopee : . 
D 3.00 3.00 8.00 12.00 20.00 30.00 D 18.88 25.88 30.75 38.75 67.50 118.75 | D 8.50 17.00 30.00 51.00 95.00 
J ; ' J 5 60.25 7 7 25 | N 50 17.00 30. . 
P 3.00 3:00 8.00 1200 20.00 30.00 N 32.25 51.25 60.25 75.25 133.75 236.25 5 


SS ae bc vs Yamhill | ¢ aM non-affiliates, average 1-time | KXL, 10kw, 750kc, Walker 

Note: All rates one-time. Population Co.; TV alloc.: Chan. 46. rates D 8.50 8.50 15.00 30.00 60.00 120.00 
home and radio home figures aren for | KMCM, lkw, 1260kc D 8.17 8.58 16.00 28.42 47.59 82.88 | N 8.50 8.50 15.00 30.00 60.00 120.00 
cities over 10,000. Sources: See fore- | D 3.50 3.85 7.50 12.00 18.00 30.00 | N 9.25 9.00 17.33 33.33 57.00 101.67 suena ac uae aan 
word. N 3.75 4.13 8.50 14.00 21.00 35.00 OE SNE ESET page 15% 


5.00 150.00 
).00 300.00 
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| KMED is proud to have—during CURRY +JOSEPHINE ar rer Picco Cove 


ae Se oe oe ee we ee ee ee ee ee 


“Algoma 


~ 


Its CALIFORNIA ' 

+ Hornbrook ' 

*Seiod Valley Klamath River - 
t 


. 


‘ . * Chiloquin 
COUNTY , SoS Pavel .Butte Falls couur 
aS « + CounTry * rid oa ® en Eagle’Point A MV : 
| the past year—originated for NBC * Gold Beach a wad nf , “pupereek | * Modoc Point 
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For the ““KMED Story” ask © een 
Your nearest Robert Meeker man 


or write K ME D- MEDFORD, OREGON : 
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(Continued from page 157) 


PRINEVILLE, 3,233 pop.; Crook Co. 
KRCO, 1lkw-D, 690kce, Grant, Conlan 


SB IM 5M 15M 30M 1Hr 
D 6.00 5.00 10.00 20.00 30.00 50.00 


REDMOND, 2,956 pop.; Deschutes Co. 


REDMOND-BEND 

KSGA, 250w, 1240kce, Forjoe 

D 6.00 8.25 17.50 35.00 60.00 
N 6.00 8.25 17.50 35.00 60.00 


ROSEBURG, 8,390 pop.; Douglas Co.; 
TV alloc.: Chan. 28. 


KRNR, 250w, 1490kc, MBS, Keating, 
Grant 

D 3.90 5.75 10.50 15.00 21.50 28.50 

N 5.00 6.90 12.50 17.50 26.50 38.50 

KRXL, 250w, 1240kc 

D 6.00 8.00 12.00 17.50 27.50 

N 8.25 12.00 16.50 25.00 37.50 



























Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 









| SALEM, 43,140 pop.; 13,429 homes; 


98.1% radio; 13,169 radio homes; 
Marion, Polk Cos.; TV alloc.: Chans. 
3, *18, 24. 





| 2 AM non-affiliates, average 1-time 


rate 


SB IM 5M 15M 30M 1Hr 


D 5.00 5.00 9.13 16.75 29.50 50.00 
N 6.00 6.00 10.13 18.75 32.50 55.00 





KGAE, lkw, 1430kce, Forjoe 
D 6.00 8.25 17.50 35.00 60.00 


| N 6.00 8.25 17.50 35.00 60.00 
| KOCO, 250w, 1490kc, Rambeau 


D 5.00 5.00 10.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 20.00 30.00 50.00 


KSLM, lkw, 1390kc, MBS, Everett-Mc- 
Kinney, Keating 

D 5.00 6.00 10.00 18.00 30.00 50.00 

N_ 7.50 9.00 15.00 24.00 36.00 60.00 


| SPRINGFIELD, 10,807 pop.; 3,277 





homes; 97.6% radio; 3,198 radio 
ee Lane Co.; TV alloc.: Chan. 
37. 


| TILLAMOOK, 3,685 pop.; Tillamook Co. 
KTIL, 250w, 1590kc, Continental, Keat- 


ing 


| D 5.35 7.60 13.20 19.80 33.00 
| N 35 ©6©7.60 13.20 19.80 33.00 
































1950 1940 
County Population Population 
Baker ...cccccccccccces 16,175 18,297 
Benton ..cccccccccce -- 31,570 18,629 
CARERAINAS ccicecccccces 86,716 57,130 


1950 1950 
Percentage Urban Rural 1950 
Increase Population Population Homes 
—11.6 9,471 6,704 5,198 
69.5 16,207 15,363 8,904 
51.8 37,999 48,717 27,156 








eo cccccccccccees 776 24,697 











24.6 
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14,559 














sca Bimini waleaeiaiataee 2,265 32,466 
COO -sdcncdaccacasenen 8,991 5,533 











BE eccccrdcadesesnens 6,048 4,301 





COMA ccccccccscsse 22,967 20,971 





























30.2 15,845 26,420 
































PPROOUOOS. bc cisicdcccces 21,812 18,631 














SEN: ‘ksccccateconccowe 2,817 2,844 











MS -carcvcscasesecses 8,329 6,380 








Douglas ......ccccccece 54,549 25,728 
































HOOG Biver .ecccccecss 2, 11,580 
PEREGO 3 ciicctsonccves 58,510 36,213 

















REGRET cccsccscsccsecs Al: 5,374 








3,093 
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3,020 
9,039 






































SOMETEOR: 6c ccccessvsces 5,536 2,042 








POGRGMIDD ccecceccccace 542 16,301 








BRIGMBEN, o wccccccccsces A 40,497 
pce esesraesccences 6,293 

bse dence eeseeeeeen 69,096 
ererrrr rrr re 14,549 

eo ceccccccesecoccce “ 30,485 
































8,116 
25,294 
2,831 
50,222 
3,241 
19,591 


18,426 
16,856 
3,818 
75,554 
18,067 
34,726 


















































Waceletumeeae 19,767 
Marion § ..ccccccccecvece 101,401 75,246 


























6,900 





16,233 




















WESTON i vcccscaccccese 4,783 4,337 








4,783 











Multnomah ........... 471,537 355,099 





32.8 425,968 





45,569 











PE. wanccsascerece cet 26,317 19,989 











GSTTEME 6 occ cicccscece 2,271 2,312 











31.7 7,846 
—2.2 





18,471 
2,271 























py ee 18,606 12,263 














MINED, cok Added cenken 70% 26,030 








60.2 15,578 26,125 12,677 














WRIOM cc cccesccceccases 17,962 17,399 
eee eseaseadaes 26 7,623 























3.2 8,635 9,327 5,736 
—4.7 7,264 2,291 

















Wasco ........ ssaeeeene 15,552 13,069 

















19.0 7,676 7,876 4,966 











WOMMINGION  6.niicccicces ,26§ 39,194 











56.3 18,858 42,411 19,074 














Ce OE 3,313 2,974 




















11.4 3,313 978 








akewe eee es 33, 26,336 














27.1 10,581 22,903 





Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 
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| Median Family Income 
| Farm Income 





OREGON MARKET DATA BY COUNTIES 





10,064 
9.5 4,711 18,256 7,232 
13,412 

62.5 3,233 5,758 2,557 

40.6 6,048 2,071 

17.1 14,365 7,447 6,813 
112.0 8,390 46,159 16,342 
—0.9 2,817 874 

30.5 8,329 2,512 
1,855 
3,942 

61.6 25,044 33,466 18,702 
171.1 5,536 1,564 
8,563 
13,142 
2,030 
38,183 
7,057 
16,326 
6,435 
34.8 45,930 55,471 29,540 
1,464 
156,834 
7,953 
727 
51.7 3,685 14,921 5,829 


















































10,262 


MARKET INDICATORS FOR OREGON 


CLASSIFICATIONS 
POpmistiGn ....:.0.. 


Urban Population ............ 
Real PORWAION ..... si cccces 
ae re ae 
Pereentage Radio ............4. 
Ee rere 
oe ere 
ee CE ee 


NN oe oats ot cinyere Slaalnceow 


Employed 
Internal Revenue Collections... 


FIGURES YR. 


1,521,341 
819,318 
702,023 
479,265 
97.4% 
475,872 
$1,857,510,000 
691,397 
465,900 

$ 350,100,000 
$ 2,933 
$ 298,079,076 
576,510 

$ 360,559,819 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 


1951 1949 
1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 
Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
5,006 96.3 4,413 19,367 $ 7,856,116 6,794 $2,808 
8,708 97.8 4,828 28,898 4,945,710 10,860 3,205 11,127 
26,667 98.2 15,303 59,299 16,496,481 31,220 


9,802 97.4 6,572 43,078 

















2,148,748 











7,080 97.9 5,278 19,437 
13,010 97.0 8,364 53,626 
2,493 97.5 1,273 7,665 
1,994 96.3 986 5,519 
6,609 97.0 4,570 36,210 
15,852 97.0 6,289 54,340 
851 97.4 661 4,210 
2,454 97.7 1,583 8,069 
1,777 95.8 1,285 8,517 
3,859 97.9 2,942 14,504 
18,178 97.2 9,641 72,116 
1,514 96.8 468 4,565 







































































730 
50 
730 
50 
50 
50 
"51 
"51 
"52 
51 
749 
749 
50 


"51 





4,537,581 
4,252,835 











5,046,737 
1,867,640 
3,837,889 
5,933,312 
5,669,888 
3,866,570 
4,654,728 
5,825,703 


















































10,618,339 
4,564,505 

















8,186 95.6 4,005 32,492 
12,827 97.6 10,151 65,290 
1,949 96.0 1,492 10,003 
37,267 97.6 17,816 142,452 
6,845 97.0 3,418 21,936 
15,700 96.7 7,260 59,162 
6,184 96.1 4,013 27,848 
28,920 97.9 18,499 111,592 
1,438 98.2 1,008 5,326 
152,599 97.3 106,855 715,008 
7,762 97.6 4,819 17,420 
719 98.9 618 2,482 

5,677 97.4 3,059 19,866 
12,309 97.1 6,140 47,554 
5,575 97.2 4,508 21,363 

2,241 97.8 1,781 7,612 































































































































































4,166,525 
14,608,478 
5,620,024 
13,204,475 
1,527,566 
15,071,790 
21,429,811 
24,892,007 
7,453,062 
9,285,319 
8,599,079 
5,963,360 
5,491,039 
22,162,330 
5,234,860 
5,300,992 

























































































4,812 96.9 3,320 24,912 
18,673 97.9 10,025 47,296 

939 96.0 656 1,964 
10,036 97.8 6,742 35,521 




















6,455,796 
15,151,535 
1,703,858 
12,679,457 





























Further reproduction unlicensed. 
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11,083 
8,875 
19,213 
4,144 

3,422 

9,069 
25,025 
1,590 
3,941 
2,840 
5,538 
26,982 
2,571 
12,461 
18,556 
3,210 
53,386 
8,663 
22,696 

9,256 
39,588 
2,600 
175,018 
9,583 
1,397 
8,493 
19,869 
7,586 
3,367 
6,992 
23,981 
1,421 
14,612 







































































FIGURES YR, 


1,089,684 

(1) 531,675 
(1) 558,009 
337,492 
88.7% 
290,641 
$1,590,621,000 
689,447 
258,100 

$ 96,200,000 


$ 239,350,398 
388,798 
$ 262,968,480 








3,164 








3,802 
2,692 
3,463 
3,236 




















6,385 


3,165 32,246 
3,443 11,808 
8,595 
3,585 16,661 
3,339 
2,563 
9,017 
8,597 
3,417 19,839 


740 
40 
740 
40 
740 
740 
748 
750 
"45 
740 


"44 
"40 
50 






























































3,622 








1,239 











3,617 
3,086 
3,210 


























2,710 
3,493 
3,780 














2,692 








2,752 


3,488 
3,651 
3,096 
3,727 
3,315 























3,259 
2,443 
4,511 
3,133 20,145 
2,128 
9,381 
2,833 
3,494 45,256 
8,109 
3,245 18,870 
8,574 
3,147 36,262 
1,997 
189,961 
9,555 
883 
7,117 
3,356 15,607 
3,088 6,598 





























































































































2,882 2,945 
3,269 6,311 











3,276 22,186 
3,158 1,228 
2,876 12,001 
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COVERAGE and PENETRATION WHERE IT COUNTS MOST 


OTUS BALES, St. Johns (1) 
Says: “Our best sellers are always 
KGW-advertised national brands.” 
As one of the largest independent 
grocers in his district, Bales gives 
KGW the nod every time. 
GLENN SILVERTHORNE, 
Parkrose (5) 
“KGW has the confidence of all 
Portland. The listener-loyalty of 
this great station brings us results in 
increased sales on all KGW-adver- 
tised products.” 


H. C. HAMNETT, Killingsworth (3) 
Another large independent grocer 
who says: “KGW has the pioneer 
prestige that cannot be duplicated 
by any other station in our area. It’s 
THE radio station here.” 


CARL ZIMMERMAN, Gresham (6) 

“Sales increases of more than thirty 
per cent on products advertised on 
KGW tell us that KGW has the lis- 
teners grocers want to reach!” 


The “PEOPLE'S CHOICE’ in 


PORTLAND, OREGON! 


Here’s Portland’s greatest radio voice, with a 
“back-yard” promotion formula that is moving mer- 
chandise as never before! And it’s all done by LOCAL 
merchants, cooperating with KGW and with their 
own community leaders. 

KGW’s community promotion campaign is mak- 
ing Portland merchants, housewives and community 
leaders even more KGW-conscious. In addition to 
stepped-up listener response, KGW’s “roadshow” 
played to 5,500 housewife-consumers, in six of the 
areas shown on the accompanying map. Community 


JIM WIZER, Oswego (10) 

“The grocers’ top salesman is the 
voice of KGW. We know that na- 
tional brands advertised on KGW 
show 
fast.” 


tremendous sales increases 


OMER FERGUSON, Foster (7) 
Manager of Portland’s largest Safe- 
way store, Ferguson says of KGW: 
“It has the people’s ‘pulse’ and sells 
the products better than any other 
station in our city.” 


DON RIFE, Sellwood- 

Moreland (8) 

Grocer Rife states, “Anyone here 

will name KGW first as the radio 

favorite. It has certainly proved its 

worth as a selling medium.” : 
H. C. MILLER, Beaverton (11) 
Independent grocer Miller, says: 
“KGW’s power to produce food 
sales has been proven in my own 
store. Results count with me...and 
KGW certainly delivers results!” 


leaders, entertained on the air in KGW studios, spoke 
highly of this personalized approach to radio station 
promotion. Local merchants in every area contacted 
have been making the most of this opportunity to 
attract customers into their stores during each two- 


“People’s Choice’’ campaign formula, applied in each of the 
areas circled on above map, concentrated attention on KGW 
throughout a two-week period. All are communities of huge 
shopping centers, above-average incomes...typical of many 
more in KGW'’s listening area. 


PORTLAND, OREGON ¢ REPRESENTED NATIONALLY BY EDWARD PETRY & CO., INC. 
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SPOT RATE FINDER 











ALLENTOWN, 106,756 pop.; 30,482 
homes; 97.6% radio; 29,750 radio 
homes; Lehigh Co.; TV alloc.: Chans. 
39, 45. 

3 AM affiliates, average 1-time rates 


SB 
8.73 
13.75 


WAEB, 500w-D, 
Hollingbery 
D 10.00 10.00 
N 15.00 15.00 

WFMZ (FM), Chan. 
WQXR (Network) 

D 2.50 3.50 7.00 9.00 
N 3.00 4.50 10.00 15.00 
WHOL, 250w, 1230kc, CBS, 
D 7.70 9.35 16.50 33.00 
N 12.50 12.50 25.00 50.00 
WKAP, lkw, 1320kc, Weed 
D 10.00 18.00 36.00 54.00 90.00 
N 12.00 30.00 50.00 80.00 130.00 
WSAN, 5kw, 1470kc, NBC, Headley- 
De 


18.00 36.00 54.00 90.00 

24.00 32.00 64.00 96.00 160.00 
WSAN- FM, Chan, 260, 99.9mc, 8kw 
(FM rates 20% of AM rates) 


1M 


11.50 
727 


5M 15M 30M 
17.25 36.33 55.70 
28.50 58.00 87.67 
lkw-N, 
40.00 60.00 


60.00 90.00 
264, 100.7mc, 


1Hr 


92.84 
145.00 


ABC, 
100.00 


150.00 
20kw 


D 
N 








790kKe, 















15.00 27.50 
25.00 40.00 
Meeker 

56.10 93.50 
75.00 125.00 


















15.00 














ALTOONA, 177,177 pop.; 
96.1% radio; 21,884 
ad Co.; TV alloc.: 
25. 


22,772 homes; 
radio homes; 
Chans. 10, 19, 











affiliates Ss, “average 
D 6.97 6.97 19.08 
N10. 44 10.44 25.92 


Ww FBG, 
D 8.00 
N 12.00 


1-time 
31.42 
44.67 
NBC, 
32.00 
48.00 





rates 
47.30 78.50 
68.67 111.67 


H-R Reps. 
48.00 80.00 
72.00 120.00 


3 AM 








250w, 1340ke, 
8.00 16.00 
12.00 24.00 








All rates one-time. 
home and radio home figures given for 
cities over 10,000. Sources: 
word. 


Note: 
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aud ADJACENT AREAS 






0.5 MV¥/M = 1890 Sq. Mi. 
0.1 MV/M 6365 Sq. Mi. 


259,874 Pop. 
576,164 Pop. 






Write for latest brochure 
and coverage maps. 










5000 
WATTS 
DAY 
and 


| 
[NIGHT 





















Population, | 


See fore- | 
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ie oa MAP Scale of Miles 













1) Bradford 
Warren {1} 





TD Meadville 













(1) Clearfield j oon 





a ~ 212 Butler 







< Braddock (1), ‘Homestead, 










Chambersburg (10 | 
Gettysburg 


1 


Uniontown 7 


WRTA, 250w, 











1240kc, ABC, MBS, CARLISLE, 16,812 pop.; 4,862 homes; 
Meeker 94.5% —. 4,595 radio homes; 
1 5) 50 ny Cumberlan oO. 
ae dh co ee ae | Wee, ee, tee 

D 6.00 6.00 20.00 30.00 45.00 75.00 as 

N 9.00 9.00 25.00 40.00 65.00 100.00 SB 1M 5M 15M 30M 14Hr 

WVAM, Iikw, 1430ke, CBS, Weed D 6.40 8.00 14.40 28.80 43.20 72.00 

D 6.90 6.90 21.25 32.20 48.90 80.50 

N 10.35 10.35 28.75 46.00 69.00 115.00 CHAMBERSBURG, 17,212 pop.; 5,216 

homes; 95.2% radio; 4,966 radio 

APOLLO, 3,015 pop.; Armstrong Co. homes; Franklin Co.; TV_ alloc.: 

WAVL, 1kw-D, 910ke Chan. 46. : 

D 6.00 10.00 20.00 34.00 56.00 | WCHA, lkw-D, 800kc, Forjoe 

D 7.50 7.50 14.40 28.80 43.20 72.00 

BARNESBORO, 3,442 pop.; Cambria WCHA-FM, Chan. 249, 95.9mc, 0.82kw, 
Co Forjoe, Bonus—Day only. 

WNCC, 500w-D, 950k N (43 of AM rates) 

D 5.00 5.00 15.00 “20. 00 35.00 50.00 , 

eens, 9,872 pop.; Washington 

BEAVER FALLS, 17,375 pop.; 5,084 oO. 
homes; 96.8% radio; 4,921 radio | WESA, 250w-D, 940kc, KBS _ 
homes: Beaver Co. D 4.25 8.50 16.50 25.00 40.00 

WBVP, 250w, 1230kce CHESTER, 66,039 pop.; 17,803 homes; 

5.25 5.25 12.00 25.00 40.00 60.00 95.3% radio; 16,966 radio homes; 

N 8.00 8.00 15.00 30.00 50.00 90.00 Delaware Co. 

BETHLEHEM, 66,340 pop.; 18,003 2 AM affiliates, average 1-time rates 
homes; 97.7% radio; 17,589 radio | D 7.50 10.00 19.00 38.00 57.00 95.00 
homes; Lehigh, Northampton Cos.; —— 
TV alloc.: Chen 51. » WPWA, lkw, 1590kc, Conlan 


WGPA, 250w-D, 1100ke 


Z - D 7.50 10.00 18.00 36.00 54.00 90.00 
D 5.75 8.75 17.50 28.00 42.00 70.00 | N 7.50 10.00 18.00 36.00 54.00 90.00 
WGPA-FM, Chan. 236, 95.1mc, 10kw WVCH, 250w-D, 740ke 
N 2.00 2.50 5.00 10.00 15.00 25.00 | p 10.00 20.00 40.00 60.00 100.00 
BLOOMSBURG, 10,633 po 3,358 CLEARFIELD, 9,357 pop.; Clearfield 
homes; 95.5% radio; 3.207 radio Co 
homes; Columbia Co. WCPA, lkw-D, 900kc 
WCNR, 1kw-D, 930ke D 6.00 6.00 15.00 25.00 40.00 60.00 
D 4.75 6.50 12.00 15.50 27.00 48.00 
WHLM, lkw-D, 690ke COATESVILLE, 13,826 pop.; 3,825 
a : 2 f : , p.; 3,825 
D 5.00 6.75 12.50 24.50 38.00 55.00 homes; 94.4% radio; 3,611 radio 
meanpece. 10008 4308 b homes; Chester Co. 
. A Ppop.; 9 omes; y Pan: 
94.5% radio; 4,104 radio homes; | WCOJ. 1kw-D, 1420ke 
Allegheny Co. D 7.00 8.00 16.00 32.00 48.00 80.00 
WLOA, 1kw-D, 1550ke ' 
D _ 6.00 9,00 20.00 40.00 60.00 100.00 | CONNELLSVILLE, 13,293 pop.; 3,920 
(Includes WLFM (FM) Pittsburgh) homes; 95.4% radio; 3,740 radio 


homes; Fayette Co. 





BRADFORD, 17,354 pop.; 5,397 homes; | WCVI, 250w, 1340kc 
96.1% radio; 5,187 radio homes; D 5.00 10.00 20.00 30.00 590.00 
McKean Co.; TV alloc.: Chan. 48. N 7.00 16.00 32.00 48.00 80.00 
WESB, 250w, 1490kc, MBS, Burn-Smith, 
Crossley DOYLESTOWN, 5,262 pop.; Bucks Co. 
D 5.00 6.00 12.00 24.00 36.00 60.00 WBUX, 250w-D, 1570ke 
BUTLER, 23,482 pop.; 7,097 homes; | puBOIS, 11,497 pop.; 3,454 homes; 95.4% 
95.8% radio; 6,799 radio homes; radio; 3,297 radio homes; Clearfield 
Butler Co.; TV alloc.: Chan. 43 Co.; TV alloc.: Chan. 31. 
2 AM affiliates, average 1-time rates WCED, 250w, 1230kc, CBS, McGillvra 
D 2.50 7.00 17.25 21.00 42.50 72.50 D 5.00 6.25 12.90 22.40 36.40 56.00 
— ———- N 5.00 6.25 12.90 2240 36.40 56.00 
WBUT, 500w- D, 1580ke 


WCED-FM, Chan, 271, 


102.1mc, 9.5kw, 
McGillvra, Bonus 


D 250 4.00 12.00 
WBUT-FM, Chan. 


17.00 35.00 60.00 
280, 103.9mc, 0.72kw, 


Bonus days only EASTON, 35,632 pop.; 10,024 homes; 
N 83 1.33 4.00 5.67 11.67 20.00 96.8% radio; 9,703 radio homes; 
WISR, 250w-D, 680kc, Hooper, BMB Northampton Co.; TV alloc.: Chan. 
D 10.00° 22.50 25.00 50.00 85.00 57. 
WISR-FM, ee, 249, 97.7mc, 0.56kw he 2 coe), Sie 252, 98.3mc, 1kw 
lati ‘ in (50% of AM rates) 3.50 3.5 6.00 10.00 15.00 25.00 
National Representative , N 450 450 7.00 16.00 25.00 45.00 
A wverv.K CARBONDALE, 16,296 pop.; 4,516 WEST, 250w, 1400kc, MBS, NBC, 
Avery-Knodel, Inc. homes; 94.6% radio; 4,272 radio Meeker, Conlan 
New York .. Atlanta . . Chicago homes; Lackawanna Co. D 5.00 6.50 12.25 27.50 40.00 60.00 
; : . WCDL, 250w, 1230kc, Cooke N 9.00 9.00 18.00 35.00 55.00 90.00 
San Francisco . . Los Angeles D 5.00 7.00 12.00 24.00 36.00 60.00 | WEST-FM, Chan. 300, 107.9mc, 16kw, 
N 7.00 9.00 18.00 36.00 54.00 90.00 Meeker, Bonus 
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WD Sayre 


‘ St.Marys 
Oil City[4 ch — [@J@ Scranton 
2ER wes S PIKE 
. ANN 
| ” \ 
TD) Sharon (332) Williamsport (DKDWilkes-barre 
5 — MBiA 1 Nanticoke 
. q wu o 
, Du Bois Vii a <c Bloomsburg =" pa 
11 New Castle La Stroudsburg \! 


NDIAN oe J d 4 sy son 
TiGeaes Falls 1 Kittanning Barnesboro State College Sunbury 3=(1)Shamokin Easton GLI 
Roc L = i Beth 
cheste Y na ae >~ Pottsville|2f2 ethiehem 57 
1 Rochester Indiana AMBRIA 2. ottsville(2f. Kea 21 ia ia 
O T)Apoilo 112} Lewistown } : = 
Pittsburgh (73) Ct 2 2. EHIGH, 
, New Kensington Altoona (3) NIATA 


Red 
[WHanover Lion 


3) Location of City and number of 

Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 
© 1952 Broadcasting Publications, Inc. 


Carbondale(1) 


2, Hazleton (1}}) 












xi LU )Huntingdon BANON Reading 
2 McKeesport ! Latrobe Johnstown . W@tebanon CB pSOwERY f Doylestown 

Washingt 1 a: it SN { ruwtincoon 352) Harrisburg ae hed 

ashington - 54 reen 4 : 4 oe. | . i isville|¥) 

oe ensburg q Carlisle 10 i) Lemoyne r Norristown(3) ji 

: 1 Charleroi a MBERLAN P 4 TER Philadel phiay 
N  ructon Yeaameas Lancaster, = st 
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+ PHILADELPHIA 
Chester '2) 5 


ERIE, 130,803 pop.; 37,258 homes; 96.8% 


radio; 36,065 radio homes; Erie Co.; 
TV alloc.: Chans. 12 (WICU(TV)), 
35, *41, 66. 


3 AM affiliates, average 1-time rates 





SB 1M 5M 15M 30M 1Hr 
D 9.00 9.00 17.00 31.33 49.33 83.33 
N 15.00 15.00 26.00 53.00 80.67 135.00 
WERC, 5kw, 1260kc, NBC, Avery- 


Knodel, Pulse 
12.00 12.00 20.00 40.00 60.00 100.00 
18.00 18.00 30.00 60.00 90.00 150.00 


D 
N 


WERC-FM, Chan. 260, 
Bonus 

WICU (TV), Chan. 12, 
kw-vis.; Headley-Reed 

D 55.00 75.00 112.00 150.00 225.00 375.00 

N_ 60.00 


99.9mc, 9.7kw, 


15kw-aur.; 30 


WIKK, 5kw, 

Hooper 
8.00 8.00 16.00 
14.00 14.00 28.00 


1330ke, ABC, H-R Reps., 


D 
N 


32.00 48.00 80.00 
56.00 84.00 140.00 


WJET, 250w-D, 
Sales 


6.75 


1570kce, National Time 


D 6.75 12.00 24.00 36.00 60.00 


WLEU, 250w, 1450kc, MBS 
D 7.00 7.00 13.00 22.00 
N_ 13.00 13.00 20.00 43.00 


40.00 70.00 
68.00 115.00 


WLEU-FM, Chan. 
D 5.00 5.00 
N_ 7.00 


250, 97.9mc, 9kw 
10.00 20.00 30.00 50.00 


7.00 20.00 30.00 40.00 60.00 





Waynesboro, Pa. 


Hark o WARK 


CBS IN 


WAYNESBORO 
(3,270 Radio Families) 


AND 


FRANKLIN COUNTY 
(20,490 Radio Families) 


EVERYONE LISTENS TO 


WARK 


HAGERSTOWN, MD. 


With Studios in 
THE ANTHONY WAYNE HOTEL 


Waynesboro, Pa. 


Ask Radio Representatives 
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90.00 150.00 200.00 300.00 500.00 . 





GETTYS 
WGET, 
SB 





















GREENS 
homes 
homes 

WHJB, 

D 5.60 

N 3.00 


HAN OVE H 




















HARRISIE 
homes; 
homes; 
Chans. 

3 AM aff 

D 8.67 

N 13. 17 

WHGB, 2 
lan 

7.50 

N 9.50 

WHP, 5k 

12.00 

N 18.00 
WHP-FM 
(duplic 
depend 

WKBO, 
Conlan 

D 6.50 

N 12.00 

HAZELT 
96.8% 
Luzern 





WAZL-F 
Bonus 


Note: A 
home an 
cities ov 
word. 





H 





TI 


BRO 





ery- 


10.00 
50.00 


ikw, 


15.00 


0.00 . 


>ps., 


30.00 
10.00 


‘ime 


10.00 


0.00 
5.00 


10.00 
0.00 


GETTYSBURG, 7,046 pop.; Adams Co. 


HOMESTEAD, 10,046 pop.; 2,777 homes; 
WGET, 250w, 1450kc, KBS 


94.5% radio; 2,624 radio homes; 







Z Allegheny Co. 

SB IM 5M 15M 30M 1Hr | wHOD, 250w-D, 860kc, Interstate 
D 5.00 10.00 20.00 30.00 50.00 United Newspapers 
N 5.00 10.00 20.00 30.00 50.00 





SB 1M 5M 15M 30M 1Hr 
GREENSBURG, 16,923 pop.; 5,023 | D 850 850 17.00 34.00 51.00 85.00 
homes; 96.8% radio; 4,862 radio HUNTINGDON, 7,330 pop.; Huntingdon 
















homes; Westmoreland Co. Sites . on toe 

THI T= _ WHUN, 250w, 1400kc, 1 

PEsS, aD, Hoe, See P D 3.00 4.50 13.00 16.90 29.25 52.00 

D 5.60 7.00 17.00 34.00 51.00 85.00 ln 5.00 6.00 15.60 26.00 45.50 78.00 

N 8.00 10.00 25.00 50.00 75.00 125.00 

} INDIANA, 11,743 pop.; 3,456 homes; 

HANOVER, 14,048 pop.; 4,355 homes; be — 3,377 radio homes; 
1% ine : ; ndiana Co. 

95.3% Qgadio: 4.150 radio homes; | whan, 250w, 1450ke, CBS, McGillvra, 

WHVR, 1kw-D, 500w-N, 1280kc, MBS Come 


D 5.00 6.00 12.90 22.40 36.40 56.00 
D 5.60 7.00 14.00 28.00 42.00 70.00 N 5.00 6.00 12.90 22.40 36.40 56.00 


N 8.00 10.00 20.00 40.00 60.00 100.00 JOHNSTOWN, 63,232 pop.; 17,360 











7 = homes; 94.5% radio; 16,405 radio 

gg —. Oe 833 —— homes; Cambria Co.; TV alloc.: 
’ V0 , ’ 4 ww 

homes: Dauphin Co.; TV alloc.: — 6 (WJAC-TV, now Chan, 13), 






Chans. 27, 33, 71. 





: i 3 AM affiliates, average 1- time rates 
3 AM affiliates, average 1-time rates iD 6.83 7.17 15.67 30.67 46.17 86.67 
D 867 8.67 18.17 36.33 55.33 90.00 N 8.75 9.67 24.67 44.33 67.33 110.00 
N 13.17 13.17 27.50 52.50 80.00 133.33 



















WARD. 250w, 1490ke, CBS, Weed 
JHGB, 250w, 1400kc, AB 7 é in e .0 .00 .00 48.00 .00 
— c, ABC, Weed, Con- | 1 9:00 9:00 25.00 45.00 70.00 110.00 
| Ww a D) 95 Bkw 
D 7.50 7.50 17.00 34.00 51.00 85.00 a Chan. 221, 92.l1mc, 0.25kw, 
N 9.50 9.50 25.00 50.00 75.00 125.00 | wcorRO, 250w, 1230kc, ABC, MBS, Radio 
WHP, 5kw, 580kc, CBS, Bolling Reps. 
D 12.00 12.00 20.00 40.00 60.00 100.00 | D 4.50 5.50 15.00 28.00 42.50 70.00 
N 18.00 18.00 30.00 60.00 90.00 150.00 | N 5.25 8.00 25.00 40.00 60.00 100.00 
WHP-FM, Chan. 247, 97.3mc, 4kw bas om 250w, 1400kc, NBC, Young, 
M, . » Ji.omc, ; ooper 
{duplication of AM, balance sold in- | 8.00 8.00 16.00 32,00 48.00 0.00 
er y | N 12.00 12.00 24.00 48.00 72.00 120.00 
WKBO, 250w, 1230kc, NBC, Meeker, WJAC-FM, Chan. 238, 95.5mc, 8.3kw, 
Conlan | Young, Bonus 
D_ 6.50 7.50 17.50 35.00 55.00 85.00 WJAC-TV, Chan. 13, 4.6kw-aur.; 9.3kw- 
N 12.00 12.00 27.50 47.50 75.00 125.00 vis., ABC, CBS, NBC, DuMont, Katz 
D 54.00 54.00 85.00 130.00 200.00 330.00 
HAZELTON, 35,491 pop.; 9,769 homes; N_ 90.00 90.00 140.00 220.00 330.00 550.00 
96.8% radio; 9,456 radio homes; 



























Luzerne Co., TV alloc.: Chan. 63.  . ~~rmee 7,731 pop.; Armstrong 
WAZL, 250w, 1480kc, NBC, MBS, Meek- | WACB, 500w-D, 1380ke 
er |; D 6.00 6.00 12.00 30.00 40.00 70.00 


D 5.00 6.25 13.25 30.50 43.00 64.00 
N 8.00 8.00 19.50 37.00 58.00 95.00 ee rs BPs 18,804 bomen: 
, - it 1 o% radio; A radio omes; 
ee. Chan. 250, 97.9me, 7.8kw, Lancaster Co.; TV alloc.: Chans, 8 
(WGAL-TV, now Chan. 4), 21 












Note: All rates one-time. Population, | 2 AM affiliates, average 1-time rates 
home and radio home figures given for D 6.75 7.80 18.75 37.50 57.50 87.50 
cities over 10,000. Sources: See fore- N12. 00 ‘12. 00 28. 75 48. 75 77.50 127.50 
word. | - — 


































Harrisburg is far ahead of every major market in 
Pennsylvania in retail sales activity . . . 92% above 
the national average. 

Food sales show a margin of 42%! General merchan- 
dise 159°! Furniture-household-radio sales 163%! 
Automotive 91%! Drug products 141%! With retail 
sales and income so far above average, no wonder 
Harrisburg’s Quality of Market score is 148! 
These big sales peaks result partly from Harris- 
burg’s per capita buying power .. . $2,007, and 
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er, Conlan lan 
SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M l1Hr 
D 6.50 7.60 17.50 35.00 55.00 85.00 D 7.50 18.00 32.00 50.00 75.00 
N 12.00 12.00 27.50 47.50 75.00 125.00 | N 7.50 18.00 32.00 50.00 75.00 
J -FN Shan, 261 00. >, 0.64kw, 
WGAL-FM, Chan. 257, 101.3mc, 16kw, | “EBR>FM, Chan. 261, 100.1me, 0.64kw 
Meeker, Bonus : . 
WGAL-TV, Chan. 4, 0.88kw-aur.: ikw- or Wnts 4,605 pop.; Cumberland 
ee Meek- | WOMB, skw. 1460ke, MBS, Cooke 
7 7.00 22.50 45 65.00 100.00 
D 60.00 87.50 130.00 195.00 325.00 | Rg sh oop se00 S000 15:00 120,00 
N 125.00 175.00 260.00 390.00 650.00 - WN, a04 a4 : 
LEWISTO ¥, 13,894 pop. 40 homes; 
WLAN, Ikw, 1390ke, ABC, Headley- | “95.37 radio: 4,231 radio homes: 
Reed Mifflin Co.; TV alloc.: Chan. 38. 
D 7.00 8.00 20.00 40.00 60.00 90.00 WKVA, lkw-D, 920kc 
N 12.00 12.00 30.00 50.00 80.00 130.00 | D 7.00 7.00 10.00 20.00 60.00 
‘A\" 250w 90ke, NBC, - 
WLAN-FM, Chan. 245, 96.9mc, 20kw, | “MRE. 250w, 1480ke, NBC, Burn 
Headley-Reed, Bonus D 4.50 10.00 13.00 22.00 40.00 
A .: 3,29 . N 6.00 12.00 20.00 35.00 60.00 
mO53% Tadic. 3,141 ‘radio. homes; | WLTN (FM), Chan. 250, 97.9mc, 2.25kw 
Westmoreland Co. (Rates on request) 
WAKU, 250w-D, 1570kc LOCK HAVEN, 11,381 pop.; 3,316 
D 6.00 15.00 25.00 40.00 60.00 homes; 94.6% radio; 3,137 radio 
LEBANON, 28,156 pop.; 8,346 homes; peenaes Clinton Co.; TV alloc.: Chan. 
96.2% radio; 8,029 radio homes; . 
7 ; , * . Ww BPz, 250w, 1230kc, MBS, McGillvra 
Lebanon Co.; TV alloc.: Chan. 15. D 450 10.00 13.00 22.50 40.00 
WLAB (FM), Chan. 281, 104.1mc, 4.4kw N 6.00 12.00 20.00 35.00 60.00 
D 4.00 8.00 12.00 18.00 30.00 ’ ° a 
N 6.00 12.00 18.00 24.00 40.00 (Continued on page 162) 


Top Quality Market in the State 


HARRISBURG Highest Per Capita Income . . . Highest 


Quality of Market ... Among State's 
Major Markets 


Retail Sales 192% of Average 


HARRISBURG, PA. 


CBS RADIO NETWORK 
5000 WATTS @® 580 KC 


THE KEYSTONE STATION IN THE KEYSTONE STATE ®@ 





MARKET INDICATORS FOR PENNSYLVANIA 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
PUN 6. cing oo wb.d os 4 0b aes 10,498,012 ’50 9,900,180 ’40 
DEwem POPUINIIOM ......0.ccses 7,403,036 °50 (1) 6,586,877 ’40 
Mural Population ...........2. 3,094,976 °50 (1) 3,313,303 ’40 
I I as is 6 os Wawa 2,918,672 °50 2,515,524 ’40 
Percentage Radio ............. 95.5% 750 92.4% ’40 
Ns ca curb eud ace 2,771,104 50 2,265,921 °’40 
Retail Sales .. $10,563,141,000 °51 $9,030,166,000 °48 
I i Fach (ase eca hai 3,189,198 7°51 3,009,820 50 
PN bc cbvachicen at saa 3,323,600 52 1,961,600 °45 
New Construction ............. $1,704,400,000 °51 $ 504,300,000 ’40 
ee ee $ 545,996, a "49 $ 395,629,689 ’44 


Internal Revenue Collections $3,880,132,291 ’51 $2,964,381,617 ’50 





(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 


WGAL, 250w, 1490kc, MBS, NBC, Meek- WLBR, lkw, 1270kc, Burn-Smith, Con- 











partly from the fact that the city is the shopping cen- 
ter of rich Dauphin County whose county-wide in- 
come average is $353 above the U. S. per capita. 

Your selling, too, has an above-average effect when you 
use WHP ... The Key Station in the 
Keystone State .. . now heard regular- 
ly in tens of thousands of additional 
homes in Pennsylvania’s South Cen- 
tral area—including markets like Lan- 
caster, York, Lebanon. 




















CBS 


WHP 


9000 WATTS 
980 K.C. 










Represented by THE BOLLING CO. 
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PENNSYLVANIA 
SPOT RATE FINDER 


(Continued from page 161) 


McKEESPORT, 51,502  pop.; 14,879 
homes; 96.1% radio; 14,298 radio 
homes; Allegheny Co. 
2 AM non-affiliates, average 1-time 
rates 

SB IM 5M 15M 30M 1Hr 
D 6.00 8.50 16.00 40.00 60.00 90.00 
WEDO, ikw-D, 810kc 
D 6.00 9.00 16.00 40.00 60.00 90.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


MORRISVILLE, 6,787 
WBUD, 


D 
N 


, WMCK, lkw, 1360ke 
SB IM 5M 15M 30M 1Hr 
D 6.00 8.00 16.00 40.00 60.00 90.00 
N 6.00 8.00 16.00 40.00 60.00 90.00 
WMCK-FM, Chan, 285, 104.9mc, 0.5kw, 
Bonus 
MEADVILLE, 18,972 pop.; 5,987 homes; 
96.2% radio; 5,759 radio homes; 
Crawford Co.; TV alloc.: Chan, 37. 
WMGW, 250w, 1490kc, ABC 
D 4.15 5.00 12.25 27.50 40.00 60.00 
N 6.75 18.00 35.00 55.00 90.00 
WMGW-FM, Chan. 262, 100.3mc, 10kw, 


Bonus 


pop.; Bucks Co. 
250w, 1490ke 
(CP to move to Trenton, N. J.) 
8.00 18.00 30.00 48.00 80.00 
8.00 18.00 30.00 48.00 80.00 





nd largest metropolitan 


market in Western Pennsylvania 
—nearly 300,000. 


WARD gets renewals because WARD gets results. 





ot fa 


earns CBS RADIO NETWORK MARKET IN 
RENEWALS WEED & CO., Representative PENNSYLVANIA 





| 
WESTERN | 
| 





| KYW, 





NANTICOKE, 20,160 pop.; 5,919 homes; 
95.3% radio; 5,641 radio homes; 
Luzerne Co. 


WHWL, 1lkw-D, 730kce, Forjoe 
SB IM 5M 15M 30M i1Hr 


6.50 8.21 22.78 37.80 65.00 
10.00 14.00 36.00 60.00 96.00 


NEW CASTLE, 48,834 pop.; 14,141 
homes; 93.8% radio; 13,264 radio 
homes; Lawrence Co.; TV _ alloc.: 
Chan, 45 

WKST, ikw, 
Conlan 

D 6.50 8.00 
N 10.00 12.00 


NEW KENSINGTON, 25,146 pop.; 
homes; 96.1% radio; 6,993 
homes; Westmoreland Co. 


WKPA, 250w-D, 1150kc, Continental 


D 
N 


1280kc, MBS, Meeker, 
14.00 28.00 42.00 70.00 


16.00 32.00 48.00 80.00 


7,277 
radio 


D 5.00 6.00 12.00 25.00 38.00 68.00 
NORRISTOWN, 38,126 pop.; 9,033 
homes; 97.6% radio; 8,816 radio 


homes; Montgomery Co. 
WNAR, 500w-D, 1110kc, Grant 
D 8.00 10.00 21.00 42.00 63.00 105.00 
OIL CITY, 19,581 pop.; 5,855 homes; 
95.3% radio; 5,580 radio homes; 
Venango Co.; TV alloc.: Chan. 64. 
WKRZ, 250w, 1340kc 


D 10.80 20.00 35.00 55.00 
N 13.80 24.00 39.00 65.00 


| PHILADELPHIA, 2,071,605 pop.; 585,802 


96.1% radio; 562,955 radio 
homes; Philadelphia Co.; TV alloc.: 
Chans. 3 (WPTZ(TV)), 6 (WFIL-TV), 
10 (WCAU-TV), 17, 23, 29, *35. 


homes; 


4 AM affiliates, average 1-time rates 
D 34.75 37.50 51.75 103.50 157.75 265.25 


| N 56.25 60.00 87.50 167.50 253.75 428.75 


6 AM non-affiliates, average 1-time 
rates 
D 14.17 13.33 23.33 44.50 67.67 111.67 


|} N 21.25 20.25 34.25 64.75 102.75 161.25 





50kw, 1060kc, 


Peters, BMB, Pulse 
D_ 35.00 35.00 50.00 100.00 150.00 250.00 
N_ 60.00 60.00 100.00 200.00 300.00 500.00 


KYW-FM, Chan. 223, 92.5mc, 20kw, Free 
& Peters, Bonus 


NBC, Sees & 





WCAU, 50kw, 1210kc, CBS, CBS Radi 
Spot Sales 
SB IM 5M 15M 30M 18 


| D 45.00 45.00 60.00 120.00 180.00 300.% 
| N_ 90.00 90.00 120.00 240.00 360.00 600.% 


| D 
| N 


WCAU-FM, Chan. 251, 98.1mc, llkw 
Bonus 
WCAU-TV, Chan. 10, 14kw-aur.; 25kw. | 


vis.; CBS, CBS Radio Spot Sales 
D 100.00 100.00 150.00 240.00 360.00 600.09 | 
N 220.00 220.00 300.00 480.00 720.00 1,200.09 
WDAS, 250w, 1400kce, Forjoe \ 
D 7.50 9.00 18.00 36.00 54.00 90. 
N 7.50 9.00 18.00 36.00 54.00 90.0) 
WFIL, 5kw, 560kce, ABC, Katz, Pulse | 
D 35.00 40.00 55.00 110.00 175.00 315. 
N 35.00 40.00 55.00 110.00 175.00 315.% 
WFIL-FM, Chan. 271, 102.lmc, 10kw 

Katz, Bonus 
WFIL-TV, Chan. 6, 

vis.; ABC, Katz 


D 210.00 210.00 281.25 450.00 675.00 1,125.0 
N 300.00 300.00 375.00 600.00 900.00 1,500.0 


13.5kw-aur.; 27kw. 


WFLN (FM), Chan. 239, 95.7mc, 20kw 
D 6.00 6.00 12.00 20.00 30.00 45.0 
N_ 10.00 10.00 20.00 37.50 55.00 90.4 
WHAT, 250w, 1340kc, Pulse | 
D 7.00 24.00 48.00 72.00 120.0 
N 7.00 24.00 48.00 72.00 120.4 
WHAT-FM, Chan. 287, 105.3mc, 20kw 
Bonus 
WIBG, 10kw, 990kc, Radio Reps. 
15.00 32.00 68.00 105.00 180.00 
30.00 50.00 100.00 185.00 285.0% 


WIBG-FM, Chan. 231, 94.1mc, 20kw 
WIP, 5kw, 610kc, MBS, Petry, BMB 
D 24.00 30.00 42.00 84.00 126.00 196.% 


| N 40.00 50.00 75.00 120.00 180.00 300.% 
| WIP-FM, Chan. 227, 93.3mc, 20kw 
Petry, Bonus 


| D 25.00 25.00 35.00 50.00 


| WPEN-FM, 


WJIMJ, 1kw-D, 1540kc, McGillvra 

D 10.00 15.00 20.00 40.00 60.00 100.00 
WPEN, 5kw, 950kc, Rambeau 

75.00 100.00 
75.00 100.00 150.00 


102.9mc, 20kw, 


N_ 35.00 35.00 45.00 
Chan. 275, 
Rambeau 
(Rates on request) 
WPTZ (TV), Chan. 3, 8.1kw-aur.; 
kw-vis.; NBC, NBC Spot Sales 


16.2 


| D 135.00 135.00 187.50 300.00 450.00 750.00 


N 300.00 300.00 375.00 600.00 900.00 1,500.00 


_—— 250w-D, 860kc 


9.00 11.00 25.00 40.00 80.00 
(Continued on page 166) 





“Today 154,000,000 Americans wart 16 brows. 


hat goes on in Washington? 


Starring TYRONE POWE 


a 


THE GREAT NON-PARTISAN 
RADIO SERIES THAT HELPS 
YOUR COMMUNITY TO A 
BETTER UNDERSTAND- 
ING OF HOW OUR 
GOVERNMENT WORKS! 


Fie 


1529 


United States Senator whose NEW Yop 


faith in America gave America faith 
in him! 


Ziv’s new dramatic entertainment brings 


a 
aN 
ih ATT Wit n= 


Washington to your community! 


TRANSCRIBED FOR LOCAL AND 
REGIONAL SPONSORSHIP 


pill Lil I m 


HED W 
COMPANY 


Wl Hibttiny - 


Wag — 


INNATI 6 onI9 
NOW YWwoop 


Featuring EDWIN C. HILL taking lis- 
teners behind the scenes of the Sen- | 
ate, telling the why and how of 
government. 





An all-star supporting cast. 
Superb Music ® Brilliant Scripts 
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JERRY [CORDON 


950 ON YOUR DIAL 


PHILADELPHIA’S MEST INDEPENDENT STATION 


Ust IN MERCHANDISING 


Ist IN POINT OF SALE PROMOTION 
" AND RESULTS 


Scripts 


sting BROADCASTING ® Telecasting August 18, 1952 @ Marketbook, Page 163 
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| ST PHILADELPHIA 
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f 


ATLANTIC 


When is 5,000 watts more than 5,000 watts ? 
When it’s first on the dial! Operating at 560 
kilocycles, WFIL’s 5,000 watts provide coverage 
equal to twenty times the power at double the 
frequency... 100,000 watts at 1120 kilocycles. 


First Choice for 
Philadelphia ...the City 


If you want to regularly reach 4 out of every 
5 Philadelphia radio listeners ...7f you want 
to influence buying patterns for more than 
1,800,000 people in the city’s radio homes... 
if you want saturation coverage where it counts, 
in the point-of-sale area at the center of Amer- 
ica’s 3rd Market...then your first choice is 
WFIL, only Philadelphia station with a growing 


audience... day and night! 
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adelphia 





WM. FULTON KURTZ, Philadelphia banker 
—He is president of The Pennsylvania Com- 


banking institutions in WFIL-adelphia with 
total,assets of over 7 billions of dollars. 





First Choice for 
the 14-County Market 


More than half the 4,400,000 people in Amer- 
















ica’s 3rd Market live outside city limits... 
account for half the sales. And WFIL’s pene- 
trating signal extends like a blanket far beyond 
this 14-County Retail Trading Area whose 
combined buying power is $6,981,101,000. 
This is where WFIL’s voice is strongest... 
where people spend the most. For consistent 


pulling power schedule WFIL. 


... Hub of America’s 3" Market 


é é 
IMOGENE GLUCK, Wildwood housewife 

She and other ‘‘chiefs”” of the 14-County 
pany for Banking and Trusts, one of 239 area's 1,301,233 households supervise buy- 
ing power that amounts to $5,454 per fam- 
ily per year. She's a ‘‘regular,”’ a WFIL fan. 






MILTON H. PAGEL, Norristown retailer— 
Pagel's Men's Store, and 57,000 other retail 
stores in America’s third largest market, 
account for $4,163,861,000 in retail goods 
sold . much of it advertised on WFIL 


560 kc. 


Che Philadelphia 
Inquirer Station 


An ABC Affiliate 
First on tne Dial 
In America’s Third Marke 
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The pioneer 24-HOUR TV 


STATION 



























G 


WD) 


a great station in a great 
market... 


<< 


serves more than two million viewers in 
the Pittsburgh district with the finest in 
television entertainment. 


RESULT? 


Advertisers get maximum results for their 
advertising dollars in the nation’s eighth 


market ... where almost all the sets are 
tuned all of the time to WDTV 


Round-the-clock 


WD LV 


Chamber of Commerce Building 
PITTSBURGH 19, PENNSYLVANIA 


A 


TELEVISION STATION 


24-Hour TV station 








Harold C. Lund, General Manager 
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PENNSYLVANIA 
SPOT RATE FINDER 


(Continued from page 162) 


PITTSBURGH, 676,806 pop.; 190,670 
homes; 96.1% radio; 183,233 radio 
homes; Allegheny Co.; TV _ alloc.: 


Chans. 2 (WDTV(TV), now Chan. 3), 
11, *13, 16, 47, 53. 


4 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M 1Hr 


D 24.25 31.12 46.88 90.00 138.75 226.12 | 
N 48.50 61.25 93.75 180.00 277.50 447.25 | 





3 AM _ non-affiliates, 
rates 


D 11.06 15.50 25.00 51.33 


average 1-time 


77.00 128.33 





KDKA, 50kw, 1020kc, NBC, Free & 


Peters, BMB, Nielsen 


D 45.00 50.00 60.00 120.00 180.00 300.00 | 


N_ 90.00 95.00 120.00 240.00 360.00 600.00 


KDKA-FM, Chan. 225, 92.9mc, 9kw, 
Free & Peters, Bonus 


KQV, 5kw, 1410kc, MBS, Weed Hooper 
D 14.00 20.00 35.00 
N_ 28.00 40.00 70.00 
WCAE, 5kw, 1250kc, 
D 19.00 27.50 47.50 
N_ 38.00 55.00 95.00 190.00 300.00 475.00 


WCAE-FM, Chan. 241, 96.1mc, 12kw, 
Bonus 


WDTV (TV), Chan. 3, 8.3kw-aur.; 16.6 
kw-vis.; ABC, CBS, NBC, DuMont 


D_ 75.00 100.00 162.50 260.00 390.00 650.00 
N 125.00 150.00 250.00 400.00 600.00 1,000.00 


WJAS, 5kw, 1320kc, CBS, Hollingbery, 
Hooper 


D 19.00 27.00 45.00 75.00 120.00 192.00 
N_ 38.00 55.00 90.00 150.00 240.00 384.00 


WJAS-FM, Chan. 259, 99.7mc, 24kw, 
Hollingbery, Bonus 


140.00 210.00 330.00 
ABC, Katz, BMB 


WKJF (FM), Chan. 229, 93.7mc, 20kw 
D 5.60 14.00 28.00 42.00 70.00 
N 5.60 14.00 28.00 42.00 70.00 


WPGH, l1kw-D, 1080kc 

D~ 8.00 12.50 18.00 40.00 60.00 100.00 
WPIT, 1lkw-D, 730kc, Forjoe 

D 11.20 14.00 25.00 50.00 75.00 125.00 
WWSW, 5kw, 970kce, Blair, Hooper 

D 14.00 20.00 32.00 64.00 96.00 160.00 
N 17.50 25.00 40.00 80.00 120.00 200.00 


WWSW-FM, Chan. 233, 94.5mc, 8.5kw, 
Blair, Bonus 

POTTSTOWN, 22,589 pop.; 6,629 homes; 
96.7% radio; 6,410 radio homes; 
Montgomery Co. 


WPAZ, 1kw-D, 1370kc, Rambeau, Con- | 
an 


D 7.50 16.00 17.00 48.00 80.00 
POTTSVILLE, 23,640 pop.; 6,692 homes; 
96.0% radio; 6,424 radio homes; 


Schuykill Co. 


WPAM, 250w, 1450kc, MBS, McKinney, 
Conlan, BMB, Crossley 


D = 4.00 
N 5.50 7.50 15.00 22.50 45.00 65.00 


WPAM-FM, Chan. 238, 95.5mc, 5.1kw, 
Everett-McKinney, Bonus 


WPPA, 1kw-D, 500w-N, 1360kc 


D 5.80 16.00 32.00 48.00 80.00 
N 7.25 20.00 40.00 60.00 100.00 
WPPA-FM, Chan. 270, 101.9mc, 2.8kw 

D 2.55 9.60 19.20 38.40 | 
N 3.40 12.00 24.00 48.00 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


BROADCASTING @ 


70.00 105.00 175.00 | 


95.00 150.00 237.50 | 


6.00 11.00 18.00 30.00 50.00 | 





READING, 109,320 pop.; 32,282 homes; 
96.8% radio; 31,248 radio homes; 
Berks Co.; TV alloc.: Chans, 55, 61. 


3 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M 1Hr 
D 7.17 8.50 19.17 36.67 56.67 90.00 
N_ 13.00 13.00 27.50 51.88 79.00 131.67 


WEEU, lkw, 850kc, ABC, Headley-Reed 
D 7.00 8.00 20.00 40.00 60.00 100.00 
N 12.00 12.00 30.00 60.00 90.00 150.00 


WEEU-FM, Chan. 225, 92.9mc, 9kw, 
Bonus 


WHUM, 250w, 1240kc, CBS, H-R Reps. 
D~ 8.00 10.00 20.00 35.00 55.00 85.00 
N 15.00 15.00 25.00 48.00 72.00 120.00 


WRAW, 250w, 1340kc, NBC, Meeker, 
Conlan 


D_ 6.50 
N 12.00 


7.50 17.50 35.00 55.00 85.00 
12.00 27.50 47.50 75.00 125.00 


RED LION, 5,119 pop.; York Co, 
WGCB, 1kw-D, 1440kce, Kennedy 


D 7.00 14.00 28.00 42.00 70.00 


ROCHESTER, 7,197 pop.; Beaver Co. 
WRYO, 250w-D, 1050kc 

D 4.00 11.75 23.50 40.00 
SAYRE, 7,735 pop.; Bradford Co. 
WATS, 1kw-D, 1470kc 
D 5.00 9.00 
N__ 5.00 


70.00 


5.00 
5.00 


13.00 22.00 
9.00 13.00 22.00 


36.00 
36.00 





980 KILOCYCLES +» S000W (d) 1000W (n) 
AM-FM + ABC AFFILIATE 





Telecasting 


sCRANTQ 
96.1% 
Lackawd 
16, 22, 7 










3 AM affi 
SB 

Dp 10.10 

N 16.00 





WARM, 5! 
Dp 7.20 
N 12.00 
wGBI, 1 
Blair, H 
D 13.00 
N 20.00 


WGBI-F\ 
Blair, E 


WQAN, 5 
D_ 7.80 
N 7.80 
WQAN-F 
Bonus 


(Night 


WSCR, 1 
D 
N 


Note: A 
home an 
cities ov 
word. 





BRé 


SCRANTON, 125,536 pop.; 36,491 homes; 

96.1% radio; 35,068 radio homes; 
Lackawana Co.; TV alloc.: Chans. 
16, 22, 73. 


3 AM affiliates, average 1-time rates 
SB IM 5M 15M 30M i1Hr 
Dp 10.10 9.57 16.67 31.00 46.67 77.67 


WARM, 5kw, 590kc, ABC, Hollingbery 

D 7.20 7.20 12.00 24.00 36.00 60.00 

N 12.00 12.00 24.00 48.00 72.00 120.00 

WGBI, 1kw-D, 500w-N, 910kc, 
Blair, Hooper 

D 13.00 13.00 21.00 35.00 53.00 88.00 

N 20.00 20.00 42.00 70.00 105.00 175.00 


CBS, 


WGBI-FM, Chan. 267, 
Blair, Bonus 


101.3mc, 1.8kw, 


WQAN, 500w-D, 630kc, Bolling 
D 7.80 7.80 13.00 26.00 39.00 65.00 
N 7.80 7.80 13.00 26.00 39.00 65.00 


WQAN-FM, Chan. 222, 92.3mc, 
Bonus daytime 


18kw, 


(Night rates on request) 


WSCR, 1kw-D, 500w-N, 1320kc, NBC 
D 8.50 17.00 34.00 51.00 85.00 
N 12.00 24.00 48.00 72.00 120.00 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


PROMOTION ... 


@ NEWSPAPER STORIES 
e DISPLAY ADS 

@ PROMOTIONAL SPOTS 
@ DEALER MAILINGS 

@ PROGRAM LISTINGS 


COVERAGE... 


@ 185,000 Radio Homes 

@ 3812 mile radius 

@ Two markets for the cost 
of one... you get Scran- 
ton and Wilkes-Barre 
plus! 


PROGRAMMING . 


The accent is on news... 
local news provided by the 
Scranton Times with seven 
radio equipped cars. Good 
music and tops in Sports 
rounds out the WQAN pro- 
gramming. 


Represented by Bolling 


SCRANTON, PENNA. 


BROADCASTING ®@ 


| D_ 5.00 


| N 5.00 
N 16.00 13.33 23.00 43.67 83.00 138.33 | 


| SHARON, 


| WPIC-FM, 


| WARREN, 





SHAMOKIN, 16,879 pop.; 4,995 homes; 
96.8% radio; 4,835 
Northumberland Co, 


radio homes; 


| WISL, 1kw, 1480kc, MBS, Forjoe, Con- 


lan 


SB IM 5M 15M 30M 1Hr 


6.50 15.00 35.00 50.00 
6.50 20.00 35.00 50.00 


80.00 
80.00 


26,454 pop.; 7,603 homes; 
7,421 radio homes; 
TV alloc.: Chan. 39. 


97.6% radio; 
Mercer Co.; 


WPIC, 1lkw-D, 790kc, Young 
D 9.00 12.00 24.00 36.00 60.00 


Chan. 275, 102.9mc, 26kw, 


Young 
D 3.00 6.25 12.50 20.00 30.00 
N 5.00 10.00 20.00 30.00 50.00 


SOMERSET, 5,936 pop.; Somerset Co. 
WVSC, 250w-D, 990kc 
D 4.00 5.50 8.00 16.00 24.00 40.00 


STATE COLLEGE, 17,227 pop.; 3,065 
97.6% radio; 2,991 radio 
homes; Centre Co.; TV alloc.: Chan. 
*44, 


homes; 


WMAJ, 250w, 1450kc, MBS 
D 450 3.50 11.70 15.30 25.50 
N 5.00 4.85 14.20 23.30 40.50 


ST. MARY’S, 7,846 pop.; Elk Co. 
WKBI, 250w, 1400kc, MBS 

D 5.00 6.00 12.00 20.00 35.00 
N 5.00 6.00 12.00 20.00 35.00 


60.00 
60.00 


STROUDSBURG, 6,361 pop.; Monroe 


Co. 


WVPO, 250w-D, 840kc, Radio Reps. 
D 6.00 6.00 12.00 24.00 36.00 60.00 


SUNBURY, 15,570 pop.; 
97.6% radio; 4,799 
Northumberland Co.; 
Chan. 65. 


4,917 homes; 
radio homes; 
TV _§alloc.: 


WKOK, 250w, 1240kc, ABC 
D 5.40 5.40 12.00 15.60 27.00 48.00 
N 7.20 7.20 14.40 24.00 42.00 72.00 


WKOK-FM, Chan. 231, 94.1lmc, 4.4kw, 
ABC 


UNIONTOWN, 20,471 pop.; 6,063 homes; 
94.4% radio; 5,723 radio homes; 
Fayette Co., TV alloc.: Chan. 14, 


WMBS, ikw, 590kc, CBS, Meeker 
D 450 7.50 15.00 30.00 45.00 175.00 
7.50 12.50 25.00 50.00 75.00 125.00 


14,849 pop.; 
4,540 


4,754 homes; 
95.5% radio 


Warren Co, 


radio; homes; 
WNAE, ikw-D, 1310ke 
6.00 6.00 10.00 16.00 24.00 40.00 


WRRN (FM), Chan. 222, 92.3mc, 2.20kw 


D 150-150 250 432 648 10.80 
N 150 150 250 432 648 10.80 


(Continued on page 168) 


Telecasting 


Here’s Proof that 


‘KQV COVERS THE 
RICH 








Allegheny 
Armstrong 
Beaver 
Butler 
Fayette 
Greene 
Indiana 


Washington 


Westmoreland 


TOTALS 


KQY 


PITTSBURGH 
ARKET! 


Homes Inside KQV’s 
%% MV Contour 


407,013 
5,937 
28,455 
9,360 
25,446 
2,721 
2,922 
48,193 
74,218 


370,373 
2,756 
10,388 
4,554 
35,529 
2,154 
2,143 
42,099 
64,430 


604,265 | 534,426 


5000 W 
1410 KC 


BASIC MUTUAL NETWORK 


Pittsburgh's Aggressive Radio Station 


National Reps., WEED & CO. 
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y 7 50w I - i JRAK, 4 ke, NBC, Everett. 
! WBAX, 250w, 1240kc, MBS, Burn-Smith WRAK, 250w, 1400 
PENNSYLVAN A D 6.50 13.00 26.00 38.00 62.00 McKinney, Hooper, Conlan 


S E F W i AT SPOT RATE FINDER N 9.50 19.00 37.00 55.00 90.00 SB : 5M 15M 30M 1m 


D 4.80 7.80 14.40 28.80 43.20 72.09 County 
‘ > Py > Vé SB 1M 5M 15M 30M 1Hr 
(iantaeeet From pape 20) N 7.20 10.80 21.60 43.20 64.80 103.0) adams 
WBRE, 250w, 1340kc, NBC, Conlan Alleghen’ 
WRAK-FM, Chan. 262, 100.3mc, 3.2kw, ee 
WASHINGTON 26,280 pop.; 7.621 D 8.00 8.00 14.00 28.00 42.00 70.00 Everett-McKinney, Bonus Armstro 
} N, s : 92 > Beaver . 
homes; 95.3% radio; 7,263 radio | N 11.00 11.00 22.00 44.00 66.00 110.00 WWPA, 250w, 1340ke, CBS, Burn-} pegford 
homes; Washington Co.; TV alloc.: . 


as ay) _ = Berks 
Chan. 63 WBRE-FM, Chan. 253, 98.5mc, 2.2kw, D 7.50 7.50 13.50 27.50 40.00 65.09 Blair 
WATTS or Bonus N 9.00 9.00 18.00 35.00 55.00 90.0) pradford 
Bucks .. 
y 250w Oke, MBS, McGillvra, 
ee WILK, 5kw-D, lkw-N, 980kc, ABC, | yorK, 59,953 pop.; 18,326 homes; 96.1% ell 
B U Y S O N re een ee radio; 17,611 radio homes; York Co, | cameron 


TV alloc.; Chans. 43 (Susquehannaf Carbon . 
SB 1M 5M 15M 30M 1Hr | p 10.00 10.00 20.00 40.00 60.00 100.00 


Bestg. Co. grant), 49 (WNOW-TV, oe 
D 360 5.40 10.30 21.60 32.40 54.00 | N 12.00 12.00 30.00 60.00 90.00 150.00 nie: Ciuk Ge. arent. — 
7 Clearfielc 

5 y 2 40 28.00 43.20 72.00 — . : 
_— —— : WILK-FM, Chan. 241, 96.lmc, 3.1kw, ¢ aie aii ates itliee eek Clinton . 
Avery-Knodel, Bonus seis sais erage os Columbi 


WIPA-FM, Chan. 202, 10t2me, Ckw. D 6.50 7.50 17.50 35.00 55.00 85.0 | Crawfor« 
nn in " Cumberl 

x om ; 

SCRANTON McGillvra, Bonus WILLIAMSPORT, 45,047 pop.; 13,741 | N 12.00 12.00 27.50 47.50 75.00 125.0] Seuphin 


homes; 95.3% radio; 13,095 radio a Delawar 


care S WE ccs 
WILKES-BARRE, 76,826 pop.: 21,048 homes; Lycoming Co.; TV alloc.: WNOW, i1kw-D, 1250kc, Conlan, Pulse Erie ... 


D 6. 7.50 9.75 33.25 46.75 175, ve 
N.E. b E N N ~. “s homes; 96.1% radio; 20,227 radio Chan. 36. si en ite 2 a — 


N 8.00 10.00 26.50 44.50 62.50 100.00 Forest . 
homes; Luzerne Co.; TV _ alloc.: — _— Franklin 


MOST POWERFUL Chans, 28, 34. WORK, 5kw, 1350ke, MBS, NBC, Meek. | Fulton 


2 AM affiliates, average 1-time rates er, Conlan, Pulse Greene 


° Hunting 
STATION rae rel D 615 7.65 13.95 28.15 41.60 6850 | D 6.50 7.50 17.50 35.00 55.00 85.00 | Indiana 
3 AM affiliates, average 1-time rates N 8.10 9.90 19.80 39.10 59.90 99.00 | N 12.00 12.00 27.50 47.50 75.00 125.09 | Jefferso! 


Juniata 
DAY AND NIGHT D 9.00 8.17 15.67 31.33 46.67 177.33 tisha oe ee on coil WRZE (FM), Chan. 253, 98.5mc, 8kw wore 


Ba 3 9367 47 7 7 D 1.25 2.00 5.00 15.00 30.00 60.09 | Lancaste 
N 50 10.83 23.67 47.00 70.33 116.67 ‘ 
7”. , ere WLYC, 1kw-D, 1050kc, Cooke Lawren 


N 125 2.00 5.00 15.00 30.00 60.00 | Lebanor 
NOW sibel re io cs D 14.00 28.00 42.00 70.00 Lehigh 
WSBA, lkw, 910kc, ABC Luzerne 


: : D 650 7.50 17.50 35.00 55.00 95.09 | Lycomu 
~" 9 O Note: All rates one-time. Population, | wLyC-FM, Chan. 286, 105.1mc, 3.2kw, 





home and radio home figures given for Cooke N 12.00 12.00 27.50 47.50 75.00 125.00 





cities over 10,000. Sources: See fore- D 2.90 6.00 12.00 18.00 30.00 WSBA-FM, Chan. 277, 103.3mc, 20kw, 


eueiult N 2.90 6.00 12.00 18.00 30.00 Bonus 





Now It Can Be Told... After One Full Year! 


W S k 7 SCRANTON, 
PENNA. 
cogs #1 glade aaartgae 0” of NBC -NETWORK 


operation—day and night 
—on Aug. 5, 1951. ADVERTISERS have 


JUST 10 months ago—on Sept. 30, 1951—we Added Station WSCR in the First 
became an Affiliate of the NATIONAL BROAD- 


: 10 Months of Network Operation! 
CASTING COMPANY in Scranton. 
YET in this short time—over 70% of NBC 
NETWORK ADVERTISERS have added this 


station to their network operation! 


WSCR SELLS SCRANTON ... : . {| q ) 
America’s 77th Market! A - , 
Now Nationally Represented by L : ae Par ‘\ j NBC 


THE HEADLEY-REED COMPANY 


Scranton, Pa. 


DAVID M. BALTIMORE, President-General 
Manager 


1000 W. Day—500 W. Nite Jij\_/\ 
W S C R - Studios at 116 Adams Ave., ik YOUR DIAL 


_weabM@eaa fr. 
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rerett. 


1 Hr 
72.00 


108.00 
3.2kw, 


Burn. 


65.00 
90.00 


96.1% 
K Co, 
hanna 
W-TYV, 


ates 
85.00 
125.00 


Pulse 
75.00 
100.00 


VMeek- 


85.00 
125.00 
kw 
60.00 
60.00 


85.00 
125.00 


20kw, 










1950 
County 


AGAMS wocccccccccccces 44,197 











Allegheny ....... ~«- «1,015,287 
Se 80,842 
EE. ceteeionneenete 175,192 
EE anh akon maeee 40,775 
 Asnshuceweoweawee 255,740 
EY int neah ws wee eA 139,514 
PE wise baedevieaee 51,722 
EMD ccccccesccssecess 144,620 
MIE cccciccccccccce WROD 
Ee Ore 209,541 
MND 6060064200000 7,023 
SL «5:50 \6.0'siwie a caien 57,558 
PED siveak.be<coewekwn 65,922 
PE iivetainatsuree 159,141 
DGER. 05454000 00000%% 38,344 
a eee eye 85,957 
G36 kaadaseasenaye 36,532 
errr 53,460 
OS See 78,948 
Cumberland ........... 94,457 
Pn ciasteckenaaes 197,784 
NN aa ads6 ecree acd 414,234 
BE 6660460.0046.408-000050 34,503 
SN 6b kidid-bua's0'6.6,0dib.eeie- 219,388 
ee re 189,899 
0 Ree ees 4,944 
SEIMEI © 5.5 aw:0id.bie.0:4/00/0 75,927 
PE: <teteavones <ueee 10,387 
0 errr 45,394 
MUMUNGGON 2220006000 40,872 
DEE Wiss 0ddciaw nae 77,106 
DEN 66.65 a0-6.0dsii00 49,147 
EEE ee 15,243 
BACEAWENDD: 260000000 257,396 
ON are 234,717 
ee 105,120 
NR n.d s0 poe-arben 81,683 
EE 6.6:-b leeds wew-ateted 198,207 
DEED be aeaidceccce san 392,241 
eer 101,249 


\ 


\ i 


v) 


—" 


1940 


Population Population 


39,435 
1,411,539 
81,087 
156,754 
40,809 
241,884 
140,358 
50,615 
107,715 
87,590 
213,459 
6,852 
61,735 
52,608 
135,626 
38,410 
92,094 
34,557 
51,413 
71,644 
74,806 
177,410 
310,756 
34,443 
180,889 
200,999 
5,791 
69,378 
10,673 
44,671 
41,836 
79,854 
54,090 
15,373 
301,243 
212,504 
96,877 
72,641 
177,533 
441,518 
93,633 

















Percentage 
Increase 


12.1 
7.3 
—0.3 
11.8 
—0.1 


9.4 
—2.7 
1.6 
—2.3 
—3.4 
—9.1 
—0.8 
—14.6 
10.5 
8.5 
12.4 
11.6 
—11.2 
8.1 


1950 
Urban 
Population Population 





12,191 
1,372,412 
22,825 
128,245 
3,521 
169,078 
100,158 
16,234 
54,145 
31,873 
127,653 
3,646 
38,521 
26,866 
66,228 
4,409 
24,186 
15,132 
24,643 
27,895 
54,854 
153,991 
372,411 
18,657 
167,779 
58,237 


30,925 


5,514 
12,020 
19,243 
19,462 


236,076 
115,805 
60,478 
43,458 
156,787 
323,898 
66,039 


being burned. 





1950 
Rural 


32,006 
142,825 
58,017 
46,947 
37,254 
86,662 
39,356 
35,488 
90,475 
65,447 
81,888 
3,377 
19,037 
39,056 
92,913 
33,935 
61,771 
21,400 
28,817 
51,053 
39,603 
43,793 
41,823 
15,846 
51,609 
131,662 
4,944 
45,002 
10,387 
39,880 
28,852 
57,863 
29,685 
15,243 
21,320 
118,912 
44,642 
38,225 
41,420 
68,343 
35,210 






1950 








12,051 
422,651 
22,460 
47,744 
11,018 
73,262 
39,683 
14,758 
40,661 
26,629 
54,320 
2,033 
15,853 
16,100 
40,490 
10,418 
23,450 
10,222 
15,496 
22,758 
26,846 
56,963 
113,972 
9,210 
61,841 
51,131 
1,394 
21,134 
2,724 
12,243 
11,082 
20,722 
13,961 
4,274 
71,828 
65,218 
29,373 
22,765 
55,506 
106,647 
29,757 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 


1950 Percentage 
Homes Radio Homes Radio Radio Homes {$ 000) 


11,292 
407,013 
21,202 
45,166 
10,004 
70,478 
37,659 
13,754 
39,644 
25,298 
51,115 
1,881 
15,298 
15,215 
38,546 
9,689 
22,020 
9,639 
14,613 
21,461 
25,450 
54,741 
111,465 
8,731 
58,996 
48,012 
1,302 
19,612 
2,495 
11,337 
10,184 
19,479 
13,040 
3,902 
67,949 
60,979 
27,934 
21,718 
53,563 
101,848 
28,001 


fashioned coverage facts. 


93.7 
96.3 
94.4 
94.6 
90.8 
96.2 
94.9 
93.2 
97.5 
95.0 
94.1 
92.5 
96.5 
94.5 
95.2 
93.0 
93.9 
94.3 
94.3 
94.3 
94.8 
96.1 
97.8 
94.8 
95.4 
93.9 
93.4 
92.8 
91.6 
92.6 
91.9 
94.0 
93.4 
91.3 
94.6 
93.5 
95.1 
95.4 
96.5 
95.5 
94.1 


PENNSYLVANIA MARKET DATA BY COUNTIES 


1940 





8,366 
335,520 
17,142 
34,919 
7,553 
58,515 
32,772 
11,432 
25,838 
19,295 
42,720 
1,620 
13,665 
11,335 
29,184 
7,760 
19,036 
7,662 
11,698 
17,200 
17,936 
42,999 
76,016 
7,038 
43,538 
40,780 
1,203 
14,527 
1,915 
8,696 
8,210 
16,065 
11,401 
2,980 
65,740 
47,219 
22,495 
17,142 
42,495 
93,367 
22,611 


Grandmother and Grandfather sure knew the 
value of coverage. 


Take their advice and get the coverage that 


WBRE is the “earway” of Wyoming Valley 





Retail 


1951 


5 
Sales 


1949 





36,946 
1,786,624 
63,084 
162,001 
27,926 
274,155 
133,416 
43,380 
118,960 
87,133 
180,576 
7,165 
42,777 
52,485 
146,729 
33,517 
71,032 
30,796 
46,952 
81,230 
83,459 
235,266 
328,224 
23,881 
257,520 
163,153 
2,745 
71,117 
4,917 
26,786 
28,438 
62,664 
41,154 
11,276 
231,504 
238,960 
100,901 
85,068 
222,912 
344,552 
100,267 


Further reproduction unlicensed. 


They took no chances of 


counts in this mining-manufacturing Pennsy]- 
vania market of over 400,000 population. 


and if it's figures you want, we won't 
give you a “Bikini” or “trunks” coverage. 


No siree, we'll give you all-over old- 


$12,530,378 
7,153,476 
4,034,088 
3,965,869 
7,203,536 
22,881,224 
4,526,829 
15,143,867 
23,223,805 
8,926,954 
3,523,077 
105,099 
1,840,532 
6,895,665 
31,107,184 
3,847,057 
2,444,491 
2,030,487 
8,120,214 
10,222,394 
9,771,580 
7,897,262 
4,296,296 
810,478 
12,557,565 
3,781,422 
256,280 
15,637,187 
2,618,656 
3,405,190 
4,118,294 
5,366,728 
3,241,463 
4,371,234 
4,679,386 
69,681,490 
5,299,730 
11,515,309 
11,150,506 
5,641,420 
6,934,460 





(Continued on 
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1948 


13,334 
260,899 
19,436 
34,941 
10,706 
65,279 
29,816 
13,269 
41,261 
26,320 
39,089 
1,716 
13,486 
15,462 
39,719 
11,922 
19,588 
8,839 
14,984 
22,259 
26,928 
43,823 
90,079 
8,013 
56,115 
37,808 
1,455 
21,412 
2,801 
10,272 
10,598 
19,089 
13,203 
4,734 
42,477 
63,954 
26,061 
22,064 
41,869 
72,011 


26,776 





1949 


Mfg. Em- 
Farm Income Automobiles ployment 








1949 Mfg, 
Taxable 
Payrolls 
Ist Otr. 





4,161 1,917,000 
230,356 196,127,000 
6,664 5,061,000 
46,852 39,233,000 
1,121 488,000 
53,209 35,537,000 
7,518 4,421,000 
3,849 2,469,000 
16,313 11,176,000 
9,675 7,570,000 
23.456 18.575.000 
3,022 2,069,000 
8,288 5,257,000 
3,464 2,251,000 
17,034 12,863,000 
344 943,000 
5,472 3,387,000 
4.952 3,314,000 
11,496 7,440,000 
9,779 7,028,000 
6,682 3,580,000 
24,645 17,404,000 
55,496 47,016,000 
6,972 4,907,000 
46,034 36,852,000 
9,499 6,683,000 
470 374,000 
8,157 4,995,000 
218 75,000 
557 306,000 
3,978 2,293,000 
1,912 1,240,000 
3,918 2,348,000 
785 283,000 
26,565 13,896,000 
39,657 25,291,000 
16,726 13,367,000 
14,570 9,077,000 
33,029 20,963,000 
36,522 18,485,000 
15,169 9,543,000 
page 170) 
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PENNSYLVANIA MARKET DATA BY COUNTIES (Continued from page 169) 


1949 Mfg, 


1950 1950 1951 1949 Taxably 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- = Payrol; 


County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr 


McKean 56,6 56,673 0.1 25,579 31,028 16,744 16,024 95.7 13,405 57,270 1,831,246 15,201 6,661 4,514,0% 
Mercer 95 101,039 10.8 62,133 49,821 31,047 29,588 95.3 22,816 115,452 8,372,347 28,231 21,896 18,738,009 
Mifflin .... 3,68 42,993 1.6 16,848 26,843 12,325 11,475 93.1 8,955 38,944 4,503,341 9,816 7,619 5,439,009 
Monroe 33,77: 29,802 ‘ 13,635 20,138 9,765 ; 94.9 7,094 9,097 2,086,300 10,272 3,710  2,357,0% 
Montgomery 353,06 289,247 236,832 116,236 a “ 66,749 104,895 15,716,902 93,552 55,686 
Montour 16,001 15,466 6,994 9,007 j k . 2,838 8,638 2,211,699 3,127 745 
Northampton 185,243 168,959 133,067 52,176 ,05% “a 40,215 5 10,067,065 48,471 49 872 
Northumberland 117,115 126,887 82,429 34,686 33,228 é ’ : 6,911,251 24,930 13,573 
Perry 24,782 23,213 2,158 22,624 90% i i 542 5,640,248 7,275 1,077 505,000 
Philadelp 1,931,334 2,071,605 5,802 2 i X ,388, 1,521,281 276,665 331,163 246,390.00 
Pike ... ,425 7,452 8,425 2, : " 1,481,685 2,693 262 147,00 
Potter 3, 18,201 3,210 13,600 : 57 J 13% 4,130,261 4,430 547 315,000 
4 228,331 113,862 86,715 5, s . 47, J 6,885,384 44,388 16,351 

Snyder oe ; 22, 20,208 3,514 19,398 : ; . 935 3,955,070 6,254 1,437 
Somerset 81% 84,957 17,116 64,697 I R i 5 3, 9,535,912 19,849 1,931 
Sullivan 5,745 7,504 6,745 ; : 1,358,557 1,759 
Susquehanna 31,§ 33,893 5,768 26,202 j J < le 26% 10,878,759 7,688 
Tioga 35,47 35,004 6,872 28,602 ¥ f J q ¢ 8,655,215 9,968 

i 15 20,247 5,268 17,882 ; 5, < ® ; 3,657,562 6,667 
Venango 35,33 63,958 36,702 28,626 § 916 > 5,32 2,688,546 16,417 
Warren 42,789 14,849 27,849 i A j ,247 y 3,974,002 
pf ee 209,628 210,852 93,863 115,765 58,45 J f J 8,824,559 3,32 18,852 

5,662 22,816 95 fi 3. Y Hl 9,803,480 


Wayne . 29,934 578 1,792 
Westmoreland ,17§ 303,411 152,303 — ‘ 4 t 8,867,273 2 44,645 


Wyoming ,766 16,702 @$ , 3 4,565,496 ,038 725 430,000 
107,272 95,465 56,165 95.3 195,994 25,756,944 j 38,829 24,118,00 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 


Noe 
w 


NATWNIMIWOWN 


ms | 
TOP WODNWH WWM EN OH WOU RUe 


| 
lie 


0 eee 
CHWPOON SRE 


York .. 202,737 178,022 


~ 
[ss] 


WHIM, ikw-D, 1110kc, Headley-Reed, WPRO, ikw, 630kc, CBS, Raymer, 
RHODE ISLAND Kettell-Carter, Pulse, Hooper” | Pulse “ a 


SB IM 5M 15M 30M 1Hr | SB IM 5M 15M 30M 18 


i s | D 11.00 18.00 36.00 54.00 90.00 | D 16.00 16.00 24.00 48.00 72.00 120.0 
SPOT RATE FINDER WICE, 500w-D, 1200kc, Cooke | N_, 32.00 32.00 48.00, 96.00 144.00 240.m 
NEWPORT, 37,564 pop.; 9,389 homes; | PROVIDENCE, 248,674 pop.; 72,274 | : : . : 00 90.00 | WPRO-FM, Chan, 222, 92.3mc, 20kw, 
99.1% radio; 9,304 radio homes; | homes; 99.1% radio; 71,624 radio ——, Skw, 920kc, NBC, Bannan, | _ Bonus . : 
Newport Co. homes; Providence Co.; TV alloc: | SSO, i999 29.00 44.00 66,00 110.00 | Me od Ms Ae Feree oo 00 90.00 
WRJM, ikw-D, 1540ke, Devney pans:,39 (WIAR-TV, now Chan. 11), | ~ 18.00 24.00 44.00 88.00 132.00 220.00 | N 5.00 8.00 18.00 36.00 60.00 90.) 
SB 1M 5M 15M 30M 1Hr | Pe een a mangeencemeenge or omeggee — Chan, 238, 95.5mc, 14kw, | WESTERLY, 8,415 pop.; Washington 
D> eh ce ne me ae as | 4 Oe oe ee ee . 


: 5 | WJAR-TV, Chan. 11, 15kw-aur.; 30kw- | WERI, 250w, 1230kc, Walker, Bannan 
PAWTUCKET, 81,436 pop.; 24,972 ne Ped wl ge peed Pe vo vis.; ABC, CBS, NBC, DuMont, Ban- | “Gonian 
homes; 99.6% radio; 24,722 radio | D 11.50 12. 22.12 .00 00 107.50 | nan, Weed D 5.00 5.00 10.00 20.00 30.00 50.0 
homes: Providence Co. N 18.00 19.50 44.00 88.00 132.00 220.00 | p 55.00 80.00 120.00 180.00 300.00 | N 5.00 5.00 10.00 20.00 30.00 50.00 
WPAW, likw-D, 550ke 3 AM non-affiliates, average 1-time | N 115.00 187.50 300.00 450.00 750.00 | WOONSOCKET, 50,211 pop.; 14,962 
D 3.00 5.00 6.50 16.50 27.50 50.00 | rates WPJB, 5kw, 1420kc, ABC, Taylor, Bor- homes; 98.5% radio; 14,738 radio 
| D 5.50 9.33 18.00 36.00 56.00 90.00 | gatti wien ane aan ees 
ae Son , 250w, Cc, 
Note: All rates one-time. Population, | WEAN, Skw, 790ke, MBS, H-R Reps. | 2 10.00 1000 20.00 40.00 00.00 10000 | 7 9.00 21.00° 35.00 60.00 85.00 
home and radio home figures given for Petry, Pulse, Hooper N 20.00 20.00 40.00 80.00 120.00 200.00 | N 9.00 21.00 35.00 60.00 85.00 
cities over 10,000. Sources: See fore- D 11.00 11.00 22.00 44.00 66.00 110.00 | WPJB-FM, Chan. 286, 105.lmc, 20kw, | WWON-FM, Chan. 288, 105.5mc, 0.39kw, 
word. | N_ 22.00 22.00 44.00 88.00 132.00 220.00 | ABC, Taylor, Borgatti, Bonus Bonus 











Here’s what 


1 
5000 watis —- 


covers when you buy it on... 


918,000 


POPULATION 


*1,193, 607,000 


SCRANTON, PENNSYLVANIA BUYING POWER 


N. E. PENNSYLVANIA’S MOST POWERFUL 
STATION DAY AND NIGHT 735,441,000 


RETAIL SALES 
NOW AT 590 ON THE DIAL + 


Represented Nationally by GEORGE P. HOLLINGBERY CO. Affiliated with ABC 
NEW YORK + SAN FRANCISCO + ATLANTA + CHICAGO + LOS ANGELES 
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more 


New Englanders 


Ssesssssssesssssssssessssss 9227 


listen to WPRO 
than any other 
Rhode Island 


station. 


a WPRO:: 
most buyers, EU@:. [aay (ee & FM 


PROVIDENCE - 630 KC - 5000 W 


REPRESENTED BY RAYMER 
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MARKET INDICATORS FOR RHODE ISLAND 


























































CLASSIFICATIONS FIGURES YR. FIGURES YR. 
IRR 25 oi 5:8. 00050 Wbiele ehsiistans 791,896 ’50 713,346 ’40 
Urban Population ............ 667,212 750 (1) 653,383 ’40 
Reral Population «... 6. cies 124,684 ’50 (1) 59,963 °40 
PE IID 5. bho 50 large Kelas 225,487 °50 187,706 ’40 
Percentage Radio ............. 98.8% 50 95.7% ’40 
Retail Sales ....... $ 768,782,000 ’51 $ 708,791,000 °48 
PMIGNIOE 35.5 ia oieisis eis aiegsana 261,024 751 250,869 ’50 
Telephones ...... ae 176,800 52 160,200 45 
New Construction ............. $ 124,100,000 °51 $ 57,800,000 ’40 
RU SOMONE 5 5 cio Since So ainssse c's $ 16,084,379 °49 $ 14,803,501 °44 


Internal Revenue Collections... $ 239,371,296 ’51 $ 183,795,663 ’50 

















N 10.25 11.67 20.25 37.75 56.25 95.00 





WAIM, 250w, 1230ke, CBS, Burn-Smith, i 
BMB, Dodson Wc kw 
D 7.00 7.00 18.00 36.00 54.00 90.00 | “SSC... ye. =, — oe S 


N 7.00 7.00 18.00 36.00 54.00 90.00 
D 750 7.50 12.00 20.00 3250 62. 
WCAC (FM), Chan. 266, 101.1mc, 41kw, | N 1400 1400 Seon ante oeae 182-50 


Burn-Smith, Dodson, Bonus 
: : WCSC-FM, han. 245, : , 36kw 
WANS, lkw, 1280kc, MBS (20% of ‘AM rates) a - 


D 5.20 5.20 16.90 33.80 45.50 76.80 
N 7.20 7.20 22.90 46.80 63.60 106.80 | WHAN, 250w, 1340kc, ABC, Burn- 


WBSC, 10kw-D, 5kw-N, 1550kc, MBS, WPAL, l1kw-D, 730kc, Pearson, Dora- 


N_ 10.00 20.00 40.00 60.00 100.00 WTMA, 5kw-D, 1kw-N, NBC, Blair 


Note: All rates one-time. Population, D 6.50 7.50 14.00 23.00 35.00 65.00 
home and radio home figures given for | N 12.00 14.00 25.00 41.00 67.00 100.00 
cities over 10, eee. Sources: See fore- | WTMA-FM, Chan, 236, 95.lmc, 49kw, 
word. Bonus 
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Smith 
BENNETTSVILLE, 5,140 pop.; Marlboro D 4.00 8.00 16.00 24.00 40.00 
Co. N 8.00 16.00 32.00 48.00 80.00 | 


McGillvra Clayton | 
D 7.00 14.00 28.00 42.00 70.00 D 4.50 8.00 15.00 24.00 45.00 


J, 250w, 1450kc, MBS, Radio Reps. 


4.00 4.00 8.00 15.00 23.00 38.00 
7.00 7.00 15.00 30.00 45.00 75.00 


CHESTER, 6,893 pop.; Chester Co. 
WGCD, 250w, 1490kc, MBS, McGillvra 
2.50 2.550 5.00 10.00 15.00 25.00 D 


CLEMSON, 1,204 pop.; Pickens Co.; N 17.67 7.67 15.67 31.33 47.33 
TV alloc.: Chan, *68. ————— ee 


BROADCA STING 


— MAP 


NEW 
ENGLAND 


(@ Location of City and number of 
Standard (AM) Broadcasting 
Stations 


aratebury 


Montpelier o} 





@ Number of FM Broadcasting 
Stations 


A, Number of Telecasting 
Stations 
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{2 Fitchburg a ef. 
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, sd Waltham "die — [DLynn 
saan WoF EF mn (1D Cambridge 
Northampton @) (i) § [9X5 Boston - surroux 
Ww rf 
BERKSHIRE aes areliy) Worcester|a cy om 
Chicopee U1 n\ Q 
West'\Springfield 1) (i isi4 Springfield MASS 







Woonsocket U1 1) 
M Fawtucket( u 
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Internal Revenue Collections... $ 190,464,177 °51 $ 175,019,82 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. . 


* * * 


1M 5M 15M 30M 1Hr 
*19, 25, 67. 





SB IM 5M 15M 30M 
6.75 7.75 14.88 25.00 40.50 
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! 

| 

| 

| ; 

| 4 AM affiliates, average 1-time rates 
} 





rrington i ‘ ‘ Fall 
me (ska) Hartford _/ > 
Bristol{1) (2)New Br Britain. We 
iy ee Wty 
Waterbury(3] Lg 1 Cea [Norwich me 
(1) Old urban definition of Census Bureau. acl Me aeete w conoon § 19 da 4 
Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction ener ” bo Sery, ale of Mil NANTUCKET 
Nd, cals o, les 
unlicensed. For other sources see foreword. ” 73 50, 75 se 
0; 1D 
Ny “ay, ont 
Can gy | MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
"ch © 1952 Broadcasting Publications, Inc. 
* * * * * * 
1949 Mfg. 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- = Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr. 
rrr rrr 29,079 25,548 13.8 21,595 7,484 8,204 8,138 99.2 6,170 16,166 $ 1,127,022 (1) 5,410 $3,321,000 
DE  cAnttisvadenveoeune 77,763 58,311 33.4 66,879 10,884 22,523 22,230 98.7 14,301 51,971 1,559,312 8,579 5,603,000 
BOE, v.aestine sc-c:ecies 61,539 46,696 31.8 38,791 22,748 15,799 15,594 98.7 11,256 41,033 3,172,073 558 331,000 
PPOVIGONCE o.cccccccscse 574,973 550,298 45 526,308 48,665 166,587 164,755 98.9 137,059 622,880 7,022,229 113,218 76,593,000 
Washington ........... 48,542 32,493 49.4 13,639 34,903 12,394 12,035 97.1 7,953 36,732 3,207,843 4,005 2,630,000 
. 
(1) Automobile registrations for Rhode Island are not compiled on a county basis. Total private passenger automobile registrations as of March 31, 1952, 224,486. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
SOUTH CAROLINA | MARKET INDICATORS FOR SOUTH CAROLINA 
| CLASSIFICATIONS FIGURES YR. FIGURES YR. 
| . Ca ~ b ad ’ 
SPOT RATE FINDER | Population rT ere ere eee 2,117,027 50 1,899,804 40 
| MPmOR PORMIMION ... 2. 6.6 cess 777,921 °50 (1) 466,111 ’40 
AIKEN, (7.083 pop.; Aiken Co.; TV ) CAMDEN, 6,986 pop.; Kershaw Co.; TV | Beret Pagulation ............. 1,339,106 °50 (1) 1,433,693 ’40 
oe. Come, 2. | qalloc.: Chan. 14. | Total Homes "514,660 °50 434,968 °40 
x tenet cence eens »661 3 IE 
a a. Se es See “00k | Percentage Radio ............. 83.2% 50 49.6% 740 
SB IM 5M 15M 30M 1Hr | SB IM 5M 15M 30M 1Hr | Radio Homes ................. 431,758 ’50 209,542 740 
D 5.50 5.50 10.00 15.00 26.00 40.00 | D 3.00 8.40 14.40 24.20 3840 | Retail Sales ....... vies $1,378,474,000 °51 $1,141,201,000 748 
ANDERSON, 19,770 pop.; 5,851 homes; | CHARLESTON, 70,174 pop.; 20,089 | Automobiles .................. 648,297 7°51 578,802 7°50 
85.1% radio; 4,979 radio homes; homes; 80.6% radio; 16,192 radio | Telephones ................ ; 278,500 752 124,900 45 
Anderson Co.; TV alloc.: Chan. 58. weeny », Charleston Co.; TV _ alloc.: — Crastenstion ORES ae $ 151,500,000 az $ 81,200,000 40 
: a : | Median amlly income ........ | z 
2 AM affiliates, average 1-time rates | au - - 
D 6.10 6.10 17.45 34.90 49.75 83.40 | 4 AM affiliates, average 1-time rates | Farm Income ................ $ 213,529,314 °49 $ 191,665,897 “44 
N 7.10 7.10 2045 40.40 5880 9840 | p 550 6.33 1050 18.50 28.83 51.38 | Employed ................... 755,378 750 655,573 740 


3 750 


| COLUMBIA, 86,914 pop.; 21,978 homes; 
86.0% radio; 18,901 radio homes; 
Richland Co.; TV alloc.: Chans. 10, 


1Hr 


67.50 
70.00 


ting 


















wIS, 5k 
Pulse, 
D 10.06 
N 17.00 
WIS-FW 
Bonus 
wMSC, 
BMB, 
D 6.0 
N 8.0 
WNOK, 
Pulse 
D 5.0 
N 7.0 


CONW: 

alloc. 
WLAT, 
D 3.0 
N 3.0 
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& Pe 
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wCcOSs, 250w, 
Reed, Pulse 
SB IM 5M 15M 30M i1Hr 

Dp 6.00 6.00 12.50 20.00 36.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 


WCOS-FM, Chan. 250, 97.9mc, 5.3kw, 
ABC, Headley-Reed, Bonus 


WIS, 5kw, 560kc, NBC, Free & Peters, 
Pulse, BMB 

Dp 10.00 14.00 25.00 40.00 60.00 100.00 
N 17.00 18.00 28.00 50.00 80.00 160.00 


WIS-FM, Chan. 233, 945mec, 1.3kw, 
Bonus 


WMSC, lkw, 1320kc, CBS, H-R Reps., 
BMB, Pulse 
Dp 6.00 6.00 
N 8.00 8.00 
WNOK, 250w, 
Pulse 

D_ 5.00 
N 7.00 


1400kc, ABC, Headley- 


10.00 20.00 30.00 50.00 
15.00 30.00 45.00 75.00 


1230kc, MBS, Forjoe, 


5.00 
7.00 


12.00 20.00 36.00 60.00 
16.00 32.00 48.00 80.00 


CONWAY, 6,073 pop.; Horry Co.; TV 
alloc.: Chan, 23. 

WLAT, 250w, 1490kc, MBS, McGillvra 

D 3.00 4.00 8.00 16.00 24.00 40.00 

N 3.00 4.00 8.00 16.00 24.00 40.00 


DILLON, 5,171 pop.; Dillon Co. 


WDSC, 1kw-D, 800kc, ABC, Gill-Keefe 
& Perna, Dora-Clayton, BMB 


D 5.00 10.00 20.00 30.00 50.00 
SC-FM, Chan. 226, 92.9mc, 10kw, 
WRBEC, Gill-Keefe & Perna, Dora-Clay- 
ton 
D 5.00 10.00 20.00 30.00 50.00 
N 5.00 10.00 20.00 30.00 50.00 


EASLEY, 6,316 pop.; Pickens Co. 


WELP, ikw-D, 1360kc, KBS, Indie 
Sales 
D 2.00 3.00 7.00 12.00 20.00 30.00 


RENCE, 22,513 pop.; 6,392 homes; 
FI 0% radio; 5,241 radio homes; 
Florence Co.; TV alloc.: Chan. 8. 


WJIMX, 5kw-D, lkw-N, 970kc, ABC, 
Walker, BMB, Hooper 

D 5.00 7.50 15.00 28.00 45.00 75.00 

N 7.50 10.00 20.00 40.00 66.00 100.00 

WOLS, 250w, 1230ke, McGillvra 

D 3.60 4.80 9.60 19.20 28.80 48.00 

N 4.50 6.00 12.00 24.00 36.00 60.00 


GAFFNEY, 8,123 pop.; Cherokee Co. 
WFGN, 250w-D, 1570kc 
D 4.15 8.25 16.50 33.00 


EORGETOWN, 6,004 pop.; George- 
4 Co.; TV alloc.: Chan. 27. 


WGTN, 250w, 1400ke, MBS 


D 4.00 450 9.00 17.00 30.00 50.00 
N 4.00 450 9.00 17.00 30.00 50.00 
EENVILLE, 58,161 pop.; 16,466 
oo 83.8% radio; 13,799 radio 
homes; Greenville Co.; TV _ alloc.: 


Chans. 4, 23, *29. 


3 AM affiliates, average 1-time rates 


D 6.50 6.50 10.67 20.67 31.00 51.67 
N 11.33 11.33 21.33 41.33 62.00 103.33 








WAKE, 250w, 1490kc, CBS, MBS, Pear- 
son, Conlan - 
D 5.00 5.00 8.00 16.00 24.00 40. 
N 8.00 8.00 16.00 32.00 48.00 80.00 
WESC, 5kw-D, 660kc, Rambeau 
D 7.00 7.00 15.00 28.00 42.00 70.00 
WESC-FM, Chan. 223, 92.5mc, 12kw, 
Rambeau, Bonus days only 
N 350 3.50 7.50 14.00 21.00 35.00 
WFBC, 5kw, 1330kc, NBC, Avery- 
Knodel, Conlan 
7.50 750 15.00 28.00 42.00 70.00 
R 14.00 14.00 28.00 56.00 84.00 140.00 


WFBC-FM, Chan. 229, 93.7mc, 8.3kw, 
Bonus 

WMRC, 5kw, 1440kc, ABC, Weed 

D 7.00 7.00 9.00 18.00 27.00 45.00 
N 10.00 10.00 18.00 36.00 54.00 90.00 


WMRC-FM, Chan. 235, 94.9mc, 79kw, 
Bonus 

WMUU, 1kw-D, 1260kc 

D 3.00 4.00 6.50 12.00 20.00 30.00 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 








GREENVILLE 
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Scale of Miles 
50 7 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1952, Broadcasting Publications, Inc. 
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GREENWOOD, 13,806 pop.; 4,032 homes; 
83.5% radio; 3,367 radio homes: 
Greenwood Co.; TV alloc.: Chan. 21. 


WCRS, 250w, 1450kc, NBC, Clark 
SB 


IM 5M 15M 30M 1Hr 

D 4.00 4.00 7.00 15.00 25.00 40.00 

N 5.00 5.00 10.00 20.00 30.00 50.00 

WCRS-FM, Chan. 239, 95.7mc, 8.6kw, 
NBC, Clark 

D 4.00 4.00 7.00 15.00 25.00 40.00 

N 5.00 5.00 10.00 20.00 30.00 50.00 


GREER, 5,050 pop.; Greenville, Spar- 
tanburg Cos. 


WEAB, 250w-D, 800kc 
D 4.00 12.00 20.00 35.00 60.00 


rae, 5,658 pop.; Darlington 
0. 


WHSC, 250w, 1450kc, MBS 
SB 1M 5M 15M 

D 3.00 3.00 8.00 16.00 

N 3.00 3.00 8.00 16.00 


30M 1Hr 
24.00 40.00 
24.00 40.00 


ee, 3,621 pop.; Williamsburg 
oO. 


WDKD, likw-D, 1300ke 
D 4.00 5.00 10.00 20.00 30.00 50.00 


LAKE CITY, 5,112 pop.; Florence Co.; 
TV alloc.: Chan. 55, 


LANCASTER, 7,159 pop.; Lancaster 


Co.; TV alloc.: Chan. 31 
WLCM, lkw-D, 1360kc 
D 4.00 4.00 8.00 16.00 24.00 40.00 


LAURENS, 8,658 pop.; 
TV alloc.: Chan, 45, 


WLBG, 250w-D, 860ke 
D 345 460 8.50 17.25 3450 69.00 


Laurens Co.; 


MARION, 6,834 pop.; Marion Co.; TV 
alloc.: Chan. 43. 


MULLINS, 4,916 pop.; Marion Co. 


WJAY, 1kw-D, 1280kc, KBS 
D 3.00 3.50 9.00 18.00 27.00 45.00 


MYRTLE BEACH, 3,345 pop.; Horry 
Co. 


WMRA, 250w, 1450ke 
D 3.00 6.00 12.00 21.00 30.00 
N 3.00 6.00 12.00 21.00 30.00 
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Hampton Walterboro (1) 
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NEWBERRY, 7,546 pop.; Newberry Co.; 
TV alloc.: Chan, 37 


WKDK, 250w, 1240kc, MBS, Conlan 


SB 1M 5M 15M 30M i1Hr 

D 5.00 5.00 12.00 24.00 36.00 60.00 

N 5.00 5.00 12.00 24.00 36.00 60.00 

ORANGEBURG, 15,322 pop.; 4,002 

homes; 78.0% radio; 3,122 radio 

homes; Orangeburg Co., TV alloc.: 
Chan. 44, 


WRNO, 250w, 1450kc, MBS 


D 4.00 4.00 8.00 18.00 25.00 35.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 
WTND, 1kw-D, 1270ke 

D 2.00 2.50 7.50 15.00 24.00 40.00 


WTND-FM, Chan. 274, 102.7mc, 4.1kw 
(CP) 


ROCK HILL, 24,502 pop.; 6,210 homes; 
89.3% radio; 5,546 radio homes; 
York Co.; TV alloc.: Chan. 61. 


WRHI, 250w, 1340kc, MBS, McGillvra 
D 450 5.00 9.00 17.00 30.00 50.00 
N 4.50 5.00 9.00 17.00 30.00 50.00 


WRHI-FM, Chan. 248, 97.5mc, 
McGillvra, Bonus 


WTYC, 1kw-D, 1150kc, Dora-Clayton 

D 4.50 8.00 17.00 25.00 40.00 
SENECA, 3,649 pop.; Oconee Co. 
WSNW, ikw-D, 1150kc, Continental 


9.4kw, 


D 4.00 4.00 9.00 18.00 30.00 60.00 
SPARTANBURG, 36,795 pop.; 10,419 
homes; 86.1% radio; 8,971 radio 


homes; Spartanburg Co.; TV alloc.: 
Chans, 7, 17. 





2 AM affiliates, average 1-time rates 


D 7.75 7.75 16.00 31.00 46.50 77.50 
N 11.25 11.25 22.50 45.00 67.50 112.50 





WORD, ikw, 910kc, NBC, Hollingbery 


D 7.00 7.00 15.00 28.00 42.00 70.00 

N 10.00 10.00 20.00 40.00 60.00 100.00 

WDXY (FM), Chan. 263, 100.5mc, 
12kw, NBC 

D 3.00 3.00 5.50 11.25 18.75 30.00 

N 3.00 3.00 5.50 11.25 18.75 30.00 

WSPA, 5kw, 950kc, CBS, BMB, Blair 
Pulse 

D 8.50 8.50 17.00 34.00 51.00 85.00 


N 12,50 12.50 25.00 50.00 75.00 125.00 
WSPA-FM, Chan. 255, 98.9mc, 4.85kw, 
Bonus 


SUMTER, 20,185 pop.; 5,579 homes; 
80.1% radio; 4,468 radio homes; 
Sumter Co.; TV alloc.: Chan. 47. 


WFIG, 250w, 1340kc, MBS, McGillvra 


D 5.00 5.00 10.00 18.00 28.00 40.00 
N 6.00 6.00 14.00 24.00 30.00 50.00 
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Conway (1) 


v RGETOWN, 
Georgetown (1 


UNION, 9,730 pop.; Union Co.; TV 
alloc.: Chan. 65. 
WBCU, lkw, 1460kc, MBS 
SB IM 5M 15M 30M 148Hr 
D 2.00 2.00 5.00 10.00 15.00 25.00 
N 3.00 3.00 6.00 12.00 18.00 30.00 


eee, 4,616 pop.; Colleton 
Oo. 


WALD, 250w, 1490kc, MBS 


D 5.00 15.00 25.00 40.00 60.00 

N 5.00 15.00 25.00 40.00 60.00 

—_ Chan. 292, 106.3mc, 585w 
( ) 


MN. Jim Buyer 


The Latest 


PULSE 


Rating For 


GREENVILLE 
Shows 


WMRC 


YOUR BEST BUY 
in South Carolina’s 
+1 Metropolitan 
Market 


Ask any WEED man! 
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SOUTH CAROLINA MARKET DATA BY COUNTIES 


1950 1950 1951 194 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1959 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
MEE sc acetcn nen 22,456 22,931 —2.1 5,424 17,032 5,682 4,557 80.2 2,219 10,872 $ 1,660,932 3,868 $1,960 8,306 
Db advchceekosensan 53,137 49,916 6.5 17,800 35,337 13,980 11,743 84.0 5,861 24,440 4,681,849 9,902 1,912 19,444 
rrr 11,773 13,040 —9.7 11,773 2,796 2,184 78.1 723 4,895 1,822,358 1,500 822 4,964 
PMMOTEOE. oc ccccccsccace 90,664 88,712 2.2 40,521 50,143 23,573 20,343 86.3 12,758 61,920 6,691,705 16,854 2,280 36,077 
DE candbdcaencawas 17,533 18,643 —6.0 5,768 11,765 4,101 3,162 WA 1,260 9,088 2,219,738 2,462 1,125 5,964 
| eer 17,266 20,138 —14.3 17,266 4,211 3,272 77.7 1,153 6,640 3,218,597 2,552 849 6,315 
PENNE: <Sk.00504060c0e 26,993 22,037 22.5 5,081 21,912 6,198 4,748 76.6 1,128 11,478 2,270,954 3,025 1,382 7,633 
BE it aceeecnnnces 30,251 27,128 11.5 30,251 6,630 5,224 78.8 1,476 8,130 1,722,371 2,720 1,124 8,445 
CMs o6a.0cdasineces 14,753 16,229 —9.1 14,753 3,402 2,640 77.6 876 4,903 3,701,355 2,100 888 4,863 
REMTRROROND, acdc cccsicoee 164,856 121,105 36.1 120,289 44,567 42,911 35,187 82.0 16,969 135,000 3,879,951 24,275 2,258 51,313 
RUEOR .a'08 Notes base's 34,992 33,290 5.1 12,412 22,580 8,441 7,285 86.3 4,141 17,274 3,596,383 4,891 2,043 12,855 
MN oh oes aw db.deaiet 32,597 32,579 0.1 10,426 22,171 7,950 6,694 84.2 3,615 19,542 2,573,406 4,402 2,044 12,816 
CRORIETROIG «2020 cecces 36,236 35,963 0.8 4,836 31,400 8,186 6,672 81.5 3,124 18,201 | 5,844,577 5,117 1,144 12,113 
COAPSROM  ccicceccdicos 32,215 31,500 2.3 2,775 29,400 6,529 5,040 77.2 1,598 10,502 7,087,762 3,438 998 10,664 
IND a0 udlie ta emasenen 28,242 26,268 75 4,616 23,626 6,894 5,329 77.3 1,838 13,757 2,685,481 4,025 1,133 8,878 
RPRTEAGION: 6. ccccccrcese 50,016 45,168 10.7 12,277 37,739 11,713 9,452 80.7 4,457 29,633 9,231,295 7,678 1,558 17,117 
NE ess dudaienecedanes 30,930 29,625 4.4 5,171 25,759 6,743 5,442 80.7 2,476 15,310 9,645,432 4,192 1,439 11,168 
RIOMOMONTOE  k.. cc s0ccvcs 22,601 19,928 13.4 3,312 19,289 5,405 4,324 80.0 1,641 10,241 2,132,239 3,367 1,275 7,298 
IND oho, cin acerca 16,591 17,894 —7.3 2,518 14,073 3,942 3,154 80.0 1,278 7,451 2,602,032 2,940 1,304 5,699 
Co” Gee 21,780 24,187 —10.0 6,203 15,577 5,010 3,993 79.7 1,877 8,886 1,556,247 2,763 1,539 7,362 
IE 5. cae ceescaesia 79,710 70,582 12.9 27,625 52,085 18,641 15,192 81.5 7,169 59,116 15,775,589 12,490 1,594 26,492 
Georgetown ........... 31,762 26,352 20.5 13,733 18,029 7,175 5,675 79.1 2,105 17,373 1,925,644 3,387 1,784 8,715 
CABOOTIVETO. ciccsscvceee 168,152 136,580 23.1 100,699 67,453 45,066 40,199 89.2 23,136 167,610 4,010,255 32,650 2,774 68,335 
Greenwood § «....ccsce 41,628 40,083 3.9 20,550 21,078 11,003 9,397 85.4 5,302 36,192 1,663,053 7,894 2,668 18,287 
or ree 18,027 17,465 3.2 18,027 4,360 3,401 78.0 1,084 6,936 2,050,888 2,474 1,137 5,621 
NE. waninwesamiacelnns 59,820 51,951 15.1 9,418 50,402 13,238 10,537 79.6 4,060 33,859 18,216,370 8,362 1,522 20,978 
III: (85-2) 'e Wawro tera care 10,995 11,011 —0.1 10,995 2,557 2,005 78.4 674 4,180 756,963 1,253 1,172 3,246 
DE écekcnnaebknee 32,287 32,913 —1.9 6,986 25,301 7,518 5,939 79.0 2,520 15,962 3,401,339 4,395 1,434 11,049 
RE sc ccdccacncses 37,071 33,542 10.5 11,472 25,599 8,927 7,749 86.8 4,090 23,136 2,062,327 5,314 2,370 13,813 
UIE kecaddbiencamcus 46,974 44,185 6.3 15,826 31,148 11,370 9,574 84.2 5,526 25,550 4,284,632 7,318 2,214 17,731 
BE: loves etacssnusesseas 23,173 24,908 —7.0 3,076 20,097 4,903 3,716 75.8 1,480 7,703 5,717,816 2,960 748 7,225 
MI 6.5.5.5.500encns 44,279 35,994 23.0 13,063 31,216 11,218 9,547 85.1 4,331 19,593 3,491,061 8,918 2,125 16,161 
PRCCOTINIGR 62.060000000 9,577 10,367 —7.6 9,577 2,116 1,646 77.8 576 3,248 825,384 1,240 1,149 2,956 
PE ce mkicdasnbcass 33,110 30,107 10.0 11,750 21,360 7,578 5,994 79.1 2,826 19,482 7,661,627 4,111 1,351 12,122 
DN ci cnawecaeane 31,766 33,281 —4.6 7,828 23,938 7,401 5,876 79.4 2,509 16,130 6,413,876 4,542 894 10,696 
POOUNMOTES a scccsaccecie 31,771 33,577 —5.4 10,552 21,219 8,088 6,697 82.8 3,718 20,061 3,322,527 6,138 2,019 12,426 
RE ee eee 39,050 36,512 7.0 6,753 32,297 9,284 7,873 84.8 4,105 18,148 2,155,375 5,804 1,731 13,329 
So ree 68,726 63,707 7.9 15,322 53,404 15,772 12,349 78.3 4,930 36,321 10,814,510 10,127 1,028 22,797 
PRE cécatarecedeaas 40,058 37,111 7.9 6,316 33,742 10,094 8,933 88.5 5,075 19,907 1,822,124 7,187 2,301 15,068 
ar ae ene 142,565 104,843 36.0 110,688 31,877 35,332 30,527 86.4 15,347 146,483 3,428,901 25,345 2,577 50,777 
MED kd ohanasies-ccisarwe 15,924 17,192 —7.4 226 15,698 3,792 3,056 80.6 1,395 5,052 3,571,386 2,975 1,087 5,996 
SOATCAMDUTE 2... c ccc 150,349 127,733 Ps | 52,039 98,310 38,130 33,745 88.5 19,406 127,764 7,331,115 24,791 2,472 57,728 
SE ante v.esaendscmere 57,634 52,463 9.9 26,013 31,621 13,238 10,405 78.6 4,264 33,310 7,105,049 8,287 1,533 17,918 
MONE, Ksecacccceeewecud 31,334 31,360 0.1 9,730 21,604 7,544 6,367 84.4 3,763 17,655 1,499,975 3,880 2,148 12,101 
Williamsburg ......... 43,807 41,011 6.8 3,664 40,143 9,014 6,869 76.2 2,209 17,377 9,252,603 4,969 918 15,248 
WN (84.40 Cachwecinwnene 71,596 58,663 22.0 35,163 36,433 17,004 14,606 85.9 7,474 52,163 6,049,721 10,579 2,551 28,169 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” ‘Further reproduction unlicensed. 
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Population wees eee eect ee eeeees 652,740 50 642,961 ’40 
SPOT RATE FINDER Urnan Pepwlation .......sc0s. 216,710 ’50 (1) 158,087 ’40 
. eral Population « .. 2.050.000. 436,030 °50 (1) 484,874 7°40 
ABERDEEN, 21,051 pop.; 6,093 homes; | MITCHELL, 12,123 pop.; 3,638 homes; | Total Homes ................. 182,972 750 165,428 40 
98.5% radio; 6,002 radio homes; | 96.8% radio; 3,522 radio homes. | Percentage Radio ............. 95.9% ’50 84.6% 40 
Brown oe TV alloc.: Chans,. 9, 17. | Davison Co.; TV alloc.: Chans. 5, 20. Weatte WEINER... «soo0scsccsce 173,611 750 136,049 °40 
ee | KORN, 250w, 1490kc Retail Sales ...... . $ 693,035,000 51 $ 618,827,000 748 
| s 6 on” = 
KSDN, 1kw, 930ke, MBS, Weed, Con- sB 1M 5M 15M 30M 14Hr —— sees stteeeee eens mg ae ye ‘ae 
lan, Crossley D 3.75 5.00 10.00 20.00 30.00 50.00 elephones ...............--- 59, ‘D A 5 
SB 1M 5M 15M 30M 1uHr | N 4:50 6.00 12.00 24.00 36.00 60.00 | New Construction ............. $ 84,300,000 *47 $ 33,800,000 °40 
: ’ ‘ : Median Family Income ........ $ 2,337 °49 
D 5.50 5.50 11.00 22.00 33.00 55.00 | MOBRIDGE, 3,753 pop.; Walworth Co.; = ’ ’ 
N 800 800 1600 3200 4800 80.00 TV alloc.’ Chan. 2. Farm Income ..........sseeee. :™ 430,475,791 °49 $ 286,406,939 *44 
Employed ........... 242,268 50 204,314 40 
Ee tte an POP.: Butte | PIERRE, 5.715 pop.; Hughes Co; TV | Internal Revenue Collections... $ 64,182,139 °51 $ 56,717,659 7°50 
Co.; TV alloc.; Chan. | alloc.: Chans. 6, 10, 
BROOKINGS, 7,764 pop.; Brookings KGFX, 200w-D, 630kce, — 
Co.; TV alioc.: Chans. *8, 25. D 3.00 5.00 12.00 25.00 36.00 60.00 | (1) Old urban definition of Census Bureau. 
DEADWOOD, 3,288 pop.; Lawrence Co. | = h Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
KDSJ, 250w, 1450kc, MBS, Clark a a> Pg a pe pent unlicensed. For other sources see foreword. 
(CP 1kw, 980ke) | Pennington Co.; TV alloc.: Chans. 7, " ” - 
D 5.00 6.00 9.00 18.00 27.00 45.00 | 15. 
6.00 7.00 10. 0.00 30.00 50.00 | =e : 
Ns KOTA, 3kw. 1380kc, CBS, Headley- | kero, skw, 1320ke, NBC, Pearson, | VERMILLION, 8,337 pop.; Clay Co.; TV 
HOT SPRINGS, 5,030 pop.; Fall River | eed, P Conlan | alloc.: Chang. *2, 41. 
Co.; TV alloc.: Chan. 17, | D 7.50 10.00 15.00 30.00 50.00 80.00 
HURON, 12.788 pop.: 2,836 homes; 91.3% | N 9.00 12.50 20.00 45.00 65.00 100.00 SB 1M 5M 15M 30M 1Hr | WATERTOWN, 12.09 por.: 3.763 homes; 
I . os Oy mes; 070 | 0% radio; M radio nomes; 
radio;’3,732 radio homes; Beadle Co.; | KOZY (FM), Chan. 232, 94.7mc, 25kw | D 10.00 10.00 18.00 36.00 54.00 90.00 | (Godington Co.; TV alloc.: Chans. 3. 
TV alloc.: Chans, 12, 15. |D 4.00 5.50 9.25 14.00 21.00 35.00 | N 15.00 15.00 26.00 52.00 78.00 130.00 | 35, 
KIJV, 250w, 1340ke, MBS, Lawson | N 4.00 5.50 9.25 14.00 21.00 35.00 | KIHO, 1kw, 1270kc, MBS, Raymer | KWAT, Ikw, 950ke, Walker, Lawson 
D 240 4.00 9.60 19.20 28.80 48.00 | KRSD, 250w, 1340ke D 5.00 6.00 12.00 24.00 36.00 60.00 | 
N 3.00 5.00 12.00 24.00 36.00 60.00 (CP) N 8.00 10.00 18.00 36.00 54.00 90.00 | sos um Ms UN Ne Hr 
| KISD, 250w. 1230kce, Cooke, Conlan | D 3.70 5.00 10.80 16.90 32.00 56.70 
LEAD, 6,422 pop.; Lawrence Co.; TV | sioux FALLS, 52,696 pop.; 15,639 . se 56h Genk ahep Bae eons | N 4.25 6.35 12.35 20.00 37.50 66.50 
col agcingane hones: Mierehane Co. TY alloc, | N 6.00 840 17.00 28.00 42.00 70.00 | WINNER, 3,252 pop.; Tripp Co.; TV 
MADISON, 5,153 pop.; Lake Co; TV |  Ghans. 11. 13, 38, “44, °° | KS00, 10kw-D, 5kw-N, 1140kc, ABC, | _ 0¢-: Chan. 18. 
alloc.: Chan. 46. . os Avery-Knodel be a ys "08 por.; Yankton Co.; 
| D 11.00 15.00 20.00 40.00 60.00 100.00 alloc an 
Note: All rates one-time. Population, | > 4M Affiliates, average l-time rates | N 44/99 20.00 30.00 60.00 90.00 150.00 | WNAX, 5kw, 570kc, CBS, Katz, BMB, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. . 
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D 8.67 10.33 16.67 33.67 50.00 83.33 


| N 12.33 15.00 24.67 49.33 74.00 123.33 
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STURGIS, 3,471 pop.; Meade Co.; TV 
alloc.: Chan. 20. 
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SAMS 
15.00 23.00 28.00 56.00 84.00 140.00 
20.00 30.00 40.00 80.00 150.00 300.00 
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Ask your Katz man how to buy 
20,265 radio families for one buck 
on WNAX-570 (a Cowles Station). 
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SOUTH DAKOTA MARKET DATA BY COUNTIES 
1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
ATTABTEONE 2cccccesvces 52 42 52 16 16 100.0 9 (1) $ 331,233 Bocas 26 
PE cicarcccronecune 5,020 5,387 —6.8 5,020 1,399 1,343 96.0 1,055 3,390 4,851,090 1,678 2,125 2,059 
I oi 5xu kale Seeks as 21,082 19,648 7.3 12,788 8,294 6,074 5,910 97.3 4,545 21,199 8,825,580 7,206 2,983 8,073 
NS eee 3,396 3,983 —14.7 3,396 891 769 86.3 540 2,570 4,041,018 1,091 2,463 1,173 
Bon Homme .....:sec- 9,440 10,241 —7.8 9,440 2,878 2,746 95.4 2,171 9,051 7,306,177 3,607 2,306 3,561 
Brookings ..... bsp aebaiel 17,851 16,560 7.8 7,764 10,087 4,876 4,783 98.1 3,740 18,830 12,717,401 6,259 2,688 6,200 
eae 32,617 29,676 9.9 21,051 11,566 9,253 8,985 97.1 7,000 48,825 14,033,969 10,651 3,113 12,483 
BS ‘niudcacscpneckondes 6,076 6,195 —1.9 6,076 173 1,708 96.4 1,339 7,934 5,039,978 2,077 2,311 2,600 
DE cscs caeadacces 1,615 1,853 —12.3 1,615 378 350 92.6 257 209 2,239,817 386 449 
| a eee 8,161 8,004 2.0 3,540 4,621 2,418 2,297 95.0 1,751 12,041 6,586,789 2,823 2,552 3,232 
aa 4,046 5,033 —19.6 4,046 1,038 977 94.1 848 2,040 3,011,177 1,287 1,917 1,367 
Cees WEEE ccc ccccce 15,558 13,449 15.7 15,558 4,212 4,010 95.2 2,279 11,670 8,872,722 4,808 2,882 5,870 
MEE Sc.beiccgnticnaesionsis 8,369 8,955 —6.5 8,369 2,364 2,310 97.7 1,949 6,975 8,241,203 2,959 2,518 3,144 
errr 10,993 9,592 14.6 5,337 5,656 2,975 2,910 97.8 2,269 8,280 10,532,556 3,644 2,528 3,570 
rere 18,944 17,014 11.3 12,699 6,245 5,376 5,231 97.3 3,783 29,583 7,164,093 6,685 3,120 6,958 
ee 6,168 6,755 —8.7 6,168 1,481 1,325 89.5 1,095 3,349 3,801,463 1,391 2,340 1,935 
EE re ee 5,517 6,023 —8.4 5,517 1,624 1,466 90.3 1,214 4,325 2,398,881 1,686 2,355 2,075 
ere 16,522 15,336 72 12,123 4,399 4,848 4,712 97.2 3,671 30,419 4,297,359 5,885 3,094 6,460 
DE  waccniunanae Kens nee 12,294 13,565 —9.4 2,503 9,791 3,449 3,270 94.8 2,794 12,400 7,962,998 4,165 2,239 4,626 
IS See ee 7,689 8,450 —9.0 7,689 2,094 2,033 97.1 1,691 4,626 7,430,494 2,688 2,506 2,738 
Dewey 4,916 5,709 —13.9 4,916 1,210 1,037 85.7 940 3,345 2,555,126 1,047 2,271 1,636 
Douglas 5,636 6,348 —11.2 5,636 1,549 1,489 96.1 1,227 3,837 4,552,661 1,954 2,445 2,123 
Edmunds 7,275 7,814 —6.9 7,275 1,916 1,791 93.5 1,488 5,973 4,604,683 2,204 2,234 2,579 
Fall River 10,439 8,089 29.1 5,030 5,409 2,824 2,587 91.6 1,648 8,756 3,238,763 3,449 2,972 3,754 
Faulk . 4,752 5,168 —8.0 4,752 1,375 1,330 96.7 1,165 4,458 5,237,914 1,701 2,940 1,859 
COE cose 10,233 10,552 —3.0 2,982 7,251 2,911 2,824 97.0 2,397 8,075 7,936,011 3,663 2,582 3,749 
Gregory 8,556 9,554 —10.4 8,556 2,398 2,283 95.2 1,730 6,735 6,278,156 2,838 2,131 2,955 
Haakon 3,167 3,515 —9.9 3,167 925 905 97.8 809 4,232 4,588,750 1,096 3,682 1,269 
Hamlin 7,058 7,562 —6.7 7,058 2,014 1,917 95.2 1,581 5,879 6,506,934 2,392 2,475 2,535 
Hand 7,149 7,166 —0.2 7,149 1,952 1,897 97.2 1,536 7,318 7,918,495 2,454 2,537 2,728 
Hanson 4,896 5,400 —9.3 4,896 1,341 1,290 96.2 1,140 2,051 4,031,031 1,527 2,325 1,660 
Harding 2,289 3,010 —24.0 2,289 669 625 93.4 569 1,451 4,138,305 727 2,917 1,101 
Hughes 8,111 6,624 22.4 5,715 2,396 2,209 2,121 96.0 1,601 11,677 2,682,171 2,748 3,648 3,328 
Hutchinson 11,423 12,668 —9.8 11,423 3,265 3,095 94.8 2,423 10,849 8,862,819 4,089 2,128 4,578 
ea 2,811 3,113 —9.7 2,811 793 751 94.0 675 3,419 2,831,352 2,542 1,085 
Jackson 1,768 1,955 —9.6 1,768 521 477 91.5 414 2,450 1,622,249 581 687 
Jerauld 4,476 4,752 —5.8 4,476 1,321 1,289 97.6 1r,054 3,924 3,905,307 1,624 2,550 1,782 
Jones ... 2,281 2,509 —9.1 2,281 669 650 97.2 552 2,630 2,735,671 747° 858 
Kingbury -- 9,962 10,831 —8.0 9,962 2,922 2,837 97.1 2,342 10,529 9,046,877 3,767 2,576 3,613 
ie Fee os Se 12,412 —5.0 5,123 6,639 3,346 3,252 97.2 2,778 12,469 8,901,366 4,283 2,757 4,489 
Lawrence -. 16,648 19,093 —12.8 12,465 4,183 5,001 4,841 96.8 4,652 16,151 1,880,235 5,205 3,097 6,078 
Lincoln 12,767 13,171 —3.1 2,530 10,237 3,736 3,658 97.9 2,935 11,789 14,775,306 4,884 2,726 4,755 
Lyman .. 4,572 5,045 —9.4 4,572 1,236 1,173 94.9 989 3,270 5,656,489 1,453 2,790 1,689 
McCook .. 8,828 9,793 —9.9 8,828 2,510 2,367 94.3 2,047 6,982 6,778,701 3,186 2,408 3,243 
McPherson 7,071 8,353 —15.3 7,071 1,933 3; 97.3 1,334 5,732 4,100,455 2,299 1,663 2,530 
Marshall 7,835 8,880 —11.8 7,835 2,081 ,000 96.1 1,730 7,573 7,255,279 2,419 2,295 2,753 
Meade .. 11,516 9,735 18.3 3,471 8,045 2,845 2,714 95.4 2,019 7,876 8,011,157 2,967 2,676 3,665 
Mellette . 3,046 4,107 —25.8 3,046 767 637 83.1 96 i, 3,334,411 815 2,171 880 
Miner .... 6,268 6,836 —8.3 6,268 1,792 1,735 96.8 * 5,375 5,236,097 2,194 2,243 2,460 
Minnehaha . -. 70,910 57,697 22.9 52,696 18,214 20,748 20,416 98.4 14,073 95,016 22,504,538 25,189 3,484 29,322 
Moody ..... -- 9,252 9,341 —1.0 9,252 2,504 2,484 99.2 2,140 7,001 11,099,808 3,273 2,509 3,138 
Pennington .. 34,053 23,799 43.1 25,310 8,743 10,044 9,682 96.4 5,502 49,067 5,430,144 12,231 3,205 11,961 
Perkins 6,776 6,585 2.9 2,760 4,016 1,890 1,811 95.8 1,309 9,106 5,793,815 2,028 3,074 2,639 
Potter ... 4,688 4,614 1.6 4,688 1,292 1,236 95.7 975 6,545 4,672,679 ,625 2,690 1,679 
Roberts 14,929 15,887 —6.0 2,871 12,058 3,957 3,759 95.0 3,155 11,456 11,324,316 4,706 2,313 5,162 
Sanborn 5,142 5,754 —10.6 5,142 1,497 1,449 96.8 1,210 4,129 4,922,038 1,811 2,438 1,920 
Shannon 5,669 5,366 5.6 5,669 1,166 830 71.2 724 691 2,170,269 839 1,273 1,289 
Spink . 12,204 12,527 —2.6 2,655 9,549 3,304 3,205 97.0 2,822 12,020 11,020,929 3,843 2,667 4,501 
Stanley 2,055 1,959 4.9 2,055 565 517 91.5 458 1,008 (2) 2,746,254 725 783 
Sully .. 2,713 2,668 4.7 2,713 727 722 99.3 529 2,409 5,753,185 981 3,423 1,081 
Todd .. 4,758 5,714 —16.7 4,758 1,067 897 84.1 652 838 3,953,200 940 1,362 1,257 
Tripp 9,139 9,937 —8.0 3,252 5,887 2,541 2,429 95.6 1,910 11,796 8,408,224 3,092 2,318 3,401 
Turner . -. 12,100 13,270 —8.8 12,100 3,684 3,585 97.3 2,923 10,914 12,609,356 4,683 2,504 4,688 
ee 10782 11,675 —7.6 553 10,239 3,203 3,139 98.0 2,572 9,345 11,566,199 4,086 2,525 3,953 
Walworth .. -. 7,648 7,274 5.1 3,753 3,895 2,105 2,069 98.3 1,541 10,265 3,769,905 2,395 3,139 3,009 
Washabaugh -- 2a 1,980 —21.7 1,551 354 264 74.6 222 194 1,755,160 292 399 
>= ae -. 16,804 16,725 05 7,709 9,095 4,207 4,114 97.8 3,131 20,156 9,780,675 5,609 2,807 6,223 
Seen er 2,606 2,875 —9.4 2,606 646 559 86.6 430 1,295 2,765,902 636 2,139 935 








(1) Combined with Stanley County. (2) Combined with Armstrong County. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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ATHEN 
alloc. 
WLAR, 

SB 
D 2.51 
N 3.0 


N 1.8 
WOPI-] 


aed 















WDEF, 5kw-D, lkw 





-N, 











N, 1370ke, ABC, | COLUMBIA, 10,911 pop.; 3,398 home¢ 
Branham, Hooper, Conlan 87.0 radio 2.956 radi nna 
TENNESSEE SB 1M 5M 15M 30M 1 Hr Maury Co.; TV alloc.: Chan. 39 
D 11.00 11.00 16.00 28.00 42.00 70.00 aed a 
= N 18.00 18.00 23.00 558.00 84.00 140.00 WKRM, 250w, 1340kc, MBS 
si se ates WDOD, 5kw, 1310kc, CBS, Raymer SB M 5) 5 300 
SPOT RATE FINDER D 12.00 12.00 17.50 35.00 5 50° ‘87 50 D 3.00 : 50 r a ~ . aie b os 
en: ; N 20.00 20.00 30.00 60.09 90.00 150.00 a oe coe coe x avane 
TENNESSEE CHATTANOOGA, 131,041 pop.; 37,937 | W DOD- FM, Chan. 243, 96.5mc, 42kw N 3.40 4.00 4.55 9.10 13.65 22.75 
ATHENS, 8,618 pop.; McMinn Co.; TV homes; 89.7% radio; 34,029 radio | Bonus er eee . 
alloc.: Chan. 14. homes; ; Hamilton in Ci TV alloc.: WDXB, 250w, 1490kc, Forjoe, O'Connor COOKEVILLE, 6,924 pop.; Putnam Co.; 
WLAR, 250w, 1459kc, MBS Chans. 3, 12, 43, 49, *55. D 5.60 8.00 12.00 24.00 36.00 60.00 TV alloc.: Chan, 24 
SB 1M 5M 15M 30M 1Hr_= 4 AM affiliates, average 1-time rates N_ 5.60 8.00 18.00 36.00 54.00 90.00 WHUB. 250w. 1400kc. CBS. Continental 
D 250 3.00 5.00 9.00 16.00 30.00 SB 1M 5M 15M 30M 1Hr | WMFS. 1kw-D, 1260kc, Pearson ___ 
N 3.00 4.00 8.00 18.00 32.00 60.00 1 4995 1995 15.25 29.5) 44 on 73.75 D 649 895 12.75 25.50 45.909 7650 D 3.00 3.00 6.00 12.00 18.00 30.00 
» —— .25 .25 5.25 29.5 25 3.75 
BRISTOL, 16,771 pop.; 4,800 homes; N 17.00 17.00 26.550 54.09 81.00 135 00 CLARKSVILLE, 16,246 pop.; 4,643 N 3.00 3.00 6.00 12.00 18.00 30.00 
91 Ms ye — radio homes; i homes;  85.4°7 radio 3,965 radio 
Sullivan o.; TV alloc. (Bristol, 2 M non-affiliates. average 1- > homes; Montgomery Co.; TV alloc ‘OVINGTON 375 , Ti . 
Tenn.-Bristol, Va.): Chans. 5, 46. oe Fed non-afiiliates, average i-time Chan. 53. . igen A — pop.; Tipton Co.; 
WOPI, 250w, 1490kc, NBC, Burn-Smith 6.00 848 12.33 24.75 40.95 68.25 VIZM. 25 = B Canton alloc.: Chan. 19 
D 5160 5.60 11.25 15.00 2250 37.50 D 6. 8.43 12. 24.75 40.95 68 25 VIZ ML, 250w, 1400kc, MBS. Conlan 
N 7.80 7.80 15.60 20.80 31.20 52.00 | WAGC, 250w, 1450kc, MBS, Rambeau, | P= 7-0 10.00 20.00 35.00 59.00 DYERSBURG, 10,885 pop.; 3,432 homes; 
WOPI-FM, Chan. 245, 96.9mc, 18.5kw Hocper N 7.00 10.00 20.00 35.00 50.00 85.7 radio 2.941 radio homes 
2.2 6.00 12.00 24.00 6 ; 0 20.00 3 5 ad: ebiaaail : ‘ a ; we % i 
4 YH 750 . [oa \| a S 20.09 30.00 59.00 = CLEVELAND, 12,605 pop.; 3,594 homes: Dyer Co.; TV alloc.: Chan. 46 
? , ' N 10.00 10.00 18.00 40.00 690.00 100.00 91.0% radio; 3,272 radio homes; siceadiins dal - aia 
— ; : WAPO. 5kw-D. 1lkw-N, 115Jkc, NBC, Bradley Co.; TV alloc.: Chan. 38 WDSG, 250w, 1450kc, MBS 
Note: All rates one-time. Population, Headley-Reed, Hooper, Conlan WBAC, 250w, 1340kc, MBS D 5.50 650 10.00 18.00 36.00 60.00 
home and radio home figures given for on pion in“ ott 98 — nn ps <a ee oe 
cities over 10,000. Sources: See fore- D 12.00 12.00 17.59 35.00 52.59 87.50 D 450 5.00 7.50 50 ) 40.00 N a5 650 10.00 18.00 36.00 60.00 
word. N 20.00 20.00 30.00 60.00 99.00 150.00 N 4.59 5.00 7.50 12.50 0 40.00 
* x * ee Be < (Continued on page 178) 
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To sell the great 
Memphis market 


You need both + 


NBS—5,000 W. 


M E 


BROADCASTING ® Telec 


asting 


Population... 1942 


seamveesnseeee AQEZ 


Yes, the figures 

below will certainly show 

how the Memphis market has grown in 
the last 10 years. 


Comparison of 1942-1952 Growth in the Memphis 
market area 


Percentage 
increase 






1952 BRAS AOU 


1942} 393,518 


15.4% 


Homes........... 1952 Bed Reis) 108% 
Effective 1942 $896,976,000 
Buying Income 1952 212% 


1942 $615,917,000 
actus 1952 


1942 


268% 
$112,935,000 
353% 


1942 
1952 


$21,225,000 


200% 


> ~ WMC and WMCT 


790 K. C 


Memphis’ only TV station 


NATIONAL REPRESENTATIVES, THE BRANHAM COMPANY 
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M P H I 
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TENNESSEE 
SPOT RATE FINDER 


(Continued from page 177) 


ELIZABETHTON, 10,754 pop.; 2,986 
homes: 91.9% radio; 2,744 radio 
homes; Carter Co.; TV alloc.: Chan, 
40. 
WBEJ, 250w, 1240kc, MBS 
SB IM 5M 15M 30M 1Hr 
D 3.75 3.75 9.38 17.50 31.25 50.00 
N 3.75 3.75 9.38 17.50 31.25 50.00 
FAYETTEVILLE, 5,447 pop.; Lincoln 
Co.; TV alloc.: Chan, 27. 
WEKR, 250w, 1240kc, MBS 
D 4.00 6.00 12.00 24.00 36.00 60.00 
N 3.00 4.00 8.00 16.00 24.00 40.00 
GALLATIN, 5,107 pop.; Sumner Co.; 


TV alloc.: Chan. 48. 


WHIN, 1kw-D, 1010kKc 

D 3.95 3.95 8.60 17.20 33.05 52.90 
GREENEVILLE, 8,721 pop.; Greene 
Co. 

WGRV, 250w, 1340kc, MBS 

D 9.38 17.50 31.25 50.00 
N 9.38 17.50 31.25 50.00 
HARRIMAN, 6,389 pop.; Roane Co.; 


TV alloc.: Chan. 67. 


WHBT, 250w, 1230ke, Continental 

D 5.00 8.00 15.00 24.00 40.00 
N 5.00 8.00 15.00 24.00 40.00 
HUMBOLDT, 7,426 pop.; Gibson Co.; 


TV alloc.: Chan. 25. 
WIRJ, 250w-D, 740kc, KBS 


D 12.00 20.00 35.00 60.00 
JACKSON, 30,207 pop.; 9,338 homes; 
84.4% radio; 7,881 radio homes; 


Madison Co.; TV alloc.: Chans. 9, 16. 





2 AM affiliates, average 1-time rates 
D 3.50 5.50 8.00 17.00 27.00 45.00 
N 5.00 7.00 


14.00 31.00 46.50 77.50 





WDXI, 5kw-D, 1kw-N, 1310kc, MBS, 
Burn-Smith 


D 3.00 6.00 8.00 18.00 30.00 50.00 

N 4.00 7.00 12.00 30.00 45.00 75.00 

WPLI, 250w, 1490kc, McGillvra 

D 3.25 435 7.25 13.00 23.00 43.00 

N 3.25 4.35 7.25 13.00 23.00 43.00 

WTJS, lkw, 1390kc, ABC, Branham, 
Conlan 

D 4.00 5.00 8.00 16.00 24.00 40.00 

N 6.00 7.00 16.00 32.00 48.00 80.00 

WTJS-FM, Chan. 264, 100.lmc, 50kw, 
Branham, Bonus 

JOHNSON CITY, 27,864 pop.; 6,972 
homes; 89.6% radio; 6,246 radio 
homes; Washington Co.; TV alloc.: 
Chans. 11, 34. 

WETB, lkw-D, 790kc 

D 3.50 5.00 9.40 18.90 29.60 50.00 

WJHL, 5kw-D, lkw-N, 910kce, ABC, 
Pearson, Conlan, BMB 

D 10.00 10.00 15.00 25.00 50.00 100.00 

N 12.00 12.00 20.00 30.00 60.00 120.00 


WJHL-FM, Chan. 264, 100.7mc, 9.7kw 


(AM-FM, combination rates above) 


KINGSPORT, 19,571 pop.; 5,441 homes; 
93.1% radio; 5,066 radio homes; 
Sullivan Co., TV alloc.: Chan. 28. 


WKIN, lkw-D, 1320kc, KBS 

D 10.00 18.00 36.00 60.00 
WKPT. 250w, 1400kc, NBC, Cooke, 
Dora-Clayton 
D 5.00 5.00 
N 7.50 7.50 


WKPT-FM, Chan. 253, 98.5mc, 
Bonus 


9.30 18.00 30.00 50.00 
13.75 27.00 45.00 75.00 


4.8kw, 





Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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N 


34,826 
radio 
Chans. 


KNOXVILLE, 
homes; 91.1% 
homes; Knox 
6, 10, *20, 26. 


124,769 pop.; 
radio; 31,726 
Co.; TV alloc.: 


4 AM affiliates, average 1-time rates 


30M 
59.00 


92.75 


SB IM 5M 15M 1Hr 


98.35 
163.75 


39.34 
57.25 


D_ 14.78 
N_ 22.33 


13.09 
19.25 


18.91 
28.75 


ABC, 


24.00 
30.00 


93.3mc, 


WBIR, 250w, 
D 8.00 10.00 
N 10.00 15.00 


WBIR-FM, Chan. 227, 
BMB, Hooper, Bonus 


WIBK, 1kw-D, 800kc, KBS, Cooke 


1240ke, Bolling 


36.00 60.00 
60.00 120.00 


2.84kw, 


D 5.30 5.30 10.20 18.70 29.80 51.00 
WKGN, 240w, 1340kc, MBS, Forjoe, 
O'Connor 
D 6.00 6.00 9.00 20.00 30.00 50.00 
N 8.00 8.00 13.00 25.00 50.00 100.00 
WNOX, 10kw, 990kc, CBS, Branham, 
Hooper 
| D 23.35 23.35 36.65 73.55 110.00 183.35 
N 35.00 35.00 55.00 110.00 165.00 275.00 


WROL, 5kw, 620kc, NBC, Avery-Knodel 
D 15.00 15.00 20.00 40.00 60.00 100.00 


N 24.00 24.00 32.00 64.00 96.00 160.00 


LAWRENCEBURG, 
rence Co.; TV 

WDXE, 500w-D, 
Burn-Smith 

D 5.00 7.50 


5,442 pop.; Law- 


alloc.: Chan. 50. 
1370kec, MBS, KBS, 


15.00 30.00 50.00 


LEBANON, 7,913 pop.; Wilson Co.; TV 
alloc.: Chan. 58. 
WCOR, 250w-D, 900ke 


D 2.75 3.25 650 12.00 25.00 40.00 


LENOIR CITY, 5,159 pop.; Loudon Co. 
WLIL, 500w-D, 730ke 


D 3.00 7.00 
N 3.00 7.00 


WLIL-FM, Chan. 262, 


12.00 20.00 30.00 
12.00 20.00 30.00 


100.3mc, 8.8kw 


LEWISBURG, 5,164 pop.; Marshall Co. 
WJJM, 250w, 1490kc, MBS, KBS 


D 6.50 11.50 22.50 35.00 
N 6.50 11.50 22.50 35.00 


MARYVILLE, 7,742 pop.; 
TV alloc.: Chan. 51. 


Blount Co.; 


WGAP, 250w, 1400kc 
D 5.00 5.00 8.90 14.70 25.60 39.60 
6.00 6.00 11.90 19.80 35.60 59.20 


McMINNVILLE, 7,577 pop.; Warren Co.; 
TV alloc.: Chan. 46. 

WMMT, 250w, 1230kc, MBS, KBS 

D 3.50 7.50 15.00 25.00 40.00 

N 3.50 7.50 15.00 25.00 40.00 


| MEMPHIS, 396,000 pop.; 113,214 homes; 


| D 


86.9% radio; 98,382 radio homes; 
Shelby Co.; TV alloc.: Chans. 3, 5 
— now Chan. 4), *10, 13, 


4 AM affiliates, average 1-time rates 


D 18.83 23.50 33.88 55.68 91.50 144.00 
N 28.67 35.50 45.50 87.50 135.00 240.00 


3 AM _ non-affiliates, 
rates 


8.13 


average 1-time 


10.17 17.08 30.83 49.50 93.33 


WDIA, 250w-D, 730kc, Pearson, Hooper 


| D 11.00 11.00 18.00 30.00 45.00 75.00 
| WFAK, lkw-D, 1480kc 
| D 5.00 7.50 13.25 22.50 43.50 75.00 
| WHBQ, 5kw-D, lkw-N, 560kc, MBS, 
Weed 
D 13.50 16.00 21.50 42.70 64.00 106.00 
N_ 18.00 24.00 34.00 64.00 96.00 160.00 


| D_ 8.40 


WHHM, 250w, 1340kc, Forjoe 


12.00 20.00 40.00 60.00 100.00 


N 6.72 9.60 16.00 32.00 48.00 80.00 
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MARKET INDICATORS FOR TENNESSEE 


CLASSIFICATIONS FIGURES YR. FIGURES YR, 
IN on 085s Shee crnek 3,291,718 °50 2,915,841 49 
Urban Peoulation .........6..%.. 1,452,602 °50 (1) 1,207,206 ’4 
Rural Population ........ciscccs 1,839,116 °50 (1) 1,888,635 49 
RE TIMI one kids esis cadaecn 871,269 50 714,894 49 
Percentage TAG. «.oe.ckckic cs 87.0% 50 62.5% 4 
ON eee oar 746,915 °50 434,733 4 
Retail Sales $2,426,468,000 51 $2,074,189,000 43 
PUNE 5555 oar pieg aresaie Ga dia 905,298 751 858,111 50 
Telephones 678,400 52 357,500 °45 
New Construction «..s...42:..00 60% $ 708,400,000 °51 $ 140,000,000 49 
RO TEOOMRE 65 s:cjnsieiecind.onis $ 340,151,366 °49 $ 246,687,652 4 
Internal Revenue Collections... $ 398,185,109 7°51 $ 316,035,571 50 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 
unlicensed. For other sources see foreword. 


WMC, NBC, Branham, 


BMB 
SB IM 5M 


5Skw, 790Kce, 


15M 30M 1Hr 


D 20.00 25.00 40.00 56.00 100.00 150.00 
N 35.00 40.00 50.00 95.00 150.00 280.00 


WMCF (FM), Chan. 259, 99.7mc, 260w, 
Branham, Bonus 


WMCT (TV), Chan. 4, 7.12kw-aur.; 13.6 
kw-vis.; NBC, Branham 


75.00 93.60 150.00 225.00 375.00 
N 105.00 125.00 156.00 250.00 375.00 625.00 


WMPS, 10kw-D, 5kw-N, 680kc, ABC, 
Radio Reps. 

D_= 23.00 28.00 34.00 68.00 102.00 170.00 

N_ 33.00 38.00 48.00 96.00 144.00 240.00 


WREC, 5kw, 600kc, CBS, Katz 


D 25.00 40.00 54.00 100.00 150.00 
N 40.00 50.00 95.00 150.00 280.00 


3,565 
radio 
alloc.: 


MORRISTOWN, 13,019 
homes; 90.1% _ radio; 
homes; Hamblen Co.; 
Chan. 54. 


WCRK, 250w, 1450kc, MBS, Holman 


D 4.00 6.00 16.00 24.00 36.00 60.00 
4.00 6.00 16.00 24.00 36.00 60.00 


pop.; 
3,212 
TV 


MURFREESBORO, 13,052 pop.; 3,871 
homes; 86.0% radio; 3,329 radio 
homes; Rutherford Co.; TV _ alloc.: 
Chan. 18. 


WGNS, 250w, 1450kc, Holman 
D 5.00 6.00 8.00 15.00 24.00 40.00 
6.00 8.00 16.00 36.40 48.00 80.00 


NASHVILLE, 174,307 _ _—s poop..; 49,740 
homes; 90.0% radio; 44,766 radio 
homes; Davidson Co.; TV _ alloc.: 


Chans,. *2, 4 (WSM-TV), 5, 8, 30, 36. 


| 4 AM affiliates, average 1-time rates 


ip 


3 AM _ non-affiliates, 


16.78 18.52 32.68 59.10 89.28 144.00 
N 32.00 35.25 61.75 111.00 167.75 270.00 


average 1-time 
| rates 
| D 6.00 6.53 11.83 23.67 37.00 61.67 


| D 


N 


WKDA, 250w, 1240kc, Bolling, Hooper 
D 7.00 8.00 16.00 32.00 48.00 80.00 
10.00 12.00 24.00 48.00 72.00 120.00 


WLAC, 50kw, 1510kc, CBS, Raymer, 
BMB 


15.00 15.00 30.00 60.00 90.00 150.00 
N_ 30.00 30.00 60.00 120.00 180.06 300.00 


WMAK, 5kw, 1300kc, MBS, Radio Reps., 
Hooper 


D_ 9.60 
N_ 16.00 


9.60 19.20 38.40 57.60 96.00 
16.00 32.00 64.00 96.00 160.00 


| WNAH, lkw-D, 1360kc 


"Dp 





5.00 5.00 8.50 20.00 30.00 50.00 
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| WSM-TV, Chan. 4, 


| N 


| D 





D 3.70 


WSIX, 5kw, 980kc, ABC, Hollingbery 
Conlan, Hooper 


SB IM 5M 15M 30M 1H 


D 10.00 12.00 24.00 48.00 72.00 120.00 
N_ 17.00 20.00 40.00 80.00 120.00 200.00 


WSIX-FM, Chan. 248, 97.5mc, 71kw 
(No rates available) 


WSM, 50kw, 650kc, NBC, Petry, BMB 
Hooper 

D 32.50 37.50 57.50 90.00 137.50 210.00 

N_ 65.00 75.00 115.00 180.00 275.00 420.0 


11.9kw-aur.; 238 


kw-vis. 
D 30.00 43.75 70.00 105.00 175.00 


60.00 87.50 140.00 210.00 350.00 


WSOK, 1kw-D, 1470kce, Dora-Clayton 
D 6.60 11.00 22.00 33.00 55.00 


OAK RIDGE, 30,229 pop.; 7,920 homes; 
90.6% radio; 7,175 radio homes; 
Anderson, Roane Cos.; TV _ alloc: 
Chan. 32. 

WATO, 250w, 
6.00 6.00 
N 8.50 8.50 
WOKE, lkw-D, 
D 10.50 


1450kc, MBS, O’Connor 
9.00 18.00 27.00 45.00 
14.40 26.00 39.00 65.00 


1430kc, Continental 
18.00 36.00 54.00 80.0 
PARIS, 8,826 pop.; TV 
alloc.: Chan. 51. » 


WTPR, 250w-D, 710kc, KBS, Holman 
D 4.00 6.00 12.50 22.50 40.00 


TV 


Henry Co.; 


PULASKI, 5,762 pop.; Giles Co.; 


alloc.: Chan, 44, 
WKSR, 250w-D, 730kc 


8.80 15.20 28.50 50.00 


SHELBYVILLE, 9,456 pop.; Bedford 


Co.; TV alloc.: Chan. 62. 
WHAL, 250w, 1400kc, MBS 
D 3.00 3.00 7.50 13.00 25.00 40.00 
N 3.00 3.00 7.50 13.00 25.00 40.00 


SPRINGFIELD, 6,506 pop.; Robertson 


Co.; TV alloc.: Chan, 42 
WDBL, 1kw-D, 1430kc 


D 3.450 3.75 7.50 15.00 30.00 45.00 


TULLAHOMA, 7,562 pop.; Coffee Co.; 
TV alloc.: Chan. 65. 


WJIG, 250w-D, 740kce 


D 3.50 3.50 7.50 17.50 35.00 56.0 


UNION CITY, 7,665 pop.; 
TV alloc.: Chan. 55. 


WENK, 250w, 1240kc, MBS, Burn-Smith 


8.00 13.00 24.00 45.00 
11.00 25.00 40.00 70.00 


D 
N 


4.00 
5.00 


5.00 
6.00 


WINCHESTER, 3,974 pop.; Franklin Co. 


WCDT, 250w, 1340kc, MBS 
D 3.00 3.00 7.50 14.00 25.00 40.00 
N 3.00 3.00 7.50 14.00 25.00 40.00 
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0 200.00 
cw 


, BMB, 


0 210.00 
0 420.00 
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00 40.00 
00 40.00 


obertson 


00 45.00 
ffee Co.; 


00 56.00 


ion Co.; 


rn-Smith 
00 45.00 
00 70.00 


nklin Co. 


00 40.00 
00 40.00 


asting 


134° 


NATIONAL SPOT ADVERTISERS 


A&C CHICKS 

AMERICAN HOME PRODUCTS 
AMERICAN LIFE & ACC. INS. CO. 
AMERICAN SAFETY RAZOR CO. 
ANHEUSER-BUSCH 

AVCO MANUFACTURING CO. 
BALLARD & BALLARD 

BEMAC ENTERPRISES 

BEST FOODS Co. 

B. G. SALES CO. 


BLOCK DRUG CO. 
Ammident 
Minipoo 
Omega Oil 
BOOK ASSOCIATES 
BORDEN CO. 
BRISTOL MEYERS 
BROWN & WILLIAMSON 
CARTER PRODUCTS, INC. 
CATS PAW RUBBER CO. 
CHAP STICK & CHAP-ANS 
CHICAGO & SOUTHERN AIRLINES 
CHRISTIAN SCIENCE COMMISSION 
(Pub. for Tennessee) 


COLGATE-PALMOLIVE-PEET CO. 


Dental Cream 
Octagon Soap 
Super Suds 


COLUMBIA RECORDS, INC. 
CONSOLIDATED ROYAL CHEMICAL CO. 


Hypercin 
Peruna 


CONTINENTAL BAKING CO. 
Wonder Bread 
Hostess Cakes 


CORN PRODUCTS REFINING CO. 
COSSMAN, E. JOSEPH CO. 
CROWELL COLLIER PUBLISHING CO. 


CURTIS CIRCULATION CO. 
D-CON CO. 

DIAMOND MATCH CO. 

DOEHLA GREETING CARDS, INC. 


JUNEX PRODUCTS 
K-C FOODS DIVISION 
KELLOGG COMPANY 
KRAFT & CO. 


SaREEET 6S. LANE BRYANT, INC. 
a Se LEVER BROS. COMPANY 
EXLAX, INC. Lifebuoy 

FARMER'S WHOLESALE NURSERY Lipton's Frostee 
FLORIDA CITRUS COMMISSION — Tea 

J. A. FOLGER & CO. Silver Dust 


FOSTER & MILBURN CO. Surf 
GALGANO DISTRIBUTORS LIGGETT & MYERS 
GARRETT & CO. LOEWS, INC. 
GENERAL ELECTRIC CO. MASON’S CHICKS 
GENERAL MILLS, INC. MENNEN COMPANY 
Crustquick MONTICELLO DRUG CO. 
Gold Metal Flour 
MOTOROLA, INC. 


GENERAL MOTORS CORP. 

MOUNTAIN VIEW NURSERY CO. 
GOODYEAR TIRE & RUBBER CO. 

MUSTEROLE CO. 


GRIESEDIECK BROS. BREWERY 

NATIONAL NURSERIES 
GRIFFIN MANUFACTURING CO. 

NORWICH PHARMACAL CO. 


ES LABORATORIES, INC. 
GROVES LABORATO O'CEDAR CORP. 
Bromo Quinine 


Chill Tonic OLD JUDGE COFFEE CO. 
Four Way Cold Tablets OWEN-ILLINOIS GLASS CO. 
HAPPY MILLS PARK & TILFORD 
HARRISON PHARM. DIST. CO., INC. PETER PAUL, INC. 
HOME CRAFTS PHARMACO, INC. 
HOUSE of GODDARD Admiracion Shampoo 
Calculators Feenamint 
Watches 


LYDIA E. PINKHAM MEDICINE CO. 


RICHARD HUDNUT, INC. POTTER DRUG CO. 


INTERNATIONAL HARVESTER CO. PROCTOR & GAMBLE CO. 
INTERNATIONAL RESEARCH LABS. Drene Shampoo 
INTERNATIONAL SALT CO. Tide 


PAUL JOHNSON RANDOLPH PUBLISHING INST. 
(For Governor Committee) R. J. REYNOLDS CO. 


* 282 Local Advertisers 


R & F SPECIALTY CO. 


Happy Rabbit 
Wading Pool 

Gene Autry Roly Poly 
Topper 


RKO PICTURES 

ROYAL STAF-O-LIFE MILLS 
SAVE-BY-MAIL 

S. C. AGRIC. MARKETING COMM. 
SHUPTRINE CO. 

SOUTHERN BELL T. & T. CO. 


STANDARD BRANDS 


Chase & Sanborn Coffee 
Royal Pudding 
Tenderleaf Tea 


STATE FINANCE 


STERLING DRUG, INC. 
Bayer Aspirin 
Fletcher's Castoria 


SUNSHINE CHICK CO. 
SUNWAY VITAMIN CO. 
TIME, INC. 

UNION CARBON CO. 


UNITED ENTERPRISES 
Fli-Pel 
Pro-Pel 
Roach Prufe 


U. S. ARMY 

U. S. ARMY & U. S. AIR FORCE 
U. S$. TOBACCO CO. 

VAN CAMP, INC. 

VICK CHEMICAL CO. 
WALGREEN’S DRUG STORES, INC. 
WHITE, HUGH L. 

WILDROOT COMPANY 
WILLARD TABLET CO. 
WILLIAMS DRUG CO. 

ZENITH 


USED OUR FACILITIES IN 1951! 


A M E R 1 





BROADCASTING ® 


Telecasting 


WMPS 


MEMPHIS 
68 ON YOUR RADIO 





Represented by Radio Representatives, Inc. 


C A N BROAODCAS TIN G 


COMPAN Y 


August 18, 1952 @ 
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Henderson 


Humphreys 


Lauderdale 
Lawrence 




















For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” 


TENNESSEE MARKET DATA BY COUNTIES 


1950 1950 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 
Population Population Increase Population Population Homes Radio Homes Radio Radio Homes 
59,407 26,504 124.1 33,910 25,497 15,087 13,277 88.0 3,610 
23,627 23,151 2.1 9,456 14,171 6,699 5,915 88.3 4,046 
11,495 11,976 4.0 11,495 3,193 2,628 82.3 1,207 
8,561 8,358 2.4 8,561 1,903 1,551 81.5 706 
54,691 41,116 33.0 17,600 37,091 13,728 12,451 90.7 6,672 
32,338 28,498 13.5 12,605 19, 8,425 7,473 88.7 4,453 
34,369 31,131 10.4 5,797 28,572 7,955 6,849 86.1 3,739 
9,174 9,880 7.1 9,174 2,395 1,942 81.1 910 
26,553 25,978 2.2 3,653 22,900 7,538 6,437 85.4 3,419 
: 42,432 35,127 20.8 10,754 31,678 10,371 9,209 88.8 4,935 
Cheatham 9,167 9,928 7.7 9,167 2,414 2,066 85.6 1,196 
11,149 11,124 0.2 2,532 8,617 2,836 2,424 84.0 1,219 
24,788 24,657 0.5 24,788 5,673 4,777 84.2 2,389 
8,701 10,904 20.2 8,701 2,054 1,668 81.2 897 
22,991 24,083 4.5 3,892 19,099 5,636 4,723 83.8 2,442 
23,049 18,959 21.6 7,562 15,487 6,171 5,276 85.5 2,482 
3 16,624 4.1 16,624 4,605 3,914 85.0 2,250 
Cumberland areca 18,877 21.1 18,877 4,445 3,667 82.5 1,440 
321,758 25.1 258,887 62,871 88,698 81,425 91.8 53,655 
9,442 26 8.0 9,442 2,541 2,173 85.5 1,261 
11,680 14,588 19.9 11,680 3,132 2,593 82.8 1,674 
18,805 7 4.6 3,348 15,457 5,185 4,402 84.9 2,355 
33,473 4.1 10,885 22,588 9,479 8,228 86.8 5,530 
27,535 30,¢ 9.2 27,535 6,212 4,690 75.5 1,423 
14,917 ‘ 4.6 14,917 3,214 2,578 80.2 1,005 
25,431 23,892 6.4 3,974 21,457 6,311 5,497 87.1 3,139 
48,132 44,835 7.4 16,232 31,900 13,825 11,654 84.3 6,731 
26,961 29,240 7.8 5,762 21,199 7,170 6,051 84.4 3,840 
13,086 14,356 8.8 13,086 3,123 2,505 80.2 1,193 
41,048 39,405 4.2 8,721 32,327 10,571 9,070 85.8 5,146 
12,558 11,552 8.7 12,558 3,021 2,598 86.0 1,372 
23,976 18,611 28.8 13,019 10,957 6,277 5,329 84.9 2,708 
180,478 15.4 157,862 50,393 58,568 52,770 90.1 34,753 
11,231 18.8 9,116 2,136 1,690 79.1 806 
2% 1.2 23,311 5,189 4,229 81.5 1,891 
1 5.0 16,908 4,434 3,742 84.4 1,859 
2 6.9 2,545 27,949 7,392 6,328 85.6 3,326 
27, 5.4 4,711 21,501 6, 4,837 76.6 2,022 
1 > —10.7 3,566 13,607 4,6 3,909 84.1 2,413 
25, 7.9 8,826 15,002 7, 5,962 84.4 3.630 
14, 10.2 13,353 3, 2,913 85.0 1,65 
5 17.3 5,318 1,35 1,194 85.1 7 

12, 11.2 11,030 3,02 2,562 84.3 

1: 18.1 12,348 3.0 2,436 81.6 

18, 5.6 3,633 16,034 4,§ 4,420 88.8 

12,95 5.5 12,278 2 2,407 82.2 

178,468 25.0 148,166 59, 54,613 91.1 

11,235 3.7 3, 2,481 82.0 

24,461 2.4 3,318 6, 5,350 82.0 

28,726 0.3 5,442 y 6,149 83.9 

6,078 5,849 3.9 1,5§ 1,336 86.8 

25,624 27,214 5.8 5,447 6.85 5,974 86.7 

23,182 19,838 16.9 8,726 j 5.§ 5,222 87.9 

32,044 30,781 4.0 11,879 20,145 8,35: 7,284 87.1 

20,390 20,424 0.2 20.390 5.321 4,416 83.0 

13,599 14,904 8.8 13,599 3,706 3,113 84.0 


100% NEGRO PROGRAMMING and 100% NEGRO 
PERSONALITIES Land A SOLID BLOW through 


MIDDLE TENNESSEE’S RADIO VOICE 


Give your Middle Tennessee Sales EXTRA PUNCH 
by reaching ALL the Nashville Market this fall! 
You're making only a 70% sales effort if you’re 
overlooking the NEGRO segment of Nashville’s 
prospective buyers. 


The only sure way of making a 100% sales effort 
is to include the 30% NEGRO segment through the 
use of NEGRO RADIO. 

WSOK IS NEGRO RADIO in Middle Tennessee! 


WSOK is the station that began broadcasting 
December 14, 1951 and ranks THIRD* in the 
C. E. Hooper month-by-month total rated share 
of audience time periods . . . January through 
April, 1952. 

The low rates and high, consistent Hooperatings 
will convince you that WSOK is your best radio 
buy in Middle Tennessee. 


Forjoe men have fact sheets on this top station 
and market! 


* Indicating a large segment of White listeners also. 
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1951 


Retail Sales 


($ 000) 


33,850 
15,466 
4,198 
2,604 
30,949 
21,015 
17,296 
2,973 
13,693 
23,132 
3,684 
4,843 
7,064 
1,804 
9,914 
14,136 
7,815 
8,533 
334,739 
3,974 
3,558 
9,659 
29,288 
8,623 
4,474 
12,889 
29,410 
14,835 
2,399 
22,292 
3,531 
19,683 
217,005 
1,460 
8,184 
6,780 
9,259 
12,541 
8,277 





7,031 
13.699 


Further reproduction unlicensed. 






$ 


1949 






1949 Mf. 
1949 Taxabe 
1950 Mfg. Em-  Payrol's 


Farm Income Automobiles ployment 1st Qtr. 


789,799 
4,644,649 
1,270,781 
1,249,720 
2,965,829 
2,127,448 
1,036,103 
1,961,699 
4,836,264 
1,221,325 
1,986,173 
2,062,789 
3,326,557 
1,304,271 
2,694,081 
2,880,720 
7,807,792 
1,118,074 
5,498,327 
1,272,872 
2,027,172 
2,309,836 
10,732,969 
6,632,510 
720,892 
4,554,078 
12,646,412 
6,995,490 
2,400,654 
8,242,344 
623,908 








91062.612 
4101195 
324.639 


14,316 $10,116 $8,709,000 


6,120 1,958 805,000 
2,265 47 10,000 
849 182 43,000 
12,432 8,563 5,888,000 
8,420 3,438 1,569,000 
4,805 786 239,000 
1,584 370 89,000 
5,277 1,306 368,000 
7,388 5,524 4,467,000 
1,724 130 23,000 
2,137 362 110,000 
2,942 80 20,000 
936 15 6,000 
3,610 474 247,000 
4,816 2,130 841,000 
2,463 89 17,000 
2,731 333 136,000 
78,024 30,514 18,786,000 
1,388 453 119,000 
1,550 62 18,000 
3,571 1,000 306,000 
6,916 1,773 933,000 
3,684 114 21,000 
1,229 229 51,000 
4,718 1,029 477,000 
10,021 3,228 1,436,000 
5,124 841 417,000 
1,951 111 2,400 
8,255 1,461 838,000 
1,126 150 38,000 
6,666 2,830 1,540,000 
45,482 30,531 18,493,000 
855 49 4,000 
2,719 432 184,000 
2,217 827 244,000 
4,082 414 201,000 
3,441 316 87,000 
2,700 350 72,000 
5,496 552 160,000 
2,137 730 331,000 
738 168 42,000 
2,071 484 98,000 
1,318 87 14,000 
3,816 845 413,000 
1,606 69 10,246,000 
48,078 17,848 12,000 
2,141 366 198,000 
3,681 186 68,000 
4,918 817 265,000 
1,196 476 186,000 
4,157 732 302,000 
5,070 1,907 622,000 
6,424 2,317 856,000 
3,029 903 313,000 
2,431 292 87,000 


(Continued on page 182) 





NASHVILLE, TENN. © 1000 WATTS ® 1470 KC 


REPS. . . . FORJOE & COMPANY @ DORA-CLAYTON (Southeast) 








BROADCASTING ©@ Telecasting 
















87.000 


Two more network feeds from the 
South's boss salesmaker 


With Quaker’s “Aunt Jemima’s Home Folks’ to CBS and 
Locke Stove’s “Duke of Paducah and The Opry Gang” to NBC, 
WSM now originates twenty-five network programs weekly. 


The fact that more and more smart national advertisers keep 
drawing on the vast talent reservoir and equally impressive 
programming and production facilities of WSM, means just 
one thing: 


Radio, WSM-style, has a freshness and an audience 
appeal unequaled anywhere in America .. And an ability 
to move merchandise which makes the South's Boss 
Salesmaker a must to any advertiser who wishes to 

sell the Central South! 


Strong words, but Irving Waugh or any 
Petry Man can produce carefully docu- 
mented evidence to back them up. Nashville...650 
Clear Channel 50,000 Watts 
BROADCASTING ® Telecasting August 18, 1952 @ 
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TENNESSEE MARKET DATA BY COUNTIES 

















1950 1950 1951 1949 Taxab! =» 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em-  Payrol!s 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr. 
eee eee. 60,128 54,115 11.1 33,455 26,673 16,828 14,388 85.5 8,400 49,212 7,444,541 12,538 3,578  1,782,00 
REA 19,140 7.2 2,573 17,947 4,972 4,375 88.0 2,429 9,441 834,176 3,019 863 333,00 
eS - 17,768 16,030 10.8 5,164 12,604 5,045 4,445 88.1 2,692 12,013 4,506,928 4,762 1,588 743,06 
DEMME cccaeencccosas. Mae 40,357 13,842 26,526 11,289 9,867 87.4 6,533 28,091 6,899,464 8,094 2,609 1,630,06 
MIS 9 ia ot 6 gdod-acaseinulae aie 6,080 6,393 —4.9 6,080 1,390 1,172 84.3 684 1,066 971,616 745 43 4,00 
re 24,513 24,275 1.0 4,199 20,314 5,839 4,899 83.9 2,527 9,397 3,144,967 3,821 543 168,00 
Montgomery ........-- 44,186 33,346 32.5 16,246 27,940 10,451 8,894 85.1 4,810 25,779 5,364,208 9,564 2,067 915,00 
ee era 4,093 3.5 3,948 1,052 901 85.6 537 913 1,156,562 941 
DY <.cis.caawaeleoes 15,727 15,242 3.2 15,727 3,446 2,939 85.3 1,597 3,820 533,996 1,958 263 59,00 
MOR cicccccicicesscce SS 30,978 —6.2 7,665 21,391 8,584 7,553 88.0 5,319 19,619 11,148,564 6,520 1,559 599,009 
SPVOTION o.ccc:cd:cic p:avete-nie,- 18,883 7.0 17,566 4,210 3,305 78.5 1,228 5,079 1,367,663 1,709 631 138,00 
CO Aree 6,462 . 1,535 14.2 6,462 1,695 1,456 85.9 954 1,801 903,161 847 256 49,00 
eee re 5,093 6,213 18.0 5,093 1,190 946 79.5 459 1,008 627,676 485 132 24,00 
a -. 14,074 15,473 —9.0 14,074 3,330 2,927 87.9 1,735 6,811 745,694 1,973 731 418,000 
SMNAUNER a. a: nintove, ace wre es ere 29,869 26,250 13.8 6,924 22,945 7,667 6,410 83.6 2,765 14,224 2,236,588 5,703 1,454 456,00 
ree 16,041 16,353 —1.9 3,191 12,850 4,070 3,553 87.3 2,025 7,763 816,184 3,513 983 338,00 
NE anc a ntclngwseiines 31,665 27,795 13.9 13,453 18,212 7,995 6,868 85.9 3,675 16,889 1,003,164 5,635 2,553 1,054,000 
Robertson ..... ee 29,046 —7.0 6,506 20,518 7,441 6,273 84.3 3,925 13,628 9,029,699 4,813 539 267,00 
See 40,696 33,604 21.1 13,052 27,644 10,472 8,985 85.8 4,849 25,374 6,880,052 9,650 1,038 454,000 
EAN or 17,362 15,966 8.7 17,362 3,905 3,233 82.8 1,474 5,726 289,447 2,079 664 225,000 
Sequatchie ............ 5,685 5,038 12.8 5,685 1,318 1,110 84.2 514 1,814 448,485 1,093 75 15,000 
| Re rer re ere 23,291 0.4 23,375 5,732 4,809 83.9 2,398 11,289 2,877,150 4,014 248 82,000 
Shelby . errr 358,250 34.7 410,730 71,663 133,504 115,748 86.7 65,665 569,760 11,852,055 111,516 38,853 25,047,00 
ee -. 14,098 16,148 -12.7 14,098 3,977 3,444 86.6 2,259 5,673 4,703,274 2,945 60 21,001 
EO Rare 9,175 13,549 —32.3 9,175 2,347 2,033 86.6 1,522 2,655 1,508,220 1,335 52 7,000 
DD ccxckceenenasen 95,063 69,085 37.6 49,815 45,248 24,626 22,459 91.2 11,750 76,700 3,907,504 23,169 16,980 14,543,000 
PEAMOP .occcccccsccccs Gareee 32,719 25 5,107 28,426 9,199 7,874 85.6 4,485 13,955 7,713,010 7,137 1,785 824,000 
I oe vicceipicn wawenee 29,782 28,036 6.2 4,379 25,403 7,406 6,073 82.0 3,009 16,013 9,214,120 4,785 371 168,000 
Trousdale. ....... wcoee One 6,113 —9.7 5,520 1,488 1,299 87.3 907 2,493 1,720,508 1,407 16 4,00( 
MNO | abn ddiecesenneas 15,886 14,128 12.4 6,260 9,626 3,932 3,405 86.6 1,729 7,404 457,504 2,535 1,416 765,000 
BR aod osc dioctivccamas 8,670 9,030 4.0 8,670 2,087 1,695 81.2 778 1,204 1,115,206 1,683 28 6,000 
WAR WUPON 56 isccccc dee 3,985 4,090 -2.6 3,985 919 763 83.0 379 643 311,391 379 1,688 678,000 
WROEPOR .ikweses me 22,271 19,764 12.7 7,577 14,964 6,128 5,160 84.2 2,540 13,285 2,580,980 4,249 2,980 1,507,000 
Washington ........... 59,971 51,631 16.2 27,864 32,107 14,986 13,293 88.7 8,032 50,460 4,833,341 13,044 574 239,000 
eae seis 13,864 13,638 i 13,864 3,352 2,755 82.2 1,230 4,737 1,304,036 1,565 1,071 365,000 
0 ere 27,962 29,498 —5.2 4,203 23,759 8,332 7,116 85.4 4,306 13,218 7,045,849 6,232 327 114,000 
See 16,204 15,983 1.4 4,299 11,905 4,244 3,480 82.0 1,568 7,009 2,139,054 2,627 352 146,000 
WPEATOBOR: 6 cccces veces 24,307 25,220 3.6 5,475 18,832 6,246 5,340 85.5 3,374 11,390 6,580,207 4,947 874 358,000 
DI SocccacsGoerceaws 26,318 25,267 4.2 7,913 18,405 7,444 6,417 86.2 3,889 15,494 6,207,613 5,441 1,585 502,000 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 

















Perryton!) 


TEXAS 


_{ipathart _ 





SPOT RATE FINDER 


1 Dumas 





ABILENE, 45,570 pop.; 13,627 homes; 
93.2% radio; 12,700 radio homes; 
Taylor Co.; TV alloc.: Chans. 9, 33. 










1 Borger 
2 Pampa 























2 AM affiliates, average 1-time rates BROADCASTING ZY’ TELECASTING 
SB 1M 5M 15M 30M 1Hr oan 
D 8.25 13.00 24.00 36.00 60.00 MARKETBOOK MAP Df4] Amarillo : 
N 8.25 13.00 24.00 36.00 60.00 of 
KRBC, skw-D, lkw-N, 1470ke, ABC, WESTERN — 
Pearson, Conlan 
D 10.00 10.00 14.00 28.00 42.00 70.00 TEXAS 


N_ 10.00 10.00 14.00 28.00 42.00 70.00 






























eo 250w, 1340kec, MBS, Taylor, (3) Location of City and number of Childress '1 | 
6.50 12.00 20.00 30.00 50.00 Standard (AM) Broadcasting Stations , a: . 
N 6.50 12.00 20.00 30.00 50.00 (2) Number of FM Broadcasting Stations 1) Plainview '” 
ALICE, 16,449 pop.; 4,152 homes; 80.5% A Number of Telecasting Stations ; = 
radio; 3,342 radio homes; Jim Wells Sal of Mul. 3 | 
oe .* 4 re ee cate of es 1) Littlefield 1) Floydada * 
K , 1kw, 1070Kce, ——-—-—- -—- 4 at | 


D 450 6.00 10.00 16.00 24.00 40.00 2 5 75,10 
N 6.00 9.00 15.00 30.00 36.00 60.00 
ALPINE, 5,261 pop.; Brewster Co.; TV 
alloc.: Chan. 12. 

KVLF, 250w, 1240kce, Best 

D 4.00 4.00 7.50 12.00 18.00 30.00 

N 4.00 4.00 7.50 12.00 18.00 30.00 
AMARILLO, 74,246 pop.; 23,231 homes; 
95.9% radio; 22,278 radio homes; 
Potter, Randall Cos.; TV _ alloc.: 
Chans, *2, 4, 7, 10. 












Levelland (1) 3) Lubbock 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1952, Broadcasting Publications, Inc. 























Brownfield [1) 










Lamesa |! N (1) Snyder 






















4 AM affiliates, average 1-time rates | a, 
D 10.50 11.67 18.75 29.50 43.75 176.75 — ete 
N 17.00 18.33 29.00 47.50 75.00 125.00 














Sweetwater io} 


- 
| 
ema 
7 
| 





= Big Spring (2) City 

KAMQ, 1kw-D, 500w-N, 1010kc, MBS, 2: 
Forjoe 

D 9.00 10.00 20.00 30.00 50.00 80.00 




















(2]Midland 
N__9.00_ 10.00 20.00 30.00 50.00 80.00 | Odessafs 
KFDA, 5kw-D, 1kw-N, 1440ke, ABC, e (Kermit | 
SAMS, Branham ee! Seeeeen § = neil - 
D 10.00 10.00 18.00 28.00 45.00 75.00 )  Monahansia) | = 
N_ 15.00 15.00 22.00 40.00 70.00 120.00 \ aN San Angelo(2 


KFDA-FM, Chan. 262, 100.3mc, 3.4kw, 
Bonus 

KGNC, 10kw, 710kc, NBC, Taylor 

D_ 15.00 15.00 25.00 40.00 60.00 100.00 

N_ 30.00 30.00 50.00 80.00 120.00 200.00 

KLYN, lkw, 940ke, CBS, Blair 





















\ 


D 8.00 12.00 20.00 30.00 50.00 | - Per ee ti 

N 14.00 24.00 40.00 60.00 100.00 | > “M affiliates, average 1 ne rates | 

ATHENS, 5,194 POp.; Henderson Co.; D 6.75 7.50 13.00 23.33 36.00 56.67 
TV alloc.: Chan. 25. N 11.17 12.67 24.67 43.33 65.00 108.33 


KBUD. 250w-D, 1410ke ay ee ee ‘is 
D_ 3.50 | 4.00 6.00 12.50 20.00 35.00 | KNOW. 250w, 1490kc, ABC, Pearson, 


ATLANTA, 3,782 pop.; Cass Co. Conlan 
KALT, 1kw-D, 900ke, Best | D 5.25 6.00 12.00 20.00 30.00 40.00 
D 7.75 12.00 21.00 35.00 | N 900 10.50 20.00 32.00 48.00 80.00 


AUSTIN, 132,459 pop.; 35,538 homes; | Bi = 
9.0% — ae ae a el Se a wee 
ravis Co.; alloc.: ans. D 9.00 9.00 15.00 26.00 42.00 70.00 
(KTBC-TV, Texas Bestg. Co. grant), | N 1350 13.50 30.00 50.00 75.00 125.00 
18, (Capital City Television Co. grant), | KTXN, 1kw-D, 1370ke 
= | D_ 5.75 6.50 10.00 22.00 32.00 55.00 
Note: All rates one-time. Population, | aa, tae a a ee 60.00 
home and radio home figures given for | Ny 41:00 14.00 24.00 4800 72.00 120.00 


cities over 10,000. Sources: See fore- ’ . 
word. x (Continued on page 184) 
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19,00 
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38,00 
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14,000 
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14,000 
25,000 
15,000 
32,000 
17,000 
1 00% 
7,000 
13,000 
24,000 
38,000 
4,000 
15,000 
6,000 
18,000 
)7,000 
39,000 
35,000 
(4,000 
16,000 
98,000 
12,000 


710 KC @ 


BROADCASTING 


WE BIT THE DUST 


without tasting defeat 


NCE upon a time, back in ‘Texas’ Dirty Thirties, 
when even the cattle mooed indigo, a stranger 
stopped at a gasoline station in Dust Bowl country. 
While the old attendant filled ’er up the stranger 
commented about a cloud on the horizon which 
any native could have identified as dust. “Looks 
like rain,” he said. “Hope you're right,” replied the 
Texan. “Don’t care so much for myself as for 


my 19-year-old daughter. I’ve seen rain.” 


Things are different now. Diversification, irrigation, 
mechanization and improved farming methods have 
added new stamina to the land. The spot once 
labeled dust bowl! (folks still tell the story of a 
prairie dog caught digging a hole 500 feet above 
ground), is now a major production center for the 
food you eat and the clothes you wear. Farmers in 


the Texas Panhandle-South Plains region irrigate 


10,000 WATTS °® 


© Telecasting 


more than 5 million acres with approximately 17,00¢ 
shallow wells. The 1951 total gross cash farm income 
for the 78 counties in KGNC’s 5-state listening area 
amounted to $925,592,000—more than the total 


cash farm income for 36 of the 48 states. 


KGNC reaches farmers and ranchers with programs 
specifically prepared for them. Of the sixteen persons 
featured between 5:30 and 7:30 a.m., fourteen have 
farm or ranch background and know what they’re 
talking about. The other two are newsmen. They’ve 


seen rain. 


marillo 


NBC AFFILIATE 


August 18, 1952 


REPRESENTED NATIONALLY BY THE O. L. TAYLOR COMPANY 


Marketbook, Page 183 





































TEXAS 


SPOT RATE FINDER 
(Continued from page 182) 


BALLINGER, 5,302 pop.; 
TV alloc.: Chan. 25. 


Runnels Co.; 





KRUN, 250w, 1400kc, KBS, Best 
SB IM 5M 15M 30M 1Hr 
D 7.50 10.00 15.00 27.00 45.00 
N 7.50 10.00 15.00 27.00 45.00 
BAY CITY, 9,427 pop.; Matagorda Co.; 
TV alloc.: Chan. 33. 
KIOX, lkw, 1270kc, MBS, KBS 
D 5.50 8.00 18.00 30.00 50.00 
N 5.59 8.00 18.00 30.00 50.00 
BAYTOWN, 22,983 pop.; 6,967 homes; 
94.2% radio; 6,562 radio homes; 
Harris Co. 
2 AM non-affiliates, average 1-time 
rates 
D 4.75 5.70 11.40 22.80 33.25 57.00 
KRCT, 250w-D, 650kc, KBS 
D 5.00 6.00 12.00 24.00 35.00 60.00 
KREL, lkw, 1360kc, Conlan 
4.50 5.40 10.80 21.60 31.50 54.00 
N 6.00 7.50 13.00 26.00 39.00 65.00 
KREL-FM, Chan. 221, 92.lmc, 250w, 
30nus 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 
word. 


10,000. Sources: See fore- 








in Brownsville 
KBOR 
get the facts on the 


BROWNSVILLE MARKET 


by calling 


HIL E.BEST 


NATIONAL REPRESENTATIVE & 











Hit Three Great Markets 


BEAUMONT, 94,014 pop.; 27,836 homes; 


88.8% radio; 24,718 radio homes; 
Jefferson Co.; TV alloc. (Beaumont- 


Port Arthur): Chans. 4, 6, 31, 


*37. 


3 AM non-affiliates, average 1-time 
rate 


SB IM 5M 15M 30M 1Hr 

D 4.63 6.92 11.67 18.67 30.67 47.50 

N 6.00 9.75 15.00 25.00 40.00 62.50 

KFDM, i5kw, 550kc, ABC, Free & 
Peters, Hooper, BMB 

D 10.00 12.50 22.50 34.00 51.00 85.00 

N 20.00 25.00 45.00 68.00 102.00 170.00 


KPBX, 1lkw-D, 1380kc, Forjoe 


D 4.25 6.75 11.00 18.00 30.00 

KRIC, 250w, 1450kc, Branham 

D 5.00 6.00 9.00 18.00 27.00 45.00 

N 6.00 7.00 10.00 20.00 30.00 50.00 

KRIC-FM, Chan. 258, 99.5mc, 4.5kw, 
Bonus 

KTRM, lkw, 990ke, Young 

D 8.00 15.00 20.00 35.00 50.00 

N 12.50 20.00 30.00 50.00 75.00 


BEEVILLE, 9,348 pop.; Bee Co.; TV 
alloc.: Chan. 38. 


KIBL, 250w, 1490ke 

D 3.83 5.10 10.20 16.32 24.48 40.40 
N 3.83 5.10 10.20 16.32 24.48 40.40 
BELTON, 6,246 pop.; Bell Co. 


BIG SPRING, 17,286 pop.; 5,171 homes; 








90.07 radio; 4,653 radio homes; 
Howard Co.; TV alloc.: Chan. 4. 
2 AM affiliates, average 1-time rates 
D 4.25 5.13 8.00 16.00 24.00 40.00 
N 4.25 5.13 8.00 16.00 24.00 40.00 
KBST, 250w, 1490kc, ABC, Pearson, 
BMB, Conlan 

D 5.00 5.00 9.00 18.00 27.00 45.00 
N 5.00 5.00 9.00 18.00 27.00 45.00 
KTXC, 100w, 1400kc, MBS, Best 

D 3.50 5.25 7.00 14.00 21.00 35.00 
N 3.50 5.25 7.00 14.00 21.00 35. 
BONHAM, 7,049 pop.; Fannin Co.; TV 
alloc.: Chan. 43. 

KFYN, 250w-D, 1420ke 

D 3.90 6.50 14.30 21.45 35.75 
BORGER, 18,059 pop.; 5,495 homes; 
93.7% radio; 5,149 radio homes; 


Hutchinson Co.; TV alloc.: Chan. 33. 


KHUZ, 250w, 1490kc, MBS 


D 2.50 4.00 10.00 15.00 25.00 40.00 

N 3.50 5.00 12.00 18.00 27.00 48.00 

BRADY, 5,944 pop.; McCulloch Co.; TV 
alloc.: Chan. 15. 

KNEL, 250w, 1490ke 

D 3.00 3.00 6.00 15.00 25.00 50.00 

N 3.00 3.00 6.00 15.00 25.00 50.00 


BRECKENRIDGE, 6,610 pop.; Stephens 
Co.; TV alloc.: Chan. 14. 
KSTB, 1lkw-D, 1430kc, Melville 


D 5.00 14.00 23.00 34.50 57.50 


with One Effort 





KFDM 


BEAUMONT, TEXAS Arthur — plus the 





MARKET 


INDICATORS FOR TEXAS 





CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Pe ate ceiessia: Sik oes oman 7,711,194 °50 6,414,824 40 
Urpan Population .... 2.0.0... 4,838,060 °50 (1) 2,911,389 10 
ER! PORMINUIGR §....2.0052505.% 2,873,134 °50 (1) 3,503,435 °40 
ea 2,190,385 750 1,678,396 °40 
POreemtnge MOG §< ....6 cscs cs 88.5% °50 66.9% 40 
ee ee 1,950,431 750 1,090,206 °40 
Retail Sales $8,225,742,000 °51 $6,485,971,000 °48 
PUNE, 66.65.5556. BS wre ao 3,157,009 751 2,968,143 750 
Telephones 2,045,500 °52 984,300 °45 
New Construction ............. $2,120,600,000 °51 $ 421,000,000 40 
Internal Revenue Collections... $1,679,345,003 °51 $1,290,622,384 750 


(1) Oid urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” 


Further reproduction 


unlicensed. For other sources see foreword. 


BRENHAM, 6,941 pop.; Washington 
Co.; TV alloc.: Chan. 52. 
KWHI, 1kw-D, 1280kc, BMB 
SB IM 5M 15M 30M 1Hr 
D 4.20 5.00 15.00 25.20 42.00 70.00 
BROWNFIELD, 6,161 pop.; Terry Co.; 
TV alloc.: Chan. 15. 
KTFY, 1kw-D, 1300kc, KBS 
D 6.00 6.00 9.00 18.00 33.00 60.00 
BROWNSVILLE, 36,066 pop.; 8,877 
homes; 73.7% radio; 6,542 radio 
homes; Cameron Co.; TV_ alloc.: 
Chan. 36; (Other asgmts., Browns- 


ville-Harlingen-Weslaco, Chans. 4, 
5), (also XELD-TV, Matamoros, Mex., 
Chan. 7). 

KBOR, lkw, 1600kc, Best 


D 6.50 8.50 12.50 25.00 37.50 62.00 

N 11.00 13.75 22.00 44.00 66.00 110.00 

KVAL, 250w, 1490kc, ABC, Free & 
Peters 

D 6.50 8.50 12.50 25.00 37.50 62.00 

N 11.00 13.75 22.00 44.00 66.00 110.00 

XELD-TV, Chan. 7, 1.4kw-aur.; 3kw- 
vis.: ABC, CBS, NBC 

D 17.50 37.50 50.00 75.00 125.00 

N 35.00 75.00 100.00 150.00 250.00 


(Studio and transmitter location is in 
Matamoras, Mexico) 


BROWNWOOD, 20,181 pop.; 6,465 
homes; 89.2% radio; 5,767 radio 
homes; Brown Co.; TV alloc.: Chan. 
19. 

KBWD, likw-D, 500w-N, 1380kc, MBS, 
KBS, Pearson 

D 6.25 9.00 18.00 27.00 43.00 

N 10.00 13.50 20.00 38.50 65.00 


BRYAN, 18,102 pop.; 5,607 homes; 84.7 
radio; 4,749 radio homes; Brazos Co.: 
TV alloc.: Chan. 54. 

KORA, 250w, 1240kc, MBS 


$B IM 5M 15M 30M 1Hr 
D 3.60 6.00 865 14.40 24.00 40.00 
N 4.50 7.50 10.80 18.00 30.00 50.00 
CENTER, 4,323 pop.; Shelby Co. 
KDET, 1kw-D, 930kc, Best 
D 6.00 6.00 12.00 24.00 36.00 60.00 


CHILDRESS, 7,619 pop.; Childress Co.; 
TV alloc.: Chan. 40. 


KCTX, 250w-D, 1510kc, MBS, Best 

D 2.50 3.50 7.00 14.00 21.00 35.00 

CLARKSVILLE, 4,353 pop.; Red River 
oO. 

KCAR, 500w-D, 1350kc 

(CP) 

CLEBURNE, 12,905 pop.:; 4,261 homes; 
89.2% radio; 3,801 radio homes; 
Johnson Co.; TV alioc.: Chan, 57 


KCLE, 250w-D, 1120kc 


D 4.00 6.00 10.00 15.00 25.00 40.00 
KCLE-FM, Chan. 232, 94.3mc, 330w 
N 2.00 3.00 5.00 7.50 12.50 20.00 
COLEMAN, 6,530 pop.; Coleman Co.; 
TV alloc.: Chan. 21. 
1000kc, KBS, Melville 


KSTA, 250w-D, 
D 5.00 9.00 18.00 30.00 50.00 
COLLEGE STATION, 7,925 pop.; Brazos 


Co.; TV alloc.: Chans. *3, 48. 
WTAW, lkw-D, 1150ke 
D 3.75 5.00 10.00 18.00 25.00 40.00 


COLORADO CITY, 6,774 pop.; Mitchell 
Co. 

KVMC, 500w-D, 1320ke 

D 


3.75 4.75 6.75 14.25 24.00 45.00 
(Continued on page 186) 


A 


BEAUMONT 
TEXAS 


..- ONE station 
delivering a 3-city 
market — Orange, 
Beaumont, Port 


TEXAS 


fabulous Sabine 


area. 


* 886,900 — combined population 
including 12 counties in 
Texas and 12 parishes 


in Louisiana 


* 243,000 — Radio Families 


* $705,076,000 — Retail Sales 


*& 916,671,000 — Net Effective Buy- 


ing Income 


5000 watts - 560 kilocycles 
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1952 Survey of Buying Power 
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anni nna Mi il i a 





T-Q-N 
Gives 91.3%" coverage 
a of Texas Radio Homes 


84 


o7% .. . plus Oklahoma, 
al Arkansas, New Mexico 
and Louisiana... 
























50.00 


60.00 
} e.: 





st 
35.00 


River 


, PED 


40.00 


Ow 
20.00 


: Quan 


A Market of over two million families, 
with over $7,600,000,000 in retail sales, 
over $9,700,000,000 in effective buying 
income—and growing every day. In the 


Coverage that blankets Texas...gives 
the most economical coverage possible! 
Reaching over 1,500,000 families daytime 
—over 2,000,000 families nighttime—-TQN 










booming Southwest business is good! delivers most listeners for fewest dollars. 


BASIC 


WFAA « WBAP « KPRC + WOAI 


820 Dallas 820 Ft. Worth 950 Houston 1200 San Antonio 


SUPPLEMENTARY 


KRGV »« KGNC x _ KRIS 


Weslaco Amarillo Corpus Christi 


ae 


*Based on BMB for Counties with 50% - 100% evening coverage. 


Contact any TQN station or their representative for availabilities. 


ting 
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EAGLE PASS, 7,276 pop.; 
Co., TV alloc.: Chan. 26. 


223, 92.5mc, 46kw, Maver ick 


CORSICANA, 19,211 pop.; 6,101 homes; KRLD-FM, Chan. 
86.0% radio; 5,247 radio homes; Bonus 


peony Co.; TV alloc.: Chan. 47. KRLD-TV, Chan. 4,  13.6kw-aur.; eee oe 
SPOT RATE FINDER KAND, 250w, 1340kc, Branham 27.3kw-vis.; CBS, Branham | 72.3% radio; 2,191. radio hors. 
} 





TEXAS 









SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M 1Hr Hidalgo Co.; TV alloc.: Chan. 26 









(Continued from page 184) D 3.50 7.50 15.00 22.00 36.00 D 40.00 60.00 80.00 120.00 200.00 KURV, 250w-D, 710kc 
CROCKETT, 5,982 pop.; Houston Co.; N 100.00 150.00 200.00 300.00 500.00 | - SB bad jos al fog coll 
CONROE, 7,298 pop.: Montgomery Co.; TV alloc.: Chan. 56. KSKY, 1kw-D, 660ke | , ; : 
TV alloc.: Chan. 20. KIVY, 250w-D, 1570ke D 5.00 7.50 12.00 24.00 40.00 | ea, Chan. 285, 104.9mc, 1lkw 
onus 





KMCO, S00w-D, 900ke D 190 250 4.25 7.80 15.00 30.00 WFAA. Siw, | tite, SNC. Paine ney 
SB IM 3M 15M 30M 1Hr | CRYSTAL CITY, 7,198 pop.; Zavala Co.; | N 27:00 36.00 50.00 96.00 144.00 240.00 | 4 ,CAMPO, 6.237 pop.; Wharton Co,; 
D 2.50 4.00 7.50 15.00 25.00 40.00 V alloc.: Chan. 28. WFAA, 50kw, 820kc, NBC, Petry | KULP, 500w-D, 1390ke 


KWTN, 250w, 1240kc, MBS 
° , ° D_ 38.00 50.00 75.00 120.00 180.00 300.00 5 
: : a. | D 3.74 4.89 11.50 20.00 30.00 50.00 | N 60.00 80.00 125.00 200.00 300.00 500.00 | D 7-0 7.00 10.00 20.00 30.00 50.00 
CORPUS CHRISTI, 108,287 pop.; 30,469 N 3.74 4.89 11.50 20.00 30.00 50.00 
















homes; 86.1% radio; 26,234 radio be al cose. 8, a ee: | ELECTRA, 4,970 pop.; Wichita Co. 
homes; Nueces Co.; TV alloc.: Chans. CUERO, 7,498 pop.; De Witt Co.: TV 27.1kw-vis.; > . uMont, a‘ 
6, 10, *16, 22. Pg Petry | KELT, 250w-D, 1050ke _ 
KCFH, 500w-D, 1600kc, Biddick, Best “ 7" i ‘nn | 
5 pe cite ee tes. | on fe ae ee eee ee | 120.00 160.00 240.00 400.00 | gy, paso, 130,485 pop.; 34,388 homes 
D 1 "$ . . - 2 69 mi 88 58.00 . . . . i a ee ee El P Con TV alle reChe wa 
6. 7.58 2.13 22.69 34. 58. aso Co.; alloc.: ans. 7 
5 . . D 12.00 14.00 27.00 54.00 81.00 135.00 F -“? 
N 10.85 11.95 21.40 41.00 61.00 100.00 | PALHART, 5.918 pop.; Dallam, Hartley | N 14:00 18.00 40.00 80.00 120.00 200.00 | % 13, 20, 26. 
WRR-FM, Chan. 266, 101.1mc, 68kw, | 4 AM affiliates, average 1-time rates 


; KXIT, 500w-D, 1410kc, KBS, Best 
KEYS, 1kw-D, 500w-N, 1140kc, CBS, | D 2.75 3.30 7.50 15.00 27.00 45.00 
Taylor, Hooper 


Bonus D 9.13 9.13 13.60 24.00 36.63 63.13 
N 13.75 12.75 22.25 39.50 62.25 103.75 





DEL RIO, 14,211 pop.; 3,545 homes; 








D 6.00 7.20 12.00 24.00 36.00 60.00 DALLAS, 434,462 pop.; 135,130 homes; 766% radio: 2,715 radio homes: KELP, 1lkw-D, 920kc, Pearson 
< ‘ ‘ ‘ ‘ 93.3% radio; 126,076 radio homes; 4 5 a A 4 
N 12.00 12.40 24.00 48.00 72.00 120.00 Hains (cos Se Glos Chane 4 Val Verde Co.; TV alloc.: Chan. 16. D~ 8.00 8.00 11.00 25.00 40.00 60.0 
(KRLD-TV), 8 (WFAA-TV), *13, 23, KDLK, 250w, 1230ke KEPO, 10kw, 690kce, ABC, Blair 





KRIS, lkw, 1360kc, NBC, Free & Peters 
D 7.00 9.00 14.50 28.75 43.50 72.00 





8, 7. D 3.20 6.00 13.00 20.00 34.00 | D 10.00 10.00 14.40 24.00 36.00 60.00 


TESTE : ' N 3.20 6.00 13.00 20.00 34.00 | N 14.00 14.00 24.00 40.00 60.00 100.0% 
N 13.50 16.50 28.00 56.00 84.00 140.00 | 4 AM affiliates, average 1-time rates 


D 10.42 27.33 28.13 55.38 84.50 132.00 . | KROD, 5kw, 600kc, CBS, Taylor 
KSIX, 250w, 1230ke, ABC, Forjoe N 16.67 44:67 50.00 99.50 151.00 250.00 | DENISON, 17.504. pop.; | 5.791 homes: | D 12.00 12.00 20.00 32.00 48.00 80.0 
D 7.00 7.00 10.00 18.00 30.00 50.00 | 3 ay noncaffiliates, average 1-time Grayson Co.; TV alloc.: Chan. 52. a on a a 
N 10.00 10.00 18.00 30.00 48.00 80.00 rates KDSX, 500w, 950kce, Conlan, Rambeau | KSET, 250w, 1340kc, MBS, McGillvra 


5) Os : « D 450 450 7.50 15.00 22.50 37.5 
D- 8.67 10.50 23.50 38.00 58.33 112.50 D 5.00 5.00 8.00 16.00 24.00 40.00 N 9:00 9.00 1500 30.00 4500 750 


KUNO, | 250w,1400kc., MBS, Everett- N 9.00 9.00 18.00 36.00 54.00 90.00 | N 5.00 5.00 8.00 16.00 24.00 40.00 
ve kaa KTSM, lkw-D, 500w-N, 1380kc, NBC 




















D 5.90 6.90 12.00 20.00 30.00 50.00 KACE, 10kw-D, 5kw-N,. 740ke DENTON, 21,372 pop.; 5,332 homes; Hollingbery 
N 7.90 8.90 15.60 30.00 40.00 60.00 | (CP) 929% ‘radio; 4,953 radio homes: | D 10,00 10,00 12.50 25.00 40.00 75.0 
Denton Co.; TV alloc.: Chans. *2, 17. N_ 14.00 14.00 20.00 40.00 72.00 120.00 





KIXL, 1lkw-D, 1040kce 











eer ORW-D, 1080ke, Branham, | py 12.00 15.00 40.50 54.00 81.00 135.00 | KDNT, 250w, 1450ke, Best FLOYDADA, 3,210 pop.: Floyd Co 

D 15.00 15.00 25.00 50.00 75.00 125.00 “ie ce ee 104.5me, Stkw, | D 4.00 6.00 1000 ty 3500 os | KFLD, 250w-D, 900kc, Continental _ 
KLIF, 5kw-D, 1kw-N, 1190ke, Pearson | KDNT-FM, Chan. 291, 106.3me, 1kw, Age sete a on 7 
D 9.00 9.00 18.00 36.00 54.00 90.00 EET STOCKTON, 4444 pop.; Peon 






Note: All rates one-time. Population, N 9.00 9.00 18.00 36.00 54.00 90.00 










home and radio home figures given for KRLD, 50kw, 1080kc, CBS, Branham DUMAS, 6,127 pop.; Moore Co. a 250w-D, 860ke 
cities over 10,000. Sources: See fore- p 45.00 90.00 135.00 225.00 | KDDD, 250w-D, 800kc 5 ; = 
word. N 90.00 180.00 270.00 450.00 | D 3.00 4.00 10.00 15.00 25.00 40.00 (Continued on page 188) 
















000” class, 


O 


When the 1950 census shoved us into the “over 10 


Corpus Christi also became one of America’s 100 top cities. Oil, 






gas and refining . . . manufacturing, transportation and tourists . . . 






cotton, grain and cattle . . . add up to a wonderful future. Write 






us for the Federal Reserve Bank’s economic survey of Corpus Christi 





that’s full of facts about this fabulous market. And ask the 






Free & Peters man for a peek at the new Pulse that shows KRIS 





is now, more than ever, Corpus Christi’s No. 1 station. 







Free & Peters 
EXCLUSIVE 
NATIONAL 
REPRESENTATIVES 











rN ot A 
NBC 
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Affiliated 
TEXAS QUALITY NETWORK T. FRANK SMITH, President 
Also operating KVAL, Brownsville 























BROS 


ates 
63.13 
103.75 


60.00 


. 60.00 
| 100.00 


) 80.00 
) 120.00 


livra 

) 37.50 

) 75.00 

NBC 

D 75.00 

0 120.00 

Co 

tal ...tuned to your sales story! 


- Pecos . - , 
For economical mass coverage of the richest, biggest market 


in the Southwest there’s no substitute for WFAA! With two stations, each 

tailored program-wise, you can select or combine the WFAA frequency you 

need to reach a specific. audience. WFAA-570 emphasizes news, music and special 
events. Big, clear channel WFAA-820 uses a programming measuring rod that 

has been a success for thirty years — strong mass appeal. 

Here is the great Southwest... wide open for your sales message. 

You can reach it... you can SELL IT... with the 

double impact of WFAA-820 and WFAA-570! 


-5 MV/M Primary Area WFAA-820 WFAA-570 
DMRS kc ll Uhl LU UU SC; 116,000 95,214 
ae a en ae ae 1,143,500 964,000 
PG 6 Gwe oa «a « « & ae & 4,508,906 3,829,547 
EN er nk eee yet Ce ea ee eee 1,374,422 1,148,449 
Retad SGles wk lt tll tlUltlUllUl Um he 87.200) «6283817 :7295.510 
Effective Buying Income . . . . . . . . . $5,401,326,660 $5,081,706,385 
Buying Income per Family . . . .-. ..~. $3,930 $4,425 


SOURCE: SALES MANAGEMENT, MAY 10, 1952 


NBC-ABC-TQN Affiliates 

we) me OW ye 5 KW 
Alex Keese, Station Mgr. ie WFAA- 820 ‘ W FA A-= 570 
ye tt ae. S 


EDWARD PETRY & CO. ‘Boe: 
National Representatives oe 


Radio Service of The Dallas Morning News 
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WHAT’S HAPPENING 


“HOUSTON 


K-NUZ Personalities 


TOP NETWORK and 
OTHER INDEPENDENTS* 


Paul Berlin’s “DINNER DATE” 


5:30-5:45 PM Segment—Mon.-Fri. 31 
Net. Sta. ‘A’ (Ranking 2nd) y de 


Biff Collie’s “COLLIE’S CORRAL’ 


12:45-1:00 PM Segment—Mon.-Sat. 2.5 
et. Sta. ‘'C’’ (Ranking 2nd) 2.0 


* April, 1952 Hooper 


FOR INFORMATION ON THESE—AND 
OTHER TOP-RATED K-NUZ PROGRAMS 


cau FORJOE 


REPRESENTATIVE 


DAVE MORRIS 


GENERAL MANAGER 
at KEystone 2581 
HOUSTON, TEXAS 


NATIONAL 





HOUSTON’S LEADING INDEPENDENT 
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TEXAS 


SPOT RATE FINDER 


(Continued from page 186) 
FORT WORTH, 278,778 pop.; 85,543 
homes; 92.8% radio; 79,384 radio 
homes; Tarrant Co.; TV _ alloc.: 
Chans. 5 (WBAP-TV), 10, 20, *26. 
3 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M 1Hr 


D 18.50 23.67 38.67 65.33 98.00 163.33 

N 34.67 44.67 76.17 125.33 188.00 313.33 

4 AM non-affiliates, average 1-time 
rates 

D 5.85 7.53 15.00 32.20 48.30 80.50 

N 6.30 7.45 16.00 32.00 48.00 80.00 

KCNC, 250w-D, 870ke 

D 6.40 8.00 15.00 32.00 48.00 80.00 

KCUL, 5kw-D, Ikw-N, 1540ke 

D 4.15 5.75 11.00 28.80 43.20 72.00 

N 5.60 7.90 18.00 36.00 54.00 90.00 

KFJZ, 5kw, 1270kc, MBS, Blair, Hooper 

D 9.00 12.00 24.00 48.00 72.00 120.00 

N 14.00 18.00 40.00 80.00 120.00 200.00 

KWBC, lkw-D, 970kc, Rambeau 

D 9.35 20.00 40.00 60.00 100.00 

KXOL, lkw, 1360kc, Pearson 

D 7.00 7.00 14.00 28.00 42.00 70.00 


N 7.00 7.00 14.00 28.00 42.00 70.00 


Combination rates with KLIF Dallas, 
& KLBS Houston, Tex. 


WBAP, 50kw, 820kc, NBC, Free & 
Peters 

D 33.00 41.00 67.00 100.00 150.00 250.00 

N_ 63.00 80.00 133.50 200.00 300.00 500.00 
WBAP, 5kw, 570kc, ABC, Free & 
Peters 

D 13.50 18.00 25.00 48.00 72.00 120.00 
N 27.00 36.00 50.00 96.00 144.00 240.00 
WBAP-FM, Chan. 263, 100.5mc, 50kw, 
Free & Peters, Bonus 

WBAP-TV, Chan. 5, 8.2kw-aur.; 
16.4kw-vis.; ABC, NBC, Free & 
Peters 


D 25.00 50.00 62.50 100.00 150.00 250.00 
N_ 50.00 100.00 125.00 200.00 300.00 500.00 


FREDERICKSBURG, 3,854 pop.; Gil- 
lespie Co. 

KNAF, 250w, 1340kc, MBS 

D 2.60 3.90 9.35 14.45 23.40 39.00 


N 2.60 3.90 9.35 14.45 23.40 39.00 

GAINESVILLE, 11,246 pop.; 3,699 
homes; 89.2% radio; 3,300 radio 
homes; Cooke Co.; TV alloc.: Chan. 
49. 

KGAF, 250w-D, 1580kc, BMB 

D 4.50 6.25 9.00 14.00 27.00 50.00 


GALVESTON, 66,568 pop.; 19,697 homes; 


92.6% radio; 18,239 radio homes; 
Galveston Co.; TV alloc.: Chans. 11, 
35, 41, *47. 

2 AM non-affiliates, average 1-time 
rates 

D 5.00 5.00 8.00 16.00 24.00 40.00 
N 7.25 7.25 12.50 25.00 37.50 65.00 
KGBC, lkw-D, 250w-N, 1540kc, Pear- 
son, Conlan 

D 5.00 5.00 8.00 16.00 24.00 

N 6.00 6.00 12.00 24.00 36.00 
KLUF, 250w, 1400kc, Rambeau 


8.00 16.00 24.00 40.00 
13.00 26.00 39.00 65.00 


98.7mc, 9.5kw, 


D 5.00 5.00 
N 8.50 8.50 


KLUF-FM, Chan. 259, 
Bonus 


GLADEWATER, 
shur Cos. 


KSIJ, 1kw-D, 1430ke 
D 4.50 8.00 20.00 


5,305 pop.; Glade, Up- 


27.50 42.50 


GONZALES, Gonzales Co.; 
TV alloc.: 


KCTI, 250w, 
SAMS 


5,659 pop.; 
Chan. 64. 
1450kc, KBS, Grant, Cooke, 


8.95 15.00 24.80 


D 1909 3.15 4.3 
3.15 4 8.95 15.00 24.80 


N 1.90 


be 
on 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


Marketbook 


GRAHAM, 6,742 pop.; Young Co. 
KSWA, 500w-D, 1330ke 


SB IM 5M 15M 30M 
D 3.00 4.00 


1Hr 
7.00 14.00 20.00 34.00 


GREENVILLE, 14,727 pop.; 4,813 homes; 
90.7% radio; 4,365 radio homes; 
Hunt Co.; TV alloc.: Chan. 62. 
KGVL, 250w, 1400kc, MBS, Pearson 

D 3.50 4.50 9.00 18.00 27.00 45.00 
N 3.50 4.50 9.00 18.00 27.00 45.00 


HAMILTON, 3,077 pop.; Hamilton Co. 
KCLW, 250w-D, 900kc 
D 2.10 3.25 7.50 10.80 20.00 35.00 
HARLINGEN, 23,229 pop.; 6,350 homes; 
82.6% radio; 5,245 radio homes; 
Cameron Co.; TV alloc.: (see 
Brownsville-Harlingen-Weslaco). 


2 AM affiliates, average 1-time rates 


D 4.00 7.20 12.50 20.00 30.00 50.00 
N 6.00 12.00 21.25 34.00 51.00 85.00 


KGBS, 250w, 1240kce, 
Hooper, Conlan 

D 4.00 6.00 10.00 16.00 24.00 40.00 
N 6.00 10.00 15.00 24.00 36.00 60.00 


KSOX, 50kw-D, 10kw-N, 1530kc, MBS, 
Avery-Knodel 

D 8.40 15.00 24.00 36.00 60.00 
N 14.00 27.50 44.00 66.00 110.00 


CBS, Pearson, 


HEBBRONVILLE, 4,302 pop.; Jim Hogg 
co.; TV alloc.: Chan. 58. 


HENDERSON, i pop.; Rusk Co.; TV 


alloc.: Chan. 
KGRI, 250w-D, ‘teeehe, Best 
D 5.00 10.00 22.50 37.50 60.00 


HEREFORD, 5,207 pop.; Deaf Smith 
Co.; TV alloc.: Chan. 19. 

KPAN, 250w-D, 860kc, Best 

D 6.00 9.00 15.00 25.00 45.00 


HILLSBORO, — pop.; Hill Co.; TV 
alloc.: Chan. 

KHBR, 250w- >, "is00ke, Best, Milville 
D 5.50 5.50 13.75 22.00 33.00 55.00 


HOUSTON, 596,163 pop.; 
92.8% radio; 167,667 radio homes; 
Harris Co.; TV_ alloc.: Chans, 2 
(KPRC-TV), *8, 13, 23, 29, 39. 


180,676 homes; 


4 AM affiliates, average 1-time rates 


D 21.33 22.25 36.75 57.45 97.50 162.50 
N 36.67 37.88 65.75 107.00 175.50 292.50 


4 AM 
rates 
D 6.09 
N 9.63 


non-affiliates, average 1-time 
10.25 18.36 33.04 51.22 85.58 
14.21 24.67 42.40 66.50 110.83 


KATL, 5kw, 1590kc, McGillvra 


D 5.64 9.40 15.66 26.10 43.50 72.50 
N 11.27 18.79 31.32 52.20 87.00 145.00 


KCOH, 1lkw-D, 1430kc, Nat’l Time Sales 
D 4.62 9.90 16.57 30.08 47.40 79.80 


oe. 5kw, 610kc, Young 
11.00 22.00 44.00 66.00 110.00 
N 11.00 22.00 44.00 66.00 110.00 


KNUZ, 250w, 1230kc, Forjoe, Hooper, 
Pulse 

D 8.00 11.60 19.20 32.00 48.00 
N 8.00 11.60 19.20 32.00 48.00 


KPRC, 5kw, 950kc, NBC, Petry 
D 24.00 24.00 45.00 64.80 108.00 180.00 
N 40.00 40.00 75.00 108.00 180.00 300.00 


KPRC-FM, Chan. 275, 102.9mc, 57kw 


80.00 
80.00 


KPRC-TV, Chan. 2, 7.5kw-aur.; 15kw- 
vis.; Petry 

D 60.00 90.00 120.00 180.00 300.00 

N 120.00 180.00 240.00 360.00 600.00 


KTHT, 5kw, 790kce, 
Pulse, Conlan 

D 15.00 24.00 42.00 72.00 120.00 

N 24.00 48.00 84.00 144.00 240.00 


KTRH, 50kw, 750kc, CBS, Blair, Pulse, 
BMB 


MBS, H-R Reps., 


D 24.00 30.00 50.00 75.00 126.00 210.00 
N 40.00 50.00 84.00 140.00 210.00 350.00 


KTRH-FM, Chan. 266, 101.1mc, 29.5kw, 


Bonus 

KXYZ, 1320kc, ABC, Free & 
Peters, 
D 16.00 20.00 28.00 48.00 84.00 140.00 


N 30.00 37.50 56.00 96.00 168.00 280.00 


KXYZ-FM, Chan. 243, 96.5mc, 15kw, 
Free & Peters, Bonus 


5kw, 
Pulse 


HUNTSVILLE, 9,820 pop.; Walker Co.; 
TV alloc.: Chan. 15. 

KSAM, 250w, 1490kc, MBS 

D 3.00 4.50 7.50 12.00 18.00 30.00 

N 4.50 6.00 10.00 16.00 24.00 40.00 


JACKSONVILLE, 8,607 pop.; Cherokee 
Co.; TV alloc.: Chan. 36 

KEBE, 250w, 1400kc, BMB 

D 3.00 6.00 12.00 18.00 36.00 60.00 

N 3.00 6.00 12.00 18.00 36.00 60.00 
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JASPER, 4,403 pop.; Jasper Co.; TV 


alloc.: Chan. 49. 

KTXJ, 250w, 1240kc, Best 

SB IM 5M 15M 30M 1Hr 
D 3.00 5.00 10.00 15.00 25.00 
N_ 6.00 10.00 20.00 30.00 50.00 
JUNCTION, 2,471 pop.; Kimble Co. 
KMBL, 100w, 1450kc. 
D 75 150 2.50 5.00 9.00 16.5 
N 75 1.50 2.50 5.00 9.00 16.50 


KERMIT, 6,912 pop.; Winkler Co.; T\ 


alloc.: Chan. 14. 
KERB, 1lkw-D, 600kc 
D 6.00 6.00 8.00 15.00 25.00 40.00 
KERRVILLE, 7,691 pop.; Kerr Co. 
KEVT, 250w, 1230ke, Best 
D 2.50 5.70 9.50 15.15 26.65 
N 2.50 5.70 9.50 15.15 26.65 
KILGORE, 9,638 pop.; Rusk, Gregg 
Cos.; TV alloc.: Chan. 59. 
KOCA, 250w, 1240ke 
D 4.00 6.00 12.00 24.00 36.00 60.00 


N 4.00 6.00 12.00 24.00 36.00 60.00 
KINGSVILLE, 16,898 pop.; 4,323 homes; 
84.2% radio; 3,640 radio homes; 
Kleberg Co.; TV alloc.: Chan. 40. 
KINE, 1kw-D, 1330kce 


D 4.50 6.00 15.00 24.00 36.00 60.00 


LAMESA, 10,704 pop.; 2,098 homes: 
85.2% radio; 1,787 radio homes; 
Dawson Co.; TV alloc.: Chan, 28. 


KPET, 250w, 690kc, KBS, Pearson 


D 3.00 4.50 7.50 12.00 18.00 30.00 
N 3.00 4.50 7.50 12.00 18.00 30.00 


LAMPASAS, 4,869 pop.; Lampasas Co.; 
TV alloc.: Chan. 40. 


KHIT, 250w, 1450kc, KBS, Best 


D 5.50 12.50 19.00 34.00 62.00 
N 5.50 12.50 19.00 34.00 62.00 


LAREDO, 51,910 pop.; 
72.2% radio; 8,523 radio homes; 
Webb Co.; TV alloc.: Chans. 8, 13, *15. 

KVOZ, 250w, 1490kc, MBS, Continental 

D 3.00 4.50 7.50 12.00 18.00 30.00 

N 3.00 4.50 7.50 12.00 18.00 30.00 


11,805 homes; 


LEVELLAND, 8,264 pop.; Hockley Co.; 
TV alloc.: Chan. 38. 


KLVT, 250w, 1230kce, Best 

D 9.00 15.00 24.00 40.00 

N 9.00 15.00 24.00 40.00 

LITTLEFIELD, 6,540 pop.; Lamb Co.; 
TV alloc.: Chan. 32. 

KVOW, 250w, 1490kc 

D 4.50 7.50 12.00 18.00 30.00 

N 4.50 7.50 12.00 18.00 30.00 


LONGVIEW, 24,502 pop.; 
86.6% radio; 6,560 radio homes; 
Gregg Co.; TV alloc.: Chans. 32, 38. 

KFRO, lkw, 1370kc, ABC, Cooke, BMB, 
Conlan 


D 6.00 7.20 12.00 
N 12.00 14.50 24.00 
KLTI, 1kw-D, 1280ke 
D 6.60 11.25 22.50 35.00 56.00 


KLTI-FM, Chan. 290, 105.9mc, 10kw, 
(Rates on request) 


7,575 homes; 


24.00 -36.00 60.00 
48.00 72.00 120.00 


LUBBOCK, 71,747 pop.; 20,641 homes; 


92.3% radio; 19,051 radio homes; 
Lubbock Co.; TV alloc.: Chans. 5, 
11, 13, *20, 26. 

2 AM affiliates, average 1-time rates 
D 17.31 8.25 12.63 23.00 34.50 57.50 
N 10.13 12.00 18.25 32.00 48.00 80.00 
KCBD, ikw, 1590kc, MBS, Pearson, 
Conlan 

D 9.00 9.00 14.00 28.00 42.00 70.00 
N 9.00 9.00 14.00 28.00 42.00 70.00 
KFYO, 250w, 1340kc, ABC, Taylor 

(CP 5kw-D, 1lkw-N, 790kc) 

D 5.62 7.50 11.25 18.80 27.00 45.00 
N 11.25 15.00 22.50 36.00 54.00 90.00 
KSEL, lkw-D, 500w-N, 950kc, Ram- 
beau 

D 8.00 9.00 14.00 25.00 40.00 75.00 
N 8.00 9.00 14.00 25.00 40.00 75.00 


LUFKIN, 15,135 pop.; 4,775 homes; 
86.5% radio; 4,130 radio homes; 
Angelina Co.; TV alloc.: Chans. 9, 46 
KRBA, 250w, 1340kc, KBS, Continental 
D 6.00 8.00 17.50 27.00 45.00 
N 7.20 12.00 24.00 36.00 60.00 
KRBA-FM, Chan. 238, 95.5mc, 2.9kw, 
Bonus 

KTRE, likw, 1420kc, 
D 5.00 5.00 10.00 20.00 30.00 5 
N 7.50 7.50 15.00 30.00 45.00 7 


(Continued on page 190) 
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‘No Contest” 


Rating Services 
in Houston! 


Houston’s First PULSE REPORT 
(April-May 1952) Confirms 


HOOPERATINGS through many years 


C is FIRST 


By APRIL-MAY 
PULSE REPORT, TOO! 





Daytime % Hours Nighttime \2 Hours 

8:00 A.M. to 6:00 P.M. Monday 

Monday through Friday through Sunday 
Network Station B 10 22 
Network Station C 4 4 
Network Station D re) : 18 


HOUSTON 


NBC and TQN 
on the Gulf Coast 
JACK HARRIS, 

General Manager 





Nationally represented by 
EDWARD PETRY and CO. 
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KECK 


UUESSA, TEX. 















2Q)U0 0000 UUUUUNOUUEOOUOEAAOEOOOOEEOOUOOOOUGOOUOOOOEOOOUOOOOUOOOOOGOUOOOOUOOOOUOOOOOOOOOOOOUOOOOUOOOUOONLE 


COUNTY 
BY 


COUNTY 





a wonderful buy! 


MUS 


4 
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Andrews 6,500 $ 3,753,000 4,444 
Crane 4,300 3,150,000 3,544 
Dawson 19,600 23,822,000 4,422 
Ector 49,700 54,848,000 5,357 
Gaines 9,000 12,549,000 4.819 
Glasscock 1,000 380,000 2,903 
Howard 27,000 36,813,000 4,522 
Loving 200 136,000 3,080 
Martin 5,600 3,102,000 4.016 
Midland 28,900 32,935,000 5,043 
Mitchel! 14,500 12,661,000 3,836 
Pecos 10,200 10,935,000 5,057 
Reeves 12,300 15,997,000 4,891 
Reagan 3,200 5,067,000 3,813 
Upton 5,400 6,074,000 4,806 
Ward 14,100 15,094,000 5,284 
Winkler 10,800 11,782,000 5,014 
Total Texas 

Counties 

Covered 

by KECK 222,300 $249,098,000 4,403 

NEW MEXICO 

Lea 32,700 37,523,000 4,521 
GRAND 





TOTAL 255,000 286,621,000 4,410 











BEN NEDOW 
- Owner and G.M. 






















Represented by 
FORJOE 
29 W. 57th 

a a ee 


FIRST in Permian Basin 
in Coverage 
in Nation's Richest 
Market 
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PRIMARY COVERAGE COUNTIES 


Effective buy- 
Total ing Income 
TEXAS Population Retail Sales per Family 


KECK 











































ODESSA, 29,495 pop.; 9,046 homes LAN 
TEXAS 91.5% radio; 8,277 radio homes at Va 
Ector Co.; TV alloc.: Chans. 7, 24. 
SPOT RATE FINDER — KOLJ, 
’ ; 4 2 AM affiliates, average 1-time rates D 
(Continued from page 188) SB 1M 5M 15M 30M 1Hr 
4 Bs 4 Ry —_ 24.00 36.00 60.0( RAYM 
MARFA, 3,603 pop.; Presidio Co.; TV — ow aw oe ow wer 
alloc.: Chan. 19. KECK, 1kw-D, 500w-N, 920ke, Conlar — 
D 7.50 11.25 18.75 30.00 45.00 75.0( “ 
MARLIN, 7,099 pop.; Falls Co. N 9.35 14.05 23.45 37.50 56.25 93.7: KFRD. 
ee KOSA, 250w, 1230ke, CBS, Taylor, Con- SI 
an 
3. 
: . D 9.00 9.00 15.00 24.00 36.00 60.0( D 
MARSHALL, | 22,327 pop.; 6653 homes: Ny 12.00 12.00 20.00 32.00 48.00 80.0 SAN 
Harrison Co.; TV alloc.: Chan. 16. KRIG, 1kw, 1410kc, MBS, Best — 
KMHT, 250w, 1450kc, MBS D 9.00 9.00 15.00 24.00 36.00 60.0 Chai 
SB IM 5M 15M 30M 1Hr N 9.00 9.00 15.00 24.00 36.00 60.0¢ 
D 3.50 4.90 8.00 16.00 24.00 40.00 > AM 
N 3.50 490 8.00 16.00 24.00 40.00 Se a spur’ —_ pomaae » 8 
McALLEN, 20,067 pop.; 5,223 homes; 27% Yadio; 5, radio homes; 
79.0% radio; aioe radio homes: Orange Co.; TV alloc.: Chan. 43. N 8 
Hidalgo Co.; TV alloc.: Chan. 20. KOGT, likw, 1600kc, Best 
» D 4.00 8.00 16.00 24.00 40.0( GKL 
ee a oo 4.00 8.00 16.00 24.00 40.00 “ 
D 5.00 6.00 12.00 24.00 36.00 60.00 D 10 
PALESTINE, 12,503 pop.; 4,141 homes 
N 6.00 8.00 20.00 32.00 48.00 80.00 85.9% radio; <a iets Gomes: . 
McKINNEY, 10,560 pop.; 3,440 homes; oo ; 
88.7% radio: 3,051 radio homes: KNET, 250w, 1450kc KTXL 
Collin Co.; TV alloc.: Chan. 65. D 450 6.00 10.00 16.00 24.00 40.00 D 6 
KMAE, 1kw-D, 1600kc, BMB N 4.50 6.00 10.00 16.00 24.00 40.00 . 6 
D 5.50 8.00 11.00 20.00 30.00 50.00 PAMPA, 16.583 pop.; 5.339 homes; san 
I , 10,081 “2, h : 8% radio; ,008 radio omes; a 
MTe0%  tadio; 1,881" radio. homes; __Gray Co.; TV alloc.: Chan, 17. ~— 
Hidalgo Co.; TV alloc.: Chan. 32. KPAT, 250w, 1230kc, Pearson ‘oo 
‘ D 4.00 6.00 10.00 16.00 24.00 40.00 12, 3 
ar wel pop.; Limestone Co.; TV N _ 4.00 6.00 10.00 16.00 24.00 40.00 : 
a KPDN, 250w, 1340kc, MBS 4 AM 
I LAND, 21,713 6,5 h ; D 450 665 9.25 18.50 28.00 46.50 
LE adit SE ree Tomes: «=N 450 665 9.25 18.50 28.00 46.50 D> 
Midland Co.; TV alloc.: Chans. 2, 18. N 36 
KCRS, 5kw-D, lkw-N, 550kc, ABC, PARIS, 21,643 pop.; 7,078 homes; 87.1% - 
Pearson a. ~¢y | a ee Lamar Co.; 4 AM 
alioc.: an, e ne 
10. y t F q R rate 
N 10.00 10.00 16:00 28:00 48.00 70.00 KETV, 500w-D, 1250kc, KBS, Best . s 
KJBC, 1kw-D, 1150ke D 4.80 7.20 12.00 24.00 36.00 60.00 .- . 
D 3.90 6.40 10.50 19.00 31.00 60.00 KPLT, 250w, 1400kc, ABC, Pearson 
D 5.00 5.00 9.00 18.00 27.00 45.00 ABC 
MINERAL WELLS, 7,801 pop.; Palo N 5.00 5.00 9.00 18.00 27.00 45.00 —* 
Pinto Co.; TV ailoc.: Chan. 38. 
KORC, 250w-D, 1140kc, Best PASADENA, 22,483 pop.; 6,369 homes; D 21 
D 2.20 3.70 6.15 14.00 24.00 40.00 92.5% radio; 5,891 radio homes; 
Harris Co. N 36 
MISSION, 10,765 pop.; 2,607 homes; a KCOF 
76.6% radio; 1,997 radio homes; KLVL, lkw-D, 1480ke Mc} 
Hidalgo Co.;' TV alloc.: Chan. 14. D 7.50 9.38 13.50 30.00 45.00 75.00 . = 
MONAHANS, 6,311 pop.; Ward Co.; TV PEARSALL, 4,481 pop.; Frio Co.; TV N 
alloc.: Chan. 9. alloc.: Chan. 31. 
KVKM, 250w, 1340kc, MBS, Best, Con- PECOS, 8,054 pop.; Reeves Co.; TV KEYI 
lan - . alloc.: Chan. 16. vis. 
D 4.00 7.00 14.00 21.00 36.00 KIUN, 250w, 1400kc, MBS, Best D 40 
N 4.00 7.00 14.00 21.00 36.00 D 5.00 14.00 21.00 36.00 
N 5.00 14.00 21.00 36.00 N_ 80 
MOUNT PLEASANT, 6,342 pop.; Titus , KITE 
Co.; TV alloc.: Chan, 35. PERRYTON, 4,417 pop.; Ochiltree Co.; D 5 
KIMP, 1kw-D, 960ke, Conlan TV alloc.: Chan. 22. 
D 2.30 3.50 9.00 15.00 22.00 36.00 KEYE, 250w, 1400kc, MBS KITE 
D 3.00 4.00 10.00 15.00 25.00 40.00 > 4 
NACOGDOCHES, 13,327 pop.; 3,568 N 3.00 4.00 10.00 15.00 25.00 40.00 
homes; 87.7% radio; 3,129 radio » 4 
homes; Nacogdoches Co.; TV alloc.: PLAINVIEW, 14,044 pop.; 4,176 homes; KIW\ 
Chan. 40. 91.7% radio; 3,829 radio homes; 
—— Hale Co.; TV alloc.: Chan. 29 D 
2 _ non-affiliates, average 1-time KVyOP, 250w, 1400kc, MBS KMA 
3.00 4.50 7.50 12.00 18.00 30.00 
D __ 10.50 18.00 31.50 47.50 N 300 450 7:50 12.00 18:00 30.00 D § 
KOSF, 250w, 1230kc, KBS : N lf 
. ; 3 PLEASANTON, 2,913 op.; Atascosa 
D 9.00 18.00 27.00 45.00 — Go. . -— KISS 
ad 9.00 18.00 27.00 45.00 ROP, ikw-D, 1380kc, KBS, Best KON 
KSFA, 1kw-D, 860ke D 1.00 3.75 11.25 18.90 31.50 52.50 BM 
D 3.75 12.00 18.00 36.00 50.00 D 9.6 
PORT ARTHUR, 57,530 pop.; 17,010 z 
NEW BRAUNFELS, 12,210 pop.; 3,483 homes; 91.8% radio; 15,615 radio N 9.5) 
homes; 86.0% radio; 2,995 radio homes; Jefferson Co.; TV _ alloc.: on 
homes; Comal Co.; TV alloc.: Chan. (see Beaumont). K 
62. KOLE, 250w, 1340ke Fo! 
KGNB, likw-D, 1420kc D 6.00 14.76 25.20 38.40 KTS: 
D 3.75 7.50 15.00 20.00 30.00 50.00 N 7.00 17.00 29.00 45.00 D 1 
Note: All rates one-time. Population, a 7 5kw-D, 1kw-N, 1250kc, MBS, N 3 
home and radio home figures given for ooper es KTS 
cities over 10,000. Sources: See fore- D 8.00 15.00 25.00 40.00 65.00 B y 
word. N 13.00 25.00 45.00 65.00 110.00 0) 
WOA 
Ho 
. . for the BEST in radio D 3 
for the best in radio »C N 6 
. 
in Odessa in Center wos 
f 
KRIG KDET | |." 
HIL F. BEST HIL F. BEST 3 
Representatives of Representing we 
Radio Station KRIG Radio Station KDET hom 
wore 
BROADCASTING ©® Telecasting BR 


Qt ANAH, 4,589 pop.; Hardeman Co.; 
V alloc.: Chan. 42. 


KOLJ, 500w-D, 1150ke 
D 6.00 12.00 19.00 25.00 40.00 


RAYMONDVILLE, 9,136 pop.; Willacy 
Co.; TV alloc.: Chan. 42. 


ROSENBERG, 6,210 pop.; Fort Bend ease MONTAG Denison; 
Co.; TV alloc.: Chan. 17. seas 2 Sherman (2 
yay Ww ARCH Gainesville on 3 : 
KFRD, lkw-D, 980kc Seymour ; a . fae a Texarkana 


—__— r = ~ 


SB 1M 5M 15M 30M 1Hr Tee | one | ; 74 7 Pa gi 


D 3.00 4.00 9.00 18.00 27.00 45.00 ASKELL dom | om | Denton [Tha cw at ae 
a ville ulphur Springs 2 }— 

SAN ANGELO, 52,093 pop.; 15,320 | ae &... 2 oe “eesti 2 

homes; 89.7% radio; 13,742 radio ("Ti Stamford T T rape 5 

homes; Tom Green Co.; TV alloc.: Mineral Wells [1] Fort Worth ne sas 

Chans. 6, 8, 17, *23. : 


| Breckenridge (1) 
am: end rbswsctinatind : + rt 4 " Gladewater a 
2 AM affiliates, average 1-time rates —_ 2 ] 5 ‘ ‘ Thon ac 
D 8.25 8.25 13.00 24.00 36.00 60.00 | — wanes | ERA Cleburnetw1a ~ 4 <— Tyler (2 T Kilgore 
N 8.25 8.25 13.00 24.00 36.00 60.00 Son A 


Athens 1 


A . omer 
Stephenville ' ve ail a 1 1 Henderson 


1 =o > { TCorsicana 
| 
L.. 


Hillsboro : Jacksonvillé t 


KGKL, 5kw-D, lkw-N, 960kc, ABC, 
Pearson, Conlan, BMB 


D 10.00 10.00 14.00 28.00 42.00 70.00 
N 10.00 10.00 14.00 28.00 42.00 70.00 
KTXL, 250w, 1340kc, MBS, Taylor 

D 6.50 6.50 12.00 20.00 30.00 50.00 
N 6.50 6.50 12.00 20.00 30.00 50.00 


Coleman(1) Center 


. ¢ 
(1) Ballinger 1)Brownwood 


1) Hamil a . ‘ 
) ton ci 2) Nacogdoches > -y 


Ye. ‘te A — Marlin A afaltutkin 
LOC 1 1 Crockett 


| Lampasas (1) vr ~ 
| AN SABA . . 111) Temple \ \ 
SAN ANTONIO, 408,442 pop.; 111,788 ier se : \ wu 4 
homes; 88.2% radio; 98,597 radio = tay MILAM 
homes; Bexar Co.; TV alloc.: Chans. 
4 (WOAI-TV), 5 (KEYL(TV)), *9, | 
12, 35, 41. iz 


\ 1)Bryan T)Huntsville_ 
ieegien . —_. © \ tee we — :\ 
4 AM affiliates, average 1-time rates | J ; <i “T) Brenham a 
D 18.92 22.18 33.12 51.55 177.32 128.88 ea eee fi KK wasteck a 
N 36.23 42.46 67.06 104.50 156.75 261.25 | ratios . KENDALL Zonet [1] San Marcos 4 estan (7 Houston p Pasadena _—_—_— Port Arthut (2 


= NOE ‘New Braunfels (1) ne : \ a 
4 AM non-affiliates, average 1-time | . ol c at 4 Oi ag 
3 \/ hie losenberg (1 


BLANCO 
A 


—_o_ O)Fredericksburg \Austin[4@) 


rates 
D 7.55 8.17 10.90 25.10 38.15 65.00 J vical oe San Antonio dy paca I | 7 oe A 3 Zl] exas City 


N 9.60 12.60 21.60 34.80 63.00 105.00 Tuveite | “eo rb ~~ TEI Compe G7, 


L _ A \ 
KABC, 50kw-D, 10kw-N, 680kc, ABC, — | Pessoa) NU € pews 4 * es 2)Bay City 
Blair, Hooper ZAVAL FRIO 5 < a . : 


D 21.42 25.20 33.25 53.20 79.80 133.00 | Crystal city 

N 36.41 42.84 70.00 112.00 168.00 280.00 

KCOR, 5kw-D, 1lkw-N, 1350kc, Everett- vnanaT 
McKinney, Oakes | BROADCASTING TELECASTING 


D 6.66 10.80 28.80 57.60 90.00 | LS  Messasmal | = 5 : , | eee a MAP 


(1) Freeport 





LA SALLE 





N 13.20 21.60 45.60 90.00 150.00 


KEYL (TV), Chan. 5, 9kw-aur.; 17.9kw- 
vis., ABC, CBS, DuMont EASTERN 


D 40.00 40.00 50.00 80.00 120.00 200.00 | | ouvan | TEXAS 
N 80.00 80.00 100.00 160.00 240.00 400.00 


ew i 3) Location of City and number of 
KITE, 1kw-D, 930kc, Pearson, Hooper | Standard (AM) Broadcasting Stations 


D 5.50 8.00 22.50 35.00 50.00 — ' 2) Number of FM Broadcasting Stations 
KITE-FM, Chan. 247, 97.3mc, 8.2kw Se ae ee er 5 ee 
D 1.00 4.00 10.00 15.00 20.00 e ’ Seale of Mile 
N 1.00 4.00 10.00 15.00 20.00 a woaugo 7—— 233975, 10 
KIWW, 250w-D, 1540kc, McGillvra Edinburg (38 - MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
D 6.00 11.00 24.00 36.00 60.00 wnienga) Mesias ects 
cain KMAC, 5kw, 630kc, MBS zd Wg 
30.00 D 9.00 12.00 20.00 40.00 60.00 100.00 
N 18.00 24.00 40.00 80.00 120.00 200.00 | 
KISS (FM), Chan. 258, 99.5mc, 250kw 
KONO, 5kw, 860kce, Forjoe, Hooper, 
52.50 BMB SAN BENITO, 13,271 pop.; 3,277 homes; | KRRV (Denison-Sherman), lkw, 910kc, | SWEETWATER, 13,619 pop.; 4,131 
— D 9.60 12.00 (on request) 24.00 36.00 60.00 | 72.2% radio; 2,366 radio homes; MBS, Pearson homes; 88.4% radio; 3,652 radio 


Cameron Co.; TV alloc.: Chan, 48. t . , > " 
ai N 9.50 12.00 (on request) 24.00 36,00 60.00 Ss 6 eM 1s es: Nolan Co.; TV alloc.: Chan. 


os 7 _| D _7.50 7.50 12.50 18.00 30.00 50.00 

KONO-FM, Chan. 225, 92.9mc, 3kw, | aa be agp ag ny pop.; Hays Co.; Seige eaten 00 15.00 21.60 36.00 60.00 | KXOX, 250w, 1240kc, MBS 

Forjoe, Bonus D300 4.00" 6:00° 14.00 21.00 36.00 9 Oe A yn ge 
38.40 KCNY, 250w-D, 1470kc : — D 2.50 4.00 9.00 18.00 27.00 45 
45.00 ~ Skw, 550kc, CBS, Free & Peters SB 1M 5M 15M 30M 1Hr| SNYDER, 12,010 pop.; 3,555 homes; | N 230 400 9.00 18:00 2100 45.00 

15.25 19.00 28.25 45.00 67.50 112.50 | D 3.00 4.50 7.75 12.60 21.00 35.00 87.7% radio; 3,118 radio homes; | , 9.07 - Willi ; 

Es, N 30.50 38.00 56.25 90.00 135.00 225.00 | 9 gags roan ‘ Scurry Co.; TV alloc.: Chan. 30. To oO 
m N, 9, pop.; Guadalupe Co.; | KSNY, 500w-D, 1280kc, Best arias 
65.00 KTSA-FM, Chan. 268, 101.5me, 15kw, TV alloc.: Chan. 14. . erg ees fe 
10.00 onus <WED. tke-D. t80te ¥: : : D 5.00 7.50 10.00 20.00 30.00 50.00 


WOAI, 50kw, 1200kc, NBC, Petry, BMB, STAMFORD, 5,819 pop.; Jones Co. 7 
Hooper y D 3.15 3.75 11.25 18.90 31.50 52.50 PoP TEMPLE, 25,467 





scosa 


. @ @ x *¢ 


pop.; 7,486 homes; 
KDWT, 250w, 1400kc, MBS, Conlan 88.5% radio; 6,625 radio homes; 
D 30.00 32.50 51.00 68.00 102.00 170.00 | SEYMOUR, 3,779 pop.; Baylor Co.; TV | BD 2.50 4.00 9.00 18.00 27.00 45.00 Bell Co.; TV alloc.: Chans. 16, 22. 
N 60.00 65.00 102.00 136.00 204.00 340.00 | alloc.: Chan, 24. N 250 4.00 9.00 18.00 27.00 45.00 KTEM, 250w, 1400kce, MBS ‘ 

| KSEY. 100w, 1230kc, Best ‘ i . , D 4.50 6.00 9.00 15.75 27.00 45.00 
WOAI-TV, Chan. 4, 10.8kw-aur.; 


STEPHENVILLE, 7,155 pop.; Erath Co.; N 5.00 6.65 10.00 17.50 30.00 50.00 


_- 190 3.15 4.35 8.95 15.00 24.80 
21.6kw-vis.; NBC, Petry, H | D TV all h ae edie , 
ry, Hooper ice a oi 2c8 com ee alloc.: Chan. KTEM-FM, Chan. 298, 107.5mc, 1.9kw, 


D 35.00 35.00 40.00 80.00 120.00 200.00 | ; ; ; F , P KSTV, 250w-D, aioe Bonus 


N 70.00 70.00 80.00 160.00 240.00 400.00 | SHAMROCK, 3,322 pop.; Wheeler Co. D 6.00 9.00 15.00 25.00 45.00 | TERRELL, 11,544 pop.; 2,967 homes; 


a | . 85.7% radio; 2,543 radio homes; 
SETA, See, Seen, Beet SULPHUR SPRINGS, 8,991 pop.; Hop- Kaufman Co.; TV alloc.: Chan. 53. 


D 2.70 3.75 6.00 12.00 22.50 45.00 kins Co.; TV alloc.: Chan, 41 


KTER, 250w-D, 1570ke 
KSST, 250w, 1230kc, MBS D 3.25 5.00 9.00 13.00 24.00 


Note: All rates one-time. Population, | 


home and radio home figures given for SHERMAN, 20,150 pop.; 6,566 homes; 
cities over 10,000. Sources: See fore- 91.6% radio; 6,014 radio homes; D 1.95 2.93 6.24 12.48 18.72 31.20 


word. Grayson Co.; TV alloc.: Chan. 46. N 195 293 6.24 12.48 18.72 31.20 | (Continued on page 192) 
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TEXAS TEXAS CITY, 16,620 pop.; 4,859 homes; VICTORIA, 16,126 pop.; 4,751 homes; WESLACO, 7,514 pop.; Hidalgo Cc.; 
92.6% radio; 4,499 radio homes; 92.4% radio; 4,390 radio homes; TV alloc.: (see Brownsville-Harlin- 
Gaiveston Co. Victoria Co.; TV alloc.: Chan. 19. gen-Weslaco). 
: : KTLW, lkw-D, 920kce KNAL, 500w, 1410ke KRGV, 5kw, 1290kc, NBC, Taylor 
SPOT RATE FINDER SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M 1Hr 


D 6.00 9.00 15.00 24.00 36.00 60.00 | D 4.50 6.00 10.00 16.00 24.00 40.00 D 6.00 10.00 15.00 24.00 36.00 60.90 
rer, . Fang 9 TYLER, 38,968 pop.; 11,982 homes; 90.6% N -00 9.00. 15.00 24.00 36.00 60.00 N_ 12.00 20.00 30.00 48.00 72.00 120.00 
(Continued from page 191) radio: 10,856 radio homes; Smith Co.; | KVIC,_250w, 1340kc, MBS, Conlan WICHITA FALLS, 68,042 pop.; 17,830 
TV alloc.: Chans. 7, 19. D 4.50 6.00 10.00 16.00 24.00 40.00 homes; 92.3% radio; 16,503 radio 

N 6.00 9.00 15.00 24.00 36.00 60.00 homes: Wichita Co.: TV alloc.: 

homes: 985.7 radio: 6,792 radio 2 AM affiliates, average 1-time rates WACO, 84,706 pop.; 24,745 homes; 89.2% Chans. 3, 6, *16, 22. 
a a eats Ga Te alice: Chand D 6.00 6.00 12.00 24.00 36.00 60.00 radio; 22,072 radio homes; McLennan 
Ser og ee = : 4 * | N 6.00 6.00 12.00 24.00 36.00 60.00 Co.; TV alloc.: Chans, 11, *28, 34. : ae i ; 
6, *18, 24. 3 AM affiliates, average 1-time rates 


KCMC, 250w, 1230kc, ABC, Taylor, | x 50w. 1490kc. 1 = ; D 825 8.50 16.00 28.00 43.67 74.17 
BMB, Conlan ete bab taan”’ Scan Sean nee | 2 AM atilinten, average 1-time rates N 13.25 13.93 25.00 43.33 68.33 116.67 
SB 1M 5M 15M 30M 1Hr!N_ 6.00 6.00 12.00 24.00 36.00 60.00 | D 4.50 6.50 11.00 17.00 27.00 45.00 


D 4.00 6.00 12.00 24.00 36.00 60.00 KTBB, 5kw-D, lkw-N, 600kc, ABC, | 7 7 i oe a oe KFDX, 10kw, 990kc, ABC, Taylor, 


N 6.00 8.00 16.00 32.00 48.00 80.00 Taylor, Conlan, BMB Hooper 
eae fe se D 6.00 6.00 12.00 24.00 36.00 60.00 | KWTX, 250w, 1230kc, MBS, Everett- | D 9.00 18.00 24.00 36.00 60.00 
ot Chan, 251, 98.1mc, 40kw, | N- 6.00 6.00 12.00 24.00 36.00 60.00 McKinney N 15.00 30.00 40.00 60.00 100.00 
aylor, Bonus IV 7 ce D 4.50 6.00 10.00 16.00 24.00 40.00 : eee at ges a 
UVALDE, 8,674 pop.; Uvalde Co.; TV KTRN, 5kw-D, lkw-N, 1290kc, MBS, 
KTFS, 250w, 1400kc, Conlan alloc.: Chan. 20. N 6.00 9.00 15.00 24.00 36.00 60.00 Pearson, Conlan 
D 5.00 500 9.00 18.00 32.00 50.00 | KVOU, 250w, 1450kc, MBS WACO, lkw, 1460ke, ABC, Weed D 6.50 6.50 15.00 30.00 45.00 75.00 
co gee % ne an a9an anon | D 3.00 4.50 7.50 12.00 18.00 30.00 | D 7.00 12.00 18.00 30.00 50.00 | N 6.50 6.50 15.00 30.00 45.00 75.00 
N 5.00 5.00 9.00 18.00 32.00 50.00 | N 3.50 450 7.50 12.00 18.00 30.00 | N 10.00 15.00 35.00 60.00 100.00 KWFT, 5kw, 620kc, CBS, Blair, Hooper, 


VERNON, 12,651 Ppop.; 3,990 homes; WAXAHACHIE, 11,204 pop.; 3,412 BMB 


88.6% radio; 3,535 radio homes; homes; 87.7% ‘radio; 2,992 radio | D 10.00 10.00 15.00 30.00 50.00 87.50 


Note: All rates one-time. Population, Wilbarger Co.; TV alloc.: Chan. 18. | ‘ ; - A * : a pan 
home and radio home figures given for | KVWC, 250w, 1490kc, MBS, Clark homes; Ellis Co.; TV alloc.: Chan. 45. N 20.00 20.00 30.00 60.00 100.00 175.00 


cities over 10,000. Sources: See fore- D 3.60 4.50 7.50 15.00 26.25 45.00 WEATHERFORD, 8,093 pop.; Parker KWFT-FM, Chan. 260, 99.9mc, 10kw, 
word. N 3.60 4.50 7.50 15.00 26.25 45.00 Co.; TV alloc.: Chan. 51. Blair, Bonus 


TEXARKANA, 24,753 pop.; 7,925 ° 


TEXAS MARKET DATA COUNTIES 


1949 Mfg. 

1950 1951 1949 Taxable 

1950 1940 Percentage Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- — Payrolls 

County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr. 

Anderson 31,875 37,092 14.1 2,50% 19,372 9,414 7,936 84.3 4,958 $24,021 $ 4,231,964 62 ° 

Andrews ea wks 5,002 1,277 291.7 3,2 1,703 1,412 1,317 93.3 264 3,753 895,703 ,022 

Angelina .....<. or 36,032 32,201 11.9 20,897 10,501 9,052 86.2 4,818 32,466 1,481,510 9,504 2,574,000 
Aransas ... 4,252 3,469 22.6 } 3,642 1,319 1,148 87.0 553 3,207 377,939 1,134 
Archer ... : 6,816 7,599 10.3 6,816 2,006 1,864 92.9 1,405 3,922 7,652,236 2,232 
Armstrong .... tae 2,215 2,495 11.2 2,215 692 645 93.2 576 1,531 6,908,553 1,024 
Atascosa ..... sane mes 19,275 4.0 17,135 4,888 4,028 82.4 1,609 11,800 7,419,612 4,780 
Austin .. : Pe 14,663 17,384 15.7 14,663 4,583 3,790 82.7 2,012 13,606 5,661,404 4,867 
Oo eee Mone ws 7,592 6,318 20.2 7,592 2,099 1,868 89.0 1,030 8,636 10,626,087 2,455 
Bandera ..... ; 4,410 4,234 od 4,410 1,448 1,276 83.1 717 3,628 1,388,737 1,695 
Bastrop ‘ a 19,622 21,610 9.2 9,723 9,899 5,716 4,659 81.5 2,290 12,617 4,176,554 4,757 
BNE y.-44i4:s bis 0 ee 6,875 7,755 “ 3,779 3,096 2,085 1,826 87.6 1,350 7,622 6,628,095 2,769 
Bee pease : 18,174 16,481 9,348 8,826 4,880 4,070 83.4 2,210 17,211 4,952,575 4,556 
Bell . ee 73,824 44,863 34.6 38,758 35,066 18,823 16,545 87.9 7,833 56,484 10,601,749 21,173 

Bexar mere : 500,460 338,176 f 449,521 50,939 130,745 116,102 88.8 63,406 502,416 11,369,223 133,813 16,909 8,902,000 
Blanco , 3,780 4,264 -11. 3,780 1,197 1,058 88.4 730 3,747 2,051,282 1,357 
Borden 1,106 ,396 —20. 1,106 295 259 87.8 211 47 2,616,953 298 
Bosque ores: anor 5,761 24:$ 11,836 3,898 3,532 90.6 2,795 9,591 5,166,245 4,336 

Bowie ....... ar .. 61,966 50,208 23. 30,004 31,962 18,199 15,633 85.9 7,626 51,482 4,001,744 15,180 1,022,000 

Brazoria : . 46,549 27,069 2: 16,009 30,540 12,744 11,291 88.6 4.086 44,866 10,292,364 15,901 4,013,000 
eee , . 38,390 26,977 2. 26,027 12,363 10,250 8,682 84.7 3,871 36,813 6,007,586 9,973 
ere re 7,309 6,478 2 5,261 2,048 1,946 1,568 80.6 848 7,436 3,708,100 1,901 
Briscoe os pwedan 3,528 4,056 3. 3,528 1,032 928 89.9 695 3,254 6,773,205 1,219 
Brooks sae 9,195 6,362 : 6,712 2,483 2.275 1,831 80.5 467 9,632 2,111,064 1,919 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. (Continued on page 194) 


Featuring 


ZIV'S BRILLIANT NEW SHOW THAT IS EDWIN C. HILL 


E and an all-star sup- 
porting cast 
THE SHOW THAT 154,000,000 AMERICANS WANT TO HEAR! Music by David Rose 


Brilliant Scripts 


| Each half-hour a 
. complete story 
#] a - 
U7 ° 
4) Transcribed for Local 


Starring 


and Regional Sponsorship 
TYRONE POWER tl 
as Senator Dean Edwards 
x 
im 


He put “Old Glory’’ 
above personal 


THE NON-PARTISAN INSIDE STORY OF WASHINGTON, D. C. 


glory! 


Capturing the DRAMA, the SPIRIT and the EXCITEMENT of the U. S. Senate at work! 
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9 Mfg. 
axable 
ayrolls 
|st Qtr. 


74,000 


102,000 


122,000 


113,000 


1922-1952 


Since its inception in 1922, Radio Station W-A-C-O has 
progressed steadily and served this rich Central Texas 
area night and day. It has become a major factor in the 
growth and development of this market. The service 
and facilities of station W-A-C-O have helped build Cen- 
tral Texas into one of the highest potential markets and 
played a leading role in the general industrial awaken- 
ing of this area. 


* 1ST IN WACO 
* 1ST IN CENTRAL TEXAS 
* HIGH HOOPER RATINGS 


* 53,000 WATT TELEVISION STATION APPLIED FOR! CHANNEL 11 VHF. 


@ Radio station W-A-C-O has just recently 


moved into its beautiful new building that covers more 


than 6000 square feet. The modern Austin Stone and blonde 
brick is completely air-conditioned and is definitely one of the most Watts 
beautiful business buildings in the area. It is one of the finest , 


equipped stations in the nation and has been under the same manage- 1460 Kilocycles 


ment for seventeen years. yn ‘ 
KR é ‘ee G aASGOwW, GENERAL MANAGER 


MEMBER ABC AND TEXAS Sf ee NETWOR K 
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TEXAS MARKET DATA BY COUNTIES 
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1950 1940 1950 195 1949 Mfc. 
County Population Po : Rural 1950 195 951 1949 ; 
pulation Population Po : _1950 Percentage 1940 Retail Sales 194 A Texeble 
pulation Ho : : 9 1951 Med 
Seon 28.607 25.904 ss mes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles a” a J 

urfeson 13,000 18.334 —_ 9,103 8,083 5,073 28 5 5 7 
oe 10,356 10.771 3, 13,000 3,812 3.122 81 1,633 8399 3982064 9,837 . ° 
Caldwell 191350 24/893 95 : 0,356 3/023 2'697 89.2 1,788 7,059 3,597, et ; ; 
Calhoun 9/299 5911 + 9,480 5,359 4.448 83.0 3.110 19,609 "204,881 S194 : : 
Callahan 9'087 111568 56. 3,623 2:733 2/391 87.5 "780 7,007 5,804,881 6,194 * ° 
a 125,170 83,202 cn OUceelC Ss 1,901 5.747 3'293°377 3186 : ° 

“ape 8,740 10,285 5. , 0,497 971 78.6 9,368 : pone , ‘ 
carn fie Ban a ie a ne i a a 
"ass 26,732 33,496 20.2 2'95 7 Hy 1,506 6,882 :360, . 
Castro 5417 4'631 U2 22,95¢ 7,300 6,132 ‘ , 7,360,865 2,909 * * 

. 5, 6: 17.0 ;. 84.0 3,564 

eet sg 7,817 7/511 43 7 3r1 yt 1,362 92.6 B40 4 369 14°720:639 eH __ aie 
Cherokee 38:69 43/180 120 981 2'260 2023 89.5 1,343 6.715 5°191-250 1,733 , . 
nee 12.123 12,149 0.2 “1504 S887 8.551 83.3 5.116 28,008 5,009,126 Hdd 33 12,000 
A 9,896 12,524 21.0 He 3,687 3 88.6 2'382 16. ,009,12¢ j ms 
ie on cr rt eS OE me ee e 

y Ut0 590 ri 9S ’ ¥ 1 . 02 ; * ia 
ee 15.503 20,571 24.6 8.973 4'909 1,047 86.9 Til 2917 373 607 Tals : ‘ 
~Oll . 692 47.19 ” ao , 4,359 y - 2G tS, 1, . * 
Collingsworth 9.139 ‘oan oa 31,132 12,575 11,318 90.0 3749 32/631 oa ane eae 5,816 z . 
oo 17,576 «17,812 13 11911 oa 2:316 86.7 1,808 9,356 1o.e0s'642 «| 3 107 : : 
oll oe te ns 
Concho 5,078 6192 19.4 11,676 5,004 4.424 084 19,009 1,747,881 6.447 . ° 

nen oe 18.0 5 88.4 3,389 7 & 

cooks ise nigga cc eT 
Saea 2 20,226 2"! 89.9 4,607 ‘68: 634,724 H M 
— 6,099 7.079 ‘fis aot 4002 81.9 3,064 10,001 Ba18741 S837 . : 

a 3,909 841 9. . Se F 4 1,24 i ’ ’ ’ * * 
—— 3,981 2,809 7 ‘a 1,173 1117 95.2 624 3/350 a 2,075 . . 
Culberson I 'a95 1 eS 9 9,582 3939 2 aa 1 Henn 4,747,456 1'284 ‘ : 
Bae Jao tats a ee 
Dallas . 614.799 398,564 543 a 3m 2,095 91.1 1,292 12,703 8,281,800 3,041 is . 
Dawson... 19,113 15,367 24.4 8'409 a 174,876 93.5 93,564 848,570 10,462,627 ‘499 7 0 
ee 9.111 6,056 50.4 3'904 oe 4504 87.2 2.694 23,822 24°948:296 7-009 ee 

alta .... i$ 12,858 30.3 : f 92.1 1,272 12/969 eer ; . . 
egg 41,365 33.658 22.9 19993 11458 aoe 89.6 2/224 6/363 “h613-132 2301 : : 

Pr te 973 § -7.9 "79: 0, 6.646 082'73 ~~ 7 
Bisel — i ie “gap tam ait Ste a Teieant Fagg 

, , 54 24.7 : ’ ‘ 90.1 1,334 ; 859, , * ¥ 
Bap se fiat ito a a a re a 
Eastland 23'942 30348 a 8,746 3.710 3109 B38 1.479 6,379 8,697,723 2174 : ; 
Eas 0, 1 > 1325 9/223 714, : : 
Ector govcccscccericss 42002 15.051 17907 ee et : ; 
El S *- ee x 5 7m « me: , " ¥ ¥ , ’ * 
=e Se 2 + gee sat asl BZ gig htt gation a 
Pall 200.22" Ca 50.173 43.163 G2-Sra ha 22.606 © age © OTTO.BIO Sass SOT a S37 00 
Fannin ......... 31.253 Li —3.7 19,625 7,641 62 3 3,511 17,195 7,095,013 6,156 % 557,000 

: 41,064 —23.9 24,204 9,707 sin = i ay oa| 10,624,789 6,819 * . 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sal M . — = a — 
’ “Sales Man ” 
anagement.” Further reproduction unlicensed. 
ives yOu EI Paso F : 
d it 9g ew Mex! 
as and sixteeh OF the lareee” 
P : x : é 
ies in LE op Area ts in A 
Pa KR owing Mare oli founda 
ost steadily re pased oF cattle am 
ding conomy commerce ay trade 
“ ri ulture; 4}, int =gurces 
Copper re varied AY. ar “mus 
sines king = k nd you 
nco 
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County 
Fayette 
Fisher 
Floyd 
Foard . 
Fort Be 
Franklin 
Freeston 
Fric 
Gaines 
Galv esto 
Garza . 
Gillespie 
Glasscoc 
Goliad 
Gonzales 
Gray .. 
Grayson 
Gregg 
Grimes 
Guadalu 
Hale 
Hall 
Hamilto1 
Hansfors 
Hardem: 
Hardin 
Harris . 
Harrisor 
Hartley 
Haskell 
Hays 
Hemphil 
Henders 
Hidalgo 
Hill 
Hockley 
Hood .. 
Hopkins 
Houston 
Howard 
Hudspet 
Hunt 
Hutchin 
Irion 
Jack 
Jackson 
Jasper . 
Jeff Da 
Jefferso! 
Jim Ho; 
Jim We 
Johnson 
Jones 
Karnes 
Kaufma 
Kendall 
Kenedy 
Kent 
Kerr . 
Kimble 
King 
Kinney 
Kleberg 
Knox . 
Lamar 
Lamb 
Lampas 
La Salle 
Lavaco 


Note: I 
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1949 Mfg. 
1950 1950 1951 


1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 


Mfg. Em- Payrolls 
Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr. 





County 





























































































OTIS i incascdcanwnsed 24,176 29,246 —17.3 2,738 21,438 7,206 5,895 81.8 3,142 21,704 8,445,989 7,801 ° 

aro ery ere rs 11,023 12,932 —14.8 3,163 7,860 3,151 2,811 89.2 2,013 7,662 9,062,626 3,365 ¥4 
MEY GccieeceeaoeaSe 10,535 10,659 —12 3,210 7,325 3,163 2,878 91.0 2,088 11,570 18,309,432 3,730 . ‘ 
Per rerer rrr 4,216 5,237 —19.5 4,216 1,244 1,117 89.8 887 4,128 5,094,629 1,395 ° . 
PE NE Sctascsic00% 31,056 32,963 —5.8 6,210 24,846 7,945 6,571 82.7 3,319 30,904 12,474,675 10,475 883 528,000 
OS eer rere 6,257 8,378 —25.3 378 5,879 1,938 1,721 88.8 1,342 3,774 1,785,236 1,414 . ° 
Freestone i 21,138 —25.7 2,925 12,771 4,555 3,758 82.5 2,238 10,263 2,986,468 3,607 ° ° 
eer ach f 9,207 12.5 4,481 5,876 2,494 1,910 76.6 819 6,926 1,932 " 56 
Gaines ; 8,136 9.5 3,479 5,430 2,501 2,228 89.1 1,507 12,549 3,759 ° ° 
DEVGRREE saceccccesaes 113,066 81,173 39.3 98,210 14,856 33,149 30,597 92.3 18,060 127,500 31,885 8,215 7,846,000 
ED 5505-6 eaninenn sone 6,281 5,678 10.6 3,141 3,140 1,779 1,644 92.4 1,085 6,274 2,255 ° ’ 
| eee 10,520 10,670 —1.4 3,854 6,666 3,223 2,720 84.4 1,614 11,930 3,904 ° ' 
rr 1,089 1,193 —8.7 1,089 325 306 94.1 259 380 367 . 
errr ry 6,219 8,798 —29.3 6,219 1,735 1,423 82.0 777 4,550 3,159,600 1,621 ° 
DEE 5 ccacikwieaoeuie 21,164 26,075 —18.8 5,659 15,505 5,818 4,759 81.8 2,805 27,541 14,134,887 5,636 . . 
a ai aieii ea hiwid win Siniarrale 24,728 23,911 3.4 16,583 8,145 7,762 7,343 94.6 5,740 38,300 5,435,127 10,906 . . 
DEEL st ccsceeceseeens 70,467 69,499 1.4 37,654 32,813 21,810 19,847 91.0 14,505 70,578 9,944,326 22,643 . ° 
PE ct ctsneretamabeons 61,258 58,027 5.6 37,983 23,275 18,481 16,448 89.0 11,118 94,163 909,095 23,169 . ° 
| WS BPP 15,135 21,960 —31.1 5,188 9,947 4,466 3,501 78.4 2,086 11,396 4,518,740 3,475 . ” 
SURGRIUDE 2... ccccccce 25,392 25,596 —0.8 9,733 15,659 6,940 5,739 82.7 3,038 20,990 6,270,319 7,176 ° ° 
ER ere ee 28,211 18,813 50.0 14,044 14,167 8,076 7,406 91.7 3,879 45,049 28,777,239 11,044 > . 
SED in kainic 6 6 os dae e sane 10,930 12,117 —9.8 3,810 7,120 3,108 2,698 86.8 2,025 12,662 14,300,777 3,499 ° ° 
Serre eee 10,660 13,303 —19.9 3,077 7,583 3,500 3,073 87.8 2,326 10,715 4,531,632 4,115 57 27,000 
rR ae 4,202 2,783 51.0 4,202 1,227 1,156 94.2 583 6,256 12,124,734 1,965 ° us 
PPOMART cc ccccccees 10,212 11,073 —7.8 4,589 5,623 3,160 2,841 89.8 2,092 9,664 6,270,598 3,154 ° ' 
PL, a enss-tc0ceneenes 19,535 15,875 23.1 3,179 16,356 5,495 4,704 85.6 2,295 13,204 321,061 4,604 801 345,000 
0 RBar seen e 806,701 528,961 52.5 726,214 80,487 239,874 221,883 92.5 116,300 998,324 14,591,540 259,588 68,646 60,273,000 
reer rer 47,745 50,900 —6.2 22,327 25,418 12,937 10,531 81.4 5,556 36,356 3,762,201 9,284 ° . 
DE 46345440 b0eued-s 1,913 1,873 2.1 433 1,480 553 515 93.1 387 581 5,980,944 604 ’ . 
a 13,736 14,905 —7.8 3,836 9,900 4,001 3,513 87.8 2,600 10,073 17,209,064 4,405 . . 
SY <s:)0tb wh naa neee awe 17,840 15,349 16.2 9,980 7,860 4,535 3,809 84.0 1,990 13,154 3,002,112 5,121 ° . 
DEE. soccveceusess 4,123 4,170 —1.1 2,700 1,423 1,219 1,115 91.5 820 4,941 4,009,629 1,576 ° ° 
eee 23,405 31,822 —26.5 5,194 18,211 6,874 5,939 86.4 4,208 17,990 3,891,410 5,847 ° ’ 
SE i ateecsbedneaes 160,446 106,059 51.3 91,973 68,473 36,951 28,304 76.6 10,231 111,933 53,314,822 28,085 3,274 1,296,000 
SE sh kaeineip hes ale A maaan 31,282 38,355 —18.4 8,363 22,919 9,687 8,457 87.3 6,347 25,424 14,681,112 10,857 ° 4 
RE cosnededsecstine 20,407 12,693 60.8 8,264 12,143 5,626 5,052 89.8 2,236 24,637 22,104,419 7,496 . ‘J 
ns 5,287 6,674 —20.8 5,287 1,730 1,491 86.2 994 4,446 2,994,358 1,767 ’ vs 
7 RAPA err ry 23,490 30,274 —22.4 8,991 14,499 7,227 6,302 87.2 5,010 16,476 6,958,369 6,645 ° ° 
IND aid ard ed ok 22,825 31,137 —26.7 5,932 16,893 6,353 5,063 79.7 2,740 14,803 5,745,498 4,085 ° ° 
Ere err 26,722 20,990 27.3 17,286 9,436 7,575 6,871 90.7 4,143 36,813 9,601,055 9,882 ° ° 
EE .65,500n44duibns 4,298 3,149 36.5 4,298 1,055 891 84.5 352 2,210 5,549,033 684 ° . 
DE Shut wond.cdentevede 42,731 48,793 —12.4 20,616 22,115 13,087 11,818 90.3 9,587 39,985 11,415,162 13,611 963 431,000 
PRUCMIMGO: .nciccicccccee 31,580 19,069 65.6 22,164 9,416 9,143 8,631 94.4 4,527 34,351 5,539,056 13,113 ° “2 
i aekeonenedaeomienss 1,590 1,963 —19.0 1,590 484 428 88.4 354 1,129 2,391,907 532 ° ° 
I» cai smcsechseral dbo w an sao 7,755 10,206 —24.0 2,951 4,804 2,461 2,188 88.9 1,652 6,842 4,036,282 2,737 ° © 
DTD ne800 0086000 12,916 11,720 10.2 3,855 9,061 3,486 2,928 84.0 1,551 9,815 6,673,065 3,850 ° a 
I adn tha sian manaies 20,049 17,491 14.9 4,403 15,646 5,433 4,466 82.2 1,903 17,754 1,554,049 4,130 ° ° 
freee 2,090 2,375 —12.0 2,090 531 443 83.5 275 924 3,498,698 366 ° ° 
IE ih. 55 wen isaseeenccus 195,083 145,329 34.2 176,319 18,764 56,822 51,765 91.1 30,298 240,136 6,890,186 63,062 24,804 23,525,000 
Me DE scceccccecana 5,389 5,449 —1.1 4,302 1,087 1,313 1,117 85.1 564 4,059 1,958,978 1,304 = ° 
Oe Ser ree 27,991 20,239 38.3 19,584 8,407 6,918 5,645 81.6 2,340 27,823 6,861,035 7,245 a a 
DEL. se cceedennsens 31,390 30,384 3.3 12,905 18,485 6,759 6,036 89.3 5,988 27,383 9,751,221 10,622 ° 6 
SRR ene”: Ree 22,147 23,378 —5.3 12,096 10,051 6,695 5,992 89.5 4,078 24,919 12,984,847 8,103 ° ° 
| Err Te ere ee 17,139 19,248 —11.0 6,822 10,317 4,245 3,451 81.3 1,722 15,358 6,872,758 4,540 ° ° 
Dé c.tcnecdiweaee 31,170 38,308 —18.6 14,258 16,912 8,519 7,284 85.5 5,306 25,222 8,720,560 7,939 326 162,000 
NIE ok i0:h tive ace 3, nro a vere 5,423 5,080 6.8 5,423 1,759 1,529 86.9 862 5,795 1,758,800 2,341 a ¥ 
DE” sacednkecen’ can 632 700 —9.7 632 130 107 82.4 31 76 782,181 113 - a 
Ah puchaaatnnie trie Cues 2,249 3,413 —34.1 2,249 658 582 88.4 497 1,341 2,948,369 724 ° ° 
De ctipbirabadsaneons 14,022 11,650 20.4 7,691 6,331 4,179 3,723 89.1 2,225 18,903 2,362,362 5,523 ¥ . 
Te ere 4,619 5,064 —8.8 4,619 1,417 1,268 89.5 871 4,268 2,656,109 1,519 ° ° 
IE isi nia ath a chnkt adie ohn 870 1,066 —18.4 870 238 205 86.2 209 287 1,789,282 237 a nf 
PE. csweaneemsendpae 2,668 4,533 —41.1 2,668 740 566 76.5 426 1,578 2,560,151 557 ’ - 
Ee rrr 21,991 13,344 64.8 16,898 5,093 5,522 4,650 84.2 1,950 21,777 6,140,806 5,449 ° ° 
EA eer rn 10,082 10,090 —0.1 10,082 2,820 2,513 89.1 1,582 8,589 12,404,154 3,172 a 6 
SE: wt wbwwawbess.ee 43,033 50,425 —14.7 21,643 21,390 13,009 11,266 86.6 7,816 37,599 8,677,471 9,980 1,067 545,000 
SD \Giibd bedleabulen anaes 20,015 17,606 13.7 6,540 13,475 5,650 4,995 88.4 3,141 25,053 23,807 ,036 7,358 of ” 
SS eich css: oiminpeee 9,929 9,167 8.3 4,869 5,060 3,148 2,736 86.9 1,770 10,089 3,140,647 3,462 ° os 
DUI 055d ssecaninseica'aiers 7,485 8,003 —6.5 4,418 3,067 1,810 1,291 71.3 554 5,126 4,100,261 1,478 ° a 
EE che biccepaienkivek 22,159 25,485 —13.1 3,144 19,015 6,554 5,387 82.2 2,799 12,645 7,320,334 6,746 ° ° 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. (Continued on page 196) 


RICH ... IN ALMOST EVERYTHING! 


16-county area contains oil, gas, coal, iron ore and other vast mineral deposits, manu- 
facturing, agriculture, live stock (beef and dairying), lumbering—making this area one of the 
richest and most densely populated in the state. (Population is 40.3 per square mile against 29.4 for 


Texas as a whole). Building construction is in excess of $90 millions and the end is not in sight. 













A mighty good market to sell today—a better market tomorrow! 


James R. Curtis, Pres. K r we 
Curtis Building, Longview, Texas — 


fullti 
Representatives: Donald Cooke, Inc. LONGVIEW. TEXAS ee ny 
’ 
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TEXAS MARKET DATA BY COUNTIES (Continued from page 195) 












1949 Mfg, 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em-  Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr, 
Lee .. aa re 12,751 20.4 2,532 7,612 2,904 2,375 81.8 1,180 8,057 3,302,336 2,798 . 
Leon ara acaress 2,02 17,733 -32.2 12,024 3,495 2,855 81.7 1,542 6,290 3,100,557 2,159 - 
Fo 24,541 8.9 9,346 17,383 7,570 6,427 84.9 3,267 28,594 4,128,825 770 - 
Limestone .... 33,781 25.3 6,627 18,624 7,160 6,029 84.2 4,491 16,475 8,167,074 6,539 * 
Lipscomb 3,764 2.8 3,658 1,127 1,065 94.5 794 5,645 7,437,282 1,549 “s 
a TOO, ki 6ndacare.s 9,799 7.6 9,054 2,253 1,965 87.2 1,128 6,569 5,518,865 2,128 . 
TE. sib agniwmiev wee : 5,996 10.3 2,954 2,423 1,763 1,521 86.3 1,144 6,151 3,345,465 1,936 ° 
ENE ree 2 285 20.4 227 68 148,181 79 . 
DEE cpae@aw. ame /ers . 101,048 51,782 95.1 76,783 24,265 28,293 26,030 92.0 11,007 150,465 35,113,211 34,997 1,754 1,154,000 
ere Swieweneeece ae 11,931 7.6 2,848 8,182 3,105 2,850 91.8 2,183 9,709 23,451,092 4,403 - 
MECCUMOCK .ccsecccces 11,701 13,208 11.4 5,944 5,757 3,524 3,084 87.5 2,334 13,050 7,412,519 4,354 pe 
McLennan : 130,194 101,898 27.8 95,503 34,691 37,855 32,782 86.6 18,734 142,272 15,885,706 36,303 6,209 3,811,000 
McMullen ...... : 1,187 1,374 13.6 1,187 351 286 81.6 198 329 1,525,512 399 * 
errr rere 7,996 12,029 33.5 7,996 2,379 1,951 82.0 944 7,661 2,199,177 2,166 ‘3 
errr 10,172 11,457 11.2 3,164 7,008 2,785 2,170 77.9 950 5,672 666,713 1,707 
Martin pricakararmccan = 5,541 5,556 0.3 5,541 1,449 1,307 90.2 827 3,102 9,527,578 2,019 . 
RR re eae 4,945 5,378 8.1 4,945 1,579 1,424 90.2 1,033 4,340 6,047,673 1,642 * 
oe eae 21,559 20,066 7.4 12,226 9,333 6,315 5,204 82.4 2,575 24,810 10,239,933 6,513 170 ° 97,000 
Maverick ere eee 12,292 10,071 22.1 7,276 5,016 2,678 1,979 73.9 872 12,386 4,905 537 2,057 ie 
Sree 17,013 16,106 5.6 4,188 12,825 4,480 3,857 86.1 1,949 11,104 5,920,837 4,775 
MIGRATE 2.000. BMA niet 4,175 4,521 7.7 2,685 1,490 1,248 1,118 89.6 816 5,114 3,095,648 1,174 - 
Serene 25,785 11,721 120.0 21,713 4,072 7,676 6,786 88.4 2,430 32,935 6,339,415 11,461 
MIN ous cn cece eure 23,585 33,120 28.8 5,052 18,533 6,953 5,799 83.4 3,873 20,236 8,296,747 6,556 
NEE? Cap. cch les aeasiute ara 5,999 7,951 24.6 5,999 1,922 1,697 88.3 1,319 4,653 3,486,128 1,86 
MR 5 fico ne oc taeeken 14,357 12,477 15.1 6,774 7,583 4,065 3,508 86.3 2,175 12.661 7,505,843 5, 
BEOMUABUC .ncccccccccee LGGee 20,442 16.5 7,566 9,504 5,435 4,810 88.5 3,424 16,090 3,439,138 5,§ . 
Montgomery ........ . 24,504 23,055 6.3 7,298 17,206 7,007 5,893 84.1 2,899 19,099 1,575,265 6. 260 133,000 
eee -»- 13,349 4.461 199.2 6,127 7,222 3,739 3,627 97.0 1,048 12,193 7,453,034 §,1% * 
Morris 9,433 9,810 —3.8 9,433 2,622 2,200 83.9 972 5,444 958,796 92 ‘4 
I Sib. aus ale-aihis, wie i 3,963 4,994 —20.6 3,963 1,992 1,773 89.0 856 4,595 6,078,878 
Nacogdoches .......ce. 30,326 35,392 14.3 12,327 17,999 8,490 7,174 84.5 4,207 23,671 4,329,326 * 
Navarro ...... ree 51,308 22.2 19,211 20,705 12,020 10,337 86.0 7,789 35,175 13,487,901 1,559 892,000 
MIE Se cas, as vateewnts 10,832 13,700 20.9 10,832 2773 2,249 81.1 1,156 4,234 772,529 - ” 
err .-- 19,808 17,309 14.4 13,619 6,189 5,915 5,300 89.6 3,218 25,216 5,992,355 . . 
Nueces pie cealalaie: Aves SO 92,661 78.6 141,092 24,379 43,914 37,415 85.2 15,366 186,702 20,201,676 4,937 3,936,000 
Ochiltree waar sce 6,024 4,213 43.0 4,417 1,607 1,824 1,749 95.9 966 11,803 11,715,424 i : 
a eer 1,672 1,385 20.7 1,672 434 416 95.8 307 1,629 4,403,837 sf 
MII. Ge aia cait-o.awicanierne 40,567 17,382 133.4 23,713 16,854 11,136 9,666 86.8 2,838 34,283 1,395,315 4,325 3,049,000 
Pee PUGS ..ncicccccccs Bae 18,456 y Be | 7,801 9,353 5,703 5,235 91.8 3,327 18,564 3,014,563 “ ° 
| RSS ccones fee 22,513 14.5 4,750 14,500 5,150 4,244 82.4 2,051 12,578 2,815,368 . 
IIE itnn-a. 23s ere 00-6 21,528 20,482 5.1 8,093 13,435 6,666 5,799 87.0 3,455 20,230 6,471,440 se 
Parmer .... ‘ ‘ 5,787 5,890 1.7 5,787 1,653 1,552 93.9 1,141 5,635 10,718,026 si 
EER ‘ 9,939 8,185 21.4 4,444 ‘ 2,653 2,309 86.7 1,239 10,935 5,143,902 2 
aA -. 16,194 20,635 21.5 2,865 13, 4,573 3,873 84.7 2,374 12,093 1,421,513 : 
go eee Sieewascie ae 54,265 35.2 67,950 5, 22,233 21,897 95.9 13,388 148,064 4,206,134 
Presidio A 7,354 10,925 —32.7 3,603 3, 1,893 1,469 77.6 792 7,153 4,613,650 
Rains aa ecaisi oa een hate 4,266 7,334 41.8 4, 1,259 1,083 86.0 953 1,700 1,597,983 
SR Ae rm 7,185 91.7 10,857 2,$ 4,053 3,842 94.8 1,702 9,486 12,420,244 
OS Per ee ete 3,127 1,997 56.6 3,12 930 893 96.0 477 5,067 1,364,903 
eee ase are 2,479 2,420 2.4 2,475 712 609 85.5 332 1,302 842,746 
: Bane : 21,851 29,769 26.6 4,353 17,45 6,352 5,317 83.7 3,711 12,926 5,058,859 
eee eee 11,745 8,006 46.7 8,054 3,68 3,183 2,648 83.2 1,203 15,997 7,925,793 
er ere ‘m 10,113 10,383 2.6 4,666 5,4 2,740 2,387 87.1 1,628 9,493 3,941,276 , 
(oy eee acd 1,031 1,289 20.0 1,0° 33 319 95.2 293 931 3,742,657 y 
OS -- 19,908 25,710 22.6 7,420 12,488 4,610 82.1 2,496 14,506 5,902,086 = 
| re paisw 6,156 7,051 12.7 a 6,156 1,581 88.7 1,148 4,413 2,256,741 2,696 + 
 rerrren 16,771 18,903 11.3 7,978 8,793 4,478 89.3 3,337 16,237 12,059,783 6,505 é 
ON Sree Sx ccetiae ean 42,348 51,023 17.0 7,876 34,472 10,485 86.5 7,200 33,544 3,897,372 12,062 . ; 
RAGE rr ee : 8,568 10,896 21.4 8,568 1,936 82.6 1,032 3,643 630,843 1,392 ia . 
San Augustine ....... 8,837 12,471 -29.1 2,510 6,327 1,876 79.7 867 5,571 1,143,233 1,617 6 : 
ee Ree 7,172 9,056 20.8 7,172 1,488 76.4 459 2,033 872,625 816 . 
San Patricio ........... 35,842 28,871 24.1 16,068 19,774 7,515 85.2 4,028 27,382 16,458,227 8,253 279 189,000 
OK ear 8,666 11,012 21.3 3,400 5,266 2,246 86.2 1,768 8,342 6,445,207 2,651 . 
Ee cent 2,852 3,083 7.5 2,852 758 89.7 518 2,747 3,926,920 995 . 
re 22,779 11,545 97.3 12,010 10,769 5,751 87.7 2,051 25,540 8,110,903 8.514 : 
Shackelford ......... 5,001 6,211 19.5 5,001 1,500 93.3 1,256 5,109 3,055,571 2,098 
AS -. 23,479 29,235 19.7 4,323 19,156 5,550 82.1 3,131 14,688 3,889,752 4,259 
I “io cdereaeiade as 2,443 2,026 20.6 2.443 683 95.8 435 4,541 10,390,030 1,256 . ; 
MD Batu siete inwracs. acs wale 74,701 69,090 8.1 38,968 35,733 18,905 87.9 11,230 80,563 6,334,574 21,041 2,617 1,654,000 
"| ee 2,542 3,071 17.2 2,542 714 85.5 432 1,825 784,474 945 = 
Se I 13,948 13,312 4.8 3,992 9,956 2,301 77.4 630 6,028 3,738,454 . 
rr 10,597 12,356 14.2 6,610 3,987 3,096 89.5 2,439 14,321 2,905,373 .~ 
Te can 1,282 1,404 8.7 1,282 355 93.5 264 1,545 1,824,093 . 
rere 3,679 5,589 34.2 3.679 932 88.7 807 2,114 4,113,901 = 
CIEE a) aiecbcarcie a.axpe nari 3,746 3,977 5.8 2,633 1,113 939 94.0 572 4,722 3,125,819 
SRNR ree 8,249 6,528 26.4 3,222 5,027 2, 2,318 94.7 1,399 9,990 16,181,000 * . 
Tarrant Mere ere 361,253 225,521 60.2 323,270 37,983 109,137 101,061 92.6 52,082 508.032 12,638,117 36,798 25,303.000 
MEME écwiank dre-aatavis brace stat 63,370 44,147 43.5 45,570 17,800 18,488 17,083 92.4 9,023 85,688 6,868,830 . . 
IE, ay acai ic hp ine cece 3,189 2,952 8.0 3,189 876 753 85.0 392 3,006 2,812.033 850 . 
, aE eA coow Ener 11,160 17.4 6,161 6.946 3,642 3,198 87.8 1,951 17,064 13,249.082 5,304 - 
Throckmorton ........ 3,618 4,275 —15.4 3,618 1,144 1,033 90.3 737 2.920 3,214,031 1,268 8 
RR rst 17,302 19,228 —10.0 6,342 10,960 5,188 4,415 85.1 2,748 14,635 1,950,683 4,703 a 
WOND RETOOM: cc cccsc ces 58.929 39,302 49.9 52,093 6,836 16.977 15,228 89.7 7,770 80,249 9,657,974 19,847 1,132 703.000 
oa ‘ccccese Se 111,053 45.0 135,971 25,009 42.584 37,900 89.0 20,170 169,832 8,768,194 45,500 2,821 1,682,000 
NE 55 x aGis dact-cd;ae ere 10,040 13,705 26.7 10,040 2.964 2,270 76.6 1,387 8,985 1,003,765 1,766 v6 < 
LER eee 11,292 11,948 55 11,292 3,102 2,627 84.7 1,381 8,544 661,419 2,127 
MEE onc dceckcsucance’ Mn 26,178 20.5 4,515 16,307 5,905 5,002 84.7 3,344 12,967 2,088,787 4,888 
Upton ..... biaigie tea meses 5,307 4,297 23.5 3,121 2,186 1,603 1,484 92.6 1,012 6,074 825,151 2,091 
RRS ere ... 16,015 13,246 20.9 8,674 7,341 4,339 3,497 80.6 1,786 17,311 8,077,674 4,902 
Wal VOTER ...cccccceee BGS 15,453 7.6 14,211 2.424 4,221 3,259 77.0 1,874 16,057 5,284,724 3,783 * ' 
ere 22,593 31,155 27.5 22,593 6,930 6,195 89.4 4,892 14,942 6,487,461 6,024 * * 
re 31,241 23,741 31.6 16,126 15,115 8,785 7,819 89.0 3,756 36,605 6,270,605 10,196 ss . 
Walker ....... ctuccas ee 19,868 1.5 9,820 10,343 4,820 4,030 83.6 1,951 14,522 2,008,325 3,889 vs 
MEY cco een cuatens . 11,961 10,280 16.4 11,961 3,010 2,456 81.6 976 9,405 4,441,840 3,028 * : 
ME, che cd ia cinratmanemen 13,346 9,575 39.4 6,311 7,035 3,752 3,358 89.5 1,801 15,094 1,515,747 4,645 . ° 
WaGhINSIOR 6..k cccccce 20,542 25,387 19.1 6,941 13,601 6,087 4,760 78.2 2,318 16,995 5,879,563 5,975 ° . 
S| RSE te Bear ee 56,141 45,916 22.3 51,910 4,231 12,794 9,416 73.6 4,349 49,765 5,415,137 8,794 867 376,000 
NE. ios ioc ena’ 36,077 36,158 -0.2 10,687 25,390 9,967 8,472 85.0 4,687 36,712 17,909,727 10,558 ° . 
MNNNIOD oicic.0.ccieaindine ans 10,317 12,411 —16.9 3,322 6,995 3,005 2,708 90.1 2,246 12,642 6,063,388 3,590 * . 
EE rec nscneanecocies 98,493 73,604 33.8 80,393 18,100 26,119 24,003 91.9 15,845 122,040 4,575,410 34,485 2,824 1,957,000 
ee 20,552 20,474 0.4 12,651 7,901 6,099 5,513 90.4 4,012 24,848 12,278,443 7,374 ° . 
rere errr 20,920 13,230 58.1 9,136 11,784 4,902 3,873 79.0 1,322 17,153 18,089,803 3,812 . . 
WHEIOINSGON. 6 occ messes 38,853 41,698 —6.8 14,022 24,831 11,234 9,661 86.0 6,380 35,625 17,263,931 12,762 685 315,000 
EE To ecSna hues becca 14,672 17,066 —14.0 14,672 3,731 3,067 82.2 1,477 8,921 6,766,580 3,989 . . 
MINE Si. o.ai0. cbr maceis-mmsa 10,064 6,141 63.9 6,912 3,152 2,912 2,638 90.6 1,348 11,782 440,139 4,314 . . 
Ser rrr 16,141 19,074 —15.4 2,922 13,219 5,044 4,464 88.5 3,043 12,062 6,097,419 4,604 * * 
RE eet k ei.cicmuas cae 21,308 24,360 —12.5 5,760 15,548 6,303 5,452 86.5 3,579 18,342 2,345,736 5,922 . ° 
AMID: © bictesid.cserearnted 4,339 5,354 —19.0 4,339 1,200 1,092 91.0 987 2,971 2,458,377 1,585 bs - 
| RR ee 16,810 19,004 —11.5 10,507 6,303 5,335 4,807 90.1 3,685 21,360 4,130,897 6,809 ° Yi 
BRP er piers 4,405 3,916 12.5 4,405 955 728 76.2 170 959 1,163,694 452 ° . 
ME. dic peawsd acannon 11,201 11,603 —3.5 7,198 4,003 2,543 1,765 69.4 721 6,524 8,851,773 2,053 . ‘ 
* Figures for these counties not available except in combination with other counties. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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Parduer, 
MERCHANDISE MOVES.. 


In the South’s No. 1 Market! 


Sixteen Fabulous counties surrounding Fort Worth 
and Dallas---the WBAP-TV market---foremost in 
the South, ahead of Houston and Miami ! 


For coverage that counts — in a prosperous 16-county primary 
area, PLUS out-lying non-metropolitan areas too — it’s WBAP-TV 

.. FIRST in the First Market of the South! 
additional details, or see —_ Free & Peters man. 


eee ae 

GENERAL MERCHANDISE” SALES (1951). 

HOME FURNITURE SALES (1951)... CER 
° S (1951)... 


@ CLEAREST PICTURE 
@ STRONGEST SIGNAL 
@ HIGHEST HOOPERS 
e@ BEST PROGRAMS 


STAR-TELEGRAM STATION . 


FORT WORTH, TEXAS 
FREE & PETERS INC. Exclusive National Representatives 





BROADCASTING ©® Telecasting 








Here’s where merchandise of all types 
MOVES---here’s where livestock, aircraft, 
grain, oil and other important industries 
boosted total buying income to $1,950- 


527,870 during 1951... and 
where an increase of 50,000 
in the number of television sets 
was noted in the period June 
1951-June 1952. Halfa million 
viewers in this wealthy region 
have money in their pockets--- 
and purchases in mind. 


Cable Connection July 1, 1952 


WBAP 5 
570 - 820 
Channel 
5 
ae Glin 








AMON CARTER, Chairman HAROLD HOUGH, Director 
AMON CARTER JR., President GEORGE CRANSTON, Manager 


ROY BACUS, Commercial Manager 
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Co.; TV alloc.: Chan. 








alloc.: Chan. 5. 
















KVNU, lkw, 610kc, MB 


KMUR, 250w, 1230kc 
D 







OGDEN, 57,112 pop.; 
98.4% radio; 16,704 






24. 





2 AM non-affiliates, 
rates 














KVOG, 250w, 1490ke 






alloc.: Chan. 6. 















Avery-Knodel 
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KOAL, 250w, 1230kc 


SPOT RATE FINDER 


BRIGHAM CITY, 6,790 pop.; Box Elder RICHFIELD, 4,212 pop.; Sevier Co.; TV 


36. 


KBUH, 250w-D, 800kc, Continental 
SB 1M 5M 15M 


CEDAR CITY, 6,106 pop.; Iron Co.; TV ST. GEORGE, 4,562 pop.; 


KSUB, lkw, 590kc, CBS 


D 6.00 6.00 7.50 15.00 25.00 50.00 SALT LAKE CITY, 182,121 pop.; 54,355 
N 6.00 6.00 7.50 15.00 25 


LOGAN, 16,832 pop.; 4,830 homes; 98.5% Chans. 2, 4 (KDYL-TV), 5 (KSL-TV), 
radio; 4,758 radio homes; 
TV alloc.: Chans, 12, 30, *46. 


Ss 


D480 500 800 13.50 21.50 3250 | * 4M affiliates, average 1-time rates 
N 5.00 6.00 9.50 14.50 23 


MURRAY, 9,006 pop.; Salt Lake Co. 


3.75 13.80 20.70 27 
N 3.75 13.80 20.70 27 


16,976 
radio 


Weber Co.; TV alloc.: Chans. 9, *18, KDYL, 5kw, 1320kc, NBC, Blair, BMB, 


average 1-time > 18.50 18.50 25.00 50.00 75.00 110.00 
D 3.00 3.85 5.65 10.95 19 


KLO, 5kw, 1430kc, MBS, Avery-Knodel 
D 8.45 8.45 13.00 26.00 39 
N_ 13.00 13.00 20.00 40.00 
KOPP, 1kw-D, 730kc, KBS 
D 5.00 10.00 17 


D 3.00 3.85 6.30 11.90 21 
N 3.50 4.40 7.20 13.60 24 


PRICE, 6,010 pop.; Carbon 


D 3.75 6.00 12.00 18 
N 3.75 6.00 12.00 18 


home and radio home figures given for 
cities over 10,000. Sources: 


30M 1Hr SB 1M 5M 15M 30M 1Hr 
D 9.10 14.00 28.00 42.00 70.00 D 3.90 3.90 6.00 12.00 


Cache Co.; *7, 20, 26. 


60.00 100.00 vis.; NBC, Blair-TV 


See fore- D 7.50 12.00 18.00 30.00 


Scat of Milks BROADCA 








Ziloc.: Chan. 13. 
KSVC, 1lkw-D, 690kc, Avery-Knodel 





18.00 30.00 


Washington 











Co.; TV alloc.: Chan. 18. 


.00 50.00 homes; 98.7% radio; 53,648 radio 
homes; Salt Lake Co.; TV _ alloc.: 


00 40.00 D 17.88 19.28 28.80 47.55 73.58 110.75 
N 33.87 33.25 49.33 83.25 126.75 197.50 





P KALL, 1 kw, 910kc, MBS, Avery-Kno- 
= eS del, Hooper 


D 10.14 15.60 23.40 31.20 46.80 78.00 


homes; N 15.60 24.00 36.00 48.00 72.00 120.00 
homes; 


Hooper 





MAP BY WALTER P. BURN, MUDOLEBURY, VERMONT 
© 195;, Broadcasting Publications, inc. 


TELECASTING 


UTAH 5Q_ 7510 MARKETBOOK MAP 
UTAH 


D Location of City and number of 

Standard (AM) Broadcasting Stations 
@® Number of FM Broadcasting Stations 
& Number of Telecasting Stations 





36.00 35.00 25.00 100.00 150.00 220.00 


25 27.50 KDYL-FM, Chan. 254, 98.7mc, 9kw, 
Bonus 





00 65.00 KDYL-TV, Chan. 4, 2kw-aur.; 4kw- 


3 D 37.50 37.50 50.00 80.00 120.00 200.00 
50 20.00 N 75.00 75.00 100.00 160.00 240.00 400.00 


00 35.00 KNAK, 1lkw-D, 500w-N, 1280kc, Forjoe 


.00 40.00 D 8.00 9.00 24.00 35.00 60.00 
N 10.00 15.00 35.00 55.00 90.00 
Co; TV 


KSL, 50kw, 1160kc, CBS, CBS Radio 





MBS. KBS. Spot Sales 
D 25.00 30.00 40.00 70.00 107.50 160.00 * * + 
i. age N 50.00 50.00 80.00 130.00 200.00 300.00 


radio; 7,225 radio homes; Utah Co.; N 11.25 18.00 30.00 CLASSIFICATIONS FIGURES YR. 
sped Bae : ae és 15.00 24.00 40.00 

TV alloc.: Chans. 11, 22, *28. ss : 688.862 °50 

- - : KSL-TV, Chan. 5, 9.6kw-aur.; 184kw- | Population ...........--.+-++: are ie 

2 AM non-affiliates, average 1-time vis; ABC, CBS, DuMont, CBS Tv | Urban Population ............ 449,855 750 

rates Spot Sales > i 93 , | 

D 250 3.55 7.10 11.90 21.50 Saris Rural oS ao 239,007 30 

N 3:80 4.85 9.75 15.75 28:00 | D 21.33 26.66 40.00 53.33 80.00 133.33 | Total Homes ................. 186,085 °50 

N 64.00 80.00 120.00 160.00 240.00 400.00 | Percentage Radio ............. 98.5% 750 

— ee: ee —. ’ KUTA, 5kw, 570kc, ABC, Hollingbery, | Radio Homes ................. 183,873 50 

2. 4. ( < 2 13.80 23.00 Hooper R tail S: les $ 726 715 090 75 | 

N 3.80 7.20 14.50 21.50 36.00 e wales Sep Be 

KNEU, 250w, 1450kc, Continental D 13.00 23.00 39.00 65.00 95.00 | Automobiles .................- 264,711 °51 

D 2.50 5.00 10.00 20.00 | N 23.00 32.00 55.00 85.00 150.00 | Telephones 212,800 °52 

I 2.50 5.00 10.00 20.00 New Construction ............. $ 144,000,000 °51 

KOVO, kw, 960kc, MBS, Avery- ie agg A mag eae Tooele Co.; TV | Median Family Income S 3001 49 

eo # ak Median Family Income ........ $ _ 3,001 74 

D 3.31 3.31 5.52 11.04 17.66 27.60 ee errr $ 130,707,725 *49 

N 5.00 5.00 7.60 14.80 23.20 40.00 | VERNAL, 2,845 pop.; Uintah Co.; Tv | Employed 228,866 °50 

— : : alloc.: Chan. 3. Internal Revenue Collections... $ 109,488,679 751 

Note: All rates one-time. Population, | KJAM, 250w, 1340kc, KBS 


(1) Old urban definition of Census Bureau. 
fo Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” 
N 7.50 12.00 18.00 30.00 unlicensed. For other sources see foreword. 
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UTAH MARKET DATA BY COUNTIES 


1950 1950 1951 


$ 


he 


he 


$ 


KSL-FM, Chan. 262, 100.3mc, 5.9kw MARKET INDICATORS FOR UTAH 


PROVO, 28,937 pop.; 7,328 homes; 98.6% D 


FIGURES YR. 
550,310 40 

(1) 305,493 7°40 
(1) 244,817 740 
139,487 40 
92.4% 40 
126,418 40 
577,133,000 48 
247,317 750 
116,200 °45 
48,600,000 7°40 


96,575,634 "44 
148,386 °40 
84,012,613 50 


Further reproduction 





1949 
1950 1940. Percentage — Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 

County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
rr tes 4,856 5,014 -3.2 4,856 1,343 1,297 96.6 1,050 4,307 $ 2,139,097 (1) $3,143 1,469 
arr 19,734 18,832 4.8 6,790 12,944 5,234 5,171 98.8 4,134 22,352 13,225,654 2,765 6,300 
ae aaa 33.536 29'797 125 16.832 16,704 9.143 9,052 99.0 6.981 37.414 11,163,353 2695 9835 
Carbon. ..... 24,901 18,459 34.9 12,313 12,538 6,424 6,225 96.9 3,836 28,406 975,054 3,499 7,827 
BER dcnccndcss. __'364 564 35.5 364 102 89 87.5 76 138 251,157 130 
aaa 30,867 15,784 95.6 14,183 16,684 7,964 7,900 99.2 3,503 21,103 6,256,107 3,281 9,562 
Duchesne ........ 8.134 8,958 9.2 8,134 1,951 1877 96.2 1,467 7.379 3,812,545 2:145 9'552 
EE Sakairnc ccs <ncre! 6,304 7,072 —10.9 6.304 1,640 1,606 97.9 1/341 2°752 2°186,372 2'379 1,987 
| A 4,151 5,253 21.0 4,151 1,017 977 96.1 835 2,469 1,443,798 2,154 1,137 
MEG hnets.a's acco lca 1,903 2,070 8.1 1,903 554 525 94.7 347 1,272 467,802 642 
DN cccwuscwnad deekake 9,642 8,331 15.7 6,106 3,536 2,502 2,454 98.1 1,794 16,030 3,790,567 3,198 3,253 
iy ee ee 5.981 7,392 ~1911 2990 2'991 1,690 1,656 98.0 1,736 6,592 2:005,034 2:757 1.778 
TRS rrr rie 2,299 2,561 —10.2 2,299 583 572 98.1 442 1,944 625,540 2,250 696 
rere 9,387 9,613 —2.4 9,387 2,462 2,418 98.2 1,890 9,695 7,967,586 2,486 2,790 
PE oroides ose d ones 2,519 2,611 —3.5 2,519 680 662 97.4 576 2,479 1,611,004 2,731 825 
NE wis 0.0.5:5:6.5:6,05a'ssnc0'a 1,911 2,203 —13.3 1,911 494 481 97.4 436 803 1,128,798 531 
Serer 1,673 2,028 -17.5 1,673 457 446 97.5 468 916 2,379,499 527 
Se EE b6:c:ccnnee aoe 274,895 211,623 29.9 233,439 41.456 78,447 77,506 98.8 52,972 319,680 12,137,826 3,556 99,783 
ID en n'sac6-aigca.0 bale 5,315 4,712 12.8 5,315 1,121 1,029 91.8 405 1,798 3,324,525 2,011 1,744 
NER ioe cise oma ahem are 13,891 16,022 —13.5 13,891 3,920 3,869 98.7 3,620 11,327 10,480,628 2,101 4,214 
EE 6% 0:0:00'0 0.0.0:0.5 00.b's 12,072 12,112 —0.3 4,212 7,860 3,287 3,231 98.3 2,571 15,045 7,131,752 2,595 3,795 
NE rie arn tonnes gcnte cele 6,745 8,714 22.6 6,745 1,868 1,776 95.1 2,020 5,441 3,017,987 2,855 2,019 
EE cS etisiecauccadicee’ 14,636 9,133 60.3 7,269 7,367 4,033 3,956 98.1 2,120 13,650 1,394,866 3,473 4,673 
Uintah Oren ee 10,300 9,898 4.1 2,845 7,455 2,525 2,434 96.4 1,677 9,458 4,126,503 2,448 3,002 
I Itah Sb cipeue Keawe ee 81,912 57,382 42.7 64,939 16,973 20,570 20,159 98.0 12,696 77,348 13,058,449 3,130 24,057 
Wasatc _ Rae ee ere? 5,574 5,754 —3.1 2,936 2,638 1,455 1,432 98.4 1,265 6,173 2,416,063 2,862 1,580 
Washington stewed 9,836 9,269 6.1 4,562 5,274 2,534 2,417 95.4 1,677 8,649 3,897,582 2,229 2,906 
Wayne 2,205 2,394 —7.9 2,205 526 512 97.4 391 927 1,509,564 2,109 643 
Weber 83,319 56,714 46.9 70,439 12,880 23,559 23,253 98.7 14,092 91,168 6,518,657 3,426 16,978 
(1) Utah automobile registrations are not compiled on a county basis. Total 1951 passenger car registrations for the state: 210,940. 

Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
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VERMONT 


BROADCAS TELECASTING 


a MAP 


SPOT RATE FINDER 


BENNINGTON, 8,002 pop.; Bennington WSKI, 250w, 1240kc, ABC, Grant, Bor- NEW 
Co.; TV alloc.: Chan. 33. gatti 


BRATTLEBORO, 9,606 pop.; Windham SB 1M 5M 15M 30M 1Hr ENGLAND 
Co.; TV alloc.: Chan. 58. D 4.50 4.50 8.00 16.00 24.00 40.00 
WTSA, 250w, 1450ke, ABC N 5.70 5.70 12.00 24.00 36.00 60.00 
NEWPORT, 5,217 pop.; Orleans Co.; y Location of City and number of 
SB 1M 5M 15M 30M 1Hr Ty alice. Chan. 45 se Ee ashi Standard (AM) Broadcasting 
D 5.00 5.00 8.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 | RUTLAND, 17,659 pop.; 5,239 homes; Suttons 
, 98.7% radio; 5,171 radio homes; K / stucnbor of F80 Greade 
BURLINGTON, 33,155 pop.: 8,804 Rutland Co.; TV alloc.: Chan, 49. a pencensting 
homes; 98.4% radio; 8,663 radio WHWB, lkw-D, 1000kc Stations 
homes; Chittenden Co.; TV _ alloc.: D_ 6.00 6.00 12.00 24.00 36.00 60.00 DO'SON 4, Number of Telecasting 
Chans. *16, 22. WSYB, ikw, 1380kc, MBS, McGillvra, a Station 
Bannan , — 
2 AM affiliates, average 1-time rates D 2.00 3.00 6.00 12.00 18.00 30.00 : 
D 8.00 8.00 13.25 25.00 37.50 62.50 N 4.00 5.00 12.00 18.00 36.00 60.00 
N 12.50 12.50 19.75 40.00 60.00 100.00 ST. ALBANS, 8,552 pop.; Franklin Co.; 
. i - TV alloc.: Chan. 34. 
WCAX, 5kw, 620kc, CBS, Weed WWSR, likw, 1420kc, Walker, Bannan 


D 10.00 10.00 16.50 30.00 45.00 75.00 D 6.00 6.00 12.00 24.00 36.00 60.00 
N 16.50 16.50 27.50 50.00 75.00 125.00 N 6.00 6.00 12.00 24.00 36.00 60.00 


WJOY, 250w, 1230kc, ABC, Rambeau, ST. JOHNSBURY, 7,370 pop.; Caledonia 
Nowlin gs Co.; TV alloc.: Chan. 30. 

D 6.00 6.00 10.00 20.00 30.00 50.00 | wTWwN. 250w. 1340kc, McGillvra 

N 8.50 8.50 12.00 30.00 45.00 75.00 | Dp 3.00 4.00 8.00 15.00 22.50 35.00 
MONTPELIER, 8,599 pop.: Washington | N 5.00 5.50 10.00 20.00 30.00 50.00 


Co.; TV alloc.: Chans, 3, 40. WATERBURY, 3,153 pop.; Washington 
- Co. ~ 
Note: All rates one-time. Population, WDEV, likw, 550kc, MBS, Walker, Ban- 2 North Adams wage ~a)\ 
home and radio home figures given for nan Greenfield (110 aw } wc 2 
cities over 10,000. Sources: See fore- D 8.00 8.00 12.00 24.00 36.00 60.00 <a reid ( 2 Fitchburg, Pay 
word. N 8.00 8.00 12.00 24.00 36.00 60.00 " ™ . 
(20) Pittsfield TF 





* * 


* sap ae ! Warely ) Worcester-a 
MARKET INDICATORS FOR VERMONT TT Nate MAC 
ringfield 1 354 )Springfield 
CLASSIFICATIONS FIGURES YR. FIGURES YR. a — oar \ 
Population 377,747 50 359,231 Pus 7 [woman Pawtucket(Dh () [2] Taunton 
Urban Population 137,612 50 123,239 2) ] Providence @)2 ifn. 
Rural Population 240,135 °50 235,992 ' 
Total Homes 103,535 50 92,435 Z 1 ddletown = 
Percentage Radio 96.8% 750 88.6% —— 2 Laeusnestes UNorwich 
Radio Homes 108,976 750 80,253 my Maven DL eporese } 
Retail Sales 345,756,000 °51 $ 334,959,000 : 
Automobiles 123,988 51 120,598 ’: sec in Cah of Mb 
Telephones 97,700 7°52 70,100 ; ” maser ae 


’ 2: 50 75 0 
New Construction $ 27,600,000 °47 $ 19,300,000 Fe, ee SS a 
"Yo 


YR. Median Family Income 3 2,101 49 ~ Se Toe 
"40 Farm Income : 86,988,103 "49 70,258,645 Cn 1952 Broadcasting Publications, Inc 
40 Employed 137,277 50 123,692 

40 Internal Revenue Collections... $ 48,480,450 751 37,110,077 50 

"40 . : 

"40 

"40 VERMONT MARKET DATA BY COUNTIES 

hk. 1950 1950 1951 


1949 
Pos 1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 
45 County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles Income Employed 
"40 


Addison 19,442 17,944 
> Bennington 24,115 22,286 
44 Caledonia 24/049 24/320 
"40 Chittenden 62,570 52,098 
"50 Essex 6,257 6,490 
‘ Franklin 29,894 29,601 
Grand _ Isle 3,406 3,802 
Lamoille 11,388 11,028 
Orange 17,027 17,048 
Orleans 21,190 
Rutland 45,905 
Washington 42,870 
Windham 28,749 
Windsor 40,885 


\ 
$\2)Hartford __ 
Bristol\v) (2)New Britain ~ 


’ New Haven 


<) 


3,614 15,828 4,989 4,789 96.0 3,705 13,935 10,060,449 (1) $: 
8,002 16,113 7,016 6,799 96.9 5,459 22,312 2,744,256 
7,370 16,679 6,865 6,638 96.7 5,634 23,842 3,935 
42,630 19,940 16,075 15,754 98.0 11,521 63,042 
6,257 1,705 1,618 94.9 1,376 2,999 
8,552 21,342 8,074 7,904 97.9 6,472 25,243 
3,406 922 883 95.8 767 1,920 1,664,004 
11,388 3,015 2,834 94.0 2,381 7,733 4,106,710 
, 4,612 48 96.1 3,544 12,009 6,395,797 
5,217 97% 5,680 ° 96.4 4,626 18,275 9,461,418 
17,659 ‘i 12,872 , 96.7 10,285 49,234 7,327,539 
22,674 % 11,549 97.2 9,293 39,601 5,968,721 
13,487 8,404 j 95.4 6,455 28,769 4,608,374 
8,407 F 11,718 é 97.0 8,735 36,842 7,016,760 


uo 


to 
st 


COWWONSWOM WS Co 
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Editer’s Note: (1) Vermont automobile registrations are not compiled on a county basis. Total passenger car registrations for the state: 108,063. 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 


VIRGINIA MARKET INDICATORS FOR VIRGINIA 
CLASSIFICATIONS FIGURES YR. FIGURES 


ALEXANDRIA, 61,787 pop.; 18,339 | WEAM, 5kw, 1390kc, Cooke Population 3,318,680 7°50 2,677,773 
acco po ae a SB 1M 5M 15M 30M 1Hr | Urban Population 1,560,115 °50 (1) 944,675 
WPIK, ikw-D, 730ke D 9.00 12.00 20.00 40.00 60.00 100.00 > : PRO rer 9p me 

SB. 1M 5M 15M 30M 1Hr | N 19.00 30.00 48.00 96.00 144.00 240.00 Rural Population 1,758,565 °50 (1) 1,733,098 


D 8.00 10.00 18.00 36.00 54.00 90.00 Total Homes 845,932 °50 627,532 
ARLINGTON, 135,449 pop.:; 40,279 BEDFORD, 4,061 pop.; Bedford Co. Percentage Radio 89.5% "50 67.1% 
homes; 97.3% radio; 39,191 radio WBLT, 250w, 1490kc, MBS Radio Homes 752,042 °50 409,978 


homes; Arlington Co. ‘ - 
D 2.75 3.50 11.50 16.00 20.00 30.00 | Retail Sales 2,397,628,000 °51 $2,221,246,000 
2 AM _ non-affiliates, average 1-time N 2.75 3.50 11.50 16.00 20.00 30.00 Automobiles 984.2976 °51 917.744 
Saino’ Py > 917,% 
D 8.50 12.00 20.00 42.50 65.00 100.00 | BLACKSBURG, 3,358 pop.; Mont- | Telephones 744,300 °52 412,900 
porn a gomery Co.; TV alloc.: Chan. *60. New Construction $ 650,500,000 ’51 $ 234,700,000 
WARL, 1kw-D, 780kc, Nat’ ime Sales x > « ’ . 99¢ 
D 8.00 12.00 20.00 45.00 70.00 100.00 BLACKSTONE, 3,536 pop.: Nottoway Farm Income 2 by 309,644,442 49 248,104,323 
WARL-FM, Chan. 286, 105.1mc, 3kw, Co. Internal Revenue Collections... $ 834,489,984 °51 $ 744,061,228 
Nat'l. Time Sales, Bonus 
WKLY, 250w, 1490kc, MBS a 
Note: All rates one-time. Population, D 4.75 4.75 10.75 17.00 29.00 48.00 (1) Old urban definition of Census Bureau. 


home and radio home figures given for ; , 
cities over 10,000. aloes. Fe fore- N 4.75 4.75 10.75 17.00 29.00 48.00 Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction 


word. (Continued on page 200) unlicensed. For other sources see foreword. 
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In the heart of a diversified, money-making area— 
WCYB is the only effective way to reach (and sell) 
the growing tri-city market of— 

JOHNSON CITY (Tenn.) 

KINGSPORT (Tenn.) 

BRISTOL (Va.-Tenn.) 


BRISTOL, VA.-TENN. 


WCYB... 


10,000 WATTS-—690 KC. CLEAR CHANNEL 


KINGSPORT, TENN. JOHNSON CITY, TENN. 
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YOU NAME IT! 


JOHNSON CITY — KINGSPORT — BRISTOL . . for textiles — building supplies — furniture — tobacco — print- 
ing — dairy products — flour — glassware — chemicals — bake goods — plastics — coal — beef — wood 
products — yarns — paper — feed — cement — hosiery 


Represented Nationally by Gill-Keefe & Perna, Inc. 



















WCYB’s 
It (or Grow It)! 


Listeners Make 


PLUS a giant bonus of 50 BMB counties, with over 
a million and a half people, in five mid-South states. 
WCYB talks to them with the persuasion of 10,000 
watts on a clear channel of 690 kilocycles. 


Why not let WCYB talk to them, too, about what 


youre selling? Gill-Keefe & Perna have all the 
facts. 
VIRGINIA 
A 
im) 
gy % 
’ ‘ 
r] ‘ 


TENNESSEE <- - - —-/ 
x 


x 7 


THE STATION WITH THE FIVE-STATE PENETRATION 


NORTH CAROLINA WEST VIRGINIA 


New York — Chicago — Los Angeles — San Francisco 


BROADCASTING @ 


Lowe => KENTUCKY 


1Hr 


14kw, 


69.00 


40.00 
40.00 


VIRGINIA WFHG, lkw, 980kc, MBS, Walker CLIFTON FORGE, 5,795 pop.; Alle- CREWE, 2,030 pop.; Nottoway Co. 
SB IM 5M 15M 30M 1Hr ghany Co. 7 a 5 
wake romney 2 == = Se Se WCFYV, 250w, 1230kc, MBS . ee a a aie 
(Continued from page 199) N 12.45 20.70 33.60 56.00 , 250w, ce, I I I I I 
. SB IM 5M 15M 30M 1Hr D 4.50 6.00 12.75 24.00 37.50 69.00 
BRISTOL, 15,954 pop.; 4,123 homes; CHARLOTTESVILLE, 25,969 pop.; a = = - oe Sete P a 
91.8 radio; 3,785 radio homes; 7,095 homes: 89.6% radio: 6,357 radio D 245 3.50 8.75 14.00 21.00 35.00 WSVS-FM, Chan. 284, 104.7mc, 
Washington Co.; TV alloc.: (see Bris- homes; Albemarle Co.; TV _ alloc.: N 245 3.50 8.75 14.00 21.00 35.00 Bonus daytime only 
tol, Tenn.) Chans. *45, 64. a oon _ 
WCYB, 1l0kw, 690ke, Gill-Keefe & N 450 6.00 12.75 24.00 37.50 
Perna, er! oe —_—* ae 1240kc, ABC, Walker, | COVINGTON, 5,860 pop.; Alleghany 
SB 1M’ S35! 15] 301 . Ca ee Co.; TV alloc.: Chan, 44. J 5 . ; 
D 9.00 9.00 18.00 36.00 54.00 90.00 | D 4.00 5.00 8.00 16.00 24.00 40.00 CULPEPPER, 2,527 pop.; Culpepper Co. 
N 9.00 9.00 00 36.00 54.00 90.00 N 5.00 7 20. 30.0 50. a a 
S.. a 7. ee ee ae ee See | eee. Slew. tine, ARE WCVA, 250w, 1490ke, MBS 
Note: All rate »-time. P lation, TIN eur ‘ ro “ re - > a 
Sees Amd catin hanon Mamtes Eivan ten | TOMA, thw-D, 1e0tie D 4.00 5.00 7.00 15.00 20.00 30.00 | D 4.00 5.00 10.00 17.50 22.50 
cities over 10,000. Sources: See fore- D 5.00 6.00 7.50 12.00 20.00 30.00 N 5.50 6.00 8.00 18.00 24.00 45.00 N 4.00 5.00 10.00 17.50 22.50 
word. 
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DANVII 
86.0% 
Pittsy 





WBTM, 

Hollir 
D 6.0 
N 10.0 


WBTM. 
Bonu 
WDVA 
Burn 
D 5.5 
N 7.5 


EMPOI 
TV a 
WEVA 
(CP) 


FALLS 
Co. 
WFAX 
D 3. 


FARM 

ward 
WFLO 
D 


FRED! 
hom 
hom 
Char 

WFVA 

D 4. 

N 4. 


FRON 

Co.; 
WFTR 
D3. 
N_ 3. 


GALA 

Cos. 
WBOE 
D 4 
N 4 


Note: 
home 
cities 
word. 


BR 





1 Hr 
69.00 
4k V, 


69.00 


40.00 
40.00 





DANVILLE, 35,066 pop.; 10,018 homes; HAMPTON, 5,966 pop.; Elizabeth City NEWPORT NEWS, 42,358 pop.; 11,760 PETERSBURG, 35,054 po} 
86.0% radio; 8,615 radio homes; Co. homes; 89.1‘ radio; 10,478 radio homes; 85.0 radio 8,481 
Pittsylvania Co.; TV alloc.: Chan, 24. WVEC, 250w, 1490ke homes; Warwick Co.; TV alloc.: (See homes; Dinwiddie Co., TV a 
2 - - - - Norfolk-Portsmouth-Newport News) Chans. 8, 41 
Ss 1} 5} 15) 30! 1 Hr 
% . WGH, 5kw, 1310kc, ABC, Free & Peters WSSV, 250w, 1240kc, MBS 
2 AM affiliates, average 1-time rates 7 iS ee ee ee Se 
a oe, ag si N 5.50 7.50 10.00 18.00 30.00 50.00 SB IM 5M 15M 30M 1Hr SB IM 5M 15M 30M 1Hr 
SB 1M 5M 15M 30M 1Hr HARRISONBURG, 10,810 pop.: 2,916 D 8.00 12.00 16.00 32.00 48.00 980.00 D 4.29 7 00 12.00 20.00 45 00 75 00 
D 5.75 7.00 11.00 22.00 33.00 55.00 homes: 93.5% radio: 2.726 radio | N 16.00 24.00 32.00 64.00 96.00 160.00 | N 420 7.00 12.00 20.00 45.00 75.00 
N 8.75 10.75 16.25 32.00 50.00 87.50 homes; Rockingham Co.; TV alloc.: WGH-FM, Chan. 243, 96.5mc, 38kw, — _ : , , 
as PORTSMOUTH, 80,039 pop 20.065 
Chans,. 3, 34. Free & Peters, Bonus 89 7 ii 17.998 i 
homes 89.4 radio ‘998 radio 
WSVA, lkw, 550kc, NBC, BMB WHYU, 1lkw-D, 1270kc homes: Norfolk Co.: TV alloc sec 
WBTM, 5kw-D, lkw-N, 1330kc, ABC, D 7.50 7.50 10.00 20.00 30.00 50.00 D 4.00 6.00 14.50 27.00 48.C0 | 


Hollingbery 
D 6.00 7.50 


N 10.00 12.50 20.00 40.00 60.00 100.00 ee 91.3% radio; 49,299 radio homes; | WLOW, 250w, 1400ke, Forjoe 
Norfolk Co.; TV alloc. (Norfolk- (See Norfolk, Va.) 

VBTM-FM, han. 250, 97.9mc, 32kw, WE § - 995 - ; 
y Bonus . ‘ ; ——— Ss gg aa REE Seman: Portsmouth) Chan, 27. Other | WSAP, 5kw, 1350kc, MBS, Burn-Smitl 

“ 90.6% radio; 2,556 radio homes; asgmts. (Norfolk-Portsmouth-New- D 6.00 10.00 15.00 30.00 45.00 75.00 
WDVA, 5kw-D, 1lkw-N, 1250kc, MBS, Prince George Co. | port News) Chans. 3 (WTAR-TV, now N 10.00 15.00 30.00 60.00 90.00 150.00 

Burn-Smith, BMB WHAP, 250w, 1340kce Chan. 4), 10, 15, *21, 33 

D 5.50 6.50 10.00 20.00 30.00 50.00 | D 4.00 5.00 10.00 25.00 40.00 60.00 | PULASKI, 9,202 pop.; Pulaski Co.; TV 
N 7.50 9.00 12.50 24.00 40.00 75.00 N 4.00 5.00 10.00 25.00 40.00 60.00 


EMPORIA, 5,664 pop.; Greensville Co.; 


Co.; TV alloc.: Chan. 54. rates Ayer 
TV alloc.: Chan. 25. 2=2 19 eR On Ae aac an ae | 
WREL, 250w, 1450kc, MBS, KBS, Cooke D 8.53 12.65 20.83 33.50 57.33 D 3.00 100 8.00 16.00 24.00 40.00 
WEVA (FM), Chan. 261, 100.1mc, 0.799kw | D 3.25 7.25 14.40 24.00 40.00 | N 14.13 22.45 37.83 62.16 103.33 | N 3.50 5.00 10.00 20.00 30.00 50.00 
(CP) N 4.00 8.50 16.20 27.00 45.00 
| RADFORD, 9,206 pop Montgomery 
en ren — ; 2 49° : 
FALLS CHURCH, 7,535 pop.; Fairfax | LYNCHBURG, 47,727 pop.; 13,422 | Woay ixw, 850ke, Indie Sales Co 
Co homes; 89.7% radio; 12,040 radio D 750 10.00 14.00 28.00 42.00 70.00 | = a = 
; homes; Campbell Co.; TV _ alloc.: N 12 ais 18.00 28 po me 0 84 00 a on W RAD, oe. 1340ke : J 
WFAX, 250w-D, 1220ke Chans. 13, 16. : . ew See , |} D 5.09 6.00 10.00 20.00 30.00 50.00 
D 3.60 4.80 10.80 16.80 28.80 48.00 WLOW, 250w, 1400kc, Forjoe | N 5.00 6.00 10.00 20.00 30.00 50.00 
D 4.00 7.50 10.00 12.00 18.00 30.00 | 
FARMVILLE, 4,375 pop.; Prince Ed- | 2 AM affiliates, average 1-time rates N 6.00 10.00 15.00 20.00 30.00 50.00 | RICHLANDS, 4,648 pop.; Tazewell Co 
ward Co.; TV alloc.: Chan. 19. D 7.50 7.50 11.00 24.00 36.00 60.00 WNOR, 250w, 1230kc, Walker | WRIC, 1kw-D, 1050ke 
“ N 10.00 10.00 20.00 40.00 60.00 100.00 | D 8.10 13.95 22.50 40.50 72.00 D 4.00 5.35 8.00 16.00 24.00 40.00 
eee eS ee eee p N 14.40 24.38 37.50 72.50 120.00 
D 6.00 14.00 24.00 30.00 50.00 WRAP. 500w-D. 1050ke | RICHMOND, 230,310 pop.; 64,759 homes; 
WLVA, lkw, 590kc, ABC, Hollingbery, (CP) | 93.2% radio 60,355 radio homes; 
FREDERICKSBURG, 12,158 pop.; 3,238 BMB WRVC (FM). Chan. 273. 102.5mc, 8.7kw, | Chesterfield, Henrico Cos.; TV alloc 
homes; 96.5% radio; 3,125 radio | D 7.50 7.50 12.00 24.00 36.00 60.00 ag “A aa pron Rocca oe | Chans. 6 (WTVR(TV)), 12, *23, 29 
homes; Spotsylvania Co.; TV alloc.: | N 10.00 10.00 20.00 40.00 60.00 100.00 ners rege — Se ee WEA 
~ = cn oO > a.) 
Chan. 47. WLVA-FM, Chan. 248, 97.5mc, 3.7kw, | 
WFVA, 250w, 1230ke, ABC, Conlan Hollingbery, Bonus WTAR, 5kw, 790ke, NBC, Petry, BMB | 4 AM affiliates, average 1-time rates 
5 wo 5 ; .25 5.00 20.00 0.00 60.00 100.00 | D 12.40 16.63 23.29 42.80 64.20 107.25 
. ie pe a —— eon pope WWOD, tkw, i20tke, MBS, Walker : = ~ a os 40.00 aa aan = N 23.55 31.00 42.58 78.60 116 40 194.00 
F . = ; eae ee ae D 7.50 7.50 10.00 24.00 36.00 60.00 ‘were ens ene 
N 10.00 20.00 40.00 60.00 100.00 WTAR-FM, Chan. 247, 97.3mc, 50kw, | 
a Pong -_ Warren | wWoOD-FM, Chan. 261, 100.1mc, 250w, Petry, Bonus ie = ; 
o.$ alloc.: nan. 39. y be | 2 AT non-affillates, average -time 
f S Walker, Bonus WTAR-TV, Chan. 4, 12kw-aur.; 24kw- a en iat ’ 
WFTR, 250w, 1450kc, MBS ac: ee. Gene rates 
« ‘ ‘ z 982 . = , . mts = . : | D 9.00 20.00 31.50 52.25 78.75 
D 3.00 8.00 13.08 sap 30.00 age apy Brey _— Smyth Co.; TV D 50.00 62.50 100.00 150.00 262.50 31.5 >) > 78.75 
N 3.00 SHO 1208 BM BM oe waxes N 100.00 125.00 200.00 300.00 525.00 


GALAX, 5,248 pop.; Carroll, Grayson D 5.00 6.00 12.00 24.00 40.00 60.00 


Cos. 


WBOB, 250w, 1400kc, MBS, Indie Sales 


D 4.00 5.00 
N 4.00 5.00 


Note: All rates one-time. Population, D 5.00 6.00 10.00 20.00 30.00 50.00 


word. 


home and radio home figures given for N 5.00 6.00 10.00 20.00 30.00 50.00 WJMA, 250w, 1340kc, MBS Bonus 
cities over 10,000. Sources: See fore- WMVA-FM, Chan. 242, 96.3mc, 2.7kw, D 5.00 5.00 10.00 20.00 30.00 50.00 ( : 
Bonus N 5.00 5.00 10.00 20.00 30.00 50.00 (Continued on page 202) 


RICHMOND’S LEADING INDEPENDENT, 1,000 Watts 990 KC 


65 new leads for TV sales for one More new advertisers in 1952 than 
advertiser in 10 days. other Richmond station. 


1000 pairs of nylons sold for a leading Ask: HFC, BC Remedy, Sulfi-Q, Calo Tabs, 
Richmond Department store with FIVE Royal Crown, Old Georgetown, SSS Rich- 


spots on WANT brau, Rayla’s, Hal’s Beer, Sulfur-8. 
WANT MORE CALL WANT COLLECT 38368 Richmond, Va. 


BROADCASTING ® Telecasting 


12.00 24.00 36.00 60.00 WSVA-FM. 


































































Norfolk-Portsmout! and Norfolk- 


N 15.00 15.00 20.00 40.00 60.00 100.00 Portsmouth-Newport News 


Chan. 264, 100.7mc, 6kw, | NORFOLK, 213,513 pop.; 53,997 homes; 


alloc.: Chan. 37 





LEXINGTON, 5,976 pop.; Rockbridge 3 AM non-affiliates, average 1-time | wPUV. 250w. 1230kc. NBC Sears & 


WMEYV, 1kw-D, 1010kce | 
NORTON, 4,315 pop.; Wise Co.; TV | WANT, 1lkw-D, 990kce 


MARTINSVILLE, 17,251 pop 4443 alloc.: Chan. 52. | D 10.00 20.00 40.00 70.00 100.00 

MA I : 7, »p.; 44 — aii RO Netw 

homes; 85.4% radio; 3,839 radio | WNVA, 250w, 1450kc, MBS, KBS | Gee oe ee eee 

7.50 15.00 22.00 36.00 homes; Henry Co.; TV alloc.: Chan. D 5.00 9.00 18.00 28.00 40.00 WLEE, 5kw, 1480kc, MBS, Forjoe 

7.50 15.00 22.00 36.00 35. N 5.00 9.00 18.00 28.00 40.00 | D 6.50 10.00 14.00 28.00 42.00 70.00 
WMVA. 250w. 1450kc. NBC. KBS N 10.00 16.00 28.00 56.00 84.00 140.00 


ORANGE, 2,571 pop.; Orange Co. 7 
WLEE-FM, Chan. 275, 102.9mc, 21.5kw, 








WANT RESULTS 
Use WAN T A UBC Station 


Average Daily Mail Count: 800 letters 


WANT WANT! 
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VIRGINIA 
SPOT RATE FINDER 


(Continued from page 201) 


RICHMOND (Continued) 
WMBG, 1380ke, NBC, 

Conlan 
SB IM 5M 


D 12.60 14.50 20.16 
N 25.20 29.00 40.32 


Skw, Bolling, 


15M 


25.20 
50.40 


30M 1Hr 


37.80 63.00 
75.60 126.00 


WCOD (FM), Chan. 251, 98.1mc, 47kw 


WRNL-FM, 
Bonus 


WRVA, 50kw, 1140kc, CBS, CBS Radio 
Spot Sales, Pulse 
SB IM 5M 15M 30M 1Hr 


D 22.50 28.00 40.00 80.00 120.00 200.00 
N 45.00 55.00 70.00 140.00 210.00 350.00 


WRVB (FM), Chan. 233, 94.5mce, 25.5kw, 
CBS Radio Spot Sales, Bonus 


WXGI, 1kw-D, 950kc, Indie Sales 
D 8.00 23.00 34.50 


Chan. 271, 102.l1mc, 50kw, 


57.50 


WTVR (TV), Chan. 6, 


vis.; NBC, Blair-TV 


D_ 60.00 


WRNL, 5kw, 910kc, ABC, Petry, Pulse, N 


BMB 


D 8.00 
N_ 14.00 


Note: All rates one-time. 
home and radio home figures given for 
10,000. 


cities over 
word. 


County 


Accomack 
Albemarle 
Alleghany 
Amelia 
Amherst 
Appomattox 
Arlington 
Augusta 
Bath .. 
Bedford 
Bland 
Botetourt 
Brunswick 
Buchanan 
Buckingham 
Campbell 
Caroline 
Carroll : 
Charles City 
Charlotte 
Chesterfield 
Clarke 
Craig 
Culpeper .. 
Cumberland 
Dickinson 
Dinwiddie 


Elizabeth City ... 


Essex 


Floyd 
Fluvanna 
Franklin .. 
Frederick 
Giles : 
Gloucester 
Goochland 
Grayson 


Note: For sources see foreword. 


YOU SFLL ROANO 


14.00 
24.00 


19.00 
32.00 


66.67 157.50 208.50 270.00 450.00 
N_ 90.00 100.00 210.00 270.00 360.00 600.00 


38.00 
64.00 


Sources: 


1950 


33,832 
26,662 
23,139 
7,908 
20,332 
‘ 8,764 
.. 135,449 
. 34,154 
6,296 
29,627 
6,436 
15,766 
20,136 
35,748 
12,288 
28,877 
12,471 
26,695 
4,676 
14,057 
40,400 
7,074 
3,452 
13,242 
7,252 
23,393 
18,839 
55,028 
6,530 
98,557 
21,248 
11,351 
7,121 
24,560 
17,537 
18,956 
10,343 
8,934 
21,379 


12kw-aur.; 20kw- 


57.00 96.00 


96.00 160.00 


Population, N 


See fore- 


1940 
Population Population 


1951 Retail 


93.8% 


27, 


~ 


3 AM 
D 6.38 
9.25 


D_ 8.50 
12.00 


WDBJ-FM, 





affiliates, 
8.25 
11.67 


Chan. 
Free & Peters, Bonus 


ROANOKE, 91,921 pop.; 
radio; 


22.25 


16.00 
26.75 


” * 


24,850 


26,493 homes; 


radio 


32.00 48.00 
53.50 80.00 133.50 


235, 94.9mc, 


homes; 
Roanoke Co.; TV alloc.: Chans. 7, 10, 
7, *33. 


average 1-time rates 
13.50 27.00 40.67 


68.00 


44.50 66.67 111.13 


WDBJ, 5kw, 960kc, CBS, Free & Peters, 
Hooper, Pulse 

11.00 

15.00 


80.00 


4ikw, 


WROV, 250w, 1240kc, ABC, MBS, Burn- 
Smith 


SB IM 5M 15M 30M 1Hr 


D 4.25 5.25 10.50 21.00 32.00 54.00 

N_ 6.50 8.00 16.00 32.00 48.00 80.00 

WROV-FM, Chan. 279, 103.7mc, 0.28kw, 
Bonus 

WSLS, ikw, 610kc, NBC, Avery-Knodel 

D 8.50 14.00 28.00 42.00 70.00 

N 12.00 24.00 48.00 72.00 120.00 

WSLS-FM, Chan. 256, 99.1mc, 4.7kw, 
Bonus 

SOUTH BOSTON, 6,057 
Co.; TV alloc.: Chan. 14. 

WHLF, 250w. 1400kc, ABC 

D 3.50 7.25 14.50 20.50 35.00 

N 3.50 7.25 14.50 20.50 35.00 


STAUNTON, 19,927 pop.; 4,871 homes; 
93.4% radio; 4,550 radio homes; 
Augusta Co.; TV alloc.: Chan, 36. 

WTON, 250w, 1400kc, ABC 

D 3.36 4.20 8.40 16.80 25.20 42.00 

N 4.80 6.00 12.00 24.00 36.00 60.00 


SUFFOLK, 12,339 3,579 
88.0% radio; radio 
Nansemond Co. 

WLPM, 250w, 1450kc, 
Ayer 

D 4.00 

N 4.00 


pop.; Halifax 


homes; 
homes; 


pop.; 
3,150 


ABC, Sears & 


12.50 25.00 
12.50 25.00 


6.00 
6.00 


8.00 
8.00 


50.00 
50.00 


* * * 


VIRGINIA MARKET DATA BY COUNTIES 


Percentage 
Increase 


_ 


KI te 
HPN Re UO WOON 


-_ 
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HONS SHOWN RONSINOANAON 
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AROMA SMRHOASGWOWS Oe OmoOowoos 
WMIWUNINVOUHKHOSCHOUNOHROSI ADP EHH OWE 


yi 
uo 


WROV 


1950 
Urban 
2,724 
5,860 
2,830 
135,449 


4,061 


1950 
Rural 


Population Population 


31,108 
26,662 
17,279 
7,908 
17,502 
8,764 


34,154 

6,296 
25,566 

6,436 
15,766 
20,136 
35,748 
12,288 
25,545 
12,471 
24,092 

4,676 
14,057 
31,180 

7,074 

3,452 
10,715 

7,252 
23,393 
18,839 
18,120 

6,530 
71,596 
21,248 
11,351 

7,121 
24,560 
17,537 
16,436 
10,343 

8,934 
18,734 


KE When You Buy 


1950 
Homes 


9,957 
6,334 
5,873 
1,832 
4,276 
2,096 
40,279 
8,262 
1,550 
7,278 
1,506 
3,990 


Sales, copyright 1952 “Sales Management.” 


YOU BUY MORE In ROAN 


1951 
Retail Sales 
($ 000) 


19,954 
48,253 
23,807 
2'574 
4,367 
3,725 
172,494 
47,594 
2,771 
10,890 
1,510 
4.504 
9,105 
12,715 
3,584 
77,062 
5,130 


1950 Percentage 1940 
Radio Homes Radio Radio Homes 


8,802 88.4 5,013 
5,530 87.3 2,723 
5,415 92.2 3,709 
1,445 ‘ 
3,665 
1,769 
39,191 
7,518 
1,401 
6,114 


| 
o 
wo 
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WS ip OW ip w2% 


S338 Comm OoO Mo 
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DPRK ODOR WOARDONUATAWOUF-AT10N0O _ 
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CORNEAS 


1,830 
13,226 


Further reproduction unlicensed. 


geeseeie 


WARSAW, 435 pop.; Richmond Co. 
WNNT, 250w-D, 690kc 

SB 1M 5M 15M 30M litr 
D 3.50 5.25 10.09 20.00 30.00 40.10 


WAYNESBORO, 12,357 pop.; 3,418 
homes; 90.2% radio; 3,083 radio 
_— Augusta Co.; TV alloc.: Chan. 
42. 

WAYB, 250w, 1490kc, MBS, Cooke 

D 2.25 3.25 7.25 1440 24.00 40 

N 2.40 4.00 8.50 16.20 27.00 45.) 


WILLIAMSBURG, 6,735 pop.; Jame 
City, York Cos., TV alloc.: Chan, 





WILB, 500w-D, 740ke 


(CP) 


WINCHESTER, 13,841 pop.; 4,202 homes; 


94.7% radio; 
Frederick Co. 
WINC, 250w, 
D 3.50 
N 3.50 


3.50 
3.50 


3,979 
; TV 


radio 
alloc.: 


10.00 
10.00 


homes; 


Chan. 23. 
1400kc, ABC, Conlan 

17.00 22.50 30.00 
17.00 22.50 30.00 


WRFL (FM), Chan. 223, 92.5mc, 14kw 


D 3.50 
N 3.50 


3.50 
3.50 


4.00 
4.00 


5.00 
5.00 


10.00 20.00 
10.00 20.00 


WYTHEVILLE, 5,513 pop.; Wythe Co 
WYVE, 1lkw-D, 1280kc, MBS, Devney 


D 3.00 4.50 


1949 


$11,197,722 
4,008,559 
458,080 
2,393,399 
1,552,861 
1,565,682 
100,244 
10,207,173 
740,215 
4,523,423 
1,218,424 
2,789,856 
4,924,672 
332,695 
1,535,382 
3,272,158 
1,955,141 
2,706,924 
714,868 
3,335,083 
1,917,859 
2,699,597 
558,158 
3,936,929 
1,512,314 
236,969 
3,904,737 
539,537 
949,799 
3,764,546 
7,035,095 
2,249,301 
798,942 
4,218,694 
4,399,223 
919,245 
940,149 
1,312,237 
2,604,228 


1951 
Farm Income Automobiles ployment 


8.00 16.00 


1949 
Mfg. Em- 


(1) 827 
. 

265 

68 

453 
* 
* 


48 
1,572 
315 
229 
806 
410 
432 

* 


485 


24.00 40.00 


1949 Mfg. 
Taxable 
Payrolls 
Ist Qtr. 


288,000 


65,000 
22,000 
155,000 


* 


14,000 
855,000 
98,000 
75,000 
227,000 
138,000 
121,000 


135,000 
1,103,000 


151,000 
4,556,000 
112,000 
3,000 
215,000 
29,000 
8,000 


* 


119,000 


3,336,000 
54,000 
45,000 

838,000 


(Continued on page 204) 


WROV 


OKE When You Buy 








RADIO | | | B Cc 
aes 1 4 
__|IN USE Sta. “B” Hr. 


WROVii.. 


VY, 
Hr. 


1 
Sta. “B” Min. 





TIME 


25.50 17.75 


Mon. thru Fri. 
8 AM-12 Noon 





22.0 


Mon. thru Fri. 


S . bi Oi 
12 Noon-6 PM =~ 


21.3 


HOOPER 


Dec. 1951 thru Feb. 1952 


Mon. thru Fri. 
6 PM-8 PM 71.3 


‘ 2 : __ 8 | & | wroviin. 


Sun. thru Sat. 1 
8 PM-10 PM 36.8 63.5 | 14.7 18.5 || 


WROV : 


Page 202, August 18, 1952 ®@ 


260-Time Rate 








1 
, Sta. “C” Min. 


SCORES HIGH WITH LISTENERS AND ADVERTISERS IN 


FOR AVAILABILITIES, CALL BURN-SMITH COMPANY, Inc.; or 
FRANK KOEHLER, General Manager, W RO V, Roanoke, Virginia 





“ROANOK 


BROADCASTING 


Marketbook Telecasting 





2050 
WILL BE A BIG YEAR 
FOR PIONEERS 


ifg. 
able 
rolls 


Qtr. 
000 


000 Every year is big for pioneers. 
000 -. 


ae But even in a miraculous age, some years are 


( bigger than others. 

Among the biggest years was 1948, when a handful of 
men put a handful of television stations on the air. The 
cost was staggering, so was the effort. But the vision 
was clear. 


The South’s first television station was WTYR, 


100 


which went on the air March 31 ,1948. Four years earlier 


(on March 8, 1944) Wilbur M. Havens, president of 


Havens & Martin, Inc., had filed formal application 


for the station with the FCC. 


,000 
,000 
,000 
,000 
,000 
000 
,000 
,000 


FIN woo 


WTVR’s record of firsts is impressive. So are its 
sister stations, WMBG (AM) and WCOD (FM). Pacing the field 


is not only the mark of these stations—but a big tip 


pees 
2333S 


to timebuyers. 


FIRST STATIONS OF VIRGINIA 


Pioneer NBC outlets for Virginia’s first market. 
WMBG Represented Nationally by The Bolling Company 
WTVR Represented Nationally by Blair TV, Inc. 
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County 
Greene 
Greensville 
Halifax 
Hanover 
Henrico 
Henry 
Highland 

Isle of Wight 
James City 
King and Queen 
King George 
King William 
Lancaster 
Lee 

Loudoun 
Louisa 
Luxenburg 
Madison 


Mathews 
Mecklenburg 
Middlesex 
Montgomery 
Nansemond 
Nelson 

New Kent 
Norfolk 
Northampton 
Northumberland 
Nottoway 
Orange 

Page 

Patrick 
Pittsylvania 
Powhatan 
Prince Edward 
Prince George 
Prince William 
Princess Anne 
Pulaski 
Rappahannock 
Richmond 
Roanoke 
Rockbridge 
Rockingham 
Russell 

Scott 
Shenandoah 
Smyth 
Southampton 
Spotsylvania 
Stafford 

Surry 

Sussex 
Tazewell 
Warren 
Warwick 
Washington 
Westmoreland 
Wise 

Wythe 

York 


Alexandria 
Bristol 

Buena Vista . 
Charlottesville 
Clifton Forge 


Colonial Heights 


Danville 
Falls Church 


Fredricksburg ... 


Hampton ‘ 
Harrisonburg ar 
Hopewell . Rese 
Lynchburg ...... 
Martinsville ..... 
Newport News . 
oe 
Petersburg ...... 


POTtMmouthn 2. ..cccccss 


Radford ... ee 
Richmond 
Roanoke ov 
South Norfolk .. 
Po 
ee 
Waynesboro 
Williamsburg 
Winchester 


(1) Virginia automobile registrations are not compiled on a county basis. 
* Figures for this county are not available except in combination with other counties. 


Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 








1959 1940 
Population Population 
4,745 5,218 
16,319 14,866 
41,442 41,271 
21,985 18,500 
57,340 41,460 
31,219 26,481 
4,069 4,875 
14,906 13,381 
6,317 4.907 

¢ 6,954 
5,431 

7,539 7,855 
8,640 8,786 
36,106 39,296 
21,147 20,291 
12,826 13,665 
14,116 13.844 
8,273 8,465 
7,148 7,149 
33,497 31,933 
6,673 





25,238 
14,042 

3,995 
99,937 
17,300 
10,012 
15,479 
12,755 
15,152 
15,642 
66,096 


5,555 
15,398 
19,679 


22.612 








26,818 
27,640 
21,169 
30,187 
26,522 
11,920 
11,902 

6,220 
12,785 
47,512 
14,801 
39,875 
37,536 
10,148 
56,336 
23,327 
11,750 


61,787 
15,954 
5,214 
25,969 
5,795 
6,077 
35,066 
7,535 
12,158 
5,966 
10,810 
10,219 
47,727 
17,251 
42,358 
213,513 
35,054 
80,039 
9,026 


. 230,310 


91,921 
10,434 
19,927 
12,339 
12,357 

6,735 
13,841 


Page 204, August 18, 1952 


21,206 
22,771 
16,241 

4,092 
35,828 
17,597 
10,463 
15,556 
12,649 
14,863 
16,613 
61,697 
5,671 
14,922 
12,226 


17,738 


2,767 
7,208 
6,634 
42,897 
22,384 
31,289 
26,627 
26,989 
20,898 
28,861 
26,442 
9,905 
9,548 
6,193 
12,485 
41,607 
11,354 
9,248 
38,197 
9,512 
52,458 
22,72 


8,857 


33,523 
9,768 
4,335 

19,400 
6,461 
3,194 

32,749 
2,576 

10,066 
5,898 
8,768 
8,679 

44,541 

10,080 

37,067 

144,332 

30,631 

50,745 
6,990 

193,042 

69,287 
8,038 

13,337 

11,343 
7,373 
3,942 

12,095 


Percentage 
Increase 


0.7 


46 
0.3 
20.3 
24.7 
0.4 
2.4 
14.2 
30.4 
331.2 
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32.7 
29.8 
49.4 

_ 88 
67.6 
70.9 
14.4 


Marketbook 


1950 
Urban 


Population Population 


5,664 
2,610 


29,198 
3,421 


2,519 


6,325 
4,687 


76,622 


4,124 


9,893 
9,202 


14,761 
5,976 


9,302 
4,670 


8,860 
8,115 
24,649 
5,067 


12,403 
5,513 


61,787 
15,954 
5,214 
25,969 
5,795 
6,077 
35,066 
7,535 
12,158 
5,966 
10,810 
10,219 
47,727 
17,251 
42,358 
213,513 
35,054 
80,039 
9,026 
230,310 
91,921 
10,434 
19,927 
12,339 
12,357 
6,735 
13,841 


1950 
Rural 


4,745 
10,655 
35,385 
19,375 
23,142 
27,798 

4,069 
14,906 

6,317 

6,299 

6,710 
7,589 

8,640 
36,106 
21,147 
12,826 
14,116 

8 

7 


273 


6,112 

6,189 
26,725 
17,383 
35,079 
26,818 
27,640 
21,169 
20,885 
21,852 
11,920 
11,902 

6,220 
12,785 
38,652 

6,686 
15,226 
32,469 
10,148 
43,933 
17,814 
11,750 


INDEPENDENT CITIES, VA. 


Total passenger car registrations for 1951. 


1950 
Homes 


1,056 
3,753 
9,726 
5,390 
16,036 
7,390 


2,688 
3,906 
3,320 
3,994 
3,675 
15,191 
1,286 
3,729 
3,535 
9,859 
5,207 
6,980 
1,460 
1.586 
10,154 
5,691 
8,957 
6,018 
6,524 
5,810 
6,936 
6,175 
3,044 
3,104 
1,543 
2,942 
10,964 
3,947 
9,749 
8,705 
2,596 
13,264 
5,686 
3,044 


18,339 
4,123 
1,323 
7,095 
1,718 
1,807 

10,018 
2,110 
3,238 
1,869 
2,916 
2,821 

13,442 
4,443 

11,760 

53,997 
9,978 

20,065 
2,360 

64,759 

26,493 
2,977 
4,871 
3,579 
3,418 
1,125 
4,202 


1950 Percentage 
Radio Homes Radio Radio Homes 


817 
3,089 
7,800 
4,565 

15,026 
6,474 

918 
2,998 
1,275 

205 
439 
650 





‘671 
874 
667 
794 
493 
566 
3,511 
119 
864 
793 
113 
195 
317 
320 
888 
3.519 
2.989 
13,064 
1,044 
3.053 
3.203 
8,745 
4,707 
6,219 
1,183 
1,327 
6.524 
5,594 
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3,540 


2,149 
11,593 
5,089 
3,011 


17,587 
3,785 


6,357 


8.615 


3,125 
1,699 
2,726 


12,057 
3,839 
10,478 
49,299 
9,479 
17,998 


60,355 
24,850 


3,979 


77.4 
80.3 
80.2 


98.9 


95.9 
91.8 


89.6 


86.0 


96.5 
90.9 
93.5 


89.7 
86.4 
89.1 
91.3 
95.0 
89.7 


93.2 
93.8 


93.4 
88.0 


94.7 


VIRGINIA MARKET DATA BY COUNTIES 


1949 


324 
1,263 
3,494 
2,045 
9,021 
3,177 

686 
1,234 

569 

588 

553 

903 
1,079 
4,055 
3,204 
1,395 
1,316 

846 
1,017 
2,600 

683 
3,257 
2,138 
1,601 

36 
6,297 
2,401 
1,292 
1,737 
1,647 
2.083 
1,337 
6,771 

488 
1,524 
1,497 
1,939 
2,974 
3,410 

614 

710 
8,036 
3,449 
4,588 
3,023 
2,716 
3,677 
3,342 
2,240 
1,301 
1,350 

674 

935 
6,292 
1,828 
1,722 
4,931 

885 
6,770 
3,322 
1,188 


7,931 
1,902 

744 
4,034 
1,410 


5,936 


2,331 
1,262 
1,940 
1,873 
8,795 
1,655 
7,439 
30,085 
5,648 
10,200 
1,429 
43,084 
15,386 
1,604 
2,393 
2,240 


576 
2,897 


1951 


Retail Sales 


($ 000) 


953 
10,088 
18,539 

8,122 
354,938 
32,164 
876 
7,692 
10,230 
1,451 
1,748 
6,039 
5,947 
11,071 
14,268 
5,351 
7,020 
2,057 
3,660 
19,601 
3,583 
26,394 
27,637 
3,799 
1,903 
370,552 
11,071 
4,117 
11,881 
9,955 
7,553 
3,984 
72,140 
2,050 
10,816 
13,270 
19,995 
13,363 
15,201 
1,345 
3,548 
154,760 
16,736 
39,163 
9,585 
6,260 
13,071 
15,276 
13,498 
28,331 
2,524 
1,878 
6,771 
28,982 
12,153 
93,822 
36,609 
5,810 
35,054 
15,862 
3,002 


74,515 
21,902 


41,382 


54,625 


26,023 
15,406 
24,671 
11,345 
64,456 
22,360 
80,873 
263,253 
42,622 
74,484 


343,366 
139,278 


24,970 
22,982 
14,396 


(Continued from page 202) 


1949 1951 
Farm Income Automobiles 


769,162 
2,995,184 
9,450,763 
3,277,940 
3,158,756 
1,185,785 








t 

2,969,556 
541,382 
595,482 
771,251 

163,015 
328,871 

.947,945 
961,010 
314,662 
843,831 

671,487 
586,249 
422,691 


-1 wwe 


— Op 





345,307 
146,328 
397,319 
681,373 
340,455 
597,394 
268,738 
.137,090 
.494,259 
£906,333 
499,928 
985,110 
.725,609 
.008,973 
.498,760 
2,607,740 
19,916,632 
3,090,092 
2,913,743 
6,272,869 
3,598,472 
8,508,312 
1,665,466 
723,947 
2,807,843 
4,448,730 
2,666,179 
1,434,524 
590,736 
6,458,387 
1,529,844 
631,342 
3,196,236 
287,550 


RP NRF AWONNNNK + 


Nr Ree 


BROADCASTING ®@ 


1949 


Mfg. Em- 
ployment 


_ 


- 


—_~ 


31 


972 


358 


880 


129 


592 


393 
71 
999 
202 
68 
184 
055 
794 
207 


119 


2,073 


193 


973 


694 
594 
558 
woot 
834 
612 


206 


581 


139 
282 


871 


31 
314 


60 


147 
701 


2,699 


899 


102 
124 
338 
,072 
459 


305 
654 
833 


1949 Mfg, 
Taxable 
Pay rolls 
Tst Qtr, 


000 
385,000 
206 000 
272,000 


- 


* 


32,000 
,081 000 


_ 


94,000 
18,000 
618,000 
71,000 
19,000 
92,000 
238 ,000 
244,000 
60,000 
36,000 
909,000 


55,000 


512,000 


70,000 
38,000 
172,000 
681,000 
375,000 
180,000 


9 
9 


48,000 
231,000 


75,000 
113,000 
546,000 
4,000 
115,000 


19,000 
37,000 
275,000 
064,000 
391,000 


* 


- 


24,000 
34,000 
598,000 
472,000 
2,619,000 


94,000 
315,000 
439,000 





ABERD! 
96.8% 
Grays 
Chan. 

KBKW, 

SB 

D 3.15 

N 4.20 

KXRO, 
Moore 

D 5.2% 
N 7.5 


ANACO 
TV al 


BELLI? 
home 
home 
Chan 


2 AM | 
D 8.0 
N 10.0 


KPUG 

KBS 
D 8 
N 10. 
KVOS, 

ARB 
D 8. 


Note: 
home 
cities 
word. 


Telecasting 


BR 








































)2) 


949 Mfg, 
Taxable 
Payrolls 

Tst Qtr, 


000 
385,000 
| .206 ,000 


272,000 


32,000 
| 081.000 


94,000 
18,000 
618,000 
71,000 
19,000 
92,000 
238,000 
244,000 
60,000 


36,000 
909 ,000 
55,000 


512.000 


270,000 
238,000 
172,000 
681,000 
375,000 
180,000 


48,000 
231,000 


75,000 
113,000 
546,000 
4,000 
115,000 


19,000 
37,000 
275,000 
964,000 
391,000 
24,000 
34,000 
598,000 
472,000 
619,000 


* 


94,000 
315,000 
439,000 
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MARKET INDICATORS FOR WASHINGTON 





WASHINGTON CLASSIFICATIONS FIGURES YR. FIGURES YR. 

S I oo gi: ie ecient aud ee era 2,378,963 750 1,736,191 °40 

Urban Population ............ 1,503,166 7°50 (1) 921,969 ’°40 

SPOT RATE FINDER Rural Pesdlation ............. 875,797 50 (1) 814,222 ’40 

ili. “aaa ins re er eee 736,944 °50 537.337 °40 
ABE N, 19,653 pop.; 6,707 homes; “ae men >.J4; C id vi 47 ’ 

96.8% radio; 6,492 radio homes; Percentage Radio ............. 918 : fap vonage 40 

Grays Harbor Co.: TV alloc.: Te ee 739,542 50 472,553 40 

Chan. 58. Retail Sales $2,444,546,000 °51 $2,206,766,000 °48 

KBKW, 250w, 1450ke No oe oes ce Kw wi 969,783 °51 924,220 ’50 

SB 1M 5M 15M 30M 1Hr Telephones Oe aA RCO OS OSS SO OS 792,200 52 474,600 °45 

D 3.15 4.20 11.20 14.00 19.60 28.00 New Construction ............. $ 706,300,000 751 $ 189,000,000 ’40 

N 4.20 5.60 14.00 16.80 27.00 42.00 | Farm Income ................. $ 362,066,680 °49 $ 354,453,176 °44 


KXRO, lkw, 1320kc, MBS, Grant, | Internal Revenue Collections. ..*$ 598,432,536 °51 *$ 462,153,326 750 
Moore, BMB 


D 5.25 5.25 10.50 14.00 21.00 35.00 | « Includes Alaska. 


N 7.50 7.50 15.00 20.00 30.00 50.00 (1) Old urban definition of Census Bureau. 


ANACORTES, 6,919 pop.; Skagit Co.; Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” Further reproduction 
TV alloc.: Chan. 34. unlicensed. For other sources see foreword. 


BELLINGHAM, 34,112 pop.; 11,580 
homes; 97.9% radio; 11,337 radio 
homes; Whatcom Co.; TV _ alloc.: 
Chans. 12, 18, 24. CHEHALIS, 5,639 pop.; Lewis Co. KELSO, 7,345 pop.; Cowlitz Co.; TV 


ae @ nee , 7 - ‘ alloc.: Chan. 39. 
sac COLFAX, 3,057 Pop. Whitman Co. KELS. 250w. 1490ke 
KCLX, 250w, 1450kce 


2 AM affiliates, average 1-time rates om 7 -- SB 1M 5M 15M 30M 1Hr 
D 8.00 8.00 12.50 18.00 27.00 43.00 SB IM 5M 15M 30M 1Hr D 5.00 5.00 10.00 13.50 20.50 34.00 
N 10.00 10.00 15.50 24.50 38.00 60.00 N 5.00 5.00 10.00 13.50 20.50 34.00 


D 4.00 5.00 9.00 18.00 26.00 36.00 KENNEWICK. 10.1 41 
a : ae c oy 22 H C<ENNEWICK, 10,106 pop.; 3,064 homes; 
N 4.00 5.00 9.00 18.00 26.00 36.00 98.0°; radio: 3.003 radio homes: 


i . IcRIRG P aan ee Benton Co.; TV alloc.: Chan. 25 
KPUG, likw, 1170kc, MBS, Don Lee, ELLENSBURG, 8,430 POP: Kittitas Co.; Other asgmts.: (Kennewick-Richland- 
KBS, Cooke TV alloc.: Chans. 49, *65. Pasco) Chan. *41. 
D 8.00 8.00 12.00 16.00 24.00 36.00 | KXLE, 250w, 1240kc, Moore KWIE, lkw, 610ke 
N 10.00 10.00 16.00 24.00 36.00 60.00 | D 5.00 5.00 10.00 20.00 35.00 D 3.00 4.05 8.15 13.75 21.25 37.50 
. . . " N 5.00 5.00 10.00 20.00 35.00 N 4.80 6.50 12.50 20.00 33.00 57.50 
KVOS, i1kw, 790kc, ABC, Meeker, = . cous : . 
ARBI, Conlan EPHRATA, 4,589 pop.; Grant Co.; TV Hon gee age! pop Pacer Co 
; , <L, 250w-D, 1050kce, Continents 
D 8.00 8.00 12.50 20.00 30.00 50.00 alloc.: Chan. 43. D = “50,00 35.00 60.00 
N 10.00 10.00 15.00 25.00 40.00 60.00 | KULE, 250w-D, 730ke LONGVIEW, 20,399 pop.; 6,300 homes; 
(No rates available) 98.7% radio; 6,218 radio homes; 
BREMERTON, 27,678 pop.; 9,187 homes; | . ee es ee Ses Se ae 
98.9% radio; 9,086 radio homes; EVERETT, 33,849 poe 11,137 homes; KWLK, 250w, 14090kc, MBS, Grant, Con- 
Kitsap Co.; TV alloc.: Chans, 44, 50. 97.7% radio; 11,467 radio homes; lan, BMB 
Snohomish Co.; TV alloc.: Chans, 22, D 5.25 5.25 10.50 14.00 21.00 35.00 
KBRO, 250w, 1490ke 28 N 7.50 7.50 14.25 19.00 30.00 50.00 
D 675 6.75 11.25 18.00 27.00 45.00 | KRKO, Ikw, 1380ke, Don Lee, Mc- | MOSES LAKE, 2,679 pop.; Grant Co 
N 6.75 6.75 11.25 18.00 27.00 45.00 Gillvra KSEM, 250w, 1459kc, KBS. Cooke 
CENTRALIA, 8,657 pop.: Lewis Co.: D 5.50 5.50 8.40 14.00 21.00 35.00 D 4.50 6.75 12.00 18.00 
TV alloc.: Chan.17. ; "| N 7.00 7.c0 10.00 20.00 30.00 50.00 | N 4.50 6.75 12.00. 18.00 


MOUNT VERNON, 5,230 pop.; Skagit 
pop.; Grant Co. 
Sales, O'Connell, Keating Co.: TV alloc.: Chan. 37. KBRC, 500w, 1430kc, Moore, Conlan 
D 4.75 4.75 7.00 12.00 18.00 30.00 


KELA, l1kw, 1470kc, Western Radio GRAND COULEE, 2,741 


N 7.50 7.59 15.00 20.00 30.00 50.00 KFDR, 250w, 1400k 


00 20.00 30. 10 . N 5.50 5.50 8.50 14.00 21.00 35.00 
N 7.50 7.50 15.00 20.00 30.00 50.06 270 3.75 5.75 5 ; : _ 

5 7 D 2.70 3.75 9.75 10.00 15.00 OLYMPIA, 15,819 pop.: 5,525 homes: 
ee N 2.70 3.75 5.75 10.00 15.00 





98.4% radio; 5,437 radio homes; 
Thurston Co.; TV alloc.: Chan. 60. 


Note: All rates one-time. Population, HOQUIAM, 11,123 pop.; 3,710 homes; KGY, 250w, 1240kc, MBS. Grant. Con- 


home and radio home figures given for 96.4% radio; 3,576 radio homes; 














lan 
cities over 10,000. Sources: See fore- Grays Harbor Co.; TV alloc.: Chan D 5.25 5.25 10.50 14.00 21.00 35.00 
word. 52. N 7.50 7.50 15.00 20.00 30.00 50.00 
(Continued on page 206) 
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Coverage Naps 


DATAMAPS 


Individual Design 
based on 
Your Station's Needs 


DATAMAPS 


Time-Proven 
Time- Savers 
Time-Sellers 


DATAMAPS 


1952 Data 
32 Coordinated Items 
Yours to Copyright 


DATAMAPS 


Over 600 Produced 


Write for Samples 
and “Package” Prices 


DATAMAPS 
by 
Walter P. Burn 


17 Washington Street 
Middlebury, Vermont 


Telephone 593 
Compiler of 
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WASHINGTON 


SPOT RATE FINDER 


(Continued from page 205) 


TV 
*35. 


OMAK, 
alloc 


3,791 pop.; Okanogan Co.; 
(Omak-Okanogan): Chan. 


KOMW, 
Radio 
Sales 


SB 1M 5M 
D 9.60 


lkw-D, 680kce, West Coast 
Sales, Keating, Western Radio 


30M 
42.00 


lHr 
66.00 


15M 
24.00 


PASCO, 10,228 pop.; 3,251 homes; 95.7% 
radio; 3,111 radio homes; Franklin 
Co.; TV alloc.: Chan. 19. (also see 
Kennewick-Richland-Pasco. ) 

KPKW, ABC, 
Griffith 

D 5.00 

N 6.75 


250w, 1340kc, Keating, 


47.50 
54.00 


6.00 
8.00 


10.00 
13.00 


17.50 
21.00 


28.50 
33.00 


3,741 
radio 
Chan. 


PORT 
homes; 
homes; 
16. 


ANGELES, 
97.3% 
Clallam Co.; 


11,233 
radio; 
TV 


pop.; 
3,640 
alloc.: 


KONP, 


D 3.00 
N_ 3.00 


1450ke, 


6.00 
6.00 


Keating, Conlan 


10.00 18.00 39.00 
10.00 18.00 30.00 


250w, 


4.00 
4.00 


PULLMAN, 
98.9% radio; 
Whitman Co.; 


12,022 pop.; 
2,692 
TV al ine. 


2,722 homes; 
adio homes; 
: Chans. *10, 


150ke 
8.00 


KBKH, 
D = 2.40 


lkw-D, 


3.60 16.00 20.00 35.00 


3,364 homes; 
radio homes; 


PUYALLUP, 
98.1% radio; 
Pierce Co. 


10,010 pop.; 
3,300 


1450ke 


5 7.50 
5 


KPUY, 100w, 


10.00 
10.00 


18.00 25.00 


4. 
4 18.00 25.00 


7.50 


4) 


RAYMOND, 4,110 pop.; Pacific Co. 


1340kc, Pearson 


5.00 9.00 15.00 25.00 
6.00 10.00 18.00 30.00 


KAPA, 250w, 


D 4.00 4.00 
N 5.00 5.00 


RENTON, 16,039 pop.; 
98.2% radio; 4,789 
King Co. 


4,877 homes; 
radio homes; 


KXRN, 250w, 1230kce 


D 7.20 15.00 20.00 30.00 50.00 
N 7.20 15.00 20.00 30.00 50.00 


Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 





| KIRO, 50kw, 


| KJR, 5kw, 


D 





RICHLAND, 21,809 pop.; 5,659 homes; 
98.0% Radio; 5,546 radio homes; Ben- 
ton Co.; TV alloc.: Chan. 31 (also see 
Kennewick-Richland-Pasco.) 


KALE, lkw, 960kc, O’Connell, Hall 
SB IM 5M 15M 30M 1Hr 


D 9.50 15.00 18.00 26.00 36.00 60.00 
N 12.00 15.00 24.00 30.00 48.00 70.00 


KALE-FM, Chan. 280, 103.9mc, 58kw 


SEATTLE, 467,591 pop.; 154,511 homes; 
97.4% radio; 150,493 radio homes; 
King Co.: TV alioc.: Chans. 4, 5 
(KING-TV), 7, *9, 20, 26. 


4 AM affiliates, average 1-time rates 


D 21.37 30.25 36.37 60.75 91.12 151.87 

N 46.25 62.00 70.75 121.50 182.25 303.75 

5 AM non-affiliates, average 1-time 
rates 

D 10.50 13.62 20.25 30.16 45.74 77.90 

N 15.17 18.50 27.00 37.45 56.17 93.62 

KING, 50kw, 1090kc, Blair, Ward, 
Hooper 

D 15.00 22.50 30.00 60.00 90.00 150.00 

N 15.00 22.50 30.00 60.00 90.00 150.00 

KING-FM, Chan. 251, 98.1mc, 15kw, 
Blair, Bonus 

KING-TV, Chan. 5, 9.79kw-aur.; 18.9kw- 
vis.; ABC NBC, CBS, DuMont, 
Blair-TV 

D 25.00 55.00 70.00 110.00 165.00 275.00 


N 40.00 110.00 140.00 220.00 330.00 550.00 


710kc, CBS, Free & Peters 
D 30.00 41.00 50.00 75.00 112.50 187.50 
N 65.00 78.00 92.00 150.00 225.00 375.00 


KIRO-FM, Chan. 264, 100.7mc, 5.7kw, 
Free & Peters, Bonus 

KISW (FM), 260, 99.9mc, 2.1kw 

D_ 5.25 18.75 27.00 45.00 

N 5.25 18.75 27.00 45.00 


ABC, Avery-Knodel, 


Chan. 
7.50 
7.50 
950ke, 
BMB 

D 18.00 25.00 35.00 56.00 84.00 140.00 
N 35.00 60.00 70.00 112.00 168.00 280.00 
KOL, 5kw, 1300kc, Forjoe, BMB 

D 10.00 10.00 16.00 24.00 36.00 60.00 
N 18.00 18.00 26.00 40.00 60.00 100.C0 
KOMO, 50kw, 1000kc, NBC, Petry, 
Pulse, BMB 

D 25.00 35.00 37.50 72.00 108.00 180.00 
N_ 60.00 70.00 75.00 144.00 216.00 360.00 


KOMO-FM, Chan. 225, 98.9mc, 14.4kw, 
Petry, Bonus all broadcasting hours 


KRSC, lkw, 1150kce, Tracy-Moore 

D 10.00 12.00 20.00 32.00 48.00 80.00 
N 12.50 15.00 25.00 40.00 60.00 100.00 
KTW, lkw, 1250kc 

D 9.80 14.70 24.50 
N 9.80 14.70 24.50 


KVI, 5kw, 570kc, MBS, Don Lee, Hol- 
ingbery, BMB 

D 12.50 20.00 23.00 40.00 60.00 100.C0 

N 25.00 40.00 46.00 80.00 120.00 200.00 


KXA, 1kw-D, 770ke 
7.00 10.00 15.00 25.00 40.00 75.00 


SPOKANE, 161,721 pop.; 53,009 homes; 


97.6% radio; 51,737 radio homes; 
Spokane Co.; TV alloc.; Chans. 2. 4 
(KXLY-TV grant), 6 (KHQ-TV 
grant), *7. 


3 AM affiliates, average 1-time rates 


SB IM 5M 15M 30M 1Hr 
|} D 14.50 19.75 24.33 43.33 64.67 108.33 
N 29.00 39.50 48.67 86.33 128.67 216.67 
2 AM non-affiliates, average 1-time 
rates 
D 5.00 7.50 11.00 15.00 
N_ 7.50 10.75 16.00 23.50 
KGA, 50kw, 1510kc, ABC, Petry 
D 12.50 17.50 25.00 48.00 72.00 120.00 
N 25.00 35.00 50.00 96.00 144.00 240.00 


KHQ, 5kw, 590kc, NBC, Katz, BMB 


D 18.50 22.00 30.00 48.00 72.00 120.00 
N_ 37.00 44.00 60.00 96.00 144.00 240.00 


KNEwW, 790ke, MBS, Weed, Hooper 


D = 12.50 18.00 34.00 50.00 85.00 
N_ 25.00 36.00 68.00 100.00 170.00 


5kw, 


KREM, lkw, 970kc, Forjoe, Barrometer, 
ARBI 


D 6.00 9.00 12.00 15.00 

N 9.00 13.50 18.00 27.00 

KSPO, 250w, 1230ke 

D 4.00 6.00 10.00 15.00 25.00 40.00 
N 6.00 8.00 14.00 20.00 30.00 45.00 
KXLY, 5kw, 920kc, CBS, Walker 


(No rates available) 


SUNNYSIDE, 4,194 pop.; Yakima Co. 
KREW, 250w, 1230kc, Forjoe 


D~ 4.00 6.00 8.00 15.00 

N_ 4.00 6.00 8.00 15.00 

TACOMA, 143,673 pop.; 48,116 homes; 
98.1% radio; 47,201 radio homes; 
Pierce Co.; TV alloc.: Chans. 11, 13, 
*56, 62. 

2 AM non-affiliates, average 1-time 
rates 

D 8.10 8.10 14.20 24.00 36.00 60.00 

N 13.50 13.50 24.00 40.00 60.00 100.00 


KMO, 5kw, 1360kc, Branham, Keating, 


| N_ 15.00 
| KTAC, lkw, 850kc, McGillvra 


| 
| 
| 


Conlan 


D 9.00 9.00 14.40 24.00 36.00 60.00 


15.00 24.00 40.00 60.00 100.00 


7.20 7.20 14.00 24.00 36.00 60.00 


| D 
| N_ 12.00 12.00 24.00 40.00 60.00 100.00 


KTNT (FM), Chan. 247, 97.3mc, 10kw 
(See Transit Radio FM, listing for 
rates) 


VANCOUVER, 41,664 pop.: 2.634 
homes; 98.1% radio; 12,394 adio 
homes; Clark Co. 

KVAN, lkw, 910kc, Keating, O’Connej 

SB 1M 5M 15M 30M 1 Hr 

D 5.00 6.00. 12.00 24.00 36.00 40.09 

N 6.25 7.50 15.00 30.00 45.00 75.0 

WALLA WALLA, 24,102 _Pop.; 7,227 
homes; 97.6% radio; 7,054 radio 
homes; re Walla Co.; TV alloc: 


Chans. 5, 8, *2 


2 AM affiliates, average 1-time raies 


D 7.50 7.00 11.10 14.20 28.80 48.09 

N 10.00 9.00 16.00 28.00 42.00 70.09 

KTEL, 250w, 1490kc, ABC, Grant, Con- 
lan 

D 5.00 7.20 14.40 21.60 36.00 

N 6.00 12.00 24.00 36.00 60.00 

KUJ, 5kw, 1420kc, MBS, Weed, Moore, 
BMB 

D 7.50 9.00 15.00 24.00 36.00 60.00 

N 10.00 12.00 20.00 32.00 48.00 80.00 

WENATCHEE, 13,072 pop.; 4,488 homes: 
97.3% radio: 4,367 radio hon nes; 
Chelan Co.; TV alloc.: Chans. *45, 55. 


2 AM affiliates, 


D 10.00 9.00 
N 12.00 11.50 


average 1-time rates 


11.50 19.00 30.50 47.50 
15.50 26.50 40.00 65.00 


| KPQ, 5kw, 560kc, ABC, Meeker, ARBI 


D 10.00 12.00 15.00 25.00 40.00 60.00 

N 12.00 15.00 20.00 35.00 50.00 80.00 

KWNW, 250w, 1340kc, MBS, Don Lee, 
McGillvra, Moore 


D 6.00 8.00 
N 8.00 11.00 


13.00 21.00 
18.00 30.00 


35.00 
50.00 


YAKIMA, 38,486 pop.; 
97.4% radio; 12,363 
ca Co.; TV alloc.: 


12,693 homes; 
radio homes; 
Chans, 23, 29, 


3 AM affiliates, average 1-time rates 


|} D 8.00 8.67 13.17 21.73 31.60 52.67 
| N 10.17 10.83 17.67 29.00 45.33 70.00 


KIMA, lkw-D, 500w-N, 


Weed, Hooper 


| D- 8.00 10.00 12.50 20.00 30.00 


1460kce, 
» 9.00 11.00 15.00 25.00 40.00 
| 
| 
| 


CBS, 


50.00 
60.00 


| KIT, 5Skw-D, i1kw-N , 1280kc, ABC, 


NBC, Branham, Keating 


| D 9.00 9.00 12.00 19.20 
N 12.00 12.00 20.00 32.00 


KYAK, 250w, 1400 kc, MBS 


| D 7.00 7.00 15.00 26.00 
'N 9.50 9.50 18.00 30.00 


28.80 
48.00 


48.00 
80.00 


36.00 
48.00 
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D 36.00 
0 60.00 
Moore, 


D 60.00 
D0 80.00 


homes; 
homes; 
*45, 55. 


rates 


) 47.50 
) 65.00 


, ARBI 


) 60.00 
2 80.00 


Lee, 


) 35.00 
) 50.00 
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homes; 
23, 29, 


rates 


) 52.67 
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) 50.00 
) 60.00 
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) 48.00 
) 80.00 
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1949 Mfc 
1950 1950 1951 1949 Taxable 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1950 Mfg. Em- Payrol 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment 1st Qtr. 
SEY « noneenendvowmias 6,584 6,209 6.0 6,584 2,076 2,039 98.2 1,507 9,617 $14,873 2,518 23 $ 14,000 
EY saicse waka ae seek 10,878 8,365 30.0 5,617 5,261 3,460 3,391 98.0 2,174 4,676 2,611,: 3,462 56 29,000 
re re 51,370 12,053 326.2 37,618 13,752 14,258 13,930 97.7 2,748 49,234 8,560,126 14,295 8,419 8,339,000 
| Re eer 39,301 34,412 14.2 15,762 23,539 12,482 12,220 97.9 9,027 5 15,588,722 14,101 1,007 668,000 
DL é:cnn desea es.en'ee 26,396 21,848 20.8 11,233 15,163 8,264 8,024 97.1 5,406 ,252 2,664,949 8,613 3,027 2,593,000 
|| RES AO er ee 85,307 49,852 71.1 47,077 38,230 25,911 25,471 98.3 13,235 03° 8,464,204 29,034 6,650 5,217,000 
RNID! keh dicentib sane done 4,860 5,549 -12.4 2,979 1,881 1,606 1,559 97.1 1,427 4.525 6,094,166 1,918 101 105,000 
EE, pthc esd era wlace eine 53,369 40,155 32.9 27,684 25,685 16,137 15,814 98.0 10,329 4,723 2,827,129 18,130 8,484 6,577,000 
SE Sc crncasoadases 10,817 8,651 25.0 10,817 3,268 3,216 98.4 2,202 5.494 12,367,934 2,338 14 4,000 
Ser 4,096 4,701 —12.9 4,096 1,198 1,142 95.3 990 1,377 1,066,056 744 98 39,000 
oo SS rere 13,563 6,307 115.0 10,228 3,335 4,201 4,037 96.1 1,548 22,061 4,765,231 7,168 107 92,000 
DS os ary 6 eh anes 3,204 3,383 —5.3 3,204 1,024 1,008 98.4 880 3,725 5,369,761 1 275 44 34,000 
SN Bix rial kia W-aiere area 24,346 14,668 66.0 10,009 14,337 6,959 6,750 97.0 3,916 17,869 9,001,077 6,826 52 27,000 
Grags Harbor ........ 53,644 53,166 0.9 30.776 22,868 17,420 16,880 96.9 13,918 64,570 3,080,212 17,092 8.068 5,949,006 
eae 11,079 6,098 81.7 11,079 3,329 97.9 1,652 5,703 2,826,654 3,649 69 20,000 
DE sc.acecenane-ens 11,618 8,918 30.3 6,888 4,730 3,257 97.0 2,092 7,913 24,é 2,995 718 580,000 
EE whssanaes 6.c:04.e0e0w 732,992 504,980 45.2 636,623 96,369 230,828 97.7 150,794 849,437 227,476 63,997 52,028,000 
TS inter 0a Scene eik18 waco 75,724 44,387 70.6 30,708 45,016 22,904 98.7 12,731 65,949 22,459 797 614,000 
I ed oon cor eins or te ca isa a 22,235 20,230 9.9 8,430 13,805 6,549 97.5 4,964 25,418 7,162 403 264,000 
EE 6520206500 5-000 12,049 11,357 6.1 12,049 3,655 96.7 9,748 5 583 0: 24 3,975 809 481,000 
BONE oot caw 4-0.0s:6hio-4e cer 43,755 41,393 5.7 14,296 29,459 13,448 97.7 46,529 7,887,962 14,539 2,328 1,213,000 
I, in 650 pte sonss ts Heh a sat 10,970 11,361 —3.4 10,970 3,359 98.2 14,738 20,310,378 4,085 328 155,000 
LS dale eritewnss6e-einnaes 15,022 11,603 29.5 5,045 9,977 4,692 97.2 12,467 640,121 4,949 1,981 1,659,000 
SI, 56:6. b:cndtn 0 506 29,131 24,546 18.7 6,397 22,734 8,400 96.6 20,164 13,896,597 9,217 950 734,000 
ES tached a dre aike amuses 16,558 15,928 4.0 4,110 12,448 5,358 97.2 15,476 1,262,143 4,974 1,868 966,000 
Pend Oreille .......0:. 7,413 7,156 3.6 7,413 2,180 96.6 4,594 990,359 ,26 35 255.000 
Rr er 275,876 182,081 51.5 183,198 92,678 77,514 98.1 49, 690 239,944 11,861,438 a 16,581 13,433,000 
ee 3,245 3,157 2.8 3,245 1,150 97.1 855 2,177 721,468 1,060 120 83,000 
EY fed ak vnuucaeaa key 43,273 37,650 14.9 15,448 27,825 13,043 98.1 9,659 46,101 11,207,037 15,120 2,500 1,970,000 
re 4,788 4,633 3.3 4,788 1,470 97.1 1,134 1,969 439,588 1,441 197 119,000 
eee 111,580 88,754 25.7 47,882 63,698 35,153 98.0 24,388 103,507 11,218,642 36,022 7,319 5,834, 000 
BOOMBMG .osc00. 221,561 164,652 34.6 183,289 38,272 67,442 97.7 44,715 243,853 16,176,168 67,401 11,977 d 
| ee 18,580 19,275 —3.6 3,033 15,547 5,285 96.6 4,240 12,476 5,148,871 4,970 635 
RS nee a 44,884 37,285 20.4 18,544 26,340 14,205 98.2 10,324 45,341 3,867,590 10,453 4,278 3,044,000 
Wahkiakum ........ 3,835 4,286 10.5 3,835 1,150 98.2 1,012 1,810 1,173,523 1,120 409 172,000 
TOMER WHOMEE ccccccccves 40,135 30,547 31.4 27,276 12,859 11,568 97.7 7,319 50,142 17,767,632 11,987 877 605,000 
eee 66,733 60,355 10.6 34,112 32,621 20,910 98.3 16,660 70,632 15,341,909 21,695 3,259 2,491,000 
INE, <5 ia. Gvncore- 5.0m biare 32,469 27,221 19.3 15,079 17,390 9,169 9,041 98.6 7,138 32,988 31,317,868 9,447 129 71,000 
DE £es0css4bhaiens 135,723 99,019 37.1 63,825 71,898 40,182 39,218 97.6 24,046 135,765 54,898,839 41,972 3,187 2,266,000 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed, 
WEST VIRGINIA WPDX, 1lkw-D, 750kce FAIRMONT, 29,346 pop.; 8,877 homes; 
D 6.00 7.50 12.00 25.00 45.00 75.00 ao. ona © ry. ee tae 
WNLE 0.5 é Dee é oo. 
WPDX-FM, Chan. 236, 95.1mc, 2kw 
SPOT RATE FINDER (Rates upon request) 2 AM affiliates, average 1-time rates 
BECKLEY, 19,397 pop.; 5,581 homes; CLARKSBURG, 32,014 pop.; 9,871 > x 05 Sreen- St “ zy 5 20 
93.8% radio: 5,235 radio homes: homes; 060% radio: 04% adic | “S85 SAMNELAS, 1405 pop.; Green ee SS Oe le 
Raleigh Co.; TV alloc.: Chans, 6. 21. homes; Harrison Co.; TV alloc.: brier Co. D 6.75 7.50 14.50 27.00 42.00 67.50 
WJLS. 1kw-D. 500w-N, 560kc, Weed, Chans. 12, 22. WERL. 250w. 1450ke N 10.50 12.00 22.50 42.50 62.50 110.00 
Conlan, BMB » ew, 2m 
(CP) 
I I M M I i S, avere -ti ates » 2 
- ond el a a a aah fo 2 AM affiliates, average 1-time rates WMMN, 5kw 920ke, CBS, Katz, BMB 
N _ 12.00 12.00 20.00 40.00 60.00 100.00 SB 1M 5M 15M 30M 1Hr | ELKINS, 9.121 pop.; Randolph Co.; TV | NX 18.00 13:00 30.00 80:00 90.00 150-00 
WJLS-FM, Chan. 258, 99.5mc, 34kw, | p 348 3.98 6.95 13.90 20.85 32.25 alloc.: Chan. 40. 00 30. 00 90. 
— “Re A - 29° 5 IVVW, 250w, 9 , MBS, ‘on- 
p 250350 5.00 10.00 15.00 25.00 | N 513 5.63 10.75 21.50 32.25 53.75  WDNE, 250w, 1240kc, MBS, Keller, “jy, ¥’ 0W: 1490kc, MBS, ABC, Con 
N_ 5.00 5.00 10.00 20.00 30.00 50.00 BMB D 450 6.00 11.00 18.00 30.00 ‘ 
WWNR, 1kw-D, 500w-N, 620kc, MBS, WELK. 250w, 1400kc, NBC, Branham N 6.00 9.00 15.00 25:00 45.00 70.00 
Walker 5.00 6.00 10.00 20.00 30.00 45.00 ‘ ‘ 
D 6.00 1300 14.80 24.80 45.00 Bey N_ 7.00 8.00 15.00 30.00 45.00 75.00 SB IM 5M 15M 30M 1Hr WJPB (FM), Chan. 222, 92.3mc, 10kw, 
N 8. J ‘ J J J | WHAR, 250w, 1340kc, MBS, ABC re onus 
BLUEFIELD, 21,506 pop.: 5,803 homes; | D 1.95 1.95 3.90 7.80 11.70 19.50 | D 455 5.45 8.50 17.00 25.50 52.50 ere ii 
94.5% radio: 5.484 radio homes: Mer- | N 3.25 3.25 6.50 13.00 19.50 32.50 | N 6.40 7.70 12.00 24.00 36.00 50.00 (Continued on page 208) 
cer Co.; TV alloc.: Chan. 41. oo ae ed get 
2 AM afitetie, 4 average 1-time rates 
D 5.25 5.75 11.50 23.00 34.50 57.50 a, 
N 7.25 8.00 16.00 32.00 48.00 80.00 
ies j}] Weirton BROADCASTING 27 TELECASTING 
bad 
WHIS, 5kw, 1440kc, NBC, Katz RY 
D 7:50 7.50 15.00 30.00 45.00 75.00 / MARKETBOOK MAP 
N_ 10.00 10.00 20.00 40.00 60.00 100.00 of 
WKOY. 250w. 1240kc. MBS & 
D 3.00 4.00 8.00 16.00 24.00 40.00 Wheeling WEST VIRGINIA 
N 4.50 6.00 12.00 24.00 36.00 60.00 3 
CHARLESTON, 73,501 pop.; 22,289 MoundsvilleR¥) % 
homes; 94.9% radio; 21,152 radio < 
homes; Kanawha Co.; TV _ alloc.: — 
* Qa NONGALIA 
Chans. 8, *43, 49. WETZEL _$ Morgantown (LD) aati 
Se. a — MARION: 1 
4 AM affiliates, average 1-time rates hy urn >. S>\- eae Martinabure 
D 10.68 10.86 16.50 34.75 51.25 80.00 Le s ~ Saat BERKEL 
N 12.97 13.22 23.70 46.90 70.98 117.88 ~ oon - 6 ARRON] TAvLOR — 
—s ae cian wesc ee (3X1 Clarksburg 
wcaw, 250w, 1400kc wooo A RITCHIE . {onseo “| tucker (Grant 
D 4.00 4.00 10.00 20.00 30.00 50.00 Weston (7) 7 
N 6.00 6.00 15.00 30.00 45.00 75.00 _ By to 
WCHS, 5kw, 580kc, CBS, Branham, (3 > mer Ses 
Hooper, BMB ACKSON 'UPSHUR : 
D 16.70 16.70 27.00 54.00 80.00 120.00 
N 19.38 19.38 36.30 72.60 108.90 181.50 _— " tied 
WGKV, 250w, 1490kc, NBC, Meeker, saan’ 
Hooper PUTNAM 
D 8.00 8.00 12.00 30.00 40.00 60.00 B Joaset c= WEBSTER 
N 11.50 11.50 21.50 40.00 60.00 100.00 N2@ Hunting od 
WGKV-FM, Chan. 253, 98.5mc, 5kw, Doce jaan 
Bonus KANAWHA aa > f Soemione 
WKNA, 5kw-D, lkw-N, 950kc, ABC, £ 
Weed, BMB eo 15.00 a (1) Montgomery \ {3} Location of City and number of 
R 88 35 88 8 85 ee LL wreath Gee gterimeteames ee 
a ‘9 " rs - C nen lumber o roadcasting Stations 
VERA FM, (Chan. 248, 97.5mc, 3kw, i. ‘ A. Number of Telecasting Stations 
2 ec! ey(2k0 
WIP, _20w, 1240kc, MBS, Forjoe, 1D Williamson miei V aensbageto ff ® cw of Miles 
9.00 9.00 12.00 25.00 40.00 65.00 MateereMnco Pineville Ks isrcns 50 
N 9.00 9.00 12.00 25.00 40.00 65.00 atowain WYOMING $/ monroe 7. 10 
_—— MERCER 
Note: All rates one-time. Population, Welch (2) Princeton (7) MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
home and radio home figures given for McDOWEL! (3) Bluefield © 1952, Broadcasting Publications, Inc. 
cities over 10,000. Sources: See fore- 
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WEST VIRGINIA 
SPOT RATE FINDER 
(Continued from page 207) 


HINTON, 5,780 pop.; Summers Co.; TV 
alloc.: Chan. 31. 


HUNTINGTON, 86,353 pop.; 25,599 
homes; 93.5% radio; 23,935 radio 
homes; Cabell, Wayne Cos.; TV 
alloc.: Chans. 3 (WSAZ-TV, now 


Chan. 5), 13, *53. 


2 AM affiliates, average 1-time rates 
SB IM 5M 15M 360M 1dr 

D 7.00 7.50 1449 24.75 40.88 68.13 

N 10.45 11.25 23.82 44.75 65.40 111.87 

WHTN, ikw-D, 800kc, Conlan 

D 5.00 7.00 12.00 18.00 30.00 50.00 

WHTN-FM, Chan. 263, 100.5mc, 53kw, 
Bonus 

WPLH, 250w, 1450kc, MBS, Conlan, 
BMB 

D 4.00 5.00 10.00 15.00 20.00 50.00 

N 6.40 8.00 16.00 32.00 48.00 £0.00 

WPLH-FM, Chan. 273, 102.5me, 4lkw, 
Walker, Bonus 

WSAZ, 5kw-D, Ilkw-N, 930ke, ABC, 
Katz, Hooper, BMB 

D 10.00 10.00 18.98 34.50 51.75 86.25 

N 14.50 14.50 31.63 57.50 82.80 143.75 


WSAZ-TV, Chan. 5, 8.4kw-aur.; 16.8kw- 


vis.; ABC, CBS, NBC, DuMont, Katz 
D 36.00 36.00 45.00 72.00 108.00 180.00 
N_ 72.00 72.00 90.00 144.00 216.C0 350.00 
LOGAN, 5,079 pop.; Logan Co.; TV 
alloc.: Chan. 23. 
2 AM non-affiliates, average 1-time 
rates 
D 8.00 8.00 14.80 26.00 40.50 68.09 
N 8.00 8.00 14.80 26.00 40.50 68.C0 
WLOG, 250w, 1230kce 
D 6.00 6.00 9.60 12.00 21.00 36.00 
N 6.09 6.00 9.60 12.00 21.00 36.00 
WLOG-FM, Chan. 277, 103.3mc, lkw, 
Bonus 
WVOW. Skw-D, ikw-N, 1290kce. KBS, 
McGillvra 
D 10.00 10.00 20.00 40.00 60.00 100.00 
N 10.00 10.00 20.00 40.C0 60.00 100.00 
WVOW-FM, Chan. 222, 92.3mc, 22kw, 
Bonus 
MARTINSBURG, 15,621 pop.;: 4,806 
homes; 94.6%, radio; 4,546 radio 
homes; Berkeley Co.; TV _ alloc.: 
Chan. 58. 
WEPM, 250w, 1340ke, McGillvra, BMB 
D 4.50 6.00 9.00 18.00 27.00 45.00 
N 6.00 9.00 15.00 30.00 45.00 75.00 
WEPM-FM, Chan. 232, 94.3mc, 0.88kw, 
McGillvra, Bonus 
MATEWAN, 989 pop.; Mingo Co. 
WHJC, 1lkw-D, 1360kc 
D 3.00 4.50 9.75 18.00 33.75 60.00 
MONTGOMERY, 3,484 pop.; Fayette, 


Kanawha Cos. 


WMON, 250w, 1340kc, MBS, Conlan 


D 5.00 6.00 8.00 15.00 24.00 40.00 
N 6.00 7.50 10.00 20.00 35.00 60.00 
MOOREFIELD, 1,405 pop.; Hardy Co. 
WEGG, 1lkw-D, 790ke 
(CP) 
MORGANTOWN, 25,525 pop.; 6,781 
homes; 95.7% radio; 6,489 radio 
homes; Monongalia Co., TV _ alloc.: 
Chan, *24. 
WAJR, 250w, 1230kc, MBS, SAMS 
D 5.35 7.50 10.00 20.00 30.00 50.00 
N 6.50 9.00 14.00 28.00 42.00 60.00 
WAJR-FM, Chan. 257, 99.3mc, lkw, 
Bonus 
Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


MARKET INDICATORS FOR WEST VIRGINIA 


CLASSIFICATIONS 


(1) Old urban definition of Census Bureau. 


Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” 


FIGURES YR. 


ce TOES Ee 2,005,552 7°50 
Ucnen Fopuiation ........:.:. 694,487 750 
Rural Population ..........5:. 1,311,065 °50 
UM PRMD oooh dol ol dace sp overee. 518,771 750 
Pereentage Hadie ............. 92.0% 750 
oe eee 464,853 750 
Retai! Sales $1,289,352,000 751 
PS eee 490,211 751 
INNINEIE) 0 5.35: ocsady-gualarte, aiaee ichare eis 370,600 7°52 
New ‘Construction ............. $ 175,000,000 °47 
a er $ 764,629,479 °’49 
Internal Revenue Collections... $ 245,798,548 751 


FIGURES YR. 
1,901,974 ‘40 

(1) 534,292 °40 
(1) 1,367,682 40 
444,815 “10 


75.1% 10 
326,347 “40 
$1,281,291,000 ‘48 " 


482,275 750 
211,900 °45 


$ 121,300,000 °40 
$ 608,363,452 °44 


$ 203,917,245 750 


Further reproduction 


unlicensed. For other sources see foreword. 
MOUNDSVILLE, 14,772 pop.; 3,969 WELCH, 6,603 pop.; McDowell Co.; TV 
homes; 93.0% radio; 3,691 radio alloc.: Chan. 25. 
homes; Marshall Co. 
WMOD, 1ikw-D, 1470ke WBRW, 250w, 1340kc, MBS, KBS 
SB 1M 5M 15M 30M 128 SB 1M 5M 15M 30M s1Hr 
D 4.50 6.00 10.50 15.00 30.00 45.00 | D 3.75 7.50 18.00 27.00 45.00 
N 6.00 12.75 28.50 42.75 67.50 
f UL, 4,51 .. Fayett oo. ‘ 
A eee Ree ew: Repeal Se WELC, 1kw-D, 1150ke, McGillvra 
WOAY, 5kw-D, 860kc, BMB . 
D 6.00 6.00 12.00 24.00 36.00 60.00 D 3.44 469 9.38 15.63 30.00 45.00 
WOAY-FM, Chan. 231, 94.lmc, 20kw, 
Bonus (60% of AM rates after AM WESTON, 8,945 pop.; Lewis Co.: TV 
sign-off) alloc.: Chan. 32. 
PARKERSBURG, 29,684 pop.; 9,564 WHAW, 250w, 1450kc, MBS, KBS 
homes; 95.4% radio; 9,124 radio Cooke 
homes: Wood Co.; TV alloc.: Chan. 
15. D 7.50 22.50 30.00 40.00 60.00 
N 9.00 25.00 35.00 47.50 75.00 


2 AM affiliates, average 1-time rates 
D_ 5.00 
N 


6.00 10.00 20.00 20.00 45.00 
7.00 8.00 15.C0 39.00 45.00 75.00 
WCOM, 250w, 1230kc, ABC, McGillvra, 
BMB 
D 5.00 6.00 10.00 20.00 20.00 45.00 
N 7.00 8.00 15.00 30.00 45.00 75.00 
WPAR, 250w, 1450kc, CBS, Branham 
D 5.00 6.00 10.00 20.00 30.00 45.00 
N 7.00 8.00 15.00 30.00 45.00 75.00 
WPAR-FM, Chan. 293, 106.5mc, 9kw, 


Branham, Bonus 


PINEVILLE, 1,082 pop.; Wyoming Co. 
WwyoO, lkw-D, 970ke 
D 6.00 8.00 12.00 24.00 


36.00 60.00 


PRINCETON, 8,279 pop.; Mercer Co. 
WLOH, 250w, 1490kc, ABC 


D 4.55 5.20 10.00 20.00 30.00 50.00 
N 3.50 4.00 8.00 16.00 24.00 40.00 

| RONCEVERTE, 2,301 pop.; Greenbrier 
Co. 

WRON, 250w, 1400kc, NBC, McGillvra, 
BMB 

D 4.00 4.00 8.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 24.09 36.00 60.00 
WEIRTON, 24,005 pop.; 6,376 homes; 
97.7% radio; 6,229 radio homes; 


Brooke, Hancock Cos. 


WEIR, lkw, 1430kc, Walker 


D 4.90 6.00 14.00 28.00 42.00 
N 4.90 6.00 14.00 28.00 42.00 


70.00 
70.00 


WHEELING, 58, 


96.4% radio; 
Ohio Co.; TV 
asgmts.: 


2 AM affiliates, 


(Wheeling - 
Ohio, Chans. 7, 


891 pop.; 18,028 homes; 

17,379 radio homes; 
alloc.: Chan. *57. Other 
Steubenville, 
®. Si). 


average l1-time rates 


D 16.50 17.50 30.00 48.00 78.00 130.00 

N 30.00 31.25 57.00 92.00 150.00 250.00 

WHLL, 5kw-D, 1600ke 

D 7.50 9.00 12.00 17.70 31.75 53.00 

WKWK, 250w, 1400kc, ABC, Weed, 

BMB 

D 8.00 10.00 15.00 24.00 36.00 60.00 

N 10.00 12.50 24.00 40.00 60.00 100.00 
WKWK-FM, Chan. 247, 97.3mc, 16kw, 


Bonus 


WWVA, 50kw, 1 


D 25.00 25.00 
N 50.00 50.00 


WWVA-FM, 
Petry, Bonus 


WILLIAMSON, 


Chan. 


170kc, CBS, Petry, BMB 


45.00 72.00 120.00 200.00 
90.00 144.00 240.00 400.00 


254, 98.7mc, 30kw, 


8,624 pop.; Mingo Co.; 


TV alloc.: Chan. 17. 


WBTH, 250w, 1400kc, MBS, Grant 
D 5.00 5.00 12.00 24.00 36.00 60.00 
N 5.00 5.00 12.00 24.00 36.00 


BROADCASTING 


60.00 ff 
| BR 


® Telecasting 






uction 


1 Hr 


45.00 
67.50 


45.00 


us TY 


KBS 


60.00 
75.00 


1omes; 
1omes; 

Other 
‘nville, 


rates 


) 130.00 
) 250.00 


> 53.00 

Weed, 
9 60.00 
9 100.00 


16kw, 


y, BMB 


0 200.00 
0 400.00 


 30kw, 


go Co.; 


int 


10 60.00 
10 60.00 


sting 
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eeeeeeerene. 


QUICK FACTS about a Great Market... 


*% One of America’s richest markets is compressed in the 100 ad- 
joining counties of Eastern Ohio, Western Pennsylvania and West 
Virginia served by WWVA. It’s the rich, thriving Industrial 


Heart of America. with opportunity unlimited for alert advertisers: 


4 I ee ee ee ae os ee 5,115,800 
Ee ee a eee 1,408,800 
er er eee . .$3,944,723,000 

© PR I nce ene $1,057,119,000 

@ GENERAL MERCHANDISE ....... $ 528,248,000 

@ FURN., HOUSE.,RADIO........ $ 258,578,000 


@ DRUG SALES ............... $ 88,594,000 
e@ EFFECTIVE BUYING INCOME $5,930,497,000 


-and WWVA Radio Covers It! 


PTRTECCCECCCE CCC CCC CCC CCC CC LOLOL SSS 2 8 ot oe oe oo eee 


* This vast market area is served 24 hours a day by the friendly 
50,000 watts of WWVA. The balanced programming of WWVA 
has served the area for 25 years . . . attracting listeners, building 
sales with one station, one cost, one billing. A John Blair man can 


tell you more about the dynamic advertising force that is WWVA. 


PECTS CCC CSCS SSCL CST OS LESS SY 


A STORER STATION—CBS RADIO 
50,000 WATTS—WHEELING, WEST VIRGINIA 
Nationally Represented by JOHN BLAIR & CO. 









NATIONAL SALES OFFICES: New York 22, 485 Madison Ave. 
Chicago 1, 230 No. Michigan Ave. 


peseeeeeteeeselel | 


















1950 1940 


County 


19,745 
30,359 
33,173 
18,082 
26,904 


19,869 


Barbour 
Berkeley 
Boone 
Braxton 
Brooke 


Cabell 108,035 
Calhoun 10,259 
Clay 14,961 
Doddridge 9,026 
Fayette 82,443 
Gilmer 

Grant 


Greenbrier 
Hampshire 
Hancock 
Hardy 
Harrison 
Jackson 
Jefferson 
Kanawha 
Lewis 
Lincoln 
Logan 





239,629 
21,074 
22,466 
77,391 


22,886 
67,768 


McDowell 98,887 94,354 
Marion 71,521 68,683 
Marshall 36 40,189 





Mason 22,270 


par es,e 
Mercer 75,013 
Mineral 22,333 
Mingo 47,409 
Monongalia 60,797 
Monroe 13,123 
Morgan : 8,276 
Nicholas 27,696 
Ohio 71,672 
Pendleton 9,313 
Pleasants 6,369 
Pocahontas 12,480 


Preston 
Putnam 


31,399 
21,021 





Raleigh 96,273 
Randolph 30,558 
Ritchie 2 5 





1 ‘ 
18,408 
19,183 


Roane 
Summers 


20,409 





Taylor 18,422 19,919 
Tucker 10,600 
Tyler 10,535 
Upshur 19,242 
Wayne 38,696 
Webster 17,888 
Wetzel 20,154 
Wirt 5,119 6,475 
Wood 66,540 62.339 


Wyoming 37,540 29,774 


Note: For sources see foreword. 


Population Population 








1951 Retail Sales, 














1950 1950 
Percentage Urban Rural 
Increase Population Population 
0.6 2,531 17,214 
4.6 15,621 14,738 
16.2 33,173 
16.5 18,082 
§.5 13,642 13,262 
10.9 81,698 26,337 
17.6 10,259 
1.6 14,961 
17.4 9,026 
2.3 9,680 72,763 
19.1 
0.6 
2.0 2,643 
3.1 12,577 
8.9 24,343 10,045 
1.2 10,032 
2.9 37,385 47,911 
7.8 15,299 
2.5 3,035 14,149 
22.5 135,514 104,115 
5.4 8,954 22,129 
1.8 22,466 
14.2 15,294 62,097 
4.8 16,047 82,840 
4.1 32,587 38,934 
8.2 21,77 15,118 
5.7 4,596 18,941 
9.8 32,784 
0.5 8,912 
16.2 8,624 
18.6 29,843 
3.3 
5.3 
15.1 5,321 
2.0 61,566 
14.4 9,313 
4.8 6,369 
10.3 12,480 
3.2 31,399 
t4 1,391 19,630 
11.1 22,02: 
1.0 9, 
18.5 
11.4 2,587 
6.0 5,780 
7.5 7,365 
19.5 
16.1 694 
4.8 6,016 
8.8 11,164 
1.1 
9.8 5,978 
20.9 
6.6 46,512 
26.1 3,470 





WEST VIRGINIA MARKET DATA BY COUNTIES 


1950 
Homes 





2,412 
20,090 
2,420 
2,168 
9,859 
3,213 
9,188 


5,960 
18,926 
6,052 
10,942 






102 
.900 


Oe CO UNCON OT Co STOO OT TCO 
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copyright 1952 “Sales Management.” 











1951 
1950 Percentage 1940 Retail Sales 
Radio Homes Radio Radio Homes (S$ 000) 
4,563 88.9 6,382 
7,965 93.1 20,244 
6,972 90.2 16,542 
3,749 84.0 5,577 
6,968 95.9 12,671 
29,890 92.4 108,160 
2,099 85.7 2,005 
2,843 84.7 
2,132 88.4 
18,704 93.1 
2,081 86.0 
2,127 98.1 
oe 90.7 
2, 89.1 
i$ 97.7 
2, 86.1 
22,38 93.4 
3,58 89.3 2,502 
4,243 92.6 3,006 
60,266 93.6 37,521 215,926 
4,870 91.2 9,819 
4,116 82.0 5,653 
15,952 91.3 50,910 
20,719 92.9 59,672 
19,097 94.1 49,991 
9,426 93.0 15,007 
5,155 86.5 8,013 
17,544 92.7 53,025 
5,616 92.8 9,309 
9,596 87.7 32,815 
14,824 93.2 43,290 
2,911 89.2 3,901 
2,144 93.4 2,837 
5,632 86.2 10,904 
20,544 96.3 97,520 
1,851 87.3 2 
1,658 94.5 
2,733 88.1 
7,102 89.9 
4,668 88.7 
21,631 93.4 1 59.805 
6,819 91.1 15,630 
3,209 89.6 4,493 
3,867 86.5 6,058 
4,254 88.1 8,282 
4.671 91.9 8,344 
2,482 91.4 4,414 
2,769 90.0 3,972 
4.493 88.3 8,350 
7,038 87.0 7,137 
3,631 87.5 6,747 
5,021 89.3 9,983 
1,167 85.7 998 
18,473 94.6 53,482 
7,716 90.6 16.530 





Further reproduction 


unlicensed. 
























1949 
1949 1949 Median Fam. 1950 
Farm Income Automobiles Income Employed 
$ 1,421,263 3,448 $1,635 y 
4,197,037 7,411 2,621 : 
133,824 4,867 2,598 * 
1,3 360 2,001 1,378 3, 
422,591 5,162 3,412 9, 
1,266,188 23,838 2,894 38,97 
661,741 1,275 1,150 2, 
321,144 1,843 1,792 3, 
827,650 1,269 1,573 2, 
494,925 19,909 2,640 2, 
875,241 1,408 1,479 : 
3,468,618 1,527 1,272 y 
3,278,860 7,250 2,262 2,171 
3,088,607 2,361 1,497 3,956 
410,100 7,902 3,596 3,276 
5,965,177 1,623 9 3,322 
2,861,782 18,035 2,890 29,319 
2,103,114 2,224 1,391 4,628 
4,284,838 4,086 2,125 5,846 
1,352,943 47,468 3,281 82,184 
1,777,081 3,950 1,853 6,257 
846,139 2,097 ) 5,103 
202,242 10,280 3 
99,884 13,071 i 
936,95 15,939 5 
2,126,621 6,749 
3,113,441 3,741 
1,161,974 12,286 
1,187,082 4,730 
77,285 4,992 
1,559,224 11,919 
2,473,342 2,249 
1,019,619 2,090 
705,691 4,247 
1,600,496 15,679 
4,622,087 1,749 
379,174 1,568 
1,643,082 2,120 
1,907,165 5,695 
1,257,912 2,610 
680,707 14,826 
1,507,131 5,084 
1,240,696 2,526 
2,126,054 


764,583 
791,026 
383,741 
806,361 
.204,086 
.284,485 
236,478 


— 






873,131 
194,632 








WISCONSIN 





SPOT RATE FINDER 


ADAMS, 1,425 pop.; 
alloc.: Chan. *58. 
ANTIGO, 9,902 pop.; Langlade Co. 

WATK, 250w-D, 900kce 


Adams Co.; TV 


SB IM 5M 15M 30M t1Hr 

D 3.25 5.50 12.00 20.00 35.00 
APPLETON, 34,010 pop.; 9,951 homes; 
98.7% radio; 9,822 radio homes; 


Outagamie Co.; TV alloc.: Chan. 42. 


WHBY. 250w, 1230kc, MBS, Everett- 
McKinney 

D 5.75 5.75 13.00 22.00 35.00 60.00 
N 8.75 8.75 16.00 32.00 48.00 80.00 


ASHLAND, 10,640 pop.; 3,118 homes; 
96.9% radio; 3,021 radio homes; 


Ashland Co.; TV alloc.: Chan. 15. 
WATW, 250w, 1400kc, MBS, Walker, 
O’Connor 

D 3.00 4.50 9.00 18.00 27.00 45.00 
N 4.50 6.00 15.00 30.00 45.00 75.00 
Note: All rates one-time. Population, 


home and radio home figures given for 


BEAVER DAM, 11,867 pop.; 
homes; 98.2% radio; 3,560 


3,625 
radio 


homes; Dodge Co.; TV alloc.: Chan. 


37. 
WBEV, ikw-D, 1430ke 


SB IM 5M 15M 30M 1Hr 

n Fan 5..0 10.00 20.00 30.00 50.00 

BELOIT, 29,590 pop.; 8,949 homes; 
98.3% radio; 8,797 radio homes; 
Rock Co.; TV alloc.: Chan. 57. 

WBEL, 1lkw-D, 1380kce, Conlan 

D 6.00 6.00 10.00 20.00 36.00 60.C0 

WGEZ, 100w, 1490kc, MBS, Rambeau 

D 6.00 6.00 15.00 24.00 36.00 60.00 

N 6.00 6.00 15.00 24.00 36.00 60.00 

CHILTON, 2,367 pop.; Calumet Co.; TV 
alloc.: Chan, *24. 

EAU CLAIRE, 36,058 pop.; 10,674 
homes; 98.1% radio; 10,471 radio 
homes; Chippewa, Eau Claire Cos.; 
TV alloc.: Chans. 13, *19, 25. 

9 


2 AM affiliates, average 1-time rates 
D , 


on : res gi oe 4.03 2.80 7.05 13.83 27.00 49.00 
eee oe N 7.13 4.25 1238 26.25 50.00 90.00 
[teat ttt Ht ttt At 


Kenosha, 


New York + 


Chicago * 
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Los Angeles * 


-KENOS HA = 
WISCONSIN’S 4th LARGEST CITY 
Served Locally by ONE Radio Station 


WLI pP 


Wisconsin 


Over 200 Leading Local Merchants 
Use Our Media Year Around 
They Live Here, They Know! 


Represented by 


EVERETT-McKINNEY, Inc. 


San Francisco 


MARKET INDICATORS FOR WISCONSIN 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
PDD, soos als eh os BR ate 3,434,575 50 3,137,587 °40 
Urban Population ............ 1,987,888 7°50 (1) 1,679,144 °40 
Mural Peoulation: ........6..5. 1,446,687 7°50 (1) 1,458,443 °40 
NIN 2055500155 sa; 5, oye (das BUR aS 968,253 750 827,207 40 
PRPSCRENG TAGIO 26. .c6cc secs 97.7% 50 91.7% 740 
DUM EINOD cco is ia ese csse 963,883 7°50 743,078 ’40 
Retail Sales $3,600,738,000 °51 $3,231,155,000 °48 
DT re eras 1,246,136 751 1,201,188 750 
NONE 5 iodo asd ine oy 6510 Kis aoe 1,027,100 752 676,800 745 
New Construction $ 345,400,000 °47 $ 161,600,000 °40 
eS Or re $ 23,944,086 ’49 $ 277,747,000 40 

$ 962,300,915 °51 $ 758,371,637 750 


Internal Revenue Collections. .. 


(1) 


Note: 1951 Retail Sales, copyright 1952 ‘“‘Sales Management.” 
foreword. 


unlicensed. For other sources see 


WBIZ, 250w, 1400kc, MBS 


SB IM 5M 15M 30M t1Hr 
D 2.80 2.80 5.35 9.65 19.25 33.00 
N 4.25 4.25 8.25 17.50 30.00 60.00 


WEAU, 5kw, 790kc, NBC, Hollingbery, 
Bulmer & Johnson 
D 5.25 8.75 18.00 35.00 65.00 
N_ 10.00 16.50 35.00 70.00 120.00 
WEAU-FYM, Chan. 231, 94.1mc, 60kw 
WRFW, likw-D, 1050kc, Forjoe 
D 3.50 7.50 13.55 26.95 
N 4.90 10.35 18.45 37.10 
FOND du LAC, 29,936 pop.; 
homes; 98.7% radio; 8,664 
homes; Fond du Lac Co.; TV 


Chan. 54. 
KFIZ, 250w, 1450kc, MBS, Conlan 
D 10.00 20.00 30.00 


6.00 50.00 
N 7.90 14.00 28.00 42.00 70.00 
GREEN BAY, 52,735 pop.; 14,981 homes; 
98.3% radio; 14,726 radio homes; 


Brown Co.; TV alloc.: Chans. 2, 6. 


2 AM affiliates, average 1-time rates 
D~ 8.00 10.00 17.46 31.60 51.00 85.00 
N 11.50 13.75 13.12 41.20 66.00 110.00 


WBAY, 5kw, 1360kc, CBS 


46.25 
63.00 
8,778 
radio 
alloc.: 


D 10.00 12.00 25.92 43.20 72.00 120.00 
N_ 14.00 17.50 30.24 50.40 84.00 140.00 
WDUZ, 250w, 1400kc, ABC, Pearson 

D 6.00 8.00 10.00 20.00 30.00 50.00 
N 9.00 12.00 16.00 32.00 48.00 80.00 


BROADCASTING ® 


Old urban definition of Census Bureau. 


Further reproduction 


WJPG, ikw, 1440kce, McGillvra 
SI 1M 5M 15M 30M 1 Hr 
D 5.25 4.50 15.00 35.00 50.00 60.00 
N §.25 5.25 20.00 45.00 60.00 75.00 
WJPG-FM, Chan. 266, 101.1mc, 14.4kw, 
Devney 
5.00 10.00 15.00 25.00 
HARTFORD, 4,549 pop.; Washington 
Co. 
WTKM, 500w-D, 1540kce 
D 90 4.25 9.25 15.00 35.00 50.00 


JANESVILLE, 24,899 pop.; 7,466 homes; 
98.7% radio; 7,369 radio homes; 
Rock Co.; TV aloc.: Chan. 63. 


WCLO, 250w, 1230kc, MBS, Rambeau 


D 5.60 5.60 14.00 22.40 33.60 56.00 

N 7.00 7.00 17.50 28.00 42.00 70.00 

WCLO-FM, Chan. 260, 99.9mc, 15kw, 
Rambeau, Bonus 

KENOSHA, 54,368 pop.; 16,088 homes; 
99.1% radio; 15,943 radio homes; 
Kenosha Co.; TV alloc.: Chan. 61. 

WLIP, 250w-D, 1050kc, Everett-Mc- 
Kinney e 

D 5.25 8.75 10.00 19.00 37.00 50.00 


Telecasting 






















































3 AM af 
SB 


D 5.42 
8.88 


Zz 


WKBH, 
Conla! 


D_ 6.60 
N_ 11.00 


WKTY, 
lan 

D 4.7 

N_ 7.6 

WLCX, 


D 4.9 
N_ 8.0 


LADYS 
WLDY, 


D 3.6 
N 445 


MADIS 
99.2% 
Dane 
33. 


BI 




































950 
loyed 


ab 


uUCoru 


NNWNaoS 

ADL OORS 

DOO -1-1f Co 
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9 
) 








Se 
cena atc 





LA CROSSE, 47,535 pop.; 13,840 homes; 


98.5% radio; 13,632 radio homes; 
La — Co.; TV alloc.: Chans. 8, 
*32, 38. 





3 AM affiliates, average 1-time rates 


SB 1M 5M 15M 30M 1 Hr 
D 542 17.32 9.33 19.33 29.00 48.33 
IN 8.88 11.73 19.33 38.67 58.00 96.67 
WKBH, 5kw, 1410kc, NBC, Taylor, 
Conlan 
D 6.60 9.00 12.00 24.00 36.00 60.00 
N 11.00 15.00 24.00 48.00 72.00 120.00 
WKTY, lkw, 580kc, ABC, Weed, Con- 
lan 
D 4.70 6.35 8.50 17.00 25.50 42.50 
N 7.65 10.20 17.00 34.00 51.00 85.00 
WLCX, 250w, 1490kc, MBS 
D 495 6.60 8.50 17.00 25.50 42.50 
N 8.00 10.00 17.00 34.00 51.00 85.00 


LADYSMITH, 3,924 pop.; Rusk Co. 


WLDY, 250w, 1340kce, Clark, Lawson 
D 3.60 3.60 5.20 11.20 16.80 28.00 
N 4.50 4.50 6.50 14.00 21.00 35.00 


MADISON, 96,056 pop.; 26,038 homes; 
99.2% radio; 25,830 radio homes; 
Dane Co.; TV alloc.: Chans. 3, *21, 27, 
33. 


3 AM affiliates, average 1-time rates 


D 7.58 7.58 14.67 26.25 46.00 77.50 
N 12.83 12.83 25.00 45.00 80.00 133.33 


WFOW (FM), Chan. 281, 104.9mc, 7.5kw 


D 85 1.00 2.00 4.50 8.00 15.00 
N 1.25 1.75 3.00 5.50 12.00 20.90 





Note: All rates one-time. Population, 
home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 


Between 
CHICAGO 
and the 
TWIN CITIES 


“most people” 


listen 


“most often” to 


WKBH 


NBC 


5,000 W 1410 KC 


La Crosse, Wisconsin 


For Details, Write 


Howard Dahl, Manager 


or 


The O. L. TAYLOR CO. 


(NATIONAL REPRESENTATIVES) 





BROADCASTING ® 


WIBA, 








5kw, 1310ke, NBC, 
Knodel, Hooper, Conlan, BMB 





Avery- 


SB IM 5M 15M 30M 1Hr 
D 9.00 9.00 18.00 31.50 54.00 90.00 
N 15.00 15.00 30.00 52.50 90.00 150.00 
WIBA-FM, Chan. 268, 101.5mc, 45kw, 


Avery-Knodel, Bonus 


WISC, lkw, 
lingbery 


1480kc, ABC, MBS, Hol- 


4.75 


8.50 


8.00 17.25 30.00 52.50 
15.00 32.50 60.00 100.00 


WISC-FM, Chan. 251, 
Hollingbery, Bonus 


98.1me, lkw, 


WKOW, 10kw-D, 5kw-N, CBS, 


Headley-Reed 


1070ke, 


D_ 9.00 
N_ 15.00 


9.00 
15.00 


18.00 30.00 54.00 90.00 
30.00 50.00 90.00 150.00 


MANITOWOC, 27,598 pop.; 8,247 homes; 
98.9% 8,156 radio 
Manitowoc Co.; TV alloc.: 


homes; 
Chan. 65. 


radio; 


WOMT, 250w, 
Conlan 


1240kc, MBS, Ra-Tel, 


D_ 5.50 
N_ 6.50 


6.50 11.00 18.50 31.00 52.00 
7.50 15.00 26.00 43.00 72.00 


WWOC, 500w-D, 960kc 
(CP) 


| MARINETTE, 14,178 pop.; 4,209 homes; 


97.9% 
Marinette Co. 


radio; 


WMAM, 250w-D, 100w-N, 570kc, NBC, 
Meeker 


D 6.00 

N 8.00 8.00 16.00 32.00 48.00 80.00 

MARSHFIELD, 12,394 Pop.; 3,416 
homes; 97.2% radio; 3,320 radio 


| N~ 1.50 


homes; Wood Co. 


WDLB, 250w, 1450ke 


D 3.60 6.00 9.00 17.00 25.00 42.00 
N 4.20 7.00 14.00 28.00 42.00 70.00 
WDLB-FM, Chan. 280, 103.9mc, 250w, 


Bonus 


MEDFORD, 2,799 pop.; Taylor Co. 


WIGM, 250w, 1490kc, MBS, Continental 


D 1.50 4.25 


4.25 


6.00 10.50 
6.00 10.50 


18.50 28.50 
18.50 28.50 


| MENOMONIE, 8,245 pop.; Dunn Co. 


1D 7.50 


WMNE, 500w-D, 1360kc 
(Rates not available) 


MERRILL, 8,951 pop.; Lincoln Co. 


WLIN, lkw, 550kc, MBS, Rambeau 


7.50 12.00 20.00 30.00 50.00 


| N 10.00 10.00 18.00 36.00 54.00 90.00 


| WOSA (FM), Chan. 264, 100.7me, 9.7kw, 


Bonus 


(Continued from page 212) 


Telecasting 


4,121 radio homes; | 7214 
ae 


serves more homes 
dollar (n the 





ou an enon RICH WISCONSIN 


“MOO-LA” MARKET 


Here’s the one station that really blankets Wisconsin’s rich 
“Moo-la” market, which includes Madison and 50 prosperous 
counties in central and southern Wisconsin. The average 
farm income is over $5,000 per home. 


Day after day mail response from all over the state is proof 
that WKOW is your best radio buy in Wisconsin. More and 
more national advertisers are learning that WKOW delivers 
more homes per dollar in Wisconsin’s land of “milk and 
money.” 


WISCONSIN’S MOST POWERFUL 
RADIO STATION 


10,000 WATTS * 1070 ON YOUR DIAL 


Ask Your Headley-Reed Representative 
MONONA BROADCASTING CO. MADISON, WISCONSIN 


August 18, 1952 ®@ 
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Neenah: Menasha - Appleton 


Wisconsin’s 4th* Largest 







city-zone market 


(ABC 


Milwaukee 


Auto 
Food 
Drugs 


Madison, and 


AUDIT BUREAT 


Racine 


larger 


Population: 83,277 


RETAIL SALES 


$77 469,000.00 
11,380,000.00 
19,485,000.00 

2,001 ,000.00 D 


Families: 21,500 


EFFECTIVE BUYING INCOME: 


Per Capita 


Per 


Source: Sales 


Family 


The Valley’s only 
Independent Station 


Wisconsin 
N cenah 

A ppleton 
M enasha 


1280 KC—1000 WATTS 


DON C. WIRTH, Gen. 


Mor. 


NEENAH, WISCONSIN 
Representatives: 


GEORGE CLARK, 


ASK GEO. ( 


INC. 


Chicago—New York 


“LARK, 
STORECASTING, 


Rep., 
WRITE 


WIRE, 


TODAY 





are 


about WNAM-FM 
CALL 


*10, 12, 19, 25, 31. 





Headley-Reed, Bonus 


WFOX, 250w-D, 860kc, 
nell 

D 8.00 16.00 32.00 48.00 
N 10.00 20.00 40.09 


WISN, 5kw, 1150kc, CBS, Katz 
D 31.00 31.00 56.25 
N 46.50 46.50 
WISN-FM, Chan. 
Katz, Bonus 


275, 12.9mc, 
D 12.00 


WOKY, likw, 920kc, Weed 
D 12.75 
N_ 15.00 


D 31.50 52.50 


Note: All rates one-time. 


cities over 10,000. 
| word. 


Sources: 


WCAN, 5kw, 1250kc, ABC, Taylor 


SPOT RATE FINDER 
(Continued from page 211) 
MILWAUKEE, 637,392 pop.; 186,021 
homes; 98.7% radio; 183,603 radio 
homes; Milwaukee Co.; TV _ alloc.: 
Chans. 4.(WTMJ-TV, now Chan. 3), 


3 AM affiliates, average 1-time rates 


1Hr 


72.50 100.00 


SB 1M 5M 15M 30M 
D 25.83 32.83 43.13 69.33 106.39 169.17 
N 45.70 58.50 70.00 125.33 190.50 313.33 
4 AM non-affiliates, average 1-time 
rates 
11.19 13.19 22.50 41.00 
N 13.83 17.17 31.33 56.00 103.33 150.00 


D 15.00 15.00 30.00 45.00 70.00 100.00 
N 30.00 30.00 50.00 80.00 120.00 200.00 
$106,039,000.00 WEMP, 250w, 1340kc, Headley-Reed, 
1,751.00 Hooper 
5,894.00 D 12.00 12.00 18.00 36.00 90.00 
Management—1952 Edition) N 16.50 16.50 24.00 48.00 120.00 
WEMP-FM, Chan. 231, 94.1lmc, 35kw, 


Clarke, O’Con- 


80.00 
60.00 100.00 


75.00 117.18 187.50 
90.00 120.00 187.50 300.00 


3kw, 


WMIL, 1kw-D, 1290kc, Forjoe, Hooper 
12.00 20.00 40.00 60.00 100.00 


12.75 20.00 40.00 60.00 100.00 
15.00 30.00 60.00 90.00 150.00 
WTMJ, 5kw, 620kc, NBC, Christal 

88.00 132.00 220.00 


N_ 60.60 99.00 176.00 264.00 440.00 
WTMJ-TV, Chan. 3, 10.2kw-aur.; 
16.1kw-vis.; ABC, CBS, NBC, Du- 


Mont, Harrington, Righter & Parsons 
D 90.00 90.00 120.00 192.00 288.00 480.00 
N 150.00 150.00 200.00 320.00 480.00 800.00 


Population, 
home and radio home figures given for 
See fore- 


| D 





MONROE, 7,037 
WEKZ, 1260w-D 


IM 5M 
7.50 18.50 
NEENAH, 12,437  pop.; 
99.1% radio; 3,642 
Winnebago Co. 
WNAM, lkw, 1280kc, BMB, SAMS 
D 4.50 6.00 10.00 25.00 50.00 
N 6.50 8.00 12.00 30.00 50.00 
WNAM-FM, Chan. 253, 98.5mc, 
(Storecasts) 
OSHKOSH, 41,084 pop.; 12,298 homes; 


98.0% radio; 12,052 radio homes; 
Winnebago Co.; TV alloc.: Chan. 48. 


pop.; Green Co. 


SB 
D 3.50 


15M 30M 
30.00 47.00 

3,675 
radio 


1Hr 
78.00 


homes; 
homes; 


70.00 
70.00 


3.2kw, 


WOSH, 250w, 1490kc, ABC, Pearson, 
Conlan 

D 6.00 6.00 13.00 22.00 35.00 60.00 

N 8.00 8.00 16.00 32.00 48.00 80.00 


PARK FALLS, 2,924 pop.; 
TV alloc.: Chan. *18. 


PORTAGE, 7,334 pop.; 
TV alloc.: Chan. 17. 

POYNETTE, 969 pop.; 

WIBU, 250w, 1240ke 

D 4.50 4.50 9.00 18.00 24.00 36.00 

N 5.00 5.00 11.00 19.00 30.00 48.00 


WWCF (FM), Chan. 235, 94.9mc, 37kw 


Price Co.; 


Columbia Co.; 


Columbia Co. 


(For FM service add 50% to AM rate) 
PRAIRIE du CHIEN, 5,392 pop.; Craw- 
ford Co.; TV alloc.: Chan. 34. 
WPRE, 500w-D, 1280kc 
(CP) 
RACINE, 71,193 pop.; 21,144 homes; 
99.1% radio; 20,954 radio homes; 


Racine Co.; TV alloc.: Chans. 49, 55. 
WRAC, 500w-D, 1460kc, Sears & Ayer, 


Conlan 
D_ 6.00 10.00 14.00 28.00 42.00 70.00 
WRJIN, 250w, 1400kc, ABC, Walker, 
BMB 

13.00 20.00 37.00 55.00 92.00 
N 10.00 13.00 20.00 37.00 55.00 92.00 
WRJN-FM, Chan. 264, 100.7mc, 15kw, 
Walker, Bonus 


RHINELANDER, 8,774 _ pop.; 
Co.; TV alloc.: Chan. 22. 


WOBT, 250w, 1240kc, MBS 
4.00 4.00 6.00 12.00 18.00 30.00 
N_ 6.00 6.00 10.00 20.00 30.00 50.00 


D 10.00 


Oneida 





RICE LAKE, 6,898 pop.; Barron Co.; 


TV alloc.: Chan. 21. 
WJIMC, 250w, 1240kc, 
bery, Bulmer-Johnson 
SB IM 5M 15M 
D 3.75 4.15 8.30 15.20 
N 4.20 7.20 14.40 26.40 48.00 


WJMC-FM, Chan. 242, 96.3mc, 4.4kw, 
Hollingbery, Bulmer-Johnson, Bonus 


RICHLAND CENTER, 4,608 pop.; Rich- 


MBS, Holling- 


30M 1Hr 


27.60 


land Co.; TV alloc.: Chans. 15, *66. 
WRCO, 250w, 1450kce, Conlan 

D 3.35 3.75 5.25 10.00 15.00 25.00 
N 4.50 5.00 8.00 18.00 26.00 50.00 
SHAWANO, 5,893 pop.; Shawano Co. 
WTCH, lkw, 960ke 

D 5.00 6.25 13.50 26.50 42.00 58.00 
N 5.00 6.25 13.50 26.50 42.00 58.00 
SHEBOYGAN, 42,365 pop.; 12,919 
homes; 98.7% radio; 12,751 radio 
homes; Sheboygan Co.; TV alloc 
Chan, 59. 

WHBL, 1lkw-D, 250w-N, 1330kc, ABC 
D 8.00 8.00 14.00 20.00 30.00 60.00 
N 8.00 8.00 14.00 20.00 30.00 60.00 
WHBL-FM, Chan. 262, 100.3mc, 15kw, 
Bonus 


SHELL LAKE, 954 pop.; Washburn Co.; 
TV alloc.: Chan. 30. * 


SPARTA, 5,893 pop.; 
alloc.: Chan. 50. 
WKLJ, 250w-D, 990ke 
D 3.30 8.70 
N 3.60 9.85 


STEVENS POINT, 16,564 pop.; 4,434 
homes; 97.2% radio; 4,310 radio 
homes; Portage Co.; TV alloc.: Chans 
20, 26. 

WSPT, 250w-D, 1010kc, Holman 

D 5.70 5.70 11.45 22.85 34.30 57.45 


STURGEON BAY, 7,054 pop.; Door Co.; 
TV alloc.: Chan. 44. 


Monroe Co.; TV 


17.30 26.00 43.30 
18.55 28.90 47.90 


2 AM non-affiliates, 
rate 
76 64.75 


average 1-time 


8.25 14.50 25.00 42.50 


WDOR, 500w-D, 910kc, McGillvra 
D 


6.00 10.00 15.00 30.00 50.00 
WOKW, 250w-D, 1050ke 
| D 76 3.50 6.50 14.00 20.00 35.00 





** Dec.-Apr., 


highest individual 


6:00 p.m. 


1952, 





Comprehensive 


15-min. strip rating, 8:00 a.m.— 


WEMP where they can be sure of program 


stability and ratings to match. 


Hooperatings, 


“will-o-the-wisp” 


WEMP delivers more listeners per dollar— 
morning, afternoon and evening—than any 
other station in Milwaukee. For $100 per week 
or more, WEMP offers 2 times the audience 
of network station +1 and 214 times the audi- 


ence of network station +2.** 


Advertisers who have been disappointed by 


Ask Headley-Reed for the details. 


audiences 


1340 


one of -4merca d 


independent radio stations 
IN CITIES OF 500,000 OR MORE* 


are turning to 


* Hooper 
Radio Stations, Mar.-Apr., 1952. 


ON YOUR DIAL 





Radio Audience Indexes—Unaffiliated 


24 HOURS OF MUSIC, NEWS, SPORTS 
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SUPERIOR, 35,325 pop.; 10,525 homes; 
97.9% radio; 10,303 radio homes; 


ONLY 7% WISCONSIN 


~ | DAIRY payment. 
PRODUCTS 

>d 
WRN, Racine WCLO, Janesville W JPG, Green Bay 
WHBL, Sheboygan WHBY, Appleton WIBU, Madison 
WGEZ, Beloit KFIZ, Fond du Lac WFHR, Wis. Rapids 

Represented by Devney & Company, New York 
Phone 723 Wisconsin Rapids, Wis. 
B | 
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ta Wi 


e 


kind 
the home-town folks . 


Get the facts . 


e Telecasting 


NETWORK.. 


‘4 


BILLION DOLLAR 
MARKET/ 


You can’t beat Home-town Stations 
when you want peak audiences. . . 
Wisconsin Network Stations are that 
They‘re programmed for 
And they 
do an exceptional job for advertisers. 
. . See how easily you 
can place business on these stations 


with one order, one invoice and one 





Douglas Co.; TV alloc.: (see Duluth, 
Minn.). 


WDSM, 5kw, 710kc, ABC, Free & 
Peters, Hooper 

SB 1M 5M 15M 30M 1Hr 

D 6.00 12.00 24.00 36.00 60.00 

N 12.00 24.00 48.00 72.00 120.00 


TWO RIVERS, 10,243 pop.; 2,980 homes; 


99.3% radio; 2,959 radio homes; 
Manitowoc Co. 

WTRW, 500w-D, 1590ke 

D 3.00 5.00 10.50 17.50 27.00 
WATERTOWN, 12,417 pop.; 3,793 
homes; _ 97.6% radio; 3,701 radio 
homes; Dodge, Jefferson Cos. 
WTTN, 250w-D, 1580kc, Conlan 

D 4.00 5.00 9.00 14.00 26.00 50.00 
WAUKESHA, 21,233 pop.; 5,787 homes; 
99.1% radio; 5,735 radio homes; 


Waukesha Co. 
WAUX, 250w-D, 1510kc, Holman 


D 8.00 15.00 20.00 30.00 50.00 

WAUSAU, 30,414 pop.; 8,860 homes; 
98.3% radio; 8,709 radio homes; 
Marathon Co.; TV alloc.: Chans. 7, 
16, *46. 

WHVF, 250w, 1230kc 
(CP) 

WSAU, 250w, 1400kc, NBC, Meeker 

D 6.00 6.75 14.00 24.00 40.00 

N 8.00 9.00 24.00 36.00 60.00 

WEST BEND, 6,894 pop.: Washington 
Co. 

WBKV, 500w-D, 1470kc 

D 4.15 6.00 10.60 16.50 30.70 59.00 


WISCONSIN RAPIDS, 13,496 pop.; 3,878 


homes; 98.0% radio; 3,800 radio 
homes; Wood Co.; TV alloc.: Chan. 
14. 


WFHR, 250w, 1340kc, MBS, Crossley 


D 6.00 6.00 9.00 17.00 25.00 42.00 
N 7.00 7.00 14.00 20.00 30.00 50.00 
WFHR-FM, Chan. 277, 103.3mc, 2kw, 
Bonus 

Note: All rates one-time. Population, 


home and radio home figures given for 
cities over 10,000. Sources: See fore- 
word. 
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MADISON, WISCONSIN 
27 
THE 


YEARS IN 
MARKET 


HIGHEST RATINGS 


20 COUNTY BMB AREA 
population 
714,935* 


number of farms 


52,385* 


radio homes 


196,873* 


total retail sales 


$651,013,000** 


per capita effective 
buying income 


$1100.10* ** 


* U. S. Census 1950 
** U. S. Census of Business 1948 
*** Sales Management 1952 


COVERS 87,000 
oe oe ee 
FAMILIES WHO 
LISTEN 75% OF 
THE TIME TO... 


Ask Avery-Knodel 


New York, Chicago, San Fran- 
Dallas, Los 
Atlanta 


ratia-y Angeles, 
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1950 . 1940 

County Population Population 
I hao Wiad steve panes 7,906 8,449 
CO errr 19,461 21,801 
Barron 34,703 34,289 
0, Ee 13,760 15,827 
Ne ee Te 98,314 83,109 
MY. Oucaub.onchetess 14,719 16,090 
BURUNNUD. accu nsw esanae se 10,236 11,382 
i ree ... 18,840 17,618 
ere eee ee 42,839 40,703 
MEY cacerassPacentr teas aheieane 32,459 33,972 
Columbia ............. 34,023 32,517 
RINOUE | ha coctcndinnee 17,652 18,328 
PE rewawndwabeckenwea 169,357 130,660 
BND ca<ndepwesitecaces 57,611 54,280 
MND elie ects cavuneaee 20,870 19,095 
PEE Scdecisaccecsnn 46,715 47,119 
SL, cddaeleddus ance 27,341 27,375 
Eau Claire m 54,187 46,999 
ES. ac hare bo tine mers 3,756 4,177 
PONG GW ESCs oc ccccccs 67,829 62,353 
WE sert-ncore 00d d:ardioreisae- 9,437 11,805 
rie cbs bakabart eins 41,460 40,639 
MIN ccanasaueeueos cen 24,172 23,146 
NOON TANS. ciesccccccs 14,749 14,092 
OEE aca tincat oa ceieeban 19,610 20,595 
ME. i cadisdanweemeesaree 8,714 10,048 
MNO cer Sacevie nents 16,073 16,599 
SE. evcceewcacouant 43,069 38,868 
a Serer 18,930 18,708 
NON taikusisdnGmeikotee 75,238 63,505 
Kewaunee 17,366 16,680 
er eer 67,587 59,653 
ED. acvasttiwiemanes 18,137 18,695 
BEOIED Sp etcactcccens 21,975 23,227 
EE ee ie 22,235 22,536 
BEOMMOWOE occccciccces 67,159 61,617 
PEMTREMOR sccesivecsias 80,337 75,915 
Note: For sources see foreword. 1951 Retail 


Percentage 
Increase 


—6.4 
—10.7 
1.2 
13.1 
18.3 
8.5 
10.1 
6.9 
5.2 
—45 
4.6 
—3.7 
29.6 
6.1 
9.3 
—0.9 
ad 
15.3 
—10.1 
8.8 
—20.1 
2.0 
4.4 
4.7 
4.8 
13.3 
on 33 
10.8 
1.2 
18.5 
4.1 
13.3 
—3,0 
—5.4 
13 
9.0 
5.8 


Sales, copyright 1952 “Sales Management.” 


1950 
Urban 


10,640 
6,898 


70,067 


14,298 
2,663 
10,584 
5,392 
114,944 
25,425 
7,054 
35,664 
8,245 
35,404 


37,553 


9,017 
7,037 
4,660 
2,532 
3,034 
2,824 
21,681 
3,171 
54,368 
5,967 
50,096 


9,902 
12,485 
37,841 
33,091 


1950 
Rural 


Population Population 


7,906 
8,821 
27,895 
13,760 
28,247 
14,718 
10,236 
18,840 
28,541 
29,796 
23,439 
12,260 
54,413 
32,186 
13,816 
11,051 
19,096 
18,783 
3,756 
30,276 
9,437 
32,443 
17,135 
10,089 
17,078 
5,680 
13,249 
21,388 
15,759 
20,870 
11,399 
17,491 
18,137 
12,073 
9,750 
29,318 
47,246 


1950 
Homes 
2,365 
5,535 
9,873 
3,950 
26,208 
4,060 
3,077 
5,095 
11,033 
8,865 
9,992 
4,756 
46,094 
16,029 
5,990 
13,684 
7,496 
15,465 
1,087 
18,899 
2,528 
11,748 
7,181 
4,506 
5,534 
2,527 
4,552 
12,611 
5,349 
21,950 
4,731 
19,036 
5,095 
5,899 
6,319 
18,816 
21,346 


1950 Percentage 
Radio Homes Radio Radio Homes 


2,223 
5,303 
9,518 
3,772 
25,658 
3,914 
2,925 
4,988 
10,603 
8,413 
9,732 
4,575 
45,495 
15,692 
5,792 
13,273 
7,219 
15,017 
1,040 
18,502 
2,407 
11,302 
6,994 
4,348 
5,335 
2,441 
4,297 
12,371 
5,098 
21,731 
4,565 
18,655 
4,932 
5,734 
6,009 
18,515 
20,620 


94.0 
95.8 
96.4 
95.5 
97.9 
96.4 
95.2 
97.9 
96.1 
94.9 
97.4 
96.2 
98.7 
97.9 
96.7 
97.0 
96.3 
97.1 
95.7 
97.9 
95.2 
96.2 
97.4 
96.5 
96.4 
96.6 
94.4 
98.1 
95.3 
99.0 
96.5 
98.0 
96.8 
97.2 
95.1 
98.4 
96.6 


WISCONSIN MARKET DATA BY COUNTIES 


1940 


1,695 
4,635 
7,475 
3,323 
18,897 
3,402 
2,450 
3,914 
8,025 
6,794 
7,846 
3,714 
33,071 
12,624 
4,228 
11,366 
5,923 
11,012 
866 
14,918 
2,096 
9,178 
5,778 
3,470 
4,561 
2,158 
3,333 
9,844 
3,792 
16,054 
3,733 
14,516 
4,172 
4,832 
4,720 
14,678 
15,383 


1951 
Retail Sales 
($ 000) 

4,427 
21,096 
38,510 

7,375 

105,420 

9,543 

6,539 
17,709 
40,089 
28,134 
38,847 
12,385 

183,144 
47,129 
20,567 
45,210 
22,724 
58,717 

2,211 
75,122 

6,435 
40,341 
32,630 
17,469 
13,999 

7,118 
13,002 
49,379 
16,183 
81,492 
13,539 
76,781 
16,297 
22,962 
22,051 
66,417 
76,403 


Further reproduction unlicensed. 


1949 1951 
Farm Income Automobiles 
$ 2,289,075 2,335 
1,807,025 4,608 
15,840,942 10,016 
3,163,842 3,299 
13,279,650 28,105 
8,955,142 4,130 
3,344,656 2,907 
10,442,272 5,787 
12,952,626 11,159 
17,557,720 9,014 
18,423,651 11,337 
7,801,643 4,468 
57,845,261 50,276 
28,243,236 16,446 
7,475,747 6,697 
2,799,833 11,691 
13,545,120 7,703 
6,621,861 15,888 
645,442 1,038 
22,867,504 21,114 
1,063,614 2,191 
24,136,304 11,868 
18,614,651 7,749 
7,414,431 4,990 
15,194,463 5,477 
659,037 2,257 
6,965,574 4,460 
16,570,284 14,303 
5,102,506 5,246 
8,672,491 23,385 
7,970,800 5,281 
7,875,587 18,889 
17,055,218 5,336 
7,660,182 5,790 
4,713,045 6,373 
15,635,643 20,241 
23,177,694 22,670 


1949 
Mfg. Em- 
ployment 

61 
889 
915 
413 

9,189 

265 

72 

1,502 

1,919 

796 
1,539 
821 
10,933 

4,974 

1,025 

1,475 

322 

6,437 

75 

6,710 

750 
782 
664 
1,209 
231 
219 
218 
5,076 
276 
15,714 
1,543 
9,173 
165 
1,188 
2,797 
10,349 
7,753 


1949 Mfc 
Taxabie 
Payrol's 
Ist Qtr. 

30,000 
460,000 
500,009 
248,00 

7,339 ,00 
125,00( 

25,00: 
931,000 

1,284,000 
450,00 
761,000 
400,000 

7,714,000 

3,158,000 
635,000 

1,028,000 
222,00( 

4,904,000 

35,000 

4,390,000 
473,000 
406,000 
416,00( 
528,000 
106,000 
155,000 
113,000 

3,490,000 
128,000 

12,676,000 
960,000 

6,640,000 

72,000 
655,000 

1,859,000 

7,164,000 

5,534,000 
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.. BIG WALL 





NBC 


wasn WMAM 


J. D. Mackin, General Manager 
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Telecasting 


County 


Marinett 
Marquet 
Milwauk 
Monroe 
Oconto 
Oneida 
Outagan 
Ozaukee 
Pepin 
Pierce . 
Polk 
Portage 
Price .. 
Racine 
Richlans 
Rock 
Rusk 
St. Croi 
Sauk 
Sawyer 
Shawan 
Sheboys 
Teylor 
Trempe 
Vernon 
Vilas 
Walwor 
Washbu 
Washin 
Waukes 
Waupac 
Wausha 
Winnet 
Wood 


Note: | 





BUFF: 
alloc 

CASPI 
96.7°¢ 
Natr 


D 3. 
N 5. 
KSPR 

Con 
D 4. 
N 5. 
KVOC 
D 3. 
N_ 5. 
CHEY 


98.3° 
Lar 


KFBC 
D 4 
N 6 
KVW' 
Kno 
D 3 
N 5 
coDy 
Cha 
KODI 
D 
N 
DOU 
TV 


EVA! 
allo 

GILL 
TV 

GREI 
Co. 


GRE’ 
TV 


LAN! 

alle 
KOV 
=e 


































































Mfc. 
cabie 
(rolis 
Qtr. 
),000 
),009 
},000 
},00 
), 00 
,00( 
00: 
000 
000 
009 
,000 
},000 
000 
000 
,000 
,000 
006 
,000 
000 
,000 
,000 
000 
,000 
,000 
,000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
000 
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1949 Mfg 
1950 1940 Percentage Urban Rural 1950 1951 1949 Taxable 
1950 1950 1950 Percentage 1940 Retail Sales 1949 1951 Mfg. Em- Payrolls 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Income Automobiles ployment Ist Qtr. 
eer ere 35,748 36,225 —13 14,178 21,570 10,045 9,703 96.6 7,743 31,781 6, 251, 260 9,772 3,813 2,789,000 
PEOTOUIGTNS nice c cccciesee 8,839 9,097 —2.8 8,839 2,710 2,593 95.7 2,026 6,673 2,884 117 79,000 
pS Peer 871,047 766,885 13.6 826,936 44,111 249,316 246,075 98.7 1,054,248 239454 174,898 143,744,000 
| er 31,378 30,080 4.3 10,653 20,725 8,242 7,805 94.7 23,164 11, 39 5,207 9,482 494 217,000 
ERIE re ee 26,238 27,075 —3.1 5,055 21,183 7,097 6,827 96.2 19, 235 9,686,712 7,246 1,650 930,000 
I neice ance ee ian 20,648 18,938 9.0 8,774 11,874 6,045 5,779 95.6 1,949, 608 6,209 1,7. 39 »=—- 1,273,000 
IGE a vce nsue pace 81,722 70,032 16.7 50,862 30,860 21,984 21,588 98.2 7,30¢ 23,496 9,789 7,176,000 
ee 23,361 18,985 23.0 7,565 15,796 6,591 6,472 98.2 8,070 2 816 1,975,000 
REE A since be.erkbe thoes 7,462 7,897 5.5 7,462 2,028 1,951 96.2 2,165 140 66,000 
| Se one 21,448 21,471 0.1 3,451 17,997 5,925 5,712 96.4 6,247 380 193,000 
BE An 6 Gaara bd el 24,944 26,197 4.8 24,944 . 6,946 96.7 7,409 360 176,000 
BUONO vccccrscnse 34,858 35,800 —2.6 16,564 18,294 8,743 95.9 9,405 2,042 1,261,000 
=r rer 16,344 18,467 —11.5 2,924 13,420 4,480 94.7 4,305 884 669,000 
NN sis dicso Biss ees esis eins ie 109,585 94,047 16.5 81,317 28,268 31,086 99.0 . 33,810 23,978 20,242,000 
| SR PRO eer 19,245 20,381 —5.6 4,608 14,637 5,204 95.9 10,8% 32. 164 5,313 307 153,000 
RE dre-a'a:e.a'yeice-s a0 wlan 92,778 80,173 15.7 63,842 28,936 26,699 98.1 109,066 22,541,987 29,740 15,875 12,641,000 
ere 16,790 17,737 —5.3 3,924 12,866 4,399 95.2 14,060 6,011,962 4,327 458 267,000 
i ee 25,905 24,842 4.3 6,747 19,158 6,986 97.6 23,733 13,279,852 7,617 678 430,000 
RE se iced Gateiid racecars lacs 38,120 33,700 13.1 11,336 26,784 10,601 96.5 38,361 15,012,380 11,293 921 440,000 
RE re 10,323 11,540 10.5 10,323 2,811 94.0 5 1,613,849 2,796 126 48,000 
A rer 35,249 35,378 —0.4 5,894 29,355 9,012 95.9 25 14,543,683 9,768 1,388 733,000 
ee 80,631 76,221 5.8 50,507 30,124 23,267 98.5 77, 456 15,690,181 24,592 12,838 9,129,000 
CE eee ote pce haus 18,456 20,105 —8.2 2,799 15,657 4,631 94.2 12,926 8,011,227 ,€ 614 ,000 
peg ee 23,730 24,381 —2.7 23,730 6,314 95.9 19,348 11,746,026 6,768 386 203,000 
LL re 27,906 29,940 6.8 3,795 24,111 7,575 95.3 19,792 15,480,063 7,898 213 108,000 
See 9,363 8,894 5.3 9,363 2,667 95.2 11,304 364,269 2935 280 150,000 
reer 41,584 33,103 25.6 16,343 25,241 12,134 98.1 50,476 17,839,814 14,599 2,519 1,742,000 
i re 11,665 12,496 -6.7 2,597 9,068 3,301 96.0 10,293 2,971,215 3,157 122 71,000 
Washington ......... 33,902 28,430 19,2 11,398 22,504 9,208 98.0 34,458 11,819,450 11,200 4,365 2,996,000 
, i ere 85,901 62,744 36.9 29,137 56,764 23,363 99.0 74,780 16,489,004 29,271 6,648 5,268,000 
WOUND oc cnccccccccss 35,056 34,614 1.3 12,316 22,740 9,770 96.6 39,431 12,959,726 11,132 2,372 1,508,000 
Rr ere 13,920 14,268 2.4 33 13,887 4,002 95.8 11,820 6,054,113 4,550 185 72,000 
WIMMGDABO on ccc ccccss 91,103 80,507 13.2 65,906 25,197 - 658 98.2 97,381 11,609,565 26,383 15,612 11,723, 
ere ee 50,500 44,465 13.6 25,890 24,610 13,261 97.0 51,420 8,944,388 15,015 7,105 5,165,000 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. 
WYOMING ROCK SPRINGS, 10,857 pop.; 3,332 THERMOPOLIS, 2,870 pop.; Hot 
homes; 96.7% radio; 3,222 radio Springs Co.; TV alloc.: Chan, 19. 
homes; Sweetwater Co.; TV alloc.: 
SPOT RATE FINDER Chan. 13. TORRINGTON, 3.247 pop.; Goshen Co.; 
alioc.: lan ‘. 
BUFFALO, 2,674 pop.; Johnson Co.; TV , POWELL, 3,804 pop.; Park Co.; TV | KVRS, lkw-D, 500w-N, 1360kc, MBS, . eties Satie 
alloc.: Chan, 29. alloc.: Chan. 30. Avery-Knodel, BMB KGOS, 250w, 1490ke 
CASPER, 23.673 pop.; 7.774 homes; a a, Pe Aseey SB 1M 5M 15M 30M 1Hr ss IM SM 156M 630M 61 Er 
96.7% radio; 17,517 radio homes; - me ee “ 7.00 15.00 25.00 40.00 
Natrona Co.; TV alloc.: Chans. 2, 6. SB 1M 5M 15M 30M 1Hr | D_ 5.00 5.00 10.00 18.50 27.50 45.00 “4 700 1300 2300 40.00 
_ . D 4.00 4.00 7.50 15.00 26.00 45.00 N 7.50 7.50 12.50 25.00 37.50 60.00 
2 AM affiliates, average 1-time rates N 4.00 4.00 7.50 15.00 26.00 45.00 
SB IM 5M 15M 30M 14Hr | RAWLINS, 7,415 3; Cart ; NHEATLAND, 2,286 pop.; Platte Co. 
D 3.75 3.75 6.25 11.80 19.50 32.50 alloc.: Chan. — Carbon Co.; TV | SHERIDAN, 11,500 pop.; 3,902 homes; | * TV alloc.: Chan. 24. si . 
N 5.25 5.25 11.00 18.00 30.00 50.00 | KRAL, 250w, 1240kc, ABC, McGillvra 97.6% radio; 3,808 radio homes; 
= 2.75 2.75 6.00 12.00 18.00 30.00 Sheridan Co.; TV alloc.: Chans. 9 
= lkw, 1470kc, MBS, Sears-Ayer, | N 400 4.00 8.00 16.00 24.00 40.00 WORLAND, 4,202 pop.; Washakie Co.; 
onian z ‘ . - at tht 5 ae TV alloc.: Chan. 34 
D 4.00 4.00 7.70 12.60 21.00 35.00 | RIVERTON, 4.412 pop.; Fremont Co.; | KWYO, 1kw-D, 500w-N, 1410kc, MBS, allo 
N 5.50 5.50 11.00 18.00 30.00 50.00 Py oe cai oe Avery-Knodel KWOR, 250w, 1490ke, KBS 
KVOC, 250w, 1230ke, ABC D Sail "7.00 15.00 25.00 40.00 D 3.75 3.75 7.50 15.00 26.25 45.00 D 7.50 15.00 25.00 40.00 
D 3.50 3.50 6.80 11.00 18.00 30.00 | N 7.00 15.00 25. 00 | N 5.00 5.00 10.00 20.00 35.00 60.00 | N 7.50 15.00 25.00 40.00 
N 5.00 5.00 11.00 18.00 30.00 50.00 . — Se ” . — 
oR = R p s * * * * * 
CHEYENNE, 31,935 pop.; 10,040 homes; 
98.3% radio; 9,869 radio homes; 
Laramie Co.; TV alloc.: Chans. 3, 5. , 
KFBC, 250w, 1240kc, McGillvra 
D eo 7.50 15.00 26.25 45.00 BROADCASTING TELECASTING 3) Location of City and number of 
N 6.00 12.50 18.75 35.00 60.00 Standard (AM) Broadcasting Stations 
KVWO, lkw, 1370ke, MBS, Avery- MARKETBOOK MAP 2) Number of FM Broadcasting Stations Scale of Mebs 
Knodel of A Number of Telecasting Stations 
D 3.80 3.80 9.00 11.70 17.55 29.25 acacia 2 5 75 10 
\" 5 5 MAP BY WALTER P. BURN, . 
N 5.85 5.85 5.75 18.00 27.00 45.00 WYOMING © 1952, Broadcasting Publications, Inc 
CODY, 3,872 pop.; Park Co.; TV alloc.: 
Chan. 24. 
KODI, 250w, 1400kce, McGillvra 
D 4.00 7.50 15.00 25.00 40.00 Powell [1 
N 4.00 7.50 15.00 25.00 40.00 
DOUGLAS, 2,544 pop.; Converse Co.; Cody 9 
TV alloc.: Chan. 14. 
EVANSTON, 3,863 pop.; Uinta Co.; TV 
alloc.: Chan. 14. 
1 Worland 
GILLETTE, 2,191 pop.; Campbell Co.; , 
TV alloc.: Chan. 31. 
GREEN RIVER, 3,187 pop.; Sweetwater 
Co.; TV alloc.: Chan. 16. 


GREYBULL, 2,262 pop.; Big Horn Co.; 
TV alloc.: Chan. 40. 


LANDER, 3,349 pop.; Fremont Co.; 
alloc.: Chan. 17. 


KOVE, 250w, 1230kc, MBS, KBS 


TV 


D 3.50 3.00 5.00 9.00 16.00 27.50 
N 450 3.50 6.00 10.00 18.00 30.00 
LARAMIE, 15,581 pop.; 4,377 homes; 
97.5% radio; 268 radio homes; 
Albany Co.; TV alloc.: Chans. *8, 18. 
KOWB, 250w, 1340kc, ABC, McGillvra 
D 3.00 3.00 5.20 8.80 13.20 22.00 
N 4.00 4.00 640 12.80 19.20 32.00 
LOVELL, 2,508 pop.; Big Horn Co.; TV 
alloc.: Chan. 36. 

LUSK, 2,089 pop.; Niobrara Co.; TV 
alloc.: Chan. 19. 


NEWCASTLE, 3,395 pop.; Weston Co.; 
TV alloc.: Chan. 28. 


Note: All rates one-time. Population, 
home and radio home figures given for 
_— over 10,000. Sources: See fore- 
wor 
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WYOMING MARKET DATA BY COUNTIES 













































1950 1950 1951 1949 
1950 1940 Percentage Urban Rural 1950 1950 Percentage 1940 Retail Sales 1949 1951 Median Fam. 1950 
County Population Population Increase Population Population Homes Radio Homes Radio Radio Homes ($ 000) Farm Ircome Automobiles Income Employed 
Albany 19,055 13,946 36.6 15,581 3,474 5,391 5,224 96.9 3,587 27,384 $ 4,320,735 6,889 $3,627 7,362 J 
Big Horn . 13,176 12,911 2.1 2,508 10,668 3,601 3,504 97.3 2,697 12,017 7,220,134 3,781 3,181 4,658 : 
Campbell 4,839 6,048 20.0 4,839 1,476 1,439 97.5 1,359 6,720 6,085,350 1,786 2,854 1,919 § 
Carbon 15,742 12,644 24.5 7,415 8,327 4,665 4,469 95.8 2,927 17,828 7,953,988 5,273 3,824 6,227 
Converse . 5,933 6,631 10.5 2,544 3,389 1,840 1,794 97.5 1,504 7,469 4,115,563 2,324 3,236 2,170 HILO 
Crook 4,738 5,463 13.3 4,738 1,405 1/340 95.4 1,065 4,088 5,031,712 1,457 2,526 2,062 | $id 
Fremont araceese 19,580 16,095 21.7 7,491 12,089 5,461 5,182 94.9 3,041 20,879 7,198,144 6,341 3,231 7,218 | Chans 
0 ere rer 12,634 12,207 3.5 3,247 9,387 3,613 3,526 97.6 2,487 14,686 14,603,133 4,439 2,872 4,505 | F 
Hot Springs 5.250 4.607 14.0 2870 2/380 1,634 1,587 97.1 1,087 6.761 2'307,115 1,898 3/508 1,823 | KHBC, 
Johnson s(tusteanecs 4,707 4,980 5.5 2,674 2,033 1,467 1,419 96.7 1,205 5,541 4,157,790 1,886 2,611 1,826 (Cons 
nme 33,651 41.6 31,935 15,727 12,856 12,625 98.2 7,437 55,518 8,723,605 18,346 3,697 15,729 | KILA, 
Lincoln 9, 10,286 12.3 9,023 2,460 2,413 98.1 2,238 9,436 4,739,249 2,674 2,813 3,132 Hollir 
Natrona 23,858 31.8 23,673 7,764 9,993 9,693 97.0 6,342 50,172 4,304,522 14,540 4,318 13,101 SB 
Niobrara 5,988 21.5 4,701 1,455 1,417 97.4 1,353 6,795 3,623,463 1,811 3,057 1,882 | D 2 71 
Park 10,976 38.3 7,676 7,506 4,512 4,359 96.6 2,463 22,508 7,081,977 5,282 3,622 5,665 N 53 
Platte 8,013 Be 7,925 2,410 2,328 96.6 1,751 9,763 7,258,235 2,824 2,846 3,087 i = ia 
Sheridan 55 4.8 11,500 8,685 6,126 5,961 97.3 4,666 26,931 6,810,251 7,007 3,260 7,171 | KIPA, 
Sublette 10.7 2,481 750 725 96.7 648 2,383 3,271,183 873 3,042 969 D 
Sweetwater 13.4 14,044 7.973 6,315 6,132 97.1 4,844 28,221 1,785,403 6,712 3,590 8,322 N 
Teton 2.0 2,593 767 737 96.1 582 4,246 1,099,783 1,158 2,750 1,075 HONOL 
i 1.5 3,863 3,468 1,943 1,883 96.9 1,521 9,232 2,678,315 2,226 3,402 2,576 Co., 
Nicaiaicis 23.8 4.202 3.050 2/046 1.976 96.6 1,121 10,471 3,910,884 2'592 3,563 2,645 alloc. 
Weston af 4,958 35.8 3,395 3,338 1,997 1,933 96.8 1,104 6,542 2,356,937 2,392 3,467 2,555 
Yellowstone 4 AM : 
eeeenal Par ...csce- 353 416 15.1 353 106 106 100.0 103 reer re at BecataYe Perera or 177 D 9.81 
——— N 17.6 
Note: For sources see foreword. 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction unlicensed. : 
2 AM 
; : ; rates 
sis * * D 5.8 
ALASKA » = 
MARKET INDICATORS FOR WYOMING | Bae. 
ra . WE v . ae N 
SPOT RATE FINDER CLASSIFICATIONS FIGURES YR. FIGURES YR. | go 
i b 
I ei cin dah 290,529 50 250,742 °40 | D 22 
TC f x 25 Mex “ . IN + J 5 5 bias . i los T. 4 = © -———<— , j » 
ANCHORAGE, 11,254 pop.; 3rd Jud. | JUNEAU, 5,956 pop.; ist Jud. Div Urban Population ............ 144,618 7°50 93,577 °40 | — 
Div., Anchorage Recording Dist.; TV Juneau Recording Dist.; TV alloc.: _ é z ne a a | Note: 
alloc.: Chans. 2, *7, 11, 13. Cae “o & | ural Poepitiation .......... 5. 145,911 750 157,165 °40 | home a 
KINY, 5kw, 1460kc, CBS, Pan Amer- | Total Homes ................. 84,289 50 69,374 "40 | cites ¢ 
2 AM affiliates, average 1-time rates | ican, Scott Percentage Radio ............. 97.1% °50 84.4% °40 | 
SB 1M 5M 15M 30M 1Hr Se SME 16M SOME «Dr | Ramee TIOMIOS: «co.cc ck cick ce cess 84,020 °50 57,126 40 
D 750 8.75 12.50 25.00 37.50 62.50! D 6.25 8.75 12.50 25.00 37.50 60.00 Retail Sales $ 362,156,000 °51 $ 307,161,000 °48 
N 12.00 14.03 45.00 37.50 60.00 100.00 N 10.00 13.50 22.50 37.50 60.00 100.00 4 . as on - ‘ o~ 
PUN NIIIIR oo. 3505; soos Rearend ace’ 9,3: : : : 
KJNO, 1kw-D, 500w-N, 630kce, ABC, . 460,508 for 145,423 = 
NBC. MBS. Don Lee UNE 565.08 c6 0) saves: ble 'aie/a ee 82,200 752 44,100 45 
KBYR, 250w, 1240kc, Cooke xe - ox ee * a ‘ 249 > ‘ ’ 
D 530 550 8.40 14.00 21.00 35.00 D 6.00 9.00 15.00 25.00 40.00 New Construction Das cto euaiels .. 3 46,300,000 °47 $ 28,300,000 40 
N 7.00 7.00 10.00 20.00 30.00 50.00 N 11.00 17.00 27.50 45.00 70.00 Median Family Income ....... ~ 2,964 "49 AGUA! 
mEM. 5kw, 550kc, NBC, MBS, Young, ae, —_ pop: 1st oo ~ ag PU WOON 6 on siisisiees Seinjne.cs $ 121,835,629 °49 $ 82,900,842 °44 ~ Muni 
<etchikan Recordin ist.; alloc.: "7 ry © OF 
D 5.00 7.00 10.00 20.00 30.00 50.00 a = . . Employed 107,836 50 82,259 °40 WABA 
N 7.00 11.25 18.00 30.00 45.00 80.00 | _ Chans. 2, 4, *9. cee Bins Collections... $ 48.920.397 °51 $ 37.425.839 °5 (Rate 
(Combination with KFAR Fairbanks, | KABI, 1Ikw-D, 500w-N, 580kc, ABC, nterna evenue Collections... § 8,920,397 °51 $ 37,425,839 50 
Alaska.) | NBC, MBS (CP) — ARECI 
KFQD, 5kw, 600ke, CBS, Pan A ican, 5 7 is . ‘ ali 
Soar 5kw, 600ke, C pt AeLICas mas Peon a peg Fn si Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction palit} 
D 7.50 10.50 15.00 30.00 45.00 75.00 | N_ 7.00 00 8: 00 70. unlicensed. For other sources see foreword. wCMN 
N 12.00 16.80 27.00 45.00 75.00 120.00 KTKN, lkw, 930ke, CBS, Pan American, 
. SI 
FAIRBANKS, 5,711 pop.; 4th Jud. Div., —_ . 2 
Fairbanks Recording Dist., TV alloc.: | D 5.00 7.00 10.00 20.00 30.00 50.00 D 
Cham. 2, 4, 7, “8, Ti, 32. N 8.00 11.25 18.00 30.00 50.00 80.00 N 
SEWARD, 2,114 pop.; 3rd Jud. Div., BAYA) 
2 AM affiliates, average 1-time rates Seward Recording Dist.; TV alloc.: | Mun: 
D 5.00 8.00 12.13 22.00 33.00 55.00 Chans. 4, 9. WENA 
N 8.00 11.63 18.50 31. 50.00 90.00 
- x KIBH, 250w, 1340ke, CBS, Pan Amer- D 16 
ican, Scott N 1s 
KFAR, 10kw, 660kc, NBC, ABC, MBS, D 3.75 5.25 7.50 15.00 22.50 40.00 i 
Don Lee N 6.00 8.50 15.00 25.00 40.00 60.00 sme CAGU. 
D 6.00 9.00 14.25 24.00 36.00 60.00 Js v5 palit, 
N- 8.00 12.00 19.00 32.00 50.00 100.00 SITKA, 1,985 pop.; 1st Jud. Div., Sitka ‘aia DISTRICT 2 | 
KFRB, 5kw, 79kc, CBS, Pan American, Recording Dist,; TV alloc.: Chan. 13. . ] 
Scott a q 
D 5.00 7.00 10.00 20.00 30.00 50.00 | KALA, 25w, 1400kc - 
N~ 8.00 11.25 18.00 30.00 50.00 80.00 (No rates available) | ia 
A ae KIFW, 250w, 1230kc, CBS, Pan Amer- - 
Note: All rates one-time. Population, ican. Scott F 
home and radio home figures given for sax igs ae es - init 
cities over 10,000. Sources: See fore- D 3.75 5.25 7.50 15.00 22.50 40.00 
word. N 6.00 8.50 15.00 25.00 40.00 60.00 7 
WJFR, 
(CP) 
onistox say WMIA 
DISTRICT 3 D 
MARKET INDICATORS FOR ALASKA Ben . Lo N 
‘ Tel _ ‘ la bl TO 7 ‘ Ty rl el y al . Ty y men f ‘ ae ) WVJP. 
CLASSIFICATIONS FIGURES YR. FIGURES YR. D . 
vata “ie Sa Nou 
SR tee er eer are ae 128,643 7°50 72,524 40 BROADCASTING 27 TELECASTING SOs, 
Percent Change .......... 1940 to 1950 77.4% 1930 to 1940 22.3% MARKETBOOK MAP FAJAI 
Urban. Population ............ 34,262 750 17,374 40 a a 
Rural Population ............. 94,381 7°50 55,150 °40 ALASKA WMDI 
clSeieiinccn swt aki $ 114,000,000 51 ‘ 2 e+ 
(9 Location of City and number of DISTRICT 4 fi i N 
a rs . - - Standard (AM) Broadcasting Stations ’ » 
Radio Homes by Cities (Source: Alaska Radio Sales) @ Number of FM Broadcasting Stations Gat GUAY 
‘ ‘ 4 Number of Tel ing Stati aSitka nicif 
Ce ee ee SU) SIN 5 Si fe are val aichavaiaraaie 21,780 se s LIM aus a} | wx 
OS eee 6,620 Ketchikan ............... 19,600 a: cm x — 
Fairbanks ............... I IND, bss hen Sank wnaaren 3,110 eet — el X. N 1. 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT ” ; ‘ 
= @ 1952, Broadcasting Publications, Inc. go | Note: 
Note: 1951 Retail Sales, copyright 1952 “Sales Management.” Further reproduction AO | home 
unlicensed. For other sources see foreword. Ketchikan (2) cities 
word. 
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HAWAII 


SPOT RATE FINDER 


HILO, 27,198 pop.; Hawaii Co., South 
Hilo Dist. (Hawaii I.); TV _ alloc.: 
Chans. 2, *4, 7, 9, 11, 13. 

KHBC, lkw, 970ke 
(Consult station for rates) 

KILA, l1kw, 850kc, MBS, Don Lee, 
Hollingbery 

SB IM 5M 15M 30M 1Hr 

D 2.70 3.20 4.00 8.00 12.00 20.00 

N 5.35 6.40 8.00 16.00 24.00 40.00 

KIPA, 1lkw, 1llke, Aloha, Grant 

D 6.88 13.00 19.50 32.50 

N 13.00 26.00 39.00 65.00 


HONOLULU, 248,034 pop.; Honolulu 
Co., Honolulu Dist. (Oahu I.); TV 
alloc.: Chans. 2, 4, *7, 9, 11, 13. 


4 AM affiliates, average 1-time rates 


D 9.80 12.41 15.13 30.26 45.02 75.28 
N 17.60 22.31 27.01 54.03 80.41 134.50 
2 AM non-affiliates, average 1-time 
rates 

D 5.82 7.50 10.87 19.00 28.50 47.50 
N 11.88 15.00 21.75 38.00 57.00 95.00 
KAHU, lkw, 920ke 

D 6.00 10.00 14.00 22.50 30.00 


N 8.00 15.00 22.00 35.00 55.00 
KGMB, 5kw, 590kc, CBS, Free & Peters, 
Hooper 





D 10.20 12.75 14.03 28.05 42.08 70.13 
N 20.40 25.50 28.05 56.10 84.15 140.25 
Note: All rates one-time. Population, 


home and radio home figures given for 








cites over 10,000. Sources: See fore- D 3.60 5.40 7.20 14.40 21.60 35.00 | Note: 1951 Retail Sales, copyright 1952 “‘Sales Management.” Further reproduction 
word. N 8.10 10.60 14.40 28.89 43.20 72.00 | unlicensed. For other sources see foreword. 
PUERTO RICO 5) San Juan 
(Arecibo = 
4 .2)Santurce 3 5 
Bayamon(1) ZR Piedr Se 
SPOT RATE FINDER JRio Piedras Chappe tele SS og 
; Fajardo (1) q - CG 2 
AGUADILLA, 18,276 pop.; Aguadilla Q \ ° a 
Municipality. \ 2, 


WABA, 250w, 1240kc 
(Rates upon request) 


ARECIBO, 28,659 pop.; Arebico Munici- 
pality; TV alloc.: Chan. 13. 


WCMN, likw, 1280ke 


SB IM 5M 15M 30M 1Hr 
D 3.00 4.00 10.00 17.50 30.00 
N 4.00 5.00 12.50 25.00 40.00 
BAYAMON, 20,171 pop.; Bayamon 

Municipality. 

WENA, 25w, 1560ke 
D 1.00 3.75 6.50 12.50 25.00 
N 1.50 5.00 12.50 25.00 50.00 


CAGUAS, 33,759 pop.; 


Caguas Munici- 
pality; TV alloc.: 


Chan, 11. 


2 AM 


non-affiliates, average 1-time 
rates 
D 125 3.50 7.50 13.25 27.50 
N 2.25 5.00 10.50 19.50 38.75 
WJFR, 250w, 1240ke 
(CP) 
WMIA, 250w, 1450ke 
D 1.75 3.00 7.00 13.00 25.C0 
N 2.50 5.00 10.00 19.00 37.50 
WVJP, 250w, 1110ke 
D wae 1.59 4.00 8.00 13.50 30.00 
N 1.00 2.00 5.00 11.00 20.00 40.00 
FAJARDO, 15,336 pop.; Fapardo Mu- 
nicipality. 
WMDD, 250w, 1490ke 
n 1.75 2.50 5.00 10.00 20.00 
N 3.00 4.50 8.75 17.50 35.00 


GUAYAMA, 19,408 pop.; Guayama Mu- 
nicipality. 


WXRF, lkw, 1590ke 


D 65 1.00 3.75 7.50 15.00 
N 1.00 1.50 6.25 12.50 25.00 
Note: All rates one-time. Population, 


home and radio home figures given for 


cities over 10,000. Sources: See fore- 
word. 


BROADCASTING @ 


KGU, 2.5kw, 760kc, NBC, Katz 

SB iM 5M 15M 30M 1Hr 
D 10.00 12.50 15.00 30.00 45.00 75.00 
N 15.00 18.75 22.50 45.00 67.50 112.50 
KHON, 5kw, 138ke, Aloha, Grant 
D 6.88 8.25 13.75 22.00 33.00 55.00 
N 13.75 16.50 27.50 44.00 66.00 110.00 


KIKI, 250w, 860kc, Western Radio Sales, 

Tracy-Moore 
D 4.75 6.75 
N 9.50 13.50 


8.00 
16.00 


16.00 
32.00 


24.00 
48.00 


40.00 
60.00 


KPOA, 5kw, 630kc, MBS, Hollingbery 


D 9.00 12.00 16.50 33.00 48.00 81.00 
N 15.00 20.00 27.50 55.00 80.00 135.00 


KULA, 10kw, 690kc, ABC, Young 


D 10.00 12.50 15.00 30.00 45.00 75.00 
N 20.00 25.00 30.00 60.00 90.00 150.00 
LIHUE, 3,870 pop.; Kauai Co.; Lihue 

Dist. (Kauai I.); TV alloc.: Chans. 3, 


*8, 10, 12. 


KTOH, 250w, 1490ke, Aloha, Grant 


D 3.75 4.50 6.00 12.00 18.00 


30.00 
N 7.50 9.00 12.00 24.00 36.00 


60.00 


WAILUKU, 7,424 pop.; 
luku Dist. (Maui 
Chans. 3, 8, *10, 12. 


Maui Co., 
Lp; 6S 


Wai- 
alloc.: 


KMVI, 1lkw, 550ke, Aloha, Grant 















BROADCAST 


aie ae MAP 


TELECASTING + 


PUERTO RICO 


MAYAGUEZ, 
Municipality; 


58,944 
TV 


pop.; 


Mayaguez 
alloc.: 


Chans, 3, 5. 


2 AM non-affiliates, average 1-time 
rates 
SB IM 5M 15M 30M 1Hr 
D 1.22 1.35 3.30 7.08 12.32 23.24 
N 2.01 2.76 6.44 12.70 22.15 42.00 
WAEL, 250w, 1400ke 
D 87 2.31 4.61 9.23 18.45 
N 2.03 4.69 9.38 18.75 37.50 
WKJB, ikw, 710kce, Inter-American 
D 2.00 9.00 16.00 30.00 
N 3.50 12.00 22.00 42.50 
WORA, likw, 1150kc, Guzman 
D 1.30 1.25 3.38 6.75 11.25 22.50 
N 2.50 2.25 6.38 12.75 21.25 42.50 
WPAA, 250w-D, 1190kce 
(CP) 
WPRA, 10kw, 990kc, Continental 
D 1.50 5.00 10.00 15.00 25.00 
N 4.00 10.00 20.00 30.00 50.00 
WTIL, ikw, 1330ke 
D 114 113 253 5.06 10.13 20.25 
N 152 2.03 4.69 9.38 18.75 37.50 
PONCE, 99,492 pop.; Ponce Municipal- 
ity; TV alloc.: Chans. 7, 9. 
2 AM non-affiliates, average 1-time 
rates 
D 2.00 4.50 10.00 14.00 26.50 35.00 
N 5.00 6.00 13.00 14.25 37.50 50.00 
WPAB, 5kw-D, l1kw-N, 550ke, Inter- 
American 
a 10.00 18.00 35.00 


N 5.00 13.50 25.00 50.00 


Telecasting 


2) Number of FM Broadcasting Stations 0 10 
4 Number of Telecasting Stations 


BROADCASTING TELECASTING 


ateeun s0n MAP 
HAWAII 


(3) Location of City and number of 
Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
& Number of Telecasting Stations 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
1952 Broadcasting Publications, Inc. 


MARKET INDICATORS FOR HAWAII 


CLASSIFICATIONS 
I sos os ous boos 0 
Urban Population 
Rural Population 
Percent Urban 
Retail Sales 





\ 
\ Est AH SE Ss 
| 
| 
Location of City and number of © / 
Standard (AM) Broadcasting Stations = cal | Miles / 


FIGURES YR. FIGURES YR. 
seg 199,794 °50 423,330 ’40 
Bee 344,869 °50 264,262 °40 
ar 154,925 °50 159,068 40 
aye 69% 750 62.4% 40 
pink ae 434,931 751 


>0 
( 


2 30 
—_S—SSSEE —_———) 





MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 
© 1952 Broadcasting Publications, Inc. 


MARKET INDICATORS FOR PUERTO RICO 


CLASSIFICATIONS 
RS oo indo es wine's ase 
Urban Population 
Rural Population 
Percent Urban 
Retail Sales 


Note: 1951 Retail Sales, copyright 1952 “Sales Management.” 


unlicensed. For other sources see foreword. 
WPRP, 5kw, 910kc, Guzman WAPA, 10kw, 680kc, ABC, MBS, Guz- 
SB 1M 5M 15M 30M 1 Hr man 
D 2.00 5.00 10.00 18.00 35.00 SB 1M 5M 15M 30M 1Hr 
N 5.00 7.00 13.00 25.00 50.00 D 6.00 6.00 6.50 10.00 18.00 35.00 
, 49 = & 57 4 : 
RIO PIEDRAS, 132,438 pop.; Rio Pied- | ™ 1200 15.00 15.00 37.00 93.40 100.00 
ras Municipality. WITA, 250w, 1400kc 
WRIO, ikw, 1320ke > 6 50 11.75 22 50 
D 3.00 10.00 20.00 40.00 | ? 1620 BLO Ws 
N 4.00 12.50 25.00 50.00 WKAQ, 5kw, 620kc, CBS, Inter-Amer- 
WWWW, 250w, 1520ke oT 4 ee oe ' 
(No rates available) D 12.50 17.00 32.00 60.00 
N 15.00 32.00 62.00 120.00 
SAN JUAN, 224,767 pop.; San Juan 17 on i a 
Municipahty; TV alloc: Chans. 2 | WKVM, 25kw, 810kc, Young 
(El Mundo Bestg. Corp. grant), 4, *6. D 10.00 20.00 37.50 75.00 
N 18.09 33.75 62.50 125.00 
3 AM affiliates, average 1-time rates WNEL, 5kw, 860kc, NBC, Pan-Amer- 
D 6.00 8.83 6.50 13.50 25.00 48.33 — 
N 12.00 15.00 15.00 28.67 54.67 106.67 D 7.50 13.50 25.00 50.00 
N 15.00 27.00 50.00 100.00 
2 AM non-affiliates, average 1-time SANTURCE, 195,007 pop.; San Juan 
rates Municipality. 
D 10.00 14.50 27.50 55.00 WIAC, 10kw, 740ke 
N 18.00 24.87 46.25 87.50 * 
D 7.00 6.00 10.00 18.00 35.00 
N 15.00 15.00 25.00 50.00 100.00 


FIGURES YR. FIGURES YR. 
we 2,210,703 °50 1,869,255 40 
ate 894,813 750 566,357 40 
Loe 1,315,890 50 1,302,898 40 
aie 40.5% 750 30.3% 40 
... $ 370,000,000 7°51 
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KOWL 


The Most Powerful 
FOREIGN LANGUAGE 
STATION im the WEST 


KOWL is the only station in Los Angeles majoring in 
language programs that completely covers Southern 
California. 


KOWL therefore gives you exclusive coverage of 
1. City of Los Angeles 

2. Los Angeles County 

3. San Diego in Orange County 

WITH A 0e5 MV SIGNAL 


Unlike New York and Chicago, the language groups are 
not highly concentrated in a particular section of Los 
Angeles; they are somewhat scattered, not only within 
the city but throughout Los Angeles County and South- 
ern California. To reach them, it is essential to have 
POWER AND PROGRAMMING. KOWL has both. 


Owned and Operated by Art. Croghan 


KOW 0000 


WATTS 
LOS ANGELES — SANTA MONICA, CAL. 


Clear Channel 


ONLY JOE ADAMS, ON KOWL, REACHES ALL NEGROES ! 


Page 218, August 18, 1952 @ Marketbook 


ALABAMA KPHO, 5kw, 910ke 
ad i Listeners Mins. Wkly. 
BIRMINGHAM ee: Pe ee 
WLBS, lkw, 900ke Spanish 20 fs 
anaes isteners Mins. Wkly. | SAFFORD 
— Listeners Mins Ww ly KGLU. 1kw. 1480ke 
Spanish seseens 60 Spanish 12,000 210 
TUCSON 
ARIZONA KCNA, 5kw-D, 500w-N, 580kce 

BISBEE Spanish 150,000 360 
KSUN, 250w, 1230kce KOPO, 250w, 1450kc 
Spanish 22,000 105 Spanish 26,000 870 
CLIFTON KTUC, 250w, 1400kc _ aaa 
KCIF, 250w. 1400ke Spanish 35,000 355 
Spanish 9,000 KVOA, lkw, 1290ke os 
COOLIDGE Spanish — eesesnnne 975 
KCKY, lkw, 1150ke 
Spanish 15,000 30 
Pima Indian 6,000 45 CALIFORNIA 
DOUGLAS BAKERSFIELD 
KAWT, 250w, 1450kc ‘ KAFY, lkw, 550kc 
Spanish 9,000 180 Spanish = —=s=_eeraseee 630 
FLAGSTAFF KERO, 250w, 1230ke __ z 
KCLS, 250w, 1340ke Spanish 75,000 540 
Spanish | & Indian 40 450 BANNING 
KGPH, 250w, 1230ke KPAS, 250w, 1490ke . 
Spanish 5,000 180 Spanish 5,000 150 
Navajo 25,000 20 BARSTOW 
GLOBE KWTC, 250w, 1230ke 
KWJB, 250w, 1240ke Spanish 6,000 30 
Spanish 8,000 225 BLYTHE 
KINGMAN KYOR, 250w, 1450kce 
KGAN, 250w, 1230ke Spanish pastes 300 
Spanish 500 60 COALINGA 
MESA KBMX, 500w-D, 1470kc 
KTYL, lkw, 1310ke Spanish 50,000 840 
Spanish 480 CORONA 
Italian 60 KBUC, 500w, 1370ke 
PHOENIX Spanish 100,000 1,300 
KIFN, 250w-D, 860ke Total DELANO 
Spanish 85,000 Schedule KCHJ. 1kw-D. 1010ke - 

’ Spanish —_—_ Ci ctsesece 435 

Number of listeners is station esti- FORT BRAGG 

mate. For source write direct to sta- KDAC, 250w, 1230ke " 
tion manager. Italian, Finnish  —_s«..... 45 





FRESNO 


KGST, 1lkw-D, 1600kc 


Lang. 
Spanish 


Armenian } 
Japanese 


German 


Listeners Mins. Wkly. 


1,680 
210 
110,000 75 


Portuguese 30 


Italian 


KYNO, lkw, 


Spanish 


1300ke 
30,000 


HANFORD 


KNGS, 1 
Spanish 


Portuguese 


Italian 
LODI 


KCVR, 1kw-D, 1570kce 
Portuguese ssiatoe 


kw, 620ke 

110,000 690 
85,000 120 
20,000 60 


240 


LOS ANGELES 


KFVD, 5kw, 


Spanish 


1020ke 


500,000 360 


MERCED 


KYOS, 


5Skw, 


1480ke 


Portuguese, Italian 


& Mexican 


1,010 


MODESTO 


KBOX, lkw, 
Portuguese, 
KMOD, lkw, 


Italian, 


970ke 
Mexican 20° 

1360ke 
0 


Spanish 350,000 135 


MONTEREY 


KMBY, 
Italian 
Spanish 


250w, 


1240ke 
20,000 60 
15,000 60 


MT. SHASTA 


KWSD, 
Italian 


250w, 


1340ke 
20% 60 


OAKLAND 


KWBR, lkw, 


Spanish 


Portuguese 


Italian 


1310ke 
ages 420 
Ranasies 390 
sie 420 


ONTARIO 


KOCS, 
Italian 


250w-D, 1510ke 


14,000 120 


PASADENA 


KWKW, 
Spanish 
Italian 


Portuguese 


lkw, 1300kce 
550,000 3,060 
90,000 540 


28,000 30 


PITTSBURG 


KECC, 1 
Svanish 
Italian 


kw, 990ke 
cuiade 180 
eae 60 


SACRAMENTO 
KGMS, 1kw-D, 1380kce 


Spanish 


KROY, 250w, 


Spanish 


25,000 45 
1240ke 
40,000 


SALINAS 


KSBW, 
Spanish, 


SAN 


lkw, 


1380ke 


Italian 15,000 


BERNARDINO 


KCSB, 500w,1350kce 


Mexican 


50,000 


KFXM, lkw, 590ke 


Mexican 
KITO, 5kw, 


Spanish 


KRNO, 250w, 


Spanish 


SAN 
KGIL, 1 
Spanish 


60,000 
1290ke 
20,000 
1240ke 
17,000 720 


FRANCISCO 


kw, 1260ke 
25,000 


KSAN, 250w, 1450ke 
Italian, Spanish, 


Greek, 
Chinese, German 


Serbian, 
1,040 


FOREIGN LANGUAGE BROADCASTING IN MAJOR U. S. CITIES 


SANGER 

KSJV, 1kw-D, 900ke 

Lang. 

Spanish 25,000 

SAN JOSE 

KLOK, 5kw-D, 1lkw-N, 117 

Spanish, Portuguese, 
Italian, Slavic, 1/3 of 
French, Polish Total 

KEEN, lkw, 1370ke 

Spanish 200,000 

Portuguese 49,000 

Italian 100,000 


KSJO, 1lkw-D, 500w-N, 15s 
Spanish 35,000 
SAN RAFAEL 
KTIM, 1kw-D, 
Portuguese 
SANTA ANA 
KVOE, lkw, 
Spanish 
SANTA BARBARA 
KDB, 250w, 1490kc 
Italian 
KIST, 250w, 
Spanish 
KTMS, lkw, 
Italian 
Spanish 
SANTA CRUZ 
KDON, 5kw, 1460kce 
Spanish | 
Portuguese j 
SANTA MARIA 
KCOY. 250w, 1400kKe 
Spanish 5,000 
Portuguese 3,000 
KSMA, 250w, 1240ke 
Spanish 10,000 
SANTA MONICA 

KOWL, 5kw-D, 1580kc 
Spanish 500,000 
Jewish 250,000 
Italian 150,000 
German CC aaeeeee 
Greek 
Hungarian 
Japanese 
Scandinavian eonikeas 
Serbian oases ? 
Lithuanian 


SANTA PAULA 
KSPA, 250w, 1400kc 
Spanish 
SANTA ROSA 
KSRO, lkw, 1350ke 
Italian & 
Portuguese 
STOCKTON 
KGDM, 5kw, 
Spanish 
Portuguese 
Italian 
KSTN, 
Filipino 
KXOB, lkw, 
Spanish 
TULARE 
KCOK, lkw, 1270ke 
Portuguese & 
Spanish 
TURLOCK 
KTUR, lkw, 
Portuguese 
Italian 
Swedish 
Spanish 


VISALIA 
KKIN, 250w, 
Spanish 


1510ke 
35,000 


1480kc 
30,000 


6,500 
1340ke 
30,000 
1250ke 
3,000 
10,000 


50,000 


4,800 


120,000 


1140ke 
100,000 
300,000 
200,000 

lkw, 1420kce 
20,000 

1280ke 
12,500 


18,960 


1390ke 
5,000 
3,000 
8,000 
4,000 


1400ke 
2,400 


“CITIES WITHIN CITIES” 
. the ITALIAN population in snasiiedaiia Los 


Angeles is nearly 


... the NEGRO panaiation ben ‘ 
the SPANISH-AMERICAN population 3 is . 


TOTAL—ONE MILLION PEOPLE 


. who are extremely loyal to their 
grams—and to the advertisers who direct 


“own'' personalities 


sales messages 





Listeners Mins. Wkly. 


1,260 


0ke 


0ke 


200 


180 


420 


60 
210 


525 


60 
300 
60 
60 


1,170 


30 
30 


6,660 


100,000 


_ 350,000 


550,000 


and pro- 


to them. 


OUR KWKW and KWKW-FM PERSONALITIES AND DEEJAYS 
CATER DAILY TO THIS RESPONSIVE AUDIENCE. 


Reach This ' 


"Buying Million" 


K W K W 
Pasadena — Los Angeles 


National Representative—Forjoe & Co. 


BROADCASTING @ 


In Los Angeles With 





Telecasting 


WATSO 
KHUB 
Lang. 
Spanish 
Portugu 
Slavoni 
YUBA | 
KUBA, 
Spanish 

















































ALAM(¢ 
KGIW, 
Spanis! 
DENVI 
KTLN, 
Spanis 
GREEI 
KYOU 
Spanis 
LONG 
KLMO 
Spanis 
MONT 
KUBC 
Spanis 
PUEB 
KDZA 
Spans 
KCHS5 
Slover 
Spank: 
TRIN! 
KCRT 
Spant 
Italia 





DANI 
WLAI 
Italia 
Polis! 
Leba! 
HAR’ 
WwCcc 
Italia 
Ukra 
Gern 
WTH 
Fren 
Jewi 
MER 
WMI 
Polis 


Nu 
mate 
tion 














Wkly. 
260 





180 


135 
120 


60 
210 


20 
0 


15 
20 


30 









WATSONVILLE 


KHUB, 250w, 1340ke 


Lang. Listeners Mins. Wkly. 

Spanish 180 

Portuguese 12,000 60 

Slavonian 120 

YUBA CITY 

KUBA, lkw-D, 1600kc 

Spanish 26,300 150 

COLORADO 

ALAMOSA 

KGIW, 250w, 1450ke 

Spanish 2,150 480 

DENVER 

KTLN, 1kw-D, 1150ke 

Spanish 132,300 480 

GREELEY 

KYOU, 250w, 1450ke 

Spanish 15,000 270 

LONGMONT 

KLMO, 250w-D, 1050kc 

Spanish 56,000 870 

MONTROSE 

KUBC, 1kw-D, 1260kc 

Spanish 8,000 75 

PUEBLO 

KDZA, 250w, 1230ke 

Spanish 60,000 630 

KCH®. 5kw-D, lkw-N. 1350Ke 

Slovenian 15,000 60 

Spanish 25,000 60 

TRINIDAD 

KCRT, 250w, 1240ke 

Spanish ) 40,360 360 

Italian j 360 
CONNECTICUT 

DANBURY 

WLAD, 250w-D, 800kc 

Italian 30 

Polish ; 55 

Lebanese 20 

HARTFORD 

WCCC, 500w-D, 1290kc 

Italian 150,000 40 

Ukrainian 8,000 40 

German 12,000 30 

WTHT, 250w, 1230ke 

French ‘es l 120 

Jewish j 

MERIDEN 

WMMW, 1kw-D, 1470kc 

——S— & £& 8 © Sriiennce 15 

Number of listeners is station esti- 

mate. For source write direct to sta- 

tion manager. 


BROADCASTING 


EXCLUSIVE! 


WITH FOREIGN AUDIENCES 
IN 
THE MULTI-BILLION DOLLAR 
SAN FRANCISCO MARKET 
Programs Daily in: 


Population* 


. .175,000 
85,000 
25,000 
40,000 
20,000 
25,000 


Language 


ITALIAN 
SPANISH 
GREEK 

CHINESE 
GERMAN 
FRENCH ... 


* U. S. Census Bureau 


1ST 
WITH THE 180,000 
NEGROES, TOO! 


2 HOURS DAILY 
BEAMED DIRECTLY AT THIS 
AUDIENCE 


KSAN 


SAN FRANCISCO 


MIDDLETOWN 





WCNX, 500w-D, 1150ke 
Lang. Listeners Mins. 
Polish i 10,500 
Italian j 
NEW BRITAIN 
WHAY, 5kw, 910kce 
Italian 150,000 1 
WKNB, 1kw-D, 840ke 
Polish 181,400 
Italian 169,000 
Lithuanian 12,000 
NEW LONDON 
WNLC, 250w, 1490ke 
Italian i 20,000 
Polish \ 
NORWALK 
WNLK, 500w, 1350kce 
Italian 40,000 
Polish 21,000 
Hungarian 26,000 
NORWICH 
WICH, 250w, 1400ke 
Polish, French 
& Italian 50,000 
STAMFORD 
WSTC, 250w, 1400ke 
Italian 
Polish 
WATERBURY 
WWCO, 250w, 1240ke 
Italian 56,000 
Polish 15,000 
Lithuanian 20,000 
DELAWARE 
WILMINGTON 
WTUX, 500w, 1290kce 
Italian 26,000 
Polish 17,000 
Yiddish 7,000 
FLORIDA 
CLEARWATER 
WTAN, 250w, 1340kc 
Greek 5.009 ) 
Spanish 10,000 { 
CORAL GABLES 
WTTT, 250w, 1490kce 
Yiddish 
Polish 120,000 
Spanish 
Italian 
HOLLYWOOD 
WHWD, 500w, 1320ke 
Spanish 1,435 
JACKSONVILLE 
WIVY, likw, 1050kc 
Greek 8,000 
LAKE WORTH 
WEAT, 250w, 1490kce 
Finnish 4,000 
MIAMI 
WGBS, 50kw-D, 10kw-N, 710ke 
Spanish 35,000 
WIOD, 5kw, 610ke 
Spanish 25,000 
MIAMI BEACH 
WINZ, lkw, 940ke 
Yiddish 75,000 
Italian 26,250 j 
WMBM, 1ikw-D, 800ke 
Jewish = —=—  cssccese 
Hungarian heen 
eo 0—_lshecn sng 
TAMPA 
WALT, 1kw-D, 1110ke 
Spanish 50,000 
WEBK, lkw-D, 1590kce 
Spanish 30,000 l 
Italian 20,000 j 
GEORGIA 
ATLANTA 
WBGE, 250w, 1340ke 
Greek 5.000 
IDAHO 
BOISE 
KGEM, 10kw, 1140ke 
Basque 10,000 
ILLINOIS 
CHICAGO 
WEDC, 250w, 1240kc 
Czech, Polish, 
Italian, Russian 
a eee CiCntntws 
WHFC, 250w, 1450ke 
Polish 
Lithuanian 
Greek 
Bohemian 
Ukrainian 
Slovenian 
Spanish 
Italian 
Jewish 
WSBC, 250w, 1240kc 
Italian 375,000 
German 700,000 
Polish 720,000 
Bohemian 200,000 


® Telecasting 


Wkly. 
60 
60 


710 


205 
160 
60 


60 
115 


390 
60 
120 


180 


120 


150 

60 
300 
840 


105 


60 


280 


210 


60 

















































Lang. Listeners Mins. Wkly. INDIANA 
Slovak 200,000 30 “AR 
Jewish 420,000 300 GARY ; ae 
Greek 100,000 180 WWCA, lkw, 1270ke 
Spanish 60 Spanish, Polish, 
Swedish 220,000 20 L Listeners Mins. Wkly. 
EAST ST. LOUIS Greek & Serbian 120,000 360 
i 250w, 1490ke HAMMOND 
lis! 5,325 9 
aueons — ss WJOB, 250w, 1230k« 
ELMWOOD PARK Polish, Hungarian 
Polish 500,000 o10VaK & a: 
German 300,000 1,089 Spanis! JOU 
Jewish 200,000 . . — , 
MICHIGAN CITY 
JOLIET WIMS, lkw-D, 1420ke 
WJOL,. “50w, 1340kc Polish 90 
Croat-Slovak 120 
SOUTH BEND 
OAK PARK WHOT. Show. 1400 
VV ri L, <oUW 2JUKC 
WOPA, 250w, 1490ke ai : 7 
Polish 500,000 Polish & ¢ 
Italian 200,000 900 Hungarian 40,000 210 
U Kralnian 75,000 WJIVA. 250w-D. 1580ke 
Spanish 75,000 pata : 
Polish 26,000 
PEORIA Hung rian 15,25 165 
WEPO, Ikw-D, 1020kc Gasenan 
Italian 58,000 55 
ROCKFORD Pol 45,000 100 
WROK, lkw-D, 500w-N, 1440k« Hung 1 12,000 
Italian & 
Swedish 10,714 60 ntinued on page 224) 












for 


WSBC 


REACH 


DIRECT IMPACT! 


INCREASED SALES! 


SELLS Chicago's Foreign Lan- 
guage market MORE effectively 
at LOWER cost! 


the low cost medium wn (Chicago 
2400 W. Madison Street 


* 


low rate buys TEN Major 
Markets: Polish, Italian, Jewish, 
Bohemian, German, Slovak, Swed- 
ish, Greek, Spanish, Negro. 


this responsive, economically- 
sound, basic market successfully, 
directly! 


* 


WSBC 


MOnroe 6-9060 
Forjoe & Co., Nat’! Reps. 
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FOREIGN LANGUAGE MARYLAND 


219) BALTIMORE 

WBMD, 1kw-D, 750kc 

Lang. 

Italian, Polish, 
Jewish, German, 
Greek & 
Lithuanian 

WWIN, 250w, 1400kc 


(Continued from page 


lIOWA 
CHARLES CITY 
KCHA, 250w-D, 1580ke 
Lang. Listeners Mins. Wkly. 


German 1,000 15 Polish & 
DES MOINES _Italian , 
KWD\M, Ikw, 1150ke CUMBERLAND | 
Scandinavian 70,000 330 WDYK, 250w, 1230kce 
Italian 12,000 120 Italian 
Croatian-Bohemian 6,000 75 SILVER SPRING 
Spanish less than 1,000 60 WGAY, 1kw-D, 1050ke 
Greek 12,000 
KANSAS 
: scene MASSACHUSETTS 
KLWN, 500w-D, 1320ke 2 BOSTON 
Spanish 30 WBMS, 1lkw-D, 1090kc 
Greek 
Albanian under 50,000 
KENTUCKY Lithuanian 
COLUMBIA Italian 300,000 
WAIN, 1lkw-D, 1270ke e Jewish 150,000 
Spanish 100 15 WMEX, 5kw, 1510ke 
Italian 275,000 
LOUISIANA BROCKTON 
WBET, 1kw-D, 990ke 
ABBEVILLE Lithuanian 15,000 
ROF, 1kw-D, 960kc ; y CHICOPEE 
French 2% 300 WACE, 1kw-D, 730ke 
CROWLEY Polish & 
KSIG, 250w, 1450ke French 100,000 
French 150,000 300 FITCHBURG 
HOUMA WEIM, lkw, 1280ke 
KCIL, 250w, 1490ke Finnish 5,000 
French 44,000 90 WFGM, I1kw-D, 1580ke 
JENNINGS French 50,000 
KJEF, 500w-D, 1290kc Finnish 50,000 
French 60,000 180 meee i 
LAFAYETTE FRAMINGHAM 
KLFY, 1lkw-D, 500w-N, 1420kc WKOX, lkw-D, 1190ke 
French 225,000 110 Italian 35% 
KVOL, lkw, 1330ke Lithuanian 9% \ 
French 45% 210 GARDNER 


WHOB, 250w, 1490ke 


LAKE CHARLES French, Finnish 


KPLC, 5kw-D, 1lkw-N, 


70ke - 
~ aber yl — és & Polish 25,000 
—_— . GREENFIELD 
NEW IBERIA WHAI, 250w, 1240kc 
KANE, 250w, 1240ke Polish 2,000 
French bet ta? HAVERHILL 
KVIM, 1kw-D, 1570ke ac WHAYV, 250w, 1490ke 
French 50,000 75 Arabic, Italian, 
NEW ORLEANS French & Polish ......... 
WBOK, lkw-D, 800kce HOLYOKE 
Italian 58,000 60 WHYN, lkw, 560kc 
WJBW, 250w, 1230ke Polish 44,610 
Italian 20°; 60 WREB, 500w-D, 930ke 
. —e Polish 100,000 
OPELOUSAS ' Portuguese 10,000 
KSLO, 250w, 1230kc Greek 25,000 
French 170,000 730 Italian 55,000 
LOWELL 
MAINE WCAP, lkw-D, 980ke 
BIDDEFORD French ssesees 
WIDE, 250w, 1400ke MEDFORD 
French 21,600 360 —— 500w-D, 1430ke 
uwrre 7 Syrian 80,000 
LEW ISTON , Armenian 70,000 
WCOU, 250w, 1240kc 9 
ie Greek 120,000 
French 32,000 120 Lithuanian 95,000 
WLAM, 5kw, 1470ke Italian 175,000 | 
French 40,000 195 Portuguese 78,000 
PRESQUE ISLE NEW BEDFOKD 
WAGM. 250w, 1450ke WBSIM, 100w, 1230ke 
French 50.000 15 Portuguese 40,000 i 
Polish 12,000 j 
WATERVILLE 7 BOw 1° = 
WTVL, 250w, 1490ke ee ee ee 
French 30,000 45 Portuguese { ao 


NORTH ADAMS 
WMNB, 250w, 1230ke 
Polish & 

Italian 


Number of listeners is station esti- 
mate. For source write direct to sta- 


tion manager. 30,000 


W Dok proapvcasts DAILY 
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Listeners Mins. Wkly. 


30 


60 
30 
60 
30 
60 


590 


840 
90 
90 


60 
30 


60 


90 


240 


120 
330 
30 
60 
45 


90 


60 
120 


60 





PITTSFIELD 
WBEC, 250w, 1490ke 
Lang. 
Italian 
Polish 
WBRK, 250w, 1340ke 
Polish & 
Italian 
SALEM 
WESX, 250w, 1230kc 
Greek 25,000 to 50,000 
Lithuanian 25,000 to 50,000 
Polish 25,000 to 50,000 
SPRINGFIELD 
WJKO, 5kw-D, 1600kc 
Polish, French, 
Italian, Greek 
& Jewish 
WSPR, lkw, 1270ke 
Polish 
Italian 
TAUNTON 
WPEP, 1lkw-D, 1570ke 
Portuguese 13,000 
WARE 
WARE, 1kw-D, 1250ke 
French 60,000 
WEST SPRINGFIELD 
WTXL, 250w, 1490ke 
Italian 50,000 
WORCESTER 
WAAB, 5kw, 1440ke 
Swedish, Greek, 
Albanian & 
Lithuanian 


MICHIGAN 
ALPENA 


WATZ, 250w, 1450ke 
Polish 

BAY CITY 

WGRO, 500w-D, 1260ke 
Polish 25% 
DETROIT 

WJLB, 250w, 1400kc 
Armenian 

German 

Greek 

Hungarian 

Italian 

Jewish 

Lithuanian 
Roumanian 

Syrian 
Spanish-Mexican 
Ukrainian 

Polish 

FLINT 

WMRP, 250w-D, 1510ke 
Hungarian 1% 
GRAND RAPIDS 

WGRD, lkw-D, 1410ke 
Polish 40,000 
HOUGHTON 

WHDF, 250w, 1400kc 
Finnish 15,000 
IRONWOOD 
WJMS, lkw, 630kce 
Finnish 
ISHPEMING 


7,000 
5,000 ) 


15,000 


15,000 
190,000 
35,000 
55,000 
150,000 
85,000 
10,000 
45,000 
50,000 
21,000 
100,000 
350,000 


37,000 


| WJPD, 250w, 1240ke 


Finnish 
Italian 
LUDINGTON 
WKLA, 250w, 1450ke 
Lithuanian 
MARINE CITY 
WSDC, likw, 1590ke 
Polish, Ukrainian 


1,500 


250,000 
MINNESOTA 
ALBANY 


KASM, 500-w-D, 1150ke 
German 90,000 
BEMIDJI 

KBUN, 250w, 1450ke 

Indian 8.000 
CLOQUET 

WKLK, 250w, 1230kce 

Finnish t 40% 
Polish j 

DULUTH 

KDAL, 5kw, 610ke 

Finnish 100,000 
WREX, 10kw-D, 5kw-N, 1080kc 
Finnish 150,000 
FAIRMONT 

KSUM, lkw, 1370ke 

Swedish, German 

FERGUS FALLS 

KGDE, lkw, 1250ke 
Norwegian 60% 
GRAND RAPIDS 
KBZY, 250w, 1490ke 
Finnish 

SOUTH ST. PAUL 
WCOW, 5kw-D, 1590kc 
Polish 55,000 
STILLWATER 

WSHB, 250w-D, 1220kc 
Scandinavian 56,000 
THIEF RIVER FALLS 
KTRF, 250w, 1230kc 
Swedish, Norwegian 
WADENA 


KWAD, lkw, 920ke 
Finnish 15% 


10,000 


BROADCASTING @ 


Listeners Mins. Wkly. 


90 


120 


60 
60 
60 


60 


150 


90 


60 
60 


60 


250 


120 
60 


30 


105 


~ 
ou 


30 


60 


60 


360 


60 


90 


MISSISSIPPI 


CLEVELAND 
WCLD, 250w, 1490ke 


Lang. 
Spanish 


ST. LOUIS 

KSTL, 1kw-D, 690ke 

Slavic, German, 
Italian 

WEW, lkw-D, 770ke 

Italian 


2,700 


NEBRASKA 
COLUMBUS 
KJSK, 1kw-D, 900ke 
Czech 
German 


NEW HAMPSHIRE 


BERLIN 

WMOU, 250w, 1230kce 
French 
MANCHESTER 
WFEA, 5kw, 1370ke 
Polish, French, 

Greek 65% 
WKBR, 250w, 1240ke 
French 
Greek 
Polish 
WMUR, 
French 
NASHUA 
WOTW, 1lkw-D, 900ke 
French, Greek 

Polish 
ROCHESTER 
WWNH, lkw-D, 930ke 
French 40% 


NEW JERSEY 


ATLANTIC CITY 
WFPG, 250w, 1450kc 
Italian 

CAMDEN 

WKDN, lkw-D, 800ke 
Greek 25,000 
Polish 200,000 
German 300,000 
TRENTON 
WTTM, lkw, 920ke 
Italian 
VINELAND 
WWBZ, lkw, 1360kc 
Italian 


12,000 


45,000 
9,000 
6,000 

lkw-N, 

20,000 


5kw-D, 610kc 


500,000 


24,000 


350,000 


NEW MEXICO 


| ALAMOGORDO 


KALG, 250w, 1230ke 
Spanish 15% 
ALBUQUERQUE 
KGGM, 5kw, 610kc 
Spanish 

KOAT, 250w, 1240ke 
Spanish 38% 
KVER, 250w, 1340kc 
Spanish 40% 
ARTESIA 

KSVP, 250w, 1450ke 
Spanish 
CARLSBAD 
KPBM, 1lkw-D, 740ke 
Spanish 25,000 
FARMINGTON 
KVBC, 250w, 1240ke 
Navajo 

LAS CRUCES 
KOBE, 250w, 1450kce 
Spanish 40% 
LAS VEGAS 
KFUN, 250w, 1230ke 
Spanish 

ROSWELL 

KGFL, 250w, 1400kce 
Spanish 10% 
SANTA FE 

KVSF, lkw, 1260ke 
Spanish 

SILVER CITY 
KSIL, 250w, 1340ke 
Spanish 65% 


NEW YORK 
ALBANY 


WABY, 250w, 1400kc 
Polish 

WOKO, 5kw, 1460kce 
Italian 10% 
Polish 12% 
Ukrainian 3% 
WPTR, 50kw, 1540ke 
Polish 7,767 
WROW, 5kw-D, lkw-N, 590ke 
Italian 90,000 
AMSTERDAM 
WCSS, 250w, 1490ke 
Polish 

Italian 

Ukrainian 
Lithuanian 
BUFFALO 

WKBW, 50kw, 1520kc 
Polish 250,000 


180,000 


15,000 


3,000 


28,440 


50,000 


Listeners Mins. Wkly 


30 


330 
30 


30 
45 


60 


120 


210 
150 
60 


105 


180 


60 
30 
30 


60 


60 


300 


60 
840 


720 

90 
150 

60 
585 
720 
120 
420 


570 


180 


60 
45 


60 
30 


105 


Telecasting 


DUNKII 
WECEB, 
Lang. 
Polish 
JAMES' 
WJOC, : 
Swedish 
Italian 
KENMC 
WXRA, 
Polish 
Hungar 
KINGS’ 
WKNY, 
Polish 
LIBER?’ 
WwvoOs, 
Jewish 
MIDDL 
WALL, 
Polish 
NEW Y¥ 
WBNX 
Italian 
Germa! 
Spanis} 
WEVD. 
Jewish 
WHOM 
Chines 
Swis: 
Russ! 
WLIB, 
Jewish 
Polish 
WwOV, 
Italian 
WWRI 
Spanis 
Germe 
Polish 
Russia 
Ukrail 
Lithuz 
Hunga 
Syriar 
Frenc! 
Greek 
Czech 
NIAG 
WHLI 
Polish 
Ital 
WJIJIL 
Polist 


Italia! 
Polist 
PEEK 
WLN. 
Italia 
POUC 
WEO 
Italia 
ROCI 
WAR 
Gern 
WSA 
Italia 
Ge 
Uk 
WVE 
Italie 
ROM 
WKA 
Polis 
Italiz 
SCH 
WSN 
Polis 
Itali 
SYR 
WNI 
Polis 
UTI 
WG, 
Itali 
Poli: 
WIB 
Poli 
WRI 
Itali 
Poli 


FAR 
i KFC 
| Nor 
MIN 
KLI 
Nor 





Vkly 


30 


30 
415 


0 
0 


DUNKIRK 

WFCEB, 500w, 1410kc 
Lang. 

Polish 
JAMESTOWN 
WJOC, 250w, 1340kce 
Swedish ) 
Italian { 
KENMORE 

WXRA, lkw-D, 1080kce 
Polish 300,000 
Hungarian 40,000 
KINGSTON 

WKNY, 250w, 1490kce 
Polish 


70,000 


40,000 


LIBERTY 
WVOS, 250w, 1240ke 
Jewish 7,900 


MIDDLETOWN 
WALL, 250w, 1340kc 
Polish 

NEW YORK 
WBNX, 5dkw, 1380ke 


20,000 


Italian 1,624,950 
German 1,531,600 
Spanish 650,000 
WEVD, 5kw, 1330ke 

Jewish 2,750,000 


3, 


Listeners Mins. Wkly. 


180 


60 
60 


360 
30 


720 
420 
900 


180 


WHOM-FM, Chan. 222, 92.3mc, 11kw 


Chinese, Turkish, 
Swiss, German, 
Russian Ukrainian _....... 
WLIB, 1kw-D, 1190ke 


Jewish 1 2,500,000 
Polish j 

WOV, 5kw, 1280kc 

Italian 2,103,737 
WWRL, 5kw, 1600kc 
Spanish 650,000 
German 903,109 
Polish 412,000 
Russian 125,000 
Ukrainian 51,000 
Lithuanian 33,000 
Hungarian 123,000 
Syrian 28,000 
French 53,000 
Greek 53,000 
Czechoslovakian 58,000 


NIAGARA FALLS 
WHLD, 5kw, 1270kc 
Polish, Ukrainian, 
Italian, Roumanian 
WJJL, 1kw-D, 1440ke 
Polish 125,000 
OYSTER BAY 
WKBS, 250w-D, 1520kc 


Italian 150,000 
Polish 60,000 
PEEKSKILL 


WLNA, 500w-D, 1420ke 

Italian 

POUGHKEEPSIE 

WEOK, likw-D, 1390ke 

Italian 25,000 

ROCHESTER 

WARC, lkw, 950kce 

German 

WSAY, lkw, 1370ke 

Italian, Jewish, 
German, Polish, 
Ukrainian 

WVET, 5kw, 1280ke 

Italian 

ROME 

WKAL, 250w, 1450ke 

Polish 

Italian 

SCHENECTADY 

WSNY, 250w, 1240ke 

Polish 

Italian 

SYRACUSE 

WNDR, 5kw, 1260ke 

Polish 

UTICA 


60,000 


22,000 
48,000 


25,000 
40,000 


35,000 


WGAT, 1kw-D, 500w-N, 1310kc 


Italian 40.9% 
Polish 25% 
WIBX, 5kw, 950ke 

Polish, Italian 25% 


WRUN, 5kw-D, 1kw-N, 1150ke 


Italian 35,000 
Polish 25,000 


NORTH DAKOTA 


FARGO 

KFGO, 5kw, 790ke 
Norwegian, Finnish 
MINOT 


KLPM, 5kw-D, 1lkw-N, 1390ke 


Norwegian 50,000 


OHIO 
AKRON 


WADC, 5kw, 1350ke 
Italian, Hungarian 
WCUE, lkw, 1150ke 
Italian, Greek 
CANTON 

WCMW, likw-D, 1060ke 
Slovak 5,000 
WAND, .5kw-D, 900kc 
Italian 75,000 
CLEVELAND 

WDOK, 5kw, 1260kc 
Czech 40,000 
German 75,000 


10,000 





Number of listeners is station esti- 
For source write direct to sta- 


mate. 
tion manager. 


BROADCASTING 


to 





420 
420 


a] 


ur 


-] 
uo 


30 


180 


210 


60 


30 


90 
30 


Lang. 
Greek 5,000 
Hungarian 35,000 
Italian 35,000 
Polish 75,000 
Slovak 40,000 
S'ovenian 30,000 
Ukrainian 8,000 
WERE, 5kw, 1300kc 
Polish, Italian, 

Bohemian, 

Hungarian, 

Slovak, Yiddish 448,000 


WJMO, 1lkw-D, 1540kc 

Italian, Hungarian, 
Polish, German, 
Slovene, Slovak 602,000 

WSRS, 250w, 1490kce 


Ukrainian 14,834 


Italian 24,639 
Hungarian seed 
Czech 26,389 
cJewmn —____l(tié=#z cxssinss 
Croatian 16,361 
Greek sane 
Polish 28,140 
DAYTON 

WONE, 5kw, 980kc 
Hungarian 10% 
ELYRIA 

WEOL, lkw, 930kc 
Serbian 15% 
Slovenian 15% 
Polish 30% 
STEUBENVILLE 

WSTV, 250w, 1340kc 
Italian, Polish 19,000 
TOLEDO 

WTOD, lkw, 1560ke 
Polish 130,000 
WARREN 


WHHH, 5kw, 1440kc 


Greek 15,000 


PENNSYLVANIA 


ALLENTOWN 
WHOL, 250w, 1230kc 
German 150,000 
BARNESBORO 
WNCC, 500w-D, 950kc 
Italian, Polish 30,000 
BRADDOCK 
WLOA, likw-D, 1550ke 
Hungarian, Slovak, ~ 
Croatian, Lithuanian, 
Polish, Slovenian 350,000 
CARBONDALE 
WCDL, 250w, 1230ke 
Italian 
CLEARFIELD 
WCPA, ikw-D, 900kc 
Italian 10 
DUBOIS 
WCED, 250w, 1230kc 


50,000 


Polish 5,000 
ERIE 

WIKK, 5kw, 1330ke 
Polish, Italian 76,000 


WLEU, 250w, 1450ke 
Polish 

Italian 
HOMESTEAD 
WHOD, 250w-D, 860ke 
Italian 

Polish 

Greek 

Croatian 

Slovak 

Jewish 

Serbian 

Arabic 

Lithuanian 


LEMOYNE 
WCMB, 1lkw-D 


Italian 90,000 
McKEESPORT 

WEDO, 1kw-D, 810ke 
Polish 20% 


WMCK, lkw, 1360ke 
Slovak, Croatian 
NORRISTOWN 
WNAR, 500w-D, 1110kc 
Italian 
PHILADELPHIA 
WDAS, 250w, 1400ke 
Irish 
Jewish 
Ukrainian 
WHAT, 250w, 1340ke 


50,000 


800,000 


Italian 300,000 
Jewish 250,000 
Spanish 70,000 


WTEL, 250w-D, 860kc 


Albanian 5,000 
German 400,000 
Greek 20,000 
Hungarian 20,000 
Latvian 6,000 
Lithuanian 25,000 
Polish 250,000 
Slovak 5,000 
Ukrainian 25,000 
PITTSBURGH 

WPIT, 1lkw-D, 730ke 
Slovak 200,000 
Ukrainian 100,000 
POTTSVILLE 

WPPA, l1kw-D, 500w-N, 1360kc 
Polish 40,000 
RED LION 


WGCB, lkw-D, 1440kce 
Pennsylvania Dutch 50% 
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375 
90 
30 
30 
90 
540 
30 
90 


105 


60 


15 























































































































SCRANTON 

WSCR, lkw-D, 500w-N, 
Lang. 

Polish 125,000 
Italian 100,000 


SUNBURY 
WKOK, 250w, 1240ke 
Pennsylvania Dutch 5 
UNIONTOWN 
WMBS, lkw, 590ke 
Italian, Polish, 

Slovak 
WARREN 
WNAE, lkw-D, 1310ke 
Italian 5,000 
WILKES-BARRE 
WBRE, 250w, 1340ke 
Italian 
Polish 
WILK, 5kw-D, 
Polish 
Lithuanian 
Italian 


75,000 
250,000 
lkw-N, 


RHODE ISLAND 


PAWTUCKET 
WPAW, ikw-D, 550kc 
French 2 






Italian i 
Portuguese 50,000 
Polish 175,000 


PROVIDENCE 

WICE, 500w-D, 1290kc 
Jewish, Portuguese 
WRIB, lkw, 1220ke 
Italian 

WESTERLY 

WERI, 250w, 1230ke 
Italian 
WOONSOCKET 
WWON, 250w, 1240kc 
French 


30,000 


SOUTH DAKOTA 


HURON 

KIJV, 250w, 1340ke 

German 15% 
TEXAS 

ABILENE 


KRBC, 5kw-D, lkw-N, 1470ke 


Spanish 

KWKC, 250w, 1340ke 
Spanish 

ALICE 

KBKI, lkw, 1070ke 
Spanish 50% 
ALPINE 

KVLF, 250w, 1240kc 
Spanish 

AUSTIN 

KTXN, lkw-D, 1370kc 
Spanish 75,400 
BAYTOWN 

KREL, lkw, 1360kce 
Spanish 

BEEVILLE 

KIBL, 250w, 1490ke 
Spanish 

BIG SPRING 
KTXC, 100w, 1400ke 


6,000 


10,000 


125,000 


185,000 


Spanish 5,000 
BRADY 

KNEL, 250w, 1490ke 
Spanish 10,000 


BROWNFIELD 

KTFY, 250w-D, 1050ke 
Spanish 25,000 
BROWNSVILLE 
KBOR, lkw, 1600kc 
Spanish 

BRYAN 

KORA, 250w, 1240ke 
Czech 

COLORADO CITY 
KVMC, 500w-D, 1320kc 
Spanish 2,500 
CORPUS CHRISTI 

KEYS, 1kw-D, 500w-N 
Spanish 25 to 30% 
KUNO, 100w, 1400kc 
Spanish 

KWBU. 50kw-D, 
Spanish 
CRYSTAL CITY 
KWTN, 250w, 1240kc 
Spanish 60% 
CUERO 

KCFH, 500w-D, 1600kc 
Spanish 30,000 


DEL RIO 

KDLK, 250w, 1230ke 
Spanish 
EDINBURG 

KURV, 250w-D, 710ke 
Spanish 360,000 
EL CAMPO 

KULP, 500w-D, 1390ke 
Spanish 27% 
Czech 35% 
EL PASO 

KEPO, 5kw, 690ke 
Spanish 

KSET, 250w, 1340kce 
Spanish 

FORT WORTH 
KWBC, 1lkw-D, 970ke 
Spanish 77,000 


350,000 


1030kKe 
2,000,000 


60,000 


100,000 


1320ke 
Listeners Mins. Wkly. 
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390 


30 


120 
30 


390 
150 
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60 
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60 
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720 
4,260 
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1,380 
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GALVESTON 
KGBC, 1lkw-D, 250w-N 


Lang. Listeners Mins 
Spanish 80,000 
Czech 15,000 
KLUF, 250w, 1400ke 
Spanish 7,500 
GONZALES 

KCTI, 250w, 1450ke 
Spanish 35,000 
HARLINGEN 

KGBS, 250w, 1240ke 
Spanish 100,000 
KSOX, 50kw-D, 10kw-N 
Spanish 75 
HILLSBORO 

KHBR, 250w-D, 1560ke 
Czech 20,000-30,000 
KINGSVILLE 

KINE, 1lkw-D, 1330ke 
Spanish 90,000 
LEVELLAND 

KLVT, 250w, 1230kce 
Spanish 9,500 
LITTLEFIELD 

KVOW, 250w, 1490kce 
Spanish 

McALLEN 

KRIO, lkw, 910ke 
Spanish 65 
McKINNEY 

KMAE, lkw-D, 1600ke 
Spanish 

MIDLAND 

KCRS, 5kw-D, lkw-N, 
Spanish 25,000 
KJBC, 1kw-D, 1150ke 
Spanish 

MONAHANS 

KVKM, 250w, 1340ke 
Spanish 8,000 
NACOGDOCHES 

KSFA, lkw, 860kce 
Spanish 9,393 
NEW BRAUNFELS 
KGNB, lkw-D, 1420ke 
Spanish 311,745 
German 90,830 


ODESSA 
KECK, 
Spanish 
PASADENA 
KLVL, 1kw-D, 
Spanish 
PLAINVIEW 
KVOP, 250w, 1400kc 
Spanish 
PLEASANTON 
KBOP, lkw-D, 1380kc 
Spanish 53 
ROSENBURG 

KFRD, 1lkw-D, 980kce 
Czech 100,000 
Spanish 225,000 
SAN ANTONIO 
KCOR, 5kw-D, lkw-N, 
Spanish 691,493 


1480ke 
150,000 


25,000 


KEYL (TV), Chan. 5, 9kw-aur.; 


17.9kw-vis 
Spanish 
SAN MARCOS 
KCNY, 250w-D, 1470ke 
Spanish 80,000-95,000 
SEGUIN 


150,000 


KWED, ikw-D, 1580kc 
Spanish 284,900 
STAMFORD 

KDWT, 250w, 1400kce 
Spanish 10,000 


SWEETWATER 
KXOX, 250w, 1240ke 


Spanish 19,380 
TAYLOR 

KTAE, lkw-D, 1260kce 
Spanish 55,000 
UVALDE 


KVOU, 250w, 1450ke 


Spanish 30,000 
VICTORIA 

KNAL, 500w, 1410ke 
Spanish 12,000 
KVIC, 250w, 1340kc 
German 60,000 


Spanish 
WESTLACO 
KRGV, 5kw, 1290ke 
Spanish 


50,000 


200,000 


VERMONT 
MONTPELIER 
WSKI, 250w, 1240kce 
Italian 
RUTLAND 
WHWB, 1kw-D, 1000ke 


2,000 


Polish 15,000 
Italian 12,867 
VIRGINIA 


ALEXANDRIA 

WPIK, 1kw-D, 730ke 
Greek 

ARLINGTON 

WARL, lkw-D, 780kc 
Yiddish, Italian 150,000 
WEAM, 5kw, 1390kc 
Italian 

FALLS CHURCH 
WFAX, 250w-D, 1220kc 
Greek 30,000 


(Continued on page 


1530ke 


550ke 


lkw-D, 500w-N, 920kc 
11% 


1350ke 


Wkly 


360 
300 


1,050 


810 


180 


150 


360 
3,960 
150 


720 
360 


300 


4,020 


1,680 
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780 


6,960 
30 
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60 
180 
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FOREIGN LANGUAGE WISCONSIN RACINE KIKI, 250w, 860ke _ ; 
; ; WRJIN, 250w, 1400ke Lang. Listeners Mins. Wkly. 
(Continued from page 221) HARTFORD Lang. Listeners Mins. Wkly. | Japanese 190,000 830 
WTKM, 500w-D, 1540kce Polish 49,408 270 
WASHINGTON Lang. Listeners Mins. Wkly. KULA, 10kw, 690ke 
ee German 20,000 30 SHAWANO — Filipino, 
IN N r " _ inese 275,000 1,380 
KXRN, 250w, 1230ke KENOSHA i — 70 
Lang. Listeners Mins. Wkly. WLIP, 250w-D, 1050ke LIHUE 
Italian 60 Polish 14,000 30 STEVENS POINT 
Be fea kk : pee KTOH, 250w, 1490ke 
SUNNYSIDE LADYSMITH Wert, 250w-D, 1010ke . Filipino 10,149 570 
KREW, 250w, 1230ke WLDY. 250w. 1340ke Polish 18,500 75 ise : 
Spanish 3,000-5,000 30 Polish’ = = 15 Japanese 15,470 420 
TACOMA 
KMO, 5kw, 1360ke MEDFORD WYOMING 
Italiar ‘ 30 7 250w 90ke 
reece , WiGse, 200w, 1480kc CHEYENNE PUERTO RICO 
YAKIMA Czechoslovak 60 
KIT, 5kw-D, 1kw-N, 1280ke edi a ee 30 
Spanish (Mexican) 12,000 45 “aimee ag — , ‘ AGUADILLA 
EMP, 290w, le <c WO, ikw, 1370k . ae 
WEST VIRGINIA German, Italian 100,000 150 dean a ome 75,000 315 WABA, 250w, 1240ke 
WFOX, 250w-D, 860kc English 15,000 270 
FAIRMONT German 25% 210 RAWLINS 
de ig 250w, 1490ke a Polish 25% 420 RAL. 250w, 1240ke open ‘ SAN JUAN } 
alian : 5 ris ae 60 anis , 5 
eae a 30 ee WKAQ, 5kw, 620ke Complete 
LOGAN Greek 3 
WLOG, 250w, 1230ke Swiss 30 Spanish 2,205,398 Schedule 
Italian, Hungarian Pe 30 Slovak 30 HAWAII 
ae - WMIL, 1lkw-D, 1290ke WKVM, 25kw, 810kc 
WEIRTON ; HONOLULU lial 
WEIR, 1kw, 1430ke Polish = Spanish 2,000,000 rasan 
Italian 30,000 90 } mien el _ 4 KGMB, 5kw, 590ke 
a (U%< j ~ = Pies i 
WHEELING Hungarian 60 Japaipine ene 190,500 750 WNEL, 5kw, 860ke 
WKWK, 250w, 1400kce Italian 60 , Spanish 420 
Polish 20,000 60 Slovenian 60 KGU, 2.5kw, 760kc em ‘ 
Japanese 96S 745 en 
Number of listeners is station esti- MONROE Filipino 62,208 aa8 ee 
mate. For source write direct to sta- WEKZ, 500w-D, 1260kc KHON, 5kw, 1380ke WIAC, 10kw, 740kc Complete 
tion manager. Swiss 75,000 210 Japanese, Filipino 38% 1,000 Spanish 2,200,000 Schedule 
METROPOLITAN AREA STATISTICS MICHIGAN 
: : 1950 1940 1950 Radio 
(Continued from page 12) Population Population 1950 Homes Homes % Radio 
Bay City 88,461 74,981 24,741 24,221 97.9 
IOWA Detroit’ 2,973,019 2,377,329 29,659 818,873 98.7 
1950 1940 1950 Radio Flint 270,034 227,944 77,640 76,320 98.3 
Population Population 1950 Homes Homes % Radio Grand Rapids 287,020 246,338 85,525 84,071 98.3 
Cedar Rapids 103,711 89,142 32,013 31,213 97.5 Jackson 107,925 93,108 30,692 30,140 98.2 
Davenport, Iowa-Rock K2lamazoo 126,019 100,085 36,677 36,017 98.2 
Island-Moline, Ill. 233,012 198,071 68,945 67 428 97.8 Lansing 172,466 130,616 49,447 48,755 98.6 
Des Moines 224,920 195,835 70,060 68,519 97.8 recs Ke ve saan ven ; 
Sioux City 103,959 103,627 31,273 30,272 96.8 Muskegon 48,429 47,697 34,889 $4,271 98.2 
Waterloo 79,946 65,198 29,204 28,649 98.3 Saginaw 152,838 130,458 42,992 42,046 97.8 
Population data for city limits only. 
KANSAS 
Topeka 104,430 91,247 32,775 31,693 96.7 MINNESOTA 
Wichita 220,213 143,311 69,447 67,016 96.5 Duluth, Minn.- 
Superior, Wis. 252,777 254,036 75,578 73,915 97.8 
Minneapolis- 
KENTUCKY St. Paul 1,107,338 940,937 323,953 328,220 98.7 
Ashland-Huntington, 
W. Va. 245,631 225,668 67,344 62,630 93.0 
Lexington 100,746 78,899 27,330 25,253 92.4 MISSISSIPPI 
Louisville 578,974 451,473 166,163 157,689 94.9 
Jackson 141,480 107,273 37,454 31,461 84.0 
LOUISIANA 
ay ee she 5 MISSOURI 
Baton Rouge 156,485 88,415 43,115 38,717 89.8 
a — —. sop pra yoo a Kansas City 814,357 686,643 256,535 248,839 97.0 
revepo 74,67 50,203 50,32 ; : 
—— _— . 7 St. Joseph 93,629 94,067 28,684 27,221 94.9 
St. Louis 852,623 815,043 494,855 481,989 97.4 
MAINE Springfield 104,118 90,541 33,176 31,351 94.5 
Portland 119,942 106,566 34,565 33,985 98.3 | 
NEBRASKA 
MARYLAND Lincoln 118,260 100,585 36,113 35,138 97.3 
Baltimore 1,320,754 1,083,300 368,399 357,715 97.1 Omaha 362,203 325,153 105,762 102,906 97.3 
MASSACHUSETTS NEW HAMPSHIRE 
Boston 2,354,507 2,177,621 645,464 637,718 98.8 Manchester 88,370 81,932 26,060 25,605 98.1 
Brockton 129,297 119,310 37,583 36,907 982 | 
Fall River 136,936 135,137 39,704 39,069 98.4 | 
Lawrence 125,528 124,849 36,932 36,378 98.5 
Lowell 132,779 130,999 36,204 36,132 998 | NEW JERSEY * 
Pittsfield 65,830 60,996 19,048 18,667 98.0 | 
New Bedford 137,366 134,435 41,258 40,598 98.4 Atlantic City 132,879 124,066 40,185 37,854 94.2 
Springfield-Holyoke 406,500 364,680 113,730 112,934 99.3 | Trenton 229,412 197,318 59,339 57,262 96.5 
Worcester 3 273,949 252,752 74,799 73,583 98.4 | yw (See also New York state.) 
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1950 1940 

Population Population 1950 Homes 

Albuquerque 145,673 69,391 40,346 
NEW YORK 

Albany-Schenectady- 
Troy 512,527 465,643 154,199 
Binghamton 184,664 165,749 52,932 
Buffalo 1,085,606 958,487 306,142 
New York-North- 
Eastern New Jersey 12,831,914 11,660,839 3,776,937 
Rochester 484,877 438,230 143,641 
Syracuse 340,875 295,108 97,213 
Utica-Rome 283,602 263,163 80,401 





NEW MEXICO 


NORTH CAROLINA 


Asheville 122,557 
Charlotte 196,160 
Durham 100,641 


Greensboro-High Point 190,152 


Raleigh 135,942 
Winston-Salem 145,076 
Akron 407,981 
Canton 282,060 
Cincinnati 898,031 
Cleveland 1,453,556 
Columbus 501,882 
Dayton 453,181 


Hamilton-Middletown 146,792 


Lima 88,183 
Lorain-Elyria 148,162 
Springfield 110,999 
Steubenville- 

Wheeling, W. Va. 354,092 
Toledo 392,626 
Youngstown 526,599 
Oklahoma City 322,520 
Tulsa 248,658 
Portland 701,202 
Allentown- 
Bethlehem-Easton 434,857 
Altoona 138,934 
Erie 218,407 
Harrisburg 291,119 
Johnstown 290,551 
Lancaster 234,137 
Philadelphia 3,660,676 
Pittsburgh 2,205,544 
Reading 254,942 
Seranton 256,208 


Wilkes-Barre-Hazleton 391,226 


York 202,440 


Providence 732,851 


108,755 
151,826 

80,244 
153,916 
109,544 
126,475 


OHIO 


339,405 
234,887 
787,044 
,267,270 
388,712 
331,343 
120,249 
73,303 
112,390 
95,647 


_ 


364,132 
344,333 
473,605 


OKLAHOMA 


244,159 
193,363 


OREGON 


501,275 


PENNSYLVANI 


396,673 
140,358 
180,889 
252,216 
298,416 
212,504 
3,199,637 1 
2,082,556 
241,884 
301,243 
441,518 
178,022 


RHODE ISLAN 


676,766 


32,855 
52,639 
26,081 
49,772 
33,305 
39,678 


119,317 
80,906 
276,700 
427,117 
145,388 
130,896 
41,105 
25,959 
41,459 
32,877 


100,533 
116,662 
145,967 


101,916 
77,991 


228,975 


A 


122,599 
39,683 
61,841 
83,809 
76,364 
65,218 

019,236 

614,408 
73,262 
71,828 

106,647 
58,935 


211,476 
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1950 Radio 


Homes 


37,966 


150,190 
51,344 
300,019 


3,659,852 
136,172 
92,158 
76,863 


29,504 
46,954 
23,499 
45,193 
29,941 
35,631 


117,289 
79,126 
269,506 
419,856 
142,771 
128,278 
40,036 
25,440 
40,713 
32,055 


97,115 
114,679 
141,880 


94,884 
73,234 


222,793 


118,308 
37,659 
58,996 
80,540 
71,859 
60,979 

979,486 

591,675 
70,478 
67,949 

101,848 
56,165 


209,150 


%e Radio 


94.1 


97.4 
97.0 
98.0 


96.9 
94.8 
94.8 


95.6 


89.8 
89.2 
90.1 
90.8 
89.9 
89.8 


98.3 
97.8 
97.4 
98.3 
98.2 
98.0 
97.4 
98.3 
98.3 
97.5 


96.6 
98.3 
97.2 


93.1 
93.9 


97.3 


96.5 
94.9 
95.4 
96.1 
94.1 
93.5 
96.1 
96.3 
96.2 
94.6 
95.5 
95.3 


98.9 


Charleston 
Columbia 


Greenville 


Sioux Falls 


Chattanooga 
Knoxville 
Memphis 
Nashville 


Amarillo 
Austin 


Beaumont- 
Austin 


Corpus Christi 
Dallas 

El Paso 
Fort Worth 
Galveston 
Houston 
Laredo 
Lubbock 
San Angelo 
San Antonio 
Waco 


Wichita Falls 


Ogden 
Salt Lake City 


Norfolk-Portsmouth 
Richmond 


Roanoke 


Seattle 
Spokane 


Tacoma 


Charleston 


Huntington, W. Va.- 
Ashland, Ky. 


Wheeling-Steuben- 
ville, Ohio 


Green Bay 
Kenosha 
Madison 
Milwaukee 


Racine 


Superior-Duluth, Wis. 


SOUTH CAROLINA 


1950 1940 
Population Population 1950 Homes 
159,838 121,105 42,911 
141,880 104,843 35,332 
168,152 136,580 45,066 
SOUTH DAKOTA 
70,910 57,697 20,660 
TENNESSEE 
245,499 211,502 68,650 
335,664 246,088 88,763 
480,161 358,250 133,504 
320,388 257 ,267 88,698 
TEXAS 
87,140 61,450 26,886 
160,381 111,053 42,584 
160,381 111,053 42.584 
164,629 92,661 43,914 
610,852 398,564 187,033 
197,934 131,067 48,165 
359,246 225,521 109,137 
112,226 81,173 33,149 
802,102 528,961 239,874 
51,910 45,916 12,794 
101,048 51,782 28,293 
52,093 39,302 16,977 
496,090 338,176 130,745 
128,589 101,893 37,835 
98,493 73,604 26,119 
UTAH 
83,319 56,714 23,559 
274,208 211,623 78,447 
VIRGINIA 
409,545 258,927 113,454 
326,863 262,991 90,823 
132,779 112,184 36,647 
WASHINGTON 
726,464 504,980 236,262 
220,149 164,652 69,030 
275,802 182,081 79,015 


WEST VIRGINIA 


319,277 


245,631 


354,092 


98,314 
75,328 
168,630 
863,937 
109,105 
252,777 


276,247 84,477 
225 ,668 67,344 
364,132 100,533 
WISCONSIN 
83,109 26,203 
63,505 21,950 
130,660 46,094 
766,885 249,316 
94,047 31,400 
254,036 75,578 
August 18, 1952 ®@ 





1950 Radio 
Homes 
35,187 


30,527 


19,995 


61,854 
80,863 
115,748 


81,425 


17,058 


37,900 


37,900 
37,415 
174,876 
42,578 
101,061 
30,597 
221,883 
10,025 
26,030 
15,228 
116,102 
33,540 


24,003 


23,253 


77,506 


103,584 
84,647 
34,375 


230,828 
67,442 


79,070 


62,630 


97,115 


25,658 
21,731 
45,495 
246,075 
31,086 


73,915 


be c 


0 Radio 


86.4 


89.2 


90.1 
91.1 
86.7 


91.8 


98.7 


98.8 


91.3 
93.2 
93.8 


93.6 


93.0 


96.6 


97.9 
99.0 
98.7 
98.7 
99.0 
97.8 
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REGIONAL NETWORKS 


14) 


(Continued from page 


Garden State Network 


541 East State St., Trenton, N. J., Fred 
L. Bernstein. WNJR Newark, N. J., 
WCTC New Brunswick, N. J., WTTM 
Trenton, N. J.. WKDN Camden, N. J., 
WJLK Asbury Park, N. J.. WFPG 
Atlantic City, N. J.. WSNJ Bridgeton, 
N. J 

SB IM 5M 15M 


30M 1Hr 


D 48.40 
N_ 59.05 


64.80 106.50 191.55 315.20 574.20 
76.95 126.10 229.60 384.65 677.70 


Georgia Association of 
Local Stations 


8712 Fairlie St., N. W., Atlanta, Ga., 
Sales Director Tom Carr. WATL At- 
lanta, WDEC Americus, WGAU 
Athens, WBBQ Augusta,WGIG Bruns- 
wick, WLBB_ Carrollton, WGAA 
Cedartown, WBHF Cartesville, 
WMJM Cordele, WMOC Covington, 
WBLJ Dalton, WDWD Dawson, 
WMLT Dublin, WBHB Fitzgerald, 
WDUN Gainesville, WKEU Griffin, 
WIBB Macon, WFOM Marietta, 
WMVG Milledgeville, WMGA Moul- 
trie, WFRP Savannah, WWNS States- 
boro, WSFT Thomaston, WKTG 
Thomasville, WWGS Tifton, WLET 
Toccoa, WVOP Vidalia, WAYX Way- 


cross, WRLD West Point. All in 
Georgia. 
D 70.00 150.00 282.00 420.00 696.00 
N 70.00 150.00 282.00 420.00 696.00 


Georgia Trio 


Rep. Katz Agency Inc. WAGA Atlanta, 
WMAZ Macon, WTOC Savannah. All 
in Georgia. 


D_ 39.53 
N 54.83 


47.60 73.53 121.13 192.10 322.15 
67.15 104.93 175.10 280.50 467.50 


Granite State Network 
Inc. 


155 Front St., Manchester, N. H. Rep. 
The Bolling Co. Louis J. Borgatti Inc. 
President Albin J. K. Malin. WKBR, 
Manchester, WWNH, Rochester, 
WTSV Claremont, WTSL Hanover- 
Lebanon (All in New Hampshire), 
WTSA Brattleboro, Vt., WHOB Gard- 
ner, Mass. 


D 12.00 
N_ 18.00 


12.00 
18.00 


20.00 
30.00 


40.00 
60.00 


60.00 100.00 
90.00 150.00 


Great Northern Broad- 
casting System 


107 First Ave., N.W., Mandan, N. D., 
Rep. Orville Lawson and Assoc., Sec. 
& Treas. M. J. Reichert. KDLR Devils 


Lake, N. D., KGDE Fergus Falls, 
Minn., KNOX Grand Forks, N. D., 
KGCU_ Bismark-Mandan, N. D 


KLPM Minot, N. D., KVOX Moor- 
head, Minn., KGCX Sidney, Mont., 
KOVC Valley City, N. D.. KWHL 
Marshall, Minn., KWLM _ Wilmar, 
Minn. Use station Spot Rate Finder 


Gannett 


N 34.20 34.20 


Greater St. Louis Broad- 


casting System Inc. 


427 N. Euclid, St. Louis 8, Mo. Rep. 
Adam J. Young Jr., Inc. President Wil- 
liam E. Ware. KSTL, St. Louis, 
KXLW, St. Louis, WEW St. Louis, 
WTMV East St. Louis, IIl. 
SB IM 5M 15M 30M 1Hr 
D 37.52. 37.52 50.03 100.06 150.09 250.12 
N 37.52 37.52 50.03 100.06 150.09 250.12 


Guy Gannett Broadcast- 


ing System 


Bldg., 390 Congress St., P.O. 
Box 1731, Portland, Me., Rep.: Avery- 


Knodel Inc. President Guy P. Gan- 
nett. 
D 17.10 17.10 26.50 53.00 79.50 132.50 


53.00 106.00 159.00 265.00 


The Hoosier Network 


Colonial Bldg., New Castle, Ind., Presi- 


dent Gardner Thomas. WCNB Con- 
nersville, WCTW New Castle, WMRI 
WFML Washington, WRSW 
All in Indiana. 


Marion, 
Warsaw. 


D 24.50 42.10 99.00 166.00 280.00 
N 24.50 42.10 99.00 166.00 280.00 


Industrial Broadcasting 
System 


Box 810, McKeesport, Pa., E. J. Hirsh- 
berg. WEDO McKeesport, WISR But- 
ler, WBVP Beaver Falls, WCVI 
Connellsville, WESA Charleroi, 
WACB Kittanning, WKRZ Oil City, 
WDAD Indiana, WJPA Washington, 
WCED DuBois, WKJF Pittsburgh (all 
in Penn.), WMOD  Moundsville, 
WEIR Weirton (all in W. Va.), WOHI 


East Liverpool, Ohio. 


.00 115.00 210.00 350.00 550.00 


D 70.00 75 
75.00 115.00 210.00 350.00 550.00 


N_ 70.00 


Inter-Island Network 


575 Kamoku St., 
Rep. George P. Hollingbery Co., Fin 
Hollinger. KPOA Honolulu, KILA 
Hilo. 


Honolulu, Hawaii, 


D 10.50 
N_ 20.00 


14.00 
25.00 


17.50 35.00 52.50 87.50 
30.00 60.00 90.00 150.00 


Intermountain Network 


145 South Main, Salt Lake City, Utah, 
Rep. Avery-Knodel Inc., Vice Presi- 


for each station, then apply the fol- dent in Charge of Sales Lynn L. 

lowing discounts: Meyer. KALL Salt Lake City, KLO 
10% if three of the stations are used. CR, ee Se, eee Sa. 
15% if five of the stations are used. KOAL Price, KSVC Richfield (All in 
20 if all stations are used Utah’, KRAM, Las Vegas, Nevada, 
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Comprised of 


P.O. Box 94, 


D = 19.32 
N 34.04 34.04 48.21 


KWIK Pocatello, KIFI Idaho Falls, 


KLIX Twin Falls, KFXD Nampa- 
Boise (All in Idaho), KVRS Rock 
Springs, KSPR Casper, KOVE Lan- 


der, KPOW Powell, KWYO Sheridan, 
KVWO Cheyenne 
KBMY Billings, 
KPRK 
KCAP 
KOJM 


(All in Wyoming), 
KRJF Miles City, 
Livingston, KOPR Butte, 
KMON Great Falls, 
Havre, KIYI Shelby, KXLO 
Lewiston (All in Montana), KNEB 
Scottsbluff, Nebr., KDSJ Deadwood, 
S. D., KELK Elko, Nevada. 
SB IM 5M 30M 


Helena, 


15M 1 Hr 


D 121.72 121.72 211.54 423.03 634.62 1,057.70 
N 185.66 185.66 331.05 662.12 993.13 1,655.30 


lowa Tallcorn Network 


KWGB Boone, KCIM 
Carroll, KWCR Cedar Rapids, KROS 
Clinton, KSIB Creston, KDEC De- 
corah, KDTH Dubuque, KVFD Fort 
Dodge, KFJB Marshalltown, KRIB 
Mason City, KWPC Muscatine, KCOM 
KICD Spencer, KOEL 
Consult stations for rates. 


Sioux City, 
Oelwein. 


Lincoln Dellar Radio 
Stations 


Calif., 
Rep. John Pearson. 
KXOC Chico, 
(All in Calif.). 


N. Sacramento, 
Lincoln Dellar, 
KXOA Sacramento, 
KDB Santa Barbara 


19.32 27.60 55.20 82.80 138.00 
96.42 144.62 241.04 


The Linder Group 


307 W. Sixth St., Willmar, Minn. Rep. 


John E. Pearson Co. President Harry 


W. Linder. KWLM Willmar, KMHL 
Marshall, KTOE Mankato, KDMA 
Montevideo. 
D 36.00 72.00 108.00 180.00 
N 48.00 96.00 144.00 240.00 


Long Radio Enterprises 


P.O. Box 1391, Bay City, Tex., Manag- 


ing Director: J. G. Long. KIOX 
Bay City, KVIC Victoria, KTLW 
Texas City, Tex. Contact network 


for rates. 


. . 
Maine Broadcasting 
System 
157 High St., Portland, Me., Rep. Weed, 
Bannan. Manager William H. Rines. 


WCSH Portland, WRDO Augusta, 
WLBZ Bangor. 


D 23.75 23.75 36.10 72.20 108.30 180.50 
N 47.50 47.50 72.20 144.40 216.60 361.00 


McClatchy Beeline 


2lst & 9th Sts., Sacramento, Calif., Rep. 


Raymer, Director of Sales Leo O. 
Ricketts. KFBK Sacramento, KWG 
Stockton, KMJ Fresno, KERN Bak- 


ersfield, KOH Reno. 


D 43.35 43.35 64.60 125.80 188.70 314.50 
N_ 85.00 85.00 129.20 251.60 377.40 629.00 
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Munsey 


D_ 24.00 
N 24.00 


Gilmer Hotel, 


D_ 20.80 
N 20.80 20.80 


Besse Hotel, 


D_ 10.00 
N_ 10.00 


Metropolitan Network 


Bldg., Washington 4, D. C., 
Rep. Forjoe & Co., Frank U. Fletche 
WGMS Washington, WPIK Alexan- 
dria, Va., WGAY Silver Spring, Mc 


WFAX Falls Church, Va., WUST 
Bethesda, Md. 
SB IM 5M 15M 30M 1Hr 


30.00 
30.00 


60.00 120.00 200.00 300.00 
60.00 120.00 200.00 300.00 


Michigan Radio Network 


1700 Mutual Bldg., Detroit 26, Mich., 
President James G. Riddell. WXYZ 
Detroit, WBCM Bay City, WELL 
Battle Creek, WFDF Flint, WIBM 
Jackson, WJIM Lansing, WLAV 
Grand Rapids, WKBZ Muskegon, 


WKLA Ludington, WGFG Kalamazoo, 
WHRV Ann Arbor, WSOO Sault Ste 
Marie. All in Michigan. For rates 
consult WXYZ, 1700 Mutual Blidg., 
Detroit 26, Mich. 


Mid South Network 


Columbus, Miss., Man- 
Bob McRaney. WCBI Colum- 
bus, WROB West Point, WELO Tu- 
pelo, WNAG Grenada, WMOX- 
AM-FM Meridian, WSSO Starkville, 
WROX Clarksdale. (All in Missis- 
sippi.) 


ager: 


20.80 32.50 88.40 130.60 221.00 


32.50 88.40 130.60 221.00 


Mo-Kan Network 


Pittsburg, Kansas, Thad 
M. Sandstrom, KSEK Pittsburg, Kan., 
KLKC Parsons, Kans., KDMO Carth- 
age, Mo. 


10.00 
10.00 


35.00 60.00 100.00 
35.00 60.00 100.00 


Montana Metropolitan 
Markets Group 


146 S. Main St., Salt Lake City 1, Utah. 
Rep. Avery-Knodel Inc. V. P. in 
Charge of Sales: Lynn L. Meyer. 
KBMY, Billings, KMON Great Falls, 
KOPR Butte (All in Montana). 


D 16.68 25.66 51.32 76.99 128.31 
N 25.66 39.48 78.96 118.44 197.40 


New England Regional 
Network 


26 Grove St., Hartford, Conn., Rep. 
Weed, Chairman Paul W. Morency 
WBZ Bostoa, Mass., WTIC Hartford, 
Conn., WJAR Providence, R. L, 
WCSH Portland, Me., WLBZ Bangor, 
Me., WRDO Augusta, Me. 


164.00 308.00 462.00 770.00 


D 
N 328.00 616.00 924.00 1,540.00 


New Hampshire Group 


North Eastern Broadcasting System. 
Rep. Elmer Kettell. WMOU Berlin, 


WKNE- Keene, WLNH Laconia, 
WFEA Manchester. (All in New 
Hampshire). 


D 22.00 22.00 37.60 75.20 112.80 188.00 
N 33.00 62.00 124.00 124.00 186.00 310.00 


Telecasting 
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work 


4 @B.. ©. 


. Fletche 

. Alexan- 
ring, Ma., 
i. WUST 


OM t1Hr 


10.00 300.00 
10.00 300.00 


twork 
26, Mich., 
l. WXYZ 
y, WELL 
t, WIBM 

WLAV 
luskegon, 


alamazoo, 
Sault Ste. 
For rates 
al Bldg., 


ork 


sS.. Man- 
[ Colum- 
ELO Tu- 
WMOX- 
tarkville, 
1 Missis- 


1.60 221.00 
.60 221.00 


‘k 


as, Thad 
rg, Kan., 
OD Carth- 


00 100.00 
00 100.00 


itan 
) 


1, Utah. 
P. in 
Meyer. 
at Falls, 
la). 


99 128.31 
44 197.40 


1., Rep. 
lorency. 
‘artford, 

ms By 
Bangor, 


770.00 
1,540.00 


roup 


System. 

Berlin, 
saconia, 
n New 


0 188.00 
0 310.00 


sting 





John Hancock Bldg., Boston 


N 10.75 


North Eastern Broad- 


casting System 
16, Mass. 
Rep. Elmer Kettell. WCCC Hartford, 


Conn., WBRY Waterbury, Conn., 


WABI Bangor, WLAM Lewistown- 


Auburn, WTVL Waterville (all in 
Maine). WJOY Burlington, Vt., WHIM 
WMOU 


WLNH 


Providence, R. L., Berlin, 


WKNE Keene, Laconia, 


WFEA Manchester, WHEB Ports- 


mouth, WKXL Concord (All in New 


Hampshire). WACE Chicopee- 


Springfield, WALE Fall River, WEIM 


Fitchburg, WkKOxX Framingham, 
WHAV Haverhill, WBSM New Bed- 


ford, WBEC Pittsfield, WORC Worces- 
ter (All in Massachusetts) . 


SB IM 5M 15M 30M 1Hr 


D 125.00 125.00 222.00 444.00 666.00 1,110.00 
N_ 190.00 190.00 352.00 704.00 1056.00 1760.00 


Northern Network 


P.O. Box 17, Sault Ste. Marie, Mich., 
Manager Stanley R. Pratt. WMIQ 
Iron Mountain, WDMJ Marquette, 
WSOO Sault Ste. Marie. 

D 13.50 13.50 22.50 36.00 54.00 90.00 

N 18.00 18.00 31.50 54.00 81.00 135.00 


Northwest Network 


3415 University Ave., St. Paul, Minn. 
Manager: K. M. Hance. WEBC Du- 
luth, WMFG Hibbing, KYSM Man- 
kato, KROC Rochester, KFAM St. 
Cloud, WHLB Virginia (All in Min- 
nesota), KFYR Bismarck, WDAY 
Fargo, N. D., WEAU Eau Claire, 


WJMC Rice Lake, Wis. 
(Rates on application.) 


Oregon Trail Network 


P.O. Box 110, Baker, Ore., Manager Lee 
W. Jacobs. KBKR Baker, KSRV On- 
tario, KLBM La Grande. 


D 10.75 10.75 


10.75 


_ 
ou 


30. 
30. 


49.00 81.50 
49.00 81.50 


-_ 
or 

i i 
ow 
-~I] ~I] 
ou 


Palmetto Network 


1 Martin St., Anderson, S. C. Rep. 
Burn-Smith Co. General Man- 
Glenn P. Warnock. WCOS 
WJMX Florence, WBCU 
Union-Spartanburg, WAIM Ander- 
WTYC Rock Hill, WTND 
Orangeburg, WGCD Chester, WHSC 
Hartsville, WSNW Seneca, WKDK 
Newberry, WALD Waterboro, WDSC 
Dillon, WACA Camden (All in South 


Inc. 
ager: 
Columbia, 


son, 


Carolina) WGAC Augusta, WBGE 
Atlanta, WRFC Athens, WGGA 
Gainesville (All in Georgia). 


D 89.00 89.00 200.13 391.00 622.00 1,047.00 
BROADCASTING °® 


Paul 


Paul Bunyan Network 


Mich.., 


Rep. 


Bunyan 


Hal 


Bldg., Traverse City, 


Holman Co. Presi- 


dent & General Manager Les Bieder- 


man. WTCM Traverse City, WATT 

Cadillac, WATZ Alpena, WMBN 

Petoskey, WATC Gaylord (All in 
Michigan.) 

SB IM 5M 15M 30M 1Hr 

D 14.80 29.60 74.00 111.00 185.00 

N 14.80 29.60 74.00 111.00 125.00 


Personality Stations 


WJLS Bidg., 


Weed & Co. 


Jr., 


ley, WKWK Wheeling 


WKNA Charleston, 


25.43 


Virginia). 
D 22.90 
N_ 29.90 


Beckley, W. Va., 


President Joe 


Rep 
L. Smith 
WJLS Beck- 


(All in West 


39.75 73.80 110.70 184.50 


33.12 61.05 114.50 171.75 286.25 


Pine Tree Group 


Offices 


North 


Eastern Broadcasting 


System, John Hancock Bldg., Boston, 


Mass., 


Bangor, 


WTVL Waterville 


D_ 19.00 
N_ 28.00 


Rep. 
WLAM 


19.00 


28.00 


Kettell-Carter. WABI 
Lewiston-Auburn, 


(all in Maine). 


33.00 66.00 99.00 165.00 


46.40 92.80 139.20 232.00 


Razorback Network 


217 East Third St., 


General 


Manager: 


Little Rock, Ark 


Emil J. Pouzar. 


Comprises KXLR & KWAK together 


with 


tions in the state of Ark. 
ple-station cities, 


stations 


one or 


may 


more of all other sta- 
In multi- 


any one or more 


be used. Costs are 


combined station time & line charges. 


Rebel Network 


P.O. Box 2171, 


Hollingbery, 


Frank 


WAML Laurel, 


Jackson, Miss. Rep. 
Business Manager; 
Gentry. WJDX Jackson, 
WGCM Gulfport, 


WFOR Hattiesburg, WTOK Meridian. 


23.60 
36.10 


40.92 74.40 112.80 191.20 


62.75 122.88 192.96 321.60 


The Relay Network 


144 Westminster St., 


Providence, R. I., 


Rep. Headley-Reed and Kettell-Carter 


(Boston). 


WORC 
D_ 15.00 
N_ 22.00 


Telecasting 


WHIM Providence, R. L., 


Worcester, Mass. 


15.00 
22.00 


22.00 44.00 66.00 110.00 
44.00 88.00 132.50 220.00 


29 South 


D 57.2 


N 87.50 87.50 132.50 259.00 375.00 650.09 


306 East State 


Rocky Mountain Broad- 


casting System 


State St., Salt 


George P 


Lake City, 
Utah 
Co., Vice President-Sales, S 


KUTA Salt Lake 


Rep. Hollingbery 
J. Schile 
City, Utah, KCSU 
Provo, Utah, KVOG Ogden, Utah, 
KLAS Vegas, Nevada, KGEM 
Boise, Idaho, KLTX Twin Falls, Idaho, 
KBIO Burley, Idaho, KWIK Poca- 
tello, Idaho, KIFI Idaho Falls 
KMON Great Falls, 
Butte, Mont., KOOK Billings, 


Las 


Idaho, 
KOPR 
Mont 


Mont., 


SB IM 5M 15M 39M 1Hr 


i] 


5 57.25 87.50 162.00 250.00 425.00 


Radio Network 
Inc. 


Rural 


St.. Ithaca, N. Y. Gen- 
eral Manager Donald K. deNeuf 
WVBT Bristol WHDL-FM 
Olean, WHCU-FM Ithaca, WHLD-FM 
Falls, WWNY-FM Water- 
town, WVCV Cherry Valley, WHVA 


Center, 


Niagara 


Poughkeepsie, WVCN DeRuyter, 
WMSA-FM Massena, WRUN-FM 
Utica-Rome, WFNF Wethersfield, 
WFLY Troy. (All in New York.) 
WQAN-FM Scranton, Pa. 
D 23.63 35.43 47.25 94.50 141.40 236.25 
N 31.50 47.25 63.00 126.00 189.00 215.00 


Southern Minnesota 
Network 


c/o Bulmer & Johnson Inc., 326 WCCO 


Bldg., Minneapolis, Minn., Miss Viv- 


ian H. Bulmer, KROC Rochester, 


KYSM Mankato, KATE Albert Lea. 
D 11.05 15.30 30.60 61.20 91.80 153.00 
N 15.30 20.40 40.80 81.60 122.40 204.00 


Texas Broadcasting 
System 


Herald Square, Dallas, Tex., Genl. Mgr. 


Clyde W. Rembert. KRLD Dallas, 
KABC San Antonio, KTRH Houston. 


D 243.20 
N 457.00 


378.30 
685.50 


628.00 
1,140.00 


Texas Plains Stations 


Inc. 
1201 W. Lancaster Ave., Fort Worth 
1, Texas, Rep. John Blair & Co. 


President & General Manager Gene 
L. Cagle. KRBC Abilene, KLYN 
Amarillo, KNOW Austin, KBST Big 
Spring, KBWD Brownwood, WRR 
Dallas, KFJZ Fort Worth, KGVL 
Greenville, KTRH Houston, KFRO 
Longview, KCRS Midland, KRIO Mc- 


Allen, KPLT Paris, KGKL San An- 
gelo, KABC San Antonio, KRRV 
Sherman, KCMC Texarkana, WACO 
Waco, KWFT Wichita Falls. 
D 424.99 676.58 1,136.84 
N 679.42 1,052.88 1,767.90 


August 18, 1952 ® 


Correspondence or 


D 282.80 


N 474.00 


P.O. Box 


29 West 


Texas State Network 


Inc. 
1201 W. Lancaster Ave., Fort Wortl 
Texas Rep. John Blair Co., Presi- 
dent & Gen. Mgr. Gene L. Cagl 


KRBC Abilene, KNOW Austin, KBST 


Big Spring, KBWD Brownwood, WRR 


Dallas, KFJZ Fort Worth, KGVL 
Greenville, KTRH Houston, KCMC 
Texarkana, KFRO Longview, KCRS 


Midland, KRIO McAllen, KPLT Paris 


KGKL San Angelo, KABC San An- 
tonio, KWFT Wichita Falls, KLYN 
Amarillo, KTBB Tyler, KRRV Sher- 
man, KABC San Antonio, WACO 
Waco (all in Texas). For rates con- 


sult Texas State Network Inc 


Texas Quality Network 


orders may be ad- 


dressed to any of stations listed 


Rep. Petry WFAA Dallas, WBAP 


Fort Worth, WOAI San Antonio, 


KPRC Houston 


SB IM 5M 15M 30M t1Hr 


435.00 725.00 


729.00 1,215.00 


Tobacco Network Inc. 


1988, Raleigh, N. C. Rep 


John E. Pearson Co., Sales Manager 


K. C. Willson. WRAL Raleigh, WTIK 


Durham, WFNC Fayetteville, WGNI 


Wilmington, WHIT New Bern, WGTC 
WCEC Rocky 


Greenville, Mount, 


WJNC Jacksonville 


40.00 60.00 120.00 180.00 300.00 


40.00 60.00 120.00 180.00 300.00 


Transit Radio Inc. 


57th St.. New York, N. Y 


Forjoe & Co. Inc 


Class A Class B 


Rush Shop’g Daily 
Hrs Hrs. Riders 
Bradbury Heights, Md 
WBUZ (FM) 1.44 1.25 21,957 
Cincinnati, Ohio 
WKRC-FM 25.00 12.50 411,696 
Des Moines, Ohio 
KCBC-FM 5.00 4.00 89,670 


(Continued on page 226) 
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REGIONAL NETWORKS 


(Continued from page 225) 


Transit Radio (Continued) 


SB 1M 5M 15M 30M 1Hr 

Kansas City, Mo 

KCMO-FM 17.00 10.00 427,151 
Pittsburgh, Pa 

WKJF 10.00 8.00 98,069 
St. Louis, Mo. 

KXOK-FM 30.00 18.00 617,836 
Tacoma, Wash. 

KTNT 7.00 5.00 81,940 
Trenton, N. J. 

WTOA (FM) 4.50 3.75 80,997 
Washington, D. C. 

WWDC-FM 16.50 12.00 467,800 
Worcester, Mass 

WGTR-FM 8.00 5.00 127,269 


Tri-City Network Inc. 


4646 S. State St., Murray, Utah. Rep. 
Grant Webb, Walter Biddick Co. 
President Bob Davies. KMUR Mur- 
ray, KCSU Provo, KVOG Ogden (All 
in Utah). 

D 30.00 45.00 60.00 105.00 

N 30.00 45.00 60.00 105.00 


Tri-W Network 


Bankhead Long Bldg., Jasper, Ala. 
President W. W. Bankhead. WWWB 


Jasper, WWWF Fayette, WWWR 
Russellville. All in Alabama. 

D 2.50 5.00 10.00 25.00 
N 2.50 5.00 10.00 25.00 
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Che Standard of Excellence 
in Coverage Naps 
1952 DATA 


32 Coordinated, Accurate Items 
All Yours to Copyright 
More than 600 produced 


Write for Samples and “‘Package’”’ Prices 


Walter P. Burn 








United Broadcasting Co. 


Comprising stations WOOK, Wash., D. 
C., WINX Rockville, Md., WSID Bal- 
timore, Md., WARK Hagerstown, 
Md., WANT Va., WFAN 
(FM), Wash.., 


Richmond, 
D. Cc. 


SB IM 5M 15M 30M 1Hr 


D 30.00 
N 30.00 


60.00 120.00 210.00 300.00 
60.00 120.00 210.00 300.00 


Union Broadcasting 
System 


136 State St., P.O. Box 1520, Albany, 
N. Y. Rep. Joseph Hershey McGillvra, 
Inc. General Manager Jim 
WOKO Albany, WXRA 
WWSC Glens Falls, WHUC Hudson, 
WKIP Poughkeepsie, WKOP Bing- 
hamton, WGAT Utica, WICY Malone, 
WNBZ Saranac Lake, WCSS Amster- 


Healey. 


dam, WENT Gloversville, WKNY 
Kingston, WDOS Oneonta, WELM 
Elmira, WOLF Syracuse, WEAV 
Plattsburg. (All in New York). 
WACE Chicopee, WBEC Pittsfield, 
WALE Fall River (All in Mass.). 
WSYB Rutland, Vt., WTOR Torring- 
ton, Conn., WFAU Augusta, Me., 
WWCO Waterbury, Conn., WVOM 


Boston, Mass., WJOY Burlington, Vt., 
WKNE Keene, N. H., WJOR Bangor, 
Me. 
D 600.00 
N 900.00 


1,000.00 
1,400.00 


1,200.00 
1,750.00 


Telephone 
Middlebury 
(Vt.) 593 


Middlebury, Vermont 


Marketbook 


Buffalo, 








Upper Midwest Broad- 
casting System 


935 Northwestern Bank Bldg., Minne- 


apolis, Minn. Rep. Orville Lawson & 


Assoc KXRA Alexandria, KBUN 
Bemidji, KLIZ Brainerd, KROX 
Crookston, WEVE Eveleth, KDHL 
Fairbault, KSUM Fairmont, KGDE 
Fergus Falls, CKFI Int'l Falis-Ft. 
Francis, KASM Albany, WREX Du- 
luth, KNUJ, New Ulm. (All in 
Minnesota). KDLR_ Devils Lake, 


KDIX Dickinson, 
Moorhead, KGCU 
KOVC Valley 
Williston-Sydney, 


KVOX  Fargo- 
Mandan-Bismarck, 
KLPM 
KGCX 
Grand 
WIKB 
WJPD 
(All in 
KORN Mitchell, 
KWAT Watertown, KABR, Aberdeen, 
KDSJ Deadwood, KGFX Pierre (All 
WHBY Appleton, 


Minot, City, 
KNOX 
Forks (all in North Dakota). 
Iron River, WJMS Ironwood, 
WDBC Escanaba 
Michigan). KIJV Huron, 


KIHO Sioux Falls, 


Ishpeming, 


in South Dakota). 
WBEL Beloit, WATW Ashland, WBIZ 
Eau Claire, WJPG Green Bay, WLCX 
LaCrosse, WLDY, Ladysmith, WIBU 
Madison-Poynette, WLIN Merrill- 
Wausau, WOBT Rhinelander, WTCH 
Shawano, WFHR Wisconsin Rapids 
(all in Wisconsin, KASI Ames, KSTT 
Davenport, KXIC Iowa City, KSMN 
Mason City, KCOG _ Centerville, 
KOKX Keokuk, KJFJ Webster City, 
KCHA Charles City, KAYL Storm 
Lake, KBIZ Ottumwa 
WJAG, Norfolk, KNEB Scottsbluff, 
KFGT Fremont (all 
WMRO Aurora, WCAZ Carthage 
(Ill.), KXGN_ Glenview, Mont., 
KGCX Sydney, Mont. 


(All-in Iowa), 


in Nebraska), 


West Texas Packaged 


J 
Stations 
Radio Station KGKL, St. Angelus 
Hotel, San Angelo, Tex. Rep. John 


E. Pearson Co. KRBC Abilene, KGKL 
San Angelo, KBST Big Spring, KTRN 
Wichita Falls. 


SB IM 5M 15M 30M 1Hr 
D 41.60 83.80 124.80 208.00 
N 41.60 83.80 124.80 208.00 


Western Slope Network 


Hillcrest Manor-Grand Junction, Col. 

Manager Rex Howell, Rep. Hal Hol- 
KFXJ Grand Junction, 
KIUP 


man Co. 


KGLN Glenwood _ Springs, 


Durango. All in Colorado. 
D 10.99 10.00 16.90 33.80 50.70 84.50 
N 16.90 16.90 26.00 52.00 78.00 130.00 


BROADCASTING ®@ 








| Wisconsin Network Inc. 


Radio Station 


21 Brookline Ave., 





Nash 


Block, Wisconsin Rapids, Wi 

Managing Director, George T. Frec':- 
ette. WIBU Madison-Poynette, WCLO 
Janesville, WRJN Racine, KFIZ Fond 
WHBY 


du Lac, WHBL Sheboygan, 


Appleton, WJPG Green Bay, WFHR 


Wisconsin Rapids, WGEZ Beloit. 
SB IM 5M 15M 30M I18r 
D 46.08 69.00 127.80 194.40 324.00 
N 57.60 86.25 159.75 243.00 405.00 


Wyoming Cowboy 
Network 


KFBC, Plains Hotel, 


Cheyenne, Wyo. Rep. Joseph Hershey, 


McGillvra Ine. General Manager 


William C. Grove. KFBC Cheyenne, 


KOWB Laramie, KRAL_ Rawlins, 


KWRL Riverton, KWOR Worland, 


KODI Cody, KGOS Torrington (All 


in Wyoming) KSID Sidney, Nebr. 


D 37.13 67.50 101.25 168.75 
N 55.69 101.25 151.88 253.13 


Yankee Network 


Boston 15, Mass., 


General Manager Linus’ Travers. 


WNAC, Boston, WFAU Augusta, 


WIDE Bridgeport, WICC Fall River, 


WEIM Fitchburg-Leominster, WHAI 


Greenfield, WONS Hartford, WHYN 


Holyoke, WLNH Laconia, WCOU 


Lewiston-Auburn, WLLH  Lowell- 


Lawrence, WNBH New Bedford, 


WOCB Hyannis, WNLC New London, 
WBRK Pittsfield, WPOR Portland, 
WHEB, Portsmouth-Dover, WEAN 


Providence, WWON Woonsocket, 


WSYB Rutland, WWSR St. Albans, 


WWCO Waterbury, Conn., WDEV 


Waterbury, Vt... WORC Worcester. 


D 256.50 513.00 769.50 1,282.50 


N 513.00 1,026.00 1,539.00 2,565.00 


Z-Net 


Box 1956, Butte, Mont., Mgr. Arne E. 


Anzjon, KXLF Butte, KXLK Great 


Falls, KXLJ Helena, KXLQ Boze- 


man, KXLL Missoula (All in Mon- 


tana). 
D 17.00 17.00 30.00 40.00 80.00 160.00 
N 17.00 17.00 30.00 40.00 80.00 160.00 


Telecasting 








*k Inc. 


ids, Wis., 
T. Freci:- 
tte, WCLO 
-FIZ Fond 
n, WHBY 
iy, WFHR 


Beloit. 


OM I18Hr 
4.40 324.00 


3.00 405.00 


oy 


is Hotel, 
| Hershey, 
Manager 
~heyenne, 
Rawlins, 
Worland, 
ston (All 
, Nebr. 
L.25 168.75 
L.88 253.13 


*k 


5, Mass., 
Travers. 
Augusta, 
ill River, 
r, WHAI 
» WHYN 
WCOU 
Lowell- 
Bedford, 
London, 
Portland, 
WEAN 
ynsocket, 
Albans, 
WDEV 
‘cester. 
1,282.50 


2,565.00 


Arne E. 
K Great 
2 Boze- 


in Mon- 


00 160.00 
00 160.00 
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“STORIES 
FROM THE 


SPORTS RECORD” 


MUSIC AND SPORTS 


TEAM UP 
+ in the NEW 


BMI Sez2z Sexceo... 


... thrilling eye-witness accounts of dramatic action as they 
happened on the baseball diamond—in the prize ring—on the 
eridiron—and elsewhere—to the great, the near-great, and the 
unknowns who played the game and played to win—often when 
there was more at stake than just the game itself. 


A complete script package featuring your 
own talent with records . . . available three 
times weekly as a 15-minute presentation. 


YOU’RE SAFE IN USING BMI CONTINUITY 


TEEN AGE BOOK PARADE 

Sparkling and appealing 15-minute scripts 
available on a three times weekly schedule 
... Brings to your audience a series of dis- 
tinguished reviews by America’s outstanding 
book critics. Slanted to the teen-ager but 
captures the adult as well. 


ACCORDING TO THE RECORD 


Timely facts about the unusual, with musical 
cues that fit neatly into a dynamic 5-minute 
show. Available seven times per week for 
52 weeks. Now in its 8th successful year. 


YOUR CONCERT HALL 


The finest in concert music presented as a 
series of full-hour programs, three times 
weekly. Authoritative scripts which make 
concert music popular music. Supplemented 
by “TODAY IN MUSIC’— dates and facts 
about the important music events of the 
month. 


SPECIAL EVENT SCRIPTS 


Complete half-hour programs based on 
periodic national events... timely and ef- 
fective supplements to the ‘According to the 
Record” series. 


NwA 3 WA. 


Sa 















BMI CONTINUITIES are a regular service to BMI- 
licensees at no cost. They are designed as practical 

ey, Se and may be used as commercial or sustain- BROADCAST LO) ( om i om 
ing features. 

TO INSURE your receiving “STORIES FROM THE 580 FIFTH AVENUE, NEW YORK 36, N. Y. 


SPORTS RECORD” and other BMI scripts regularly, 


simply send your request to BAAl's Continuity Department. NEW YORK «© CHICAGO * HOLLYWOOD * TORONTO * MONTREAL 
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KTLA, Los Angeles 
KTOE, Mankato 
KTMC, McAlester 
KTUC, 


KTUL-KFPW, Tulsa-Fort Smith .. 
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| Federal 


announces a new mobile 
television pick-up 
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@ COMPLETELY EQUIPPED 
@ AIR CONDITIONED 


@ EFFICIENT, ROOMY INTERIOR 





A new design in mobile TV units . . . spacious interior layout, 


completely equipped with provisions for a dual camera chain. The @ OUTSTANDING APPEARANCE 
FTL-P74A is attractive in appearance and moderate in cost. 


A, 







equipment included: 





¥%, ton air conditioner e cable reels and audio 
and power cables 





e shock mounted 
equipment racks 





e cable reels for 
camera cable 





e four swivel chairs 






e cabinets, floor e power distribution 
covering and panel 
operating desks 







e Off-air monitor 






e lights and 
ventilating fan e loud speaker and 


audio amplifier 







® remote audio 
amplifier e waveform monitor 
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Federal Telecommunication Laboravfortes, Jae 


An Associate of the International Telephone and Telegraph Corp 
500 Washington Ave., Nutley, N. J 
Canadian Distributor: Federal Electric Manufacturing Co” Ltd.; Montreal, P. Q 
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Tuery YEARS of FAITH and WORKS 
--{ BUILT THE WHB TRADITION of 
FRIENDLY PUBLIC SERVICE 


But yesterday is past. TODAY is the only 
day that counts. Right now is the time to 
give the best you have! WHB is doing 
that: Continually proving its worth, day 
after day, year after year, in campaign 
after campaign. With alert programming 
and superb coverage, attracting an ever- 
growing and responsive audience! Your 
John Blair Man can offer WHB avail- 
‘abilities that will deliver the results 
you deserve from this rich market. 
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